
                                                                   
 
 

Crafting Your MoovOne Profile Video 
 
A profile video is a helpful tool to explain your services to potential clients - and it’s a 
requirement for your MoovOne profile. You may also use this video on your website, at a virtual 
booth for a conference, in your email signature line or on your social media. 
 
This video allows the visitor to get to know you while learning about your offers and how you 
can solve their problems. You want to look authentic but professional. I’ll help you achieve both! 
 
So what goes into a profile video? Many videographers are great at capturing stunning videos 
and crisp audio, but they aren't marketers and don't know what helps move potential clients 
along the sales pathway. Below is my recommended formula for a great profile video. You can 
use this guide to help you craft your video profile - but this isn’t the only way you can do this 
video - I’ll help you create your video however you’d like to design it. 
 
Also at the end of this PDF, you’ll find some tips for looking fabulous on camera. 
 
“How can I help you?” 
I think of the video business card as your side of a conversation that starts with saying, "How 
can I help you?" If you've got a great elevator pitch, that will help in structuring this video, but 
this video goes a level deeper.  
 
Think of it as if you're in a networking event, you say your elevator pitch and the person you're 
talking to says, "Hey - that sounds like something I need! Tell me more." 
 
The Video Structure: Who, What, Where, How and When? 
Those might sound a bit out of order, but it's the best order for this video. On the following 
pages, you’ll learn about each part, see a sample and be able to draft out ideas for your video. 
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Who 
Give us your name and start by talking about who you serve and what types of problems they 
experience.  
 

For example, my key points might look like: 
Name,  
title,  
tagline,  
comfort of home,  
video crew invasion 
 
Which would result in me saying something like: 
“I’m Brighton West, a virtual videographer and I help coaches and therapists reach new 
clients and authentically connect using online video - without leaving the comfort of your 
home or office or having a video crew invade your space.” 

 
Write the key points from your “Who” section here: 
 

___________________________ 
___________________________ 
___________________________ 
___________________________ 
___________________________ 
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What 
Next move on to what your clients want. What is their end goal for coaching or therapy? 
 

For example, my notes might look like: 
Know value,  
aren’t sure how,  
no videographer in office,  
bad past experience,  
want easy process 
 
Which would result in me saying something like: 
“My clients know the value that online video can bring to their business, but they aren’t 
sure how to create professional videos that deliver the results they desire. Maybe they 
don’t want to bring a videographer into their office or they’ve worked with videographers 
in the past but the videos didn’t deliver the results they expected. They want an easy 
process that’s never intimidating.” 

 
Write the key points from your “What” section here: 
 

___________________________ 
___________________________ 
___________________________ 
___________________________ 
___________________________ 
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Where 
Can you help clients in a geographic area or worldwide? Tell them about that. 
 

For example, my notes might look like: 
Worldwide,  
Internet 
 
Which would result in me saying something like: 
I work with clients worldwide - anywhere there’s a strong Internet connection.” 

 
Write the key points from your “Where” section here: 
 

___________________________ 
___________________________ 
___________________________ 
___________________________ 
___________________________ 
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How 
Talk about how you help clients achieve those end goals or overcome those barriers.  
 

For example, my notes might look like: 
2 hats: virtual videographer, marketing,  
Videos that convert,  
testimonials,  
about page video,  
end results first 
 
Which would result in me saying something like: 
“When I help my clients, I wear two hats. First is the videographer hat. I don’t work like 
any other videographer though. I capture video through webcams and smartphones. 
This has become a great option for creating the most authentic videos which still look 
professional. I also wear a marketing hat. I help my clients with videos that are designed 
to convert. Be that a client testimonial for social proof and helping potential clients 
understand past results, or an About Page video where the coach can emotionally 
connect with potential clients before ever meeting them, I look at the desired end result 
before we start to plan the video.” 

 
Write the key points from your “How” section here: 
 

___________________________ 
___________________________ 
___________________________ 
___________________________ 
___________________________ 
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When 
The time to start is now! Your videos should end with a Call-To-Action directing your potential 
client to the next step in your sales journey. Should they schedule a discovery call on your 
website? Should they call or email you? Should they buy one of your programs?  
 
Whatever your next step (and you need to focus on one) that's what you tell your viewer to do. 
 

For example, my notes might look like: 
Client types,  
let's talk - easy process,  
push button,  
talk soon 
 
Which would result in me saying something like: 
“If you’re a coach, therapist or in a related profession, I’d love to talk with you about how 
I help you add video to your marketing without bright lights, disruption or uncomfortable 
moments. Push the schedule button below. I look forward to meeting you soon.” 

 
Write the key points from your “When” section here: 
 

___________________________ 
___________________________ 
___________________________ 
___________________________ 
___________________________ 
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Common Mistakes

- Trying to hand hold your camera at arm’s length 

- Holding the phone vertical by default

- Putting your head in the center of the image

Camera  

- Using a laptop without raising the webcam to eye level
- Having a colleague help, but holding the camera at their eye level

Lights
Common Mistakes

- Direct light from the sun or a light bulb - casting harsh shadows 
- Light from above or below 
- Bright windows behind you not having enough light 

- Words in the background that don’t support your message 
- Children or pets in the background (can build authenticity, or can distract) 
- Attempting to do a black or white background with a sheet
(and having it look like a sheet)

- Music playing in the background 
- Echo from a room with many hard surfaces 
- Intermittent noises like lawn mowers or nearby people 

Review this checklist before pushing recored. None of the 
steps are di�cult to achieve - but it can be di�cult to 
remember all of them. That’s why I developed this checklist.

    
Common Mistakes

- Looking at the LCD screen 
- Looking o� camera at a script 
- Looking at a person o� camera 

- Starting �lming from an awkward position like licking your lips 

- Talking about yourself �rst
- Being salesy

- Taking a breath right before you start speaking 

- Talking too long 
- Looking for the stop button as your �nish speaking 
- Pushing stop right as you stop talking - cutting o� the last syllable  

Action
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