
Jumpstart: Twitter
Twitter for refugee-centered nonprofits with busy schedules

What is Twitter?
Twitter is an online program that allows users to communicate using 
very short messages (“tweets”) that are 140 characters or less. 
There are thousands of tweets sent every minute, and because 
nearly 80% of Twitter’s 300K monthly users access the program from 
their phones, tweets are often about everyday things and events.  
When you follow someone on Twitter, their tweets show up on your 
home feed. Likewise, when someone follows you, your tweets show 
up on their home feed. Twitter is like everyone talking at once in a 
large room, so users start and join conversations by utilizing 
hashtags.

“ Twitter gives your 
organization 
opportunities to 
connect with the 
community in 
immediate, relevant 
ways: you can put 
your finger on the 
pulse of your 
community, following 
and influencing ideas 
as they develop...”

Twitter gives your organization opportunities to connect with the 
community in immediate, relevant ways: you can put your finger on 
the pulse of your community, following and influencing ideas as they 
develop; you can join conversations about subjects that matter to 
your organization, like immigration and justice; and you can inspire 
conversations that lead to an increased awareness of refugee 
resettlement and increased community participation in the process.

Impact on Refugee Resettlement in the US

Here’s how you set up a Twitter account for your organization!

Go to www.twitter.com Complete the form Click “Sign Up for Twitter”



Look Great
Your Profile

● Keep your user name the same on all social media platforms. 
● Set your organization’s logo as your profile picture.  
● Use high quality images for your banner. These pictures should 

reflect the nature of your work and the spirit of your organization. 
● Your description should be short, sweet and to the point. Who are 

you and what do you do? Make sure you include your website!

Your Tweets
● Write and rewrite before sending. Tweets need tight writing, not 

abbreviations. 
● Shorten links (Bitly.com can help!)

Engage Sincerely

Be Noteworthy

Humanize Your Organization
● Use “we” when speaking about your organization
● Show your users you’re relatable by occasionally commenting on 

tweets that align with your mission and/or values.

Participate in Conversations
● Utilize hashtags to join specific conversations
● Tag users to address them individually (but remember your tweets 

are visible to everyone!)

Create interesting content.
● Tweet regularly and on a predictable schedule. Consistency is more 

important than quantity. 
● Don’t just talk about yourself all the time. Only 1 in 4 tweets should 

be directly about your organization.
● Tweet about things that matter to your organization, both the big and 

small! Resettlement trends, success stories, office shenanigans--it’s 
all excellent material for a tweet!

● Use pictures and videos in addition to text and links
● In a creative rut? Gain inspiration by looking at other’s work (just 

remember it’s rude to copy and paste someone else’s tweet. 
“Retweet” instead!)
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Still have questions? Find answers at www.help.twitter.com


