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EVENTFUL PACKAGING
For legacy brands, reinvention comes at a cost
but it’s worth it.

Kristin Joker

February is Super Bowl month, where many CPG brands will pay $6.5 million for a 30-second spot and hope it

resonates with consumers and increases sales. This year, Lay’s potato chips will run its �rst ad during the game in 17

years. The brand is promoting a new line of chips made with potatoes grown in NFL stadium soil. The idea is to

capitalize on the love that football fans have for their favorite NFL team's home �eld.

Lay's created the limited-edition line of Lay's Golden Grounds chips by pulling soil directly from NFL stadiums and

�elds across the country. Under the careful watch of Frito-Lay farmers, they mixed the soil into separate parts of the

potato �eld to make chips infused with the grounds and the glory of each NFL team. The limited-edition bags also

feature keepsake packaging decked out with NFL team colors and logos.

What do you think about this? Is it  smart marketing or too gimmicky?

Another event happening in February that I’ll be attending, is Converters Expo South. Unlike the Super Bowl, there

are zero gimmicks. This straight-forward event unites the Southeast converting region’s top material converters and

manufacturers across the region’s array of industries.

The event is in-person on February 23 at the Charlotte Convention Center in Charlotte, N.C.

Now in its fourth year, Converters Expo South is expecting to bring almost 100 exhibitors and more than 500

attendees to support the converting industry.

New to this year's event are vendor education sessions. These 10- to 15-minute videos presented by GEW, Midwest

Engineered Systems and Erhardt+Leimer will be played onsite, and representatives will be available to answer

questions afterward. Each session will be available online for 12 months at ConvertersExpoSouth.com.

Event registration, agenda and information about travel and accommodations are all available at

ConvertersExpoSouth.com.

Hope to see you there!

Kristin Joker

Editor in Chief

(248) 227-4727

jokerk@bnpmedia.com

Courtesy of Frito-Lay North America
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Package of the Month

PROPRIETARY SQUEEZE BOTTLES INSPIRED
BY CHEF TOOLS
A new single-origin olive oil brand — Graza — recently launched two products: Sizzle and Drizzle. First of its kind,

Graza comes in proprietary squeeze bottles inspired by the tools of our favorite chefs and uses Picual olives from

Andalusia in Spain, a prosperous agricultural region, to deliver an extra virgin olive oil that's always fresh, extra

nutritious and never blended.

Graza was founded on the belief that olive oil should be made with the highest of standards from a single origin.

Unlike other brands in the market that are either prohibitively expensive or low quality and blended, Graza is

committed to providing real and exceptional olive oil at an accessible price point of $15 - $20. Graza's Founders,

Andrew Benin and Allen Dushi, recognized that many olive oil labels are misleading consumers, downplaying that they

are blended with soybean, hazelnut, corn oils or chemically processed olive pomace oil. With this in mind, Graza is on

a mission to produce pure, high-quality extra virgin olive oil, while continuing to be fully transparent in its process.

Anisha Sisodia

NEXT GENERATION OF CARNATION BREAKFAST
ESSENTIALS IN TETRA PAK CARTONS
Carnation Breakfast Essentials announced its next generation of Carnation Breakfast Essentials Original

Nutritional Drinks and Powder Drink Mixes. The Carnation Breakfast Essentials Original Nutritional Drink

beverages are now available in Tetra Pak cartons, made with responsibly sourced paper, and its iconic

packaging features a distinctive and bright new look.

Carnation Breakfast Essentials Original Nutritional Drinks have moved to Tetra Pak cartons to help eliminate

over 3.8 million pounds of plastic annually while providing the same 8 � oz (237 mL) serving size. The new

reclosable cartons are recyclable with the cap on, made mainly from paper, a renewable resource, with

responsibly sourced wood �ber that meets the environmental and social standards of the Forest Stewardship

Council (FSC). The brand's mission, in alignment with Nestlé Health Science, is to make 100% of its packaging

fully recyclable or reuseable by 2025.

The new packaging, featuring the brand's fresh look designed by Chase Design Group, is rolling out on shelves

and online at retailers nationwide.

Nestlé Health Science

ARIZONA'S TIMELESS REFINERY ANNOUNCES NEW
BRAND LAUNCH
Arizona's Tumble is a premium, infused cone featuring whole full �ower handpicked for its terpene and

cannabinoid content. The �ower is paired with quality T imeless distillate and terpene �avors that enhance the

pro�le and e�ects. Kief is then hand-sifted across each batch prior to �lling each cone creating a highly potent

and enjoyable cannabis experience.

Tumble-infused cones will be available in top dispensary partners across Arizona starting in January 2022 and in

T imeless' other markets throughout 2022. Members of the T imeless Kindness Team will be providing education

on Tumble and o�ering exclusive merchandise in-stores and you can �nd out more here: Tumble Infused

Cannabis — smoketumble.

Timeless Re� nery

WADDINGTON EUROPE LAUNCHES PIONEERING
MONO-MATERIAL RECYCLABLE MEAT TRAY
Waddington Europe, a division of Novolex, has introduced a new tray for meat, �sh and poultry products that

doesn't require a polyethylene layer or adhesive coating.

