
On November 1st, 2013, the College of Journalism and 
Mass Communications hosted a reception for members 
of the Nebraska Broadcasters Association and thanked 
the NBA for its $100,000 pledge to the CofJMC which is 
being used to purchase new equipment for the radio 
and television studios. 
 
Interim Dean Jim O’Hanlon expressed  the college’s 
appreciation for the NBA 
pledge and UNL 
Chancellor Harvey 

Perlman also echoed O’Hanlon’s comments.   NBA 
Chairman Craig Eckert also addressed those who 

attended the reception 
and reiterated that the 
broadcast industry is still 
a vital entity in the ever-
diverse communications 
world.   He talked about 
how member stations are 
deeply involved in serving 
their communities and that he hoped that the pledge 
will result in better trained graduates who can 
immediately contribute to the operations of the stations 
in the state.    He also presented Dean O’Hanlon with 
the second $20,000 installment of the pledge. 

 
The  CofJMC has purchased a Tri-caster for the 
Television production studio as well as a new digital 
audio board for the KRNU studio.   Following the 
program and an impressive video tribute to the NBA, 
guests were given escorted tours of the studios in order 
to view demonstrations of the new equipment.   The 
video tribute has been archived on the home page of 
the NBA website at www.ne-ba.org and is available for 
viewing on demand. 
 
The NBA is proud to be an ongoing partner with the 
College of Journalism to better prepare graduates to 
enter into the broadcasting field.   
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Big Changes Coming In Nebraska Television Station Ownership 

As was reported earlier, Gray Television is further expanding its already 
substantial television footprint in Nebraska. Last year, Gray purchased KSNB
-TV and has opened an office and newsroom in the Grand Island market, 
and signed on a brand new station, KNPL TV in North Platte. 
 
In November, Gray announced the purchase of Yellowstone Television and 
became the owner of stations  KGNS TV in Laredo, Texas and KGWN-TV in 

the Cheyenne, Wyoming-Scottsbluff, Nebraska market, including KSTF(TV) in Scottsbluff. 
 
Then, Gray and Excalibur recently announced that they plan to acquire the Hoak Media stations, which include 
KHAS TV, Hastings and KNOP TV, and KIIT-LP North Platte, as a part of a 15 network-affiliated stations in 
seven markets for $335 million in cash.  Separately, Excalibur agreed to acquire two television stations in one 
of the markets served by oak from Prime Cities Broadcasting, Inc. for $7.5 million in cash. 
 
In a separate transaction, it was earlier announced that Duhamel is selling all its TV properties to Schurtz 
Communications.   The stations involved in the sale include, KOTA-TV and its three satellite television stations 
KDUH TV, Scottsbluff, NE; KHSD-TV, Lead-Deadwood, SD; and KSGW-TV, Sheridan, WY. 
 
KOTA TV went on the air in the summer of 1955 and was Rapid City’s first television station and the second in 

South Dakota.  It has been owned by the Duhamel family since inception.  Helen Duhamel, the mother of 

owner William F. Duhamel, was the second woman inducted into the NBA Hall of Fame in 1992 and built 

the station in Rapid City. Purchase price for the Duhamel properties is $10 Million. 

 

Hall of Fame Nominations Requested 

The Nebraska Broadcasters Association Board of Directors will be meeting in February to select inductees 
into the 2014 NBA Hall of Fame. 
 
Every year, the Hall of Fame committee, headed by Dr. Larry Walklin, reviews the names of those who have 
been submitted.   NBA members have an opportunity to make nominations or re-nominations each year. 
 
Nomination criteria, an application form and information is available on the Hall of Fame page on the NBA 
website.  Nominators are asked to download the form and complete as much information as possible with 
the submission. 
 
Nominees are Nebraska broadcasters, past and present, who have served their industry and their state.  In 
2014, the Hall of Fame Induction will be held at the 80th annual convention in Lincoln on August 13. 

February 4   NBA Board of Directors Meeting, Ferguson House, Lincoln, NE 
February 24-26   NAB State Leadership Conference, JW Marriott, Washington, DC 
April 5-10   NAB Show, Las Vegas, NV 
August  13-14   80th Annual NBA Convention, Cornhusker Marriott Hotel, Lincoln, NE 
September 10-12   NAB Radio Show,  Indianapolis, IN 

NBA Calendar for 2014! 



