
NEBRASKA

BROADCASTERS

L_I ASSOCIATION n «

modulator
DECEMBER, 1983 - Vol. 4, No. 12

NAB Issues Alcohol Ad Alert
supposedly aimed at youth, such as
those featuring sports celebrities.

House Bills

Two bills now in the U.S. House of

Representatives call for a warning
label on alcoholic beverages (H.R.
3077) and disallowing tax deductions
for alcohol advertising (H.R. 3078).

Virtually every state has statutes
regulating the advertising of alcohol
ic beverages under authority derived
from the 21st Amendment.

The NAB is urging state associa
tions to be on the lookout for moves

toward more restrictive legislation.
The NAB legal staff has assembled a
list of court briefs which support the
following arguments: the protection
afforded commercial speech is not
diminished by the 21st Amendment;
the First Amendment bars a state

from prohibiting the truthful, non-de-
ceplive advertising of a lawful pro
duct: and paternalistic state legisla
tion designed to protect citizens from
perceived dangers by curtailing the
flow of information has been invali

dated by the U.S. Supreme Court.
The NAB also suggests answers to

some common arguments against al
cohol advertising;

Assertion: Alcoholic beverage ad
vertising increases total and per capi
ta consumption in the U.S.

Reply: Studies indicate advertising
has little or no affect on consumption.
Dr. Donald Strickland of Washington
University, St. Louis, an expert in the
field, concluded in a study that
reducing or eliminating advertising is
likely to have a minimal impact on
consumption.

Assertion: Advertising is the most
significant factor in inducing youth to
start drinking.

Reply; Studies suggest the most
significant factors in determining
whether one begins drinking are fam-

Legislation to regulate or ban alco
holic beverage advertising in the
broadcast media is pending in at least
eight states (Colorado. Kansas.
Massachusetts. North Carolina.

North Dakota. Oregon. Tennessee
and Wisconsin).
Groups such as Mothers Against

Drunk Drivers (MADD) and the Cen
ter for Science in the Public Interest

are recommending curbs on alcohol
advertising, "especially advertising
aimed at youth and especially adver
tising of beer and wine in the elec
tronic media." They are putting pres
sure on broadcasters, legislators
(state and federal) and the FCC.

According to an Oct. 9 column in
the Omaha World Herald by Richard
H. Gilluly these groups believe the
steady rise of alcohol consumption in
the U.S. since the early 50's is due to
relative price declines (no rise in ex
cise tax) and "increasingly unfettered
advertising." They contend "youth
and women have been perceived as
large, relatively untapped markets
ripe for exploitation... studies indi
cate that young people are far more
susceptible to ads linking alcohol
with sex, social and financial success

and good times than are older peo
ple." MADD founder Candy Lightner
says there should be more ads pro
moting drinking in moderation and
balanced ads that show the ill effects

of alcohol consumption.
According to a memorandum t3—

sued,.by the NAB' There are no FCC
regulations prohibiting the advertis
ing of alcoholic beverages in the
broadcast media. However, the Fed

eral Trade Commission (FTC) and
Bureau of Alcohol. Tobaccoand Fire

arms (BATF) have overlapping juris
diction with the FCC in this area.

There are rumblings that the BATF
is concerned with advertisements

ily orientation and peer group pres
sure. In one study 36% of the youthful
drinkers interviewed said friends in

duced them to drink. 25% said their

parents' view influenced them to
drink and 34% indicated other factors

not related to media advertising.
Assertion: Eliminating alcoholic

beverage advertising will ultimately
decrease alcohol consumption and
abuse.

Reply: There are no studies that
have established this. In a society
where alcohol consumption is an ac
cepted part of life, this argument de
fies common sense. No one con

dones alcohol abuse and there is no

compeling evidence that advertising
fosters such abuse. Countries with

out advertising have alcohol abuse
problems.

ACSH

The American Council on Science

and Health (ACSH), which has
strongly campaigned against
smoking and cigarette advertising,
says, "restricting the advertising of
alcoholic beverages would not re
duce problems resulting from alcohol
abuse. Saskatchewan prohibits all
advertising of distilled spirits. Ontario
does not. Between 1971 and 1974 per
capita consumption in Saskatchewan
was three times that in Ontario. No

decrease in alcohol consumption oc
curred following a ban on alcohol ad
vertising in British Columbia and a
ban on beer ads in Manitoba did not

affect beer sales in that province."
The ACSH says a much more pro

ductive approach is stricter law en
forcement. stiffer penalties for drunk
driving, and directing strong educa
tional programs at 12 to 17 yearolds.
The Missouri State Broadcasters

Association is encouraging its mem
bers to air PSA's stressing the dan
gers of driving and drinking. The MBA

(Continued on back page)



KEFM Takes To The Air
cause they have trouble selling new
stations. Then they visited us and
agreed to do it. They wouldn’t have if
we’d been AM.” KEFM is not using its
SCA but has a SCA-qualified person
on the staff.

