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KRISTIN JOKER

CONSUMERS WANT CLOSURE ON
CEREAL BAG ISSUE

“I’m thoroughly convinced people will live on Mars before we get Ziploc bags
inside cereal boxes.”

This tweet from @catturd2 (that name!) made me laugh. In 24-hours it generated 21,000 likes and 717 comments including:

“Right??!?! Makes ZERO sense why the bags can’t be re-closed.”

“¼ of the cereal ends up stale in the box thanks to the ridiculous bags they currently have inside lol.”

“It’s a marketing scam…the cereal goes bad faster so you buy more.”

“Once they do add Ziploc bags you can bet the quantity of cereal will drop.”

“Oh sure…can see it now! Sale: Froot Loops...Now only $17.95!!!”

Yes, I know that some cereals are available in resealable pouches. But we’re talking about having cereal in resealable bags in the
box.

A resealable pouch placed into a corrugated box ensures the product does not get crushed in transit. It also maintains the same
easy-to-shelf display while staying fresh. Of course, that would take different packaging equipment, and that is an added cost.
The Twitter conversation addressed that added cost and how loss of revenue is a factor. Many agreed the consumer would end
up paying — literally through a price increase or figuratively by getting less product.

“Once they do add Ziploc bags you can bet the quantity of cereal will drop.”

“Oh sure…can see it now! Sale: Froot Loops...Now only $17.95!!!”

Brands, it’s time to address the issue. If Uncle Ben’s can get a costly name change to Ben’s Original and Aunt Jemima gets
rebranded as Pearl Milling Company, why can’t top cereal makers seal the bag? Some may say it’s not the same thing, but doesn’t
it all come down to investing in consumer demand?

Some say it’s a moot point.

“Not needed in my house — I usually knock off a box of cereal in less than a week.”

“It doesn’t matter, because my kids wouldn’t close the bag anyway.”

What do you think?

KRISTIN JOKER

jokerk@bnpmedia.com
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Package of the Month

AGENCY THIS WAY UP CREATES PACKAGING
FOR NURISHH
This Way Up, a London-based design agency specializing in better-for-you food and beverages, has created the branding and
packaging for “flexitarian”-focused new plant-based cheese range, Nurishh.

In 2020, Groupe Bel acquired All in Foods, a French plant-based cheese startup, with the aim to develop a globally recognized
plant-based cheese profile that appealed to mainstream and flexitarian audiences.

Groupe Bel reached out to This Way Up following the agency’s success designing for healthier food and drink brands like
Danone and Marmite.

Rather than focusing on the vegan market, Groupe Bel and This Way Up sought to create a brand with wide appeal. Following
global brand analysis into the category, This Way Up identified their key audience as “agile home heroes” — essentially parents
of teens or carers looking to feed the entire family with the one meal that everyone would enjoy.

TWU worked with Groupe Bel to name the range and landed on Nurishh to create an ownable brand (thanks to the spelling) and
its implications of “goodness,” notions of family and the suggestion of the attributes of the product itself.

Central to the agency’s initial strategic work was “semiotic mapping” of how health and taste are communicated through design.
This Way Up says it sees “health and taste as being not mutually exclusive,” and that approach helped to inform the design
language used across all Nurishh touchpoints.

“The designs needed to strongly communicate taste, which was a massive barrier in the vegan cheese market,” says This Way Up
designer Beth Kelsall. “Nothing in the plant-based cheese category was shouting about taste or color. This opened up a space to
create a design which was full of color, eye-catching and appealing for everyone.”

Nurishh, as both product and brand, breaks with the conventions of vegan cheese — often packaged either as facsimiles of its
dairy cousins or with neutral, unremarkable aesthetics that play up to its connotations of restricted diets. Instead, Nurishh’s
packs use bright, cheerful colors, playful type, Bauhaus-like modular forms, and on-pack photography that dials up taste cues.

The Nurishh logotype is set in all lowercase, and this wordmark is used alongside more experiential, illustrative lettering formed
of simple shapes. “These abstract shapes represent Nurishh’s mission to bring everyone together. All food needs and cravings
are fulfilled with Nurishh,” says Kelsall.

Stacked and condensed versions of the logo illustrate how the brand overall was created to be flexible across varying
touchpoints from digital to print. “As a product, Nurishh makes plant-based cheese accessible and inclusive, and the brand
reflects this,” says This Way Up’s Chris White. “Accessibility and inclusivity have been the building blocks of creating a brand
experience — both in real life and online — that welcomes our agile home heroes fully into the fold.”

Courtesy of This Way Up Agency

ADVERTISEMENT

Target Adds Pet Food Brand to Private Label Lineup

More than a year in the making, Kindfull is the retailer’s new cat and dog food private brand.
 
Kindfull includes an assortment of wet and dry food, treats and toppers includes delectable items like Chicken &
Brown Rice Recipe Dry Dog Food, Wild Caught Salmon Recipe Wet Cat Food, and Chicken, Pumpkin & Turmeric
Recipe Toppers.
 
In 2020, more families than ever before welcomed new pets. The majority of Target guests are pet parents, and
they want high-quality pet food at a great value. So the in-house team got to work with pet food and nutrition
experts, diving deep into guest insights to create a line of pet food with no arti�cial colors, �avors or preservatives
and no wheat, corn or soy.
 
“Kindfull highlights Target’s continued commitment to providing our guests with an incredible cross-category
portfolio of owned brand options to choose from alongside their favorite national brands,” says Jill Sando, executive
vice president and chief merchandising of�cer, Target. “With Kindfull, our newest owned brand offers guests pet
food for their furry family members that showcases our commitment to quality, value and thoughtfully selected
ingredients.”

Courtesy of Target Corp.

Häagen-Dazs Scoops Out Playful and Artful Brand Redesign

The look of luxury is constantly evolving. So, 60 years after the founders of Häagen-Dazs created the �rst luxury
ice cream that could be enjoyed by all, the Häagen-Dazs brand is rede�ning how to communicate luxury.
 
According to Elizabell Marquez, CMO of Dreyer’s Grand Ice Cream, “We recognized that it was time to rede�ne
luxury and evolve with changing consumer needs. Inspired by the creativity and passion of the brand’s founders,
we are building on our heritage of bringing luxury to the many, rather than the few. The Chase Design Group team
created a stunning design that celebrates the unique and special attributes of our brand.”
 
The Häagen-Dazs brand tapped Chase Design Group to redesign their iconic packaging, express the evolved
brand positioning, and infuse an artful playfulness across the line. According to Ryan Doro, senior designer, Chase
Design Group, “Old luxury was all about a minimal, clean, and very organized look. Modern luxury can have a little
more personality, rich colors, �owing lines, even a playful energy, and we wanted to fully embrace that.”
 
