
AppleUsers Spotlight |  Issue 18, December/January 2012 1

ISSN  1837-1124

AppleUsers Spotlight |  Issue 18, December/January 2012 

ISSN  1837-1124ISSN  1837-1124



AppleUsers Spotlight |  Issue 18, July 2012 2

  

The Team
Publisher: Nicholas Pyers

Editor-in-Chief: Pam Doughty

Contributors:  Adam C. Engst, Andy A!eck,

 Ben O’Malley, Dave Greenbaum, 

 Dick Johnson, Glenn Fleishman, 

 Kevin Poulter, Nicholas Pyers, 

 Paul Scott, Steve McCabe, 

 Trevor Drover and Pam Doughty

Copyeditor: Kate Stephenson

Address: AppleUsers.org

 PO Box 1015 

 Elsternwick VIC 3185

Telephone: (03) 8683 7137

Fax: (03) 9005 2778

Published by AppleUsers.org. 

Copyright ©2011 AppleUsers.org. All rights reserved.

For more information, contact editor@appleusers.org.

To contact AppleUsers.org please use our webform at 

http://www.appleusers.org/about/.

Legal Stu!
AppleUsers Spotlight is an independent magazine and has not been authorized, sponsored, or otherwise approved 
by Apple Inc.
TidBITS
TidBITS is a free weekly technology newsletter providing timely news, insightful analysis, and in-depth reviews to 
the Macintosh and Internet communities. 
Non-pro"t, non-commercial publications and Web sites may reprint or link to articles if full credit is given. Others 
please contact us. We do not guarantee accuracy of articles. Caveat lector. Publication, product, and company 
names may be registered trademarks of their companies. TidBITS ISSN 1090-7017.
Copyright 2009 TidBITS: Reuse governed by Creative Commons licence.
Contact us | TidBITS Web site | License terms | Full text search | Subscriptions

Trademarks
AirPort, Apple, Apple Store, Back to My Mac, Bonjour, Boot Camp, FairPlay, Final Cut, Final Cut Pro, GarageBand, 
Genius Bar, iCal, iChat, iDVD, iLife, iMac, iMix, iMovie, iPhoto, iPod, iTunes, iTunes Store, iWork, Keynote, Mac, Mac OS, 
MacBook, MacBook Air, Macintosh, Numbers, Pages, QuickTime, QuickTime Logo, Time Capsule, Time Machine, and 
Xcode are trademarks of Apple Inc., registered in the U.S. and other countries.
Aperture, App Store, iDisk, iPhone, iWeb, Podcast Logo, Snow Leopard, and Spotlight are trademarks of Apple Inc.
For a current list of other Apple trademarks, please refer to http://www.apple.com/legal/trademark/
Adobe, the Adobe logo, Acrobat, the Acrobat logo, Distiller, PostScript, and the PostScript logo are trademarks or 
registered trademarks of Adobe Systems Incorporated in the U.S. and/or other countries.
Intel, Intel Core, and Xeon are trademarks of Intel Corp. in the U.S. and other countries.
Windows is a registered trademark of Microsoft Corporation.

Dashboard 3

Nicholas’ Dashboard 3

AKVIS Coloriage 4

Apple Goes Back to School 9

AppZapper 15

AppleUsers Contest 17

Yoink 18

Setting-up a new Mac 19

iPad Magic 23

Spotlight Cooks 32

Apple & Incremental Change 33

Opt Out of Advertising 37

News from Apple 39

Book Reviews 49

Flashback Malware on Macs 51

Tagging as you go 58

Quick iPad Tips 61

Perian to Cease Development 62

Mac 911 64

Reunion 10 66

WWDC 2012 68

Apple Design Award Winners 79

Take Control 83

Default Search Engine in Safari on iPad 89

Bookle EPUB Reader 90

Apples are not just computers 92

Bento 4 for iPad 96

Podcasts App 98

Discount Corner 102

Apple User Group Discounts 102

Contents

mailto:editor%40appleusers.org?subject=contact%20via%20Spotlight%20Magazine
http://www.appleusers.org/about/
mailto:editors%40tidbits.com?subject=
http://www.tidbits.com/
http://www.tidbits.com/terms/
http://www.tidbits.com/search/
http://www.tidbits.com/about/list.html
http://www.apple.com/legal/trademark/


AppleUsers Spotlight |  Issue 18, July 2012 3

      Dashboard              

Nicholas’ Dashboard
Nicholas Pyers

Y es, as you can see the AppleUsers Spotlight are alive 

and well! We’ve just taken a slightly longer hiatus than 

we expected, but we’re back — Bigger and Better than 

before!

We expected a slight delay in the publishing schedule 

of the Spotlight as Nicholas, our Founder and Publisher, 

relocated from Sydney to Melbourne to commence a nine 

month employment contract. We managed to get one issue of 

the Spotlight (Issue #17) out a little later than expected and we 

actually commenced on this issue shortly after the last issue 

was released.

We’ve also had a fairly relaxed publishing schedule and a couple 

of times we’ve said to ourselves, “Another fortnight’s delay won’t 

matter” and you’ve seen the result… six months without out a single 

issue of the Spotlight produced.

Fortunately, things have settled down now… most of the health 

issues are over, or in the manageable stages and employment and 

study workloads have dropped o# or changed totally. We’ve also 

had new kids or grandkids arrive for some team members, multiple 

physical relocations (some involving interstate transitions to another 

literally moving to the place next door).

Despite all these changes, the team itself has stayed in contact 

and most of us are still here, and we’ve even bought a few new 

people on board. We have a new project under development we 

hope to release by the end of the year.

Thanks for waiting for us and we hope you enjoy this issue of 

Spotlight

One of the strengths AppleUsers.org has found in the past — a small dedicated team working together 

— quickly came unhinged when we followed the basic tenets in our ‘working’ philosophy;

 Team members personal health comes "rst

 Closely followed by their immediately family’s health and well being

 Then paid employment, or studies, come next

 Finally comes the volunteer work on the Spotlight and other AppleUsers.org projects.

http://www.appleusers.org/magazine/november-2011-spotlight-now-available-free-download/
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AKVIS Coloriage
Kevin Poulter

Before / After

Coloriage is a stand-alone or plug-in 
application that works with Photoshop, 
Photoshop Elements or other image editors 
listed on their site:

http://akvis.com/en/download-macintosh-software.php

AKVIS says

Coloriage creates natural-looking colorisation in a quick and entertaining 
manner. It works equally well for colouring of portraits, landscapes, fashion, 
and still life. The skin, sky, verdure, and tree colour patterns help users to select 
realistic colours for their picture.
AKVIS Coloriage is as easy to use as a colouring book. No layers manipulation, 
no complicated techniques, no more hours of frustration attempting to get 
just the look you want - everything is done with a few brush strokes. Indicate 
the desired colours by the stroke of the brush; the program does the rest of 
the work: recognises the object's border and tailors the new colour to the 
grayscale tones of the initial picture.

Certainly the software does try to adapt to the selected texture and tone - for example skin tones, 

as supplied in their menu, however unless there is a very de"ned edge between colours, then it is 

not auto-"ll. In this photograph of Elvis, I found it was far preferable to paint a very accurate border. 

Considering auto-"ll is a big ask on soft edges, it was not unreasonable to require colouring the edges. 

Like most plug-ins, the result can be alternatively achieved manually in Photoshop or Elements, 

however the plug-in makes it easier, quicker and better. I found the manual somewhat daunting, with 

54 pages (PDF), so I read a few starter points for just a few minutes and worked out the rest. This is 

assisted by hovering the computer pointer over a tool and a short description of its use soon appears. 

Considering this was my "rst use of both Coloriage and Photoshop Elements, its a good result. 

This photograph of Elvis was supplied to the media to promote the sale of records of his “lost” 

tapes. As is often the case in mass-reproduced images for the media at the time, it's contrasty and 

blocked up in the shadows. So "rstly the shadow detail was restored in another Photoshop Plug-in. 

http://akvis.com/en/download-macintosh-software.php


AppleUsers Spotlight |  Issue 18, July 2012 5

      AKVIS Coloriage              //

Restoring Shadow Detail
Note the colour library of di#erent textures. Clicking on any one reveals a palette of 

many colour choices. For example, click on Skin > White and all possible colours for people 
of european heritage are shown. You can also choose from other colour palettes too, like 
Swatches.

Applying Colours
Once you choose a colour, you paint the area of that colour. Unless there is a highly de"ned 

edge, painting at high magni"cation is best for accuracy. An excellent feature is you can click 
to see what the "nished result will look like as each area is completed, then return to colour 
painting. 

http://www.rubyfish.com.au
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The completed edge-painting. 

This is the result—very colourful, in fact like many colourised images, too colourful. 
Note the skin tones palette on the right. 

Viewing the !nal image in Photoshop Elements
The image easily shows in Photoshop Elements when completed. 

A new Copy Layer
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A new copy layer was created and the colours toned-down on that layer, using Hue / 

Saturation. Then some of the lower colour saturation image was erased, so the stronger 

colour showed through. (See the erasing on "Background copy 2")

Vignette the Edges

Finally a new layer was created on top and "lled with black. The aim was to vignette 

the edges. The black layer was set to 57 percent opacity and then erased in the centre 

selectively with the eraser set at 20 opacity.

A close-up shows the images on each layer. The top image is an emergency spare, in 

case needed to go back to square one. 

Coloriage is not cheap, however you can try it 
out for 10 days to decide if you like it.

Photo Credit: Elvis Presley, courtesy RCA and Jem Records

Summary
The application is easy to use if you are familiar with a graphics application like Elements. I 

would have liked to have seen features like soft brush and a way of layering on subtle alternative 

colours, however there are manual ways this can be achieved, especially the layering of tones on 

tones. This can be done later in Elements. 

Prices are US$75 for the starter version, US$90 for the Home Deluxe and US$246 for the 

version which can be used for business/commercial. 

My verdict is 8 out of 10—very useful if you regularly like to colourise.



http://www.thesmithfamily.com.au
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Apple Goes Back to School 
—with iBooks 2, iBooks Author, and iTunes U

Adam C. Engst

In a special event in New York City, Apple’s Senior Vice President of Worldwide 

Marketing Phil Schiller and VP for Productivity Software Roger Rosner unveiled a pair 

of free apps aimed at reinventing the textbook market: iBooks 2 and iBooks Author for 

the Mac. Not content to stop there, Senior VP of Internet Software and Services Eddy 

Cue and VP of iTunes Je# Robbin then introduced the free iTunes U app for iOS.

View Apple Education Event

iBooks 2
iBooks 2 is an update to Apple’s free ebook reading app for the iPad, enabling users 

to read specially created enhanced ebooks containing rich multimedia elements and 

interactivity, along with gorgeous layouts. Apple is focusing the new capabilities of 

iBooks on the textbook world, where videos, interactive images, 3-D graphics, and 

embedded review questions can signi"cantly enhance the learning experience. 

These features enable zooming into the image of a chromosome to get a better 

look, for instance, or rotating a 

3-D model of a molecule. Or, an interactive graphic might enable you to tap the 

parts of an insect’s body, highlighting them in other photos elsewhere on the screen. 

Switching orientations changes the display from a scrolling approach (portrait) to a 

page-based design (landscape) with multiple columns and in-text graphics.

Picture 1: iBooks 2 Multimedia features

http://www.apple.com/apple-events/education-january-2012/
http://itunes.apple.com/app/ibooks/id364709193
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The iBooks textbooks that Apple showed o# included a built-in glossary; you can browse 

through it or tap bolded words to look up their de"nitions in the glossary (which can even 

include images) or in a dictionary. Searching remains, of course, and is improved — when you 

tap a word, you can search for it in the textbook, in both text and media (presumably mediated 

by a search index), or extend the search to Wikipedia or the Web. If the textbook’s glossary 

includes the word, the glossary entry will also come up as a search result.

Picture 2: iBooks 2 Glossary

Another nut that Apple has apparently cracked is that of pagination — it’s important in a 

class for everyone to be literally on the same page, and these books have "xed pagination in 

landscape mode. You can’t change fonts or sizes in landscape mode, but those standard iBooks 

controls appear once again in portrait mode.

More interesting are iBooks 2’s new note-reviewing capabilities, which work only in iBooks 

textbooks. Just as with iBooks previously, you can tap and hold or swipe to highlight text, and 

then tap the highlighted text to add a note. But with an iBooks textbook, notes can be used in 

a study card format where you see the highlighted text on the “front” of a virtual index card and 

your note on the “back,” which you reach by tapping it. The stack of cards can even be shu!ed to 

aid in studying for tests.

Picture 3: iBooks 2 Notes

Although iBooks 2 remains a universal app that runs on all iOS devices, the iPhone and iPod 

touch versions cannot display these new iBooks textbooks (they don’t even appear, which is 

good, since they’re huge). Plus, several times when I tried to view the “Life on Earth” textbook 

http://itunes.apple.com/us/book/id490270998
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in iBooks 2 on my original iPad, all I got was the introductory audio on a gray screen — I had to 

shut my iPad down and restart it before iBooks 2 would show the book properly. (“Life on Earth” 

is currently available for free; it’s a nearly 1 GB download.)

iBooks Author
Previously, iBooks was relatively limited in what it could display, and adding audio and video 

to an EPUB was di$cult at best. Creating iBooks textbooks is where the second new app — 

iBooks Author — comes in. It’s a Mac application, available for free from the Mac App Store as a 

136 MB download, and compatible only with Mac OS X 10.7 Lion. (It turns out that iBooks Author 

can be run in 10.6 Snow Leopard, but doing so requires some trickery. Digital Tweaker has the 

details.)

Not surprisingly, iBooks Author is reminiscent of Apple’s iWork applications, providing a 

number of templates to start. As in Keynote, you add pages to your book, putting text, graphics, 

and multimedia elements on each. You can import text from Pages or Word, and iBooks Author 

honors a set of styles for creating items such as headings, sections, and so on. You can even 

import Keynote presentations as interactive elements.

Like Pages, iBooks Author can build the table of contents automatically, based on styles that 

you use for headings in the manuscript, and you can create glossary entries from the Glossary 

toolbar or by Control-clicking a term and choosing from the contextual menu. Then you bounce 

over to the Glossary interface to enter a de"nition.

Unfortunately, iBooks Author doesn’t appear to have the change tracking and commenting 

tools that are necessary in any professional publishing situation, which means that text will have 

to be pretty much "nal when it is %owed into iBooks Author, and any collaboration on layout 

and object placement will have to be done manually.

iBooks Author can export three types of "les: text, PDF, and iBooks. The text export is likely 

good only for extracting text from an existing "le, the PDF export appears to be useful only for 

a certain level of proo"ng, and the iBooks format is apparently slightly mangled EPUB, with a 

di#erent MIME type (drop one on BBEdit if you want to look inside). You can export directly to a 

connected iPad for testing, which is far easier than the normal convoluted process for syncing 

ebooks to the iPad.

Picture 4: iBooks Author

However, don’t get your hopes up for being able to use iBooks Author for EPUB in general — 

the license agreement states that "les created with iBooks Author must either be made available 

for free or sold only through the iBookstore, and they will likely display only in iBooks on the iPad 

without some hacking. In short, if TidBITS wanted to create an enhanced Take Control ebook 

using iBooks Author, the only way for readers to purchase it would be through the iBookstore, 

which makes it much harder for us to communicate with readers and provide outside-the-book 

features as we do now. It would also make it harder for us to provide a similar ebook in other 

formats, such as one that can be read directly on the Mac or on the Kindle. I’m not saying we 

won’t try iBooks Author, but it won’t be a sea change for our publishing model.

http://itunes.apple.com/app/ibooks-author/id490152466
http://www.digitaltweaker.com/mac/mac-tips/2012/01/how-to-install-ibooks-author-on-os-x-snow-leopard/
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iTunes U
Apple’s third app — which requires iOS 5 and is available for not only the iPad but also the 

iPhone and iPod touch — does for online course content what iBooks 2 does for textbooks. 

Apple has long provided lectures from numerous colleges and universities in audio and video 

format via iTunes U, and with over 700 million downloads, it has been successful. The iTunes U 

app can play the simple audio and video for existing courses, but it gets far more interesting 

when used with a newly enhanced course (it also gets %akier — as with iBooks 2, I experienced a 

number of crashes; you can expect minor updates to both apps as Apple works out the bugs).

If you want a sample, check out Duke’s Core Concepts in Chemistry. 

The iTunes U app breaks an enhanced course into four sections: Info, Posts, Notes, and 

Materials, and you switch between them using tabs on the right side of the screen (iPad) or 

bottom of the screen (iPhone/iPod touch). The Info tab provides subsections for things like a 

course overview, an instructor bio, and the outline of the course. 

Picture 5: iTunes U iPhone Information

The heart of the course lies in the Posts tab, which brings together text, audio, and video 

lectures and assignments, along with the new iBooks textbooks created with iBooks Author 

(which can be read only on an iPad, remember). Although the Core Concepts in Chemistry 

course I looked at seemed fully %eshed out, for courses that are in progress, new posts alert you 

to their presence via noti"cations. You can even play an audio or video lecture and listen in the 

background while in a di#erent part of the interface, such as the Notes tab. When you complete 

an assignment, you can check it o#.

http://itunes.apple.com/app/itunes-u/id490217893
http://itunes.apple.com/app/itunes-u/id490217893
http://itunes.apple.com/WebObjects/MZStore.woa/wa/viewCourse?id=495047302&s=143441
http://www.cablesformac.com.au
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Picture 6: iTunes U iPad Posts

In the Notes tab, you can create general course-level notes, and any notes from iBooks that 

are part of the class will appear as well. (But remember, you can make notes only on EPUB-based 

ebooks; although iBooks can display PDFs, which will be common in courses, you can’t make 

notes on those.) Those books may appear within the assignments, and they’re all collected in 

the Materials tab as well. The course includes (or will download) all the core materials, but some 

supplemental materials, including books and apps, may require additional purchases.

iTunes U iPad Notes

How one creates an iTunes U course was not shared, although Apple said that six schools 

have had access to the new tools and have created over 100 new online courses. We’d like to see 

Apple open up the tools necessary to create an iTunes U course, just like iBooks Author, such 

that it would be possible to create — and sell — training courses via iTunes, although that gets 

back into the single-store debate.

Ironically, the presence of all this information online may reduce attendance in classes even 

further, something we’ve heard professors in iTunes U lectures complain about with the ready 

availability of recorded lectures.



AppleUsers Spotlight |  Issue 18, July 2012 14

      Apple Goes Back to School              
A more speculative question is what will happen — particularly in certain subjects where 

collaborative scenarios or access to specialized equipment aren’t important — to higher 

education in general if it becomes possible to take most courses online in this fashion. Will the 

intangibles of a college education — maturation, networking, exposure to opportunities — and 

the eventual diploma be seen as worth the skyrocketing tuition costs? 

An Apple a Day for Education
I’ll give Apple this — they don’t think small. These apps set a new bar for electronic books 

and online courses, and the apps are all available for free. The problem is that Apple also wants 

to own the entire pie, and in the process say exactly what is and is not possible. That’s not 

particularly di#erent from Amazon, which tries to lock works into the Kindle ecosystem by 

refusing to support EPUB. But at least the far-less-ambitious Kindle format can be converted to 

from other formats.

Debates are already raging on Twitter about how iBooks Author doesn’t allow works created 

with it to be sold anywhere but the iBookstore, and we publisher types are already trying to 

imagine how we can justify the extra e#ort and expense of creating iBooks textbooks for a single 

retail outlet. Plus, Apple is talking about these textbooks being inexpensive — on the order of 

US$14.99 — which may play havoc with publisher business models that rely on high prices for 

books that are reused for multiple years. How it will shake out in the publishing world remains to 

be seen.

On the other side of the equation are the schools — where will the budget come from to 

out"t students with iPads and to buy these iBooks textbooks? It’s not impossible — we know of 

some local school districts that have had great success with pilot programs for tablets (Android, 

in this case), both in terms of student achievement and cost savings. But many schools can 

purchase only state- or district-approved textbooks, and that’s where Apple’s connection with 

publishers may be key — it should be much easier for a government entity to approve an 

electronic textbook if it is simply the electronic version of an approved traditional textbook.

SpamSieve

Add powerful Bayesian 
spam filtering to your 

Mac e-mail client.

Get 20% off by entering coupon 

code CPNSPOTLIGHT2011 at:
http://c-command.com/spamsieve/

http://www.usernext.org
http://c-command.com/spamsieve/
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How do I uninstall Apple software  
if there is no option for this?

Kevin Poulter

S ome place the Application in the trash, however this can 

leave fragments in the Mac. So AppZapper is popular. 

You can download this application and try it "ve times 

— an excellent feature. I tried it with iWork 06. When clicking 

on the Zap! it instantly %ashes the screen and is gone.&

According to AppZapper…

Everybody loves the drag and drop nature of OS X. Drag an app into your applications 
folder, and it's installed. You'd think it would be that easy to delete an app — just a 
matter of dragging it to the trash. But it's not. Apps install support "les on your computer 
that generate clutter. Introducing AppZapper. Simply drag one or more apps onto 
AppZapper. Then, watch as it "nds the extra "les and lets you delete them with one click.

http://appzapper.com/
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Example of Zapping Apple’s Keynote

Example of Zapping Apple’s Pages

It certainly seems to work—in a millisecond and the trial is an excellent way to sell a product. 

After "ve uses, the cost is US$12.95.

AppZapper Registration

More information about AppZapper

http://appzapper.com/
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AppleUsers Contest #18

Contest #18 Prize Pool
We have a great selection of prizes available again this issue;

1 x MacBundles (whatever the current bundle is available at time of the 

contest closing, or if there isn't an active bundle, the next available bundle 

will be provided)

2 x Disk Drill PRO

1 x Take Control of Your iPad v1.1

1 x Take Control of Mail on the iPad, iPhone, and iPod touch, Third Edition

1 x Take Control of Apple Mail in Lion

1 x Take Control of Screen Sharing in Lion

1 x Take Control of iTunes 10: The FAQ

1 x Take Control of BBEdit

1 x Take Control of CrashPlan Backups

1 x Take Control of DEVONthink

1 x Take Control of Your 802.11n AirPort Network

How to Enter

Entering the AppleUsers Spotlight Contest is simple. 

Click on the link found below,

Enter in your name, suburb and email address,

Add this month’s magic word and 

Click Submit.

You also need to a resident of Australia and aged 13 or older to enter.

That’s it — you’re now entered into this month’s contest.

www.appleusers.org/contest

Contest Closes: 5pm AEST, August 24, 2012

Contest #18’s Magic Word is 
“Welcome Back”
Enter Contest #18

http://www.appleusers.org/contest/appleusers-contest-18/
http://www.appleusers.org/contest/appleusers-contest-18/
http://www.appleusers.org/contest/appleusers-contest-18/
http://www.appleusers.org/contest/appleusers-contest-18/


AppleUsers Spotlight |  Issue 18, July 2012 18

      Yoink              

Yoink
Paul Scott

When you grab a "le from your 

desktop or from Mail in full screen mode 

or anyplace where you click and drag a 

"le a gray box will appear on the portion 

of the screen you designate in Yoink’s 

preferences. Drag the "le to the gray 

box and Yoink will hold it for you while 

you move to di#erent desktops or to 

di#erent full screen apps. Then just grab 

the "le and drag it to the app you want 

to use the "le on. 

For example you are working in 

email full screen and someone sends 

you a "le attachment in Mail. Drag the 

"le attachment to Yoink and move 

to the screen you want to use the "le 

attachment on. Say you are going to 

your main desktop and dropping a 

photo on Pixelmator to do some editing. 

Once on your desktop just grab the "le 

from Yoink and drop it on the Pixelmator 

icon.

Yoink is a tiny app with a big place 
in my work !ow. As applications go 
Yoink doesn’t do much but it is now 
something I recommend to everyone 
who uses Lion and likes running apps in 
Full Screen mode. To use Yoink simply 
download it from the Mac App Store for 
the low price of $2.99 and launch it. 
I can’t stress enough you should put 
this in your login items so it starts 
every time you startup your Mac. 

       

Yoink even had a quick look button so 

you can preview your document if you have 

more than one being held by Yoink. Once 

you clear your "les out of Yoink it quietly 

disappears. You can even set how long you 

want the window to appear when you grab 

a "le. I opted to stick with the default 5 

seconds. 

The only thing I would change about Yoink 

is you only get two choices where to put 

the Yoink dock. Center left or Center right. 

I would love to be able to put it at the top, 

middle, or bottom of the sides of the desktop.

Everything else about this app is a perfect 

addition to my work%ow as I start using 

more and more apps in full screen modes, 

Yoink will be the one application I absolutely 

cannot live without.

Purchase Yoink from Mac App Store

http://itunes.apple.com/au/app/yoink/id457622435?mt=12
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Setting-up a new Mac from an old Mac or its Backups
Trevor Drover

Want to buy a 
new, faster Mac 
and get it up and 
running, utilising 
all the familiar 
settings, data and 
programs you 
have on your old 
Mac but don’t 
know how?

The easiest way is to use Setup Assistant which runs when you "rst startup 

your new Mac, but make sure that you are ready with a way of accessing your old 

settings and data as doing it later may cause complications.

Here is why:
I am impatient to use my new Mac so I use Setup Assistant to create a new 

user account which in my case is my name 'Trevor Drover'. This is logical, but it 

is also the name I used on my old Mac. I play around with my new Mac and save 

some "les and settings, then after a few days I get around to using Migration 

Assistant to bring across all my settings and data from my old Mac hoping to 

consolidate them in my new user account on my new Mac.

But when I try, Migration Assistant gives me some bad news: I can’t migrate 

the data unless I change the account name, because every user name must be 

unique on a given Mac, and the new Mac already has an account called Trevor 

Drover! So be prepared beforehand as the message is: Migration Assistant can’t 

merge accounts. There are awkward alternatives for addressing this problem 

that I will not go into here.

So, like a good Boy Scout or Girl Guide: Be Prepared. Now I've got that 

warning o# my chest I'll proceed. Despite how complicated it may seem below, 

the process can be very easy. If after reading this you are not sure that your 

capabilities extend to undertaking this process or that you do not have the right 

equipment to make it happen then call on professional help.

The Preparation
If you do not already have an Apple ID now is a good time to create 

one. An Apple ID is a user name you can use for everything you do with 

Apple. Shop the iTunes Store, purchase items from the App Store, log in 

to iChat or iCloud, buy from the Apple Online Store, access Apple.com 

support, and more:

Create an Apple ID

If you are purchasing a new Mac today it will come with Mac OS 

10.7, known as Lion. If you intend to bring across your applications as 

well as your settings and data please be aware that Lion is designed 

to run on the current hardware which no longer supports applications 

written for the old PowerPC systems which were known as G3, G4, and 

G5. Now is a good time to check on all the applications you use to see if 

they are Universal, Intel or PowerPC.

Don't worry about any of the standard Apple applications as the 

correct version will come with your new Mac. To "nd out what kind of 

application you have, select the application and go to File /Get Info and 

a window similar to the one in Figure 1 will appear where you can see 

the Kind is "Application (Universal)":

https://appleid.apple.com/cgi-bin/WebObjects/MyAppleId.woa/
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Figure 1: Application Type

If it indicates that the application is a PowerPC or Classic version then check that the software 

developer has a version for Lion. But just because an application is Intel or Universal does not 

automatically mean it will run under Lion so you should check with the developer. A quicker 

way is to look at a list of all your applications all at once by going to the Apple Icon in the top 

left corner of your screen, select "About This Mac" then "More Info…" which launches System 

Pro"ler; scroll down to the Software selection and click on Applications: this allows you to review 

the "Kind" of apps on your Mac.

