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The first Senatorial debate between Senator Ben Nelson (D) and his Republican challenger, Pete Ricketts
held during the Friday luncheon, August 11,2006 in the ballroom of the Cornhusker Marriott Hotel in

Lincoln. Rick Alloway. Assistant Professor at the University of Nebraska College of Journalism and Mass
was

Communications, served as moderator for the hour-long debate.

A panel for four broadcasting journalists posed questions to the candidates, including Dennis Kellogg, KHAS
TV, Hastings; Brian Barks, KKAR, Omaha; Randy Lube, KOLN/KGIN TV, Lincoln-Grand Island; and
Frank Snyder, KRVN, Lexington.

(Continued on Page 4)



by Uly Carlini

board of directors. And, more importantly, we need to

reflect the diversity of our state in our membership. Each

of us has a responsibility to welcome others, to make
novice broadcasters feel welcome at convention and to

bring new faces into positions of leadership.

As past chairman Roger Moody stated in his last article,
we also need to share our concerns and issues with

candidates and our elected officials. Now is the time to

make some phone calls, write some letters, and share
some concerns. This is no time for apathy. We need to

visit with both incumbents and challengers, providing
balanced news coverage and sponsoring debates, such as
the Senatorial Debate held in Lincoln at our convention.

The NBA has never been stronger. Our financial condition
is excellent. Our President is respected and effective. All

of this could create a state of complacency, which can be

dangerous as we face competition from changing technol
ogy and competing special interests.

The bottom line is that we need YOU to attend the

convention and various seminars, send your staff to NBA

functions and communicate with legislators and candidates
for public office. Together we can raise the profile of

broadcasters by engaging in the exercise of our civic duty.
We serve the common good by promoting the exercise of

civic responsibility.

May your fall be blessed with time spent close to family
and friends, may your staff turn-over diminish, your sales

increase, expenses decrease and your personal job
satisfaction rise. Relax and recreate your enthusiasm.

We missed YOU! The NBA annual convention was held
last month in Lincoln and an impressive number of radio
and television broadcasters attended.

If YOU were not one of the fortunate NBA members

enjoying the good will and educational opportunities of this

convention, please know that you were missed.

Our association needs to make every effort possible to

increase participation in our annual convention as well as

sales, news, legal and other seminars held throughout the

year. In fact, future leaders will come from the ranks of

those participating in our conferences and seminars,
making it imperative to recruit a broad base of members to

become active and involved. If you are not attending our

events, please consider joining us in the future. And, if

you are not participating for a specific reason, we need to

hear from you about what the NBA can do become more
responsive to our membership.

The future of any organization, the NBA included, will be

determined by its ability to reflect diversity in its leadership
and events. That means we need YOU to become more

involved. Consider making a commitment now to come to

our annual convention and share the experience with
staff members as well.

The Nebraska Broadcasters Association is recognized as

one of the most effective and professional in the country.
We are one of the standards by which many state associa
tions are measured. Yet, we can do better.

We need to reflect the diversity of our membership on our

Broadcasters Foundation Assists Nebraska Broadcaster

Jim Steel’s title is the

Director of Operations
for nine Nebraska Clear

Channel stations - four

in Lincoln (KZKX,
KTGL, KIBZ, KLMY)
and five in Omaha

(KFAB ,KGOR, KHUS,
J KQBW, KXKT).
I Lincoln and Omaha

were fortunate enough
to utilize Jim's program
ming guidance for

approximately three years until he
was unable to travel and be pre
sent at the stations full time.

Here’s Jim’s story:

In 1983, Steel got his first break
into radio when WIOT, Toledo,
Ohio, hired him as an intern.

Through hard work and persever
ance, he worked his way up to
Program Director in 1988. After a
stint at WHTQ in Orlando, Steel

was hired by Julie Gade, Market
Manager for the Lincoln Clear

Channel cluster. Life was good in
Lincoln, where he met his wife

Karin, through the stations. Gade
had hired her as an assistant busi

ness manager. In March of 2000,
his hard work paid off when he was
promoted to Director of Operations.

In 2002, at the age of 39, Jim’s
world changed drastically. He was
having some health problems but
they were attributed to stress
factors at the stations. Finally,

(Continued on Page 6)
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1006 NBA Cenvenlien
(Continued from Page 1)

coverage of the Hergert Impeach
ment trial.

The Hall of Fame Banquet capped off
the busy day, and the attendance
was the largest in recent memory.
Several former Hall of Fame

attendees honored the 2006 induc

tees, Eric Brown, General Manager
of the Nebraska Rural Radio Associa

tion, Lexington, and veteran Lincoln
broadcaster Don Gill. The video

tribute to Gill was produced by NET,
Lincoln.

The busiest day of the convention
was Friday, starting with a very
entertaining address from Westwood
One radio personality, Jim
Bohannon, at the morning break
fast.