The container, called Piranha, is sealed using a series of raised teeth that run around the sealing �ange instead

of applying a layer of polyethylene or adhesive, which are typically used to seal the lid of modi�ed atmosphere

packaging (MAP). The raised teeth maintain the seal's integrity even if the �ange becomes contaminated by

animal fat, which can interfere with closure on traditional packaging for meat, �sh and poultry products.

With Piranha, greasy contaminants are forced into the channels between the raised teeth, leaving the peaks

clear and clean to contact the PET top web. Under the same sealing temperatures and dwell t ime, the top web

adheres to the peaks, creating the seal despite the presence of contaminants. During �lling-line trials of

Piranha, the problem of burst seals due to grease contamination on mono-rPET sealing was cut to almost zero.

As a mono-material package, the tray is capable of being fully recycled. Piranha can also be made with up to

100% recycled PET (rPET) and is Plastic Tax compliant in the U.K.

Waddington Europe

PIXI + HELLO KITTY COLLABORATION ANNOUNCES
COLLABORATION
Pixi's collaboration with Hello Kitty includes a limited-edition 9-piece collection that features a few familiar Pixi

skincare and makeup favorites adorned with Hello Kitty's silhouette and iconic bow, plus new treats that have

some of her much-adored skin-loving ingredients, including apples. The color collection also includes shades and

hues inspired by the enduring Hello Kitty aesthetic.

Pixi Beauty
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OLD WORLD
BRAND GETS
NEW PACKAGE
DESIGN

Biondo Group gives B&G Foods sauce brand refreshing contemporary
design with heritage focus.
BY KRISTIN JOKER

Biondo Group modernized the popular Italian-American brand of sauces with a bright, simple architecture that

separates the line from competitors on-shelf and online while also expressing Victoria's unique story.

The History

In 1929, an immigrant family started selling homemade sauce made with the �nest old-country ingredients, slow-

cooked in small batches. The o�erings caught on, and the delicious recipe never changed.

Before packaging

Winning this year's GDUSA Award, the package redesign brings focus to the updated logo which is locked into an

enhanced and more vibrant rendition of brand's ownable  "gondola imagery" as well as the promise "Ingredients

Come First"; this mantra is echoed on the gold cap.

According to Charles Biondo, founder of Biondo Group, the key creative challenge lay in making Victoria relevant in

today's environment, while actually enhancing the brand's tie to its old-world roots and authentic taste.

"We protected the valuable equities in gold, red and cream, but selected modern hues and graphics — which allowed

us inject life into the Venetian illustration and place greater emphasis on ingredient and �avor call-outs," says

Biondo.

The hierarchy is complemented with a color-coded system that clearly differentiates the nine � avors. Distinct color coding on labels and
caps clearly differentiate � avor and increase shopability.

About B&G Foods, Inc.
Based in Parsippany, N.J., B&G Foods, Inc. and its subsidiaries manufacture, sell and distribute high-quality, branded shelf-
stable and frozen foods across the U.S., Canada and Puerto Rico. B&G Foods' has a diverse portfolio of more than 50 brands,
including Back to Nature, B&G, B&M, Cream of Wheat, Green Giant, Las Palmas, Le Sueur, Mama Mary's, Maple Grove Farms.

About The Biondo Group
Biondo Group is a strategic brand identity and package design . rm with a more than 50-year track record building both
emerging and established brands. With experience spanning most CPA categories, the �rm brings speci�c strength to the
food, beverage and health arenas.

Images courtesy of Biondo Group

FEBRUARY 2022
packagingstrategies.com

https://www.packagingstrategies.com/
https://www.packagingstrategies.com/


SPICE AND SALT
SUPPLIERS SHAKE UP

PACKAGING

Functionality, sustainability and shelf appeal will continue to be key
factors in the choice of packaging in this market, with formats made
from plastic continuing to edge out other materials in most cases.

Demand for packaging used with spices, dry mixes and extracts is projected to grow 2.4% per year to $1.1 billion in

2025 from a high base in 2020, when the market for these products was boosted by the pandemic. While growth will

be below historical norms, the market will bene�t from:

Increasing popularity and variety of spices offered by retailers

Rising use of premium packaging for product differentiation purposes

A lingering higher level of interest in home cooking and baking

SPICE, DRY MIX AND EXTRACT
PACKAGING MARKET

Key Trends:
Plastic bottles will see the largest gains going forward as manufacturers

transition.

Spices and herbs continue to be the largest applications for packaging.

Dry mix packaging will see some declines following elevated 2020 levels.

Source: The Freedonia Group

Plastic Bottles to Experience the Largest Gains as Manufacturers Transition

McCormick and Morton — the biggest spice and salt suppliers, respectively — have begun transitioning away from

metal and paperboard canisters toward plastic bottles, which are lighter and easier to recycle:

In Morton’s case, the bottles feature a plethora of convenience features and are designed to have increased shelf appeal.
They are also transparent, allowing consumers to see the salt inside and gauge how much is left.