The design team paid close attention to the brand’s core equities and values. It re�ned its signature cartouche logo
while retaining the prominent use of white and accents of gold and burgundy. But the background tapestry was
transformed into an artful display of color and style. “We expanded the color palette to include an exciting range of
bright colors to showcase the depth and breadth of the line,” notes Doro. “Each �avor is adorned with its own
unique, hand-illustrated tapestry that adds color, energy and movement to the package.”
 
Luscious ingredient photography is playfully positioned to enhance the purity and authentic �avor appeal while
standing out against the bright range of colors. “We wanted to be sure that the typography also represented
modern luxury, so we created a custom font named ‘Dazs’ that retains the classic vibe, but with a modern �air, and
paired it with a hand-lettered script,” explains Jon Arriaza, senior design director, Chase Design Group. The
combination of the two enhances the feeling of artful and playful.
 
The brand refresh appears across all facets of marketing from the brand’s visual identity and packaging redesign
to other communications led by the Cartwright agency, including TV advertising, digital, social, print, out-of-home
and in�uencer programming. The redesign runs across the entire 80-SKU line and is currently rolling out nationally
throughout the summer.

Courtesy of Chase Design Group

Global Design Agency Turner Duckworth Creates New Visual Identity for
Icelandic Provisions

“This rebrand is an opportunity for us to create an iconic expression for our brand; tell the story of Iceland, its
values, its provisions, its foods,” says Dan Hickle, Icelandic Provisions’ chief marketing of�cer. “We want people to
really feel the heritage and connect with it in a powerful way. Our Skyr is made with heirloom cultures that stretch
back to the age of the Vikings.”
 
Inspired by this, Turner Duckworth created a new icon for the brand in the form of a Viking longship. "It's one of
those great right-brained marks that works at lots of levels,” explains Turner Duckworth Design Director Matt
Lurcock, "It's a symbol of strength, and journeys, �tting the brand. The word ‘provisions’ sits neatly in the hull,
where provisions would be stored — the 'O's in provisions even gave us two shields to hang from the sides,
Viking-style! But the mark also has this smooth, creamy quality, evocative of the Skyr. It's full of great discoveries,
which in itself is a very Viking thing.”
 
Turner Duckworth also created a bespoke typeface, “Edda,” inspired by runes — traditional Icelandic letterforms.
The distinctive trailing serifs of these letters echo the forward movement of a ship. The hand-carved style carries
through to illustrations of native fruits, berries and nuts.
 
Lurcock adds, “Icelandic Provisions has a fantastic story, grounded in tradition, but with a strong sense of
optimism and progress; and all centered on the food, the Skyr. With the longship icon, the new typeface and the
way we depict ingredients, all the chapters of this story are now there, in design.”

Courtesy of Duckworth Design

ROOK/NYC Designs New Packaging for 88 Acres

Six years after launching their seed-based, allergy-friendly snack company in 2015, co-founders and wife/husband
duo, Nicole Ledoux and Rob Dalton, saw the opportunity to evolve and elevate their brand’s identity and packaging
design to adapt to rapidly changing culture and consumer behavior. The team at 88 Acres tapped brand partner of
more than three years, ROOK/NYC, to collaborate with on the redesign.
 
The goal of the project was fourfold: drive taste appeal, set product expectations, educate and drive trial. To drive
taste appeal and set product expectations, ROOK/NYC incorporated new ingredients and product photography
with the aim of helping consumers quickly understand what the product is made of.
 
The evolved color palette speaks directly to category �avor cues, while the logo was placed in a seed-shaped
holding icon. The new logo design aims to emphasize that seeds are the foundational ingredients with which all of
88 Acres’ products are made.
 
The language and product descriptors on the packaging is simpler, with a stronger, more playful brand voice that
seeks to re�ects familiar, tasty, home-cooked terminology.
 
88 Acres chose to retain both the existing logo and the leading color of each stock keeping unit to maintain brand
and �avor recognition for their current, loyal consumer set.
 
“Through our long-term relationship, the brand has seen enormous growth, despite the economic challenges of
2020, and this redesign will be a big step in helping 88 Acres to grow beyond the natural channel into more of an
iconic mainstay in the conventional snacking category,” says Mark Christou, founder and creative partner at
ROOK/NYC.

Courtesy of ROOK/NYC
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LIGHTNING IN A BOTTLE: CREATING
PACKAGING THAT GETS SHARED SOCIALLY

CPG giants are looking to increase consumer social sharing — but how do
they stand out in a crowded marketplace?

BY DEREK RATHEL

An estimated 300 million tons of plastic are produced every year, 8 million of which end up in our oceans, reports international
environmental watchdog, IUCN. As consumer awareness of this issue grows, CPG giants like P&G are pledging to make 100% of
their plastics recyclable by 2030 with 50% of their plastic packaging made from recycled materials. In a similar move, Nestlé
announced that it would invest $2.16 billion in making one third of its plastics production from food-grade recycled plastics by
2025.

All this has helped to elevate the stature of these brands in the consumer’s eye. As such, they’ve turned these initiatives into
opportunities to partner with organizations that will lend additional credibility to their efforts. P&G partnered with Conservation
International, World Wildlife Fund and National Geographic in the #It’sOurHome campaign. Nestlé teamed up with Origin
Materials, a startup based in Sacramento, California, to form the NaturALL Bottle Alliance. About a year later, PepsiCo also joined
the NaturALL Bottle Alliance working toward the goal of developing 100% biobased PET beverage bottles. These efforts have
gone a long way in showing the eco-conscious shopper that these brands are serious about sustainability and climate action.

ADVERTISEMENT

Aligning the Consumer Experience

While efforts like these are worthwhile on their own, CPG companies are also in a race to win market share. How, then, do you
turn the positive consumer sentiment into consumer action? Specifically, how do you nudge consumers to share their positive
experiences with your brand among their social network?

As Olga Ivanishchuk points out in her recent article, consumers are “looking to buy [and share] quality products from brands
that take a stand on societal and environmental issues.” Many times, these cues serve as a type of permission to consumers. It
allows them to share the brand with their social network, knowing that their network will likely approve and amplify their
opinion.

But in order to increase the likelihood of them sharing, you must start with the bedrock of consumer sentiment: product
satisfaction. If you don’t have a satisfied customer, they are unlikely to share your messaging no matter how compelling it is.

To do this, you need a holistic approach to designing for the consumer moments of truth (MOTs). Consumer MOTs, “represent
the key points where the consumer interacts with a product and their thoughts and opinions about it are formed.” The good
news? Once you design for each MOT, initiatives that focus on societal and environmental issues will have their maximum effect.