Concurrent sessions followed break

fast with meetings on Sales, News

writing and Engineering. Jim
Taszarek anchored the morning

sales session with a presentation on

"The Ten Big Shifts in Broadcast
Selling" while the afternoon session
was conducted by David Burke, who
delivered a very informative sales
presentation about automotive indus
try advertising. An all day Poynter
Institute News Boot Camp featured
Al Tompkins, with a great interac
tive session. SBE Chapter 74

conducted a day-long engineering

session sponsored and organized by
RF Specialties of Missouri.

Lunch was served in the upstairs
ballroom, where the first Senatorial
debate between Senator Ben

Nelson and Republican challenger,
Pete Ricketts, was conducted. A

large contingent of radio and televi
sion stations carried the debate live

on air and some stations delayed the
debate for later airplay. Rick

Alloway served as the moderator for
the debate, (see article on page 1).

The training sessions concluded with
the annual NBA Legal Workshop.

This year the workshop featured
Howard Weiss, attorney with

Fletch, Heald, Hildreth, Washington,
DC and his guest Chris Monteith,
Chair of the Enforcement Division of

the Media Bureau at the FCC. Their

appearance was titled "Hot Topics in
Washington: The Regulators Turn Up
the Heat—Is Your Station Ready?"
and was a most informative session.

This year's convention concluded with
the annual Awards of Excellence

Banquet, sponsored by the ConAgra
Foods Foundation. The awards cere

mony was ably hosted by former
KEFM General Manager and KLIN,
Lincoln Morning Show personality and
Program Director, Dwight Lane who
was joined by Carol Scott Davis, a

former broadcaster in the Omaha

market. This year's presenta
tion also featured a musical

number from the "Dancing
GM's" which was made up of
NBA Executive Board Members,

Roger Moody, Uly Carlini,
Mark Halverson and Dennis

Brown, who performed a
parody song and dance to the
Village People's YMCA. The
group reminded the audience to
keep running those NCSA's.
The song was song on videotape
by Jim Kahlil, Clear Channel-
Omaha, who hosted the awards
ceremony in 2004.

Thanks goes to Darcy Beck,
who produced the Awards
banquet and to Jeff Deveraux,
KGBI, for providing the 70's
music during the reception and
dinner. This year's theme was
"Groovy, Baby" a take off from
the '70s and included table

prizes of lava lamps to lucky
attendees.

For those of you who attended
this year's convention, which
drew a total of over 400 people,
a big thanks and we'll see you in
Lincoln in August, 2007.

New RAB CEO Picked!

Jeff Haley has been chosen as success to NBA Hall of Famer/broadcaster Gary Fries, who is
retiring. The 45-year old Time Warner Senior Marketing executive is the search committee's
pick to become the new President/CEO of the RAB. Fries will stay through what the RAB says
will be a brief transition. Haley's first day on the job was September 18. Congratulations to

Gary for all that he has done for the RAB and our industry and we hope he enjoys his
retirement in Scottsdale.

Pages
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Senate Debate (Continued from Page 1)

The debate was carried live or taped for later airplay by a good num- TELEVISION
ber of Nebraska television and radio stations. They were as follows:

RADIO
KETV, Omaha

KHAS TV, Hastings

KLKN, Lincoln

KMTV, Omaha

NET- including KUON, Lincoln; KYNE, Omaha;
KHNE, Hastings; KXNE, Norfolk; KMNE, Bassett;
KLNE, Lexington; KPNE, North Platte;
KRNE, Merriman; and KTNE, Alliance

Some stations even streamed the debate on their websites.

A full house attended the debate, which was privately held for

members and guests of the Nebraska Broadcasters Association.
Two groups of supporters for the candidates were also allowed to
attend the debate.

The debate received front page coverage in the NAB publication “At
Your Service.” reported by Nancy Cullen, Senior Director of Execu

tive & Corporate Communications, who also attended the event. Her

comment on the debate was “very well run and presented, and I’m

impressed with the number of stations in Nebraska who carried the
debate.”

NET, Lincoln, produced the debate for state-wide distribution and

performed the task flawlessly.

Thanks again to all the stations who participated in airing the debate.

KNOP, North Platte

KOLN/KGIN, Lincoln

KPTM/KXVO, Omaha

WOWT, Omaha

KNCI, Broken Bow

KNEB, Scottsbiuff

KNEN, Norfolk

KODY, North Platte

KOMJ, Omaha

KRGI, Grand Island

KRNU, Lincoln

KRVN, Lexington

KSID, Sidney
KTCH, Wayne
KTIC, West Point

KUBE, Beatrice

KUVR, Holdrege
KVSH, Valentine

KVSS, Omaha

KAWL, York

KERB, Ainsworth

KBRL, McCook

KCOW, Alliance

KCSR, Chadron

KFGW, Kearney
KFOR, Lincoln

KHAS, Hastings
KHUB, Fremont

KIOS, Omaha

KJSK, Columbus

KKAR, Omaha

KLIN, Lincoln

KLZA, Falls City

KMCX, Ogallala

NET Radio, including, KUCV, Lincoln; KHNE, Hastings; KXNE,
Norfolk; KMNE, Bassett; KLNE, Lexington, KPNE,
North Platte, KTNCE, Alliance and KCNE, Chadron

NBA Annual

Business

Meeting Highlights
Highlights of the 2006 NBA Annual Business Meeting

Legislative Reception held in March in Lincoln.