KEFM’s 120-foot tower atop the
205-foot City National Bank Building
at 16th and Harney Streets will have to
be upgraded to 1,000 feet with in three
years for KEFM to keep its Class C li
cense. Under FCC Docket 80/90 once

a station is downgraded to C-1, C-2or
B it cannot be brought back up to
class C. Baker says, “The Strategic
Air Command is fussy about where
one puts towers so we can’t just find
a hill and put it up.”

“It’s Friday...Oct. 21, 1983...3:22
p.m. Good afternoon...this is KEFM,
Omaha, Nebraska...operating on a
frequency of 96.1 megahertz...and we
are looking forward to being your
friend on the radio dial...24 hours a

day...every day. This is David Dale”...
The birth of the new KEFM began in

1976 when the frequencies of
KOIL-AM and KEFM opened up. Four
lifelong Omaha residents
and Joe Baker and Bill and John

Webster — decided to go for their
own station. Joe Baker says, “The
opportunity comes once in a lifetime.
We wanted the responsibility it would
give us to this community. You can’t
pick up your tower and move to Albu
querque. It’s not a business on
wheels.”

Three groups were applying for the
air space. Two wanted an AM station.
The Websters and Bakers wanted FM

because their research indicated it

had a greater growth potential.
Many hours and attorneys’ fees

later, on Nov. 12, 1982, the FCC

granted a construction permit. Bill
Webster, the majority stockholder,
became President. John Websterwas

named Operations Director. Emily
Baker became Promotion Manager.
Joe Baker became General Man

ager. Baker got into broadcasting by
accidentwhen he took a part-time job
at KBON when he was a student at

Omaha University. He liked broad
casting. When he graduated in 1947
with a degree in business administra

tion, he started working at KBON
fulltime in promotion and sales. In
1950 he moved to KMTV where he

stayed 26 years, becoming sales
manager and program director. In
1976 he “retired” to work on the KEFM

application. Baker says, “We asked
for the call letters KEFM because they
have ‘FM’ in them. They have a nice
sound. And it’s good to keep a station
name alive.”

KEFM’s format is beautiful music

with regular newscasts six times a
day and news updates every half
hour. Features researched, written

and produced by the KEFM staff will
be heard regularly.
According to Joe Baker “We went

with beautiful music because it is not

overused in-this^area^th^^riTyTTfher
Omaha station with this format is

KESY which uses TM). We’re not kids,
we have to listen to our own music.

Can you imagine Joe Baker selling
rock? The beautiful music listener

profile shows a person who is pro
fessional, travels, earns a high in
come (52% earn more than $25,000 a
year), and owns his or her home.”

Staff is Experienced
Sales Manager Hank Kuhimann has

Emily

sold the beautiful music format be

fore. He began work at KEFM Sept. 15
and his three experienced sales
people (KESY, KGOR, KFAB and the
Sun newspapers) started the first
week of October.

Chief Engineer James Leedham
has put together sixteen stations in
twenty years. He says, “This was an
engineer’s dream — to pick out the
equipment you want and install it
after helping design the studios.”
Everything at the station is new from
the broadcast equipment to the car
pet. Baker says, “We didn’t skimp on
buying.”

On-the-air staff members have 150

years of broadcast experience. Baker
says, “Most of our employees sought
us out.” The staff includes Program
Director David Dale Arp; Public
Affairs, Bill Henry; News Director
Donald-Brian Johnson; and an
nouncers Owen Wengert, Frank
Bramhall, John Brady, Chuck Strand,
Ramon Nasr, Gene Piatt, and Kath
leen Lohr. KEFM has a monthly news
letter for employees and wi ll soon
have an employee lounge with a re
frigerator, microwave oven and the
latest trade journals.
The station takes the AP wire and

Schulke (SRP) music. Schulke Vice
President Bill Stockman conducted a
seminar in Omaha for the sales staff.

McGavren is KEFM’s national sales’

representative. Baker says,
“McGavren didn’t want to take us be-

Emily Baker has a degree in journalism from the
University of California (Berkeley) and has been
active in publicity and public relations activities
tor civic organizations over many years.

