
The role of interpretation services in
business growth
Understanding the factors for modern business growth and fostering such growth using the
values of multilingualism.
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Introduction

Multilingualism and economic growth are closely intertwined. Since the oldest times, people
used to say:

If people want to sell something to you, they have to
speak your language, but if you’re the one who is
buying – it’s your responsibility to understand the

speaker’s speech.

This shows a common trait visible in businesses today: languages play a huge role in their
growth.

It is not just the business owners who set the rules: the customers and the clients make a
lot of impact on setting them. The best way to understand these rules is to speak in a
foreign, source language where many ideas, innovations, and requirements originate. In this
research review paper, Interactio seeks to unravel the importance of multilingualism in
businesses.

One of our goals is to understand the scope of foreign languages and if there are ways to
speed up the business growth and expansion using interpretation services. To
understand that, we will first introduce you to the use of foreign languages in businesses
from a general point of view.

In this paper, we will analyze the concept of multilingualism as a tool for business growth
and the problems that arise within. There are some excellent examples of nurturing foreign
languages already, but who came first? Does multilingualism ensure fast business growth,
or do established and successful businesses simply have to implement foreign languages in
their work frames?
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Despite that, we will also look into the globally apparent problems in the intersection of
foreign languages and businesses. But in general, this paper will overview the significant
business-related aspects of multilingualism, starting from its core values.

In short, all the data and information from multinational companies showcase the vast
potential of foreign languages and their capability to help us make our businesses more
creative, novel, and open to society. But is it possible to reach it for everyone?

We definitely think so, so let’s dive deeper into multilingualism, but this time – from a
business perspective.
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Foreign languages in businesses

First of all, it would be very beneficial to overview the main languages and their use cases in
global companies. We will first focus on the following languages: English, Mandarin,
Spanish, German, and Portuguese. They make up a massive portion of the trading world
and represent reality.

We will keep emphasizing the importance of all languages during our research review paper.
The fact that global businesses use some specific languages is just for general
convenience.

Only the latest research digs into the importance of less known languages, but we will
discuss that later.

Let’s start with the English language. It is currently the first
language for over 372.9 million people globally, and in total,
around 1.452 billion can understand and speak English.
However, despite being the top 1 language by its use
globally, this is not the only reason business owners focus
on English.

Some of the most prominent industry players decided to set
their headquarters in one of these primarily English-speaking countries: the United States,
United Kingdom, Australia, and a few others, emphasizing the importance of the English
language.

English became a lingua franca for many companies,
and some people even claim English as the business

language. Is it, though?

Depending on the source, English language usage on the Internet varies. Though it remains
the top language on the Internet, the trend is slowly shrinking. More than 20 years ago,
English took over 80% of the Internet. In 2015, 55% of the online content was in English,
and now, these numbers might be even lower.
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As of January 2020, Statista claimed that English was the most popular language online,
representing 25.9% of worldwide internet users. The shrink only means one thing – we
need to look into the meaning of other growing languages if we want to remain in the
market.

The English language is not enough for businesses
anymore

Languages play a massive role in business growth and countries’ economic and cultural
development. Earlier research states that nations like the United Kingdom are losing over
£50 billion a year due to poor language skills.

To be more precise, businesses struggle to find candidates for various positions, thus
losing on export possibilities and business expansion.

At the beginning of the previous decade, the situation in the UK was strongly alarming –
over 27% of admin and clerical jobs were unfilled because of the language deficit. Even
though the government tried to produce “language revival” programs, the situation didn’t
change much over 10 years.

However, this is related to the multilingual workforce and its role in businesses, which we
will overview in another research review paper focusing on the workers and their language
skills.

UK still
loses 3.5% of GDP
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Emerging foreign languages for business development

Chinese is quickly rising to take the crown in the top language groups used on the Internet.
Currently, over 19% of the Internet users speak in some Chinese language, the major of
which are fluent in Mandarin. This language has the highest, most significant number of
native speakers – around one billion!

If you’re looking for the future, analysts predict that
China will overtake the U.S. in 2028, and by 2050, it will

become the leading world economy. It is due to
colossal transformation and shifts towards

international trade, emerging science, innovation, and
technology sectors.

The Spanish language is also on the list, consisting of almost 8% of the world’s Internet
users. Let’s overview the Spanish language from a business perspective effortlessly.

Currently, the U.S. owns the most extensive worldwide market. There are thousands of
small and medium Hispanic businesses in the U.S., and Pew Research Center claims that
the Hispanic population will triple from 42 million in 2005 to 128 million in 2050.