McCormick has used plastic canisters in many of its products for some time and has moved away from metal for iconic
brands like Old Bay, in part to increase sustainability of these high-volume products. The company has also pledged to
decrease the environmental impact of its plastic packaging by using more recycled content in its creation and ensuring that
the containers can be reused or recycled by 2025.

Source: The Freedonia Group

Spice & Herb Packaging Continues to be the Largest Market

Spices and herbs are intensive users of packaging, as containers tend to be smaller and use higher value features

than other seasonings. In addition, an increasing variety of ethnic and specialty spices continues to become available.

Spices and herbs are the only category to make signi�cant use of glass packaging, which imparts the perception of

quality and freshness and is commonly used with premium spices and herbs.

Demand for Dry Seasoning Mixes Packaging to Face Declines from Elevated Level in 2020

While all spice and seasoning categories saw increased demand in 2020 as consumers cooked and baked at home

more frequently, dry mixes experienced an especially high bounce in part because they are premeasured and easy to

use in the kitchen. This was especially important for consumers with little or no cooking experience who began

cooking more during the �rst year of the pandemic. While sales of dry mixes are expected to return more sustainable

levels, demand is expected to remain above historical levels. Even as consumers begin to spend more time out of the

home, those who became accustomed to using dry seasoning mixes are likely to continue to do so more often.

Uladzimir Zuyeu / Creatas Video+ via Getty Images Plus
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CONVERTERS EXPO SOUTH PREPARES
FOR A TRIUMPHANT RETURN

The premier event for the converting industry in the Southeast is
back and in-person in Charlotte, N.C.

INTRO SPONSORS AGENDA EXHIBITORS

After what seems like an oh-so-long time away from the Southeast’s converting industry, Converters Expo South is

coming back for an in-person event at the Charlotte Convention Center in Charlotte, N.C., on February 23, 2022.

This is the fourth year for the event, put on by BNP Media’s Packaging Group, which consists of Flexible Packaging

and Packaging Strategies magazines, Converters Expo (taking place August 9-10, 2021 at Lambeau Field Atrium in

Green Bay) and Global Pouch Forum (taking place June 7-9, 2022 at the Hyatt Regency O’Hare in Rosemont, Ill.).

Converters Expo South is expecting almost 100 exhibitors and more than 500 attendees to share the latest in

converting technology, meet with vendors, network with industry peers and �nd solutions to daily challenges.

And after some time away, the event is coming back with a new o�ng this year: vendor education sessions. These 10-

to 15-minute videos presented by GEW, Midwest Engineered Systems and Erhardt+Leimer will be played onsite, and

representatives will be available to answer questions afterward. Each session will be available online for 12 months

at ConvertersExpoSouth.com.

"We're excited to �nally get back to being able to support the converting industry in the southeast by helping them

to make these vital connections in-person," says Glen Gudino, group publisher for BNP Media's Packaging Group.

"Our sponsors are also showing their support with a complimentary networking luncheon thanks to our Platinum

sponsor Pinnacle Converting Equipment. Gold sponsor Midwest Engineered Systems is providing complimentary

beverages on the exhibit hall �oor during the event. Bobst, another Gold sponsor, is putting on the Happy Hour.

Bronze sponsor AccuWeb, a BST North America Company, is providing the tote bags. Finzer Roller, another bronze

sponsor, is providing onsite hand sanitizer. And our third bronze sponsor, Valley Grinding & Manufacturing, is

providing the lanyards. All of them are doing their part to make sure attendees are well taken care of."

Read on for more about Converters Expo South. Event registration, agenda and information about travel and

accommodations are all available at ConvertersExpoSouth.com.
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THANK YOU SPONSORS!

INTRO SPONSORS AGENDA EXHIBITORS

These sponsors are helping Converters Expo South make a triumphant return to an in-person event and are doing

their part to support the industry by providing attendee amenities. Learn more at ConvertersExpoSouth.com.