Governor’s State Wide Call-In Program continued again with Governor

Dave Heineman. Appreciation given to KFOR , KKAR and to Rick

Alloway, moderator of the program.

•  Senator Ben Nelson Call In Program started this year and continues to

gain in popularity. Thanks to KKAR Operations Manager, Neil Nelkin, for
all his work on the program.

The NBA filed comments through NASBA (National Alliance of State Broad
cast Associations) on a variety of FCC issues, included Satellite Radio

(SOARS), Digital Television Must Carry, Digital Radio Conversion
(IBOC/HD radio), LPFM Second Adjacency interference, allowing low
powered AM radio stations to utilize available FM frequencies for translators,
and continued to monitor Indecency issues before Congress.

•  Chairman Roger Moody, in his State of the Association address,

reported that the NBA had another successful year, is in a steady growth
state financially, and continues to strive to provide more member services.

•  Drugs Are a Dead End campaign report was given by coordinator

Karen Walklin, who stated that the campaign completed hits seventeenth

year in April, and will shortly finish the second year of the SubGrant from the

Department of Health & Human Services. Approximately $92,00 of unspent
funds from year one was carried over to year two. She also reported on the
broadcasters' involvement with the Prevention Institute, the Town Hall Meet

ings and the School Administrator’s Meeting related to the campaign.

•  NBA Awards of Excellence received 338 entries, and increase of 20

over 2005, with 211 entries in radio and 127 in television, resulting in
$5,035, which will be ear-marked for the NBA Foundation.

•  Government Relations support included visits with the Nebraska

Congressional Delegates in Washington, DC and a review of the State (Continued on Page 16)
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2006 Awards of

Excellence

Best of Category
Awards Winners

John Ginzkey has been named
Market Manager for Connoisseur
Media’s new stations in the Omaha

market, KBBX 97.7 FM and a new

station licensed to Pacific Junction,

Iowa, 107.7 FM. Ginzkey formerly
worked in Omaha at 105.9, CD 105,
and was Director of Sales at Mitchell

Broadcasting’s cluster of stations in

Omaha. Most recently, he was

running a group of radio stations in

Champaign, Illinois.

Broadcasting & Cable 16*'' Annual
Hall of Fame will be held on October

23 at the Waldorf-Astoria Hotel in

New York City. One of the inductees

will be Harry Pappas, Chairman &

CEO of Pappas Telecasting Compa
nies, owners of several television

stations in Nebraska.

Speaking of Pappas, Vince Barresi is
the new General Manager at Pappas

Telecasting of Central Nebraska,
owners of NTV Television in Kearney.

He replaces Janet Noll, who has

taken a position in Omaha at KETV

host on Omaha’s 1620 The Zone

(KOZN) and frequent play by play
announcer on NET television, has

been named the primary play-by-
play talent for the national NCAA
football broadcasts on Westwood

One Radio Networks, and is

paired with WWl color commen
tator and former Auburn head

coach, Terry Bowden.

Gaylen Whited has been named

RADIO

Service to Community—WJAG/KEXL,
Norfolk- "United Way PSAs"

Service to Children - KUSO, Norfolk-
"2006 St. Jude Radiothon

Service to Business, Industry, Govern
ment or Education- WJAG, Norfolk -
"WJAG Local Candidates Forum"

Service to Agriculture - KFOR, Lincoln
"Done Deal in Havana"

Broadcast News Awards of Excellence -

KFAB, Omaha, "5:30 AM News"

Broadcast Sports Award of Excellence -
WJAG/KEXL, Norfolk- "A Champion
ship Awaits"

Commercial/Promotional Best - Clear

Channel, Omaha -"Burger King-

Tendercrisp/Brokeback

Best Commercial/Promotion Never

Aired - KXPN, Kearney- "Doug &

Daddy Fairy Tale"

TELEVISION

Service to Community KOLN/KGIN,
Lincoln-Grand Island "Concrete

Angel"

Service to Children- KETV, Omaha-
"Back to School Backpacks"

Service to Business, Industry, Govern
ment or Education - KETV, Omaha-
"Holland Center: A Work of Art"

Service Agriculture- KOLN/KGIN,
Lincoln-Grand Island- "Proud to Be a

Nebraska Farmer"

Broadcast News Award of Excel

lence- KOLN/KGIN TV, Lincoln-
Grand Island "Hastings Storm"

Broadcast Sports Award of Excellence -
KETV, Omaha "Boxing Lesson"

Commercial/Promotional Best—KETV,
Omaha "Face Forward-YMCA’

Gaylen Whited

the new General Manager at
KZUM 89.3 FM, Lincoln. He was

direction of media acquisitions,

sales and program development
for the Great Plains Network at

Nebraska Educationai Telecom

munications from 1984-2004.