Figure 2: Eclectic Collection of Applications
You can see from the screen shot in Figure 2 that I have eclectic collection of applications, 

PowerPC, Classic, Universal and Intel so some housekeeping may be in order!

There is a third party web site that maintains an App Compatibility Table for Lion which 

may be a good starting point to check if there is a version of your application runs under Lion 

without problems:

Apple Compatibility Table

http://roaringapps.com/apps:table
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AppleWorks & Lion
If you are an Appleworks user then be prepared to bid 

it farewell. AppleWorks does not run under Lion as it is a 

PowerPC program and was last updated in 2004. But fear not, 

there are applications that will open some of your cherished 

documents, all of which except EazyDraw are available in 

Apples’ App Store: 

 Pages ($21) will open your Word Processing documents;

 Keynote ($21) will open your Presentation documents;

 Bento ($52) will open your Database documents. 

 Numbers ($21) will open your Spreadsheet documents, 

however, I understand that some Appleworks spreadsheet 

functions work di#erently than they do in Numbers, so you 

may get error messages or the wrong calculations which 

you’ll have to "nd and "x.

 EazyDraw Retro ($20 or $95) can open the Paint and Draw 

documents. EazyDraw Retro is a special release that will 

convert AppleWorks documents. When you have "nished 

the conversions to the EazyDraw format you can upgrade 

to the latest version.

Download EazyDraw Retro

Before you begin the migration:
 If you're using a portable Mac, make sure the power cable is 

connected.

 Run Software Update on the old Mac to con"rm that the 

latest updates are installed.

 On the old Mac, make sure that you have the latest version 

of any third-party software.

 On the old Mac, open System Preferences, click Sharing, 

and make sure there is a name in the Computer Name "eld.

 Do not let either computer go to sleep while you are 

attempting to migrate. To disable sleep on both computers: 

 Choose System Preferences from the Apple ( ) menu. 

 Choose Energy Saver from the View menu.

 Select Custom in Optimization.

 Adjust the slider to Never for "Put the computer asleep 

when it is inactive for..."

The Process
To set up your new Mac you will need one of the following, 

given in my order of preference:

1. A "clone" of your old Mac such as those made by 

CarbonCopyCloner or SuperDuper on an external drive;

2. Time Machine backups of your old Mac on an external 

drive;

3. Your old Mac and Firewire cable to connect it to your new 

Mac;

4. Your old Mac and a means of connecting it to your new 

Mac over a network.

Using an External Drive with a Clone of the 
old Mac

 Connect your external backup drive with the clone of your 

old Mac to your new Mac and turn on. 

 We all backup our computers don't we? If not it might be a 

good time to purchase an external drive (or two) for under 

$100 and start.

Using a Time Machine backup
 Connect your Time Machine backup drive to your new Mac 

and turn on. 

 You can purchase a 500GB to 1TB desktop external drive 

for around $100 so there should be no excuse for not using 

Time Machine at the very least. I use Time Machine and also 

backup to other drives using SuperDuper.

Mac to Mac via Firewire cable
 You can use a suitable Firewire cable which may require a 

Firewire 800 to Firewire 800 connector for newer 'old' Macs 

but probably a Firewire 400 connector for the old Mac at 

one end and a Firewire 800 connector at the other end for 

the new Mac. 

 Connect the Macs together and startup the old Mac in 

target disk mode by holding down the 'T' key until the 

Firewire icon appears on the screen. 

 The old Mac now functions as an external disk drive.

http://www.eazydraw.com/support.htm
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Mac to Mac via a Network
 Before performing the upgrade, make sure both Macs are 

on the same Wi-Fi or Ethernet network. 

 This should be easy but sometimes the Gremlins hijack the 

process. 

 If you have purchased a new Mac and this is your only 

option then you can always use the free Applecare phone 

support to get it working.

Let the Fun Begin...
The best way to do this is with Setup Assistant which runs 

when your new Mac "rst starts up. If you have Time Machine 

or a "clone" backup of the old Mac on an external hard drive, 

it's usually simpler and faster to transfer from them, rather 

than directly from the old Mac. And to transfer directly from 

the old Mac you may have to install/upgrade software on the 

old Mac.

On starting your new Mac you will be presented with a 

number of self explanatory screens. You select your country, 

Keyboard layout, and select your WiFi network and supply 

your WiFi password if an Ethernet connection is not available. 

If no internet connection is available you 

can still proceed and register later.

The next important screen is headed 

'Transfer Info to This Mac'. here you are 

presented with four options:

 From another Mac
 From a Windows PC
 From a Time Machine or other disk
 Don't transfer now

Transferring from a Time Machine or other disk
I'll only cover 'From a Time Machine or other disk' as it is 

the most straight forward. If you do not have a Time Machine 

backup or a clone backup you can still use this method by 

connecting your computers together with a Firewire cable and 

starting the 'old Mac' in 'Target Disk Mode' by holding down 

the ‘T’ key to turn it into a fancy external drive.

When you choose 'From a Time Machine or other disk' you 

will be presented with a list of all available hard disks. Select 

the one you require (if you have multiple disks). A list of items 

to import is presented. These include Users, Applications, 

Settings and Other "les and folders on the HD. You can be 

selective - copy only the contents of your Home Folder, or your 

Applications, or Settings. I recommend you use the default 

setting and copy everything, then Setup Assistant dutifully 

copies virtually everything from your backup to your startup 

volume. This makes your new Mac almost identical to your old 

Mac otherwise you may be left without something you need 

and expect down the track. 

Depending on the amount of data you have on your old 

Mac this could take from a few minutes to a few hours. After 

Setup Assistant has "nished you are free to explore your new 

Mac.

NOTE: If you have multiple user accounts that you want 

to 'consolidate' into one, there’s no easy way to do that, but 

you can easily transfer other user accounts to your new Mac 

later by using Migration Assistant (in the Utilities folder) and 

follow the same process as above. Accounts transferred this 

way may have problems, especially permission problems with 

"les already on other drives, including backups, so run 'Repair 

Permissions' from Disk Utility or your favourite maintenance 

application when an account is "rst used.

http://www.kew.hotkey.net.au/~billo
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iPad Magic – 11
Dick Johnson

Music, Podcasts & TV Shows

Music
I have to say, the music that comes out of an iPad is quite remarkable. Sound reproduction 

has advanced so far in the last few decades. Or perhaps my age is showing such that I can’t hear 

the full range of sounds any more and so don’t notice their absence. But let’s not be so bleak. 

Instead we’ll have a look at how you can load and play music on your iPad.

Music is played through the iPod app, so it’s worth checking the Settings of this app. There 

are a number of items, including an equaliser and volume lock but the short story is that the 

default factory settings make sense. However if you strike oddities at some point, here is one 

place to look.

To play music on your iPad, you "rst must have some music loaded into it to play. There are 

two ways to get such music. From your own Mac, and from the iTunes Store. If you connect your 

iPad to the Mac using the USB cable provided then you can sync your music. Figure 1 shows a 

syncing operation in which only speci"c playlists from my collection have been checked to sync 

to the iPad. As I have almost 40 days of music on my iMac, you can see that I have to be a little 

selective.

Fig.1 – Syncing selected playlists of music from Mac to iPad

Now tap the iPod icon on the iPad (bottom right) to generate a list of your music sorted 

alphabetically (Fig.2) with playlists in the left pane and the list of songs in the right.
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Fig.2 – Music sorted alphabetically by song

But you are not restricted to songs alone, and can sort your music by artist, album, genre and 

composer. If you sort by album, the cover art of the music will appear if you originally downloaded 

from the iTunes Store. I’m afraid I obtained my music a long time ago and there’s very little cover 

art with it. Nevertheless, my Benny Goodman album does have cover art and if I tap the album, 

that art is displayed. Tap the art and all the volume and tracking controls appear (Fig.3).

Fig.3 – Cover art with volume/tracking controls

There is a progress bar to indicate how far into the song you are, volume control and a pause/

stop button. The << button takes you back to the start of the song and the >> button goes to 

the next song. The arrow on the bottom left takes you back to the previous screen and the set of 

four bars bottom right show you all the songs in the album.
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Fig.4 – Creating a new playlist

You can develop your own playlists easily enough. Tap the + button (Figure 2 bottom right) 

and then roam among your songs picking which ones you want. Once your list is complete, 

tap the blue DONE button. Figure 4 shows the step of creating the playlist and Figure 5 the 

playlist (of two songs) completed. There is also a Genius setting, which will look at the music you 

normally like and choose similar types of music for you. For this to work you must make start the 

Genius up within iTunes. However, I must be frank. I like to think that I’m in control of the things I 

do, and so as a consequence am uninclined to use the Genius facility on principle.

Fig.5 – Playlist of two songs. Tap Done to end
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The second way to load music into your iPad is to buy it from the iTunes store. You can do this 

with either a 3G or Wi-Fi network, but you can use the iTunes app on the iPad for the purpose. As 

soon as you open the app, it will very likely demand to know your password. Don’t argue with 

it, just do it. It will save a lot of grief all round. Machines have a tendency to become doggedly 

apoplectic if they don’t get what they want. Like all good salesfolk, iTunes will %ash before your 

eyes a whole range of the latest songs to be trickled down for adolescent adulation. 

           

However, if you know the song (or album) you’re after, go straight to the search "eld, tap in it, 

then tap the X to clear the "eld and type in your request. Quite often after only a few letters the 

request will appear. I thought I’d strike out and show my inner youth, so I entered Mick Jagger 

into the search "eld and turned up a whole range of songs and albums to choose from (Fig.6). 

I then tapped one of the albums which opened to display the songs within. Four songs, each 

$2.19, or the group of four for $4.49 (Fig.7). 

                               

Fig.6 – Type Mick Jagger in search !eld to 
obtain list of his available albums and songs

   Fig.7 – Tap the album to reveal its songs and 
I chose the one marked for $2.19
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You can select a song and tap it to play a few bars to see if you like what you’re about to buy. 

When you tap the price, it changes to BUY SONG and at the next tap it’s yours. Not only does 

your money vanish instantaneously out of your account but the song does a little swan dive 

from iTunes down to the iPad, a quite curious motion.

Fig.8 – The song purchase now shows up on the iPad

When you open the iPad, the new song will be found (Fig.8) and tapping it will send Mick 

Jagger into song with the full joy of his sour nasal tone (Fig.9). As before all the tracking and 

volume controls are on display.

Fig.9 – Tap the album of Figure 8 to allow Mick to spread his special joy over all
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Podcasts
Ahhh! Now here’s something 

I can relate to. Pretty much all of 

the regular programmes prepared 

by ABC Radio National appear as 

podcasts, and excellent they are too. 

Wonderful programmes that deal 

with new discoveries in science, 

issues at law, the human mind, 

topical political issues – a wonderful 

informative endless list. I download 

them regularly, write them to CDs 

and play them in the car, and then 

pass them on to a friend who also 

enjoys them. And where do you 

get these podcasts? Where else but 

from the iTunes Store. Most podcasts 

are free, which is a great relief and 

certainly all those from the ABC 

are free. Well, for the past "ve years 

anyway. 

First, tap the podcast tool at 

the bottom of the display which 

will bring up a screen of podcasts 

(Fig.10). Now you may be lucky 

enough to see your podcast on the 

front display, but more likely you will 

have to search for it. Do so through 

the search "eld at top right.

Fig.11 – For Ockham’s Razor there was both a podcast and two songs. Tap 
correct one

Select the episode you want and then tap GET EPISODE. Once you do so, 

the podcast leaps from iTunes to the iPad app.

Fig.10 – Tap Podcast button at bottom and then enter choice in search !eld 
top right

I was looking for the 15 minute radio show Ockham’s Razor, and after just 

a few letters it was discovered. When I moved to the next step, I found that 

not just the podcast, but a couple of songs bore the same name. Make sure 

you tap the podcast when it will open in its own window (Fig.11). 
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Fig.12 – Downloaded Podcast on the iPad app. Tap to begin playing

When you open the iPad app there is the podcast ready to play (Fig.12).

As before, once you tap the cover art it opens to a new window and a tap on the picture 

reveals all volume and tracking controls (Fig.13).

Fig.13 – Tap image to display volume and tracking controls + info about podcast
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TV Shows
You can also buy TV shows and rent 

movies from the iTunes store. As before, 

from the main iTunes window tap the icon 

at the bottom marked as TV Shows. Do a 

search for your desired show. However you 

may be disappointed. Not everything you 

want is there. It depends whether Apple 

has been able to craft a deal with the 

distributor. For example, I went searching 

for Dexter, a fascinating series about a 

Miami cop who is a blood spatter expert, 

but in addition is also a serial killer. My 

search turned up a whole series of music 

tracks, but not the series itself. If you can’t 

"nd your TV series, and wish to refrain 

from spending hours using Bit Torrent to 

download shows, then you can try the free 

ABC Player or Net%ix, the latter being a 

paid service priced at something less than 

$10 per month.

So once I’d recovered from my initial 

disappointment I thought I’d look for 

something a little more common and 

chose Top Gear, again using the search 

"eld to quickly get the results. Episodes are 

available at $3 or the whole season for $20 

and again you tap the price "eld to 

BUY EPISODE (Fig.14).

Fig.14 – Top Gear, the TV Series, each episode priced at $2.99

Now I confess that I had a lot of trouble "nding my purchased episode 

until I realised that the Movies app has a tab for Movies (YouTube 

recordings) and another for TV shows (Fig.15).

Fig.15 – TV Shows report to the Movies app but come in their own tab - 
TV Shows

Once I looked in the second tab, there it was.
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As before, tap the art to kick the show o# and tap it again in its window for the volume and 

tracking controls (Fig.16).

Fig.16 – Purchased episode of Top Gear showing volume and tracking controls

Your purchase is permanently recorded in your iTunes app (Fig.17), which dutifully records all 

the Paul Kelly music that I love and which I bought, plus my Mick Jagger purchase and then, at 

the very bottom, the Top Gear purchase.

Fig.17 – Full list of all my purchases including Jagger and Top Gear on iTunes app
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Movies 
Movies are not bought but rented. Despite the claim that all 

movies are available, I found that the titles I searched for were 

not present. The system of renting is exactly the same as that 

for buying songs or TV shows, however it is a rental system 

not an outright purchase and so there are speci"c conditions. 

Once a "lm is rented, you have up to 30 days to view it. 

Further, once viewing commences, the "lm must be seen to 

conclusion within 48 hours. During that 48 hours, you may 

watch the movie as often as you wish, but at the end of the 48 

hours, it vanishes from your library. 

Spotlight Cooks
Pam Doughty

Apple Dessert/Cake

Ingredients
110g butter

2 large eggs

300g caster sugar

5 tbsp plain %our

1.5 tsp baking powder

100ml milk

1 tsp vanilla extract

2 lemons

4 Golden Delicious apples

150g ground almonds

23cm spring form baking tin

Method
Preheat the oven to 150° C.

Line the baking tin with baking paper.

Grate the zest from the lemons (please save the juice for 

another recipe).

Peel apples and slice quite thinly.

Beat the eggs with the sugar & vanilla for about 3 mins and 

very slowly add the melted butter and milk.

Mix together the almonds, %our and baking powder and fold 

into the egg 

Add 2/3 of the apple plus the lemon zest, and gently mix 

through.

Place into the tin and cover with remaining apple, sprinkle 

over about 1 tbsp of sugar.

Bake for about an hour and a half but check after an hour and 

cover with a loose piece of baking paper if it’s browning too 

quickly.

The cake is very moist but it should be quite "rm in the middle 

when it’s cooked. Leave it in the tin until cold, sprinkle with 

icing sugar.

Slice and serve with mascarpone, Greek Yoghurt, ice cream, 

whipped cream or just cream poured over.
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Incremental Change Wins Apple Big Gains
Glenn Fleishman <glenn@tidbits.com>

What’s the value of all the upgraded features in the third-

generation iPad? $100. I’ll show my work later in this article, 

but it’s an important number. Apple is consistently criticized 

by pundits, bloggers, other "rms, and market analysts 

for either innovating too much with initial releases (the 

MacBook Air, the iPhone, and the iPad, notably) or too little in 

subsequent product revisions. There’s a reason for that. I want 

to defend Apple’s incremental improvements as the basis of its 

success in the market, something its competitors seem ba!ed 

by, because they apparently don’t understand the di#erence 

between revenue and pro"t, and between delighting 

customers with products that can be used for several years 

and those that are obsolete before they’re even sold.

Apple isn’t selling the third-generation iPad to 
those who bought an iPad 2. Rather, Apple is 
targeting both new customers and owners of the 
"rst-generation iPad. That’s a key di#erentiation 
between Apple and most other hardware 
companies.

Apple has managed to maintain high pro"t margins on all 

its products and to couple that with recurring revenue from its 

application and media ecosystems on all those devices. 

Apple makes its money over the long term not just by 

introducing disruption, which would mean %ash-in-the-

pan products that spark and then "zzle, but by seeing 

disruption through into stable releases, each with signi"cant 

improvements that appear to be incremental to a product’s 

design and capabilities.

The value of incremental improvements is key to 
Apple’s success, and is one of the key reasons that 
even its most capable competitors seem unable to 
duplicate more than a fraction of what Apple does.

The Low Margin/High Margin Battle
Firms like Dell, Lenovo, Motorola (clearing regulatory 

approval to be acquired by Google), Nokia, and Samsung, 

to name just a few, typically make very little money on each 

device sold, whether a desktop, laptop, smartphone, or tablet. 

This low-margin approach requires that they restrict expensive 

innovation on the devices that make up the bulk of their sales, 

or they might end up losing money on each unit sold. Because 

these "rms have locked themselves into a race to produce the 

cheapest product (whether sold directly or via a cell carrier), 

their products are rarely future-proofed with su$cient RAM, 

storage, processor speed, graphical processing, and displays. 

You can of course "nd exceptions — and they cost more than 

the majority of the products that these companies sell.

(Research in Motion was, for a long time, an outlier. It could 

charge carriers a premium, as BlackBerry phones brought in 

high-spending corporate customers. RIM also sells business 

applications and receives some portion of service fees for 

handling messaging and other features. Its failure wasn’t 

because of its revenue model as such, but in understanding 

the sea change wrought by the iPhone. It hasn’t been able to 

keep up in hardware and operating system design.)

These low-margin companies either need to develop a 

constant interest among new audiences for their products 

(which means high marketing and customer acquisition 

expenses) or convince existing buyers to upgrade frequently. 

Because their products tend to under-deliver as operating 

system upgrades appear, or, as in the case of many Android 

smartphones and tablets, lack the specs to accept the 

upgrades, a performance or upgrade gap is supposed to 

propel irritated users to purchase the latest and greatest, even 

if it has been only a year or so since they bought the previous 

latest and greatest. Without those regular upgrades, these 

companies can’t make their razor-thin pro"t margins work.

mailto:glenn@tidbits.com
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Put bluntly, Apple will sell you a mobile phone model 

today that’s more than two years old (the iPhone 3GS) 

and capable of running the latest version of iOS, while 

Google allows its ostensibly independent handset-

making partners to release new models today that run 

two- and even three-year-old versions of Android. (It’s not 

all about currency, but newer operating systems tend to 

be more re"ned, have more useful features, sport fewer 

bugs, and be better optimized, especially for multi-core 

CPUs in newer devices.)

Because Apple stays generally near the top of the 

hardware feature curve, front-loads future headroom for 

upgrades, and charges more for its goods, it doesn’t need 

to push existing users to purchase each model upgrade. 

The company certainly doesn’t stint on marketing and 

hyperbole, but it never, ever tells existing customers 

that the hardware they own is now so much old trash. 

(Although, that’s sometimes implicit in requirements for 

new services — the Mac OS X and iOS requirements for 

iCloud still rankle.)

Regular Buyers Aren’t Fanboys
This is where most of the non-Apple punditry gets it wrong, 

labeling all Apple product buyers “fanboys” and talking about 

how the legions of Mac zealots tromp out to buy the latest 

iteration of whatever Apple releases. It is, in fact, exactly the 

opposite, excluding a very small core of early adopters and 

enthusiasts. (That group must be well under a fraction of a 

percent of Apple’s current buying population. It’s simply not 

large, and never was.)

Most Apple users expect that they will be able to use a 

newly purchased Mac for at least three to "ve years (see 

“Apple’s Planned Obsolescence Schedule,” 2 November 2011). 

AppleCare extends the warranty on computers for three 

years for a reason: that’s the longest Apple expects to turn 

a pro"t by promising to "x service defects and unexpected 

wear and tear on products. But that three-year assumption 

also re%ects Apple’s view of its customers’ typical ownership 

lifecycle. (We know that many TidBITS readers have machines 

that are far older than "ve years, and still perfectly useful to 

them, too.) Mobile devices like the iPad, iPhone, and iPod 

touch are both cheaper and su#er the indignities of portable 

use, so AppleCare lasts only two years there. Plus, a two-

year and every-other-model upgrade cycle "ts well with the 

standard two-year cell phone contract, but even more so than 

computers, iOS devices tend to become technology hand-me-

downs.

This has been by and large true for me, despite my 

occupation and my predilection for the new and shiny. I tend 

to own desktop Macs for "ve years and laptops, which get 

harder wear, for four. I expect to keep my current MacBook 

Air for three or four years. I use a shorter cycle for iOS devices, 

partly because I need to own the latest model to write about 

new hardware features (especially networking capabilities). 

But even so, I kept the original iPhone for two years until the 

3GS came out; I went to a 4 as a business necessity (yeah, 

right), and then a 4S for the same reason (uh huh). (My wife 

got my 3GS and then 4. My dad used my original iPhone 

sans cell service as an iPod touch for some years, another 

we donated to charity, and the remaining 3GS our kids use 

around the house, again without cell service.)

This loyalty is hard for people who don’t own recent Apple 

products to understand. It’s just not that Apple’s designs are 

cool, and slick, and seamless, and oh-so-fashionable. That is 

often the case, but it’s not the point. Rather, the reason for 

staying with Apple gear is that the company’s integrated 

manufacturing, upgrade cycle, and warranty philosophy is 

structured around long-term ownership by both the original 

purchaser and that person’s extended network.

http://tidbits.com/article/12599
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Low Margins Require Faster Upgrades
Those competing with Apple have to advertise every new 

device and computer as being substantially di#erent enough 

to justify a quicker upgrade cycle. If Apple makes $400 from 

a low-end MacBook Air that might be in use for "ve years, 

and Dell makes $50 (after paying Microsoft for Windows) for 

a low-end laptop, how quickly does Dell need to sell that 

person another device? During those "ve years, Apple might 

get $29 two or three times for updates to Mac OS X; Dell gets 

nothing from any Windows upgrades. Apple may also now 

reap additional dollars from Mac App Store purchases, too. 

Dell? Nothing.

The Android ecosystem has the same trouble as desktop 

and laptop computers. Google gives away the operating 

system, so no phone maker can earn anything from upgrades. 

Plus, several major phone makers now must pay Microsoft 

about $15 per phone for patent licenses. The handset 

manufacturers have to convince carriers to buy the phones, 

and outside of the %agship models, like Verizon’s Droids from 

Motorola and certain high-end Samsung models, carriers 

reportedly negotiate extremely low prices.

Handset makers are still shipping versions of Android that 

are as much as 3 years old, and six months after the launch of 

Android 4, it’s in less than 2 percent of currently active devices. 

(That will change rapidly later this year.) That’s partly because 

carriers’ cheapness and manufacturers’ low margins force a 

very large percentage of Android phones to have insu$cient 

CPU power and/or RAM to handle the latest updates. Google 

sells apps to end-users in the newly christened Google 

Play (née Android Marketplace), but sales are relatively low 

compared to the iOS App Store, and Google splits its share 

among carriers and handset makers, spreading the already 

low revenue even more thinly.

There’s also a tension between phone makers and cellular 

carriers, who don’t want customers to update very often. 

Carriers have to buy phones from handset makers and recover 

the di#erence between their cost and what the user pays over 

the life of the contract. Carriers make their money in recurring 

fees, and want upgrades just often enough to keep customers 

happy. If you keep a phone past the two-year contract, the 

carrier still charges you the same rate, thus collecting $10 or 

$20 per month in pure gravy (not to mention the gold-plated 

pro"t of text-messaging plans, which cost nearly nothing 

in per-message expense). That said, carriers don’t want to 

prevent you from getting a new phone, even though that 

hurts their pro"ts, because of the risk that you might jump 

ship to another carrier and a snazzier subsidized handset. 

(This situation is di#erent in countries in which it’s easy to 

buy an unsubsidized phone; there the carrier just wants your 

recurring fees; it doesn’t care when you upgrade.)

Looking through Blurry Specs
This battle over pushing for upgrades more frequently also 

leads to some computer and smartphone makers awkwardly 

larding their hardware with features that aren’t ready for prime 

time or that are overhyped. For instance, smartphones with 4G 

LTE radios were available a year ago but were roundly panned 

in the marketplace because of their short battery life. Several 

smartphone makers o#er screens much larger than the 

iPhone’s, but a bigger screen means a bigger, heavier battery 

or a shorter, more frustrating battery life. Competing with 

Apple products purely on specs, as the latest craze of quad-

core tablets attempt to do, is a sure sign that the device’s user 

experience won’t stand out on its own.

Because the iPhone is such a plain phone in some ways, 

and because Apple hasn’t competed purely on technical 

specs with it, competitors seem determined to use hardware 

specs as a way to stand out. This approach doesn’t seem to 

work, based on sales, even when many Android smartphones 

are free with a two-year contract. Apple released the original 

EDGE-only iPhone when 3G phones were on the market, 

included a low-resolution camera when higher-resolution 

ones were available, and avoided adding 4G LTE to the iPhone 

4S despite competing 4G LTE phones.

The key exception appears to be, of course, the iPad. At 

"rst glance, its "rst through third-generation models violate a 

number of rules: it’s cheaper than many competing tablets, it’s 

http://www.geekwire.com/2012/lg-patent-pact-microsoft-deals-covering-70-android-phones/
http://www.geekwire.com/2012/lg-patent-pact-microsoft-deals-covering-70-android-phones/
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ahead on many features (like the Retina display), and it’s not 

sold under subsidy by carriers, forcing customers to bear the 

full cost of purchase. (Some competing tablets are sold only 

with two-year contracts for data service.) 

Despite these facts, the iPad still "ts into Apple’s 

incremental product advance approach. You remember I 

said I’d explain why the third-generation iPad features that 

di#erentiate it from the iPad 2 — the Retina display, 4G LTE, 

improved camera, and voice dictation — cost $100. How do 

I know this? Because Apple discounted the iPad 2 by exactly 

$100 compared to the new 16 GB iPad. (All credit goes to 

Adam Engst for this insight.)

That means Apple values all the new features at $100, since 

they didn’t raise the third-generation iPad’s price relative to the 

iPad 2. Somehow, in the space of a year, Apple managed to use 

its vaunted sourcing, one of the keys of its success since Tim 

Cook joined the company more than a decade ago, to purchase 

a display with four times the number of pixels while keeping 

the pro"t margin on the third-generation iPad at roughly the 

same point as it was a year ago with the iPad 2 and a less-dense 

screen. (This also means that the iPad 2 likely costs Apple at 

least $70 less now than it did at its year-ago introduction, if we 

assume Apple is still making money on each sale.)