PLATINUM SPONSOR

GOLD SPONSORS

BRONZE SPONSORS
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FLOORPLAN / EXHIBITOR LIST

INTRO SPONSORS AGENDA EXHIBITORS

Converters Expo South 2022
Exhibitor List

Exhibitor Booth

Accraply 43

AirTrim 61

AIS Guaging/Indev 51

Alliance Machine and Engraving 27

American Cutting Edge 80

Anilox Roll Cleaning 9

Atlas Converting North America, Inc. 45

AZCO 82

Bachknives 16

Beacon Industrial Group 53

Bobst 37

BST/Accuweb 33

Cadence 41

Catbridge 66

Chase Machine & Engineering 24

Coast Controls 8

Colordyne Technologies 38

Daetwyler Corporation 7

Davis-Standard 89

Deacro Industries Ltd. 90

Delta ModTech 65

DIP Co. 63

Dotec Roll Handling Solutions 76

Double E 54

Edson 26

Elite Cameron 78

Elite Engineered Solutions 77

ELSNER 87

Enercon Industries 48

Erhardt + Leimer 60

esseCI srl 86

ETI Converting 19

EyeC-America, LLC 36

Faustel, Inc. 71

Festo 39

Filmquest Group, Inc. 92

Finzer Roller 47

Frontier - A Delta ModTech Company 65

FujiFilm North America Corporation 2

GEW, Inc. 72

GOEBEL IMS and LAEM IMS 56

Goldenrod Corporation 68

Haug Static Control 58

Heat Technologies, Inc. 18

Infrared-Air Thermal Systems, LLC 52

JDH & Associates 91

Jennerahn Machine, Inc. 20

Kampf Machinery Corporation 45

LTG Incorporated 50

Mahlo America, Inc. 49

Mamata Enterprises, Inc. 32

Martin Automatic 46

Maxcess International 1

MBI Coatings 88

Mid South Extrusion 44

Midwest Engineered Systems 40

Modular Web Solutions 25

Monarch Instrument 67

The Montalvo Corporation 69

New Way Air Bearings 74

Novanta, Synrad Laser 79

OASIS Alignment Services 73

Pamarco 75

PBS Plastics 59

Pearl Technologies, Inc. 62

Per�ech, Inc. 17

Pinnacle Converting Equipment & Services, LLC 96

Precision Air Convey 91

Preco, Inc. 10

Proton Products, Inc. 34

Roll Technology 28

Roll-2-Roll Tecchnologies, LLC 42

Ship & Shore Environmental, Inc. 81

Unilux 35

Valley Grinding and Manufacturing 64

Valmet 57

Vetaphone 91

Vivid Data Group, LLC 95

Wilson Manufacturing 31

Search...
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ALUMINUM VS. STEEL:
From Environmental Impacts

 to Meeting Consumer Needs

Yes, both metals are effective but what do consumers want?
BY BRANDON BACH

Transparency in products remains important to consumers. They want to know where the everyday products they

purchase are coming from, what they are made of and if they �t their shopping preferences. In fact, according to a

study from Nielsen and Label Insight, 39% of shoppers would be willing to switch brands to start using products

with more transparent labels, meaning they want to know more about the product sourcing information.

One of the biggest forms of transparency that consumers want is a look inside a company’s sustainability e�orts.

Previously, packaging companies relied on retailers and brands to deliver messaging about waste, recycling and

circularity. But now, under pressure from NGOs and other groups to reduce waste, the packaging industry is having

to address consumers directly. Because of this, many companies are looking for alternative materials for packaging

options.

Making small changes in the materials that companies use can result in large sustainability impacts. One material

that is being phased away is steel. Many packaging companies have found a more durable and sustainable

alternative that is just as cost e�cient.

ADVERTISEMENT

Making the Switch to Aluminum Packaging

Aluminum has proven to be a trending new alternative to steel, especially in products such as electronics, building

parts and even jar lids. Aluminum is at the top of the recycling chain and can easily be recycled without damaging its

durability and quality. Because of this, brands are starting to make the switch to aluminum from alternative metal

packaging that has traditionally been used. In fact, according to The Aluminum Association, more than two-thirds of

all aluminum that has been produced in the world is still in use today.

The Sustainability Bene� ts of Aluminum

Unlike steel, the process of recycling aluminum requires less energy and time. The Aluminum Association also found

that “Aluminum is 100% recyclable and retains its properties inde�nitely. Aluminum is one of the only materials in the

consumer disposal stream that more than pays for the cost of its own collection.”

When using materials like steel in packaging, the metals tend to corrode, causing packaging companies to spend

additional money on coatings. Plastisol is a liquid that can be heated to form a �exible and rubber-like material that

is widely used for a number of packaging needs, including sealing lids to jars. If any metal exposure is present when

producing a product like jar lids, it  can form corrosion from curing the plastisol to the coating. Most jar lid

manufacturers will put a coating over the metal to prevent corrosion due to the acidity of the product being placed

in the jar.

Although it sounds like an easy �x, plastisol and other coatings can add up in cost, slow production lines

exponentially and create even worse impacts on the environment.

How Does Aluminum Hold Up Against Steel?

For companies who are on the fence about making the switch to aluminum, the bene�ts of this material go way

beyond sustainability. The cost of recycled aluminum is far less expensive than that of steel, allowing manufacturers

to purchase materials that save them money without sacri�cing quality.

As far as corrosion, aluminum actually holds up better than steel. The material does not rust easily and does not

need additional coatings to maintain its quality. In contrast, steel tends to corrode and rust at a much faster rate.

Because of this, manufacturers sacri�ce the quality of their goods when it comes to shipping products to di�erent

environments. Numerous factors such as air quality or abrasive shipping methods can test the durability of steel and

potentially cost manufacturers to replace goods.

Additionally, with the rise of e-commerce sales stemming from COVID-19, more consumers are opting to shop online.

Because of this, many packaging companies are considering aluminum due to its lightweight, which allows

manufacturers to maximize the number of products that can be shipped at once. Aluminum is one-third of the

weight of steel, in�uencing choice for manufacturers.