Radio Ink, in their December 10th on-line edition asked the question, and some lawmakers 
seem to thinking that might be the case in a letter written to new FCC Chairman Thomas 
Wheeler from the Committee on Energy and Commerce.  The letter highlighted the 
importance of the FCC’s removal of the Fairness Doctrine, which came from the 
commission’s November Public Notice announcing a field test for the research design of a 
multi-market study of critical information needs. 
 

The committee letter states, “The proposed design for the CIN study shows a startling disregard for not only 
the bedrock constitutional principles that prevent government intrusion into the press and other news media, 
but also for the lessons learned by the Commission’s experience with the Fairness Doctrine.” 
 
The concern of the committee is that the study is seeking information on how all local news outlets select 
and prioritize news, and stated that the FCC plans to ask journalists and stations about their news philosophy 
and why stories are rejected. 
 
Congressman Lee Terry, a ranking member of the House Committee on 
Energy and Commerce, was one of the co-signers on the letter. When asked 
about the letter, Terry explained, “As the son of a broadcast journalist, I was 
raised to hold the freedom of speech in the highest regard.  As a policy maker 
I cannot overstate the importance of protecting this right, especially as 
communications media evolves and broadcasters are reaching their audiences 
in new ways.  By conducting this study, the FCC appears to be building a case 
to bring back the Fairness Doctrine, a policy that I’ve always criticized as a 
constitutional abridgment of the right to a free press. This is why I co-signed 
this letter to the Commission asking for clarification as to what it hopes to 
accomplish and expressing my opposition to the Fairness Doctrine.” 
 
The CIN study would cost taxpayers $900,000. The committee would like answers to seven specific questions 
about how this would benefit the taxpayers, by January 10.   Our thanks to Congressman Terry for his 
support of broadcasters on this issue.   

Is the FCC Trying to Bring Back the Fairness Doctrine? 

Two New NCSA/PEP Partners Coming Soon 

NBA President Marty Riemenschneider announced that two new NCSA/PEP partners are on the way after 
the first of the year.   The Air Force Reserve is planning on running a six-
month radio only campaign to generate recruitment for the service.  The 
original timeline for this new partnership was to have begun in November, but 
as the creative is not quite ready, the campaign has been moved back to a 
January 1, 2014 start date. 
 

A second, but familiar NCSA/PEP is with EducationQuest,  which is signing 

an eight month agreement, after a three month hiatus earlier in 2013.   Be 

looking for the creative for these two NCSA/PEP partners coming shortly. As 

always, we appreciate our member stations airing these programs as the 

revenue derived from these partnerships fund 93% of the association’s 

member services. 



Parity Advertisers Aren’t All Alike by Jeffrey Hedquist  

Sometimes it seems that there is nothing to distinguish your client from all the 
other advertisers in their category. 
 
Typical clients who seem to fall into the “parity pit” are travel agents, cell phone 
service providers, mortgage brokers, independent insurance agents, automotive 
dealers, mattress retailers, home heating dealers and appliance stores. 
 
You won’t like my saying this but the lazier we are, the more of our clients seem 
to be parity advertisers. 

 
You see I don’t feel there are any real parity advertisers.  Each one has something unique, or at least 
there are ways to make that advertiser unique in the minds of potential customers.  But it takes work. 
 
How can you make ‘em stand out? Try these 6 approaches that will help you lift your parity clients up 
from the crowd. 
 
1.Probe for stories from your client. 
 
Asking questions that unearth tales from your client’s experience can be the most rewarding and 
surprising technique. Every client serves his or her customers in a unique way.  Often they’ve forgotten 
or overlooked the gems that you can polish and bring to light. 
 
Ask your client, “What do you wish people knew about you or your business that they don’t now? What 
benefit that you provide do you wish everyone knew about?’ 
 
2. Create stories from the threads you uncover. 
 
The stories can be word-for-word accurate, or wild exaggerations.  They can be told by the client, by 
customers, by actors or by announcers. They can be funny, quirky, dramatic, mysterious or interesting to 
the target audience in any number of other ways. 
 