MOT: Consumer POV

Researches the product online. (The Zero Moment of Truth or ZMOT)

Chooses the product off the store shelf or e-commerce page. (The First Moment of Truth or FMOT)

Uses the product (and every subsequent use). (The Second Moment of Truth or SMOT)

Decides to share their experience of the product with their network. (The Ultimate Moment of Truth or UMOT)

Courtesy of Foundry

But, as Annette Franz points out, “these xMOTs relate more to stages in time, stages in the customer lifecycle, than they do to
brief points in time … not on the specific steps of a customer experience journey.” In order to truly design for them, you must
capture specific moments within the xMOTs and craft your packaging design around them. That’s why leading consumer
packaged goods companies are looking to capture specific moments and design for them.

As an example, consider designing in a true FMOT context. By using software that allows you to design your packaging right on
the store shelf, you can see how your design stacks up against your competitors and clearly displays the needed values/quality
cues.

Similarly, when designing for a UMOT context, packaging designers need to see their designs in virtual photoshoot settings to
understand how their packaging will look on Instagram, Facebook, Twitter and more. Only then can they understand how
consumers will interact with their design online.

Once these discrete MOTs have been designed for, only then will your marketing campaigns have their maximum impact.
Consider a consumer who is environmentally and value conscious.

1. They go online to research laundry detergent that’s safe for the environment. Though the image is small, they can clearly see
on the packaging that the bottle is made from 100% recycled material (ZMOT).

2. The next day, when in the store and they see the product on the shelf. The packaging is bright and clearly displays both its
environmental and value advantages over the neighboring competition (FMOT).

3. Then, when home, the consumer is able to clearly understand the directions and use the product to produce clean, fresh-
smelling clothes (SMOT).

4. Finally, the consumer goes online, sees the brand talking about their sustainability efforts, and chooses to share the post
along with their own sentiments (UMOT).

Since the brand was able to clearly differentiate themselves from the competition and communicate the consumer’s values, the
resulting UMOT experience became a more likely event. But it came about with very deliberate design workflows that captured
those discrete moments of truth in virtual scenarios and actively crafted a package for them. The result is like capturing lighting
in a bottle.

Derek Rathel is the vice president of sales for Foundry’s Design business.

kontekbrothers / Creatas Video via Getty Images
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NEW BREWMASTERS IPA DESIGN INSPIRED
BY THE GATES OF CARLSBERG
Carlsberg and Danish design agency EVERLAND teamed up on a new
refreshing design for the iconic Brewmasters IPA that blends heritage and
modern appeal.

What began as a practical invention has now turned into a popular beer type and a must have for every proper brewery. The
India Pale Ale was invented in Britain, where sailors, while sailing to India, loaded up barrels of beer with hops. The hops hung
around in the beer for so long that they lost their natural fruity flavor and left a bitter-tasting beer.

Moving on to the 21st century. In recent years, IPA has become increasingly popular, and every brewery with self-respect has
launched an IPA. Carlsberg, an internationally acclaimed brand with respected brewmasters, also produced a world-class IPA.
Carlsberg’s ambition was to match the extraordinary refreshing beer with a design worthy of a legendary brewery. Enter Danish
design agency EVERLAND.

“The new Brewmasters IPA design is a brew of the craft and charisma that originates from Carlsberg. It’s a refreshing design that
honors the brewery’s heritage and modern appeal,” says Carl Johan Larsson, creative director and partner, EVERLAND.

The inspiration for this exotic beer design was found close to home. It was Carlsberg’s iconic entrance with the two famous
Indian elephants that inspired the IPA design. Not the elephants themselves but the four flowers (hops) between them and the
classic rounded gates in the background. EVERLAND and Carlsberg added these elements to the design as an homage to the
original brewmasters.

There are many hidden gems in the design, but the overall idea is to give tribute to the place and the people who made it all
possible. You might recognize the arching line in the letter A. It’s a direct reference to the line underscoring Carlsberg as an
integrated part of the logo. Even the yellow color is from the original Carlsberg logo talking into the heritage of this grand old
brewery.

Credits

Agency/Creative: EVERLAND

Senior Designer: Jin Fujiwara

Creative Director: Carl Johan Larsson

Project Type: Brand Design

Agency/Creative Country: Denmark

Agency/Creative City: Copenhagen

Market Region: Europe

Project Deliverables: Brand Redesign, Packaging Design

Format: Can

Substrate: Metal

Industry: Food and Beverage, Spirits

Printing Process: Digital Printing

EVERLAND
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PACK EXPO PREVIEW:
INTERVIEW WITH JIM

PITTAS
In this episode, our special guest is PMMI

president and CEO, Jim Pittas. We discuss PACK
EXPO Las Vegas 2021 including how many

attendees and exhibitors he expects, the new
exhibits, and how the pandemic changed

tradeshows and the industry.

September 27 – 29, 2021

Las Vegas Convention Center

Las Vegas, Nevada USA

Monday – Tuesday, 9:00 am – 5:00 pm

Wednesday, 9:00 am – 3:00 pm
JIM PITTAS

PACK EXPO Las Vegas provides attendees with top advances and solutions in packaging and processing, sustainability, packaging
materials, automation, robotics, printing, etc. The event includes:

Full-scale machinery in every hall of the convention center

Educational sessions and discussions in several venues around the show floor connecting people and ideas

Pavilions focusing on solutions in the categories of containers and materials, confectionery, digital printing, processing and
reusable packaging.

Get more information at packexpolasvegas.com.

Courtesy of PMMI

RoStRecords / Creatas Video+ via Getty Images Plus
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4 WAYS CNC
MACHINING HAS
TRANSFORMED

AUTOMATION

CNC automation technology can decrease the total lead time for increased throughput.

CNC machining has all but eliminated human error, leading to higher-quality
packaging and product shipment with fewer defects. Within the packaging
industry, CNC machining has changed automation in four key ways.

BY CHRISTINE EVANS

1 – Automation

CNC (Computer Numerical Control) machining is a subtractive manufacturing process that uses computerized machine tools to
make a custom-designed part. In the past, industrial packaging was largely done by hand. Hand-made packages were often labor
intensive and subject to human error. Furthermore, without automated equipment, it was incredibly labor intensive and time
consuming for a company to produce any kind of high-volume production runs.

CNC machining services have enabled companies that use this manufacturing process to automate tasks such as material
handling, assembly operations and quality analysis. Automation also makes it possible for companies to scale up their output
capacity even while maintaining a fairly consistent personnel requirement, translating into lower cost per unit. In addition, the
advanced technology has proven to help improve packaging and product quality through increased accuracy and precision while
reducing defects due to human error. Companies that can take advantage of CNC automation technology in their packaging and
production lines can also decrease the total lead time for increased throughput.

