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BRIEF INTRO

In any creative process, it’s easy to go so deep and far that the goals 

set in the start of the journey get invisible. In pure art, it can bring 

up new creative experiments and forms, perhaps far from the initial 

ones seen by the artist still great in their own way. However, in de-

sign it can work differently. Design is actually an art doing the par-

ticular job, achieving goals, providing operations, performing tasks 

and in many cases raising profits. And this state of things dictates its 

own rules of the game.

Designers are often people involved directly into business processes 

via their job. Knowing basics of this field makes designer strong-

er and more productive in terms of the objectives set for particular 

projects. This sort of knowledge gets a designer closer to both client 

and final user of the digital product. 

Having grown diverse and comprehensive experience of creating 

designs for business in terms of branding, UI/UX for websites and 

mobile applications, videos and copy, we would like to share our 

ideas and thoughts on the theme, for the sake of global design com-

munity creating more and more products both user-friendly and 

solving business tasks. In this first issue of Tubik Magazine, readers 

are offered the set of basic business terms defined and analyzed in 

the aspect of design. 

Hopefully, it will be useful to build successful and productive strat-

egies both for designers working for business and ecommerce and 

business people wishing to get more about design techniques and 

their impact on business processes.

Tubik Team

http://tubikstudio.com/
http://tubikstudio.com/
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Modern design has multiple faces, sides and directions. Some of 

them are more artistic than the others which are deeper concen-

trated on profits and goals. However, any way it goes design is the 

sphere with different perspective. Design is goal-oriented and prob-

lem-solving activity applying art to serve people.

Talking about the sphere of web and app design, one of the most 

practical and goal-oriented fields of creativity is design for e-com-

merce. In this domain, there are many factors influencing design de-

cisions and lots of relevant aspects to study and research. Designing 

a product for ecommerce, be it a website, a web or mobile applica-

tion, branding design or advertising materials, designers work with-

in various limitations built by particular product or service features, 

target audience, marketing and promotion strategy, business goals, 

budget and investment plan etc. Design becomes a tool working 

when used properly. Therefore, to use it efficently, the designer 

needs to know the basics of business and economy as the goal of 

design process in this case is creating an app or a website raising 

money and built on business techniques and methods. Moreover, 

quite often designers creating e-commerce platforms and products 

“Contrary to popular 

belief, designers are 

not artists. We employ 

artistic methods to 

visualize thinking and 

process, but, unlike 

artists, we work to solve 

a client’s problem, not 

present our own view of 

the world.”

Erik Spiekermann

http://tubikstudio.com/
http://tubikstudio.com/
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“Whether you are helping 

to launch a new business 

from scratch, or making 

incremental changes to 

an existing product, or 

something in between, 

any design task you 

undertake must serve a 

goal. It’s your job to find 

out what those goals are.”

Mike Monteiro

work in team with marketologists, advertisers, researchers, analysts 

and psychologists all of whom have a purpose to increase the level 

of profit brought by the final product.

So, we decided to collect and explain here basic business terms 

which are important in the process of digital design for e-commerce. 

Considering this list can the designer much closer to marketologists 

and provide great help for better communication. In addition, keep-

ing the aspects mentioned below in mind on the earliest stages of 

design such as UX research and wireframing is a good way to effec-

tive solutions increasing profits on the solid well-thought-out logic 

of interaction. The set of terms can be also useful for project man-

agers involved in the process and managing collaboration between 

different sides of the same process.

http://tubikstudio.com/
http://tubikstudio.com/
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Business Basics
This section is focused on basic terms used in the domain of econom-

ics and business strategy mostly concentrated on sales in their broad 

understanding. Taking them into account and analyzing significantly 

increases the chances of creating efficient digital products.

E-commerce
Electronic Commerce

DEFINITION. E-commerce is the direction of business activity 

when the process of providing customers with goods or services 

is done by means of electronic devices and the Internet. This sort 

of communication and finalization of sales adds some new aspects 

to data management, sales channels, advertising, presenting goods 

and services and moreover — enabling full cycle of commerce op-

erations, including payments, delivery and refunds.

The last decade witnessed booming ecommerce development. To-

day it provides the opportunities for not only e-trade both from 

businesses to buyers but also online auctions and user-to-user sales 

platforms. E-commerce systems and activities today include pre-

senting and booking wide range of services, e-banking, commercial 

operations with e-money and e-wallets, diverse forms of e-mar-

keting and many other things which customers are using more and 

more often on everyday basis.

DESIGN ASPECT. Obviously, success of e-commerce activity de-

pends on several factors among which:

• quality of the product or service offered

• quality of the content presenting the offer to customers

• quality of the channels informing user about the product or servise

“A satisfied customer 

is the best business 

strategy of all.”

Michael LeBoeuf

“If you do build a great 

experience, customers 

tell each other about 

that. Word of mouth is 

very powerful.”

Jeff Bezos

TWEET THIS

http://tubikstudio.com/
http://tubikstudio.com/
https://twitter.com/intent/tweet?text=“A satisfied customer is the best business strategy of all.”Michael LeBoeuf @tubikstudio https://goo.gl/w8Tmwm%20world 
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• quality of design for the electronic platform — website and/or mobile ap-

plication — via which the sales are going to be delivered.

So, it’s easy to see that UI/UX design part plays the vital role. Thor-

oughly thought-out logic and transitions, simple and clear microin-

teractions, fast feedback from the system, attractive product pres-

entation, easy payment flow and plenty of other details and features 

can directly influence increasing profits for the business involved in 

such a popular e-commerce game. This is the field where designers 

and business experts can work as one team for good of everyone, 

first of all of target user.

Designing an e-commerce website or mobile app, designers should 

definitely consider the following aspects:

• operational simplicity

• strong branding

• security of users’ data

• effective use of visual elements

• clear data presentation via menus, catalogues etc.

• user’s ability to leave feedback about goods and services

Vinny's Bakery

http://tubikstudio.com/
http://tubikstudio.com/
https://dribbble.com/shots/2749617-Tubik-Studio-Vinny-s-Bakery
https://dribbble.com/shots/2749617-Tubik-Studio-Vinny-s-Bakery
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• easily available general and contact information about the business provid-

ing goods or services

• design that supports the offer not overshadowing it.