The “modest” or “incremental” improvements in the third-

generation iPad aren’t intended to persuade owners of iPad 

2 models to upgrade. Nearly every one of the early reviews of 

the latest iPad mentions that fact. Everyone loves the Retina 

display and talks about how marvelous it is. But the reviewers 

note that the display and the potential for faster networking 

in parts of the United States don’t provide enough of an 

advantage to run out and replace an iPad 2. (And we certainly 

agree.)

But the third-generation iPad has established the new 

baseline. The Retina display’s resolution is higher than any 

tablet on the market. The LTE support is as good as any tablet’s 

or phone’s. The battery life is phenomenal because Apple was 

able to engineer enough additional space without increasing 

the weight proportionately to power the bigger, brighter 

screen while maintaining the same 9–10 hour battery life. 

That’s all before we get to the virtues of iOS 5 and available 

apps.

Thanks to its sourcing prowess, Apple was able to keep 

the iPad’s price points the same and still make a whopping 

pro"t because of the higher margins on 32 GB and 64 GB 

units. (Memory is cheap.) This "ts the Apple pattern. The 

improvements are incremental, but in this case, keep the 

product at the front of the market (with the exception of the 

cameras). The iPad 2, still for sale, will likely be upgradable 

through iOS 7 two years hence. But those waiting to buy an 

iPad or looking to upgrade a poky "rst-generation iPad that 

can’t even run iPhoto are now primed to see the advances as 

signi"cant enough to push them over the edge.

Little by Little, Apple Products Just Get 
Better

The advantage of incrementalism seems clear if you can 

make products that are outstanding enough to cut through 

the clutter of the marketplace. Rather than focusing at any 

point in the last decade on a cheap item that could outsell PC 

and then handset competitors, Apple has largely focused on 

releasing hardware that costs more in order to buy more of the 

future for its purchasers. The iPad is unusual, in that it marks 

the "rst time that Apple can be both ridiculously ahead on 

price relative to features and have such an extreme lead over 

competitors that it can maintain its position, all while making 

only incremental improvements.

I can’t say whether any competitor could have done the 

same without the kind of design eye that guided Apple: a 

combination of Steve Jobs, Jonathan Ive, and untold others. 

But it’s clear that no other "rms have learned a thing from a 

decade of competition in which Apple has made hundreds of 

billions while introducing truly new products only occasionally 

and updating them regularly.

…no other !rm has learned from 
a decade of competition in which 
Apple has made hundreds of billions 
introducing truly new products only 
occasionally and updating them regularly.
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Opt Out From Online Behavioral Advertising By 
Participating Companies (BETA)

Kevin Poulter

Google has introduced a new feature. Advertisers can pay to have their ad follow you to many 

web pages you open. 

If you "nd this helpful—great. If after a week of seeing the same ad appear in many windows, 

— the same ad you decided was not for you the "rst time you saw it — then visit this page. 

It is an opt-out of the new ad system. 

Choices about Advertising from Google

Try AdSense and AwWords

A typical ad. on a web page that is the start of it appearing everywhere. 

Click on any one and it will follow you everywhere! With some reservation, I clicked on the 

AdChoices link and it opened the window with the Opt-out or opt-in for more!

Google Opt Out!

Postscript
Further to my initial article, the following link is important too—however when I clicked for 

83 companies to opt me out - surprise! 76 could not be set.

https://www.google.com/adsense/support/bin/request.py?contact=abg_afc&url
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Opt Out options

Opt Outs not fully completed

About Ads — Choices

http://www.aboutads.info/choices/
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Final Cut Pro X now supports editing Multicam projects

Apple Updates Final Cut Pro X
 

Back in Late January, Apple® released Final Cut Pro® X 

v10.0.3, a signi"cant update to its revolutionary professional 

video editing application, which introduces multicam editing 

that automatically syncs up to 64 angles of video and photos; 

advanced chroma keying for handling complex adjustments 

right in the app; and enhanced XML for a richer interchange 

with third party apps and plug-ins that support the fast 

growing Final Cut Pro X ecosystem. Available today as a free 

update from the Mac® App Store™, Final Cut Pro X v10.0.3 

also includes a beta of broadcast monitoring that supports 

Thunderbolt devices as well as PCIe cards.

Final Cut Pro X v10.0.3 includes a collection of 

groundbreaking new tools for editing multicam projects. Final 

Cut Pro X automatically syncs clips from your shoot using 

audio waveforms, time and date, or timecode to create a 

Multicam Clip with up to 64 angles of video, which can include 

mixed formats, frame sizes and frame rates. The powerful 

Angle Editor allows you to dive into your Multicam Clip to 

make precise adjustments, and the Angle Viewer lets you play 

back multiple angles at the same time and seamlessly cut 

between them.

http://www.jewelbeat.com
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Final Cut Pro X builds upon its robust, one-step chroma key with the addition of advanced controls including color sampling, 

edge adjustment and light wrap. You can tackle complex keying challenges right in Final Cut Pro X, without having to export to a 

motion graphics application, and view your results instantly with realtime playback. 

Final Cut Pro X ColorBoard

In the seven months since launch, the third party ecosystem around Final Cut Pro X has expanded dramatically. XML-

compatible software like DaVinci Resolve and CatDV provide tight integration for tasks such as color correction and media 

management. The new 7toX app from Intelligent Assistance uses XML to import Final Cut Pro 7 projects into Final Cut Pro X. 

In addition, some of the industry’s largest visual e#ects developers, including GenArts and Red Giant, have developed motion 

graphics plug-ins that take advantage of the speed and real-time preview capabilities of Final Cut Pro X.

Broadcast monitoring in Final Cut Pro X is currently in beta and allows you to connect to waveform displays, vectorscopes, and 

calibrated, high-quality monitors to ensure that your project meets broadcast speci"cations. Final Cut Pro X supports monitoring 

of video and audio through Thunderbolt I/O devices, as well as through third party PCIe cards.

Pricing & Availability 
Final Cut Pro X v10.0.3 is available from the Mac App Store 

for $319.99 to new users, or as a free update for existing Final 

Cut Pro X customers.

Download a 30-day free trial of Final Cut Pro X

Full system requirements and more information on Final 

Cut Pro X can be found at Apple’s Website

View Final Cut Pro X System Requirements

http://www.apple.com/finalcutpro/trial
http://www.apple.com/finalcutpro
http://www.macnotables.com
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OS X Mountain Lion
 

Developer Preview Released with Over 100 New 
Features

Apple® released, in mid-February, a developer preview of OS X® Mountain Lion, the ninth 

major release of the world’s most advanced operating system, which brings popular apps and 

features from iPad® to the Mac® and accelerates the pace of OS X innovation. Mountain Lion 

introduces Messages, Notes, Reminders and Game Center to the Mac, as well as Noti"cation 

Center, Share Sheets, Twitter integration and AirPlay® Mirroring. Mountain Lion is the "rst OS 

X release built with iCloud® in mind for easy setup and integration with apps. The developer 

preview of Mountain Lion also introduces Gatekeeper, a revolutionary security feature that 

helps keep you safe from malicious software by giving you complete control over what apps 

are installed on your Mac. The preview release of Mountain Lion is available to Mac Developer 

Program members starting today. Mac users will be able to upgrade to Mountain Lion from the 

Mac App Store™ in late winter 2012 (southern hemisphere).

“The Mac is on a roll, growing faster than the PC for 23 straight quarters, and with Mountain 

Lion things get even better,” said Philip Schiller, Apple’s senior vice president of Worldwide 

Marketing. “The developer preview of Mountain Lion comes just seven months after the 

incredibly successful release of Lion and sets a rapid pace of development for the world’s most 

advanced personal computer operating system.”

The developer preview of Mountain Lion features the all new Messages app which replaces 

iChat® and allows you to send unlimited messages, high-quality photos and videos directly 

from your Mac to another Mac or iOS device. Messages will continue to support AIM, Jabber, 

Yahoo! Messenger and Google Talk. Starting today Lion users can download a beta of Messages 

from&www.apple.com, and the "nal version will be available with Mountain Lion. Reminders 

and Notes help you create and track your to-dos across all your devices. Game Center lets you 

personalise your Mac gaming experience, "nd new games and challenge friends to play live 

multiplayer games, whether they’re on a Mac, iPhone®, iPad or iPod touch®.

Mountain Lion presents noti"cations in an elegant new way, and Noti"cation Center provides 

easy access to alerts from Mail, Calendar, Messages, Reminders, system updates and third party 

apps. System-wide Share Sheets make it easy to share links, photos and videos directly from 

Apple and third party apps. Twitter is integrated throughout Mountain Lion so you can sign on 

once and tweet directly from Safari®, Quick Look, Photo Booth®, Preview and third party apps. 

Mountain Lion also introduces AirPlay Mirroring, an easy way to wirelessly send a secure 720p 

video stream of what's on your Mac to an HDTV using Apple TV®.

http://www.apple.com/


AppleUsers Spotlight |  Issue 18, July 2012 42

      News from Apple              

More than 100 million users have iCloud accounts, and Mountain Lion makes it easier than 

ever to set up iCloud and access documents across your devices. Mountain Lion uses your Apple 

ID to automatically set up Contacts, Mail, Calendar, Messages, FaceTime® and Find My Mac. The 

new iCloud Documents pushes any changes to all your devices so documents are always up to 

date, and a new API helps developers make document-based apps work with iCloud.

Messages on the iPad, Mac and iPhone

Gatekeeper is a revolutionary new security feature that gives you control over which apps 

can be downloaded and installed on your Mac. You can choose to install apps from any source, 

just as you do on a Mac today, or you can use the safer default setting to install apps from the 

Mac App Store, along with apps from developers that have a unique Developer ID from Apple. 

For maximum security, you can set Gatekeeper to only allow apps from the Mac App Store to be 

downloaded and installed.&

Mountain Lion also has features speci"cally designed to support Chinese users, including 

signi"cant enhancements to the Chinese input method and the option to select Baidu search 

in Safari. Mountain Lion makes it easy to set up Contacts, Mail and Calendar with top email 

service providers QQ, 126 and 163. Chinese users can also upload video via Share Sheets directly 

to leading video websites Youku and Tudou, and system-wide support for Sina weibo makes 

microblogging easy.

Hundreds of new APIs give developers access to new core technologies and enhanced 

features within OS X. The Game Kit APIs tap into the same services as Game Center on iOS, 

making it possible to create multiplayer games that work across Mac, iPhone, iPad and iPod 

touch. A new graphics infrastructure underpins OpenGL and OpenCL and implements GLKit, 

"rst introduced in iOS 5, to make it easier to create OpenGL apps. Using Core Animation in 

Cocoa apps is easier than ever, and new video APIs deliver modern 64-bit replacements for 

low-level QuickTime APIs. Enhanced Multi-Touch™ APIs give developers double-tap zoom 

support and access to the system-wide lookup gesture. Kernel ASLR improves security through 

enhanced mitigation against bu#er over%ow attacks.

http://www.geekculture.com
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Apple Launches New iPad
 

New iPad Features Retina Display, A5X Chip, 5 Megapixel iSight Camera & 
Ultrafast 4G LTE

The New iPad - Available in White or Black

On March 8, 2012 - Apple® introduced the new iPad®, the third generation of its category 

de"ning mobile device, featuring a stunning new Retina™ display, Apple’s new A5X chip with 

quad-core graphics and a 5 megapixel iSight® camera with advanced optics for capturing 

amazing photos and 1080p HD video. iPad with Wi-Fi + 4G connects to fast networks worldwide 

and still delivers the same all-day 10 hour battery life(1) while remaining amazingly thin and 

light. Beginning today, iPad 2 will be o#ered at an even more a#ordable price starting at just RRP 

AUD$429 inc GST.

The new iPad rede"nes the category Apple created less than two years ago, 
delivering the most amazing experience people have ever had with technology,” said 
Philip Schiller, Apple’s senior vice president of Worldwide Marketing. “The new iPad 
now has the highest resolution display ever seen on a mobile device with 3.1 million 
pixels, delivering razor sharp text and unbelievable detail in photos and videos.

The new iPad’s Retina display delivers four times the number of pixels of iPad 2, so dense that 

the human eye is unable to distinguish individual pixels when held at a normal distance, making 

web pages, text, images and video look incredibly sharp and realistic. The 3.1 million pixels in 

the Retina display are more than one million more pixels than an HD TV, and with 44 percent 

increased colour saturation the new iPad displays colours that are unbelievably richer, deeper 

and more vivid. Movies are now capable of playing at full 1080p HD-resolution, delivering an 

incomparable viewing experience on a mobile device.

The powerful new A5X chip with quad-core graphics was speci"cally designed by Apple to 

deliver a fast, responsive user experience while supporting the incredible Retina display. With 

double the graphics performance of the A5 chip, the A5X provides a superb balance between 

performance and power e$ciency so users can enjoy all the bene"ts of the stunning new 

display while experiencing a smooth Multi-Touch™ interface, immersive gameplay, incredible 

visual depth and all-day battery life that iPad is known for delivering.

The 5 megapixel iSight camera features advanced optics for taking stunning pictures and 

recording full HD video. Backside illumination allows you to take great photos in low-light 
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conditions and a new video image stabilisation feature removes the bumps and shakes typically 

seen when "lming with a hand-held device. Images can be enjoyed on the large Retina display, 

then edited, enhanced and easily shared with friends and family using the built-in Photos app 

on iPad.

iPad Wi-Fi + 4G with built-in next generation 4G LTE has the most comprehensive support 

for fast networks worldwide including HSPA+ and DC-HSDPA, and now both CDMA and GSM 

iPad users have the ability to easily roam internationally. The world-ready iPad delivers blazing 

download and upload speeds so web pages load incredibly quickly and email with large 

attachments can be sent and received easily. Personal Hotspot can be used to share the fast 

network connection on your iPad with up to 5 other devices using Wi-Fi, Bluetooth or USB(2).

With iOS 5.1, the latest update to the world’s most advanced mobile operating system, the new 

iPad has a number of new features and enhancements including: a redesigned Camera app 

with video stabilisation technology; the ability to delete photos from Photo Stream; support 

for dictation in English, French, German and Japanese; and Personal Hotspot. iOS 5.1 also works 

seamlessly with iCloud®, a breakthrough set of free cloud services including iTunes® in the 

Cloud, Photo Stream and Documents in the Cloud, that works seamlessly with your iPhone®, 

iPad, iPod touch®, Mac® or PC to automatically and wirelessly store your content and push it to 

your devices. When content changes on one of your devices, your other devices are updated 

automatically.

The new iPad also supports dictation, another amazing way to get things done just using your 

voice. Instead of typing, tap the microphone icon on the keyboard, then say what you want 

to say and the new iPad listens. Tap done, and iPad converts your words into text. You can use 

dictation to write messages, take notes, search the web and more. Dictation also works with 

third-party apps, so you can update your Facebook status, tweet, or write Instagram captions.

Apple also introduced the iPhoto® app, along with major updates to iMovie® and GarageBand®, 

completing its suite of iLife® apps for iOS. iLife and the iWork® apps, Pages®, Keynote® and 

Numbers®, have all been updated to take advantage of the new iPad Retina display. iPhoto 

includes breakthrough Multi-Touch features so you can use simple gestures to sort through 

hundreds of photos and "nd your best shots, enhance and retouch your images using "ngertip 

brushes and share stunning photo journals with iCloud. iMovie now gives you the ability to 

create amazing Hollywood-style trailers as you record HD video, and GarageBand introduces 

Jam Session, an innovative and fun new feature that allows a group of friends to wirelessly 

connect to play instruments and record music together live on their iOS devices.

iPad runs almost all of the over 585,000 apps available on the App Store™, including more than 

200,000 native iPad apps, from a wide range of categories, including books, games, business, 

news, sports, health, reference and travel. The iTunes Store® puts the world’s most popular 

online music, TV and movie store at your "ngertips. The new iBooks® 2 app for iPad lets users 

experience an entirely new kind of ebook that’s dynamic, engaging and truly interactive. iBooks 

created with Apple’s new iBooks Author o#er gorgeous, fullscreen ebooks with interactive 

animations, diagrams, photos, videos, unrivaled navigation and much more.
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Pricing & Availability
The new iPad Wi-Fi models is available in black or white for a recommended retail 

price starting at AUD$539 inc GST for the 16GB model.

iPad will be sold through the Apple Store®, Apple’s retail stores, and select Apple 

Authorised Resellers.

iPad was made available in Canada, France, Germany, Hong Kong, Japan, Puerto Rico, 

Singapore, Switzerland, UK and the US Virgin Islands on Friday, 16 March and then 

by the end of March iPad was made available in Austria, Belgium, Bulgaria, Czech 

Republic, Denmark, Finland, Greece, Hungary, Iceland, Ireland, Italy, Liechtenstein, 

Luxembourg, Macau, Mexico, The Netherlands, New Zealand, Norway, Poland, 

Portugal, Romania, Slovakia, Slovenia, Spain and Sweden.

The incredible iPad 2 is now o#ered at a more a#ordable RRP of AUD$429 inc. GST for 

the 16GB Wi-Fi model and just AUD$569 inc. GST for the 16GB Wi-Fi + 3G model.

iOS 5.1 and iTunes 10.6 are available today as free software updates. iPhoto, iMovie 

1.3 and GarageBand 1.2 are available today for AUD$5.49 each from the App Store. 

Keynote 1.6, Pages 1.6 and Numbers 1.6 are available today for AUD$10.49 each from 

the App Store. Updates are available for free to existing customers.

Apple Completes iLife for iOS
With Introduction of iPhoto & Major Updates to iMovie & GarageBand

iLife (iPhoto, iMovie & GarageBand) on the iPad

Apple® also introduced iPhoto® for iPad® and iPhone® and major updates to iMovie® and GarageBand®, 

completing its suite of iLife® apps for iOS. iPhoto includes breakthrough Multi-Touch™ features so you 

can use simple gestures to sort through hundreds of photos and "nd your best shots, enhance and 

retouch your images using "ngertip brushes and share stunning photo journals with iCloud®.

iMovie now gives you the ability to create amazing Hollywood-style trailers as you record HD video on 

your iPad and iPhone. GarageBand introduces Jam Session, an innovative and fun feature that allows 

a group of friends to wirelessly connect their iOS devices to play instruments and record live music 

together. Each app takes full advantage of the stunning Retina display on the new iPad for incredibly 

sharp and realistic images and video. The new iPad also features a 5 megapixel iSight® camera so you can 

record, edit and watch 1080p HD video all on the device.

With the introduction of iPhoto, we’ve brought the entire suite of iLife apps to iOS and users are 
going to love it,” said Philip Schiller, Apple’s senior vice president of Worldwide Marketing. “Whether 
brushing an e#ect onto a photo, shooting a movie trailer or jamming with friends to record a song, 
iPhoto, iMovie and GarageBand let you make amazing creations on iPad and iPhone.

http://www.apple.com/au/store/
http://www.itunes.com/appstore
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iPhoto, Apple’s popular photography app, has been completely reimagined for iOS to take full 

advantage of the Retina display and intuitive Multi-Touch gestures on iPad and iPhone. Simple 

gestures can be used to select and compare photos side by side and %ag your best shots. iPhoto 

gives you full control over colour, exposure and contrast, and you simply touch the parts of 

the image you want to change. You can enhance pictures by adding beautiful Apple-designed 

e#ects with just a tap, or apply adjustments exactly where you want them with "ngertip 

brushes. In addition to posting photos to Facebook, Flickr and Twitter, you can beam photos 

between your iPhone and iPad; stream photos and slideshows to your Apple TV® with AirPlay®; 

and use iCloud to publish photo journals to the web and share your stories with friends and 

family in a whole new way.

iPhoto on the iPad

iMovie now allows you to turn the HD video on your iPad and iPhone into beautiful Hollywood-

style trailers, even as you’re recording. The new Theater view lets you preview and choose from 

nine templates in a range of genres including Fairy Tale, Superhero and Romance. Trailers feature 

gorgeous, customisable graphics with soundtracks written by legendary composers such as 

Academy Award-winner Hans Zimmer and performed by world class musicians like the London 

Symphony Orchestra. You can also share your movie trailers to YouTube, Vimeo and Facebook, 

and use AirPlay to stream them to Apple TV in high de"nition resolutions up to 1080p.

With the new Jam Session feature in GarageBand, you can invite up to three of your friends to 

get together and wirelessly connect your iOS devices to play and record as a group. Jam Session 

automatically synchronises the tempo, key and chords of your Touch Instruments so everyone 

sounds great. After jamming, everyone’s tracks are automatically collected on your iOS device 

for you to edit and mix. GarageBand also introduces Smart Strings, a new Touch Instrument that 

allows you to play an entire string orchestra with just one "nger, and the new Note Editor allows 

you to "ne tune a Touch Instrument recording instead of replaying it from scratch. Integration 

with iCloud keeps your GarageBand songs up to date across your iOS devices, and you can share 

your "nished songs directly to Facebook, YouTube and SoundCloud.

GarageBand on the iPad
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Apple today also updated its iWork® for iOS 

apps to take advantage of the stunning 

Retina display of iPad and to o#er 3D charts 

so you can create and view impressive 3D 

bar, line, area and pie charts. Pages now 

includes support for landscape orientation 

on iPhone and iPod touch®, and Keynote® 

gains new builds and transitions including 

Iris, Shimmer, Wipe, Flame, Swing and Fade 

Through Color.

Pricing & Availability
iPhoto, iMovie 1.3 and GarageBand 1.2 

are available today for AUD$5.49 each 

from the App Store. Keynote 1.6, Pages 1.6 

and Numbers 1.6 are available today for 

AUD$10.49 from the App Store. Updates are 

available for free to existing customers.

iPhoto is a universal app that runs on iPad 

2 or later and iPhone 4 or later. iMovie 

is a universal app that runs on iPad 2 or 

later, iPhone 4 or later and iPod touch (4th 

generation). GarageBand, Pages®, Keynote 

and Numbers® are universal apps that run 

on iPad (all models), iPhone 3GS or later, and 

iPod touch (3rd generation) or later. Some 

features require an iCloud account. Some 

features may not be available on all products. 

For more information please visit here.

Apple Brings 1080p High De!nition to 
New Apple TV
New Apple TV Features iTunes Movies and TV Shows, Net!ix, Photos & More in HD

“People are going to love streaming movies and TV shows 
in 1080p with the new Apple TV, and photos look beautiful 
displayed at the maximum resolution of your TV,” said 
Philip Schiller, Apple’s senior vice president of Worldwide 
Marketing. “Apple TV is easier than ever to use with its 
new icon-based interface and the ability to access your 
purchased movies, TV shows and music right from iCloud.”
Apple TV users can choose from an incredible selection of 

programming including movies and TV episodes on the iTunes 

Store. Apple TV also o#ers great content including live sports 

from MLB as well as Internet content from Vimeo, YouTube and 

Flickr.(3)

With iCloud, you can buy movies and TV shows on Apple TV and 

watch them on your iPhone, iPad, iPod touch®, Mac® or PC. iCloud 

also stores photos and pushes them wirelessly to all your devices 

including your HD TV via Apple TV. iCloud provides an incredibly 

easy way to get instant access to all of your content, no matter 

which device is being used.

iPhone, iPad and iPod touch users can use AirPlay to stream 

music, photos and videos from their devices directly to their 

HD TV with Apple TV. iPhone 4S or iPad users can use AirPlay 

Apple® also announced the new Apple TV® featuring 1080p programming 

including iTunes® movies and TV shows, Vimeo, photos and more in HD. With 

iTunes in the Cloud, customers can purchase and play their favourite movies 

and TV shows from the iTunes Store® and watch them instantly on their HD 

TV. The new Apple TV features a simpler, more re"ned user interface making 

it easier than ever to access your purchased movies, TV shows and music with 

iTunes MatchSM right from iCloud®. With AirPlay®, users can stream or mirror 

their favourite content from their iPad® or iPhone® 4S to Apple TV.

http://www.itunes.com/appstore
http://www.apple.com/au/ipad/from-the-app-store/apps-by-apple
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Mirroring to show the screen of their device right on their HD TV, allowing them to stream web 

pages, spreadsheets or even games. (4)

Apple TV makes it easy to enjoy iTunes video, music and photo libraries from your computer 

right on your HD TV—and with iCloud you can instantly enjoy content that was purchased on 

your iPhone, iPad or iPod touch as well. iTunes Match customers can now play their entire music 

library from iCloud—even songs they’ve imported from CDs. Users can also control Apple TV 

with their iPhone, iPad or iPod touch using the Remote app, available as a free download on the 

App Store™.

Pricing & Availability
Apple TV became available on Friday, 16 March for a recommended retail price of AUD$109 inc GST 

through the Apple online store, Apple’s retail stores and Apple Authorised Resellers. Apple TV requires 

iTunes 10.5 or later. Apple TV requires an 802.11g/n Wi-Fi network or Ethernet network, a broadband 

Internet connection and an HD TV capable of 1080p or 720p and an HDMI cable that is sold separately. 

Second generation Apple TV users can install the new Apple TV user interface via a free software update, 

available today. Third generation Apple TV hardware is required to play 1080p video.

Apple’s App Store 
Downloads Top 25 Billion
Apple® announced on March 6, 2012 that more than 25 billion apps have been downloaded 

from its revolutionary App Store™ by the users of the more than 315 million iPhone®, iPad® and 

iPod touch® devices worldwide. The 25 billionth app downloaded, Where's My Water? Free, was 

downloaded by Chunli Fu of Qingdao, China. As the winner of the App Store Countdown to 25 

Billion Apps, Chunli Fu will receive a USD$10,000 iTunes® Gift Card.

“We’d like to thank our customers and developers for helping us achieve this historic 
milestone of 25 billion apps downloaded,” said Eddy Cue, Apple’s senior vice president 
of Internet Software and Services. “When we launched the App Store less than four years 
ago, we never imagined that mobile apps would become the phenomenon they have, 
or that developers would create such an incredible selection of apps for iOS users.

The revolutionary App Store o#ers more than 550,000 apps to iPhone, iPad and iPod touch users 

in 123 countries around the world, with more than 170,000 native iPad apps available. App Store 

customers can choose from an incredible range of apps in 21 categories, including Newsstand, 

games, business, news, sports, health & "tness and travel. The App Store has paid out more than 

four billion US dollars to developers.

Notes:
1. Battery life depends on device settings, usage and other factors. Actual results vary.

2. Personal Hotspot requires supporting data plan. Customers should check with their carrier 

for availability.

3. Content availability varies by country and may require account subscriptions.

4. AirPlay requires an iOS device running iOS 4.2 or later. AirPlay Mirroring not supported on 

original iPad.

http://www.itunes.com/appstore
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iPad at Work
Dave Greenbaum <dgreenbaum@gmail.com>

Forget about playing Angry Birds and watching Net%ix, 

this book is all about business and rightfully so. David Sparks 

is a legend in the Mac community and his books are always 

spectacular! If you use your iPad for a business or non-pro"t, 

this is a must have.

The organization of the book is extremely focused. Each 

chapter covers a di#erent aspect of what a user might need to 

do with their iPad such as writing, contacts, or presentations. 