Since March of 2004, has been a
substitute teacher in the Lincoln

Public schools.

Veteran broadcaster and NRG

Omaha Market cluster General

Manager, Ken Fearnow has parted
company with the group. No
replacement had been announced
at press time.

TV.

KEZO’s morning team of Todd n’

Tyler were nominated for the
prestigious Marconi Award for
Medium Market Personalities of the

year. The winner was announced
during the NAB Radio Show in Dallas

on September 21^*.

The Country Music Association has
nominated KXKT (The KAT), Omaha,
as medium market station of the

year, and the KXKT Morning Show
(Steve Lundy, Gina & Craig) has been
nominated for best station

“personality” in a medium market.
The CMA Awards will be broadcast

on ABC on November 6.

Kevin Kugler, afternoon Sports Talk

NBA At Your Fingertips!

Visit us online at

www.ne-ba.org
oo
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Foundation Assists Nebraska Broadcaster (Continued from Page 2)

mine the financial condition of the appiicant, the medical prog

nosis, physician references, as well as employment history.
As the process moves forward, a narrative of each case is

developed and then sent to all eleven members of the Broad
casters Foundation Executive Committee, prior to their

monthly meeting. At the meeting, a vote is taken to determine

whether the applicant should be receiving a grant.

When passed, then the executive committee will determine
how much the monthly grant will be. Grants are designed to

meet some of the needs of the applicant to make sure that a

certain standard of living is maintained, while maintaining the

grantee’s ievel of dignity.

Gordon Hastings, President of the Broadcasters Foundation,
then informed Steel that indeed a grant would be awarded,
and that is now being done on a monthly basis. Both Gade

and Baker have said that the grant could not have come at a

better time to heip Steel and his family.

Hastings said that all grants are reviewed each year and

updated as needed, because the circumstances can change.
Some grantees have contacted the Foundation to tell them

that they’ve been able to recover from their hardship, so the

grants are discontinued. In the case of some of those with

health issues, the grants are set up for life.

Although Jim Steel continues in his battle against ALS, it’s
good to know that he is receiving help from his fellow broad
casters.

Hastings mentioned that in the broadcasting industry, we need

advocates to get the word out and to make sure those in need

can receive help from within our profession. The Broadcasters
Foundation is NOT about charity, it sees our industry as one

big family, and that sometimes family members need our
assistance.

Through Steel’s tragic illness, he himself has given back to the

community. He created Get in the Game ,a program that
promotes volunteerism. Inspired by the belief that many
people are willing to volunteer time, but don’t always know

who needs help or whom to contact. Get in the Game makes it

easy for people to volunteer. Listeners only need to make one

call to a local volunteer placement service to determine the

best fit for both the organizations and potential volunteers.

Nebraska broadcasters can now see for themselves that the

Broadcasters Foundation does good work, right here in our

own state. The NBA is proud to be a donor to the foundation
and we hope that individual broadcasters and companies will

see fit to contribute to this very worthy organization, in order to

provide help for our fellow broadcasters who have health,
family or monetary issues. A big thanks goes to our own

advocates, Julie Gade, and Donna Baker, for making the

effort to get help for Jim Steel and his family, in this time of

need. Our thoughts are with Jim, wife Karin and their daugh
ter Delani.

Steel went to see a doctor who referred him to a neuroiogist.

The final diagnosis confirmed his worst fear...Amyotrophic
Lateral Sclerosis (ALS), often referred to as “Lou Gehrig’s dis
ease.” ALS is an insidious disease giving those afflicted a life

expectancy of two to five years. It attacks nerve cells in the
brain and spinai cord, and in its initial stages causes muscle
weakness in the hands, arms and legs, twitching and cramp

ing of muscles and thick speech. In the more advanced
stages, there is shortness of breath and difficulty breathing
and swallowing.

Steel kept his illness a secret from almost everyone for nearly
two months. When he finally did break the bad news to his

co-workers, it was by telephone. Most were shocked, and
others cried, but ail were extremely supportive.

Up to this point, the progression of the disease only affected

Steel slightly, so he continued life as normal for another year.
However, in the winter of 2003, the disease began to take a

tighter grip on him. Since ALS typically doesn’t impair hearing
or mental ability, his bosses told him that they’d like him to

continue working with the stations from his home, which he

did, on a limited basis for quite some time. To this day, he
gives advice to Gade and helps her program directors with

day-to-day programming issues. .

The Nebraska Broadcasters Association was made aware of

Jim Steel’s condition in 2004, when Lincoln General Manager
Julie Gade and then Omaha Manager Tracy Gilliam
approached the NBA Board about giving a President’s Award

in recognition for his professionalism in spite of his affliction.