Conversion
DEFINITION. Initially in terms of e-commerce, conversion is the 

index showing how many visitors moved to the end of the way they 

were offered actually buying a product. So, for e-commerce con-

version transforms visitors (users) into buyers.

DESIGN ASPECT. Today ecommerce applies wide range of tech-

niques, so in terms of web or app platforms meaning of conversion 

also gets broader. In modern terms of comprehensive and numer-

ous functions and needs, which users are able to fulfill with online 

resources and digital products, conversion is the rate of cases when 

visitors did the action they were called to. And that can be not only 

buying something.

For example, in the article about landing pages which are recognized 

among strong tools for e-marketing and e-trade we mentioned that 

conversion can be also fixed in case of:

• moving to direct use of a product

• subscription

• transition to the other page

• downloading an app or a file

• providing some information

• answering the question in the survey

• starting free/discounted trial use of a product

• browsing a library

• reading more detailed description of the product or service etc.

Therefore, conversion for a webpage or app screen can mean dif-

ferent actions that correspond to sales or marketing strategy of the 

particular business.

“It’s much easier to 

double your business 

by doubling your 

conversion rate than by 

doubling your traffic”

Jeff Eisenberg

http://tubikstudio.com/
http://tubikstudio.com/
http://tubikstudio.com/landing-page-direct-flight-to-high-conversion/
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Conversion means that your page transforms passive users into ac-

tive. They don’t just observe the information given to them, but also 

do the action which is offered by this page. So, conversion is one of 

the most important indices of the web page or app screen efficiency 

which is vital for business. It is a metric reflecting focus on engaging 

visitors with data performance and stimulating them to make the 

action which is a part of a business plan.

For designers the factor mentioned above means that if they create 

design concentrated on conversion rates via positive user experi-

ence, their work will result in website or app bringing profit both for 

user and business.

Sales Funnel
DEFINITION. Sales funnel (in other words — purchase funnel) is a 

technique which is deeply customer-focused and based on gradu-

al involvement of a customer into the process that potentially gets 

finalized with the act of actual purchase. When this technique is ap-

plied, the customer moves through several stages of involvement 

Landing Page 

Animation 

“Communications is at 

the heart of e-commerce 

and community.”

Meg Whitman

TWEET THIS

http://tubikstudio.com/
http://tubikstudio.com/
https://dribbble.com/shots/2623261-Landing-Page-Animation
https://dribbble.com/shots/2623261-Landing-Page-Animation
https://dribbble.com/shots/2623261-Landing-Page-Animation
https://twitter.com/intent/tweet?text=“Communications is at the heart of e-commerce and community.”Meg Whitman@tubikstudio https://goo.gl/w8Tmwm%20world 
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providing him/her with necessary information about the product 

and benefits persuading to make a purchase.

Basic sales funnel includes the following stages:

• Introduction (Awareness). User gets the initial information about the prod-

uct, its brand name and nature. In other words, user learns that the product 

or service exists on the market;

• Education (Interest). User is provided with more detailed information 

about the features and benefits of the product or service that can poten-

tially interest them and solve their problems;

• Evaluation (Analysis). User gets the chance to compare the offer with 

its competitors and obtain the information about USPs (Unique Selling 

Points) of the offered product or service;

• Decision (Engagement). User gets final vital arguments engaging him/her 

to make a decision; it can be short summing-up about core benefits of 

the offer, data about additional bonuses or special offers, engaging call to 

actions and explanation of purchase process;

• Purchase. User makes a decision and takes the ability to make a purchase. 

The sale is done;

• Retaining (Repeating the experience). User gets the opportunity to leave 

feedback, obtain additional contacts supporting the offer, subscribes to 

updates, gets the chance to repeat the purchase easily if desired.

DESIGN ASPECT. In terms of e-commerce, sales funnel is highly 

effective commercial technique supported with diversity of functions 

digital products can offer. Knowing the principles of sales funnel leads 

to customer-centric, informative and engaging design solutions. Sales 

funnel can be either fully represented on the website or landing page as 

well as in mobile application or from outer source, for example social 

media taking over the mission of awareness and interest and directing 

engaged traffic to the platform enabling to buy the product.

In addition, sales funnel stages thought out and applied properly can 

work as a sort of filters letting quickly inform users about the prod-

uct or service and move to the next stage those who are potentially 

more interested while saving time and effort for those who are look-

ing for something other.

http://tubikstudio.com/
http://tubikstudio.com/
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However, sales funnel designed carelessly can play the opposite 

role: it can confuse users who are potential buyers and turn them 

out of the website or app without taking a chance to learn proper 

information about the offer.

Sales funnel should be applied and designed on the basis of thor-

ough research of target audience and market segment. Moreover, 

it should be carefully tested from the very start of its implementa-

tion to measure if all the stages work efficiently. Practice proves that 

even minor design changes can bring big changes.

Sales Channel
DEFINITION. Sales channels are the ways through which the po-

tential customers come to the point of e-commerce, be it a website 

or mobile application with which they can realize the actual purchase.

DESIGN ASPECT. Designing for e-commerce, it is important to 

take into account maximum of the possible sales channels which 

BRMC Website

“It is not your customer’s 

job to remember you.It 

is your obligation and 

responsibility to make 

sure they don’t have the 

chance to forget you.”

Patricia Fripp

http://tubikstudio.com/
http://tubikstudio.com/
https://dribbble.com/shots/2646889-BRMC-Website
https://dribbble.com/shots/2646889-BRMC-Website
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are really numerous in the Internet, from social networks to special-

ized forums, influencers’ reviews and tailor-made advertising cam-

paigns. Researching and understanding those channels gives broad-

er prospects to the actual point of sale which you are designing for.

There are several vital aspects to remember about:

• Sales channels should be initially concentrated on target audience. There 

is always the place and time to broaden the perspective as soon as core 

target audience is involved. However, the attempts to “sell for all” and “de-

sign for everyone» from the launch can bring to waste of effort, time and 

money spent on design and promotion. Move gradually and measure the 

efficiency of design solutions at every step;

• Sales channels will work effectively from initial awareness stage if they wit-

ness strong connection to general brand identity. That is the reason to de-

velop guidelines for online sources presentation in brandbook considering 

all the details of visual presentation and mission statement. Consistency is 

a powerful tool of both design and marketing;

• Sales channels should direct traffic to the places which enable users quick-

ly get informed and make the actions they come for. For example, if the 

post in Facebook invites users to participate in summer sale, they should 

be directed right on the landing page of this sale, not to the home page of 

the website.