Instead of showing you the basics of the iOS apps included 

in the iPad, David takes a holistic approach suggesting not 

just a variety of alternative apps but discussing suggested 

work%ows and how to optimize these work%ows for your 

individual business.

No stone is left unturned here: billing/invoicing, databases, 

project management and more business speci"c concepts.

The chapters start with the coverage of the primary iOS 

apps as well complimentary or alternative apps. Each app is 

given a QRcode making for easy downloading on your iPhone. 

What a thoughtful and smart idea, but that's MacSparky—the 

online identify of David Sparks.

Great screen shots and succinct writing make this a quick 

and easy read and allows you to skip over the concepts you 

aren't interested in. Don't skip.  Even if you know contact 

management or word processing, the tips and tricks to 

optimize usage are well work the short reads.

The appendix of the book includes industry speci"c 

suggestions for law, medicine construction and more.

A seriously awesome book by an industry luminary!

Pros: Organization and content focused on business

Cons: Absolutely none

Five out of Five Dogcows

Originally published and written for 

the Lawrence Apple Users' Group 2.0

and published by Dave Greenbaum

http://www.clickheretech.com/
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iCloud Visual Quickstart Guide
Dave Greenbaum <dgreenbaum@gmail.com>

With the imminent demise of MobileMe, it’s time more of us 

move to iCloud and Lion, but with Apple thrusting this upon 

us, not all of us feel comfortable changing the way we’ve done 

things with MobileMe for years. Fortunately this book will 

alleviate your fears and make you a master.

The book, although multiplatform, focuses primarily on the 

Macintosh usage. Each aspect of iCloud is covered: mail, notes, 

iMessage, contacts, calendars, reminders, iPhoto, iTunes, 

backups, documents, and search functions.

Each chapter gives an overview with objectives and then 

clearly organizes the information with tips, screenshots and 

easy to read diagrams.

The audience for this is beginner and intermediate users, 

although since the service is so new, we are all pretty much 

beginners and can learn from this book.

Missing is troubleshooting ideas when things go wrong, 

but this is a “quickstart” guide and not a comprehensive 

manual.

iCloud is fairly straightforward and not a huge leap from 

MobileMe, but it is di#erent and this book explains to both 

new users to the product and migrating users everything they 

need to know to be successful

Pros: Covers the transition to iCloud and all the functions it 

entails

Cons: Can’t bring back the functions we miss in MobileMe!

Five out of Five Dogcows

Originally published and written for 

the Lawrence Apple Users' Group 2.0

and published by Dave Greenbaum

http://www.clickheretech.com/
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Flashback Malware on Macs
— what you can do to reduce this threat

Kevin Poulter

Apple's Page on Flashback Malware is worth reading "rst… 

Then I recommend you read the additional information I have supplied below.

Apple’s Support Page about Flashback

Flashback
Apple computers are renowned for not being 

encroached by Viruses, however recently an 

estimated 600,000 computers were infected by 

"Flashback" Malware. It represented itself as an 

upgrade to Flash, with a window that looked right. 

When it was being loaded it asked for a Password, 

however in recent versions it did not matter if your 

password was not typed in, as Flashback was already 

on your Apple computer.

There were no reliable solutions presented to "x 

the problem before April 13, 2012, as Apple had not 

supplied a "x. Ideas presented by others included 

supplying your computer Hardware UUID to a 

Russian company who claim to have a list of many of 

the infected Apple Computers and they would then 

tell you if your computer is on their list. Many were 

not comfortable with that, besides it did not reduce 

the threat.

Adobe was not broadcasting any advice, despite 

Flash being used to infect computers.

Here are the steps to remove Flashback…

1. Turn Java o#

2. Install and/or update antivirus protection

3. Download Apple's latest security (Java) upgrades

4. Complete a manual scan using your antivirus 

software.

5. Download the latest Flash update - but ONLY 

direct from the Adobe site.

A partial solution is to turn Java o#. This is not a 

complete solution, however it's a safe and reliable 

start…

Here’s how:

6. Open the "Safari" Web Browser

7. Click on the name "Safari", next to the Apple 

symbol, to open the menu (right).

8. Click on "Preferences"…

Safari Preferences

http://support.apple.com/kb/HT5244?viewlocale=en_US&locale=en_US
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9. When the Preferences small window is open, click on 

"Security" and uncheck "enable Java".

10. It's OK to leave "Enable JavaScript checked…

Safari Security options

11. Then close this small window by clicking on the red dot on 

the top left.

12. Next install Anti-Virus Software, if you don't already have 

it. Many Apple users have said they don't need to and 

even Apple itself previously seemed to imply approval for 

no protection, as Apple Computers have a long history of 

being almost entirely free of virus intrusions. However I 

always have Virus protection on my computers. If nothing 

else, it may save you from sending a virus to a friend or 

business, in a document like Microsoft Word.

13. If you do have antiVirus protection, make sure it is up to 

date, by launching "Software update" (under the Apple 

Menu) for Apple's update, then launch "NetUpdate" to see 

if your antiVirus is up to date.

14. If you don't have antiVirus, consider Intego VirusBarrier…

Intego VirusBarrier

Initially both Apple and Intego did not protect computers, 

as "rst they needed to hear about it, collect versions, then 

devise solutions.

It would have been preferable for Apple and Adobe to send 

newsletters on this threat—unprecedented, but all the more 

reason to do it. But we only found out "on the grape-vine".

On April 14, Apple supplied a Java download to remove 

Flashback in OS 10.7, then a few days later for 10.6.

It's important to install both the Apple Security Update and 

an Antivirus like Intego's.

Unfortunately not all Macs have the downloads window 

pop up to ask if you would like to download upgrades. So you 

need to search for the downloads, like this…

15. Click on the Apple symbol on the top bar, far left.

16. Click on "Software Update".

17. You will be shown a number of upgrades (see example, 

right).

18. Count the total Mb to be downloaded and if it is say, 

100Mb+ and going to take a long time to download, 

uncheck some for another time. The one that needs to 

remain checked refers to Java…

19. When that's downloaded, re-start your computer.

Apple Software Update 8 for Java

http://www.intego.com/virusbarrier?_kk=VirusBarrier&_kt=bd644e0f-3aca-443e-a290-dc8145d057fd&gclid=CO7JpemDsq8CFSlKpgodDlEsGA
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However, the Apple Flashback removal tool only removes 

“the most common variants of the Flashback malware.”

Intego (a proven anti-virus company, who supply 

VirusBarrier X6) is not sure which variants Apple's "x covers.

According to Intego, they currently have protection for 18 

variants, from Flashback.A to Flashback.R, and Apple’s tool 

appears to not detect and remove all of them.

Intego’s Mac antivirus, VirusBarrier X6, will remove all 

known variants of the Flashback malware. A free 30-day demo 

is available, and you can use this to check your Mac to see if it 

is infected

DON'T FORGET iPad: Intego o#ers protection for iPad too.

20. Next, click on "Net Update" in your dock… 

Intego’s Net Update 

21. A small window will open. Check to download anything 

relating to anti-virus downloads. Complete the download 

and re-start.

Is the Mac then free of threats? 

Is the Mac then free of threats? It's di$cult to be sure, but 

you have made excellent progress toward eliminating the 

problem.

The extent of what this infection can do is uncertain, 

however it's advisable to change your passwords, including 

banking and other services where you could incur a value loss.

Even though VirusBarrier X6 runs checks in the background, 

Intego also recommends for this threat you run a manual scan 

of your computer.

"The Real Time Scanner is always scanning your machine 

in the background, however, it is a good idea to run a Full 

Scan of your computer with the latest version of VirusBarrier 

X6 and the latest Threat Filters. If you do have a variant of the 

Flashback Trojan, the Full Scan will detect and repair it."

On a reasonably new computer it will take less time than 

my older MacBook, as the newer Mac has a faster processor 

and less "les.

The MacBook scan took over four hours to scan its 500,000+ 

"les and over 11 hours in an older Mac with 700,000+ "les!

It's likely this may have been quicker if sleep and energy-

saver were disabled, however I regularly made sure the 

computer was still scanning.

Intego VirusBarrier X6

Solution, if this popup appears when 
viewing Flash movies

If after you complete all of the above, this popup still 

appears, then follow these steps…

Adobe Flash requesting permission to store information on your 
computer

The Popup is a method of downloading their malware, so 

don't click ANYWHERE on the pop-up - including the DENY. 

Simply close the entire page.

Note it's adaptive and changes the source "www.cbs.com" 

according to the site you are on.

Intego advised: "The pop-up appears to be one of the 

Flashback variants requesting to install on your computer."
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An ADOBE update appeared on the desktop regularly, but 

was that malicious or an actual update? The best idea is to go 

direct to the Adobe site.

So what does ADOBE say about the Flashback infection that 

used Adobe Flash as the guise to enter computers?

It's VERY hard to "nd anything at all about Flashback 

malware on the ADOBE site (unfortunately this name is also 

used for a legitimate Adobe product, so that's all that shows in 

a search).

After half and hour, this page was found…

These priority 2 updates address CRITICAL 
vulnerabilities in Adobe Flash Player 
11.1.102.63 and earlier versions for Windows, 
Macintosh, Linux and Solaris, and Adobe 
Flash Player 11.1.111.7 and earlier versions for 
Android 3.x and 2.x.
These vulnerabilities could cause a crash 
and potentially allow an attacker 
to take control of the a"ected system.

Adobe recommends users of Adobe Flash Player 

11.1.102.63 and earlier versions for Windows, Macintosh and 

Linux update to Adobe Flash Player 11.2.202.228. Users of 

Adobe Flash Player 11.1.102.63 and earlier versions for Solaris 

should update to Adobe Flash Player 11.2.202.223.

Users of Adobe Flash Player 11.1.111.7 and earlier versions 

for Android 3.x and earlier versions should update to Flash 

Player 11.1.111.8. Users of Adobe AIR 3.1.0.4880 for Windows, 

Macintosh and Android should update to Adobe AIR 

3.2.0.2070.

Check here for the latest version of Flash

At the time of writing, for Intel based Macs, it was Adobe 

Flash Player 11.2.202.223

For:

 Mac OS X v10.6 Mac OS X v10.7

 Intel Core™ Duo 1.33GHz or faster processor

 256MB of RAM

 128MB of graphics memory

 Safari 5.0 and above Mozilla Firefox 4.0 and above Google 

Chrome Opera 11

Available HERE

Google Chrome

About Google Chrome

You can check for your version of Google Chrome by 

launching Chrome, then click on the name CHROME and open 

"about Google Chrome". (see window on right)

According to Adobe…

Google Chrome will be updated automatically, so no user 

action is required. Google Chrome users can verify that they 

have updated to Google Chrome version 18.0.1025.151* 

which includes Adobe Flash Player 11.2.202.229.

* The latest Chrome version changes frequently, already 

18.0.1025.163 at time of writing.

MacKeeper
Despite an intensive pop-up advertising campaign, is 

MacKeeper safe?

Example of MacKeeper Advert

Another example of MacKeeper Advert

http://www.adobe.com/software/flash/about/
http://get.adobe.com/flashplayer/
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Yet, another example of MacKeeper Advert 

Still another example of MacKeeper Advert 
 

Yes, another example of MacKeeper Advert

You decide. An Apple dealer stated on April 17 that it's "ne, but only 

needed for older clogged Macs.

Another Mac enthusiast advised today: "As far as my experience and 

reading goes, MacKeeper is not malicious at all, but they have spent a 

colossal amount of money trying to persuade people that they need it. 

You might call it "annoyanceware".

A couple of Mac people have investigated it and found that it's just 

another GUI interface to the standard UNIX procedures that are readily 

available free or at low cost in the form of OnyX, Cocktail, Lion Cache 

Cleaner and many others.

In the usual way of such things, it allows you to run it experimentally, 

and of course when you do, it reports all kinds of obscure problems that 

supposedly need to be "xed. In that sense it's a bit like Norton Utilities in OS9.

Internet articles I've read express the same conclusions as above. The 

usual reports from Intego and others of that kind haven't %agged it as 

malicious to the best of my knowledge."

If you have loaded MacKeeper and have decided it is not to your 

liking, do a Google search…

"MacKeeper is it malware?"

or "Is MacKeeper safe?"

The results can be variable, as some claim the sites that applaud 

MacKeeper are built by MacKeeper themselves.

—or consider this site's advice…

Apple Help Writer.com’s “How to Uninstall MacKeeper Malware”

Apple does not appear to o#er any advice on their support pages 

and we have never loaded this product.

If you have not deliberately asked for and loaded MacKeeper, it's 

extremely unlikely you have it.

This FORUM is interesting—places a question on the "Awards".

News
April 17th 2012. According to IT Wire:

Another piece of Mac malware has turned up.
It uses the same Java drive-by vulnerability 
exploited by Flashback.K."

My comment: I expect if all the above has been carried 

out, the risk from this variant is very low indeed.

Click HERE for more

May 2nd 2012. From Channel News:

REVEALED: Mac Virus Cost Google  
DAY

By Oonagh Reidy | Wednesday | 02/05/2012
Apple Mac virus has more casualties than 
meets the eye and is costing Google up to 
$10,000 a day.
Apple slowness (i.e. six weeks later) in 
releasing a patch for the recent Mac 
virus outbreak, resulted in a "window of 
opportunity [that] helped the Flashback 
Trojan to infect Macs on a large scale," 
warns security expert Symantec in a blog.
Creators of the dodgy Flashback program 
took advantage of the ‘gap' by exploiting 
vulnerable websites, and once an 
unpatched Mac user visits a compromised 
site, Mac Trojan 'SX.Flashback.K' malware 
would be installed.

http://applehelpwriter.com/2011/09/21/how-to-uninstall-mackeeper-malware/
https://discussions.apple.com/thread/3057579?start=0&tstart=0
http://www.itwire.com/business-it-news/security/54104-another-mac-drive-by-malware-scare
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The browser is then directed to an exploit site 
hosting numerous Java exploits.
Ultimately there is a lucrative ad-clicking 
component to this malware fraud as "the end 
goal of this Trojan is revenue generation," say 
Symantec.
Once the Flashback ad-clicking component is 
loaded into Chrome, Firefox, and Apple Safari 
browsers it can intercept all GET and POST 
requests from the browser.
Flashback targets search queries made on 
Google and redirects users to other sites of the 
attacker's choosing, where they receive $0.08c 
revenue from each ad click, as opposed to 
Google.
The ad click component parses out requests 
resulting from a click on Google Search and 
determines if it is on a whitelist.
"This ultimately results in lost revenue for 
Google and untold sums of money for the 
Flashback gang," warns the security expert.
Considering the number of Mac's a"ected by 
Flashback Trojan (thought to be up to 600,000), 
lost Google revenue could amount to $10,000 
per day.
Ad-clicking Trojans are nothing new and in 
a recent analysis a botnet (a collection of 
compromised computers) measuring round 

25,000 infections could generate up to $450 
per day for its creator.
This is "all the more reason to keep your Mac 
fully patched and virus de!nitions up to date" 
Symantec says.

Links
Intego's security Blog

Apple's Flashback removal tool download page

Apple's Flashback malware removal tool

Apple’s Java for OS X Lion 2012-003

Another Apple Flashback malware removal tool

More Apple Support pages - Apple states their removal 
tool is only for OS Version 7!

"Apple joins the real world"

Flashback checker - not tested by us and probably not 
needed if you have Intego Virex

The latest April 24, Hundreds of thousands of Macs still 
infected

Disclaimer:
We are not associated with Intego or Virex, however their 

products have been used by us for years with apparent success. 

You should make your own purchase decisions for virus and 

malware protection.

The advice given here is given in good faith, however you need 

to do your own research if you are uncertain, especially as we 

accept no liability whatsoever for any di#culties, subsequent loss 

or inconvenience arising from the advice on this web-page.

http://www.intego.com/mac-security-blog/
http://support.apple.com/downloads/
http://support.apple.com/downloads/
http://support.apple.com/kb/DL1517
http://support.apple.com/kb/DL1517
http://support.apple.com/kb/HT5242
http://support.apple.com/kb/HT5242
http://support.apple.com/kb/HT5246
http://support.apple.com/kb/HT5246
http://support.apple.com/kb/HT5254
http://support.apple.com/kb/HT5254
http://support.apple.com/kb/HT5254
http://www.itwire.com/business-it-news/security/54032-flashback-forces-apple-into-the-real-world
http://www.itwire.com/business-it-news/security/54032-flashback-forces-apple-into-the-real-world
http://www.macworld.com/article/1166278/free_flashback_checker_finds_out_if_your_mac_is_infected.html
http://www.macworld.com/article/1166278/free_flashback_checker_finds_out_if_your_mac_is_infected.html
http://www.macworld.com/article/1166278/free_flashback_checker_finds_out_if_your_mac_is_infected.html
http://www.itwire.com/business-it-news/security/54252-flashback-infections-still-in-the-hundreds-of-thousands
http://www.itwire.com/business-it-news/security/54252-flashback-infections-still-in-the-hundreds-of-thousands
http://www.itwire.com/business-it-news/security/54252-flashback-infections-still-in-the-hundreds-of-thousands
http://www.macvoices.com


http://www.actapple.org.au/
http://homepage.mac.com/sydamug/
http://www.ozshop.net/bsmug/
http://www.ozshop.net/bsmug/
http://www.clubmac.org.au/
http://groups.yahoo.com/group/coffs_mac_users/
http://groups.yahoo.com/group/coffs_mac_users/
http://www.mactalkhunter.org.au/
http://www.shcug.org.au/
http://www.shcug.org.au/
http://applemaqau.lionwap.org/
http://www.apple-q.org.au/
http://www.bundymac.org/
http://www.bundymac.org/
http://www.goldcoastmacusers.org.au/
http://www.goldcoastmacusers.org.au/
http://www.hbmug.com/
http://www.hbmug.com/
http://www.mugsunco.org.au/
http://www.nqmug.org/
http://www.nqmug.org/
http://www.taamug.org.au/
http://www.taamug.org.au/
http://www.saauc.org.au/
http://www.ausom.net.au/
http://www.beaut.org.au/
http://www.beaut.org.au/
http://www.bellarinemac.org.au/
http://www.cvmu.net/
http://www.cvmu.net/
http://www.imug.com.au/
http://www.imug.com.au/
http://www.melbournecocoaheads.com/
http://www.wamug.org.au/
http://www.usernext.org/
http://www.appleusers.org/au/
http://gcappleusers.webs.com/
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Tagging as you go
Ben O’Malley <ben@railstore.net>

With the fast pace of modern digital life, pen and paper 

are almost gone, more so in some instances then other. 

One area still relying on the old fashioned technology 

is photography. Sure I have an iPhone 4 that has all 

the bells and whistles, including geotagging, however, 

this technology hasn’t %owed through into all walks of 

capturing your favourite image.

Geotagging?
Some people may ask, geotagging? Well, it is essentially 

adding a piece of information to your digital photographs 

that includes your location based on GPS. Global 

Positioning Satellite or GPS for short was originally invented 

to help the military track things and when released to 

public use, it had a user accuracy of several metres plus. 

Because it was a military technology, the full functionality 

was limited to normal people but with the relaxing of 

control of this technology, the accuracy that we get has 

increased, with a full accuracy of about the size of a golf 

ball. While this level of accuracy may be nice when guiding 

a missile or %ying a remote controlled drone but for most of 

us, as long as we within few metres, we are in luck.

Where does this help us, well, it now allows you to 

take a photograph and not worry about writing down 

much, if anything. Gone are the days where we needed to 

carry a notebook and pen everywhere we went, or even a 

PDA when that technology became available. For instance, 

the "rst automated information actually appeared on the 

good old "lm camera in the form of date and time imprinting 

on your image. This technology was a god send for some 

people however it didn’t suit my needs. As a semi professional 

photographer, I still couldn’t spoil that perfect shot with a 

bright orange digital time print on my photographs as it made 

them unsuitable for reproduction. The big leap came with 

digital cameras, although relatively low quality at the time, the 

added bonus was that the date and time was encoded within 

the "le itself, nothing spoiling the image. While all this was 

great, it still left the obvious question “now where did I take 

that shot?”.

Now enter GPS, not only can it tell you where you are, it 

will even tell you how high up you are, now all you need to 

remember is which way you where facing. Now it still won’t 

tell you what you took a photo of or any other detail like that 

but for me, I now don’t need to write anything down. Because 

a digital photograph is essentially free, if I need to note 

anything else, I just take a photo of it.

I carry my iPhone 4 with me everywhere, it is a point 

and shot camera, and has all the features I need, including 

geotagging my photographs but it is just that, a point and 

shot camera (yes the iPhone 4’s and no doubt 

every new model that comes out will be better). It just 

doesn’t have the capabilities for serious photography. 

I use a high end prosumer DSLR camera but the one 

thing it lacks is geotagging. There are point and shoot 

as well as DSLR cameras that do have geotagging, these 

include some cheapish consumer cameras to very high 

end professional cameras, it is still not a universal and 

standard feature.

Enter Geotag Photos Pro for iPhone
The are a variety of geotagging options, including 

buying a little device that you just attach to either the 

camera or camera strap, these can relatively cheap 

however, I already carry so much equipment, that if I 

don’t have to carry anything extra, I won’t. This is where 

the next option comes in, an iOS app in the form of 

GeotagPhotos. This little app is cheaper then any device 

and since I always carry my iPhone, I always have it, no 

need to make sure that I have good batteries in it as I 

always keep my phone charged, no rushing out the door 

without it — it is just there.

Setup is simple, just purchase it from the App store 

and it is there. When you are out tagging photographs 

just run the App. For accuracy, having the same time 

mailto:ben@railstore.net
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between your iPhone and your camera is essential but a few 

second here and there is not critical. In the App Just click on 

‘settings and upload’ and then ‘setup time on camera’, this 

will display the time on the phone down to the second so all 

you need to do is match this time on camera (the App will 

also remind you to update your camera when you change 

timezones or daylight saving). When you want to start logging 

you just enter a ‘trip name’ and click ‘REC’. For me, my trip 

names are date based but you can use events or any other 

name such a destination. You can also start and stop the 

logging at will, say for instance, you sit down for an hour or 

two for lunch somewhere, you don’t need to log your entire 

meal. As the App runs in the background, stopping it from 

logging will help conserve battery life also. A trip recording 

can be as long or as short as you like, one location logging for 

one photo or several days or weeks. For me, Date logging suits 

the way I work, I can look up a photo and I get the date from 

the photo and then I know what log it was in, the only thing I 

have to do at midnight, is stop a trip and start a new one.

As I mentioned, accurate time is not critical down to the 

second, many times I have grabbed my camera and taking 

that there and now shot and then after I get that cute shot of 

my toddler doing something, I just grab my phone and start 

the logging, once it gets its location, I just stop the app.

There are other settings in that also deal with accuracy 

but for most of the time, the default is "ne. Setting the time 

between each logging will not only a#ect how accurate it 

can be, the more often you log, the more battery it will use. 

The default is every two minutes and for me, this is "ne, as if I 

am taking a photo, I am on foot and you can only go so far in 

that amount of time. Another setting is, if you don’t move, it 

doesn’t add another log point with the default setting here, 50 

metres however you can turn it o# so it logs every step or set it 

between 10 metres and 1km. I use 25 metres as I tend to take a 

series of photograph in one general location and having them 

all set to the same spot is good.

Geotag Photos Pro main screen

You have the ability to log only by GPS signal, while this will 

take a long time to get a position "x, it allows the App to work 

globally even with no mobile network however by using aGPS 

or assisted GPS, it allows the App to work out your position 

even while you are indoors. It can notify you when you are 

unable to get a position, which I do have happen, no mobile 

network, and the phone is obscured from the satellite signal 

and it lets me know I need to move the phone to where it 

can re-establish a GPS signal. It is one App that is truly global, 

being able to set its working units from metric to imperial for 

those countries where a metre is unknown for distance or 

altitude.

All of this is good for photography but its use is not limited 

solely to that. As it logs in an industry standard GPX format, 

you can use it to log a walk, ride or drive. You then tell the App 

your e-mail address and you can e-mail your logs to yourself 

for use in other mapping programs or for o!ine tagging of 

your photographs.

Back at base
Once you get back from your trip, you just tell the App the 

sync the information back to the geotagphotos server for 

online tagging. It doesn’t matter if you tag your photos after 

every trip or do it once a month with the online system, it 

reads the date and time from your photograph and correlates 

that with the appropriate trip.

I have used both the online and o!ine versions of the 

tagging applications, with the online version the simplest. 

Once I return from a trip, I tell the app to upload data, 
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put the memory card from the camera into the computer 

and run the online app. Once running, you are asked to 

select the location of your photos. It then reads the date 

and time information and sorts them by the appropriate 

trip and then it is a simple matter of hitting the 

‘geotagging’ button with which it will write the geotag 

information into the image "le.

Easy uploading of your GPS data log

The o!ine version is useful on the road where you might 

not have internet access. You need to sync you phone to your 

computer to transfer the log "les into itunes and from there 

you save the gpx log "le out. Running the o!ine tagging app 

you select the location of both the log "le and the images 

and tell it to work its magic. Where this will come into its 

own is when you are 2 weeks into a trip between  the middle 

nowhere and somewhere unknown, once tagged you can 

burn your images to dvd as a back up and mail them home 

for that just incase situation where something unthinkable 

happens to your laptop.

Both the online and the o!ine tagging app can be 

downloaded from the website and stored on your computer. 

This saves the need to go the website and download the app 

every time you want to tag your photographs.

Just press the magic Geotagging button to start the magic

Now you have geotagged your photographs, where 

to? well, for one iPhoto, just click on places and you can 

see where you have been. Instead of trying to recall when 

you where somewhere, you just "nd that place and travel 

back down memory lane. Online photo websites are now 

also integrating geotagging, so someone looking at your 

online album can see where you where, instead of saying 

50km nor-nor-west of Timbuktu.

My only regret with this App is that I didn’t "nd it 

sooner, it will run on any iOS device that has GPS, so keep 

a copy on you iphone and ipad and you will never need 

to know where you where when you took that photo ever 

again.

GeoTagPhotos is a nice simple solid app that is value 

for what you get (iOS App, online and o!ine tagging 

Apps) with more use then the name alone implies and 

one I won’t be taking o# my iPhone

The only thing that I would like to see integrated into 

the app, is the ability to get it to automatically set the trip 

name to date so I don’t have to type the date in every 

day, which reminds me, I’m o# to write an e-mail to the 

developers.

Purchasing Geotag Photos Pro
Geotag Photos Pro is available from the App Store for 

$2.99

Purchase Geotag Photos Pro

http://itunes.apple.com/au/app/geotag-photos-pro/id355503746?mt=8
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Quick iPad Tips
Kevin Poulter

One click changing from a Bluetooth external 
keyboard to iPad's internal keypad. 

Many iPad users like an external Bluetooth keyboard for 

long text. Then later when the keyboard is stored in a corner of 

the desk, it would be very convenient to revert to the internal 

keypad for short text. 

The problem with swapping keyboards when still in 

Bluetooth range, is the external keyboard later needs to be 

again set up for Bluetooth. 

The solution is extremely easy ...

Simply click on the eject button on the external keyboard 

(top right key). You can then use the internal keyboard as long 

as you like. 

To return to using the external keyboard, it's a breeze - start 

typing on it. 

The Bluetooth connection is never broken. 