Meeting Consumer Needs

It ’s crucial packaging companies and manufacturers are listening to consumer needs and taking them into account

when it comes to producing a product. Practicing material transparency and emphasizing sustainability e�orts will

both put companies in a better position when it comes to meeting consumer needs and matching their shopping

preferences.

A study by IBM showed that 57% of consumers wanted to change their shopping habits to help reduce negative

environmental impacts. The switch to sustainable materials is only projected to increase as consumers continue to

shop with sustainability in mind.

Brandon Bach, president of CTT, has more than 18 years of experience in project management, marketing, video production,
which includes both video and graphic creation as well as designing, setting up, and running live events. He currently serves
as the president of CCT, the manufacturer of the EEASY Lid – the � rst major jar lid innovation in more than 75 years.

Courtesy of EEASY Lid

HQuality Video / Creatas Video+ via Getty Images Plus
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RETROFIT PACKAGE SEALING SYSTEMS FOR
IMPROVED EFFICIENCY, QUALITY
When the seal on a food package is imperfect, a couple of things can
happen. Neither is good for your business. Is now a good time to think
about upgrading outdated equipment?
BY DAVID DEVINE

Sealing is one of the most critical operations in any packaging line because the quality of the end product depends

on it. It  also has a profound in�uence on e�ciency and productivity, since it comes near the end of the line after

many other processes, including forming and �lling, have already taken place. When a package is rejected for an

imperfect seal, the entire product is lost.

Nevertheless, many manufacturers in the packaging industry are using outdated equipment, whether it is a heat-

sealing system or older ultrasonic welders. These systems are often equipped with analog controls systems

hardwired to PLCs. This equipment has signi�cant inadequacies, including the fact that setup parameters and

machine-health and productivity information can only be controlled, monitored and managed locally using site-based

personnel. There is no way to directly communicate manufacturing or control information or to monitor or adjust

equipment performance except on the plant �oor. Intra- and inter-plant networking is di�cult or, more likely,

impossible.

ADVERTISEMENT

Outdated equipment not only demands local attention and support, but it  is also far more di�cult to control. This

limitation is especially evident when newer packaging materials — such as biopolymers or multi-layer �lm structures

— become more common in the industry.

Biopolymers are particularly problematic since they have a lower sealing temperature and a much narrower

processing window in which a quality seal can be produced. This makes heat sealing, which applies sealing energy

from the outside in, especially challenging. Heat must penetrate through the outer surface of the material before

the material at the seal interface can reach the required melting/sealing temperature. Ultrasonic welding is a far

superior sealing option for biopolymer materials because it heats and melts the plastic di�erently. Heat is generated

by high-frequency friction between the �lm layers at the seal interface, concentrating it where it is needed most.

Little, if any, heat radiates outward from the seal, so the strength and integrity of the surrounding package �lm are

virtually una�ected.

Ultrasonic welding has other bene�ts as well, whether the packaging material is a biopolymer or not. For instance, it

uses far less energy than heat sealing because thermal energy is generated only during the nearly instantaneous

welding of the two surfaces, while heat-sealing surfaces remain hot 100% of the time. Ultrasonic welds are also

una�ected byproduct contamination, which can occur when small amounts of the product (�akes, chips, leaves or

oils) �nd their way into the sealing area; the ultrasonic process introduces vibration to the seal interface, which

moves contamination out of the �nal seal. Finally, since ultrasonic welding components are not heated, maintenance

and tooling changeover can take place anytime, without waiting for heat-sealing surfaces to cool.

So, retro�tting your packaging line with improved equipment could be as simple as switching from heat sealing to

ultrasonic welding. You may already have one or more ultrasonic units, but there could be a good reason to upgrade

that equipment too.

The acoustic stack includes the core ultrasonic components — the converter, booster and horn — that deliver energy to the part/product
to be welded. Vibrating at high frequencies, they may fail over time due to material fatigue, microfractures, and general wear and tear.

Increasing Automation

Although the packaging industry is already highly automated, Emerson estimates that just 50% of packagers are

taking full advantage of the latest packaging equipment and control technology. The recent scarcity of skilled labor

for machine operation and maintenance makes things more challenging.

Of course, ultrasonic sealing has been widely used for decades, so some outdated installed equipment may be

di�cult to maintain, with replacement parts that are increasingly di�cult to source. Outdated componentry has the

biggest negative performance impact in two areas:

1. Power Supply: The power supply drives and controls the ultrasonic process; provides communication with, monitoring of
and feedback about the weld process; and interfaces with the PLC. Existing sealing systems may continue to work
satisfactorily until a component in the power supply fails, at which point the full system becomes inoperable. Without the
ability to service/support the equipment, the customer will be put in a tough “line down” situation for an extended period.

2. Acoustic Stack: The acoustic stack — the converter, booster, and horn or “sonotrode” — is designed to vibrate at a set
frequency and amplitude, generating frictional heat and compressive force to the . lms/parts that are being welded.
Because stack components operate under mechanical stress, they are subject to eventual failure due to material fatigue,
microfractures or ordinary wear. The acoustic stack, therefore, should be a regular preventive maintenance item.

In yogurt containers, ultrasonic welding provides a more reliable seal than heat sealing.