The mentioned factors thought out at the stage of thinking over 

UX design solutions are able to make a good impact on conver-

sion and sales rates.

Niche
DEFINITION. In business, niche means concentration of the offer 

on specific needs, wishes and problems of a specific target audi-

ence. Niche market is a specialized market segment which is aimed 

at concise market needs with a close view on its demography, ed-

ucation level, level of income and purchase abilities etc. For exam-

ple, when one company produces software generally used for cre-

ating and editing textual materials for broad target audience while 

“We will continue to see 

a convergence of the 

digital and physical 

world. Those who 

conquer that trend will 

be market leaders.”

John Phillips

http://tubikstudio.com/
http://tubikstudio.com/
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the other is adopted for specific needs of copywriters and editors 

(grammar checking, plagiarism analysis, synonyms prompts etc.), 

the latter one presents the niche business.

DESIGN ASPECT. Designing for niche market and niche product, 

it’s important to learn all the details about the target audience as it 

is going to be quite specific and more details are usually influencing 

the process of design and marketing. Applying psychology of color, 

copy targeted at potential clients, deep analysis of their needs and 

providing efficient layout, easy transitions, clear data presentation 

and aesthetic features that suit this particular audience is a good 

way to high profit. In addition, creative ways to emphasize specific 

nature of the product or service by means of design such as brand-

ing and original UI solutions can help the product to stand out of 

the crowd and stay competitive.

Bonano 

e-commerce

http://tubikstudio.com/
http://tubikstudio.com/
https://dribbble.com/shots/2531677-Bonano-e-commerce
https://dribbble.com/shots/2531677-Bonano-e-commerce
https://dribbble.com/shots/2531677-Bonano-e-commerce
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Maslow’s hierarchy of 
needs
DEFINITION. One of the basic psychological theories widely ap-

plied in business on both micro- and macroeconomical levels. De-

veloped by Abraham Maslow, it is focused on the hierarchy of hu-

man needs and consequently factors of motivation.

Its presentation found at Simply Psychology website features 5 lev-

els of human needs given by the theory:

1. Biological and Physiological needs — air, food, drink, shelter, warmth, 

sex, sleep;

2. Safety needs — protection, security, order, law, stability, freedom from fear;

3. Love and Belongingness needs — friendship, intimacy, affection and 

love, — from work group, family, friends, romantic relationships;

4. Esteem needs — achievement, mastery, independence, status, domi-

nance, prestige, self-respect, respect from others;

5. Self-Actualization needs — realizing personal potential, self-fulfillment, 

seeking personal growth and peak experiences.

DESIGN ASPECT. Having read the points of the theory, it’s easy 

for a designer to ask: “What does it have in common with design 

process?” The link perhaps doesn’t look really obvious, but it is 

fundamental in motivating people to use or buy products or ser-

vices on different levels of economic relationships. Designing for 

e-commerce, which is one more type of human relations, with a 

specific goal and ability to apply the mentioned theory can pro-

duce user-friendly and customer-centric product achieving its tar-

get audience and solving its problems.

Certainly, it’s great when designer is able to involve professional 

marketologists into all the stages of the creative process and apply 

their professional knowledge and skills in design form. However, this 

“It is quite true that man 

lives by bread alone — 

when there is no bread. 

But what happens to 

man’s desires when 

there is plenty of bread 

and when his belly is 

chronically filled?

At once other (and 

‘higher’) needs emerge 

and these, rather than 

physiological hungers, 

dominate the organism. 

And when these in 

turn are satisfied, again 

new (and still ‘higher’) 

needs emerge and so 

on. This is what we 

mean by saying that 

the basic human needs 

are organized into a 

hierarchy of relative 

prepotency”

Abraham Maslow, 1943

http://tubikstudio.com/
http://tubikstudio.com/
http://www.simplypsychology.org/maslow.html
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opportunity isn’t always available. Moreover, designer able to ana-

lyze economic basics and business factors influencing the design 

scheme and logic gets the higher level of proficiency.

In design for e-commerce, it is good to understand from the early phas-

es of the process what stage of the Maslow’s pyramyd the core target 

users are at. Answering this question, designer is able to talk to users in 

their language and find the solutions that resonate in their hearts and 

minds the best. Users’ needs form their motifs, triggers that can catch 

their attention, words that can touch them, length of copy and calls to 

actions that they are ready to accept and follow. Analyzing the level of 

needs and expectations, designer is able to find the most efficient lay-

out and informative graphic elements. Knowing and feeling the user is 

the solid foundation for problem-solving goal-oriented design.

4P Theory
DEFINITION. Famous 4P theory, presented by Neil H. Borden 

and later grouped by E.Jerome McCarthy, also known as mar-

Cafe Coupon App

http://tubikstudio.com/
http://tubikstudio.com/
https://dribbble.com/shots/2660900-Cafe-Coupon-App
https://dribbble.com/shots/2660900-Cafe-Coupon-App
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keting mix, has become highly popular and efficient in business 

strategy, including e-commerce sphere. It states that product 

launch and lifecycle is based on four “P” factors: product, price, 

place, promotion. Business Case Studies website simply formu-

lates it the following way:

When marketing their products, firms need to create a successful mix of:

• the right product;

• sold at the right price;

• in the right place;

• using the most suitable promotion.

Marketing case studies prove that missing even one of four men-

tioned positions can waste all the effort and reduce the levels of 

profit and brand awareness significantly.

DESIGN ASPECT. No doubt, 4P theory is highly applicable in de-

sign for e-commerce. The Price of product is usually the furthest 

part from designer’s decisions as it is decided and given by the 

stakeholders ordering design part of work. In perspective of Product 

it works only partly being applicable to those cases when users buy 

digital products or services, let’s say mobile applications, which also 

need UI/UX design.