Caps Lock
To lock capitals on, touch both capital arrow keys at the 

same time for more than a moment. 

Quick Apostrophe
To have an Apostrophe in the text, without going to the 

numeric and symbols alternative keyboard...

Touch and hold the exclamation mark until the Apostrophe 

appears.

Kevin discovered these tips by 
accident… and decided to share it 
with us all. Have YOU come across 
any similar tips that you think other 
Spotlight readers may !nd useful? If so, 
please send us a quick email with your 
tip and we can publish it.

http://www.appleusers.org/about
http://www.giftcardsonsale.com.au
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QuickTime Format Extender Perian 
to Cease Development

Steve McCabe <steve@stevemccabe.net>

The developers of Perian, the free and extremely popular 

video format extender for QuickTime, have announced that 

they are ceasing work on the project. In a statement on the 

project’s Web site, the developers have said that it’s time to 

move on, their goal of making video content playback easier 

on the Mac having been met. 

What Perian Does
Described by its developers as a Swiss Army knife of video 

playback, Perian has long been among the "rst pieces of 

software I install on a new Mac. Out of the box, a Mac can play 

video through Apple’s QuickTime Player, which handles .mov, 

.m4v, and .mp4 "les quite happily. Unfortunately, QuickTime 

Player throws its hands up in despair when asked to play .avi 

and .mkv "les, which are common on the Internet, not to 

mention a host of more unusual formats.

This is where Perian comes — or, rather, came — in. 

Installed as a preference pane, Perian o#ers little in the way 

of con"gurable options. Instead, it simply operates in the 

background, quietly and transparently enabling QuickTime 

Player to play video formats not deemed worthy by Apple.

But Perian’s days are numbered. The developers have 

announced that support will cease 90 days after the upcoming 

"nal update to Perian. Perian may, they say, continue to 

function under Apple’s forthcoming OS X 10.8 Mountain Lion, 

or it may not. 

The Perian people are making no promises, other than 

that they won’t be supporting Perian any longer. Time, they 

say, to move on to new projects; the source code will remain 

available for others to improve, but the existing development 

team won’t be working on it. 

The Alternatives
It is quite likely that Perian will continue to function 

under releases of Mac OS X for the near future, but it isn’t 

guaranteed, and so users like me, who have become 

dependent upon Perian to handle playback of movies not 

Apple-approved, will be looking for alternatives. Luckily, all of 

the main options are free.

The "rst contender is VLC. Like Perian, VLC has a wide reach, 

nimbly embracing all but the most exotic videos, including 

DVDs. And, if it’s in a really good mood, it can even provide a 

way to play DVDs from regions other than the region for which 

the computer has been set (a feature of interest to anime 

fans and many people outside the United States). I personally 

care little for VLC’s interface, though it cleaves more closely 

to Apple’s human interface guidelines than does the quirky 

QuickTime Player.

Picture 1: VLC

mailto:steve@stevemccabe.net
http://perian.org/
http://www.videolan.org/vlc/
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VLC, by virtue of its thoroughness and its longevity, 

has become the standard against which competitors are 

judged; foremost among them is MPlayer OSX Extended, 

which o#ers much the same feature set of its rival, including 

spoggly and unreliable DVD playback, but little in the way 

of enhancements or embellishments that might make it a 

compelling alternative.

Picture 2: MPlayer OSX Extended

The same is true of UMPlayer, whose unoriginal name 

hides an extensive feature set. Sadly, though, UMPlayer is 

let down badly by jerky playback (unacceptable on a 2 GHz 

i7 MacBook Pro), a reluctance to recognise my laptop’s DVD 

drive, and dialogs written by someone who, if we’re being 

charitable, has yet to master English. UMPlayer’s interface 

is strangely reminiscent of Windows Media Player, and 

its standout feature, YouTube playback and recording, is 

disappointingly dysfunctional — a YouTube search box 

in the top-right of the app’s main window returns search 

results, but UMPlayer seems incapable of actually playing 

selected videos.

Picture 3: UMPlayer

Perian’s developers recommend NicePlayer, which is 

a nice piece of kit, though still in preview form for 10.7 

Lion in a September 2011 release. Similar in its interface 

minimalism to QuickTime Player, NicePlayer eschews 

unnecessary extras such as YouTube access and DVD 

playback, focusing instead on what a media player should 

— the playing of media "les. Sad, then, that it’s built on 

Perian, and so will likely end up stumbling and falling if 

Perian does.

Picture 4: NicePlayer

Recommendations for the Perian User
Lack of support suggests, but does not by any means guarantee, 

future problems. Perian 1.2.3, the current release, works admirably 

under Mac OS X 10.7.3, and unless Apple substantially overhauls 

QuickTime in Mountain Lion, it seems fair to assume that Perian will 

function, at least adequately, for some time to come.

At some point, though, it will likely fail, and an alternative will 

then be required by anyone who needs to play an .avi or .mkv "le on 

the Mac. NicePlayer seems unlikely to have a future separate from 

Perian. UMPlayer, frankly, could use some additional beta testing 

before being turned loose on the public. And while MPlayer OSX 

Extended shows promise, it feels a touch immature and unpolished. 

And that leaves us where we started, with VLC. It might not 

be the last word in DVD playback, but right now the obvious 

candidate to start accepting Perian users looking for a new home 

is indeed VLC, a mature and stable media player that provides 

playback options for more "le formats than one can reasonably 

shake a stick at.

http://www.mplayerosx.ch/
http://www.umplayer.com/
http://code.google.com/p/niceplayer/
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Christopher Breen
Mac 911

Skirting auto-login in Lion

Reader Ross Anderson wishes to occasionally sidestep a 

startup preference setting. He writes:

I’ve con!gured my Mac running OS X Lion 
to automatically login to a particular user 
account. But there are times when I want to 
instead login to a di"erent account. Is there 
some way to do that?

To give our readers some context, you can con"gure your 

Mac so that it automatically logs into a particular account. 

To do that, launch System Preferences, select the Security 

& Privacy preference, click the Lock icon and enter your 

administrator’s name and password to unlock the preference, 

and in the General tab make sure the Disable Automatic Login 

option is unchecked.

If you're currently logged into an account, the easiest way 

to get to the login screen is to choose Log Out accountname 

from the Apple menu (where accountname is the name of the 

account you’re currently logged into). Con"rm that you want 

to do this by clicking on the Log Out button that appears in 

the resulting window. You’ll be logged out of that account and 

taken to the login screen where you can choose to log in to a 

di#erent account.

If you simply want to work in another account without 

logging out of another, it’s easy. Go to the Users & Groups 

system preference, unlock that preference in the same way 

as you did with Security & Privacy, click Login Options at the 

bottom of the list of users, and in the area to the right be sure 

that Show Fast User Switching Menu As is enabled. Now when 

you want to switch accounts, just choose an account name 

from the menu bar and you’ll be prompted for that account’s 

password. Enter it and you’ll switch to that account.

Getting to the login screen when starting your Mac is a 

tougher proposition. If you press and hold the Shift key at 

startup before you hear the startup chime you’ll eventually be 

presented with the login screen, but you’ll do so via Safe Boot 

mode. Not only does it take a couple of extra minutes to start 

up your Mac (because, as part of the Safe Boot process, the 

Mac attempts to repair any problems it can "nd), but after you 

"nally log into the account you want, you’ll "nd that your login 

items have been disabled (hence the “Safe” part of “Safe Boot”).

In the old days you could hold Shift after the Apple logo 

appeared to skirt auto login. I’ve tried that on my MacBook Pro 

running the latest version of Lion and it doesn’t work.

Because this is a less than ideal way to go about the 

problem, I’d suggest planning ahead when you can. If you 

know that you’ll want to boot into a di#erent account after 

your next shutdown, return to the Security & Privacy system 

preference and enable that Disable Automatic Login option. 

When you next boot or restart your Mac, you’ll be taken to the 

login screen.

http://www.appleusers.org/news/follow-us-on-facebook-twitter/
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Understanding Apple TV, mirroring, and 
aspect ratio

Reader Tim Rosenthal is confounded by the relationship 

between his new iPad and equally new Apple TV. He writes:

I have a new iPad and the just-released Apple 
TV. Seems like with the resolution the iPad is 
putting out, I should be able to get 16:9 1080p 
mirroring from the Apple TV to my television, 
yet that isn’t happening.

Although the new iPad has a load more pixels that the 

previous model, the display’s native 4:3 aspect ratio hasn’t 

changed. So when you pull up the multi-tasking bar, swipe 

to the right until you see the iPad’s play controls, tap on the 

AirPlay icon, and choose your Apple TV as the destination, it 

projects to your Apple TV that aspect ratio. This is no di#erent 

with the second-generation Apple TV.

“Bummer!” you say? You must not be an iPad developer. 

Imagine having to rework the interface of every app to 

accommodate 16:9.

That takes care of the interface and the vast majority of 

your iPad’s apps. However, there are exceptions. If you have 

16:9 movies or TV shows on your iPad—and that can be 

either 1080p or 720p video—it will appear on the TV in all its 

widescreen glory, showing black bars at the top and bottom 

of the TV. Supported streaming video will also appear in 16:9. 

Some apps also support 16:9 projection—Firemint’s Real 

Racing 2 HD, for example.

More questions about questionable Apple TV behavior? 

See Chris’  Troubleshooting Your Apple TV article.

Tweaking Lion's "rewall

Back in the days of Tiger and Leopard, you had 
more !ne-tuned control of your !rewall. With 
Lion, you can add applications to the “allowed” 
list and have their network connections pass 
through the !rewall. However, what if I want to 
manually add a TCP or UDP port?

As you’ve noticed, OS X’s "rewall, while potentially 

powerful, doesn’t provide you with a lot of con"guration 

options. This was done so that typical users wouldn’t do The 

Bad Thing and make their Macs nearly unusable because of an 

ill-tweaked "rewall.

But as I say, it’s potentially powerful. The trick is getting to 

the settings you need. Terminal is certainly one avenue but 

why bother when there’s Hanynet’s donate-what-you-can-

a#ord-please IceFloor? Like its revered siblings, WaterRoof and 

NoobProof (which you'd use for earlier versions of the Mac 

OS), it provides a graphic user interface to OS X's "rewall.

In its primary window you "nd simple on/o# options for 

select services including screen sharing, VPN, iTunes sharing, 

and ftp "le transfer. But if you click on the Advanced Options 

button you’ll reveal an Advanced Options window where 

you can add custom TCP and UDP ports. You can additionally 

create a whitelist and blacklist of IP addresses to always allow 

or always block tra$c from particular addresses. If you want 

to dig even deeper click the Advanced Filtering button in this 

window and let your geek %ag %y.

Credits
Macworld Senior Editor Christopher Breen is the author 

of "Secrets of the iPod and iTunes (6th edition)," and 

"The iPod and iTunes Pocket Guide (4th edition)" both 

from $Peachpit Press and "Mac OS X 10.5 Leopard 

Essential Training (video)" from lynda.com

Find Chris' books at www.amazon.com and

www.peachpit.com.

Get special user group pricing on Macworld Magazine! 

Subscribe today

http://www.macworld.com/article/1165939/troubleshooting_your_apple_tv.html
http://www,lynda.com/
http://www.amazon.com
http://www.peachpit.com/
http://www.macworld.com/useroffer
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Reunion 10
O#ers Better Genealogical Overviews, Web Search

Andy A!eck <andy@andya!eck.com>

Genealogy bu#s, take note! 
Leister Productions has released 
Reunion 10, a signi"cant upgrade of 
their venerable genealogy tool, with 
a focus on improving navigation of 
complex family trees. Most obviously, 
the Family Card, the initial view 
showing the source individual, their 
parents, spouse, spouse’s parents, and 
all children, has been replaced with 
the far more customizable Family View. 
Along with numerous display options, 
every person’s card can now contain a 
picture as well as any event or fact you 
care to display. 

Picture 1: Reunion Family View

Also notable is the new Tree View, which replaces the 

former Overview and o#ers a scrollable tree (either in 

hourglass or pedigree format) enabling you to explore the 

family tree in a more %uid manner. 

Picture 2: Reunion Tree View

A new right sidebar — populated by clicking items in 

the left sidebar — provides di#erent lists including people, 

sources, multimedia, relatives (people sorted by their 

relationship to a speci"ed individual), ages, places, treetops 

(the oldest known ancestors on every branch of the tree), and 

more. You can hide this sidebar to provide more screen real 

estate to the information-heavy Family and Tree views. The 

sidebar also serves as a source for dropping places into place 

"elds in appropriate views, and you can drop people into 

Relatives, Treetops, and Ages sidebars to show the associated 

data.

mailto:andy@andyaffleck.com
http://www.leisterpro.com/
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Reunion 10 also sports several new reports and charts, 

including a report that lets you see the makeup of an 

individual’s family on a particular date, an obituary report, 

and a chart showing the relationship between two speci"c 

individuals. Plus, non-blood relatives can now be shown in a 

relationship report or chart (for example, someone who is the 

daughter of the spouse of your second cousin). Other new and 

improved reports include an events report that shows a list of 

events for people in the family and a multimedia usage report 

that helps you identify where "les are linked.

Picture 3: Reunion Events Report

Although these new display and reporting features are 

welcome, they’re aimed at providing a better overview of data 

that’s already in Reunion. Instead, my favorite new feature is 

the built-in Web search that enables me to perform a quick 

search for a given person on a number of key genealogical 

Web sites, either one at a time or a set of favorites at all once. 

In just a few minutes of playing around, I found the death 

certi"cates and the names of the parents of my great-great-

grandfather. 

Picture 4: Reunion Web Search
There are many other smaller improvements along with 

videos explaining Reunion’s top ten new features, which join 

a long list of genealogical goodies for those who aren’t yet 

familiar with Reunion’s existing capabilities. 

New copies of Reunion 10 are available directly from Leister 

Productions for US$99; upgrades from earlier versions cost 

US$49.95. Companion iPhone and iPad apps that work with 

both Reunion 9.0c and 10.0 are available for US$14.99 each.

http://www.leisterpro.com/doc/version10/features.php
http://www.leisterpro.com/doc/version10/newfeatures/newfeatures.php
http://www.leisterpro.com/doc/buy.php
http://www.leisterpro.com/doc/version10/upgrade.php
http://www.leisterpro.com/iphone/
http://www.leisterpro.com/ipad/
http://www.commart.com.au
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Apple Previews iOS 6
With All New Maps, Siri Features, Facebook Integration, Shared Photo Streams & New Passbook App

iOS 6 Maps, Siri, Passbook and Facebook Intergration

A s part of the WWDC 2012 Keynote speech, Apple® 

previewed iOS 6, introducing over 200 new features 

to the world’s most advanced mobile operating 

system, and released a beta version to iOS Developer Program 

members. iOS 6 will be available to iPhone®, iPad® and iPod 

touch® users this fall as a free software update. New iOS 6 

features include: an all new Maps app with Apple-designed 

cartography, turn-by-turn navigation and an amazing 

new Flyover view; new Siri® features, including support for 

more languages, easy access to sports scores, restaurant 

recommendations and movie listings; Facebook integration 

for Contacts and Calendar, with the ability to post directly 

from Noti"cation Center, Siri and Facebook-enabled apps like 

Photos, Safari® and Maps; Shared Photo Streams via iCloud®; 

and Passbook, the simplest way to get all your passes in one 

place.

iOS 6 continues the rapid pace of innovation 
that is helping Apple reinvent the phone and 
create the iPad category, delivering the best 
mobile experience available on any device,”

said Scott Forstall, Apple's senior vice president of iOS 

Software.

We can’t wait for hundreds of millions of 
iOS users to experience the incredible new 
features in iOS 6 including the new Maps 
app, expanded Siri support, deep Facebook 
integration, Shared Photo Streams and the 
innovative new Passbook app.”

iOS 6 includes an all new Maps app with vector-based 

map elements that make graphics and text smooth, and 

panning, tilting and zooming incredibly %uid. New turn-by-

turn navigation guides you to your destination with spoken 

directions, and the amazing Flyover feature has photo-realistic 

interactive 3D views. Real-time tra$c information keeps you 

updated on how long it will take to get to your destination 

and o#ers alternate time-saving routes if tra$c conditions 

change signi"cantly. Additionally, local search includes 

information for over 100 million businesses with info cards 

that o#er Yelp ratings, reviews, available deals and photos.

Siri, now available for the new iPad as well as iPhone 4S, 

includes language support for English, French, German and 

Japanese, and adds support for Spanish, Italian, Korean, 

Mandarin and Cantonese. Siri is optimized for use in 15 

countries and helps you get even more done with just your 

voice, whether it’s "nding the latest sports scores or making 

restaurant reservations. You also can ask Siri to update 

your status on Facebook, post to Twitter or launch an app. 

Additionally, Siri takes hands-free functionality even further 

with a new Eyes Free mode, enabling you to interact with your 

iPhone using nothing more than your voice.
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Available to iPhone, iPad & iPod touch Users This US Fall 

Built-in Facebook integration is the best ever in a mobile device, 

allowing you to sign in once and post from Noti"cation Center, Siri 

and Facebook-enabled apps, including Photos, Safari and Maps. 

Your Facebook friends’ information is kept up to date across all your 

iOS devices, automatically updating details in Contacts when they 

change, and scheduling events and birthdays in your Calendar. You 

can also “Like” content directly from the App Store™ and iTunes® 

and see what your friends recommend.

With more than 125 million users already enjoying iCloud, iOS 6 

introduces new ways to share photos with friends and family using 

Shared Photo Streams. Simply select the photos you want to share, 

pick which friends you want to receive the album, and the Shared 

Photo Stream album is instantly available on their iOS devices, 

iPhoto® and Aperture® on their Mac®, via the web or even through 

Apple TV®. You and your friends can leave comments on or “Like” 

any photo in a shared album.

The new Passbook app is the simplest way to get all your 

passes in one place, such as boarding passes and baseball tickets. 

Passbook lets you scan your iPhone or iPod touch to use a coupon, 

get into a concert or check into your hotel. Passbook automatically 

displays your passes on your Lock Screen based on a speci"c time 

or location, so when you walk into your favorite co#ee shop your 

loyalty card appears and you can scan it to buy a co#ee or check 

your balance. Passbook can even alert you to last minute gate 

changes or %ight delays at the airport.

Passbook running on the iPhone 4S

Building on Apple’s commitment to provide innovative 

solutions for education and accessibility, iOS 6 introduces 

Guided Access. This new feature allows a parent, teacher or 

administrator to disable hardware buttons to lock an iOS 

device into a single app, especially useful for test taking or 

helping someone with a disability stay focused on learning. 

Guided Access also includes the ability to con"ne touch input 

to certain parts of the screen.

Additional new iOS 6 features include:
 enhancements to Safari, the world’s most popular 

mobile browser, such as iCloud tabs, o!ine reading 

lists, photo uploads and full screen view;

 support for FaceTime® calls over cellular networks;

 the ability to set up a VIP Mailbox, making it easier to 

quickly view messages from important people you 

designate as VIPs;

 the option to decline incoming calls with a quick 

message, set a callback reminder and enable a new Do 

Not Disturb option; and

 a whole new set of improvements and services 

speci"cally for iOS users in China, such as improved 

text input and built-in support for popular Chinese 

services including Baidu, Sina Weibo, Youku and 

Tudou.

Availability 
The iOS 6 beta software and SDK are available 

immediately for iOS Developer Program members at 

developer.apple.com. iOS 6 will be available as a free 

software update for iPhone 4S, iPhone 4, iPhone 3GS, 

the new iPad, iPad 2 and iPod touch (fourth generation) 

this US fall. Some features may not be available on all 

products.

http://developer.apple.com/
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Apple® announced at WWDC 2012 that OS X® Mountain 

Lion, the ninth major release of the world’s most advanced 

desktop operating system, will be available in July as a 

download from the Mac® App Store™. Mountain Lion 

introduces more than 200 innovative features including 

the all new Messages app, Noti"cation Center, system-wide 

Sharing, Facebook integration(1), Dictation, Power Nap, 

AirPlay® Mirroring, Game Center and the enhanced security 

of Gatekeeper. With iCloud® built into the foundation of OS X, 

Mountain Lion makes it easier than ever to keep your content 

up to date across all your devices.

The pace of innovation on the Mac is amazing, 
OS X Mountain Lion comes just a year after 
the incredibly successful launch of Lion,” said 
Philip Schiller, Apple’s senior vice president of 
Worldwide Marketing. “With iCloud built right 
in and the new Noti!cation Center, Messages, 
Dictation, Facebook integration and more, this 
is the best OS X yet.”

Using your iCloud account, Mountain Lion makes it easier 

than ever to set up your Mail, Contacts, Calendar, Messages, 

Reminders and Notes. The new Reminders and Notes apps 

help you remember important tasks and jot down your 

thoughts quickly, while iCloud automatically keeps everything 

up to date. Documents in the Cloud works with iCloud-

enabled apps including Apple’s iWork® suite so you can always 

access and edit your documents on any device.

OS X Mountain Lion Calender

The new Messages app replaces iChat® and brings 

iMessage™ to the Mac, so you can send messages to anyone 

with an iPhone®, iPad®, iPod touch® or another Mac. You can 

include attachments, high quality photos and HD video, and 

your iMessages appear on all your devices so you can pick 

up a conversation right where you left o#. iMessage includes 

group messaging, delivery and read receipts, typing indicators 

and secure end-to-end encryption. The Messages app also 

supports traditional instant messaging services, including AIM, 

Yahoo!, Google Talk and Jabber.

OS X Mountain Lion Messages

Mountain Lion streamlines the presentation of noti"cations, 

and with Noti"cation Center you can see all your noti"cations 

from OS X and third party apps in one convenient place. You 

can customise which apps send you noti"cations, the type of 

noti"cation you receive, and how many items are shown in 

Noti"cation Center. To focus on your work or watch a movie, 

you can choose to temporarily suspend all noti"cations.

Mountain Lion Available in July From Mac App Store
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OS X Mountain Lion Noti!cations

New system-wide Sharing is built into Mountain Lion, 

making it easier than ever to share links, photos, videos and 

other "les. Clicking the Share button allows you to share 

quickly without having to switch to another app, and you just 

need to sign in once to use third-party services like Facebook, 

Twitter, Flickr and Vimeo. Facebook and Twitter are integrated 

with Noti"cation Center so you can receive noti"cations when 

someone sends you a message or mentions you in a post or 

Tweet.

With built-in support for Facebook, you can post photos, 

links and comments with locations right from your apps. 

Once you’ve signed in, your Facebook friends automatically 

appear in Contacts with their pro"le photos. Your Facebook 

noti"cations work with Noti"cation Center in Mountain Lion, 

and you can even update your Facebook status from within 

Noti"cation Center.

Dictation is built into Mountain Lion and allows you to 

dictate text anywhere you can type, whether you’re using 

an app from Apple or a third party developer. Mountain 

Lion also introduces Power Nap, an innovative new feature 

that keeps your MacBook Pro with Retina™ display and 

MacBook Air (second and third generation) up to date 

while it sleeps. Power Nap automatically refreshes Mail, 

Contacts, Calendar, Reminders, Notes, Photo Stream, Find 

My Mac and Documents in the Cloud, and when plugged 

in, downloads software updates and backs up your Mac 

using Time Machine®. 

The revolutionary new Gatekeeper feature makes 

downloading software from the Internet safer by giving 

you control over which apps can be installed on your Mac. 

You can choose to install apps from anywhere, just as you 

do today, or for maximum security you can set Gatekeeper 

to allow only apps from the Mac App Store. The default 

setting allows you to install apps from the Mac App Store 

and apps from developers that have a unique Developer 

ID from Apple. In addition to checking daily for security 

updates, Mountain Lion includes app sandboxing to 

keep misbehaving apps from compromising your system, 

and kernel ASLR for improved protection against bu#er 

over%ow attacks.

Additional new features in Mountain Lion include:
 AirPlay Mirroring, an easy way to wirelessly send an up-to-

1080p secure stream of what’s on your Mac to an HDTV 

using Apple TV®, or send audio to a receiver or speakers 

that use AirPlay;

 Game Center, which brings the popular social gaming 

network from iOS to the Mac so you can enjoy live, 

multiplayer games with friends whether they’re on a Mac, 

iPhone, iPad or iPod touch;

 a faster Safari® with a uni"ed Smart Search Field, iCloud 

Tabs that present your open tabs across your devices, and a 

new Tab View to quickly swipe through them; and

 over 1,700 new APIs that give developers access to the 

latest core OS and web technologies, as well as the newest 

features of OS X, including Documents in the Cloud, 

Noti"cations, Sharing and Game Center.

Pricing & Availability
OS X Mountain Lion will be available in July from the Mac 

App Store for a recommended retail price of AUD$20.99 inc GST. 

Mountain Lion requires Lion or Snow Leopard (OS X v10.6.8 

or later), 2GB of memory and 8GB of available space. For a 

complete list of system requirements and compatible systems, 

please visit: apple.com/osx/specs/. OS X Server requires 

Mountain Lion and will be available in July from the Mac App 

Store for a recommended retail price of AUD$20.99 inc GST. 

The OS X Mountain Lion Up-to-Date upgrade is available at no 

additional charge via the Mac App Store to all customers who 

purchased a qualifying new Mac system from Apple or an Apple 

Authorised Reseller on or after 12 June, 2012.

http://apple.com/osx/specs/
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Apple Updates MacBook Air and Current Generation 
MacBook Pro with Latest Processors and New Graphics

Apple® also updated MacBook Air® with the latest Intel 

Core processors, faster graphics and %ash storage that is up to 

twice as fast as the previous generation(4). MacBook Air is the 

ultimate everyday notebook, and with new lower prices it is 

more a#ordable than ever. The current generation 13-inch and 

15-inch MacBook® Pro have also been updated with the latest 

Intel Core processors and powerful discrete graphics from 

NVIDIA. Apple’s popular AirPort Express® has been redesigned 

to include features previously available only in AirPort 

Extreme®.

Today we’ve updated the entire MacBook 
line with faster processors, graphics, memory, 
%ash storage and USB 3 connectivity,” said 
Philip Schiller, Apple’s senior vice president of 
Worldwide Marketing. “We’ve made the world’s 
best portable family even better and we think 
users are going to love the performance 
advances in both the MacBook Air and 
MacBook Pro.”

MacBook Air 11-inch and 13-inch models

Available in 11-inch and 13-inch designs, the new MacBook 

Air features the latest Core i5 and Core i7 dual-core processors 

and is perfect for browsing the web, making movies and 

managing photos. The new integrated Intel HD Graphics 4000 

is up to 60 percent faster and gives the MacBook Air plenty of 

power to tackle games and videos (5). MacBook Air features 

%ash storage up to four times faster than traditional hard 

drives for instant-on performance and fast access to your apps 

and data. Now with 4GB of faster memory, con"gurable up to 

8GB, you can run memory-intensive apps with ease. MacBook 

Air also features a new FaceTime® HD camera that delivers 

high-de"nition 720p. 

The 13-inch MacBook Pro features the latest Intel Core 

i5 or Core i7 dual-core processors up to 2.9 GHz with Turbo 

Boost speeds up to 3.6 GHz. The 15-inch MacBook Pro features 

the latest Intel Core i7 quad-core processors up to 2.7 GHz 

with Turbo Boost speeds up to 3.7 GHz and NVIDIA GeForce 

GT 650M discrete graphics. Both the 13-inch and 15-inch 

MacBook Pro can be con"gured with a 1TB hard drive or 

SSDs up to 512GB that are up to twice as fast as the previous 

generation.