John Webster, left, and Joe Baker are two ofthefourco-owners. Joe, who is Gen
eral Manager, is also responsible for national sales. John is Assistant Station
Manager and Operations Officer.
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With Websters-Bakers At Helm
Baker says his fellow broadcasters

have been supportive through the
years of hearings. KETV and WOWT
covered KEFM’s opening.
Baker hopes the constant owner

ship changes in the industry will slow
down. "I think radio Is going to be very
competitive with definitely different
formats for different demographic
groups. I welcome de-regulatlon. I
realize there has been some iaxness

in our (broadcasting's) obligation to
support the associations that support
us such as NBA and NAB. We could

cooperate more. For example MARS
(Milwaukee Area Radio Stations)
members exchange a list of unpaid
advertising accounts which prevents
station hopping by advertisers who

don't pay their bills.”
Promotion

Emily Baker likes the publicservice
aspect of broadcasfing. To introduce
KEFM into Omaha she .scheduled

ninety-three 10- and 30-second an
nouncements on Omaha’s three TV

stations, a half-page ad In the World
Herald’s entertainment magazine and
smaller ads in area magazines and
programs (Omaha Playhouse,
Omaha Symphony, etc.) Guest per
sonalities did spots promoting KEFM
on KEFM.

The station received some unasked

for publicity on the World Herald’s
front page when the district court
rooms' public address system started
picking up KEFM's signal (micro

phone cords were acting as antenna).
Baker and Leedham rushed forward

with technical assistance although
the FCC said the problem was the re
sponsibility of the owners of the
speaker equipment. A caller who lives
on the 8th floor at 604 S. 22 St. told

KEFM, “I like your music but it’s cov
ering my entire dial and coming
through my stereo receiver on all
points.” A lady from Elmo, Missouri,
150 miles from Omaha, called to say
she had found KEFM on her radio and

loved the music.

The Websters and Bakers are en

joying it all. Baker says, “We like the
people associated with broadcasting.
Broadcasting smacks of Show Biz
and Show Biz isexciting. You’re in the
arts behind a microphone as much as
you are on stage.”

Board Discusses

Telephone Bank
For Recruitment

The NBA Board of Directors met

Nov. 17 at the Omaha Country Club.
The Board moved to hold the 1985

convention in Grand Island around

Sept. 15-17: pay theNBA'sthirdquar-
ter assessment of SI .080 to Media of

Nebraska: and induct two persons
into the Flail of Fame at the February
Legislative dinner.
The Board discussed having a

membership phone bank in the spring
and staging a political debate at a
central location for common

coverage by member stations.
The Ad Hoc Committee on Ak-Sar-

Ben Awards suggested no changes in
award classifications but presented a
revised entrance form for considera

tion. It would require a 25-word sum

mary of each entry, and give the num
ber of full-time employees, home
county households and tower power
of each station.

The NBA office was directed to

contact neighboring state broadcast
er’s associations to set up reciprocal
judging by peers.
NBA Managing Consultant Ed

Schafer told the Board to watch the

upcoming Legislative Session for ac
tion on a service tax and public radio.

Program Director David Dale (left) has a brief meeting with early-morning DJ,
Gene Piatt. Dale and Piatt have been in broadcasting a total of 70 years.

WKRP

Kathy Kopetjka, KVSH, Val
entine, says, "Most people
dream about getting promoted
to Washington, D.C. At KVSH
we dream about getting pro
moted to WKRP-Cincinnati,”

Chuck Strand, mid-morning DJ, is seen at some of KEFM’s new equipment.
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Nebraska: Gains and Losses
Harold Baker, a broadcast veteran

of 34 years, joined KOGA, Ogallala,
as news director Nov. 7.

Baker said he took the new job be
cause “I liked the sound of the station

and I was impressed with Operations
Manager Dave Fowler. I like small sta

tions and I like the idea of l iving in a
relatively crime-free community. This
is the smallest town I have lived in and

the lowest wattage (500) station I
have been with.”

Baker came from Corpus Christi,
Tex., where he was news director for

radio and TV with the South Texas

Public Broadcasting Corp. He is orig
inally from San Antonio and spent
eighteen years working for WOAI ra
dio and TV in that city. He has also
worked in Poplar Bluff, MO.
Baker has been an editor, street re

porter, anchor and Military Affairs Di
rector. He and his wife Pat (Bennett)
have five grown children.

TARPAC. In 1982, broadcasters
contributed $150,000 for distribution
to candidates for the U.S. Senate and

the House of Representatives
through TARPAC. During this period
builders gave $1.5 mil l ion; dairy far
mers, $1.9 million; United Auto Work

ers, $1.4 million; and milk producers,
$1.1 mi l l ion. Sixty-five percent of the
money contributed to TARPAC
comes back to the broadcast industry
in advertising dollars. NBA TARPAC
chairman is Bud Pentz. Pentz is ac

cepting contributions at Drawer 10,
Beatrice, NE 68310.

NAB Committees. Edward O. Fritts,

president of the NAB, Washington,
D.C., has announced the names of

204 industry representatives who wi ll
serve on NAB’s twenty-five commit
tees for 1983-84. No Nebraskans were

chosen to serve.