However, talking about the other two factors we can see how actual 

they are in terms of design effort and creativity. Indeed, designers 

creating websites or apps for e-commerce, create the right Place 

for trading and are responsible for making this place comfortable, 

attractive and correspondent to the product nature as well as target 

audience expectations. As for the Promotion, today online market-

ing features numerous ways of presenting the product and achieve 

the target audience; it’s effectiveness also significantly depends on 

design decisions. 

Neglecting close interconnection and mutual influence of all those 

“People don’t call it 

e-commerce anymore. 

It’s called omni-

commerce, and it’s 

the idea that digital 

permeates every step of 

the purchase chain from 

product discovery to 

trial to pricing to actual 

purchase.”

Tolman Geffs

http://tubikstudio.com/
http://tubikstudio.com/
http://businesscasestudies.co.uk/business-theory/marketing/marketing-mix-price-place-promotion-product.html#axzz4KKSbKAWJ
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factors on the final result increases risk of poor rates. Design deci-

sions made on the basis of those factors supporting each other help 

to provide pleasant, positive, easy-to-use and user-focused e-com-

merce platforms.

The bottom line
The set of business terms and their definitions given above builds 

the bridge between business strategies and designs able to effi-

ciently support them. However, it’s very easy to get overwhelmed 

with all those techniques and forget the first and most important 

thing. There are no any sophisticated design solutions, marketing 

techniques and any sort of magic which will sell the bad product 

for a long time. Surely, there can be some effect, but it will never 

retain the users. Positive experience of interaction with a website 

will not overcome bad experience of interaction with low-quality 

product or service.

Museu

http://tubikstudio.com/
http://tubikstudio.com/
https://dribbble.com/shots/2620649-Tubik-Studio-Museu
https://dribbble.com/shots/2620649-Tubik-Studio-Museu
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The offer is the key. Design is an actionable and helpful tool on every 

stage of launching, presenting and promoting the product, informing 

users about it and selling it in fast and easy way. Nevertheless, if the 

product is of poor quality, successfull design of e-commerce plat-

form isn’t going to make it better. Think over the product and its user 

first, only then design will give it the chance to beam at full.

“To satisfy our customers’ 

needs, we’ll give them 

what they want, not what 

we want to give them.”

Steve James

http://tubikstudio.com/
http://tubikstudio.com/


tubikstudio.com22

Design for Business

C H A P T E R  T W O

Short but Vital.
Key Abbreviations
in Design for 
Business
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Design is the job whose aim is to achieve the goal and usually it is 

done by multiple means, techniques and tricks. Anyway, design is a 

professional activity that has to solve a problem. In design perspec-

tive even purely artistic elements have to perform some task and 

play their role in achieving the goal. In the vast majority of cases we 

design not for ourselves or our clients: we design for users who have 

pains, needs and wishes and our task is to set the goals and find ef-

fective solutions. It’s like math: you get the problem — you find the 

formula and way to solve it — you work over the solution — you get 

the result. To get the result you need to set the goal at the very first 

step of design process.

Plenty of websites and mobile applications are created with a sort 

of business idea or scheme behind. That makes them goal-orient-

ed and customer-oriented. For designers it can be both help and 

challenge: they get a clear goal, which means they know what re-

sult is expected, but with the goal they also get a set of limitations 

and restrictions to consider. Designing for business, it is necessary 

to understand not only user experience and behavior, psychology 

behind interaction and decision making, but also business goals and 

processes which influence general result. It is important to under-

stand business language to have a quick contact with customers, 

http://tubikstudio.com/
http://tubikstudio.com/
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who sometimes don’t know much in design, but definitely know 

what are their business goals and expectations.

In the previous chapter devoted to basic business terms we have al-

ready started building the bridge between business and design process. 

This part continues the topic with vital abbreviations which are now an 

integral part of business communication. Making orders for design and 

development services, customers can mention those abbreviations in 

scope of work and philosophy of product, they should be included in 

business and content strategy. Understanding them and knowing de-

sign aspects of their realization results in goal-oriented and user-cen-

tered design which is able to solve problems and bring profit.

USP
Unique Selling Point / Unique Selling Proposition

DEFINITION. Unique Selling Point (Unique Selling Proposition) is 

the element of marketing and promotion strategy which presents 

the most important benefit (or set of benefits) that people can get 

with the product or service. This is actually a feature which makes 

the offer unique and different from the others on the market. This is 

what marks the offer out of the competition.

The article published by Kissmetrics Blog and giving several prac-

tical examples mentions: “Instead of attempting to be known for 

everything, businesses with a unique selling proposition stand for 

something specific, and it becomes what you’re known for.” That is 

a good explanation of how USP is beneficial for business itself and 

why it should be also considered at design stage. For most cases of 

business practice, the attempt to offer everything for everyone is the 

utopy which goes nowhere. Specific offers to definite target audi-

ence give much more, especially at the start of the way.

“Everyone is looking 

for a unique selling 

point. Sometimes 

small touches make an 

amazing difference.”

Jim Hossack

http://tubikstudio.com/
http://tubikstudio.com/
https://blog.kissmetrics.com/unique-selling-proposition/
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DESIGN ASPECT. USP is an important thing to define at the first 

stage of ideation and development of business strategy and design 

solutions that correspond to it. Outlining the USP is one of the hard-

est tasks as it actually influences all the design process as well as 

ways to present and promote the product. However, starting work 

without understanding what is going to be the USP is mostly like 

starting traveling without any particular place or destination in mind: 

it can be a sort of exciting experience, but nobody knows what it 

will bring in the end. Business trips are never planned like this and 

business goals are hardly achieved that way.

If USP is defined at pre-design stage it means that all design solu-

tions can be made to support it. That is a good foundation for effi-

cient branding supported by recognizable and consistent interface 

design which enhances better interaction and memorability. USP 

directly influences:

• design of a logo and brand identity;

• understanding the mission of the offered product, its tone and voice which 

directly influence visual and graphic design presentation;

• application of identity in the elements of interaction (website, mobile appli-

cation, interactive displays, presentation in social networks etc.);

• building up principles of interaction and user experience in terms of effi-

cient presentation and providing benefits of USP;

• creating user interface that clearly reflects USP and provides fast and 

easy way to getting it;

• creating and selecting content which will support general design concept 

and show users the advantages of the product;

• design of a landing page that will have the structure and content directly 

presenting USP to target audience;

• applying design tactics that increase conversion of the webpages or 

application screens;

• strategy of SEO and copywriting which will support design solution and 

consistency of the offered benefits etc.