Both Gade and Gilliam made the presentation to Steel’s wife,
Karin, at the 2004 NBA Convention in Lincoln.

NBA President, Marty Riemenschneider, subsequently was

informed abut the Broadcasters Foundation, whose mission is

to help broadcasters in need. In fact in 2005, the NBA Board
voted to make an annual contribution to the Broadcasters

Foundation, and plans to continue to do so every year.

When current Omaha Clear Channel Market manager, Donna
Baker, learned about the good works the Broadcasters Foun

dation does, she asked Riemenschneider to find out how to

apply for one of the grants from the Foundation. Riemen
schneider learned that a certain process must take place,
starting with some communication to the Foundation. Gade

and Baker drafted a letter explaining Steel’s medical situation
and it was forwarded to the Broadcasters Foundation for re

view.

Once the Foundation read the letter, they began to do their

homework. Normally they will contact individuals within the

industry, their companies, HR departments and will also work

with the state broadcasters associations to gain more informa

tion on the possible applicants. Once that initial information is

gathered, an application is sent to the individual who needs

the financial assistance, which is a very extensive application.

The grant administrator then reviews the application to deter-
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NCSA 2Q

2006

Radio Sta-

CollegeNat'lNat'l CollegeNCSA 2Q 2006

Guar NSE NHH

Tourism d A S Svgs NFCV tions Sygs NFCVTourism Guard NSEA NHHSRadio Stations

KBBX-FMKBRB-AM/FM XXX XX X X X

KBLR-FM XKAAQ-FM/KQSK-FM X XX XX X X XX X

KCRO-AM XKCOW-AM X XX XX X XX X X

KCTY-FM XKPNY-FM X XX X XX X XX

KEZO-FM XKWBE-AM X XXX X XX

KFAB-AM XKBBN-FM/KCNI-AM X XX XX XX X X

KGBI-FM XXKCSR-AM XX XXX X

KGOR-FM XX XKJSK-AM XX X XX X XX

KHUS-FM XKKOT-FM XX XX X XX X

KKAR-AM XXKLIR-FM XX XX X XX X

KKCD-FM XXKTTT-AM XXX X X XX

KLTQ-FM XX XKZEN-FM X XX XX X

KOIL-AM X XKCVN-AM/FM XX XX

KOMJ-AM XKGMT-AM X X

KOTK-AM

(khip-am)

KOZN-AM

XX XXKUTT-FM XX

XXKLZA-FM XX XX X XX X

KQBW-FM XXKTNC-AM X XX XX X X X

KQCH-FM XXXKFMT-FM X XX X

KQKQ-FM XXXKHUB-AM X XXX XX

KSRZ-FM XXXKSDZ-FM XX

KVSS-FM XX XXKROR-FM XX XX X

KXKT-FM XXXKSYZ-FM X XXX X XX

KXSP-AM

(kosr-am) XXKHAS-AM XXX X XX

KBRX-AM/FM XXXKLIQ-FM X XX X XX X X

KMOR-FM XX XKMTY-FM X XX X XX X XX

KNEB-AM/FM XX XKUVR-AM X X XX XX X XX

KOAQ-AM XKGFW /KQKY/KRNY X XX X XX XX X X

KOLT-AM XKKPR-FM/KXPN-AM X XX X XX XX

KOLT-FMKRVN-AM XX X XX X XX X X

KOZY-FMKRVN-FM XX X X XX X X XX

KSID-AM/FMKBBK-FM XX X XX X X X

KVSH-AMKFGE-FM X X X X XX X X X

KFOR-AM KTCH-AM/FMX X X X X X X XX X X

KTIC-AMKFRX-FM X X X X X X X X X X X

KWPN-FMKIBZ-FM X X X X X X X X

KAWL-

AM/KTMX-FMKLCV-FM X X X X X

KAWL-

AM/KTMX-FMKLIN-AM X X X X X X X X X X

KLMS-AM X X X X X X

KLMY-FM TV StationsX X X X X

KLNC-FM (KKUL-FM) KTVG-TVX X X X X X X

KRKR-FM KHA$-TV

KHGl-TV

X X X X X X X X X

KRNU-FM X X X X X X X X X

KTGL-FM KHGl-TVX X X X X X X X

KZKX FM KLKN-TVX X X X X X X X X

KOLN /KGIN
KIOD-FM TV X X X X X X
KSWN-FM KIIT-TVX X X X X
KNCY-AM/FM X KNOP-TVX X X X X
KEXL-FM X X KETV-TV

KMTV-TV

KPTM -TV

KXVO-TV

X X X X X X X
KNEN-FM X X X X X X X X X X XKUSO-FM X X

X X XWJAG-AM X X X X X
X

KELN-FM/KOOQ-AM

KODY-AM

X X X WOWT-TV

KDUH-TV

X X X X X X X
X X X X X X X X XKXNP-FM

X KPTH-TV X X XKOGA-AM/FM/KMCX- X X X

FM X X X X
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Radio Visuals

by Jeffrey Hedquist

Radio is the most visual me

dium. Because your audience is
creating the pictures with their
imaginations, a radio commercial

provides the perfect opportunity for
brand comparisons, coupons, product
demonstrations, even statistics ...
because listeners can see more

clearly with their minds' eyes.

chainsaw to cut it out, or the sound
of a pen or pencil If you want them to
create their own "radio coupons"

Product demonstrations: Show

changes by using audience reactions,
music slowing down or speeding up,
noise or silence.

them see. The possibilities are
endless.

