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The key to writing great descriptions - descriptions that sell FOR you - is to use
this space on your listing to let the customer know that you know that their life
would be better with this product.

When you understand your customer's motivations, wants, and needs, and you
address the right within the context of your product description. you'll having
some winning copy.

The first step in the process is to create interest, right off the bat, by setting the
scene for your customer - while, also, sprinkling some keywords into your great
copywriting. 

Then, highlight the features and, more importantly, the benefits of your product
(try to identify at least three benefits for your product – see bolded benefits
below) and convey professionalism with a standard ending to each listing letting
customers know they can contact you if they have any questions. 

This builds trust and trust = sales.

Example: This coffee mug cozy was created as the perfect gift for coffee lovers.
When she wraps her mug with a custom color, heat resistant coffee cup sleeve,
her mug will not only be insulated, but she’ll remember you each time she takes
a sip!

Made of 100% wool, these coffee mug cozies are reusable, washable, and
customizable in any color you’d like.

This listing is for one (1) coffee mug sweater. Would you like a set of 4?

Check out my listing at <insert link to another listing here>

While the mug is not included, the cozy will fit any standard coffee cup. 
Thank you so much for visiting <your shop name>! If you have any questions or
don’t see a color selection you’re looking for, please click on the “ask a question”
button and I’d be happy to help find exactly what you’re looking for. I look
forward to making something perfect just for you!

 

Writing Descriptions

crochetpreneur.com



PARAGRAPH  1 :  THE  HOOK

PARAGRAPH  2 :  THE  FEATURES  AND  BENEF I TS

PARAGRAPH  3 :  THE  UPSELL  OR  RED IRECT

PARAGRAPH  4 :  THE  CLOS ING

This is your last chance to get the customer to like, know, and trust you – so
highlighting your professionalism is key. Thank them for visiting your shop. Let them
know that you’re available to answer questions and that you’re happy to help.

Leave them with a great impression of your shop. I think by using this template for
each description, you’ll find it easier to write copy and to speak directly to the person
looking to buy your product and I think it will help you turn some of those visitors into
buyers by leaving them with no question that they want this product and they want it
from you! crochetpreneur.com

Product Description Template

Appeal to the senses and emotions. Before you write your description, ask yourself
“what is the pain point that this product solves?” and “how do I want the buyer to feel
about the product?” and “how do I want the buyer to feel when they use the product?”
Then, write your description to fill in those answers.  For my sample description, above,
I want the buyer to feel like they’re getting real value, that they can feel proud when
they give the coffee mug cozy as a gift, that it will help keep their hands protected and
coffee warm, and that they’ll think of the buyer. I want them to feel important and
their gift to be seen as thoughtful.

 This is where you’ll include all those specifics they need to know before making the
purchase. I find it’s best to put them in bullet form or short-sentence form so the
reader doesn’t become overwhelmed by the info. Try to answer all their questions here
– tell them how to order exactly what they want.

 Create an opportunity for an upsell by linking directly to other products in your shop
that coordinate with this one. For example, you could have travel mug cozies, coasters,
or a tea/coffee pot cozy.

Or redirect if this listing isn’t exactly what they’re looking for. If it’s a made to order
listing, redirect to the ready to ship listings, just in case they need a quicker turnaround
time. If it’s a ready to ship item, link to a made to order listing, in case they’re looking
for a different size or color. This way, you keep the customer in your shop, even if they
don’t see exactly what they’re looking for)



PARAGRAPH  1 :  THE  HOOK

PARAGRAPH  2 :  THE  FEATURES  AND  BENEF I TS

PARAGRAPH  3 :  THE  UPSELL  OR  RED IRECT

PARAGRAPH  4 :  THE  CLOS ING

Thank them for visiting your shop.

Let them know where to ask questions.

Link your subscribe form here.
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Product Description Template

What are the benefits of the product?

What are the features of the product? Size, color, measurements, materials, etc?

What other products do I have that I could use as an upsell?

What products can I bundle this product with?

Can I redirect the customer to something different? Made-to-order? Ready-to-ship?

Do I sell the pattern for this product or product for this pattern?

What is the pain point this product solves? 

How do I want the buyer to feel about the product?

How do I want the buyer to feel when they use the product?



PARAGRAPH  1 :  THE  HOOK

PARAGRAPH  2 :  THE  FEATURES  AND  BENEF I TS
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PARAGRAPH  4 :  THE  CLOS ING
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Blank Description Template



crochetpreneur.com

Put it All Together

Combine all of your paragraphs into a seamless description. Read it through to be
sure it conveys all the details the customer needs to answer the question, "Why
should I buy this product from this seller?" 
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