“In order to be 

irreplaceable one must 

always be different.”

Coco Chanel

TWEET THIS

http://tubikstudio.com/
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It’s also important to realize that USP is not a business statement or 

business goal itself. It is the benefit that the provider shows and outlines 

as essential and beneficial for users. Business goal is the result which 

company wants to obtain, business mission statement is a sort of 3D 

presentation (the directions of business development and its results for 

company’s clients, employees and owners), while USP is what compa-

ny shows to clients and users as good and worthy for them.

For practical example, let’s imagine a company launching a website 

selling books. Suppose, the business goal is to sell 5000 books via the 

service for the first year. To do it, the company needs to attract visitors 

with a feature that will differ it from the others on the market. Say, 

the website will provide the ability for live communication support in 

choosing books provided 24/7. A user will be able to ask any question 

about the range of presented books any moment when it’s desired 

and get the immediate feedback, which is very convenient for cus-

tomers. That is what the service chooses as its USP and declares to 

users as the feature differing it from the competition. Buyers do not 

need to know the business goal as how many sales are expected to 

be done or how much profit the company wants to earn. 

Björn 

http://tubikstudio.com/
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Buyers need to know what is especially good and comfortable for 

them so much that they should come to this company and not to 

the other. When it is defined at the first steps of creating the product, 

design becomes the powerful tool to inform users about the bene-

fits, strengthen their power, make them look as attractive as possible 

for this particular target audience.

Moreover, knowing the USP with which the product is or going to 

be positioned on the market, UX designer is able to find the best 

ways and techniques to provide users with the ability to get what 

they want quickly and easily. Navigation, usability solutions, layout 

and transitions — everything will make user experience more pos-

itive and efficient while business goal more achievable. This is how 

thoughtful design works for business.

Therefore, at the earliest stages of design process, project docu-

mentation should definitely include the data about USP. If design 

and marketing are done within one company, it is highly advisable 

that management, marketologists and designers get together and 

discuss the general strategy of work to avoid misunderstandings. 

If design is outsorced and provided by the other side it is recom-

mended for designers and project managers to get as much infor-

mation about the USP as possible. This will save money and effort 

for both sides as this way reduces issues of redesign that can come 

up when the task is very general and blurred as well as it will pro-

vide the result which is more customer-oriented and adjusted to 

business goals of the company.

As a practical example, we can remember the story of creating new 

branding and UI design for Saily App. This is a local service of us-

er-to-user e-commerce. The customers defined its USP from the 

very start: it is a local community app allowing neighbors to buy 

and sell their used stuff, so it provides people with the ability to sell 

their own things or quickly search for the needed ones sold in their 

location. This idea became the solid basis for all the design solutions 

Buyers need to know 

what is especially good 

and comfortable for them 

so much that they should 

come to this company 

and not to the other.

http://tubikstudio.com/
http://tubikstudio.com/
http://tubikstudio.com/case-study-saily-design-logo/
http://tubikstudio.com/case-study-saily-app-designing-ui/
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around branding and user interface of the app, setting bright expe-

rience and friendly communication. If you are interested to read the 

details and see visual design process, welcome to read case studies 

on logo design and UI design for the app.

MVP  
Minimum Viable Product

DEFINITION. MVP is a product with the set of minimal functions 

and features which are logically completed and sustainable provid-

ing the most important and basic functions for the core target au-

dience. This means that the basic version of the product, able to 

fulfill key operations which are solving target audience’s problems, 

is created as live and starts real functioning as soon as possible. The 

approach is opposite to the stategy of creating full design and com-

prehensive functionality for all the product features for broader tar-

get audience and only afterwards launching it on the market.

DESIGN ASPECT. MVP approach has several benefits:

• As it starts from the simple and basic version of the product, it doesn’t take 

“Almost all quality 

improvement comes 

via simplification of 

design, manufacturing... 

layout, processes, and 

procedures.”

Tom Peters

http://tubikstudio.com/
http://tubikstudio.com/
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long time to provide design and development and makes possible to start 

playing on the market faster. It’s especially actual for diverse technological 

ideas and concepts as they are always at risk to outmode by the time all the 

design, development and testing cycle is finished;

• It enables desiners, testers, analysts, managers and marketologists to collect 

data of real users’ interaction with a product, reveal the bugs, understand their 

wishes and pains deeper and use all that information in design and presenta-

tion of further, more complex versions of the product. Although testing should 

be done at the stage of development, it is impossible to predict all the potential 

problems of interaction with a product before real users start this interaction. 

MVP enables to do it faster and make next versions more efficient;

• If thoughtfully made and carefully presented, MVP can play the role of bait 

attracting target customers and allowing its creators to see if target audi-

ence was defined properly and analyzed deeply enough;

• Next versions of MVP usually present quite massive functional additions so 

depending on the target it may work as the way of positive and dynamic 

user experience, different from slight changes in the products whose func-

tionality was fully developed before the launch.

Therefore, in terms of design MVP is the strategy of step-by-step 

movement on the market, when every next step is based on the anal-

ysis of the previous one from the actual data collected from real users. 

That means designer should also apply the strategy of gradual design, 

carefully applying only core features which are really vital for the MVP 

GIF for Sport App 

http://tubikstudio.com/
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as the start of the journey. It greatly influences the number of screens 

and content on them, necessary transitions and notifications which 

users really need at this stage of using the product, level of complexity 

and sophistication of graphic materials and animation etc. UX design-

ers should remember that MVP always has a definite core target au-

dience and the solutions around interactions, experience, visual per-

ception etc. Knowing these core users makes the design task more 

particular and the result will be more customer oriented thus efficient. 

Next versions of the product will provide broader functionality and in 

this way will broaden the circle of users, but it will work in case when 

core target audience is caught by MVP.

Successful MVP is directly connected to the USP of the product. 

Here USP plays even bigger role as it enables to make the product 

user-centered and in this case the chances of making it efficient 

and attractive to users get much higher. Presenting the product 

solving particular problems of a particular group of people in many 

cases proved itself as efficient strategy with perspective of further 

growth of both functionality and audience. This strategy works es-

pecially well for various startups which start with limited budget 

used wisely for practical presentation of the vital features of the 

product: if MVP is thought out properly, at this first stage they al-

ready start monetization of the product, attract users and at the 

same time apply practical data analysis in further stages of design. 