Pick the most visual thing you can
think of - something that MUST be
done in print or on TV, and do it on

radio. It'll be the most powerful thing
your listeners have ever seen.

Charts, graphs, statistics: Play rising
or falling tones, orchestra hits for
large, a tiny bell for small, a chorus of
voices for many, a handful of voices
for few, a tuba for old, a power chord
for new.

Brand comparisons: Ask your audi
ence to examine the brand on the left

and the brand on the right. Use
music, sound effects, audience
reactions, announcer inflections, or
contrasting voices to show the
differences. This will work in stereo

or mono.

Jeffrey Hedquist looks with his ears at
iife through the audio window at
Hedquist Productions, Inc. P.O. Box
1475 Fairfield, lA 52556.

641-472-6708, Fax 641-472-7400,
email ieffrev&hedauist.com.

© 1997-2006 Hedquist Productions, Inc. AH
Rights Reserved.

Distorted muffled sound for impaired
vision. Crisply equalized sound for
clear vision. Dark music or light
music for different shades.Coupons: Get your audience to

visualize a coupon. Use the sounds
of a knife, scissors, tearing, or a Get your audience involved. Help

How to Close Attorneys
by Irwin Pollack

beneficial sales strategy. A market
segmentation exercise is appropri
ate, and a determination of which
ways they can best dominate their
target markets is key. The most
common routes are building a data
base, designing newsletters, firm
seminars, among other long-term
strategies.

They need to hydrate—maintain
adequate body fluids—in order to
keep their body in the proper shape.

Helping law firms and solo practitio
ners with a marketing plan begins
with their developing a plan...a work
ing document...to use and review on
an ongoing basis. They should begin
with assessing their practice, both
internally and externally. They ought
to completely analyze the competi
tive marketplace, determine what
services they offer, and agree on
where they are headed. From there,
they must plan target markets, fee
structure, and pinpoint the most

To most attor

neys, the
extent of their

marketing plan
each year is
renewing their

yellow pages ad when the regional
book’s sales team bombards the

market. Even for those who go steps

beyond that, it’s usually only when
business is bad. It’s common for

those lawyers to begin to realize that
they are in trouble only after the
money stops flowing in the door.
Convince your prospects that market
ing their firm is similar to an athlete
who is exercising in hot weather.

(Irwin Pollack can be reached via
phone at 888-723-4650 or via the
web at www.irwinpollack.com)

WELCOME NEW MEMBER!

KIOS FM, Omaha

Keith Neisler

General Manager
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II 2006-2007 Officers and Directors Eiected at Annuai Meeting

A new slate of Officers and Directors were elected at the Annual Business Meeting of the Ne

braska Broadcasters Association during the 2006 Convention, held in Lincoln. They are:

Uly Carlini, KHAS TV, Hastings

Mark Halverson, Broadcast House, Lincoln
Dennis Brown, KCSR, Chadron

Chuck Schwartz, KOOQ/KELN, North Platte

Roger Moody, KLKN TV, Lincoln

Chairman of the Board

Chairman-Elect

Vice-Chairman

Secretary-Treasurer

Past Chairman

Directors: Donna Baker, Clear Channel-Omaha; Susan Ernest, KSID AM/FM, Sidney; Mark Jen
sen, KAWL/KTAAX, York; Scott Kooistra, KNCY AM/FM, Nebraska City; Tom Land, Journal Broad
cast Group, Omaha; Angela Richard, KUSO, Norfolk; Joel Vilmenay, KETV, Omaha; Greg Wells,
Three Eagles, Columbus; Dan Zabka, KROR/KSYZ, Grand Island and Associate Director, Karl Bie-
ber. Farm Credit Services of America, Omaha.

FAA Joint Comments Filed

The Nebraska Broadcasters Association joined 47
other state Broadcast Associations in filing joint
comments in response to the FAA's Notice of
Proposed Rulemaking which proposes to expand its
notification requirement to cover virtually every
conceivable type of change in the almost 25,000
facilities that exist, including facilities changes for

which the FCC does not itself require prior approval
or even notification. The new requirements will
increase the broadcast industry's operating costs by
millions of dollars every year. They will add delay to

construction time tables and they will hamper the
ability of the broadcast industry to return to the air

in times of disaster. The FAA cites to only two prior
instances of interference, albeit questionable, which
occurred more than a decade ago, to justify burden
ing a broad aspect of the communications industry,
which the FAA does not regulate, with millions of
new filings without even considering requiring the
aviation industry, which the FAA does regulate, to
upgrade their communications receivers consistent
with existing protocols.