Power supply technology has changed dramatically in recent years, transitioning from analog to fully digital systems

that o�er closed-loop feedback and control of critical weld parameters. For instance, the Branson DCX-F power

supply has �eldbus capability, allowing for real-time control, monitoring and communication with the PLC through a

single network. This allows users to log in from a network-connected device to monitor and control the welding

equipment through the PLC. Networking capabilit ies like these enable packagers to digitally monitor the health of

systems by tracking values such as frequency or power draw, where variations in value can provide early indications

of wear in the acoustic stack. Thus, upgrading ultrasonic welding systems with digitally controlled power supplies is

a proactive way to help optimize system performance, identify near-term maintenance issues, and minimize or

eliminate unplanned downtime on the line.

In addition, the advanced data-gathering capabilit ies of digital power supplies also enable users to monitor process

parameters in real-time, set high/low limits on weld results and con�gure alarms that �ag weld cycles of parts that

fall outside process limits. Because these alarms can be con�gured to be latchable, they enable automated bad-part

processing and data logging that can be indispensable for maintaining superior quality and 100% traceability.

Is It Time to Retro� t?

If the sealing equipment on your packaging lines is more than 10 years old, there is a chance you could increase

productivity and reduce downtime by replacing at least some of those systems. But how do you know for sure and,

more importantly, how do you approach such a project in an intelligent, organized manner that will not disrupt your

operations unnecessarily?

The best way is to collaborate with an equipment supplier that has the experience, global resources and de�ned

procedures to assist you. Emerson, for instance, recommends a four-step process to help customers make these

tough decisions:

Fresh produce in clamshell packages require tamper evident ultrasonic seals, ensuring the consumer the produce is safe.

Site Walkdown and Evaluation: An Emerson technical specialist will visit your facility and physically review and
document existing equipment, its condition and performance.

Solution Identi�ed and Tested: In consultation with you, a speci�c sealing system will be identi�ed for retro�tting. In
some cases it may be as simple as upgrading a power supply and controls to bring an existing machine up to current
standards and capabilities. Or, it may mean replacing the existing system with a newer version or replacing outdated heat-
sealing equipment with ultrasonics. In this case, weld trials will be performed to build con�dence that the recommended
solutions will meet or exceed application and production needs. Emphasis is placed on minimizing disruption of production
and evaluating the potential bene�ts of an upgrade.

Strategic Plan: Based on the results of the testing, Emerson will work with you to develop a plan to bring all
substandard or outdated equipment up to the level of technology required for ef�cient production and modern data
collection and process optimization. A timeline is developed to take into account equipment lead times and avoid
unnecessary downtime during installation.

Installation: Equipment is delivered, installed, calibrated and tested for customer acceptance. If necessary, employee
training will be provided.

Avoiding Risk

Equipment upgrades enable superior control, real-time monitoring and reduced scrap, yet they involve risk and

costly downtime. Therefore, it  is advisable to collaborate with a trusted supplier with a global footprint to ensure

sta� is close to your plant(s). In addition, by selecting the most up-to-date Branson products, packagers can be

certain their sealing equipment will deliver e�cient performance, top quality and long-term productivity and

pro�tability.

David Devine is business development manager, medical, Branson Welding and Assembly at Emerson.

Courtesy of Emerson

SVTeam / Creatas Video+ via Getty Images Plus
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American Film & Machinery
7041 Boone Ave.

Brooklyn Park, MN 55428

(714) 974-9006

info@afmsleeves.com

https://www.afmsleeves.com

CLICK HERE

TO SEE ALL PRODUCT PHOTOS, DOWNLOADS, AND MORE!

American Film & Machinery (AFM) headquartered in Brooklyn Park, Minnesota - is a single source supplier of all of

your Shrink Sleeve Labeling needs. We successfully introduced the �rst generation of rotary shrink sleeve labelers

over 57 years ago. Since then through our commitment to a high level of expenditure on research and development;

constant innovation; implementation of the latest technology; and the wealth of knowledge and experience of our

highly quali�ed and motivated workforce we have evolved far beyond our original role as a manufacturer of specialty

machinery. Today AFM is a dynamic partner for our customers creating a harmonious marriage of shrink sleeve

labelers, heat shrink tunnels, full body labels, tamper evident seals and contract labeling and packaging services.

Product Categories

Cartoning/Sleeving

Shrink Equipment

Shrink Tunnels

Sleeves
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ARRANTI
2-44 Crawford Cr., 2nd Fl.

Campbellville, ON L0P 1B0

(905) 854-7421

je�h@arranti.com

https://arranti.com

CLICK HERE

TO SEE ALL PRODUCT PHOTOS, DOWNLOADS, AND MORE!

ARRANTI advances Packaging Manufacturing Supply with innovative techniques and technology. In short, we make

higher quality and better functional packaging. If it 's not available, we will create it. Our goal is to elevate clients'

brands so they get noticed and stay memorable. Check us out at www.arranti.com.