MacBook Air and MacBook Pro both feature a high-speed 

Thunderbolt port and two USB 3.0 ports to easily connect 

to external displays and a wide variety of high performance 

peripherals. The 13-inch MacBook Air, and 13-inch and 15-

inch MacBook Pro deliver up to 7 hours of wireless battery 

life, and the 11-inch MacBook Air delivers up to 5 hours. Mac® 

notebook batteries use advanced chemistry and Adaptive 

Charging technology to provide up to 1,000 recharges (3).
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The MacBook Air and MacBook Pro ship with OS X® Lion. 

Starting today, customers who purchase a Mac are eligible for 

a free copy of OS X Mountain Lion when it becomes available. 

Mountain Lion introduces innovative features including the all 

new Messages app, Noti"cation Center, system-wide Sharing, 

AirPlay® Mirroring, Game Center and the enhanced security 

of Gatekeeper. With iCloud® built into the foundation of OS X, 

Mountain Lion makes it easier than ever to keep your content 

up to date across all your devices.

MacBook Pro 13-inch & 15-inch models

Priced at a recommended retail price of AUD$119 inc. GST, 

the new AirPort Express features a completely redesigned 

compact enclosure and new wireless and connectivity 

capabilities. Simultaneous dual-band 802.11n Wi-Fi allows 

users to easily create a network that delivers optimal 

performance and range. The AirPort Express also features 

an audio-out port to connect external powered speakers 

or an A/V receiver and use AirPlay to wirelessly stream from 

iTunes® on your Mac or iOS device. A USB 2.0 port allows 

you to share a printer wirelessly over your network, and an 

additional ethernet port lets you connect to other computers 

and network devices. Setup is built right into OS X and iOS and 

can be done in just a few simple steps, and with AirPort Utility 

6.0 for OS X Lion and iOS you can access a visual map of your 

network for viewing and recon"guring devices.

Pricing & Availability

The 11-inch MacBook Air comes with a 1.7 GHz processor, 

4GB of memory and is available with 64GB of %ash storage 

starting at a recommended retail price of AUD$1099 inc. GST, 

and 128GB of %ash storage starting at a recommended retail 

price of AUD$1249 inc. GST. The 13-inch MacBook Air comes 

with a 1.8 GHz processor, 4GB of memory and is available with 

128GB of %ash storage starting at a recommended retail price 

of AUD$1349 inc. GST, and 256GB of %ash storage starting at 

a recommended retail price of AUD$1689 inc. GST. Con"gure-

to-order options include a 2.0 GHz Intel Core i7 processor, up 

to 8GB of 1600 MHz DDR3 onboard memory and up to 512GB 

%ash storage. 

The 13-inch MacBook Pro is available with a 2.5 GHz dual-

core Intel Core i5 processor, 4GB of memory and 500GB hard 

drive starting at a recommended retail price of AUD$1349 inc. 

GST, and with a 2.9 GHz dual-core Intel Core i7 processor, 8GB 

of memory and 750GB hard drive starting at a recommended 

retail price of AUD$1689 inc. GST. 

The 15-inch MacBook Pro is available with a 2.3 GHz quad-

core Intel Core i7 processor, 4GB of memory, Intel HD Graphics 

4000 and NVIDIA GeForce GT 650M, and 500GB hard drive 

starting at a recommended retail price of AUD$1999 inc. 

GST; and with a 2.6 GHz quad-core Intel Core i7 processor, 

8GB of memory, Intel HD Graphics 4000 and NVIDIA GeForce 

GT 650M, and 750GB hard drive starting at a recommended 

retail price of AUD$2499 inc. GST. Con"gure-to-order options 

include faster quad-core processors up to 2.7 GHz, additional 

hard drive capacity up to 1TB, up to 8GB of memory and solid 

state storage up to 512GB.

Additional technical speci"cations, con"gure-to-order 

options and accessories are available online at apple.com/

au/macbookair or apple.com/au/macbook-pro. The updated 

MacBook Air and MacBook Pro are available through the 

Apple Online Store, Apple’s retail stores and Apple Authorised 

Resellers.

MacBook Air 11-inch and 13-inch models, side-on view

http://apple.com/au/macbookair
http://apple.com/au/macbookair
http://apple.com/au/macbook-pro
http://store.apple.com/au
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Apple Introduces All New MacBook Pro with Retina 
Display

MacBook Pro with Retina Display

Apple® has unveiled an all new 15-inch MacBook® Pro 

featuring a stunning Retina™ display, all %ash storage and 

quad-core processors in a radically thin and light design. 

Measuring a mere 1.8 centimetres and weighing 2.02 

kilograms, the completely redesigned MacBook Pro sets a new 

standard in performance and portability for pro users.

The MacBook Pro with Retina display pushes 
the limits of performance and portability like 
no other notebook,” said Tim Cook, Apple’s 
CEO. “With a gorgeous Retina display, all %ash 
architecture and a radically thin and light 
design, the new MacBook Pro is the most 
advanced Mac we have ever built.”

The new MacBook Pro Retina display is the world’s highest 

resolution notebook display with over 5 million pixels, 3 

million more than an HD television. At 220 pixels-per-inch, the 

Retina display’s pixel density is so high the human eye cannot 

distinguish individual pixels from a normal viewing distance, 

so text and graphics look incredibly sharp. The Retina display 

uses IPS technology for a 178-degree wide viewing angle, and 

has 75 percent less re%ection and 29 percent higher contrast 

than the previous generation.

Featuring a precision engineered aluminium unibody 

design and an all %ash storage architecture, the all new 

MacBook Pro is the lightest MacBook Pro ever and nearly as 

thin as a MacBook Air®. Flash storage that is up to four times 

faster than traditional notebook hard drives enables the 

all new MacBook Pro to play four simultaneous streams of 

uncompressed 1080p HD video from internal storage(2). The 

%ash storage architecture also delivers improved reliability, 

instant-on responsiveness and 30 days of standby time.

The MacBook Pro with Retina display features the latest 

Intel Core i7 quad-core processors up to 2.7 GHz with Turbo 

Boost speeds up to 3.7 GHz, NVIDIA GeForce GT 650M 

discrete graphics, up to 16GB of faster 1600 MHz RAM and 

%ash storage up to 768GB. Two Thunderbolt and two USB 

3.0 ports allow pro users to connect to multiple displays and 

high performance devices, and a new HDMI port o#ers quick 

connectivity to HDTVs.

The MacBook Pro battery delivers up to 7 hours of wireless 

productivity, and uses advanced chemistry and Adaptive 

Charging technology to provide up to 1,000 recharges(3).The 

MacBook Pro also features a FaceTime® HD camera, glass Multi-

Touch™ trackpad, full-size backlit keyboard, dual microphones, 

enhanced speakers, 3-stream 802.11n Wi-Fi and a thinner 

MagSafe® 2 power port.
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Ports on the MacBook Pro with Retina Display

OS X® Lion, iPhoto®, iMovie®, iTunes® and other 

Apple apps including Aperture® and Final Cut Pro® X 

have been updated to take full advantage of the new 

MacBook Pro with Retina display. The updated Aperture 

3.3 also includes revolutionary new image adjustment 

features and now supports a uni"ed photo library so 

photographers can move seamlessly between iPhoto and 

Aperture.

The all new MacBook Pro ships with OS X Lion. Starting 

today, customers who purchase a Mac are eligible for 

a free copy of OS X Mountain Lion when it becomes 

available. Mountain Lion introduces innovative features 

including the all new Messages app, Noti"cation Center, 

system-wide Sharing, AirPlay® Mirroring, Game Center 

and the enhanced security of Gatekeeper. With iCloud® 

built into the foundation of OS X, Mountain Lion makes it 

easier than ever to keep your content up to date across all 

your devices.

Pricing & Availability 
The 15-inch MacBook Pro with Retina display is 

available through the Apple Online Store, Apple’s retail 

stores and Apple Authorised Resellers. The 15-inch 

MacBook Pro is available with a 2.3 GHz quad-core Intel 

Core i7 processor with Turbo Boost speeds up to 3.3 GHz, 

8GB of memory and 256GB of %ash storage starting at 

a recommended retail price of AUD$2499 inc. GST; and 

with a 2.6 GHz quad-core Intel Core i7 processor with 

Turbo Boost speeds up to 3.6 GHz, 8GB of memory and 

512GB of %ash storage starting at a recommended retail 

price of AUD$3199 inc. GST. Con"gure-to-order options 

include faster quad-core processors up to 2.7 GHz, up to 

16GB of memory and %ash storage up to 768GB.

Additional technical speci"cations, con"gure-to-order 

options and accessories are available online at 

apple.com/au/macbook-pro.

Viewing the 
Keynote

You can view the nearly 2 hour long 2012 WWDC Keynote, via a live 

stream in your web browser, as a Podcast—in Standard De"nition or 

two di#erent High De"nition formats, or via Apple’s YouTube Channel.

There is a lot more information about the new features in Mountain 

Lion and iOS 6 that make far more sense actually watching them being 

demonstrated.

Live Stream
Podcast (Standard)
Podcast (720p HD)

Podcast (1080p HD)
Apple’s YouTube Channel

http://store.apple.com/au
http://apple.com/au/macbook-pro
http://www.apple.com/apple-events/june-2012/
http://itunes.apple.com/us/podcast/apple-keynotes/id275834665?mt=2
http://itunes.apple.com/us/podcast/apple-keynotes-hd/id470664050?mt=2
http://itunes.apple.com/us/podcast/apple-keynotes-1080p/id509310064
http://www.youtube.com/user/Apple
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Other Announcements
Apple had a couple of other announcements that quietly appeared on their website.

AirPort Express

Airport Express

The a#ordable, all-new redesigned AirPort Express makes it 

easy to set up and manage a secure home Wi-Fi network from 

your iPhone, iPad, iPod touch, or Mac.

It’s tiny size (only 98mm by 98mm by 23mm) doesn’t mean 

it skimps on powerful features—It now supports 50 users 

(compared to only ten in the previous version) and it now 

includes two 10/100 Ethernet ports.

Simultaneous dual-band 802.11n automatically provides 

the fastest connections available for your Wi-Fi-enabled 

devices and you can easily setup separate private and guest 

networks, with the guest network only having Internet Access 

and unable to see devices on your private network.

AirPlay lets you wirelessly play your iTunes music on your 

stereo or speakers. And a USB port for your printer lets you 

wirelessly print from any computer in your home(6).

AirPort Express also features a built-in "rewall to protect 

your network from malicious Internet attacks and it is 

automatically turned on, so you don’t have to do a thing.

AirPort Express Ports: Power, 10/100BASE-T Ethernet LAN port, 
10/100BASE-T Ethernet WAN port, USB 2.0 port and 3.5mm 

audio minijack
The new AirPort Express is available through the Apple 

Online Store, Apple’s retail stores and Apple Authorised 

Resellers at a RRP of AUD$119 inc GST.

Software Updates

Apple have also released a number of software updates 

including Final Cut Pro, Motion, Aperture, and iPhoto to 

support the new MacBook Pro Retina Display, as well as iTunes 

to support the new iOS 6 beta.

Users with other Mac systems will also want to update 

to these new versions as they include many new features 

for everyone. The updates can be downloaded via Software 

Update, or purchased through the Mac App Store.

http://store.apple.com/au
http://store.apple.com/au
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Mac Pro “updated”

Mac Pro 

Mac Pro is the fastest, most powerful Mac ever. It features 

Intel Xeon processors, and can be con"gured with up to 12 

processor cores(7). Powerful ATI Radeon HD graphics are 

perfect for advanced 3D modeling and rendering. You can 

add up to 64GB of memory, four PCI Express expansion cards, 

and up to 8TB of hard drive storage(8). And Mac Pro comes 

standard with OS X Lion, the world’s most advanced desktop 

operating system.

Key Features
 Quad-Core or 6-Core Intel Xeon processor con"gurable up 

to 3.33GHz1

 Two 6-Core Intel Xeon processors con"gurable up to 

3.06GHz1

 ATI Radeon HD 5770 graphics with two Mini DisplayPort 

and one dual-link DVI outputs

 Up to 8TB(8) of internal storage with up to four Serial ATA 

3Gb/s hard drives

 Up to 2TB 8) of internal storage with up to four 512GB solid-

state drives(7)

 Four full-length PCI Express 2.0 expansion slots

 Apple Keyboard with Numeric Keypad and wireless Magic 

Mouse

 Built-in 802.11n Wi-Fi and Bluetooth 2.1 + EDR

 OS X Lion

Surprisingly, (or according to many, 
shockingly) Apple have NOT included USB 
3.0 nor Thunderbolt on the new updated 
Mac Pro! Likewise, the expected Xeon E5 
chips weren’t included either. According 
to various sources, including an apparent 
email from Tim Cook, Apple’s CEO, Apple is 
working on something really great for Pro 
Customers and it’ll be released early next 
year.

Rear view of Mac Pro

Mac Pro is available in various con"gurations through the 

Apple Online Store, Apple’s retail stores and Apple Authorised 

Resellers starting at a RRP of AUD$2,999 inc GST for the Quad-

Core model, $4,599 for the 12-Core model and $3,599 for the 

Server con"guration.

http://store.apple.com/au
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iPad Smart Case
A new Smart Case for the iPad now covers your iPad — 

both front and back — while retaining the thin and light 

design of iPad. Like Smart Cover, it folds easily into a stand for 

reading, typing, and watching video. 

New iPad Smart Case — Covers both front and back of your iPad

It automatically wakes and sleeps iPad on open and close.

It’s available in six bright colors for only AUD$59 inc GST 

and if ordered from the Online Apple Store, you can even get 

it laser engraved with your own custom message.

Colours include (PRODUCT) RED, Dark Grey, Light Grey, Pink, 
Green and Blue.

Notes
1. Facebook integration will be available in an upcoming 

software update to Mountain Lion.

2. Testing conducted by Apple in June 2012 using 

preproduction MacBook Pro con"gurations. For more 

information visit apple.com/macbook-pro/features/.

3. The Wireless Web protocol testing was conducted by 

Apple in June 2012 using preproduction MacBook 

Pro&con"gurations. Battery life and charge cycles vary 

by use and settings. For more information visit apple.

com/macbook-pro/features/.

4. Testing conducted by Apple in June 2012 using 

preproduction MacBook Air con"gurations. For more 

information visit&apple.com/macbookair/features.html.

5. Testing conducted by Apple in June 2012 using 

preproduction MacBook Air con"gurations. For more 

information&&visit&apple.com/macbookair/features.

html.

6. Wireless printing over USB requires a compatible 

printer and OS X v10.2.7 or later, Windows XP, Windows 

Vista, or Windows.

7. Available as a con"gurable option from the Apple 

Online Store. 

8. 1TB = 1 trillion bytes; actual formatted capacity less.

New iPad Smart Case

http://apple.com/macbook-pro/features/
http://apple.com/macbook-pro/features/
http://apple.com/macbook-pro/features/
http://apple.com/macbookair/features.html
http://apple.com/macbookair/features.html
http://apple.com/macbookair/features.html
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Apple Design Award Winners 2012
Every year, Apple Design Award winners set new standards that inspire us all. See how this year's winners stood out from the rest.

iPhone Developer Showcase

   Jetpack Joyride
   Halfbrick Studios

Suit up with a selection of the coolest jetpacks ever made 

and take to the skies as Barry Steakfries, the lovable hero on a 

one-way trip to adventure! With over 150,000 "ve star ratings, 

Jetpack Joyride is a super-addictive, fast loading, endless side-

scrolling arcade game that sets some really high standards 

for quality and performance on iOS. Available only on iOS, 

Jetpack Joyride was selected as an Apple Design Award 

winner because it uses iOS graphics and audio frameworks 

extensively to enable really fun graphics, it's optimized for 

Retina Display on iPad and iPhone, has a great soundtrack, 

delivers outstanding responsiveness and performance, and 

integrates with Game Center, In-App Purchase, Facebook and 

Twitter. Designed with simple, one-touch controls that are 

perfect for quick pick-up and play, Jetpack Joyride delivers a 

great game play experience that sets a new standard for all 

iOS games.

   Where's My Water
   Disney

Where's My Water is a fun, simple - yet challenging - 

physics-based puzzle game featuring Swampy the Alligator 

and his quest to take a shower. With nearly 100,000 ratings, 

this app has achieved an average of 5 stars! Created by a small 

team of programmers, designers, and producers exclusively 

for iOS, Where's My Water is an excellent benchmark for casual 

games on iOS because of its strong game design paired with 

excellent iOS integration. This app was selected as an Apple 

Design Award winner because it's attractive and clever, has 

lots of personality with its likable character, has a consistent 

narrative, vibrant graphics, intuitive controls, simple game 

mechanics, and a great soundtrack. Where's My Water is great 

on both iPhone and iPad and is optimized for iOS's OpenGL 

ES, UIKit, and Multi-Touch to be fast and responsive. Additional 

integration with iCloud, In-App Purchase, GameCenter, 

Facebook and Twitter enable lots of additional game play and 

sharing.

   National Parks by National Geographic
   National Geographic Society

National Parks by National Geographic has everything you 

need to explore some of the most-visited U.S. national parks. 

Available only for iPod touch, iPhone, and iPad, National Parks 

was selected as an Apple Design Award winner for its strong 

design and attention to detail. It has high production quality, 

subtle and compelling animations and transitions, stunning 

photo galleries, tips about where and how photos were 

taken, and rare vintage images from the National Geographic 

Archive. It's fast, uses In-App Purchase for Park Guides, allows 

sharing through Facebook, email, and Twitter, is location 

aware, and has excellent maps integration, including smart 

caching for o!ine map viewing, Global and interactive map 

views with "ltering by activity and seasonality, and thousands 

of points of interest all tagged with GPS coordinates for easy 

http://itunes.apple.com/au/app/jetpack-joyride/id457446957?mt=8
http://www.halfbrick.com/our-games/jetpack-joyride/
http://itunes.apple.com/au/app/wheres-my-water/id449735650?mt=8
http://disney.go.com/wheresmywater
http://itunes.apple.com/au/app/national-parks-by-national/id518426085?mt=8
http://www.nationalgeographic.com/apps/
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planning and locating.

iPad Developer Showcase

   Bobo Explores Light
  Game Collage, LLC

Bobo Explores Light is an educational app that presents 

basic scienti"c concepts about 21 light-related topics, 

including lasers, re%ection, refraction, photosynthesis, and 

bioluminescence to school-age children using hands-on 

experimentation, self-driven discovery, and humor. Developed 

by a small team of two, Bobo Explores Light wins an Apple 

Design Award for being totally state-of-the-art and breaking 

the mold for digital textbooks. Exclusive to iOS and iPad, 

Bobo Explores Light uses OpenGL ES extensively, delivers 

high-speed animations, uses A/V Player for embedded video 

support, and sports high quality content and visual design, 

compelling animations, great personality, and creative use 

of accelerometer, gestures, and Multi-Touch to create an 

immersive learning experience. 

   DM1 - The Drum Machine
   Fingerlab

DM1 is an advanced, next generation drum machine that 

turns your iPad into a fun and creative beat-making machine, 

designed for serious sound creation, and loaded with various 

drum kits and e#ects. Optimized for Retina Display and 

available exclusively for iPad, DM1 is an Apple Design Award 

winner for its tight integration with iOS audio frameworks, 

high performance, rich feature set paired with "ne-tuned 

interface design, and gorgeous hyper-realistic visual design. 

DM1 is built for Multi-Touch and supports Audio Background 

mode, Midi IN, Plug'n'Play with Camera Connection Kit, WIST 

synchronisation technology by Korg for syncing 2 iPads/

iPhones together, and high-quality export to iTunes and more.

   Paper by FiftyThree
   FiftyThree, Inc.

Paper by FiftyThree allows you to easily capture ideas as 

sketches, diagrams, illustrations, or notes and make them 

look high quality. Designed from the ground up for touch, 

Paper by FiftyThree was picked as an Apple Design Award 

winner because of its excellent concept and execution on iPad 

and for the magical feeling people get when they draw with 

it for the "rst time. Its innovative tools and rendering style 

make anyone's drawings or sketches look great. It takes full 

advantage of Retina Display to create the illusion of applying 

strokes on real paper, o#ers an innovative In-App Purchase "try 

before you buy" experience to preview pens, uses OpenGL ES 

extensively for realistic lighting and shadows on content, uses 

Grand Central Dispatch and Blocks for progressive loading of 

art and networking, uses CoreText to allow full control over 

fonts and typesetting, and supports Twitter and export to 

many formats, such as PDF, making it easy to share content 

with other people and apps. Paper by FiftyThree has seen 

huge adoption with millions of pages created and shared on 

madewithpaper."ftythree.com. 

http://itunes.apple.com/au/app/bobo-explores-light/id463809859?mt=8
http://www.gamecollage.com/Bobo
http://itunes.apple.com/au/app/dm1-the-drum-machine/id431573951?mt=8
http://www.fingerlab.net/website/Fingerlab/DM1.html
http://itunes.apple.com/au/app/paper-by-fiftythree/id506003812?mt=8
http://www.fiftythree.com/
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Mac Developer Showcase

  Deus Ex: Human Revolution - Ultimate Edition
  Feral Interactive Ltd

Deus Ex (pronounced "Day-us Ex"), is an incredibly rich 

and deep cyberpunk-themed action role-playing game 

now available on OS X. Set in 2027, Deus Ex immerses you 

in a futuristic world where you must save humanity from 

enslavement by the ruling mega-corporations. Available in 

seven languages, Deus Ex was chosen for an Apple Design 

Award because of its compelling game play, fantastic graphics, 

and enormous environments that immerse the player in a 

fantastic sci-" world. Pushing OpenGL to the limits, Deus 

Ex leverages advanced shader techniques to deliver high-

dynamic range lighting e#ects, and Open AL to deliver rich 

and complex audio soundscapes. It is one of the newest and 

most impressive AAA games on the Mac App Store.

  Limbo
  Playdead ApS

Limbo is a spooky, dark, 2D side-scrolling puzzle/adventure 

for OS X that's a whole lot of fun to play and an excellent 

example of a "video game as art". Limbo earns an Apple 

Design Award for its minimal UI, unique and compelling 

graphics, strong narrative, %uid movements, simple controls, 

and strong integration with OS X's graphics and audio 

technologies. Limbo is "ne-tuned to take full advantage of 

OS X to deliver an excellent mix of performance, great sound 

design, and a dreamlike monochromatic visual environment 

with purposely out-of-focus backdrops and complex lighting.

  Sketch
  Bohemian Coding

Sketch is a professional vector graphics app for OS X with 

a clean interface and tools optimized for icon, web, and 

interface design. Designed and developed by a team of two, 

Sketch is chosen as an Apple Design Award winner due to 

great integration with OS X and powerful design capabilities 

including non-destructive boolean operations on curves 

and objects. Sketch uses AppKit to manage drawing, undo 

actions, and text rendering, CoreGraphics for all drawing, 

exporting, colors and gradients, Core Image for numerous 

e#ects, Blocks and Grand Central dispatch for threading and 

great performance, and CoreAnimation for vector and pixel 

zooming

http://itunes.apple.com/au/app/deus-ex-human-revolution-ultimate/id489813114?mt=12
http://www.feralinteractive.com/deusexhr
http://itunes.apple.com/au/app/limbo/id481629890?mt=12
http://limbogame.org/
http://itunes.apple.com/au/app/sketch/id402476602?mt=12
http://www.bohemiancoding.com/sketch
http://www.appleusers.org/lists/
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Student Developer Showcase

  daWindci

  Reality Twist GmbH, Mimimi Productions

Created by a group of students as a 3D project for 

Mediadesign Highschool of Applied Sciences in Munich, 

DaWindci has developed into a beautiful and addictive touch-

based puzzle game, exclusive to iPod touch, iPhone, and iPad. 

DaWindci is selected as an Apple Design Award winner for 

its clever design, simple gameplay, integration with iOS, and 

great 3D visuals. DaWindci uses Multi-Touch gestures to paint 

wind, hurricanes, and lightning which help navigate a hot air 

balloon through each level. Optimized for iOS 5, DaWindci 

supports the new iPad's Retina Display, uses OpenGL ES 

extensively, uses GameCenter achievements and customized 

appearance APIs, and incorporates its own original music.

  Little Star
  BiBoBox Studio

Designed and developed collaboratively by a group of 

students at Dalian Nationalities University, China, Little Star is a 

30-page interactive children's book with beautiful illustrations 

and original artwork. Available only on iPad, in English, 

Mandarin, and Cantonese, Little Star is the story of "ve friends 

on their journey to catch stars. Little Star is a great example 

of the results students can produce on iOS. Little Star is built 

on UIKit and uses Game Center, Core Animation, Core Audio, 

Multi-Touch, and the accelerometer to provide readers with 

unique interactivity, learning, and game play.

The App name links to the iTunes Preview 
page, whilst the Company name links to 
the company’s website.

http://itunes.apple.com/au/app/dawindci/id429751166?mt=8
http://www.dawindci.com/
http://itunes.apple.com/au/app/little-star/id443895431?mt=8
http://www.bibobox.com/
http://www.macpricesaustralia.com.au
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Take Control Books
Make the most of iOS with two new Take Control ebooks

With iOS 5 and iCloud, Apple signi"cantly expanded all that 
you can do on the iPad, iPhone, and iPod touch, but those 
new features require us end users to learn new skills and 
habits. To help you optimize your iOS 5 experience, Take 
Control have two new ebooks. One is a big, broad ebook 
about iOS 5 on the iPad, and the other is tightly focused 
on how to devise and manage an e#ective mobile email 
strategy for any device running iOS 5. 

"Take Control of Your iPad" v1.1 updated for 
iPad 3 and iOS 5.1

With the third-generation iPad and iOS 5.1, Apple continues 

to enhance the iPad experience, and while it's easy to turn the 

iPad on and tap around, becoming %uent with its features and 

making the most of its capabilities can take time and practice, 

especially given how hard it can be to "nd the right setting (such 

as silencing noti"cation sounds from particular apps). To help 

you optimize your iPad experience (or to help a friend or relative 

when you don't want to be on call for every question), we've just 

released the 1.1 version of Tonya Engst's "Take Control of Your 

iPad," completely updated for the third-generation iPad and all 

the changes in iOS 5.1. The 188-page ebook is available for only 

US$10.50 after the 30% MUG discount.

"Take Control of Your iPad" is designed to work at two 

levels. The person just getting started will learn about the 

special hardware components in the iPad, take a tour of the 

parts and ports on the edge of the iPad, and "nd tips on key 

accessories. Tonya provides advice on how best to answer 

questions asked by the Setup Assistant - including Location 

Services, Wi-Fi and cellular data Internet connections, Apple 

ID, iCloud, and Voice Dictation - plus assistance with setting 

up services that the Setup Assistant doesn't handle, including 

the passcode lock, Bluetooth and tethered connections, 

noti"cations, and an e#ective custom iTunes sync. The book 

also has real-world advice on buying and managing third-

party apps.