The Joint Comments raised a variety of constitu
tional statutory deficiencies in the FAA's NPRM. For
example, the Joint Comments argue that the FAA
lacks the statutory authority to impose the proposed
regulations, and that such authority lies squarely
an exclusively with the FCC. It further argues that
there is no valid justification for the proposed regu
lations, that the FAA relies on speculative, hypotheti
cal scenarios and flawed predictive modeling in lieu
of hard data, and that the FAA has failed to consider
alternative solutions: including requiring members of

the industry that it does regulate to upgrade its re
ceivers. (Thanks to Dick Zaragoza, Pillsbury Win-
throp Shaw Pittman, LLP).
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TEST YOUR INDECENCY KNOWLEDGE By John Crigler

(Editor’s Note: With recent filings
regarding indecency issues at the
FCC, we thought you might find this
article interesting. Printed with
approval from John Crigler, member
of the Communications and Informa

tion Technology Group ad the law
firm of Garvey Schubert Barer.
crigler@gsblaw.com.)

What’s your Indecency IQ? Test
your knowledge about how the FCC
interprets and enforces its indecency
policy by answering “True” or
“False” to the following questions.
Twenty-one correct answers qualifies
you as a Doctor of Indecency. Get

18 right and earn a Masters degree.

Of course, for every wrong answer,
you could be heavily fined. Congress
has raised the maximum fine for a

single violation to $325,000. Get
more than three wrong, and you risk

possible revocation of your license.

1. Some words are profane
regardless of context. TRUE or
FALSE

2. A bare breast is more offensive

than a bar butt. TRUE or FALSE

Poop, " “penis, " “ass, " “kiss

my ass, ” “bastard, ” “bitch,
“dick, ” “dickhead, ” “pissed off,
and “booty” are not indecent.
TRUE or FALSE

4. Stations that air the same pro
grams at the same times will be
treated in the same way. TRUE or
FALSE

5. Words that cannot be under

stood by the average listener may
nonetheless be indecent. TRUE or

FALSE

6. Indecency counts even if it is
broadcast my mistake. TRU E or
FALSE

7. Profanity is just another word
for indecency. TRUE or FALSE

8. A program may be indecent
even if no one is listening/viewing.

3. ft

ff

tr

TRUE or FALSE

9. L oca! community values deter
mine whether a broadcast is

indecent. TRUE or FALSE

10. Song titles are exempt from
indecency prosecution. TRUE or
FALSE

11. There is a limited exemption
for classic songs and great literary
works. TRUE or FALSE

12. The FCC exempts bona fide
news events and documentaries

from its indecency policy. TRUE or
FALSE

13. The FCC distinguishes between
commercial and noncommercial

stations, just as listeners do. TRUE
or FALSE

14. The FCC distinguishes between
the broadcast of live and recorded

material. TRUE or FALSE

15. VUe racial epithets and
blasphemous religious slurs are

profane. TRUE or FALSE

16. Under the Communications Act,
air talent cannot be personally
fined for indecent speech. TRU E or
FALSE

M .If a listener is upset about an
offcolorjoke on the air, the
station must report the complaint
to the FCC. TRUE or FALSE

18. >4 station won’t be fined if it

bleeps or pixUates indecent
material. TRUE or FALSE

19. The FCC will excuse exclama

tions uttered by winners on a live
call in contest line, such as “Holy
Shit! I won!” TRUE or FALSE

20. If one program contains six
different indecent “utterances,
the FCC will consider fining the
station for six violations, not just
one. TRUE or FALSE

Frottage, in any form is indecent.
TRUE or FALSE

ft

ANSWERS

1. TRUE. The FCC maintains that

some language is “presumptively
profane.”

2. TRUE. Although breasts and
buttocks both are considered sexual

organs, and exposed female breast is
considered indecent, while buttocks

have been considered indecent only
if touched in some way.

3. TRUE. So long as the reference
is fleeting.

4. FALSE. As a general rule, the
FCC fines only stations against whom
a complaint is made, and then only if
the program was broadcast outside
the safe harbor period.

5. TRUE. The law is not limited to

obscene, profane or indecent

terial broadcast in English.

6. TRUE. The accidental nature of

a broadcast may affect the amount
of a fine, but not the fact that inde
cent material is broadcast.

7. FALSE. Although there is overlap
between the two concepts, the FCC
insists that they are distinct, and
that material that is not indecent

may nonetheless be profane.

8. TRUE. The broadcast of inde

cent matter is prohibited between 6
a.m. and 10 p.m., regardless of
actual audience. It takes at least

one complainant to raise the issue,
but the commission has not required
complainants to prove that they
listened.

9. FALSE. The standard applied is a
national standard. It is intended to

reflect the values of an average
broadcast viewer or listener, not the

sensibilities of any individual listener
or community.