KUON Grant. The Nebraska Video

disc Design/Production Group (a
part of UNL’s KUON and the ETV
Network) wi l l develop and test a low-
cost computer/videodisc system for
science education in less developed
countries. The system, designed for
laboratory students, combines TV
and computer-assisted instruction
for individualized learning. Develop
ment wil l continue through Septem
ber 1984 and the results wi l l be field-

tested at Indonesian universities. The

project is funded through a $159,400
grant from the U.S. Agency for Inter
national Development (A.I.D.).

LPTV Lottery. No Nebraska winners
turned up when the FCC conducted
its first LPTV lottery. Winners from
neighboring states were KUTV Inc.,
Ch. 13, Casper, Wyo.; Northcoast
Broadcast Corp., Ch. 53, Des Moines,

Iowa; International Broadcast Con

sultants, Ch. 58, Davenport, Iowa; and
Southwest Radio Enterprises Inc.,

Ch. 16, Sheridan, Wyo. Twenty-three
“tentative” frequency winners were
chosen from about 12,000applicants.

KRVN Scholarship Winners
..i.

Martin Koster, a UNL junior ag jour
nalism major from Lyndon, III., re
ceives the $600 Jay Person Scholar
ship sponsored by KRVN, Lexington,
from Max Brown.

Ron Arp, a UNL junior ag economics-
ag journalism major from Sutton, NE,
receives his second $600 Max Brown
Scholarship from Max Brown of
KRVN, Lexington.

SIGNING ON ...AND OFF

OWNERSHIP CHANGE APPL. OWNERSHIP CHANGE ACTIONS

KSTF(TV) Scottsbiut), Neb. (CBS primary, ABC
secondary, ch. 10, 240 kw vis., 24 kw aur., HAAT: 840
ft.)—Granted assignment of license from Wyneco Com
munications Inc. to Burke Broadcasting Co. of Chey
enne for S9.7 million. Seller is owned by Lamb Enter
prises Inc,, Toledo. Ohio-based company, headed by
Edward Lamb, chairman. It also owns WICU-TV Erie, Pa.
Buyer is owned by A.T. Burke, president (97.9%) and K.
Dillon Schickli (2.1%). Burke is Longview, Tex.-based
president of bottling company. He has no other
broadcast interests. (BALCT 830830KF) Action Oct. 14.

KYCU-TV Cheyenne, Wyo. (CBS primary, ABC
secondary, ch, 5. 100 kw vis,, 24kwaur,. HAAT; 840 ft.)—
Granted assignment of license from Wyneco Communi
cations Inc. to Burke Broadcasting Co. of Cheyenne, as
part of multistation deal, for $9.7 million (see KSTF(T\/)
Scottsbluff, Neb., above). (BALCT 830831KE). Action
Oct. 14.

KFL!{AM)-KQKZ(FM) Mountain Home, Idaho (1240khz.
1 kw-D, 250 w-N: FM;99 3 mhz, 3 kw. HAAT: minus 67
ft.)—Granted assignment of license from KFLI Radio inc.
to Mountain Valley Broadcasting for $375,000. Seller is
owned by John C. Mitchell, president (two-thirds), his
brother, George C,, and their mother, Athena (one-third
each). It also has interest in KLNG(AM)-KQKQ(FM)
Council Bluffs. Iowa and KGFW(AM)-KQKY(FM) Kear
ney, Neb. John Mitchel l is also applicant tor new AM at

Bellevue. Neb  Buyer is owned by Jack H. Jensen (52%)
and his brother Rex K. (48%). Jack Jensen is applicant
for new FM at Kanab, Utah. Rex Jensen owns KHIL(AM)-
KWCX(FM) Wilcox, Ariz., and KRTZ(FM) Cortez, Colo
(BAL. H-830805EZ.FA). Action Sept. 23,

KSRD(FM) Seward, Neb. (6.9 mhz, 100 kw, HAAT: 610
ft.)—Seeks assignment of license from KSRD Radio Co.
to MusicRadio of Nebraska for $864,000. Seller is general
partnership of Mel Wheeler Inc. (80%) and Herman Lee
Reavis (20%). Mel Wheeler Inc. also owns WSLCfAM)-
WSLQ(FM) Roanoke. Va.: KDNT(AM) Denton, and
KDNG-FM Gainesville, both Texas: WSIL-TV

Harrisburg. III., and KPOB-TV Poplar Bluff, Mo. Reavis is
general manager of WSLC-AM-WSLQ(FM). Buyer is
owned by Donald Cavaleri (60%) and Stephen Kushner
(25%). Cavaleri was previously general sales manager
WPGC-AM-FM Morningstde, Md. Kushner is currently
program director at WBZZ-FM Pittsburgh, Pa. Filed
Sept. 30,

KOJO{AM)-KIOZ(FM) Laramie. Wyo. (1490 khz, 500 w-
D, 250 w-N; FM: 102,9 mhz. 80 kw, HAAT: 1,150 ft.)—
Seeks assignment of license from Meadowlark Broad
casting inc. to Rocky Mountain Radio Corp, for
$600,000. Seller is owned by George M. Malti. San Fran
cisco-based broadcasting attorney He also owns
KYVA(AM)-KOVO(FM) Gallup. N.M. Buyer is equally
owned by David R. Nicholas, fornier BROADCASTING
employee, and now Laramie. Wyo., attorney and state
senator, and Joseph M. Russin, who was recently senior
producer for public-television series, /nside Story. They
have no other broadcast interests  Filed Sept. 23.

