
Consistently Generating Predictable 
Revenue with The Smart Chiropractor

Case Study:
Brennan Bates, DC

Practicing since 2007
Gilbert, Arizona 

Practice:
•Single Doc

•Two Massage Therapists

•Office Manager

•Receptionist

•Sports Doc- 
soft tissue, rehab

Website:
better-chiropractic.com

Summary: 
Dr. Brennan Bates, of Better Chiropractic in Gilbert, Arizona 
knew that staying top of mind was important, but he didn’t 
have the right pieces in place to make it happen. His social 
media wasn’t aligned with his practice message and he didn’t 
have a strategy to reactivate his patient base. When he heard 
about The Smart Chiropractor, he jumped at the chance to 
have a complete content marketing system that delivers 
consistent results.  

About the Practice: 
Better Chiropractor has been serving patients since 2007 in 
Gilbert, Arizona. They provide chiropractic, massage therapy, 
soft tissue work, and active rehab. Dr. Bates has a focus on 
sports chiropractic and is looking to incorporate a clinic/gym 
hybrid, as well as medical integration in the future. 

The Challenges: 
Staying consistent with marketing was an issue for Dr. Bates 
before The Smart Chiropractor. He would get busy with 
patients and his marketing would drop off. Then he would 
start marketing again, only to get a small bump in patients 
and again drop the marketing efforts. This “yo-yo” effect made 
if difficult to generate stable growth. The results he received 
were inconsistent at best, and he was noticing that many of 
his previous patients who received awesome results with 
their care weren’t returning. He knew he wasn’t staying top 
of mind and didn’t have the systems and processes in place 
to execute an effective marketing plan on his own. 

The Solution: 
Brennan was looking for an easy way to implement a 
marketing system that could grow with his practice. Once 
he discovered The Smart Chiropractor, he was able to free 
up his time, stay focused on serving his patients and saw 
result. “It was a no brainer; I had someone doing social media 
and it wasn’t even 1/4th of what you’re doing with The Smart 
Chiropractor. Anyone that has a webpage or social media 
presence is crazy to not do this. It more than pays for itself.” 

The Results: 
Better Chiropractor has had a serious increase in their patient 
reactivations since they decided to become a member of
The Smart Chiropractor. Month after month, he is able to see a  
consistent and predictable flow of reactivations that add over
$7,000 to his monthly bottom line. “We average 3-5 new re-
activations per week using your weekly email,” says Dr. Bates. 

If it wasn’t for The Smart 
Chiropractor, I wouldn’t be 
doing a lot of these things.“

Get Started!
Request a discovery
call- speak with one

of our Success
Specialists!

https://thesmartchiropractor.com/watch-demo/
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Consistently Generating Predicable 
Revenue with The Smart Chiropractor

3 patient 
reactivations 

per week

4 weeks
per month

$600 
average 

case value 

over $7,200 
dollars per 

month! 

Join The Smart Chiropractor!
Market you practice with the click of a button

https://thesmartchiropractor.com/