On the other hand, if you have your iPad up and running 

already, the rest of the book helps you master core iPad apps 

such as Contacts, Photos, iBooks, Music, and Safari. So, for 

instance, you'll learn how to change contact labels and add 

Birthday and Related People "elds in Contacts, how to sync 

your Google calendars and contacts to your iPad, how to 

con"gure which categories appear in your Spotlight searches, 

how to work with Photo Stream, which formats and transfer 

methods work with the Videos app, and more.

Among much else, you'll "nd answers to these common 

questions: 

 What is Location Services, and is it okay if I turn it on?

 Should I back up to iCloud or to iTunes?

 How do I set up a Wi-Fi iTunes sync?

 How do I quit an app?

 How can I use AirPlay to stream music and video around my 

house?

 How can I type more e#ectively on the virtual keyboard?

 How do I share my purchased apps with family members?

 How do I set up noti"cations and control the sounds they 

make?

 What are smart techniques for organizing my Home screen?

 How do I organize my ebook library in iBooks?

 How can I make a playlist in Music?

 Should I turn on AutoFill in Safari?

 What is iTunes in the Cloud?

This 170-page ebook is available now to answer all sorts 

of iPad questions for a mere US$10.50 after the 30% MUG 

discount.

Purchase “Take Control of Your iPad”

http://tid.bl.it/your-ipad-mug-discount
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"Take Control of Mail on the iPad, iPhone, 
and iPod touch, Third Edition"

Join tech writer extraordinaire Joe Kissell in this thoughtful 

and thorough explanation of how to set up the optimal 

email system on your iOS device. You'll "nd practical, real-

world recommendations about the best ways to use the Mail 

app, and you'll get advice and directions for how to set up 

your accounts, receive email, read and send email, and "le 

messages. You'll also learn to solve connection problems and 

work around feature limitations. 

Joe covers the basics and beyond, including answers to 

these questions:

 What's new in iOS 5 Mail?

 How do I set up my email accounts? 

 How do I set up mailboxes for e#ective navigation and 

"ling? 

 How do I handle attachments? 

 How does Mail integrate with other apps, like Calendar and 

Contacts? 

 What are the best ways to "nd messages in the Mail app? 

 What's di#erent about Exchange ActiveSync accounts? 

 How do I integrate Gmail with Mail? 

This 108-page ebook can help turn your iOS device into a 

lean, mean email machine for only US$7 after the 30% MUG 

discount.

Purchase “Take Control of Mail on the iPad, iPhone, and iPod 

touch, Third Edition”

Master Mail with "Take Control of Apple Mail 
in Lion"

If you're like many Mac users, one of your most commonly 

used apps is Apple Mail. It has a lot going for it - it's free 

with Mac OS X, it's integrated deeply into the Macintosh 

experience, and it's both powerful and attractive. A downside 

to Mail, however, is that it has never been well-documented. 

That's why Joe Kissell has been writing ebooks about Mail 

since Panther roamed the forests, and he's back to help you 

use Mail more e#ectively with "Take Control of Apple Mail 

in Lion." The book normally costs US$15, but the 30% MUG 

discount drops that to US$10.50. Learn more about the book 

via the coupon-loaded link below.

There's comprehensive guidance for everyone in this 147-

page ebook, whether you need to learn the basics of receiving, 

composing, and sending email, or if you want to master Mail's 

many advanced options, including account setup, employing 

multiple accounts, formatting, rules, smart mailboxes, and 

integration with iCloud and Gmail. Either way, you'll "nd 

helpful advice and detailed steps, based on extensive real-

world experience. Joe even provides tips for independent add-

ons that make Mail smarter and more enjoyable to use.

Since Lion has been out for a while, we're doing something 

special with this ebook. Everyone who purchases it now will 

automatically receive a free copy of "Take Control of Apple 

Mail in Mountain Lion," shortly after Apple releases Mountain 

Lion later this year.

In particular, "Take Control of Apple Mail in Lion" will teach 

you to:

Comprehend account options: Understand the 

di#erence between POP and IMAP, plus learn about special 

aspects of iCloud, Exchange, and Gmail accounts. Discover 

how to integrate all these types of accounts, and more, into 

your overall Mail setup, as well as learn how you can manage 

Gmail's labels in an IMAP environment.

Read: Learn e$cient ways to quickly open, read, process, 

and "le your messages. See how best to use Lion's three-pane 

view (or turn it o# if you prefer), and how to follow email 

threads and conversations. You'll also get tips for handling 

incoming attachments, %agging messages, avoiding spam, 

and using Mail's built-in RSS feed reader.

Write and send: Read about di#erent methods for 

quickly addressing your email, how to take control of the 

From, To, Cc, and Bcc lines, and how to create multiple 

signatures. Find out how to address a single message to a 

http://tid.bl.it/ipad-mail-mug-discount
http://tid.bl.it/ipad-mail-mug-discount
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group of recipients, and how to decide whether you should 

use digital signatures or encryption, plus what to do when 

you want to send a digitally signed or encrypted message. 

And, get advice about formatting an email message - and why 

you might not want to, plus learn how to include URLs, add 

attachments, and include quoted text from other messages.

Find your stu#: Keep Mail organized with advice on 

how to arrange Mail's sidebar, Favorites bar, and your various 

mailboxes so you can easily locate messages using a variety of 

techniques - including search tokens and Boolean expressions. 

Joe covers simple features, such as making a new mailbox or 

rearranging your mailboxes, as well as advanced techniques, 

such as creating rules and smart mailboxes.

Use Notes: Mail has a Notes feature for leaving yourself 

reminders. Learn the strengths and limitations of Notes, and 

make it work for you.

Unravel Mail mysteries: Understand the sometimes-

present Outbox, sort out the Dock unread count, learn why 

smart addresses can be stupid, avoid "unsafe" addresses, 

manage the Previous Recipients list, wrangle attachments, 

and determine why certain mailboxes appear in particular 

categories on Mail's sidebar.

Avoid and "x problems: Get advice on how to back up 

your email, and "nd out how to restore it from a backup. Also 

read the dozen pages of hard-won troubleshooting advice 

with tips on managing a misbehaving mailbox, "xing sending 

problems and delays, resolving connection errors, and more.

Purchase “Take Control of Apple Mail in Lion”

New Take Control Book Unveils the Magic of 
Screen Sharing

Sharing screens is fun: it feels almost magical to view the 

screen of one Mac from another, and even more so to control 

another Mac from your own. With "Take Control of Screen 

Sharing in Lion," Glenn Fleishman explains the many ways you 

can pull that rabbit out of your Mac's hat. 

While fun to show o# to less-experienced friends, screen 

sharing is an essential tool if you need to provide remote tech 

support (no more asking repeatedly "So what did the dialog 

say?"), con"gure and manage remote servers, or collaborate 

on a document in real time, passing control of the cursor back 

and forth as necessary. That's why Apple has provided a bunch 

of ways to share screens, including iChat, Back to My Mac, and 

the Screen Sharing application. Nor is Apple alone: Skype also 

provides Mac screen sharing, as do several iOS apps (yes, you 

can drive your Mac from your iPad, or even your iPhone!). 

Glenn helps you choose the right screen-sharing technique 

for various situations, covering the pros and cons and what 

kind of security each method o#ers. He also discusses how to 

share screens with older Macs running 10.5 Leopard and 10.6 

Snow Leopard, and how to manage your Mac from an iOS 

device.

Among tricks and techniques the ebook covers are how to:

 Set up your Mac so that it can be controlled from your 

iPhone.

 Use screen sharing to help your confused uncle with his 

Mac.

 Find and launch the built-in Screen Sharing application on 

your Mac.

 Control an unattended Mac over the Internet.

 Turn on Back to My Mac with MobileMe or iCloud.

 Get set up and begin to share your screen through Skype.

 Give a presentation to a remote location through iChat 

Theater.

 Wake up a remote Mac in order to control it through screen 

sharing.

 Copy text from one computer to another while sharing 

screens.

 Put a shared screen in its own full-screen display in Lion.

 Control a far-away Mac through screen sharing when 

another user is logged in to that same Mac with a di#erent 

account.

As the number of Macs in our extended professional and 

social networks continues to grow, so too does the need to 

access them quickly and e$ciently from di#erent locations. 

Glenn Fleishman's "Take Control of Screen Sharing in Lion" 

puts the magic of screen sharing at your "ngertips. The 103-

page ebook is available today for only US$7 after the 30% 

MUG discount.

Purchase “Take Control of Screen Sharing in Lion”

http://tid.bl.it/tco-apple-mail-lion-mug-discount
http://tid.bl.it/screen-sharing-lion-mug-discount
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New Take Control Book Answers Your iTunes 
Questions

The 173-page "Take Control of iTunes 10: The FAQ, Second 

Edition" is bursting with answers to all your iTunes questions, 

and it has a special new chapter devoted to explaining iTunes 

in the Cloud features, including iTunes Match. The author, 

Kirk McElhearn is a Senior Contributor to Macworld, where he 

writes frequently for the Playlist column. 

Kirk helps you appreciate and understand the process of 

adding media to iTunes, tagging it, adding album artwork, and 

organizing it into playlists. By following his setup advice, along 

with the many other tips in the book, you can enjoy your 

music, movies, audiobooks, ebooks, and more without hassles 

when it's time to "nd a particular item or when you want to 

do something special like sync a subset of music to your iPod, 

create a party playlist, identify music you haven't heard in a 

while, or listen to the chapters in an audiobook in order. 

"Take Control of iTunes 10: The FAQ" includes a pair of 

coupons. You can save US$5 on Equinux's SongGenie tool for 

automatically "lling in missing album artwork, "xing incorrect 

song titles, adding lyrics, and identifying unknown songs. And 

you can save US$3 on Rogue Amoeba's Airfoil software for 

playing audio wirelessly to any source.

It normally costs US$15, but is only US$10.50 for MUG 

members using this link:

Purchase “Take Control of iTunes 10: The FAQ”

Macworld iPhone 4S Superguide
PS: Don't miss the just-released "Macworld iPhone 4S 

Superguide," a 268-page ebook that provides setup advice; 

details on most of Apple's apps; insider suggestions for 

working more e$ciently; ways to work with music, photos, 

and video; a thorough troubleshooting chapter; and 

recommendations for cases, headphones, speakers, and more. 

It's also 30% o# via the following link

Purchase “Macworld iPhone 4S Superguide”

New Ebook for Text Mavens: "Take Control of 
BBEdit"

Is text a large part of your life? Do you write blog posts, 

code Web pages, search through log "les, generate database 

reports, and regularly look for needles in textual haystacks? 

The best tool on the Mac for those tasks is BBEdit, from Bare 

Bones Software. But BBEdit is a deep program, and many 

people - even long-time users - are often unaware of or aren't 

taking full advantage of BBEdit's productivity enhancing 

features, such as grep searching, clippings, text completion, 

projects, context-aware HTML markup tools, FTP/SFTP 

browsers, version control software integration, template-

driven HTML previews, and more.

Take Control’s latest ebook, the 199-page "Take Control 

of BBEdit," explains how to use BBEdit 10 to accomplish 

real-world tasks more e$ciently than ever before. The book 

focuses on three main areas of usage: essential text-processing 

features for all BBEdit users, working with HTML from the level 

of the individual tag all the way to a dynamic Web site, and 

managing multi-resource projects. The book normally costs 

US$10, and the 30% MUG discount drops that to US$7.00, 

making thus book a must-read for any BBEdit-using MUG 

member. Learn more about the book via the coupon-loaded 

link below.

A quick aside: At US$49.99, BBEdit is cheap for the power it 

brings, but if you aren't using it now and want to get a sense 

of what it provides, check out the free TextWrangler, also from 

Bare Bones Software. TextWrangler lacks BBEdit's HTML tools, 

clippings, text factories, text completion, and projects, but 

has the same basic interface and core editing and searching 

features. "Take Control of BBEdit" doesn't call out di#erences 

between TextWrangler and BBEdit, but much of it applies to 

both apps.

Purchase “Take Control of BBEdit”

http://tid.bl.it/itunes-faq-mug-discount
http://tid.bl.it/iphone-4s-superguide-mug-discount
http://www.barebones.com/products/bbedit/
http://www.barebones.com/products/textwrangler/
http://tid.bl.it/tco-bbedit-mug-discount
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New "Take Control of CrashPlan Backups" 
provides comprehensive CrashPlan help

You know not to put all your eggs in one basket, but 

are you backing up to only a single location? Our favorite 

backup service, CrashPlan, backs up your data silently in 

the background, storing it locally on a hard disk or another 

computer you own, o#site on a friend's computer (for the 

consumer version), or in the cloud. But thanks to CrashPlan's 

power, %exibility, and cross-platform interface, you may need 

additional explanation to get the most out of CrashPlan's 

best features. This 138-page ebook by Joe Kissell - created in 

collaboration with CrashPlan maker Code 42 Software - has 

all the behind-the-scenes details and real-world advice about 

CrashPlan you'll need for only US$7 (after the 30% MUG 

discount available via the coupon-loaded link below):

In "Take Control of CrashPlan Backups," backup expert 

Joe Kissell helps you devise an e#ective backup strategy for 

CrashPlan's unique capabilities, shows you how to back up 

to multiple destinations and restore "les from all of them, 

explains less-common tasks (such as switching to a new 

computer and seeding a hard drive locally before moving it 

to a friend's house for o#site backup), and walks you through 

"ne-tuning CrashPlan's many settings to meet your needs. All 

three consumer and small-business versions of CrashPlan - the 

free CrashPlan and the subscription-focused CrashPlan+ and 

CrashPlan PRO - are discussed, with relevant di#erences called 

out. (The book does not cover CrashPlan PROe, the enterprise 

version.)

For small businesses subscribing to the CrashPlan PRO 

service, Joe documents how to manage users and computers 

via the service's Web-based interface, and for anyone backing 

up to CrashPlan Central or CrashPlan PRO Cloud, he describes 

how to use the CrashPlan Mobile app (for iOS, Android, and 

Windows Phone 7) to access backed-up "les. Lastly, Joe 

provides troubleshooting tips in case things go wrong, and 

o#ers advice for backup needs outside CrashPlan's purview 

(like bootable duplicates).

Purchase “Take Control of CrashPlan Backups”

Take Control ebook explains using 
DEVONthink 2 to eliminate information 
overload

Are you overwhelmed with paper bills, downloaded PDFs, 

email receipts, Web bookmarks, RSS feeds, text "les, and useful 

snippets from who knows where? Joe Kissell once was as 

well, but thanks to the information management application 

DEVONthink 2, he has not only beaten back information 

overload, but also eliminated much of the paper from his 

small home o$ce. Two years ago, he wrote "Take Control 

of Getting Started with DEVONthink 2" to help others use 

DEVONthink 2 e#ectively, and since then, DEVONtechnologies 

has unveiled the DEVONthink To Go iOS app and released over 

a dozen updates to DEVONthink 2, making the program more 

powerful than ever before.

If you're drowning in data and hoping DEVONthink can 

help you take control of your digital life, the just-released 

second edition of "Take Control of Getting Started with 

DEVONthink 2" explains DEVONthink's core concepts and 

guides you through many aspects of putting DEVONthink 

to work, with completely up-to-date information (so much 

so that it documents features that aren't available quite 

http://tid.bl.it/tco-crashplan-mug-discount
http://www.devon-technologies.com/products/devonthink/
http://www.appleusers.org/about/jobs
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yet!). The 199-page ebook, created in collaboration with 

DEVONtechnologies, is available for only US$10.50 (thanks to 

the 30% MUG discount) at the "rst link below, and the second 

link provides more information about DEVONthink 2 itself, and 

links to free trial versions of DEVONthink's di#erent editions.

Joe covers oodles of features in DEVONthink, and - more 

importantly - he helps you match DEVONthink's many options 

to your personality and requirements. You'll discover how 

to import data from numerous sources, organize it using 

hierarchical groups and free-form tags, "nd it by browsing or 

searching, work with it in DEVONthink To Go, and much more. 

You'll learn how to:

 Decide how many databases you need and set them up

 Determine whether to input or index data

 Import data from many di#erent applications

 Input data from a scanner, including OCR options

 Use grouping and tagging to organize data

 Create smart groups that automatically gather newly 

imported data

 Edit data in DEVONthink (or externally)

 Find the best way to sync DEVONthink data with other 

devices

 Share DEVONthink data with other people

 Export data from DEVONthink

Questions answered in the book include:

 What is DEVONthink good for, and what should be left to 

other programs?

 What kinds of data can I import? (Short answer: Nearly 

everything!)

 When I import data from di#erent sources, where does it 

end up, and why?

 Is it better to sort imported data right away, or leave it for 

later?

 Should I group my data, tag it, or both?

 What are duplicates and replicants, and how can I tell them 

apart?

 How do I make my DEVONthink database accessible via the 

Web?

 How do I use DEVONthink To Go on my iOS device?

 Are there Automator or AppleScript options for 

DEVONthink? (Hint: Yes!)

The ebook covers all three editions of DEVONthink 2: 

DEVONthink Pro O$ce, DEVONthink Professional, and 

DEVONthink Personal, and it is completely up-to-date with 

this month's release of DEVONthink 2.3.3.

Purchase “Take Control of DEVONthink”

New "Take Control of Your 802.11n AirPort 
Network" helps you make your Wi-Fi 
network !y

Something is in the air - it's your data, zipping through your 

Wi-Fi network. But is it really zipping or is it ambling along, 

dropping packets along the way? Our latest Take Control 

book from networking expert Glenn Fleishman, "Take Control 

of Your 802.11n AirPort Network, Third Edition," helps you 

ensure that your wireless network is fast and reliable. Plus, the 

book is fully updated to cover the entirely revamped AirPort 

Utility 6, which runs only in Lion and later. The ebook also now 

discusses using AirPort Utility for iOS. The 187-page &book 

normally costs US$20, but the 30% MUG discount drops that 

to US$14. Learn more about the book via the coupon-loaded 

link below.

In "Take Control of Your 802.11n AirPort Network, Third 

Edition," Glenn provides real-world advice for con"guring the 

802.11n models of Apple's AirPort Express, AirPort Extreme, 

and Time Capsule. Whether you're setting up a simple AirPort 

network for the "rst time, replacing an older base station with 

a fancy new one, or adding additional base stations or devices 

to extend your network's capabilities, you'll learn how to 

maximize your network's speed, add USB-connected printers 

http://tid.bl.it/tco-devonthink-mug-discount
http://tid.bl.it/your-80211n-airport-network-MUG-discount
http://tid.bl.it/your-80211n-airport-network-MUG-discount
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and drives, solve a wide variety of tricky problems, and - if you like 

- learn conceptual information about how it all works behind the 

scenes.

"Take Control of Your 802.11n AirPort Network, Third Edition" 

teaches you how to handle projects like these with ease:

 Planning and con"guring a multi-base station network

 Replacing an old base station with a new model

 Sharing USB disks and printers

 Getting started with a Time Capsule and Time Machine backups

 Running a guest network

 Setting up wireless bridging

 Con"guring complex Internet addressing

 Connecting from Mac (10.5 through 10.7), iOS 5, and 

Windows 7 clients

 Securing your wireless network

 Sending media to an AirPort Express or 2nd/3rd-generation 

Apple TV via AirPlay

 Setting up and using Lion's AirDrop

 Turning your Mac into a wireless access point with Lion's 

software base station

 Solving problems with interference, con%icting channels, and 

more

 Understanding what the light on your base station is trying to 

tell you

Change Default Search Engine 
in Safari on iPad  
to Bing, Yahoo! or Google

When you use the search "eld in Safari on iPad (or iPhone), Google is used to 

search the web, by default. If you like, you can change the default search engine 

in Safari to use Bing or Yahoo!, instead. (Requires iOS 3.2.1 or later.)

Open Settings. Next, tap Safari (in the left column) and then tap Search 

Engine. You will see Google, Yahoo! and Bing listed. Tap the one you'd like to use.

Now, when you type something into the Safari search "eld, the search engine 

you had selected will return the results - from Google, Yahoo! or Bing.

Thanks to Woo!Woo!Mac for this handy tip.Purchase “Take Control of Your 802.11n AirPort 

Network, Third Edition”

http://www.woowoomac.com/
http://tid.bl.it/your-80211n-airport-network-MUG-discount
http://tid.bl.it/your-80211n-airport-network-MUG-discount
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Introducing the Bookle EPUB Reader

The sta# at Take Control and TidBITS are tremendously 

excited about a recent announcement — a complete 

departure from what they’ve done before. They’ve branched 

out from ebooks into software with Bookle, a Mac OS X 

application for reading DRM-free EPUBs that we developed 

in collaboration with our friend Peter Lewis of Stairways 

Software. (Peter’s primary program these days is the 

wonderful macro utility Keyboard Maestro, but he’s best 

known for creating the "le transfer program Interarchy, 

previously Anarchie, back in the early days of the Internet. 

Bookle costs $10.49 from the Mac App Store. 

Purchase Bookle

We’ve long thought that Apple would add EPUB reading 

capabilities to Preview or Safari, but it hasn’t yet happened. 

While we have no plans to switch away from PDF as our 

primary format for Take Control, it’s clear that EPUB is the 

future for ebooks. But we haven’t been happy with the best-

known EPUB readers for the Mac, such as Calibre, which is 

cross-platform ugly beyond belief; Stanza, the Mac version of 

which strips all formatting and graphics and is now obsolete; 

and EPUBReader, which requires Firefox and isn’t Mac-like.

Hence Bookle - a straightforward, elegant EPUB reader for 

Mac OS X that maintains your library of EPUBs. Bookle 1.0 is 

intentionally simple, since we wanted to get something out 

quickly, but it has the core features needed to read DRM-free 

EPUBs. (This unfortunately excludes titles purchased from 

protectionist publishers and resellers, including DRM-shackled 

titles from Apple’s iBookstore. We don’t apply DRM to our Take 

Control titles on the iBookstore, but some publishers do.)

Reading an EPUB with Bookle is as simple as dropping it 

on the app’s icon in the Dock, or choosing File > Open. The 

clickable table of contents appears in the sidebar, with the 

EPUB itself in the main window. You can navigate within 

chapters using the keyboard or mouse, or use the standard 

two-"ngered trackpad gesture. Jumping between chapters is 

similarly easy: you can use keyboard shortcuts, two-"ngered 

left/right swipe gestures, or the toolbar buttons.

Text formatting, background colors, and graphics all appear 

as you’d expect, and all links are live, both within an EPUB 

and out to Web resources. In short, Bookle just works the way 

you’d assume, and you can even customize the font, size, and 

background color in most EPUBs.

http://tid.bl.it/bookle-app
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Honestly, that’s about it for now, because we wanted to get Bookle to you quickly, 

and because book-reading software should be as obvious and as easy-to-use as 

possible.

Nevertheless, Bookle does come with full documentation: the software includes 

“Take Control of Bookle,” a free 32-page ebook that covers everything you can do 

in Bookle, along with advice on where to !nd tens of thousands of ebooks in EPUB 

format - many of them free - as well as suggestions for programs that you can use to 

create your own EPUBs for cross-platform reading. "With the included copy of “Take 

Control of Bookle,” you can start reading an EPUB right away. But if you want to learn 

more about the software before purchasing it, you can also download the “Take 

Control of Bookle” ebook from the page at the link below.

Download “Take Control of Bookle” ebook

Of course, we have ideas for additional features in Bookle, 

and we’re also interested in learning what you want to see in 

a re"ned, e#ective, Mac-focused ebook-reading program — 

just check in at our UserVoice forum to see (and vote for) what 

others have suggested and to o#er your own ideas.

Provide Feedback on Bookle

Bookle costs only $10.49, and it’s available from the Mac 

App Store to make it easy for you to get and us to manage. 

Bookle runs on any Intel-based Mac in Mac OS X 10.7 Lion or 

10.6 Snow Leopard.

Purchase Bookle

To download EPUB versions of your Take Control ebooks (or 

recent Macworld Superguides) for reading in Bookle, log in to 

your Take Control account and click the green EPUB icon next 

to the books you want to download. Alternatively, you can 

click the Check for Updates button on the cover of any Take 

Control PDF (you do not have to log in and you may close the 

login dialog if it appears): the Check for Updates button takes 

you to the book’s Ebook Extras page, where you can "nd a link 

to the EPUB in the Downloads tab. Note that we don’t have 

EPUB versions of some of our oldest titles.

Login to your Take Control Account

As always, thank you for supporting our e#orts to enhance 

the digital publishing world with Take Control and now 

Bookle!

Cheers… —Adam & Tonya Engst, Take Control publishers

http://tid.bl.it/bookle-announce
http://bookle.uservoice.com/
http://tid.bl.it/bookle-app
http://www.takecontrolbooks.com/account
http://www.macprovideo.com
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Apples are not just computers
— now Apples control a host of other devices. 

Kevin Poulter

Have you seen audio playing wirelessly from an iPhone 

to a car audio head unit? Prepare to be amazed. Imagine an 

iPhone in your pocket, glovebox or handbag, with your entire 

music collection playing wirelessly to a compatible FUSION 

Car Stereo. The technology that enables this is Bluetooth 

A2DP Audio Streaming. Apples now control and connect to a 

mind-boggling range of third-party products built by others, 

even model helicopters and the marine entertainment system 

described here. It’s really quite incredible the extra roles an 

Apple product can be employed in. 

Apple on the water
FUSION’s 700 series Marine System can be controlled 

Wirelessly anywhere on your boat, using iPad, iPhone, iPod 

touch, or PC and Android products. Why would you control a 

Marine Entertainment System from an iPad? Big boat owners 

have the luxury of space and nothing compares to a big iPad 

screen with many functions, plus the album art and all the 

settings are clearly seen and adjusted on the big screen. 

With a swish of the "ngers on the iPad, thousands of tunes 

can be accessed, from the comfort of the saloon (lounge) 

or any room in the motor yacht. Further, the iPad is used to 

independently set the volume, balance and subwoofer in each 

of four zones, or listening areas. So your team can say, party to 

loud music aft, whilst the music is playing softly in the saloon. 

If that’s not enough, more than one iPad can be used to control 

the system. Alternatively use an iPhone, or the system can 

even include one or more wired remote controls as well! The 

weather-resistant wired remotes especially suit the outdoor 

areas, like the stern, or only have a small footprint on the helm. 



AppleUsers Spotlight |  Issue 18, July 2012 93

      Apples are not just computers              //

This control %exibility — either a wired remote or wireless 

remote - also means the stereo head-unit can be located 

almost anywhere in the boat, even in a cupboard or glove-

box — handy when the helm is over%owing with screens and 

instruments. 

NMEA capable
Boat Builders and owners will especially appreciate wiring 

is considerably reduced, as FUSION Head Units and Remotes 

connect to, plus communicate through the NMEA 2000 Bus or 

Ethernet already in many boats. Or conventional wiring can be 

used - FUSION has thought of everything. 

Trailer Boats
Trailer Boat skippers are unlikely to use an iPad on board, 

as smaller boats have more wet-prone areas, so the identical 

FUSION system can be controlled on the head-unit, through 

a single large commander knob, con"rmed by the screen in 

the head-unit. An iPod or iPhone sits inside the head unit as 

the music source, safe from the elements, as it is charged. Even 

tinnies (small aluminium boats) have FUSION stereos installed 

— great for the trip to the "shing spot. 

Play almost any music source - anywhere in 
the boat.