It’s easy to see that the role of UI/UX design here gets even higher 

as MVP is actually the chance of making a good first impression. 

Spoiling it with bad design can have crucially bad result for prod-

uct’s promotion as well as good design can build up solid founda-

tion for product growth.

http://tubikstudio.com/
http://tubikstudio.com/
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B2B
Business-to-Business

DEFINITION. B2B is the term used in business, marketing and 

economy to mark the relations of the sides in the business process 

like “business-to-business”. B2B means that one company provides 

products or services aimed at the other companies’ business 

activities. The target audience of the offer is not individual customers 

but businesses. Nature of relations has a direct impact on business 

process, strategy, promotion and therefore any design stages involved 

in this scope. Actually, if we are talking about outsorce design and 

development services, they are a direct example of B2B.

Let’s mention the same company which sells books. They need a 

website which will provide quite broad functionality for big amount 

of users. They monitored the market of webservices and found out 

that hiring an outsorce company for design and development is 

cheaper for them than creating an in-company department of such 

CalloSum

“Stop selling. Start 

helping.”

Zac Zagler

TWEET THIS
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http://tubikstudio.com/
https://dribbble.com/shots/3007929-CalloSum-Landing-Page
https://dribbble.com/shots/3007929-CalloSum-Landing-Page
https://twitter.com/intent/tweet?text=“Stop selling. Start helping.”Zac Zagler @tubikstudio https://goo.gl/w8Tmwm%20world 


tubikstudio.com32

Design for Business

specialists. This is the start of B2B relations as design studio provides 

their services for another business — a bookshop.

B2C
Business-to-Consumer

DEFINITION. One more way of business relations in which business 

provides products or services directly to individual buyers or end 

consumers.

Remembering the case with a bookshop selling online, its business is 

built along the B2C scheme. It presents and sells books to individual 

buyers and its aim is to involve as many customers as possible. It 

needs to strengthen its presence online communicating directly to 

potential buyers so for this aim it can use online e-commerce spot, 

blog, forums, social networks etc. The graphic material, ways and 

style of communication, visual presentation and brand identity will 

work differently than for B2B and will need other approach because 

psychologycal background of the interaction is different.

Gym Landing Page

http://tubikstudio.com/
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C2C
Consumer-to-Consumer

DEFINITION. It’s definitely clear that presented term features 

one more type of business relationship when operations are 

done directly from consumer to consumer. This term has grown 

its presence significantly with the boost of ecommerce because 

nowadays the internet provides broad opportunities for such sort of 

business. The best known way of C2C relationship is platforms for 

online auctions, sales etc. Creating such platforms, designers have 

to consider peculiarities of interaction in terms of this business 

scheme. Design in this case is usually done for the third party 

which creates this platfrom allowing users to operate on it selling 

and buying their stuff.

DESIGN ASPECT. People involved in design process for products 

and services have to consider the types of relations chosen for the 

particular project. Actually, the type of business scheme initially 

Saily App

“Your most unhappy 

customers are your 

greatest source of 

learning.”

Bill Gates

http://tubikstudio.com/
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defines target audience and nature of interactions which are key 

factors for efficient and user-friendly design solutions. Designing for 

business should supposedly involve methods of visual and content 

presentation which are different from the one presented directly to 

end users. It’s easy to see by examples of numerous landing pages: the 

ones aimed at companies use content, language, visual and graphic 

elements, placement of data blocks different from those which are 

targeted at individual buyers or users.

Neglecting the aspect of business relations increases risk of creating 

design which will not provide high conversion rate even being 

sophisticated, stylish and attractive visually. Psychological background 

behind design solutions has to support a particular business schemes 

or strategy. Here in TUBIK we have had broad experience of design 

for all the mentioned schemes so below you will find some ideas we 

would like to share on the basis of that practice.

DESIGNING FOR B2B, it’s important to remember that:

• Design solutions shoud consistently strengthen branding and com-

pany policy which is important for other business side. If website 

or landing page represents, let’s say, a service as accomplished by 

well-prepared and professional team of specialists with their poli-

cy and statement, it is appreciated and trustworthy so builds better 

bridge for collaboration;

• Implementation of design elements in social network marketing of B2B 

company, using the same style, voice, corporate colors and graphics, spe-

cially designed branded items etc. is one more way to strengthen brand 

awareness by means of design;

• Consistent and thought-out content strategy combining visual and textual 

material with careful selection of visuals and copy is able to fulfill all the 

stages of sales funnel and bring better conversion of the website, landing 

page or application of B2B company;

• Concise and minimalistic solutions in design and copywriting work effi-

ciently in most cases because they save time and effort of busy stakehold-

ers and entrepreneurs. Good variant of scenario is when they are given 

concise core information at the first stage of interaction but always have 

the chance to read more if they are interested (as well as avoid reading 

http://tubikstudio.com/
http://tubikstudio.com/
http://tubikstudio.com/landing-page-direct-flight-to-high-conversion/
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huge copy blocks if they don’t want). Surely, this solution should be based 

on thorough user research, but anyway it has high potential to make user 

experience more positive and effective;

• Business is done differently in different countries. It should be always con-

sidered together with the nature of business relations as the factor making 

considerable impact on the level of trust and wish to collaborate. Selec-

tion of graphic content and layout of the elements on the screen or page 

should go under analysis in this perspective as some graphic elements, 

photos, gestures, word combinations, color choices which are efficient 

and clear for one region or culture can be totally inacceptable or even 

offensive for the others. Creation of several landing pages targeted locally 

can be an effective solution;

• The aim of a website or other piece of design presenting B2B company 

is not to grow a huge flow of traffic but to engage and direct leads which 

belong to target audience and are potentially open and able to take part in 

business collaboration or partnership good for both sides. It’s important to 

keep in mind that retaining customers in this case plays not less role than 

involving them into the game.