ADVERTISEMENT

2 – Packaging Manufacturing

CNC machining has transformed the way that packaging is manufactured, and it should be considered a viable option for any
company that wants to automate tasks, speed up overall production and improve its quality control process. Packaging
production runs have the potential to become more efficient by leveraging CNC machining processes such as automated
material handling, assembly operations and quality analysis. From concept and design to manufacturing and assembly, the
entire packaging manufacturing process is greatly benefited by using CNC machining processes.

The speed at which packaging products can now be manufactured is lightyears ahead of where it used to be. Rather than first
drawing out product concept designs, entering them into software, repeatedly adjusting, creating a prototype, adjusting some
more, then finally coming up with the final product, CNC CAD software allows for the seamless integration of design and
production.

CNC machines can often complete more than one operation simultaneously and run around the clock.

3 – Product Assembly and Scalability

CNC machining has made it easier to automate tasks such as material handling and product assembly. This means that less
manual labor is needed in these areas. Some of the most significant factors in using CNC machining for product assembly in the
packaging industry include the facts that machines can perform needed work, do it quickly and scale up within the need for extra
assembly line workers. This reduces overall product lead times, lowers labor costs and increases total output over time.

Scalability lends an incredible advantage to the packaging assembly and scalability of warehouse operations. CNC machines can
often complete more than one operation simultaneously and run around the clock, providing companies with the ability to host
lights-out operations for their warehousing needs, including assembly and packaging production.

When CNC machines are used to help with material handling, the entire process becomes more efficient. With less manual labor
needed for a variety of tasks, total labor costs are reduced. Because machines perform tasks so efficiently, warehouses and
production centers can see their overall production rate jump by double-digit percentages. In today’s manufacturing and
packaging production world, the lower your lead time for manufacturing products such as packaging, the more orders can be
fulfilled and the greater number of client jobs can be accepted.

Long lead times are increasingly becoming a thing of the past, and companies with higher-than-average lead times are going to
start finding themselves outbid for projects. Reducing lead time and getting more products out the door is critical in today’s
manufacturing world.

4 – Quality Control

Packaging quality control is another area that benefits immensely from CNC machining. Systems such as laser scanning
combined with data analysis allow companies to evaluate their product in real time right on the manufacturing floor without
needing any additional steps or labor.

Low-quality or damaged packaging gets pulled immediately without interrupting the overall production line flow, and each piece
that makes it out the door has been quality tested during its manufacturing journey. This is a highly cost-effective method to find
defects before they affect downstream workflows like shipping and distribution.

Christine Evans is the director of product marketing & content strategy at Fictiv, an on-demand manufacturing company. Over the past six years, Evans has
grown Fictiv’s popular Hardware Guide and Digital Manufacturing Resource Center, with over 2,000 teardowns, DFM guides and mechanical design articles
to help democratize access to manufacturing and hardware design knowledge.

Courtesy of Wexxar Bel, a ProMach Brand
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SMART PRODUCTS BUILD TRUST WHILE
SOLVING PROBLEMS

Smart Packaging or Smart Products, are assigned internet IDs to allow consumers to engage with their everyday products. A
connected smart product can be identified digitally & transfer data about itself through a connected device such as a
smartphone, barcode scanner, NFC device, RFID reader, watermark or other similar interactions. Smart products are essential to
address Industry 4.0 challenges such as product safety; recall management; counterfeit prevention; sustainability and more.

Source: QLIKTAG ID • qliktag.com

Background illustration by ExpressIPhoto / iStock via Getty Images Plus. Infographic courtesy of QLIKTAG ID.
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FOCUS: FLEXIBLE PACKAGING

Pulse Roll Label Products Launches Unique UV PureFX Soft Touch Varnish

MPulse Roll Label Products Ltd has announced the launch of its latest product, PureFX Soft Touch Varnish,
extending its special effects range to offer a unique UV tactile coating. Demand for tactile �nishes is increasing
with brand owners seeking haptic coatings that add a premium touch and feel to a consumer package or label.
However, achieving a UV soft touch effect has historically presented challenges for narrow web printers due to the
nature of UV free radical curing. With this new development, Pulse Roll Label Products has formulated a product
to overcome this and offer an alternative for companies choosing to move away from �lm or water-based
coatings.
 
PureFX Soft Touch Varnish is suitable for a range of substrates including coated PE and PP, aluminum foils and
paper. The product is also food packaging compliant, formulated for non-direct food contact packaging
applications, and is particularly well-suited for end-use markets including, but not limited to, cosmetics, beauty,
personal care, baby care and beverages. As well as conventional UV �exo printing, the new varnish is also suitable
for �nishing over digital inks to create a soft, smooth effect.
 
pulserl.com

Courtesy of Pulse Roll Label Products Ltd.

FOCUS: FLEXIBLE PACKAGING

Compostable Bags Solution Ends Search for Fresh Produce Growers

Strawberry Fields Organic Farm grows an extensive range of "inspirational vegetables and herbs." But, after 46
years of organic growing, it had struggled to �nd a supplier of compostable bags at an affordable price.
 
That was until the company discovered the C BAG from �exible packaging and lidding �lms supplier KM
Packaging and its partner Treetop Biopak.
 
It was with great enthusiasm that Pam Bowers of Strawberry Fields recently tweeted, "After years in the
researching, they're here! So exciting! All Strawberry Fields lettuce as from tomorrow will go out in these bags."
 
The C BAG is from KM Packaging's C-Range of compostable bio-plastic packaging with similar properties and
look and feel as conventional plastic. It has proven to be perfect for packing the products grown by Strawberry
Fields at its farm in the Lincolnshire Fens, 10 miles north of Boston at the foot of the Wolds. “As well as not being
able to source compostable bags at an affordable price,  no one seemed to be able to supply on a wicket which is
essential for our way of working. The C BAG was the ideal solution,” says Bowers. “Also, what we like about the
bags is they immediately look different to their plastic counterparts so the customer is able to tell at a glance they
are compostable.”
 
Watts Farm, Kent-based growers, packers and distributors of fresh produce, is another satis�ed KM customer that
had been searching for some time for a cost-ef�cient compostable packaging solution. The company chose the C
BAG due to its lower cost and compostable qualities. Both Watts Farm and Strawberry Fields wanted to replace
existing packaging with a compostable alternative. And Strawberry Fields was particularly concerned about GMO
in some compostable packaging during its search for a supplier.
 