10. FALSE. There is no exception for
song titles.

ma-

(Continued on Next Page)
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Our Thanks to All Who Helped Make 2006 Convention  a Big Success!

Convention Sponsors:

Lincoln Broadcasters (KOLN/KGIN TV, KLKN TV, Broadcast House, Clear Channel-Lincoln, Three Eagles-Lincoln); The

Arbitron Company; ASCAP; BMI; Clear Channel Radio-Omaha;, Nebraska Division of Tourism; Nebraska Army National
Guard; KOLN-KGIN TV Lincoln-Grand Island; WOWT, Omaha; Nebraska Farm Bureau; ConAgra Foods; American Media
Services-Brokerage LLC; Kansas City Royals; Cline, Williams Wright, Johnson & Oldfather, LLP. Lincoln.

Exhibitors:

Nebraska Army National Guard; ERI; Nebraska Lottery; Prophet Systems; Signasys; Ultech Inc; Werner Concept Systems,
Stainless, Inc.

Advertisers:

Easter Seals of Nebraska; Journal Broadcast Group; KETV, Omaha; KRVN AM/FM, Lexington;

Nebraska Army National Guard; Nebraska Public Power District, NRG Stations of Nebraska; Pappio-Missouri River Natural
Resources District; Pappas Telecasting, SESAC.

Special Thanks goes to our NBA members who judged the entries from the Oregon State Broadcasters Association:

•  Uly Carlini, KHAS TV, Hastings

•  Jerry Renaud and staff. University of Nebraska-Lincoln

•  Neil Nelkin and his gang at NRG Radio, Omaha.

And to : NET, Lincoln for the Don Gill Hall of Fame Video. And a big thanks to the ConAgra Food Foundation and Kori

Reed, Executive Director of the ConAgra Foods Foundation for their continued support of the NBA Awards banquet;
Also a big thanks goes to the staff and management of the Cornhusker Marriott Hotel, and all of you who attended

and participated in Convention 2006.

Answers—continued from page 11

11. FALSE. Artistic merit is considered as a factor, but is not an absolute defense to an indecency complaint.

12. FALSE. Indecency law recognizes the importance of context, but grants no absolute exemptions for news or newsworthy
material.

13. FALSE. It applies the same standard to all stations, although it may exercise discretion and impose a lesser fine on non
commercial station.

14. FALSE. The distinction between live and recorded material became virtually meaningless when the FCC decided to
make even fleeting or isolated usages indecent.

15. FALSE. The FCC took pains to exclude such language from the definition of profanity.

16. FALSE. The Communications Act permits personal liability for a violation of the indecency law after the individual has
received prior notice. Proposed legislation would remove the requirement of a warning.

17. FALSE. Stations are not required to report the broadcast of matter that may be indecent.

18. FALSE. Even an edited program may be found indecent if a sexual meaning can be inferred. The issue may devolve into
a question of proof. If a station cannot provide satisfactory evidence of the broadcast of edited versions of music, the FCC
could find that unedited indecent material was broadcast.

19. FALSE. The FCC has urged broadcasters to tape delay all live broadcasts. The fact that a broadcast is live may in
appropriate circumstances, affect the amount of the fine.

20. TRUE. The FCC reserves the discretion to fine  a station not just for the broadcast of a program containing indecent
matter, but for each indecent utterance within a program.
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(NBA Annual Business Meeting continued.)

•  NBA Foundation reports that scholarships continue to be awarded

to LINK, UNO and UNL Scholarship winners this year were invited to

the Awards of Excellence Banquet.

•  Chairman Moody presented a plaque to retiring director Chuck

Schwartz, KOOQ/KELN, North Platte, who will continue as Secretary-
Treasurer on the Executive Committee.

The slate of officers and directors of the NBA was elected for 2006-

2007. (see article on page 10)

•  FOI Co-Chair, Larry Walklin reported on the accomplishments this

year, particularly cameras in the courtroom and thanked everyone for
their support for the Hergert Impeachment trail coverage.

•  Member services were reviewed. These include a combined RAB

Sales Academy at UNL College of Journalism and Mass Communica

tions. another Soderlund Satellite Seminar. The NBA President also

reported that the AVI Quantum Series has been used by some stations
as well as the Weyland E-Lesson Series III which recently wrapped up.
Stations continued to utilize the Alternative Inspection program as well
as increased usage of the NBA Legal Hotline.

•  NCSA Campaigns continue with good participation in clearing the
announcement on most member TV and radio stations. Two new NCSA

clients have been added during the past year,

•  Nebraska Broadcasting History Project continues and stations are

asked to donate any historical radio or television items for the project,
particularly with the TS'*’ Anniversary of the NBA coming in a year or so.

The next Board of Directors Meeting is scheduled for November 4, 2006
in Lincoln.

Don’t Miss the

2006 Convention Pictures
Inside!!!
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