3.Talk to customers. 
 
Customers will reveal things that your client probably doesn’t know.  You’ll find out the real reason 
people shop there, the unexpected uses for the advertised product or service, likes, dislikes, praise and 
criticism – all of which are fodder for stories. 
 
4.What’s in a name?  
 
Are there any ideas that come from the company name?  Any word plays, parodies, ideas for a series of 
episodes, opportunities to create characters, explain a USP, sing a song or otherwise implant your client 
in the listener’s awareness? 
 
5. Pull back the curtain. 
 
What goes on behind the scenes at your client’s business? Explain your client’s process, recipe, business 
methods, philosophy or reasoning.  It may be the same as their competitor’s, but if your client is the first 
one to explain it, then everyone else has to play catch up. 
 
 
 

continued on next page 
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2014 Nebraska EAS RMT Schedule* 

All RMTs are scheduled for third Tuesday each month 
 

JANUARY 21  - 10:00 AM 
FEBRUARY 18 - 11:00 PM 
MARCH 18 - 10:00 AM (NWS Initiated) 
APRIL 15 - 11:00 PM 
MAY 20  - 10:00 AM 
JUNE 17 - 11:00 PM 
JULY 15 - 10:00 AM (NWS INITIATED) 
AUGUST 19 - 11:00 PM 
SEPTEMBER 16 - 10:00 AM 
OCTOBER 21 - 11:00 PM 
NOVEMBER 18 - 10:00 AM (NWS INITIATED) 
DECEMBER 16 - 11:00 PM 

 
All Nebraska broadcasters and cable systems are encouraged to have a representative on the Nebraska EAS 
email list where you will receive updates on EAS tests and alerts.  Go to www.NE-EAS.org to register. 
 
This schedule is set by the Nebraska State Emergency Communications Committee www.NE-EAS.org 

* This is a list of the Required Monthly Tests (RMT) of the Emergency Alert System (EAS) for Nebraska broadcasters and cable systems. 

All times are Central. 

Parity Advertisers (continued) 

6. Put a face on your client 
 
Using approaches 1-5 will help you create personalities for your parity clients. This last approach may be the 
key distinction between your client and the rest of the pack. Is the owner brash, outspoken, quirky, 
humorous? Does the team of employees have any common traits?  Do they play on a sports team, tell bad 
jokes, act silly, take everything too seriously or treat customers like family? 
 
Show your audience whatever makes your client unique. People don’t buy from institutions. They buy from 
other people. 
 

There is something that almost every one of your clients does but almost none exploit to their 

advantage.  Email me jeffrey@hedquist.com and I’ll share with you an easy way for you to 

make your client’s offer irresistible. No charge. 
 

 

 

© 1997-2013 Hedquist Productions, Inc.  All rights reserved. 

http://www.NE-EAS.org
http://www.ne-eas.org/
mailto:jeffrey@hedquist.com


Veteran broadcaster Tim Marshall has been named station manager at KRVN in 
Lexington. He replaces Dwight Lane, who is taking a similar position at sister 
station KTIC in West Point.  
 
"We're excited to have Tim join the team," Nebraska Rural Radio General Manager 
Craig Larson said. "He's a well-respected broadcaster in Nebraska. He knows 
agriculture and he knows radio."  
 
Marshall has worked in radio in Nebraska for 35 years. His previous work 
experience includes KFAB in Omaha. Most recently, he has been NRG's market 
manager for their Grand Island and Kearney stations.  
 

A native of Dawson County, Marshall was raised on a ranch near Eddyville, where he used to listen to KRVN in 
the dairy barn each morning while milking cows.  
 
"Growing up in Dawson County, being involved in 4-H, KRVN was a big part our lives," Marshall said. "To have 
the opportunity to come back and work with great people at a great station is a dream come true."  
 
Marshall said his ties to Dawson County are still evident. Each year, the family presents an award in his 
father's name. The Melvin Marshall Memorial is given to the outstanding 4-H Jr. Leader in Dawson County. In 
addition, last year the Marshalls received the Pioneer Family Award in Dawson County.  
  