The company was also aware that the UK Soil Association requires organic-certi�ed growers to use compostable
packaging with no GMO. So Strawberry Fields was delighted to discover that the C BAG from KM Packaging had
been veri�ed as compliant with the Soil Association Food & Drink standards. It is now being used to pack
Strawberry Fields' Rainbow Chard, Red Oakleaf, Green Oakleaf, Romaine, Red Batavia, and Green Batavia lettuce.
 
The key features of the C BAG include:

Home compostability

Guarantee non-GMO raw materials

Meets the Soil Association Standard for packaging materials

Excellent mechanical properties

Very good impact and puncture resistance

Excellent water resistance

Suitable for manual and automatic bagging lines

Good material perforation, keeping fruit and vegetable fresh

Printable

 
The bio-plastic C-Range products from KM Packaging have been developed in partnership with Treetop Biopak,
specializing in providing innovative compostable packaging solutions.
 
Treetop owner Amir Gross says, "As growers of fresh produce, Strawberry Fields and Watts Farm are very
conscious about the environment. They, therefore, sought a suitable compostable packaging solution. The C BAG
is ideal for them; from plant to pack and then back to compost."
 
Customers can compost the bag at home, including any vegetable leftovers, which will accelerate the
biodegradation process.
 
kmpackaging.com

Courtesy of KM Packaging

Ranpak Announces North American Launch of End-of-Line Automated
Packaging Solution

AutoFill is a next-generation, fully automated end-of-line packaging solution designed to enhance throughput,
reduce labor costs, and ensure the optimal amount of void �ll in each package. Ranpak’s proprietary solution uses
smart sensors to scan the package, computing the box size and the volume of objects inside, and then dispenses
the optimal amount of paper needed to protect items during shipping. Finally, AutoFill’s case sealer closes and
seals the box. By automating and standardizing the void �ll process, Ranpak says AutoFill delivers consistently
packed boxes that reduce shipping damage, while optimizing paper consumption for a cost reduction of up to
20%. AutoFill aims to rede�ne how customers complete their packaging process, saving money and freeing up
resources to be redeployed upstream.
 
“AutoFill is Ranpak’s latest innovation in packaging automation and aligns with our commitment to deliver
operational ef�ciencies, cost savings and sustainability bene�ts to our customers,” says Omar Asali, chairman and
CEO at Ranpak. “AutoFill’s ability to eliminate bottlenecks in end-of-line packaging increases operational
throughput and delivers precise void �ll, virtually eliminating shipping damage and waste. We’re excited to bring
this technology to market to provide our customers with the ideal solution for optimizing their packaging
operations.”
 
By utilizing the patented AccuFill vision system, AutoFill eliminates over and under-packed boxes, ensuring worry-
free shipping while reducing paper consumption. Capable of processing up to 1,200 boxes per hour, AutoFill can
support the most demanding customers in distribution, e-commerce and ful�llment operations.
 
ranpak.com

Courtesy of Ranpak

IWK Introduces Modular, High-Speed Top-load Cartoning Line for Pre�lled
Syringes, Vials & Other Fragile Pharma Containers

IWK Packaging Systems, Inc., a manufacturer of premium cartoning and tube �lling equipment for the
pharmaceuticals and health & beauty sectors, has introduced a modular, high-speed top-load cartoning line to
meet dramatically increased demands for packaging pre-�lled syringes, vials and other delicate pharma containers.
The company’s IWK TL Series arrives amid continued efforts to produce billions of additional COVID-19 vaccine
doses and offers a slew of bene�ts not typically found in conventional top-load cartoning equipment.
 
The IWK TL Series is designed for safe, reliable product handling intended to virtually eliminate glass-to-glass
contact. The machine aims to build upon IWK’s reputation for cGMP-guaranteed, �oorspace-conscious equipment
with quick tool-free changeover, exemplary cleanability and easy line clearance.
 
Among other notable highlights, the IWK TL Series incorporates an intelligent transport system that is not typically
found in top-load units. Instead of requiring a �xed distance between carton holders, customers get an individually
adaptable setup; this allows for a variable number of items per function, simplifying operation signi�cantly. Secure
carton holding is assured throughout via mechanical hold and, since the system does not use vacuum belts or
conveyors, risk of breakage-caused contamination is mitigated.
 
Another key facet of the IWK TL Series is its modularity. The series’ monoblock design allows for mixing and
matching various stations per product-speci�c needs, including product feeding, carton erection and divider
insertion units prior to transport to end-of-line closure, reject and discharge modules. Marking can be performed
via inkjet or laser printing, and quality control features include code reading and presence veri�cation for both
products and inserts.
 
The IWK TL Series can form and �ll carton from 90 mm - 180 mm in length, 50 mm - 150 mm in width and 15
mm - 80 mm in height, based on carton �ats from 150 mm -500 mm long and 150 mm - 400 mm wide.
Depending on box size and insert parameters, the machine can produce up to 120 completed cartons per minute.
 
“The new IWK TL Series of top-loaders is a product of IWK’s 75-year roots in the cartoning machinery industry —
the longest legacy of any major company,” says Bernie Conlon, managing director of IWK Packaging Systems, Inc.
“That experience allows us to adapt quickly to evolving industry needs, including the current demand for premium
top-loading machinery for high-leverage, delicate pharmaceuticals containers like pre-�lled syringes and glass
vials.”
 
iwk.de

Courtesy of IWK Packaging

The Sana Ocean Concentrate Screw-Top Lid

Sana Packaging — a sustainable packaging brand that designs and develops cannabis packaging for a circular
economy using plant-based, reclaimed and recycled materials — launched what it says is the cannabis industry's
�rst concentrate lid made from 100% ocean-bound and reclaimed ocean plastic: the Sana Ocean Concentrate
Screw-Top Lid.
 
"Our customers have been waiting for this product, and we're thrilled to �nally be able to service the cannabis
concentrates market. Across the country, cannabis concentrates sales grew more than 40% last year, and we're
con�dent this trend will continue to grow as state markets continue to mature," says co-founder & CSO, James
Eichner.
 
The new Sana Ocean Concentrate Screw-Top Lid is available in black and white, �ts 7 mL and 9 mL jars with 38 -
400 standard threading and comes with pre-inserted foam and foil liners with other sealing options also available.
 
All Sana Packaging products are child-resistant certi�ed, recyclable, food-grade certi�ed and made in the U.S.
Sana Packaging offers custom printing and labeling. These lids are available now for pre-order.
 
Sana Packaging aims to transition cannabis packaging away from a linear "take-make-dispose" economic model
and toward a circular economic model meant to eliminate waste and pollution, keep products and materials in use,
and regenerate our natural systems.
 