AM APPLICATIONS

KOGA (930 khz) Ogallala, Neb.—Seeks CP to increase
day power to 2.5 kw and change to DA 2, request waiver
of section 73.35(A) of rules. Ann, Oct. 6,

FM ACTIONS

KEZH (101.5 mhz) Hastings, Neb.—Granted CP to
change frequency to 101.5 mhz; increase ERPto49.6kw,
and decrease HAAT to 255 ft. Action Sept. 15.

FCC ACTION IN CONTEST

Scottsbluff, Terrytown, Gering and Scotts Bluff
County.—Petition for Special Relief (Community Tele
communications Inc., doing business as Scotts Bluff
Cable TV)—Community T-C filed petition for special
relief, April 13, 1982, seeking waiver of rules which would
require that it honor request made of it by Duhamel
Broadcasting Enterprises, licensee of KDUH-TV Scotts
bluff, to delete duplicating network programming.
KDUH-TV filed petition for initiation of forfeiture pro
ceeding directed against TCI's alleged failure to provide
KDUH-TV with nonduplication protection. Commission
completed impact study itself in order to serve “interests
of administrative dispatch," Commission ordered that if

no further opposition is received within 20 days from
Oct, 14 release date of the opinion, petition filed by
Scotts Bluff Cable TV be granted. Petition of Duhamel
Broadcasting Enterprises (KDUH-TV) was denied.
Memorandum Opinion and Order adopted Sept. 22 (FCC
83-435).

NEW STATION APPLICATIONS

West Point. Neb.—Kelly Communications Inc. Seeks 840
khz. 2-5 kw-D. Address: 2702 Bragstad, Sioux Falls, S.D.
57103. Principal is owned by Sharon J. Kelly, who has no
other broadcast interests. Filed Sept. 12.

Cheyenne, Wyo.—Duhamel Broadcasting seeks ch.
33; ERP: 130 kw vis., 13 kw aur., HAAT: 820 ft.;ant. height
above ground: 685 ft. Address: 518L' Saint Joseph St.,
Rapid City, S.D. Principal; owned by Helen S. Duhamel
(53,3%), her son Dr. William F. Duhamel (26.7%). with
remainder equally owned by six relatives. It also owns
KOTA-AM TV Rapid City, S,D.; KDUH-TV Scottsbluff,
Neb.: KHSD-TV Lead, S.D.. and KSGW-TV Sheridan,
Wyo  Helen S. Duhamel and Dr. William F. Duhamel also

25% each of South Dakota Cable Inc. an MSO
operating exclusively in South Dakota. Filed Oct. 18.
own

CALL LETTER GRANTS

Existing TV, KBGT-TV KCNA-TV Albion, Neb.
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Calendar
Dec. 26— In 1941 radio carried Prime

Minister Winston Churchill's ad

dress to a joint session of Con
gress.

Dec. 27 — In 1941 New York and other

cities had devised air raid systems

in which radio played the key role.
Jan. 10 — Radio sets for automobiles
were introduced in 1927. Radiosare

the auto accessory most often re
quested.

Jan. 14 — In 1957 the firstfive-minute

news program broadcast hourly
was aired on a nationwide radio

network.

Jan. 18 — Rude Vallee, “The Vaga
bond Lover," began his radio career
in 1929.

Jan. 20-22 — Colorado Broadcasters

35th annual winter meeting, Shera
ton Denver Tech Center, Denver.

Jan. 21 — In 1936 news of the death of

England’s King George V was ra
dioed around the world to the

mournful tolling of London's bells.
Jan. 28-31 — Radio Advertising Bu

reau’s managing sales conference,
Dallas-Fort Worth Airport.

Jan. 29-Feb. 1 — National Religious
Broadcasters annual convention,

Sheraton Washington, Washing
ton, D.C.

Feb. 16

Legislative Dinner, 6 p.m., NBC
Center, Lincoln.

All Stations — If you have signed a
new network agreement, be sure to
send a copy to the FCC. If you have
a new owner (no matter how little
stock or ownership interest) be cer
tain you report that to the FCC on
form 323 available from any FCC
Field Office. You may destroy all
program logs (TV and NCE sta
tions) and maintenance and oper
ating logs that were made before
Oct. 15, 1981.

All Stations — Be certain you are run
ning the EBS tests once weekly
between 8:30 a.m. and sunset. Keep
records.