Marshall began his new duties in Lexington on December 9th. 

Dwight Lane, Station Manager for the Lexington cluster has returned to KTIC AM/FM, 
West Point as Station Manager.  Lane spent several years in the Omaha market as 
Program Director, Operations Manager and General Manager at KEFM FM, and later 
worked at KLIN in Lincoln before moving to KTIC some years ago.  Lane replaces Jay 
Thouvenell, who has left the company.  
 

Roger Moorman has been named as the new Director of 
Sales at NRG's Omaha Radio cluster.  

Moorman spent the past 16 years at Clear Channel in 
Cleveland where he served as GSM of WMJI-FM, WGAR-FM, 
and WHLK-FM. Moorman said he is eager to join NRG Media 

and is excited about the future. “Andy Ruback, his sales managers, and veteran 
sales force make for an exceptional team. I am delighted to be a part of this 
unparalleled radio operation to help provide the solutions the advertisers are 
looking for as we venture into the new year and beyond,” said Moorman.  

People On the Move! 

Iowa-  Primary-  June 3, 2014    (LUC starts 4/20/14) 
Nebraska- Primary- May 13, 2014 (LUC starts 3/30/14) 
General Election-  November 4, 2014 (LUC starts 9/6/14) 

2014 Nebraska and Iowa Election Dates 

Tim Marshall 

Dwight Lane 

Roger Moorman 



This past August the Nebraska School Activities Association first broached the subject of 
requiring cash rights fees for coverage of sub district and district playoff games in 
addition to the customary rights fees for state championship game coverage.  This was 
met with certain, and in some cases, unbridled negativity among our general 
membership.  Within a month, an NBA delegation traveled to the NSAA office in Lincoln, 
to meet with Executive Director Rhonda Blandford-Green and Associate Director Sarah 
Sasse-Kildrow. 
 
Early in the meeting, it was apparent that the NSAA had no better idea how to 

communicate with broadcasters than perhaps we had with them. The most obvious example being that most 
releases from the NSAA dealing with policy, including said rights fee implementation, that should have been 
directed at station management were simply dispatched as news releases to news and/or sports 
departments.  A misunderstanding that we are continuing to work on. 
 
This initial meeting, and the first one in recent memory, between the NBA and NSAA went smoothly but 
again, true understanding of each others needs and issues is ongoing. 
 
As NBA Chair, I'd like to see continued fact finding on how we might help the NSAA with things like 
recruitment of new game officials to replenish an aging population within those ranks.  The NSAA also 
expressed an interest in having some publicity support with some other goals such as prevention or head 
injuries in football.  However if you heard the NSAA sanctioned announcements that many of us did air 
during District Volleyball and Football, the content was far from solving those issues. 
 
This presents a great opportunity to partner with the NSAA in constructing messages that go to the points 
expressed herein and results that will show value in broadcast beyond rights fees.  The NBA will continue an 
initiative to bring value and mutual benefit in future dealings. It is not about organizational ego, its really 
about the students both athletes and non- who participate in sanctioned activities. 
 
In the meantime in the words of President Reagan, "...trust but verify". To that end you can see and learn 
much about the NSAA by going to https://nsaahome.org/. In particular scroll down the left side of the Home 
Page for informative sections such as "Legislative" "Board Meetings" and "About the NSAA".  You'll find 
names as well as meeting agenda's and meeting minutes for not only the State but District levels of the 
NSAA.  Every school district has a seat at the district meeting so stay in touch with your local administrators. 
 

Chairman’s Column by Craig Eckert 

In Memoriam 

Jim Fagin 
Roger Larson 

Elizabeth Young 

https://nsaahome.org/


UNL College of Journalism Names Finalists for the Dean’s Position 

As of this writing, the College of Journalism and Mass Communications is in the final stages of interviewing 
the five finalists for the Dean position.   Interim Dean, Jim O’Hanlon is chairing a search committee in order 
to find the next dean of the college. 
 