Other prevalent market languages are also there: German has always been considered a
European language for business, French has been essential since historical times, and
Portuguese is spoken in highly populated areas, including Brazil.

Let’s look at another example. It is already known that Danish, Irish, German, Polish,
French, Portuguese, and some British businesses use up to between 8 and 12 market
languages, which gives them better access to emerging markets. Using such a high
number of the most popular market languages showcases a successful entry into global
markets.
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The study, which focused on Scandinavia and various other European countries, clearly
found that multilingualism is more intricate than the current belief that English is an
essential language in the market. SMEs now use specific language to expand their
businesses and establish themselves in new markets.

Besides English and other languages mentioned before, some commonly studied
“market-growth” languages are Russian, Italian, Polish, and Arabic. It clearly shows that we
have to look into multilingualism profoundly and that now, it is a tool for business
development.
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Multilingualism as a tool for business
development

Of course, it would be impossible to focus on all the languages. There are over 6000
languages spoken globally, but 2,000 of them count fewer than 1,000 speakers. Just 15
account for half of the speakers.

To determine the importance of languages, we have to see what the languages account for
at the sociological level, provided by the World Economic Forum:

When we talk about business growth, all of these parameters highly matter, so let’s discuss
them. Firstly, we need to mention that high-level position representatives need to travel to
various business meetings and knowledge of foreign languages makes the whole process
much more manageable.

Even if many of these meetings are remote due to the
COVID-19 situation, it doesn’t mean that we are not
traveling to a different country virtually. The culture

remains, even in the virtual environment. And within
culture, language plays a huge part.
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Participation in foreign economies is crucial for any business when we intend to grow and
expand to different countries. It showcases the need to communicate with our prospective
partners in a language they understand. Besides, language gives us access to local
knowledge and media, which might differ from what we are used to in our local market.

This way, we can foster relationships by understanding various aspects of business
growth. Imagine that there is a different geopolitical situation everywhere. Knowing and
using the local language would help us analyze the foreign market.

Despite previously mentioned aspects, diplomacy is one of the most critical factors in
business expansion. It enables every business leader and team to engage in international
relations and become equal players, leading to expanding business and establishing
partnerships.

All in all, we can clearly say that multilingualism is
extremely important from a global perspective.

However, we can also mention a few smaller portions of benefits derived from
multilingualism and multinational collaborations. Many scientists are researching and
figuring out these benefits, but the main ones depicted in the research are the following:

Unfortunately, not all of these things come quickly. Multilingual businesses encounter
some problems, and foreign languages aren’t celebrated in every part of the world.
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Fighting xenophobia and embracing multiculturalism

We genuinely believe that all languages are equally important, so some of the issues out
there in the world genuinely concern us. That is why there is a lot of information and
research regarding xenophobia in the scientific community. Where does it come from?

First, xenophobia is disapproval of or bias against people from other countries. Language
is usually the first factor by which we identify where people are from (while it may not
always be the truth.)

We can’t overlook the xenophobic scene all over the world, but we suggest you research it
when expanding your business to particular areas. Even though xenophobia is damaging, it
unintentionally showcases that we still need to educate people on multilingualism and its
core values.

First of all, diverse languages represent a cultural diversity that comes with many benefits.
Everyone can receive valuable information and discover the same topics from different
perspectives if they listen to people from different backgrounds.

language is a part of an
identity.

Unfortunately, these values have been forgotten in the age of the pandemic. Recently, a
group of scientists published a related article in the journal Group Processes & Intergroup
Relations. It untackles the role of COVID�19 in the rise of xenophobic issues.
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Sadly, “the devastating impact of the COVID�19 pandemic on nations and individuals has
almost certainly led to increased feelings of threat and competition, heightened
uncertainty, lack of control, and a rise in authoritarianism.”

We have to help fight xenophobia, but we must do it in an intellectual and intelligent way.
Even the areas resistant to different cultures are being affected by globalization. It is
impossible to run away from different cultures and languages in the modern world.

However, we can’t force everything, and we must first establish a connection between local
communities in their mother tongue language.

And while businesses might lack multilingual workforce resources, interpretation services
can help in this case. A mediating person (an interpreter or translator) could facilitate such
communication, slowly bringing an end to xenophobic actions.
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Setting an example: countries that embrace
multilingualism

If we want to succeed, it is best to look at the worldwide examples that show the success
of multilingual adaptations. Sometimes it is not just businesses from which other companies
can learn. We can also learn from whole countries, and Switzerland is a perfect example.

It has four national languages: German, French, Italian, and Romansh. Even though these
languages have been introduced differently in separate regions of Switzerland, their public
use differs from the impact it causes on the country's economy. That is why François Grin,
professor of economics at Geneva University, came in and introduced the "Langues
étrangères dans l'activité professionelle" �LEAP� project.