Product Categories

Bag/Pouch, Multilayer

Bag/Pouch, Plastic

Bag/Pouch, Polybags-Film

Bottle/Jar/Can, Plastic

Preform

Specialty Container

NEXT LISTING

BACK TO LISTINGS INDEX

FEBRUARY 2022
packagingstrategies.com

http://www.packagingstrategies.com/directories/3133-packaging-strategies-resource-guide/listing/5635-arranti
mailto:jeffh@arranti.com?Subject=Re:%20PS%20Directory%20Listing
https://arranti.com/
http://www.packagingstrategies.com/directories/3133-packaging-strategies-resource-guide/listing/5635-arranti)
https://www.arranti.com/
https://www.packagingstrategies.com/
https://www.packagingstrategies.com/


RESOURCE GUIDE
Premium Listings

Berlin Packaging
525 W. Monroe St.

Chicago, IL 60661

(312) 876-9292

info@berlinpackaging.com

https://www.berlinpackaging.com

CLICK HERE

TO SEE ALL PRODUCT PHOTOS, DOWNLOADS, AND MORE!

Berlin Packaging is the world's largest Hybrid Packaging Supplier® of glass, plastic, and metal containers and

closures. The company supplies billions of items annually along with package design, �nancing, consulting,

warehousing, and logistics services for customers across all industries. Berlin Packaging brings together the best of

manufacturing, distribution, and income-adding service providers. Its mission is to increase the net income of its

customers through packaging products and services.

Product Categories

Bottle/Jar/Can, Glass

Bottle/Jar/Can, Metal

Bottle/Jar/Can, Plastic

Drum/Pail

Pails

Shipping, Temperature Insulating
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Cama North America
901 Corporate Grove Dr.

Bu�alo Grove, IL 60089

(847) 607-8797

cama-us@camagroup.com

https://www.camagroup.com

CLICK HERE

TO SEE ALL PRODUCT PHOTOS, DOWNLOADS, AND MORE!

Cama o�ers cartoning, case packing, sleeving, and robotic loading systems that are �exible, versatile and easy to

operate. Bene�ts include: reliable, high performing solutions; clean, sanitary designs with increased accessibility;

quick and easy changeovers; and TPM compliant machines with Industry 4.0 and Augmented Reality options.

Monoblock systems available.

Product Categories

Cartoning/Sleeving

Case/Tray Erecting

Case/Tray Packing

Multipacking

Robotics
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Eastey
7041 Boone Ave.

Brooklyn Park, MN 55428

(800) 835-9344

info@eastey.com

https://www.eastey.com

CLICK HERE

TO SEE ALL PRODUCT PHOTOS, DOWNLOADS, AND MORE!

Eastey (eastey.com) is a leading manufacturer of heavy-duty shrink packaging equipment and automated case

sealing systems for packaging applications.  Eastey's shrink packaging products include a complete line of L-sealers,

sleeve wrappers, shrink tunnels and bundling equipment. Eastey also supplies a complete line of case tapers, from

entry level bottom- and side-belt tapers, to fully automatic and random size case tapers. Eastey has been in business

for over 25 years and has an installed base of over 14,000 shrink packaging systems.

Product Categories

Case Sealing

Conveying, Converging/Dividing

Shrink Equipment

Shrink Tunnels

Shrink Wrapping, Bundling
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Econocorp Inc.
72 Pacella Park Dr.

Randolph, MA 02368

(781) 986-7500

info@econocorp.com

https://www.econocorp.com

CLICK HERE

TO SEE ALL PRODUCT PHOTOS, DOWNLOADS, AND MORE!

Econocorp Inc. is a World Wide Leader in slow to moderate speed Cartoning, Tray Forming and Case Packing of

speeds between 1 and 120 cartons or cases per minute.

Product Categories

Cartoning/Sleeving

Case Sealing

Case/Tray Erecting

Case/Tray Packing
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Hoffer Plastics Corp.
500 N. Collins St.

South Elgin, IL 60177

(847) 741-5740

https://www.ho�erplastics.com

CLICK HERE

TO SEE ALL PRODUCT PHOTOS, DOWNLOADS, AND MORE!

Ho�er Plastics Corporation, based in South Elgin, IL, is a global supplier of custom injection molded plastic parts.

 Family owned and operated since 1953, we serve a wide range of industries, providing turn-key solutions and state-

of-the-art technology. We provide best in class tooling and processing and lead in environmental sustainability.

 We're "All In" for people, plastics and purpose.

Product Categories

Closure/Cap/Pump/Applicator/Dispenser
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Kuriyama of America Inc.
360 E. State Pkwy.

Schaumburg, IL 60173-5335

(847) 755-0360

sales@kuriyama.com

https://www.kuriyama.com

CLICK HERE

TO SEE ALL PRODUCT PHOTOS, DOWNLOADS, AND MORE!

Kuriyama of America, Inc. has been eminently successful in developing and marketing thermoplastic hose and

accessory products to the industrial marketplace since 1968. We now provide a complete line of thermoplastic,

rubber and metal hose products and accessories including couplings and �ttings, for use in industrial and

commercial applications.