AN Stations With Tower Lights — Be
certain your chief operator has per
formed the Quarterly Tower Light
inspection and made a record to be
kept at the station.

All General Managers — Be certain
your air staff employees have a Re
stricted Operator Permit in their
possession or posted at the station.

NBA Hall of Fame-

Deregulation, Class IV — Letters

sion and the possibility of a loss
of news programming in
sparsely populated areas where
competition demands either do
not exist or are much less than

larger markets ... Before I be
came a radio broadcaster, I

spent many years in television
and my areas of expertise were
sales, sales management and
programming. Television must
operate as profitably as possi
ble, and news programming is
one of the highest revenue pro
ducing segments a television
station has to offer ... even in a

sparsely populated small mar
ket, most of the time the news

programs are sold out ... It
would not be in the best interest

of television or radio stations to

even consider reducing news
coverage ... I have known and
worked with l iterally hundreds
of both radio and television

broadcasters who are caring
and concerned: some do not

follow this persuasion, but I be
lieve those to be the exception."

NAB's Government Relations

Department reports that 221
Congressmen ... over half of the
Ftouse of Representatives ...
have signed on to deregulation
bill H.R. 2382.

Following is a letter from Con
gressman Douglas Bereuterex-
plaining why he is not co-spon
soring the bill, and letters to
Bereuter from NBA members
Bob Thomas and Cal Coleman

answering Bereuter’s objec
tions.

Bereuter

“I am particularly concerned
about the section of 2382 pro

hibiting the FCC from requiring
licensees to provide any news,
public affairs or locally pro
duced programs. I am also con
cerned about the prohibition on
FCC regulation of the amount,
length orfrequency of commer
cial announcements ... I am far

from convinced that there is

sufficient marketplace compe
tition among television stations
that such deregulation is war
ranted. Sparsely settled areas
of the nation have already suf
fered substantially from various
deregulation efforts. I believe in
areas where competition al
ways is likely to be less than
adequate, certain kinds of mini
mum regulation must be avail
able ... The public has a vested
interest in who uses their air

waves where, as in television,

competitive factors are l ikely to
be inadequate."
Thomas (WJAG, Norfolk)

“I believe your apprehen
sions are not based on reality. I
cannot imagine any broadcast
er displaying such shallow, or
short-sighted, behavior, if and
when he is unshackled from the

specific regulations regarding
news, public affairs or locally
produced programs. In the TV
arena surveys show nine out of
ten stations have NOT altered

their attention in the news/pub
lic affairs area ... the one in ten

that have, show a less than one

percent alteration. No rational
broadcaster is going to sub
merge his audience in over
commercialization. He would

bludgeon them off his frequen
cy ... I simply believe HR 2382
abolishes a lot of out-moded

regulations."
Coleman (KHUB, Fremont)

"If I am correct ...you are con
cerned primarily about televi-

Class IV Night Power
One of the more recent FCC

proposals affecting AM radio
involves Class IV stations that

operate with 1,000 watts thru
the day. but reduce to 250 at
night. The proposal would al
low those stations to continue

with 1,000 at night. Adoption
appears almost certain. Imple
mentation awaits final agree
ments with Canadaand Mexico,

which is expected late this year
or early in 1984.

In a letter to FCC Chairman

Mark Fowler, Jana Pentz-

McBride (KWBE, Beatrice)
said:

“I am writing to express sup
port for the proposed nighttime
power increase for class IV AM
stations ... One of the major
complaints from our listeners
has always been that they can
not get our AM station at night.
This means a large portion of
our coverage area cannot re
ceive our weather reports dur
ing severe weather, when they
most need it. It’s very difficult
for us to carry area sports
events at night. During the win
ter. we end up reducing power
around 4:30 and most of our

coverage area cannot even hear
our evening news report ... I
greatly appreciate your per
sonal support of this idea."

Court Upholds
Postcard Renewal

The U.S. Court of Appeals for the
District of Columbia Circuit upheld
the FCC’s decision to adopt a simpl i
fied renewal form for radio and tele

vision stations. The postcard renewal
system, adopted in March of 1981,
was challenged by a number of citi
zen's groups. The NAB intervened in
the court appeal in defense of the
FCC.
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Industry News Briefs
Transmission Design Standards. The
NRBA has formally opposed the Fed
eral Communications Commission's

proposed elimination of the rules that

set a standard for the design, installa
tion and operation of broadcast trans
mission systems.
Docket 83-116 proposes to abolish

numerous technical regulations ap
plicable to various communications
services, not just radio broadcasting.
NRBA argues that Sections 73.40
(AM) and 73.317 (FM) assure the
broadcaster that he is buying equip
ment that meets performance
requirements. NRBA contends that
the quality of radio broadcasting
could deteriorate without the present
guarantee of design requirements.