"With the help of their incredible customers, Sana Packaging has diverted and reclaimed over 155 tons (310,000
lbs) of ocean-bound plastic. For reference, an average car weighs 2 tons (4,000 lbs)," says co-founder & CEO, Ron
Basak-Smith.
 
sanapackaging.com

Courtesy of Sana Packaging
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CLASSIFIED NETWORK
FOR SALE

CLICK BOXES BELOW TO LEARN MORE

SALES OF SURFACE TENSION TESTING PENS AND INKS
Lotar Enterprises

BODOLAY PRE-MADE BAG MACHINE
Bodolay Packaging Machinery

A SUCKER FOR EVERY JOB – A JOB FOR EVERY SUCKER
William B. Rudow Inc.
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CLASSIFIED NETWORK
FOR SALE

Bodolay Pre-Made Bag Machine

Sophisticated, yet simple to operate

Fast change over

Room for more than one auger (in some cases one auger cannot keep up
with the speed of the machine)

Bag sizes up to 16” x 19” (can be customized for any size above that)

Fast turn around

No set up is necessary between the bag size changes on the machine

 

Bodolay Packaging Machinery

www.bodolaypackaging.com
sales@bodolaypackaging.com
813-754-9960

BACK TO LISTINGS INDEX
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CLASSIFIED NETWORK
FOR SALE

Sales of Surface Tension Testing Pens and Inks for the
Plastics, Textile and Metal Industries

Lotar carries pens and inks of defined surface tensions for wettability and
metal cleanliness testing identifying the necessity of a treatment or cleaning
processes for quality checks in planned and existing production lines,
Quicktest, Quickdry, and more accurate inks and pens available.
Representing Arcotest, Pillar and other Lotar products.

 

Lotar Enterprises

1718 Velp Avenue
Suite E
Green Bay, Wisconsin 54303

Contact: 
Tatjana Qadada
info@lotarllc.com
lotarenterprises.com

BACK TO LISTINGS INDEX
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CLASSIFIED NETWORK
FOR SALE

A Sucker For Every Job – A Job For Every Sucker

William B. Rudow, Inc. manufacturers vacuum cups, suckers, in many
materials. 2021 is our 75th year in business. We have many cups in stock for
immediate shipment. Send samples for identification, or e-mail with
dimensions to info@rudow.com.

 

William B. Rudow Inc.

1122 Goodrich Ave.
Sarasota, FL 34236
United States

Phone: (941) 957-4200
Fax: (941) 955-7666
info@rudow.com

Contact: 
David Wertheimer, President

www.suckers.com

BACK TO LISTINGS INDEX
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RESOURCE GUIDE
PREMIUM LISTINGS

Below are the premium listings from our directory. 
For the complete list of companies and products, go to packagingstrategies.com/resourceguide
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RESOURCE GUIDE
PREMIUM LISTINGS

BERLIN PACKAGING

525 W. Monroe St.

Chicago, IL 60661

(312) 876-9292

info@berlinpackaging.com

https://www.berlinpackaging.com

CLICK HERE

TO SEE ALL PRODUCT PHOTOS, DOWNLOADS, AND MORE

Berlin Packaging is the only Hybrid Packaging Supplier® of plastic, glass, and metal containers and closures. With 40,000+
available SKUs, 200+ packaging consultants and 130+ sales and warehouse locations across North America, Europe and South
Africa, the company has the right products, expertise, and geographic proximity to help customers increase their net income
through packaging products and services. Berlin Packaging supplies billions of containers and closures annually as well as
warehousing and logistics services for customers of all sizes in all industries. Berlin Packaging also offers an array of services
and specialty-product divisions to be the true one-stop shop for rigid packaging.

PRODUCT CATEGORIES

Bottle/Jar/Can, Glass
Bottle/Jar/Can, Metal
Bottle/Jar/Can, Plastic
Drum/Pail
Pails
Shipping, Temperature Insulating

BACK TO LISTINGS INDEX
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RESOURCE GUIDE
PREMIUM LISTINGS

CAMA NORTH AMERICA

901 Corporate Grove Drive

Buffalo Grove, IL 60089

(847) 607-8797

cama-US@camagroup.com

https://www.camagroup.com

CLICK HERE

TO SEE ALL PRODUCT PHOTOS, DOWNLOADS, AND MORE

Cama North America specializes in the design, manufacture and service of packaging machinery including cartoners, case
packers, sleevers, robotics and integrated systems. Cama North America sells, manufactures and services all supplied machinery
to customers in the United States and Canada, including FAT's and complete aftermarket. Industries include both food and non-
food industries, automating primary and secondary packaging from line entrance through end-of-line packaging operations.

PRODUCT CATEGORIES

Cartoning/Sleeving
Case/Tray Erecting
Case/Tray Packing
Robotics

BACK TO LISTINGS INDEX

SEPTEMBER 2021
packagingstrategies.com

http://www.packagingstrategies.com/directories/3133-packaging-strategies-resource-guide/listing/3651-cama-north-america
mailto:cama-US@camagroup.com?Subject=Request%20from%20your%20Packaging%20Strategies%20directory%20listing
https://www.camagroup.com/
http://www.packagingstrategies.com/directories/3133-packaging-strategies-resource-guide/listing/3651-cama-north-america
https://www.packagingstrategies.com/


RESOURCE GUIDE
PREMIUM LISTINGS

DESCON INTEGRATED CONVEYOR SOLUTIONS

1-1274 Ringwell Dr.

Newmarket, ON L3Y 9C7

(905) 953-0455

sales@desconconveyor.com

https://www.desconconveyor.com

CLICK HERE

TO SEE ALL PRODUCT PHOTOS, DOWNLOADS, AND MORE

For over 25 years, Descon has provided integrated conveyor solutions and premium processing and packaging equipment to the
beverage and food industries. We pride ourselves on our ability to deliver smart solutions to challenging problems, coupled with
our commitment to project execution and unparalleled customer service.

PRODUCT CATEGORIES

Accumulators
Controls
Conveying, Converging/Dividing
Conveying/Elevating/Lowerating
Depalletizing
Material Handling Equipment
PET Bottle Packaging Equipment
Robotics
Uncasers
Washers

BACK TO LISTINGS INDEX
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RESOURCE GUIDE
PREMIUM LISTINGS

ECONOCORP INC.

72 Pacella Park Dr.

Randolph, MA 02368

(781) 986-7500

info@econocorp.com

https://www.econocorp.com

CLICK HERE

TO SEE ALL PRODUCT PHOTOS, DOWNLOADS, AND MORE

Econocorp Inc. is a World Wide Leader in slow to moderate speed Cartoning, Tray Forming and Case Packing of speeds between
1 and 120 cartons or cases per minute.