Music can be from ALL the frequently-used sources, like 

iPod, iPad, CD, DVD, Aux (for non-Apple players or TV) and 

Memory stick. For the widest range of music and video 

sources, select the MS-AV700 with optional Dock. This o#ers 

Entertainment, News and Weather from AM/FM/VHF/iPod, 

iPhone, USB, CD, DVD, Video, plus MP3 players (Aux in). Both 

700 Series models receive Marine VHF channels, with scan or 

user presets and squelch. 
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Compatible with nearly all Apple devices
As Apple’s players have been released in various sizes over a 

number of years, how is FUSION Stereo Dock able to accept them 

all? They come with a range of sleeves that easily "t almost all 

Apple devices - the few older units that are not supported are listed 

on their webpage. 

In fact the Earthrace vessel crew when advised there was a 

small reserve of power available for their world speed record, 

were given the choice of an air-conditioner or a FUSION 

stereo system and they chose the stereo. Their one hundred 

percent biodiesel and carbon neutral vessel broke records, as 

it completed the round the world speed record in just under 

61 days. 

Wireless Ethernet
To wirelessly control the system from an Apple device, 

you’ll need a wireless ethernet router, similar to the one in 

many homes. Almost any number of ampli"ers, speakers and 

subwoofers can be connected to FUSION’s wireless or wired 

systems, so the sky’s the limit. Plus of course you’ll need a 

FUSION App, easily downloaded from the web. 

Stringent testing before Apple accepts a 
product. 

To be an Apple-approved product, samples of the FUSION 

product are sent to Apple for testing and they are approved 

when Apple considers they meet their high standards. Only 

then can the logo “made for iPod, iPad and iPhone” be used.
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These exciting marine-only systems are designed in 

New Zealand from the ground up especially for marine use 

worldwide.

Options abound, including remote controls, Zone 

ampli"ers and subwoofers.

Visit FUSION’s web-site www.fusionelectronics.com,

or your dealer for more details.

http://www.fusionelectronics.com
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New Bento 4 for iPad
Create Personal Productivity Apps on your iPad with New Bento 4 for iPad from FileMaker

FileMaker, Inc. have released Bento 4 for iPad, the new 
version of the leading personal database app, that 
lets anyone create their own personal productivity 
apps on iPad.&

Bento 4 for iPad changes the way people will view personal 

productivity on iPad. Solo business owners, knowledge 

workers, freelancers, contractors, consultants and home-based 

business owners now have an easy way to make their own 

apps to organize contacts, track projects, plan events and 

manage lists. Apps are both created and run within Bento 4 for 

iPad.

New features of Bento 4 for iPad include:

 One-tap linking to the Bento Template Exchange to access 

hundreds of free, ready-to-use templates to get started in 

seconds

 Powerful design tools that let users customize templates, 

create forms and organize information with a tap

 40 retina display-ready themes that add coordinated 

backgrounds, fonts, and shading to mirror a user’s personal 

style

 New ways to see and interact with your information such as 

Table view, Split view and Full Screen view

 The ability to add calculations, encrypted "elds and GPS 

location "elds

Breakthrough features include drag-and-drop 
design tools and beautiful retina display-ready 
themes

“With Bento 4 for iPad it is amazingly easy for anyone to 

create their ultimate personal productivity app – right on their 

iPad,” said Ryan Rosenberg, vice president, marketing and 

services, FileMaker, Inc.

Bento 4 for iPad can be used by itself to create apps 

for personal use on iPad. Bento 4 for iPad can also be 

synchronized with Bento 4.1 for Mac. Bento 4.1 for Mac is 

available as a free update and provides existing Bento 4 for 

Mac users compatibility with the new Bento 4 for iPad.

Beta Users Praise New Bento 4 for iPad
"I love the ability to %ip to the Table view, as well as 

customize the forms on the device, which also allows me to 

have a form similar on my Mac," comments Christian Behnke, 

a professional Disc Jockey in Vancouver, British Columbia, 

Canada. "Its ability to both operate as a great stand-alone app 

as well as sync data with Bento for Mac make it a fantastic app 

to have for business use."

http://itunes.apple.com/au/app/bento-4-for-ipad/id517414680?mt=8
http://solutions.filemaker.com/database-templates/index_home.jsp
http://www.filemaker.com/products/bento/mac.html
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"Bento 4 for iPad is easy to design, simple and seamless and 

a great app to use for tracking medical supplies," says Elliott 

Gross, M.D., Rye Brook, N.Y.

“I am amazed by the capabilities and functions built into 

Bento 4 for iPad…it is going to change the way I run my photo 

shoots,” says Cayne Zimmerman, a professional wedding 

photographer in Ellicott City, Maryland. “I have to say that I 

love the new user interface. Everything was totally intuitive. 

The two features that stand out the most are the ability to 

create Libraries on the iPad and being able to create "elds and 

edit "elds is invaluable. Also, I love having the ability to see 

and create multiple forms in a Library. So many iPad apps are 

simply stripped down versions of their desktop counterpart. 

Bento 4 for iPad breaks the mold on that idea. Bento for iPad is 

a great app on its own accord.”

“The new Libraries are great,” notes Nelson Brann, "lm editor, Film Alchemy, 

Redondo Beach, CA. “They are well designed and useful as is. They are also the perfect 

starting point for customizing my own versions. Now I can separate my projects and 

"To Do" lists into manageable bits. It is so handy taking my iPad, loaded with Bento 

4 for iPad, on location to make my notes and take pictures that go directly into my 

database and then syncing it all back at the o$ce for the heavy lifting with Bento on 

my Mac. This boosts the functionality of my iPad exponentially.”

Pricing and availability
Bento 4 for iPad is immediately 

available on the iTunes app store. Until 

July 31, customers can purchase Bento 4 

for iPad at the special introductory price 

of $5.49 (price will be $10.99 starting 

August 1, 2012). Bento for iPhone can be 

purchased for US$5.49.

New users can get Bento 4.1 for Mac 

at the special price of $31.99 until July 

31. Price will be $51.99 starting August 1, 

2012). Bento 4.1 for Mac is available on 

the Mac App Store and "lemaker.com.

http://itunes.apple.com/au/app/bento-4-for-ipad/id517414680?mt=8
http://itunes.apple.com/au/app/bento-4-for-ipad/id517414680?mt=8
http://itunes.apple.com/au/app/bento/id314638461?mt=8
http://www.filemaker.com/index.html
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Podcasts App Breaks Podcasts out of Music App
Andy A!eck <andy@andya!eck.com>

Podcatchers, the colloquial name for applications that 

subscribe to and download podcasts, come in all shapes and 

sizes. Apple provides podcatching services in the desktop 

version of iTunes while the iOS version provides only the 

capability to discover and download podcasts, not subscribe 

to them. This left room for third party innovation, and a 

number of apps appeared to "ll this gap, such as Instacast and 

Downcast.

Last week, Apple followed the lead it set with the iTunes 

U app by releasing Podcasts, a universal app for the iPhone, 

iPod touch, and iPad that takes over podcast-related tasks 

from the overburdened Music app. The Podcasts app copies 

the podcasting section of the iTunes iOS app almost verbatim, 

while adding a player and the capability to subscribe to and 

automatically download shows.

The Podcasts app is organized into two main sections: the 

Catalog, where you discover podcasts, and the Library, where 

you listen to your subscribed and downloaded podcasts.

The Catalog
The Catalog is the “storefront” of the Podcasts app, 

displaying all available podcasts in the iTunes Store. This entire 

section is ripped directly from the podcasting section of the 

iTunes app. It lets you browse new and noteworthy podcasts, 

check out a “starter pack” of popular podcasts, look at the 

top-ranked podcasts, and scroll through oodles of podcasts in 

numerous di#erent categories.

Featured Podcasts in the Catalog

The big change is that now each podcast has a Subscribe 

button. Previously, you could view podcasts in the iTunes app, 

but you couldn’t subscribe to them.

Show Details about the Podcast

What’s not possible, albeit not surprising, given that 

Podcasts is a window to the iTunes Store, is the capability to 

subscribe to a feed via entering a URL, and the capability to 

subscribe to a podcast that requires authentication (such as 

for-pay podcasts). For those features, you’ll need to stick with 

whatever independent podcatcher you’re using now.

mailto:andy@andyaffleck.com
http://itunes.apple.com/au/app/instacast/id420368235?mt=8
http://itunes.apple.com/au/app/downcast/id393858566?mt=8
http://itunes.apple.com/au/app/podcasts/id525463029?mt=8
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During my testing, I had some occasional performance 

problems in the Catalog. I would tap to look at the 

details of a podcast only to have it load the info slowly. 

Then, once it did, buttons to subscribe or to download 

a speci"c episode were non-responsive. At one point I 

rotated my iPad and waited over 20 seconds before the 

screen rotated to match the change in orientation. This 

happened sporadically, so other factors, notably Internet 

connection issues, may have been at work, but it was still 

disconcerting.

The Library
The Podcasts app’s Library contains all podcasts that 

you’ve either subscribed to or downloaded manually. 

Any podcasts in your Mac’s iTunes library that have been 

synchronized to the device also appear in the Library. 

Additionally, any episodes that you download manually 

in the Podcasts app will synchronize back to the desktop 

iTunes library. Subscriptions, however, are tracked only 

where they were made, on the iOS device or the desktop. 

It is possible to subscribe to a show in both locations, but 

as far as I can tell, each device tracks its own subscriptions 

independently.

Podcast Listings

Within each podcast is a list of episodes ordered, by default, 

newest to oldest. With any new subscription in the app, only the 

most recent episode is marked as unplayed (with a blue dot). 

If the podcast has been synchronized from the desktop, any 

episodes marked unplayed on the desktop are marked unplayed 

on the iOS device. If the episode has not been downloaded, the 

Podcasts app will stream it — on Wi-Fi or cellular, provided that 

the cellular download option has been enabled (in Settings > 

Store) and as long as the episode is under 50 MB in size. Episodes 

may also be downloaded for o!ine listening automatically, or 

manually by tapping the downward pointing arrow next to the 

episode.

Tapping the name of a podcast while looking at the episode 

list on the iPhone or iPod touch enables you to set some options 

(on the iPad, look for a gear icon in the top right). Options 

include turning subscriptions on and o#, toggling auto-

downloading of subscribed podcasts, changing the sort order of 

the episodes, and marking all episodes as played or unplayed.

Podcast Details with Options Displayed

The Library has one other major section that’s largely 

incomprehensible: Top Stations. It appears to be an attempt to 

provide access to certain podcasts as if they were radio shows 

(complete with a user interface containing a dial at the top to 

move between genres). Cute as it is, it’s just another way to 

"nd podcasts, which begs the question: Why does Top Stations 

appear in the Library? How does it di#er from the Top Charts 

listing already present in the Catalog?
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Top Stations listed in the Library, displayed with Cover Art

Regardless of what Top Stations is doing in the Catalog, it 

too su#ers from poor performance, including locking up, an 

audio/video toggle that is woefully unresponsive, and cover 

art that refuses to load (and that cover art is the only way to 

know what shows are being displayed aside from a tiny info 

button that, like everything else in this part of the app, is often 

unresponsive).

To make matters worse, when looking at the track list of a 

given show (after tapping the info button), the episode titles 

are often missing. In short, I found the Top Stations section to 

be useless and frustrating to use. Just ignore it and you’ll be 

better o#.

Top Stations listed in the Library, displayed with Cover Art 
missing

Top Stations listed in the Library, displayed with Episode Titles 
missing

Although the Podcasts app o#ers all the necessary features 

for basic podcast use, it doesn’t venture into territory staked 

out by independent podcatcher apps, which include features 

such as automatic deletion of episodes after listening to save 

space, playlist creation to put together collections of podcasts, 

and more.

The Player
The Podcasts app provides an integrated audio/video 

player. It is visually pleasant and provides big buttons to handle 

the most common playback functions, including navigating 

between episodes, jumping back 10 seconds (for when you’re 

interrupted and miss something) or forward 30 seconds (to 

skip boring intros or ads) within an episode, pausing, and 

redirecting the audio and video to other devices using AirPlay.

Podcast Player, with Cover Art displayed
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When you swipe up on the cover art, a simulated reel-to-reel 

tape deck is revealed, along with a few new controls: faster and 

slower options for playback speed; a sleep timer; and the capability 

to tweet, email, or text/message another person about the episode 

being heard. The simulated reel-to-reel tape deck provides good, 

subtle feedback as the tape moves from reel to reel, showing the 

progress through the episode.

Podcast Player, with Tape Deck displayed

I’ve read a lot of mixed opinions on this bit of eye candy. I’m 

personally not all that bothered by skeuomorphic design (the 

practice of copying real world objects or behaviors) when it does 

not get in the way. Here the simulated tape deck works "ne. It 

"lls a space that would otherwise be empty (especially on the 

iPad in portrait mode) and it looks nice. I do think it exceedingly 

strange that Apple chose to evoke a technology that fell out 

of common use in the 1970s; the vast majority of users of the 

Podcasts app have undoubtedly never seen a reel-to-reel tape 

deck.

More troubling is the player’s frequent sluggishness in 

responding to taps, particularly when you’re coming back into 

the app after using others such that it has to load from scratch 

again.

Toward the Breakout Box
Apple has been slowly moving toward a point where the 

Music app can focus purely on music. The Music app used to 

be the only way to watch certain videos and iTunes U content, 

but now the Videos app plays videos and the iTunes U app 

holds course content. With the Podcasts app, another type 

of data could be extracted from a future version of the Music 

app, something we might see in iOS 6 (perhaps along with 

either an Audiobooks app or a new version of iBooks that can 

handle audio books, the remaining type of non-music data in 

the Music app). This is a welcome change to Apple’s iOS apps 

ecosystem and will make for a better user experience overall. 

That’s because, even though the types of data are generally 

similar, the activities surrounding them — listening to music, 

watching a video, following along with an iTunes U course, or 

tuning in on a favorite podcast — are quite di#erent. What this 

trend leaves in question is Apple’s plans for the iTunes app as 

an integrated interface to the iTunes Store — the iTunes U and 

Podcasts apps eliminate the need to use the iTunes app 

for course content and podcasts, although the Videos 

app still switches you to iTunes instead of providing 

direct access.

Apart from a number of performance issues, my main 

complaint about the Podcasts app is with its redundant 

and confusing Top Stations section. It almost feels 

as though someone at Apple wrote it to propose an 

alternative to the Top Charts feature in the Catalog and 

both interfaces were left in by accident.

Those with advanced needs won’t "nd any signi"cant 

features beyond what the Music app has provided all 

along, other than the app-level separation of podcasts 

from music, but that’s what independent podcatcher 

apps are for. For everyone else, the Podcasts app is a 

good start and once the 1.0 performance issues are 

ironed out, it will be a "ne addition to Apple’s suite of 

basic iOS apps.

Download Podcasts App

http://itunes.apple.com/au/app/podcasts/id525463029?mt=8


AppleUsers Spotlight |  Issue 18, July 2012 102

      Discount Corner              //

Apple User Group Discounts
Contact your local Apple User Group for the Discount Codes for these o#ers. To "nd your local User Group please see Page 57.

Dolly Drive’s Dolly Space iDisk Replacement: 
4 months free

Do you need a home for your iDisk contents when it 

closes June 30? Dolly Drive now comes with Dolly Space, an 

iDisk-type all-purpose online storage that is accessible from 

your Mac, any web portal, or iOS device, with data integrity 

protection against data corruption. You can backup all your 

Macs to the cloud with Time Machine, sync your "les across 

your data, and store your stu# in the cloud.

User group members get four months free (based on 33% 

o# regular price for one year) when you buy a one-year single 

subscription of Dolly Drive through June 13, 2012 . Find your 

iDisk solution today, starting at US$3 for 50GB per month. 

Contact your ambassador today for the code.

Valid until July 1, 2012.

Backup today

Dyna!o LIQUID-ARMOR: 20% Discount

LIQUID-ARMOR a remarkable Nano coating technology that 

shines and protects your portable device screen like nothing 

else. One simple application of LIQUID-ARMOR with unique 

anti-static and weather- resistant formula will repel dust and 

stains up to 6 months. This product creates a scratch-resistant 

surface for normal wear and tear, and preserves touch screen 

sensitivity sharpness and vividness of screen display. It will 

protect any glasses of smartphone, tablet, LCD/LED (camera, 

laptop, TV) screen without size boundary. It comes complete 

with micro"ber polishing cloth and pouch.

The Apple user group discount price for the Invisible Screen 

Protector for Tablet + E-Reader or Smartphone is US$19.95, or 

for the Convenience Kit is US$12.95.

Valid until August 31, 2012.

Buy tablet Kit Buy Smartphone Kit       Buy Convenience Kit

Slidevana, the Ultimate Keynote Template: 
Almost 60% O#

You can take your presentation to the next level and save 

time with Slidevana. This is a Keynote theme and template 

designed for Mac, iPad, and iPhone which contains over 130 

slides based on the same techniques used by professional 

presenters and top management experts. 

Regularly US$139, this Apple user group o#er is US$59 and 

includes both the “dark” and “light” backgrounds. Plus, you’ll 

receive free updates and a money-back guarantee, if not 100% 

satis"ed.

Valid until July 31, 2012.

Take your presentation to the next level

http://www.dollydrive.com
http://www.welovemacs.com/la100tb.html
http://www.welovemacs.com/la100sp.html
http://www.welovemacs.com/la1004sc.html
http://www.slidevana.com/
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SlideShark iPad PowerPoint Viewer: Free 
App plus Special O#er

SlideShark from BrainShark, Inc. is a free app that converts 

PowerPoint presentations to view on your iPad. It is easy to use 

and designed with professionals, educators, and students in 

mind. It preserves animations, fonts, graphics and colors, and 

allows you to tap or swipe to advance animations and slides. 

With SlideShark you can view and present your slideshow on 

the iPad the way it was meant to be seen (and show on your 

TV with the iPad 2).

Members of Apple user groups are invited to download 

the app for free. Additionally, you’ll also get 25% additional 

storage for free with this o#er.

This o#er is ongoing.

Convert your PowerPoint

Camtasia for Mac and Snagit for Mac: 30% 
OFF

Snagit gives you all the tools you need to create engaging 

images and videos. You can snag any image and enhance it 

with e#ects or create a quick video of your computer screen. 

Camtasia gives you all the tools you need to create engaging, 

high-quality videos with ease. Capture your onscreen activity, 

add professional polish, and communicate your message 

visually, then share your creations instantly with anyone.

Apple user group members get all the bene"ts of 

Snagit for Mac, regularly US$49.95, and Camtasia for Mac, 

regularlyUS$99.00, for 30% o# during this special o#er.

Valid until September 30, 2012.

Capture your visions

AgileBits 1Password and more—25% 
Discount

Too many passwords to remember? 1Password 3 for Mac 

is a password manager&that goes beyond simple password 

storage by integrating directly with your web&browser 

to automatically log you into websites, enter credit card 

information, "ll&registration forms, and easily generate strong 

passwords.

As an Apple user group member, you are entitled to get 

new licenses of 1Password for Mac at 25% below the normal 

retail price. You also get a 25%&discount on new licenses for 

everything else in the AgileBits store.

O#er is ongoing.

Order 1Password
O’Reilly: New Discounts for User Group Members

Get&40% o# books from O’Reilly, Microsoft Press, No Starch, Paraglyph, PC Publishing, 

Pragmatic Bookshelf, Rocky Nook, SitePoint, or YoungJin books and&50% o# ebooks&you 

purchase directly from O’Reilly.

O#er is ongoing.   Order O’Reilly Books Online

https://www.slideshark.com/
http://www.techsmith.com/
https://agilebits.com/store?d=MUG
http://www.oreilly.com/store/


AppleUsers Spotlight |  Issue 18, July 2012 104

      Apple User Group Discounts              //

Peachpit Press—35% O#

Apple user group members receive a 35% discount 

when they shop at peachpit.com. Just enter the user group 

discount&coupon code at checkout. Ground shipping is free! 

(This discount cannot be used in conjunction with any other 

coupon codes&such as the Peachpit Club.)

O#er is ongoing.  Order from Peachpit

WaveCradle: 25% O#

The WaveCradle is designed to improve the sound output 

from certain Apple devices, including the iPhones 3 and 4, and 

iPod touches 3 and 4. Without using batteries or electricity, the 

WaveCradle’s smooth curvature takes the sound from these 

devices’ bottom speakers and transitions it 90 degrees from 

the original direction. The result is up to an 8 decibel sharper 

sound level for the listener.

For the Classic, the list price is US$28.50, reduced to 

US$21.37 with the Apple user group member discount; the 

Low Pro"le list price is US$19.85 discounted to US$14.89 with 

this special.

Valid until August 31, 2012. Amplify your sound

SEIntelligence Optimization: 50% Discount

SEIntelligence is an all-in-one search engine optimization 

solution. Users load their websites into SEIntelligence, and 

the software performs a aggressive analysis of the website’s 

top ten ranking competitors. It will then provide feedback, 

suggestions and recommendations to help their websites 

to better compete. Users can even make the recommended 

changes right from within SEIntelligence which also Includes 

a built-in back-link checker that allows users to analyze the 

quality of the links pointing to any website.

Compared to a regular price of US$199.95, the Apple User 

Group discount price is half o# at US$99.95. More information 

and a demo version are available.

Valid until August 31, 2012.

Optimize your website today

RUNNUR Body Strap: 20% Discount

RUNNUR’s patented design is bringing the concept of the 

“fanny pack” into the 21st Century. Think messenger bag, but 

without the bag… it’s great for people on the go, or anyone 

who enjoys active lifestyles like hiking, travel, cycling, sporting 

events, "tness, dog walking, music festivals, beach goers, and 

the urban dweller alike (an iPad holder is in the development, 

and will simply attach to the current RUNNUR). Read a review 

of the RUNNUR

The Apple user group discount is 20% o# the regular price 

of US$39, plus shipping.

Valid until September 1, 2012.

Get your personal pack

http://www.peachpit.com
http://www.avidlabs.com/
http://www.ragesw.com/products/seintelligence.html
http://www.ragesw.com/products/seintelligence/download/
http://www.ragesw.com/products/seintelligence.html
http://applejac.typepad.com/applejac_macintosh_users/2012/02/runnur-body-strap-stylishly-functional-carrier.html
http://applejac.typepad.com/applejac_macintosh_users/2012/02/runnur-body-strap-stylishly-functional-carrier.html
http://www.gorunnur.com
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Premium iPad Leather Bag for Everyday Use: 
50% O!

mobi.D iPad Genuine Leather Bag from fancyGearBox.com 

protects your new iPad or iPad 2, and o!ers storage for your 

netbook, iPhone, business essentials and more. It is made from 

100% cow leather and features a black leather bullhide handle 

on the outside of the bag and a detachable shoulder strap. A 

unique lining and waterproof zippers make sure your devices 

are fully protected, while pockets hold your other essentials 

and keep everything neat and tidy.

Regularly retailing for US$135, this exclusive Apple user 

group special price is only US$65 with free worldwide 

shipping.

Valid until September 30, 2012.

Purchase mobi.D iPad Genuine Leather Bag

Acknowledgements
The above discounts were bought to you by the Apple User 

Group Advisory Board and are valid for members of Apple 

User Groups only.

Be sure to subscribe to the Apple User Group Market Report 

podcast. The AUG Market Report and Resource blog are great 

sources for information about Apple User Groups, vendor 

discounts, special events, interesting reviews, stimulating 

training and more.

For more information on user group special o!ers, contact 

your Apple User Group Regional Liaison or go to the Apple 

User Group Resources website.

Apple User Group Resources

http://www.fancygearbox.com/
http://www.fancygearbox.com/products/products_cases/products_oscs_ipad_lbag/AUG_products_ocsc_ipad_lbag.html
http://web.mac.com/ugab/Apple_User_Group_Advisory_Board_Site/AUG_Market/AUG_Market.html
http://web.mac.com/ugab/Apple_User_Group_Advisory_Board_Site/AUG_Market/AUG_Market.html
http://appleusergroupresources.com/
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Discounts for AppleUsers Spotlight Readers
These discounts are available to all readers of the AppleUsers Spotlight

Disk Drill PRO — 20% O#

Disk Drill recovers damaged and deleted data from external 

or internal hard drives, memory cards, iPod etc and allows 

protecting data by using Recover Vault technology.

It is o#ered in two versions: Basic, which is absolutely free 

and PRO version.

Disk Drill Basic version protects "les from accidental 

deletion with Recovery Vault and recovers lost data from Mac 

disks.

Disk Drill PRO features a number of advanced scanning 

modes for data recovery of FAT, NTFS, HFS/HFS+, other "le 

systems. It allows to rescue "les which were deleted long ago 

and even after formatting.

Coupon code: MUGDXDD-CF.

Download Disk Drill

http://www.cleverfiles.com/
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AKVIS SmartMask — 20% Discount
SmartMask v.4.0 is the latest and most e$cient selection 

tool designed to make image area selection fun and simple. 

SmartMask v.4.0 helps transform a time-consuming and 

often a painful task of selecting a speci"c area of an image, 

like selecting yourself in a group photo, into a simple and 

fun process. With SmartMask v.4.0 creating photo collages 

and photo montages with numerous objects that don’t have 

clearly de"ned edges and fade into a background becomes 

entertaining and creative activity.

AKVIS SmartMask v.4.0 makes a complicated image area 

selection incredibly simple. It includes powerful tools for 

masking objects on images and removing backgrounds as 

well as for selecting various types of objects, both with soft 

and sharp edges. With a few mouse clicks SmartMask v.4.0 

helps select %u#, hair, fur, tree branches, glass, or a transparent 

veil as well as remove unwanted color shades left on the 

cutout object by the environment.

AKVIS SmartMask v.4.0 introduces two modes of image 

processing that intelligently help you make the selection you 

want. Auto mode o#ers a powerful algorithm for automatic 

recognition of areas while Manual mode includes a set of 

smart and helpful brushes to touch up the results where 

needed. 

For simple images pencil tools in Auto mode help achieve 

professionally looking results. With a blue pencil you draw a 

line inside the object you want to select (for example, yourself 

on a group photo), and then use the red pencil to create lines 

outside the object to de"ne the areas that should be cut out 

(for instance, other people on the same photo). 

The new Quick Selection tool is a powerful feature which 

allows our program to select regions with just a few clicks. 

In cases where the selected object stands against a 

background of a similar color range, or the object's edges are 

uneven, Manual mode o#ers powerful touch-up brushes like 

the Magic Brush and Background Eraser.

AKVIS SmartMask v.4.0 helps considerably increase 

your productivity to leave more time for creativity and the 

realization of your ideas as a designer. Moreover, SmartMask 

v.4.0 allows saving a working draft of your project into an 

AKVIS "le that contains an original image, an image at the 

moment it was saved with all its parameters and settings as 

well as any manually created checkpoints that were added 

during your work. This is a very helpful feature that is highly 

appreciated by image processing professionals.

Now the software is accessible in two editions: as a 

standalone program and as a plugin to photo editors. The new 

version adds compatibility with Adobe Photoshop CS6.

Pricing and Availability
SmartMask v.4.0 is available for purchase with Home 

license for 2 computers, Home Deluxe license and a Business 

license, normally starting from $89.86 but with the AppleUsers 

Discount, they start from $71.89.

Fully functional 10-day trial version is available for 

download at akvis.com.

Discount Code: AppleUsers

Purchase AKVIS SmartMask

http://akvis.com/en/smartmask/index.php


http://www.themacbundles.com
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