The finalists include:   David A. Craig, associate dean for academic affairs and professor of journalism in the 
Gaylord College of Journalism and Mass Communication at the University of Oklahoma; Maria B. Marron,  
chair and professor of the Department of Journalism and Central Michigan University;  Roger M. Lavery, 
Dean of the College of Journalism at Ball State University; Derina R. Hotzhausen, professor and director of 
the School of Media & Strategic Communication at Oklahoma State University; and Peter Bhatia,  editor and 
vice-president/content of The Oregonian in Portland. 
 
The candidates have appeared at receptions held in Andersen Hall and have made public presentations for 
the position.“ Each candidate brings a breadth of professional experience and deep commitment to 
education,” noted O’Hanlon. 

It’s Membership Renewal Time Again! 

Another year has flown by so as 2013 ends, so does your current NBA membership.  So sign up now and keep 
your membership in force without interruption through 2014.  Dues invoices have been mailed and as of this 
writing, we are finishing up the updating of station listings for the 2014 NBA Directory. 
 
You should have received your notice and invoice for your 2014 NBA membership dues by now.   Dues remain at 

the same level as they have not been increased since 1996.  Please know that your support of the NBA in terms of 

the NCSA/PEP participation as well as the various sponsorships we receive from many of our associate members 

and vendors allow us to keep our dues at the same rates for over 17 years!   We are sure you will agree that 

membership in your NBA is a bargain!   As an organization and as a cooperative of individuals with a common 

goal, the association believes in itself and its members.  The benefits of being an NBA member are many and 

continually being enhanced, and pride of association with the NBA itself is worth the price of admission.  We urge 

you to renew and join your colleagues in continuing to support YOUR association. 

NBA Paid Internship Being Renewed for 2014 

At its November meeting, the NBA board voted to continue the paid internship program for the 5th straight year.  
The internship amount remains at $500 for a 60-hour internship. 
 
NBA President Marty Riemenschneider reported that only six of the ten available 2013 internships were utilized by 
member stations.  These internships can count toward EEO credits and our legal hotline attorney suggests that 
stations review their EEO programs to include internships like this, particularly if a station may receive an EEO 
audit request from the FCC. 
 
Stations who have received EEO audits informed the NBA office that the benefit of utilizing this member service 
has proven useful for the audits, as well as getting better qualified interns at their stations. 
 
In order to participate, a member station must be airing and reporting the NCSA/PEP spots, as funding for these 
internships comes from the NCSA/PEP revenues.  The 2014 paid internship will become effective as of January 1, 
2014.   Internship information and forms are posted on the home page of the NBA website at www.ne-ba.org. 

http://www.ne-ba.org


Board Briefs Highlights of the Fall Business Meeting of the Nebraska Broadcasters 
Association, November 2, 2013, Andersen Hall, University of Nebraska-Lincoln. 

Chairman Craig Eckert called the meeting to order at 9:30 a.m., welcomed all 
attendees and our new board member Dwight Lane, and had each attendee introduce 
themselves. There were five board members that did not attend the meeting that day. 
Minutes from the Meeting of August 14, 2013 were approved by voice vote. 
President Marty Riemenschneider presented the financial statements for July, August 
and September, 2013, which were all approved by the board. 

 
Riemenschneider gave a report on the 2012-2013 fiscal budget results, and then reviewed the pending 2013-
2014 budget for the board’s consideration.  The board voted in the affirmative to accept the new budget. He 
also reviewed the NCSA/PEP program and reported that the association had incurred some attrition as two 
long-term NCSA partners, particularly Nebraska Tourism, had cancelled their 20 year relationship with the 
association.  He will be actively pursuing some replacements to fill this void. 
 
Government Relations- The board voted to retain the services of the NBA registered lobbyist, Radcliffe & 
Associates for 2014.  Riemenschneider reported that if the association were to pursue a First Responder bill in 
the Unicameral, that it would cost approximately $8,000 to move the bill through the system.  Because of a 
possible legislative action concerning the Nebraska State Activities Association, the board decided to delay any 
other legislative efforts until the NBA meets in concert with the Press Association for Media of Nebraska. 
Chairman Eckert reviewed a meeting that had been held with the NSAA regarding rights fees for sub-district 
playoffs, and that the NSAA had agreed to waive any of those fees in lieu of asking for stations airing those 
games, to air NSAA public service announcements.  Eckert explained that the NBA can be helpful in creating 
some PSA’s that have more than just image-building, that being solicitation for more officials, and sports 
concussions as an example.  Riemenschneider should follow up with the NSAA subsequently.    
 