FCC Confidential Treatment Stand

ard. While agreeing with the FCC that
its standard for confidentiality re

garding information submitted to it
needs to be revised, the NAB believes
the Commission should adopt a less
stringent substitute than the one pro
posed. The FCC wants to change the
“clear and convincing” standard to
“preponderance of the evidence.”
NAB contends this would have a

“continued chilling effect” on broad
casters. NAB suggested criteria pat
terned after other government agen
cies which require “substantial evi
dence” to support a request for non
disclosure.

Candidate Time. In 1971 Congress
enacted Section 312 (a) (7) of the
Communications Act, creating a right
of reasonable access for federal can

didates. There is no statutory require
ment that broadcasters make their

facilities available to specific state
and local candidates. Nevertheless,

the Commission expects broadcast
ers to make reasonable, good faith
judgements as to which state and
local races and candidates to cover

and how much time to make available.

The Chief of the FCC Fairness/Pol iti

cal Programming Branch says
“Should a licensee fail to make any
time available, the Commission

would examine such practices in light
of a licensee's public interest respon
sibilities under the Communications

Act, including the goal of fostering an
informed electorate.”

FM Stereo Helper. Emil Torick, CBS
Technology Center, and Tom Keller,
NAB senior vice presidentforscience
and technology, have demonstrated a
system for improving the signal qual
ity and coverage of FM stereo sta
tions. By increasing the signal-to-
noise ratio, the system permits FM
stereo broadcasters to recover most

of the coverage area lost when they
switched from the monophonic to the
stereophonic signal. The system is
compatible with existing FM stereo
broadcasting. Stations using the sys
tem would broadcast a three-channel

signal that could be picked up on
existing radios and improved radios
with noise-reduction circuitry.

Revenues Per Employee. According
to the NAB's Broadcast Management
Report radio realized $38,700 in re
venues from each employee in 1982,
an increase of $6,000 over 1981. After
deducting operating costs this
amounted to $3,600 peremployee, up
44% from $2,500 in 1981.

Operating Expenses. According to
the NAB’s “Radio Financial Report”
the typical radio station shows the fol
lowing percentage of operating ex
penditures to net revenues: payroll,
46.2; depreciation/amortization, 6;
fringe benefit costs, 4.2; music li
cense fees, 2.5; cost of outside news

service, 1.3; bad debt expense, 1.3;
and station insurance costs, .9.

Editorializing. Thirty-eight percent of
radio stations do editorials, accord

ing to a RTNCA survey of 355 radio
news directors. Radio stations edito

rializing by market size; major, 41%;
large, 32%; medium, 41%; and small,
38%. By size of full-time radio news
staff: 0-1, 33%: 2, 31%; and Sand up,
53%.

Cable Intrusion. Heavy cable TV pen
etration hasn’t significantly changed
radio listening habits. RAB research
shows an increase in daily radio lis
tening in areas having cable. When
cable was getting started in 1970, ra
dio listeners averaged two hours, 40
minutes daily: this has since risen to
three hours, 21 minutes. CBS-FM

says midday l istening (10 a.m. - 3
p.m.) has increased 24% in the last ten
years.

HAPPY ANNIVERSARY

December

Radio:

KTTT — Columbus — Dec. 2, 1962
KHUB — Fremont — Dec. 1939

KFAB — Omaha — Dec. 4, 1924

KGOR-FM — Omaha — Dec. 30,1959
KBRX — O'Nei ll — Dec. 1973

KNEB-FM — Scottsbiuff — Dec. 20,

1960

KAWL-FM — York — Dec. 20, 1970

Former NBA President Vern Bledry, Ainsworth, !s fn Room 957 at Clarkson Hospital, Omaha (44
and Dewey Ave. 68131). He can have visitors.

FCC Miserly On Post Sunset
asked the FCC to take into account

the effect of diurnal variation on the

protected contour of Class 1 stations;
to use the average post-sunset oper
ating time of daytimers in entering
diurnal curves; and to permit day-
timers to request waivers of the post
sunset power limitations. If the FCC
makes these changes most daytimers
would be able to double their power

during post-sunset periods.
The DBA is also expected to renew

efforts for favorable legislation in

Congress. S. 880, which has been ap
proved by the Senate Commerce
Committee, would permit daytimers
to operate two hours before sunrise
and two hours after sunset as long as
they didn’t interfere with groundwave
signals of existing AM stations and
were consistent with international

agreements. An agreement with
Canada is expected in late December
or early January

The FCC has let 2,357 AM day-
timers know of their power limitations
during post-sunset hours.
By the FCC count, 98 got no post

sunset authorizations: 508 got from
one to 25 watts; 500 from 25 to 50

watts: 393 from 50 to 75 watts; 218

from 75 to 100 watts: 350 from 100 to

200 watts: 152 from 200 to 300 watts:

51 from 300 to 400 watts; and 87 from

400, to 500 watts.

