
››  2120 ›› BE A HERO | ADVISOR GUIDEBOOK

BUSINESS 
ADVISORY 
BOARD
A local business advisory board 
can be an advisor’s secret weapon 
in developing a strong program by 
providing strategic advice, professional 
insight and financial support for 
programming. Consider inviting local 
businesspeople to serve on a local 
advisory board to fulfill some or all of 
the following functions:

• Reviewing program goals and 
objectives.

• Comparing student performance 
standards to business/industry 
standards.

• Reviewing curriculum and 
instructional materials for accuracy.

• Contributing resources that are
available to their businesses.

• Providing tours, field trip 
experiences, speakers, judges.

• Publicizing the chapter’s activities in 
the community, including at school 
board meetings.

• Performing liaison work with the rest 
of the business community.

• Arranging job shadowing and 
mentoring opportunities

• Advising student competitive event
projects.

• Obtaining contributions, including
scholarship funds.

• Providing equipment and facilities
for specialized learning.

• Conducting job placement activities.

USE SOCIAL MEDIA TO SPREAD 
THE WORD ABOUT DECA
Social media is here to stay. Lucky for 
you, you have a chapter full of excited 
and engaged members who want to 
bring your chapter’s achievements and 
promotions to the next level using innovative 
communication technologies. Don’t be afraid 
to integrate social media into your chapter’s 
communication plan. Here are some ways to 
get started:

1. Select a member or a team of members 
from your chapter to manage your 
various social media sites. Be sure these 
individuals understand how to conduct 
themselves professionally 
and that all school district policies are 
followed, if applicable. Work with your 
social media person or team to develop a 
weekly or monthly schedule for social 
media posts so that there will be no 
surprises when you check your Twitter!

2. Create a fan page on Facebook instead 
of a personal page for your chapter. This 
allows you to treat it like a business page 
and models professional level 
communications. Other platforms you 
should consider creating include a 
Twitter page, an Instagram account, a 
Snapchat account and a Pinterest board. 

3. Determine the primary social 
media platform used by your target 
audiences. Posting announcements 
about meeting times and due dates 
on Twitter maybe the best way to reach 
your chapter members. Posting 
competition photos on Instagram or 
creating events on Facebook may best 
reach parents, alumni and business 
partners. 

4. Aim to post content on your social 
media sites at least once a day, four 
times a week. Deliver content that 
followers will enjoy. Photos of chapter 
events, spotlights on your business 
partners, chapter announcements and 
upcoming events all make great posts 
that give your audience reasons to “like” 
or “follow” your chapter.

5. Tell your audience how to find you! 
If you promote your events through 
posters, flyers and banners, be sure to 
include logos of the various social media 
sites you use, along with the information 
needed to look up your chapter. Send a 
link to parents, business partners and 
administrators. This helps them stay 
connected and showcases your chapter’s 
professional communication methods.

6. Follow DECA on all our communications 
channels to stay up-to-date with 
activities and news at the DECA Inc. 
level. Don’t forget to connect with your 
chartered association through social 
media as well. 

7. Don’t be afraid of the hashtag! Create a 
hashtag for your chapter and encourage 
your members, business partners and 
even parents to use it in all their social 
media activity! You will be #amazed at the 
results. 
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