DESIGNING FOR B2C it important to consider that:

• The target audience can be more diverse so design solutions which will effec-

tively transer the necessary message to the user can require more universality;

• Visual presentation should be catchy and original as in this sphere 

competition is very high;

• In many cases website or platfrom for B2C provides full way up to the pro-

cess of buying and delivery. Terms of data protection and security require high 

attention here. Neglecting this aspect will get the company name associated 

with bad service so will make a big hole in its reputation;

• The website has to be technically ready to support a really big number of users 

simultaneously as frequently more offers are available than in B2B so the flow 

of users potentially interested in buying it can get higher quantities;

• Strong and consistent presentation of the brand in social networks fea-

turing the same design solutions is certain must-have. Not only does this 

strategy offer more marketing opportunities, but also supports better di-

rect communication with consumers and shows the company’s opennes 

to discussion as one more reason to trust. The same visual design should 

be used consistently across all the platforms to increase brand awareness 

and create strong associations;

• The aspect of virality works effectively in this type of business relations and can 

be used via design features like interesting animations, engaging illustrations 

and characters, brand mascots, Easter eggs, funny or encouraging videos etc.

http://tubikstudio.com/
http://tubikstudio.com/
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DESIGNING BRANDING AND INTERFACES FOR C2C, it’s 

advisable to consider that:

• The platform should be intuitively navigated and clear to use for people 

with different level of tech abilities and on various devices;

• Engaging and original UI desing solutions are a good way to set the first 

contact and involve users into active interaction;

• Thought-out placement of layout elements and visual hierarchy can in-

crease conversions and that will be the strong reason of user retention;

• UX of user-to-user communication (chats, discussions, comments, shar-

ing etc.) should provide diverse features and broad possibilities;

• User interface visual design should provide good universal background and 

environment for presentation of various products and services;

• The platform will need an efficient and quick system of user support.

http://tubikstudio.com/
http://tubikstudio.com/
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Practical Cases
Design projects we have accomplished here in Tubik Studio are 

based on multi-dimensional analysis. Close collaboration with the 

client’s side and involving the maximum possible information about 

business goals, target markets, audience and details of the product 

always make the process more fruitful, efficient and resultative for 

all the sides. To provide the insights on design process, we have 

shown full design path in case studies published in. Let’s see what 

were the business tasks and their solutions. If you are interested to 

look at all the process and iterations, just follow the links.

http://tubikstudio.com/
http://tubikstudio.com/
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Case 1: Echo. UI Design
TASK

Creating the social network enabling users to deal with music on 

their mobiles and other devices. 

SOLUTIONS 

Music is an integral part of human life, but at the same time that 

is not the sphere where people would like to take any additional 

efforts. For most listeners in most cases music is where a person 

relaxes or, vice versa, gets energy — not the point for hard work de-

manding elaborate skills. The wider is the target audience of the 

music service, the simpler and clearer it should be. Everything the 

user needed here is clear navigation and fast work. However, con-

sidering the number of competitors on this market, it was necessary 

to think also about something original in design so that the service 

can stand out of the crowd.

Case study:

Echo. UI Design

http://tubikstudio.com/
http://tubikstudio.com/
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The designer started the work on the site from the research of exist-

ing products and creating the logic of user experience. The decision 

was made to begin with designing the mobile version which was 

supposed to be more widely used and simpler for the target users. 

Next stage of design was going to provide implementation of the 

mobile version into web.

UI design moved through two global iterations to get the most us-

er-friendly result able to provide effective interaction with the prod-

uct. Echo project also proved that a designer should always be ready 

to update or even redesign the solutions and this decision has to be 

based on real testing of the product.

Welcome to see the full case study here.

Case 2: PassFold. UI & logo
TASK

Design of branding and UI for a mobile application for tickets (passes) 

management on the basis of existing UX/UI.

SOLUTIONS 

PassFold is the application for storage and management of tick-

ets and passes bought online. Therefore, it was totally logical that 

clients wanted to see the logo which would somehow feature this 

idea, preferably through visual connection with the shape of a tick-

et. Also the customer and the designer agreed upon the direction 

trying combination of this shape with the P letter as the initial letter 

of the app name. 

Logo design moved through the set of design iterations and resulted 

in the combination mark featuring the letter-and-ticket logo image 

with all elements in the vertical combination featuring legible and 

http://tubikstudio.com/
http://tubikstudio.com/
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clear capital letter but at the same time distinctly echoed with the 

ticket form as well as the lettering for the full name of the brand.

Welcome to see the full case study here.

User interface in the given application included conventions used 

through all the app screens. Conventions are an essential part of 

positive user experience in the interaction with the product, espe-

cially in highly practical apps, whose operations need to be dynamic 

and not taking too much time or effort. In PassFold project the con-

sistent element throughout the screens was the tab showing the 

number of the days left to the event visualized in the form of tickets 

of different colors as you can see in the image above. The colors 

corresponded to the color of the event category in the main menu 

of the app. They enabled user to get fast and easy when they need 

to define the category of any item in the feed. That is even more 

precious when the person uses the app on the go which often hap-

pens with highly practical apps and tools. Custom illustrations and 

icons create the unique recognizable appearance and supported 

brand recognizability.

Case study:

PassFold. Logo

http://tubikstudio.com/
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The case showed the importance of the tight connection between 

logo and the other elements of user interface as well as general con-

cept of the product. High attention to all the details provides pleas-

ant-looking, consistent and efficient design of the whole product.

Welcome to see the full case study here.

Case 3: Saily App. UI & logo
TASK

Designing a logo and UI of the mobile application for local user-to-

user e-commerce.

SOLUTIONS 

Saily is a local community app allowing neighbors to buy and sell 

their used stuff. Therefore it is a kind of e-commerce app but with 

solid communication feature. It is important to mention that the 

Case study:

PassFold. UI Design

http://tubikstudio.com/
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team which created the application puts a deep focus on design and 

culture at the core of everything they do. For logo and UI design of 

the app, the client set the task of fun and entertaining feel and look. 

As well as in the previous case, logo had to follow the same require-

ments to create the harmony with general design concept.

Logo included two parts: originally created lettering and mascot, 

both obtained via several design interactions, careful testing and 

detailed discussions with the clients. This case witnessed diverse 

work on variants which would be not only bright and reflecting 

the nature of the whole app, but also flexible for numerous aims, 

following the latest design trends and original to make the app 

branding easily stand out of the crowd.

Welcome to see the full case study here.