Product Categories

Hose & Accessories

Pneumatic Conveying
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Squid Ink Manufacturing Inc.
7041 Boone Ave.

Brooklyn Park, MN 55428

(763) 795-8856

info@squidink.com

https://www.squidink.com

CLICK HERE

TO SEE ALL PRODUCT PHOTOS, DOWNLOADS, AND MORE!

Squid Ink (squidink.com) is a leading manufacturer of coding and marking systems for product identi�cation and

traceability, providing superior quality inks and low maintenance printing equipment. Printing systems include hi-

resolution piezo systems, continuous ink jet (CIJ), thermal ink jet (T IJ), laser, and large character drop-on-demand

(DOD) systems. Squid Ink printers and ink are designed to print the highest quality bar codes, batch numbers, date

codes, logos and large or small character text, directly onto corrugated cases, plastics, metals, glass, wood and other

substrates.

Product Categories

Imprinting Machines (Coding, Marking)

Printing Equipment
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Sun Chemical Corp.
135 W. Lake St.

Northlake, IL 60164

(708) 236-3798

naimarketing@sunchemical.com

https://www.sunchemical.com

CLICK HERE

TO SEE ALL PRODUCT PHOTOS, DOWNLOADS, AND MORE!

Sun Chemical, a member of the DIC Group, is a leading producer of packaging and graphic solutions, color and

display technologies, functional products, electronic materials, and products for the automotive and healthcare

industries. Together with DIC, Sun Chemical is continuously working to promote and develop sustainable solutions to

exceed customer expectations and better the world around us.

Product Categories

Anti-Counterfeiting

Coatings, Radiation Cured

Coatings, Solvent-Based

Coatings, Solventless (100% solids)

Coatings, Waterborne

Film/Film Laminate/Flexible Packaging

Finishes/Printing

Glass

Inks, Electron Beam

Inks, Extenders & Thickeners

Inks, Flexographic

Inks, Fluorescent

Inks, Metallic

Inks, Nontoxic

Inks, Rotogravure

Inks, Ultraviolet

Inks, Waterborne

Label Material

Metal

PLA

Paper/Paperboard

Plastic, Rigid

Plastic, Thermoformed
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AZCO’s BUILDING BLOCKS OF AUTOMATION With
SMARTFRAME Technology

AZCO Corp. serves you by o�ering modules and units used to feed and

cut �exible products. AZCO’s building blocks of automation system

o�ers you �exibility and options to design a machine con�gured to

meet your needs. Modules can be quickly and easily installed or

removed, based on your requirements. You can seamlessly integrate

unwinds, cut to length, slitters and traveling knife assemblies,

accumulators, laminating, perforating stations, and rewinds to handle

all types of �lms, nonwovens, paper products, absorbent materials,

foils, laminated materials, or high-performance materials. You can

make changes to your machine and start making product in minutes.

At the foundation of this system is a SMARTFRAME which is designed

for �exibility, ease and convenience. The SMARTFRAME has the

capability to handle many di�erent modular units. Modules are easily

slid into place and mounted onto the frame. The frame is pre-wired. It

includes quick-connect connectors for power and communication so

you can just plug in and begin using. A master control panel monitors

the entire process and gives you control over the system. You have

the ability to add and subtract modules as needed.

With the building blocks of automation, you get a machine con�gured

to meet your requirements, for both current and future applications.

As your business changes and evolves, the building blocks of

automation gives you the �exibility and options to grow and expand.

It enables you to be proactive and ensures that your success is �rmly

in your own hands.

AZCO Corp. is an ISO 9001:2015 certi�ed company. Made in USA.

AZCO Corp.
azcocorp.com
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Custom Web Handling Equipment

Chase Machine and Engineering, a custom machine design and build company, has focused on challenging web

handling applications for over 68 years. Our 28,000 square feet facility, located in West Warwick RI, supports our

engineering, sales and administrative group, as well as steel fabrication, machining, painting, panel building,

assembly, electrical wiring and start-ups.

Chase employees are committed to providing and supporting engineered equipment and manufacturing processes

to aid our customers in gaining market share through innovative and creative, new to the world processes.

INDUSTRIES SERVED

Filtration

Medical

Packaging

Textile

Automotive

Converting

TYPES OF EQUIPMENT

Ultrasonic and Thermal  Laminators

Razor / Shear / Score / Ultrasonic / CO2 Laser Slitters

Festooners

Accumulators

Unwinds / Rewinds

Traverse winders

Custom Web Handling and Automation Equipment

INTEGRATORS OF TECHNOLOGY

Ultrasonics

Impulse Welding

Thermal Welding

CO2 Lasers

Adhesive dispensing

Inspection equipment

Extruders

Band Sealing

RF Welding

Chase’s facility includes a con�dential materials application lab for continuous ultrasonic testing. Customers may

send product samples to Chase in order to collect invaluable data such as bond strength, embossing quality, slit

quality, power requirements and processing line speed. Information that is crucial in determining quality, feasibility

and payback.

For more information visit us at booth #24 at Converters Expo South or contact us at sales@chasemachine.com.

Chase Machine & Engineering
chasemachine.com
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