At a recent Daytime Broadcasters
Association (DBA) meeting, FCC
' Mass Media Bureau Chief James Mc

Kinney said 1,500 daytimers were
going to get more than 100 watts. He
is quoted in Broadcasting as saying,
“It was obvious I was wrong. I'm
disappointed ... but I'm convinced
that the computer program used to
calculate the authorizations worked

properly."
DBA has petitioned the FCC for

partial reconsideration. They have

Television:

KNOP — North Platte — Dec. 2, 1958

KRNE (satellite of KUON) —
Merriman — Dec. 9, 1968

Hand For Hire

MELISSA DUNLEVY seeks entry

level job in radio or TV news. Dec.
1983 UNL graduate, majors in jour
nalism and English, minor in political
science. Seasoned interviewer. Has

typography and photography skills.
Speaks Spanish. Worked as editor of
Summer Nebraskan (UNL J-School
publication); part-time reporter for
Daily Nebraskan; correspondent for
Ledger-Enquirer, Columbus, GA. 521
N. 25th St., Apt. 11, Lincoln, NE
68503. (402) 475-5888.
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FCC Liberalizes Political Debate Rules
as happy. Their president Dorothy
Ridings says her group disagrees that
debates are bonafide news events

and the League is considering a law
suit. The League organized the 1976
and 1980 presidential debates.

were made for broadcasters to spon
sor debates, in the presidential race
only. It resulted in an unprecedented
number of viewers and listeners...

those debates have become part of
our heritage."
The League of Women Voters isn’t

The FCC has ruled that radio and

TV stations may sponsor political de
bates without giving equal time to
candidates they don’t invite.
The decision said sponsoring a po

litical debate can be considered a

bonafide news event. Thus, the ruling
means that such debates are exempt
from the equal-time law so long as
there is no evidence the broadcaster

is trying to favor a particular candi
date.

What the ruling also means, ac
cording to the news directors of
Omaha’s three TV stations, is that de

bates can be staged within a station’s
studios and without an independent
group, such as the League of Women
Voters, sponsoring the event.
Under the old FCC policy, broad

casters could air debates only if they
were sponsored by a third party, were
broadcast live and held outside the

studios.

The FCC decision was greeted with
approval by NAB President Edward
O. Fritts. He said, “Broadening the
Aspen Rule will permit viable candi
dates on the national, state and local

levels the opportunity to more fully
present their credentials and posi
tions to their communities with the

public and our form of government
the obvious winners.

“Once before, in 1960, provisions

Alcohol Advertising (Continued)

says “It is even a good topic for talk
shows. The more you know about
highway deaths caused by drunks,
the madder you get. Now tougher
laws are on the books in Missouri and

what we need is heavy publicity and
tough enforcement. Please help out.”
The NAB memorandum says “if

alcoholic beverages are lawful it is in
congruous to prevent their advertise
ment: and there is no legitimate rea
son for distinguishing among me
dia... broadcasters should not bear

the burden of advertising prohibitions
as opposed to magazines, news
papers and billboards.”

Dr. Strickland is not so optimistic.
“You’ve got the people against demon
alcohol on the one hand and those

against pernicious advertising on the
other. I would be the last to think the
truth will win out.”

RAB president Bill Stakelin says,
“the threat is greater now than at any
time. Are we going to lose alcoholic-
beverage advertising, beer and wine,
on radio like we did cigarettes?”
Oklahoma already bans the adver

tising of alcoholic beverages.

Pending Legislation
Legislation pending in other states

includes:

Massachussetts: One bill would

prohibit advertising alcoholic bever
ages in newspapers, radio and TV. A
second bill asks the U.S. Congress to
outlaw alcohol commercials on radio

and TV.

Oregon: Bill would require liquor
advertisers to contribute 25% of the

amount spent on advertising to an al
cohol education account.

Colorado: Bill concerns require
ments for alcohol beverage advertis
ing.

Kansas: Bill would prohibit certain
activities in alcoholic-beverage ad
vertising.

Mississippi: Bill would prohibit ad
vertising beer in dry counties.

North Dakota: Bill would require
certain disclosures in alcohol adver

tising.
Wisconsin: Bill initiates study on re

lationship between advertising and
alcohol abuse.

NEBRASKA BROADCASTERS ASSOCIATION MODU

LATOR is wholly owned by the Nebraska Broadcasters
Association. 2120 S. 72nd St.. Suite 610. Omaha. NE
68124. Subscription to members is contained in annual
dues. Single copies to non-members is S2.50 per copy.
Third class postage is paid at Omaha. NE 68124.

The NAB’s 51-page packet is avail
able in the NBA office.

Merry Xmas and Many New Year Blessings To You From The NBA Office...
Ed Schafer and Sandy Trandahl.
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