In the process of research and analysis of existing general con-

cept of layout and transitions, the designer concentrated on UI 

solution which put bright accents at the most important features 

and provided fast and easy microinteractions. E-commerce is the 

process which a user needs to feel as clear and fast; in addition, the 

features should be informative and easily recognizable for rather 

diverse target audience.

So, the key UI design points were the following:

• Easily understandable layout and navigation

Case study:

Saily. Logo
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Case 4: SwiftyBeaver UI  
& logo
TASK

Design of a logo for the logging platform uniting the efforts of Swift 

and Objective-C developers, UX designers, app analytics experts, and 

product owners.

• Recognizable icons

• Graphic elements not creating unnecessary distraction from the main points

• The process of inputting the data about the item as simple and user-

friendly as possible

• Interface elements showing data about the item not looking overloaded 

but containing all the necessary information

• Efficient communication available from any point of the application

• Funny and entertaining graphic elements all harmoniously supporting 

the same style concept and preferably original to create additional 

recognizability for the app.

Welcome to see the full case study here.

Case study:

Saily. UI Design
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SOLUTIONS 

User interface of an application or a website is not just a sort of 

static or moving images — it is the field of active interaction. In-

teraction with the product via the interface enhances much higher 

memorability potential of brand elements as well as general sty-

listic concept. The client and designer agreed upon an abstract 

line-based version of the logo which could show flexibility in its 

expressive potential. The color palette used in logo echoed the 

colors chosen for UI design and supported them with smooth gra-

dients. So, user interface of the platform, landing page and logo 

were co-joint via colored elements. 

Welcome to see the full case study here.

SwiftyBeaver is a native Mac application presenting the integrated 

logging platform. First of all, it is aiming at developers as its basic 

target audience.User interface designer had to consider basic and 

advanced needs of people involved in developing process to make 

it easier, faster and more productive. 

Case study: 

SwiftyBeaver. Logo

http://tubikstudio.com/
http://tubikstudio.com/
http://tubikstudio.com/case-study-swiftybeaver-designing-logo/
http://tubikstudio.com/swiftybeaver-ux-ui-design-for-mac-application/
http://tubikstudio.com/swiftybeaver-ux-ui-design-for-mac-application/


tubikstudio.com45

Design for Business

UI design was concentrated around two major challenges: to pres-

ent data efficiently in a way that will be quite traditional for devel-

opers but at the same time to make it a bit more engaging and styl-

ish via non-distracting design elements and animation. Therefore, 

the design concept was based using dark background common for 

coding platforms and software as well as bright color accents and 

gradients to add some style, make key accents noticeable and sup-

port intuitive navigation. 

Choice of fonts and the aspect of readability played a vital role 

for such a copy-based interface for sophisticated operations, so 

the designer took time to select the font which would be both 

beautiful and easily readable paying attention to the slightest as-

pects of kerning and spacing of the lines and working with effi-

cient copy placement.

Welcome to see the full case study here.

Case study: 

SwiftyBeaver.

UI Design

http://tubikstudio.com/
http://tubikstudio.com/
http://tubikstudio.com/swiftybeaver-ux-ui-design-for-mac-application
http://tubikstudio.com/swiftybeaver-ux-ui-design-for-mac-application/
http://tubikstudio.com/swiftybeaver-ux-ui-design-for-mac-application/
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RECOMMENDED READING

Here are some more articles we could recommend for those who 

would like to get deeper into the topic:

• Design is a Job

• Change by Design: How Design Thinking Transforms Organizations and 

Inspires Innovation

• 10 Ecommerce Design Tips for Increasing Conversions

• Ecommerce web design: 20 essential tips

• E-business and E-commerce Management

• What a Unique Selling Proposition Really Means & Why Your Business 

MUST Have One

• 6 Incredible Examples of B2B Web Design

• 10 MUST DO’s Before You Start Designing Your B2B Website

• Design is Marketing

• The Importance of Design in All Marketing Campaigns

• The Role of Design in Business

• Refining Design for Business

http://tubikstudio.com/
http://tubikstudio.com/
https://abookapart.com/products/design-is-a-job
https://www.amazon.com/Change-Design-Transforms-Organizations-Innovation/dp/0061766089?tag=fastcomp08-20
https://www.amazon.com/Change-Design-Transforms-Organizations-Innovation/dp/0061766089?tag=fastcomp08-20
http://www.webdesignerdepot.com/2010/09/10-ecommerce-design-tips-for-increasing-conversions/
http://www.creativebloq.com/responsive-web-design/20-ecommerce-design-tips-11121195
https://www.amazon.com/E-Business-E-Commerce-Management-Dave-Chaffey-ebook/dp/B00IZ080Y0/ref=mt_kindle?_encoding=UTF8&me=
https://blog.kissmetrics.com/unique-selling-proposition/
https://blog.kissmetrics.com/unique-selling-proposition/
https://www.newbreedmarketing.com/blog/b2b-web-design-examples
http://www.market8.net/b2b-web-design-and-inbound-marketing-blog/10-must-dos-before-you-start-designing-your-b2b-website
https://www.quicksprout.com/2012/02/16/design-is-marketing/
http://blog.hubspot.com/agency/the-importance-of-design-in-all-marketing-campaigns
http://www.bloomberg.com/news/articles/2010-02-01/the-role-of-design-in-businessbusinessweek-business-news-stock-market-and-financial-advice
https://books.google.com.ua/books?id=L-gkAwAAQBAJ&lpg=PA30&ots=YY-J37t31C&dq=design%20for%20business&hl=ru&pg=PP1#v=onepage&q=design%20for%20business&f=false
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SHARE

Feel free to share this book with your friends and colleagues 

and keep up with new updates. New issue of Tubik Magazine 

is coming soon!

http://tubikstudio.com
http://tubikstudio.com
https://twitter.com/intent/tweet?text=Design for Business — Free E-Book by @tubikstudio on goal-centred design bringing profits. https://goo.gl/w8Tmwm%20world 
http://www.facebook.com/share.php?u=http://tubikstudio.com/design-for-business-free-e-book-by-tubik-team&title=Design for Business — Free E-Book by Tubik Studio on goal-centred design bringing profits.
https://plus.google.com/share?url=http://tubikstudio.com/design-for-business-free-e-book-by-tubik-team