PRODUCT CATEGORIES

Cartoning/Sleeving
Case Sealing
Case/Tray Erecting
Case/Tray Packing

BACK TO LISTINGS INDEX
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RESOURCE GUIDE
PREMIUM LISTINGS

KURIYAMA OF AMERICA INC.

360 E. State Pkwy.

Schaumburg, IL 60173-5335

(847) 755-0360

sales@kuriyama.com

https://www.kuriyama.com

CLICK HERE

TO SEE ALL PRODUCT PHOTOS, DOWNLOADS, AND MORE

Kuriyama of America, Inc. has been eminently successful in developing and marketing thermoplastic hose and accessory
products to the industrial marketplace since 1968. We now provide a complete line of thermoplastic, rubber and metal hose
products and accessories including couplings and fittings, for use in industrial and commercial applications.

PRODUCT CATEGORIES

Hose & Accessories
Pneumatic Conveying

BACK TO LISTINGS INDEX
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RESOURCE GUIDE
PREMIUM LISTINGS

POLY PRINT INC.

2300 W. Wetmore Rd.

Tucson, AZ 85705

(520) 792-1061

jgenova@polyprint.com

https://www.polyprint.com

CLICK HERE

TO SEE ALL PRODUCT PHOTOS, DOWNLOADS, AND MORE

Poly Print, established in 1992, offers high quality flexographic printing up to 10 colors, high barrier adhesive lamination, laser
perforation, and pouches. We are experts in applying our knowledge, experience, and resources to provide solutions, and
support within the flexible packaging market. Our focus is food packaging, beverages, nutraceuticals and more.

PRODUCT CATEGORIES

Bag/Pouch, Multilayer
Bag/Pouch, Plastic
Biodegradable/Compostable
Contract Converters
Flexible Packaging
Flexo Printing
Paper, Laminating
Paper, Multiply Paper Flex Pack Laminates
Pouch Converting

BACK TO LISTINGS INDEX
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RESOURCE GUIDE
PREMIUM LISTINGS

RABIN WORLDWIDE

21 Locust Ave., Ste. 2A

Mill Valley, CA 94941

(415) 522-5700

laura.reid@rabin.com

https://rabin.com

CLICK HERE

TO SEE ALL PRODUCT PHOTOS, DOWNLOADS, AND MORE

In business for over 60 years, Rabin is a family-held auction and real estate investment company, which acquires and sells
industrial facilities and equipment around the world.

PRODUCT CATEGORIES

Bottling Lines
Cartoning/Sleeving
Case Sealing
Food Processing Equipment, Grading
Food Processing Equipment, Sorting

BACK TO LISTINGS INDEX
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RESOURCE GUIDE
PREMIUM LISTINGS

STILES ENTERPRISES INC.

38 Woodland Ave. P.O. Box 92

Rockaway, NJ 07866

(973) 625-9660

info@stilesenterprises.com

https://www.stilesenterprises.com/index.html

CLICK HERE

TO SEE ALL PRODUCT PHOTOS, DOWNLOADS, AND MORE

Stiles Enterprises is a rubber, conveyor chain and belting fabricator/distributor with a history in the packaging industry starting in
the 1950s. Packaging parts include: CAPPER tightening rubbers, chuck inserts, chain gripper rubbers, side belts, cap turning belts,
gripper rubbers. LABELING wrap/hold down belts, back up pads, resurfaced feed rollers/glue rollers, vacuum cups.
UNSCRAMBLER fabric wrapped belts, solid rubber covered belts, fabric orienter pads, elevator cleated belts and chain, rollers and
wheels. CASE TAPER belts, knives / blades, rollers. FORM FILL SEAL bagger belts, knives / blades, Teflon tape. HEAT TUNNEL
silicone glass curtains, Teflon / glass and Silicone/glass mesh and solid tunnel belts. Cartoner vacuum cups, belting.

PRODUCT CATEGORIES

Accumulators
Automation
Bag Filling/Closing/Sealing
Banding
Blades (Cutting)
Blister Packaging
Bottling Lines
Capping
Cartoning/Sleeving
Case Sealing
Change Parts
Checkweighing
Components/Parts
Conveying, Converging/Dividing
Conveying/Elevating/Lowerating
Conveyor Components
Feeding/Inserting
Fill/Seal
Filling, Dry
Filling, Liquid
Fitment Applicating
Form-Fill-Seal, Vertical
Heat Sealing
Hopper
Imprinting Machines (Coding, Marking)
Knives
Label Applicating
Label, Print-and-Apply
Labelers
Labelers, Cold Glue
Labelers, Pressure Sensitive
Material Handling Equipment
Multipacking
Overwrapping
PET Bottle Packaging Equipment
Pucking/Depucking
R&D/Tech
Replacement Parts
Robotics
Shrink Tunnels
Shrink Wrapping, Bundling
Tube Filling/Sealing
Unscrambling/Orienting
Used/Rebuilt Equipment
Weigh-Fill
Weighing
Wrapping (see Flowrappers, Shrink Wrapping or Stretch Wrapping)

BACK TO LISTINGS INDEX
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BOOTH PROFILES
SPECIAL ADVERTISING SECTION

CLICK BOXES BELOW TO LEARN MORE

AUTOMATED PRODUCTION FLOW SOLUTIONS
FlexLink

PACKAGING TECHNOLOGIES AND EXPERTISE
Emerson's Packaging Solutions
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PACK EXPO PROFILES

DISCOVER EMERSON'S LEADING
PORTFOLIO OF PACKAGING TECHNOLOGIES
AND EXPERTISE
Today’s packaging lines must accommodate an unprecedented level of product variety and package
complexities, but responding to these demands with inflexible, outdated equipment and processes can mean
higher operating costs, decreased production, and increased risk to operators. Emerson recognizes these
challenges and is dedicated to helping your packaging operations effectively meet market demands by
leveraging innovative technologies from its AVENTICS, ASCO, Branson, Micro Motion, Rosemount and SolaHD
brands.

With Emerson as a partner, you’ll have access to powerful automation capabilities that help reduce material
waste and scrappage; improve productivity through more efficient changeovers; and deliver quality products
through a cost-effective approach that respects your capital limits. You’ll also be able to reduce losses on your
production line and on the shelf by employing technologies that ensure the accuracy of critical measurements,
increase machine availability and improve machine health and performance. And because safety of your
operations and personnel remains critically important, Emerson can equip you with the means to enable safer
interactions between operators and machines through innovative approaches that don’t force operators to
choose between meeting production demands and staying safe. We are assisting you in meeting sustainability
and Net Zero targets by improving the energy efficiency of your machines.

It’s all part of our commitment to empowering you with the tools, technologies and expertise necessary to ensure
your packaging operations remain safe, competitive and profitable.

