
  



FB Ad Templates For Real Estate & Properties 

 

Real Estate is an amazing industry because even selling a single property 

can get you an ROI of 100s compared to ad cost. When running real estate 

ads, the information on the property is abundant and this helps with the 

targeting because the number of keywords in the ad copy is helpful for 

Facebook AI to use. 

There are also real estate ads where not much information is given and 

instead focuses on simple information and encourages to talk with the real 

estate agents. 

 

This is okay but this depends on where you’re showing the ads, because 

based on data we Malaysians prefer ads regarding real estate to be more 

informative. 

Real Estate is an industry that relies on Real Estate Negotiators and 

Agents and their biggest weakness is the marketing as it’s common to see 

many showrooms or show booths in various places like malls or galleries.  

 

With FB Ads, you can generate more leads for the negotiators and agents 

to talk to for a lot lower price compared to the standard marketing practices 

that real estate companies do. 

In the Ad Templates below you will find ads by real estate developers, 

negotiators and even websites that promote all sorts of properties that is 

also using FB ads. From these ads you can see the different styles taken 

by each entity. 

  



FB Ad Templates #1: 

 

  

Here you can see how there is a list of 

information regarding the property 

being sold. This information is very 

helpful because it allows the FB AI to 

better target the right audience. 

Pictures and videos to show the 

property is very important. In this 

picture it shows the setting and 

look of the property. 



FB Ad Templates #2: 

 

  

This one has a short ad copy that 

share minimum information, this 

is not recommended because 

people won’t be able to learn 

enough about the property but 

the lack of information will make 

them click on the Learn More 

button below, so a shorter ad 

copy can have the effect of 

instilling curiosity. 

From this image, you can see the 

interior of the property and this 

builds u the curiosity, thus 

encouraging the leads to click on 

the learn more button. 



FB Ad Templates #3: 

 

  

The text in the picture is making 

a claim, it is risky to make claims 

with FB Ads because Facebook 

takes claims seriously. But 

because this claim is not 

exaggerated it’s still okay. 

Another thing to take note in 

using text in pictures is to make 

sure the text is less than 20%. 

Use this tool to check: 

https://www.facebook.com/ads/

tools/text_overlay 

Here, an informative headline 

and sub-headline is written. This 

is balancing the short copy 

written above. 

https://www.facebook.com/ads/tools/text_overlay
https://www.facebook.com/ads/tools/text_overlay


FB Ad Template #4: 

 

  

This is a company that promotes 

rental properties. With rentals, 

the method of approach is a little 

different. Here you can see; the 

copy starts with a problem and 

later talks about their unique 

solution. 

Carousel is not recommended to 

use for property but in this case 

as its about rental property, if the 

pictures shown are within 3, its 

still okay. 



FB Ad Template #5: 

 

  

This copy clearly states the 

problem which resonates with 

the leads and goes on to talk 

about the benefits of the 

property and ends with a number 

or website which promotes fast 

action. 

Videos are an amazing way to 

showcase a property as it allows 

the leads to be able to 

experience what it’s like to be in 

the property without being there. 



FB Ad Template #6: 

 

  

This ad follows the principal of 

letting the video do the talking. 

The copy gives an introduction of 

the video. 

The Headline here gives a little 

bit more option for the property 

and a learn more button to 

promote fast action. 



FB Ad Template #7: 

 

 

This is a good example of a well-

informed ad because it has a list 

telling us the details of the 

property, create a sense of 

urgency by saying how its selling 

fast and promotes fast action by 

including a WhatsApp link 

In the Sub-Headline, another 

reminder to take fast action is 

given including the learn more 

button. 