This project proved that any language is a perfect
investment in the economy, and currently, languages

alone generate 10% of Swiss GDP. LEAP project
overlooks hows Swiss businesses cope with

multilingual practice and how languages generate
profit.

Now, what can businesses learn from it? Of course, it is easier for Switzerland as it already
has a long history of multiculturalism and several languages that have been present for
years. It all came naturally. But if we look at Switzerland as a huge company, we can
imagine it divided into several parts of businesses where employees use 4 languages and
have more considerable export and import opportunities.

And while not all businesses can have multilingual colleagues or managers, we can once
again implement interpretation or professional translation services in our businesses. This is
a quite straightforward process and a research-backed investment for sure.
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There is another project called European multilingualism and economic competitiveness
�ELAN� study, which was published by the European Commission in December 2006. Even
though it’s quite old, it found that 11% of European SMEs were losing export business
because they didn’t have multilingual policies. These numbers are even higher now.

The same report also discovered that even though English is currently a business language,
it’s not an ultimate case. It still backed up our previously mentioned statement that it
won’t be the only important language for long. Other tongues are already used as
mediating languages, and there is a need for such mediating languages to build successful
global business relationships.
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Interpretation services in business growth

Since we have mentioned that foreign languages are increasingly important quite a few
times already, we might also note that we didn’t talk much about the lack of a multilingual
workforce.

Does it mean that if we don’t hire multilinguals, our
businesses will stagnate and will not be able to grow?

Well, it is not the case if we can find alternatives. We have already mentioned that for
business growth in foreign markets, it is essential to first establish a connection in native
languages. Research clearly shows that people feel more comfortable negotiating in their
first language.

Here, we might just quickly remind you what interpretation services are.

In short, interpretation is a way to deliver spoken or signed speech from a source language
to a target language. Interpreting is not just explaining the spoken (source) language in a
target language.

Interpreting services are better viewed as paraphrasing a subject matter into target
languages. The interpreter’s role is to communicate both the register and meaning of the
original message. To help us understand whether interpretation services could help our
businesses grow, let’s look at one of the examples.
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Using second language skills in negotiations is risky
Let’s say we are expanding to Japan, and we don’t have anyone to pitch our business ideas
in Japanese. Two scenarios might come up:

In the first case, it might seem that participants could develop a closer connection with the
people who negotiate since they will be talking to each other directly. In the second case,
there will be a mediating person.

However, it is a common misconception that a close
connection is broken while interpreting – we might still

sit in front of the other person and see their body
language and face mimics.

On the other hand, differences are present there as well. If we don’t trust our language
skills, our speech might sound unjustified and weak. Pauses might make us look
unprepared, thus simply losing a contract. In the second case, the interpreter will ensure
that the conversation and the main message are handled perfectly while both sides
negotiate in their first language.
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Further research

Currently, we still lack a lot of information on the use of language services in businesses
and its impact on the company’s growth. The previously mentioned ELAN provided some
excellent insights, but further modern research is needed to understand if the answers are
still legitimate.

First of all, a previous study stated that the employment of external translators and
interpreters provides a measure of language usage and indicates the dependence of SMEs
on language services. A decade ago, “45% of businesses have employed external
translators or interpreters to support their foreign trade.”

It would be precious to understand whether these numbers are similar right now. Potential
research questions include: do we still need to rely on interpretation services if we don’t
have internal resources, how impactful is the use of professional language services, and can
interpreters help our businesses grow more sustainably, or do we need an internal
multilingual workforce to facilitate relationships?

It is also known that, on average, 22% of the businesses
have employed full-time native speakers to facilitate
business growth in foreign countries. How many such
speakers do we need? Does it cost companies more than
implementing interpreting services? Would businesses
be open to introducing interpretation services in their
firms?

At this point, some might say that they will “surely
appreciate not having to rely on another person to
translate conversions when discussing business,
especially when sensitive details are involved.” It is yet to be found whether business
owners and managers lack trust for interpretation or any other language service providers.

Of course, there are many other research topics, including the replication of previous
studies to receive updated insights that will help us make the right decisions. But despite all
the information, it still seems that there are no studies that oppose the use of interpretation
services.
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Remote simultaneous interpretation providers have facilitated the use of such services, and
we are yet to find out how many positive results it will bring us. We hope that further
research will focus on that by facilitating communication in our mother tongue languages.

We live in a world where miscommunication and badly interpreted information is too
apparent, and the only way to fight it is with the help of professionals.
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