For more information on Emerson's Packaging Solutions, please visit at PACK EXPO South Lower Hall Booth
#6307 or www.Emerson.com/Packaging.

PACK EXPO BOOTH #6307
Website: Emerson.com/Packaging
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PACK EXPO PROFILES

FLEXLINK DELIVERS AUTOMATED
PRODUCTION FLOW SOLUTIONS TO
OPTIMIZE PRODUCTION PROCESSES
Factory automation solutions from FlexLink increase the overall efficiency of production by minimizing
throughput time and non-value added operations. Our standardized solutions have a strong impact on factory
performance and capability to meet future demands. Our solutions are reconfigurable, reusable and requires
minimal maintenance with low power consumption.

As one of the world's leading conveyor manufacturers, our offer includes robotic palletizing solutions, automated
conveyor systems, flexible conveyors, plastic chain conveyors, wide belt conveyors, automated assembly and
material handling systems, including aluminum conveyors and stainless steel conveyors. FlexLink also provides
conveyor design and engineering services.

FlexLink serves a wide customer base, from local producers to global corporations, and from end-users to
machine manufacturers. Our customers are lead players within the food, beverage, personal care,
pharmaceuticals, automotive, and electronics industries. Global support is provided by our operating units in 30
countries and network of Strategic Partners. Our partner network is an important strategic element for FlexLink’s
business model since our start in 1980, enabling us to enhance efficiency at factories in more than 60 countries.

We invest in long-term relationships with customers and partners to develop and refine value adding products
and solutions, geared for low cost of ownership.

PACK EXPO BOOTH #C-4400
Website: flexlink.com
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PACK EXPO PROFILES

HERMA US INC.
HERMA US Inc. is a subsidiary of HERMA GmbH, a Germany-based provider of labeling machinery and self-
adhesive labels and materials. In the United States, HERMA is best known for its flexible labeling machines
designed, developed, and built for integration into industrial processes.

At PACK EXPO, HERMA US will be exhibiting various labeling machinery, including:

COVID Vaccines and More: Continuous Labeling for Premium Wrap-around Labeler

HERMA has introduced continuous labeling capabilities for its 132M HC Wrap-around Labeler. Adding speed
without sacrificing accuracy, the offering comes amid the push to produce billions of doses of COVID-19 vaccines
at an unprecedented pace.

Continuous operation is made possible by two new modules – EasySplicer and EasyCutter – that can be
retrofitted onto existing machines, allowing label and backing paper reels to be changed or disposed of without
production interruption. Considering that reels on highspeed labelers such as the HERMA 132M HC require
replacement approximately every 10 minutes, the result is significantly improved output through downtime
elimination.

Ultra-Compact Labeler for Small-batch & Biopharm Production

The HERMA 211 HC Wrap-around Labeler is designed to meet demand for a fully FDA-compliant labeler in a
compact footprint. Suitable for labeling a wide range of cylindrical products including syringes, tubes, glass vials
and ampoules, the semiautomatic unit is particularly helpful in transitioning from clinical trials to full production,
and for the smaller-batch manufacturing typically found in biopharmaceuticals settings. Capable of applying 30
labels per minute, the HERMA 211 HC can handle webs as wide as 80mm, and products ranging in diameter from
10-120mm.

PACK EXPO BOOTH #SL-6608
Website: www.herma.us

Phone: (973) 521-7254
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ULTIMATE EFFICIENCY IS ACHIEVED WITH
MOISTURE CONTROL
MoistTech is the leader in Moisture Measurement and Control as well as monitoring the Coating Moisture /
Thickness for the paper, converting and film applications. Non-contact and insensitive to material variations such
as particle size, material height & color, our moisture sensors provide continuous, reliable readings with zero
maintenance and a one-time calibration with a non-drift optical design allowing operational personnel to
confidently make immediate process adjustments based on real-time measurements.

MoistTech is supported by the original manufacturers of Near-Infrared (NIR) technology in the industrial moisture
industry, manufacturing a range of on-line sensors & at-line instruments for moisture measurement and real-
time moisture process control. MoistTech has developed the IR 3000 moisture sensor which is ideally suited to
measure the moisture levels as well as water and solvent based coatings and coat weight thicknesses during the
paper/converting process, improving manufactures product quality and increased productivity with substantial
cost savings.

With well over 40 years of moisture analyzer and transmitter experience we understand the savings and potential
increase with improved productivity. Therefore, we have an unbeatable promise of customer satisfaction on all
our equipment and challenge you to put MoistTech Corp. up against your current method to obtain unsurpassed
success!

See immediate benefits:

NIR (near-infrared) technology - highest accuracy

Immediate process line adjustments

Proper dryer control

Reduced waste/wasted product

Low to zero maintenance

Process optimization

Low cost and high accuracy

Improved product quality

Reduced energy

Plant production & efficiency monitoring

One-time calibration & zero drift

Insensitive to material variations

Proper moisture control can:

Minimize waste and product loss

Reduce costs

Increase product quality

Maximize plant efficiency

Promote dryer efficiency

Provide process optimization

Energy savings

PACK EXPO BOOTH #N-19012
Email: info@moisttech.com

Website: moisttech.com
Phone: 941.727.1800
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ENHANCE YOUR BRAND

At Printpack, we develop a true understanding of the customer, as an organization, and as individuals, building a
plan for delivering exceptional experiences. We know that every brand has a unique vision and unique
challenges they’re facing. That’s why we bring to the table a range of innovative services and superior products
that can be delivered at the rapid pace you need to succeed.

WHY PRINTPACK?

For more than 60 years, we’ve been at the forefront of packaging, delivering superior customer experiences
fueled by impactful insights, innovative products, and rapidly scalable services that ensure our customers’
products stand out on the shelves.

OUR PURPOSE: PRESERVING AND ENHANCING PEOPLE’S LIVES

Our purpose is deeply rooted in our Philosophy and Core Values, and there is nothing more fundamental to what
we do than preserving and protecting the product that our customers produce.

TRANSPARENT PARTNERSHIP

We’ve forged partnerships with major brands across many markets — and when we say partnership, we mean it.
Collaboration is the foundation of everything we do at Printpack. We take the time to build an unparalleled
understanding of each customer’s business, their needs, and the critical challenges they face.

MARKET INSIGHTS

With market and product insight, we anticipate future needs with our partners. Our comprehensive portfolio of
services and capabilities is ready to help your brand grow and connect with consumers regardless of the hurdles
your business needs to overcome today — or those you expect to encounter tomorrow.

PACK EXPO BOOTH #C-1744
Website: moisttech.com

Visit Printpack at PACK EXPO.
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