Riemenschneider reported that he had sent a spreadsheet of NBA radio and television General Managers 
contact information to the NSAA as the group asked the NSAA to send all press credentialing to them in 
addition to the sports departments at the stations. 
 
Member Services- Riemenschneider reviewed many of the services provided to the member stations, including 
the Alternative Inspection program.  When asked if we have a backup to the present inspector, he assured the 
board that he had been contacted by an engineering firm that does inspections for other states, should we 
ever have the need. 
 
The EEO Scholarship continues in its second year of its two-year cycle.  Riemenschneider plans to move the 
program up earlier in the winter to attempt to reach more potential scholarship applicants.   The board also 
approved the continuation of all the current scholarships and added a $1,000 scholarship for Northeast 
Community College.  Additionally, the board renewed the Paid Internship program for 2014, and allotted 
$5,000 in 10-$500 increments. The board also donated $1,000 to the Broadcasters Foundation Angels 
program for 2014. 
 
The board voted to continue to fund the P1 and LBS sales training programs and approved a Health Care 
Webinar with David Burke. 
 
Convention- After reviewing the 2013 convention results with the board, the board voted to raise the 
convention registration fee for 2014 to $249 per station from $195, which had not been changed for many 
years.  The registration will include all meals for one registrant and all other employees of that station 
registration may attend any of the sessions (except meals) without any additional charges. 
 
The convention committee had also reviewed the Awards of Excellence competition and opted to delete the 

continued on next page 



 Jan 13  May 12  Sept 15 
 Feb 10  June 16  Oct 20 
 Mar 17  July 14  Nov 17 
 Apr 14  Aug 18  Dec 15 
 

 All programs are scheduled to air at 2:00 p.m. Central, 1:00 p.m. Mountain 

 

All Governor’s Call In Shows originate from KFOR, Lincoln and the satellite uplink is provided from the 

Husker Sports/IMG Network, Schedule is subject to change upon the availability of Governor Heineman. 

Governor’s Call  In Show Schedule 2014 

NBA Alternative Inspection Program Remains as the Most Popular Member Benefit 

Since 1995, the NBA has offered you, our members, the chance to participate in the Alternative Broadcast 
Inspection Program (ABIP), which is one of our most beneficial and popular member services. 
 
Within this program, the NBA partners with the FCC’s Enforcement Bureau, as stations are inspected by an NBA 
contract inspector, who has been specifically trained and certified by FCC personnel.  The program offers a 3-year 
grace period to compliant stations during which no routine inspections of the station will be conducted by the 
FCC.  The exceptions are for complaint-driven matters, as well as EEO, political, and tower safety matters. 
 
Once the NBA receives your signed ABIP application (which can be downloaded off the NBA website at www.ne-
ba.org) and payment,  you will have a 150 day window from this date to have a mock inspection and correction 
of any non-compliant areas during which the no-routing inspection rules will apply. The NBA will be sending out a 
reminder to participating stations whose contracts will expire in 2014.  
 
However, it’s also a good idea to double check and see where your stations are within this cycle, and to get any 
new stations you’ve acquired signed up. 
 
If you’re not already participating, please sign up now!  It could very well save you a LOT of time and MONEY in 
the future! 

TV category for Best Sports Play by Play for the 2014 competition, citing a lack of entries in that category. 
Riemenschneider reported that he had been looking ahead to the 2015 convention venue for Omaha and 
that he was getting comparisons from three different hotels. 
 
Public Service- discussion continues on the “We are Nebraska Broadcasters” project.  It is hoped that this 
campaign will be developed and implemented sometime in 2014. 
 
Hall of Fame- Dr. Larry Walklin gave a report on the history of the Hall of Fame and its importance to the 
image of the NBA.  He was currently working on doing a video for Joe di Natale and that other video 
projects remain for those who were inducted into the Hall prior to the tribute videos that are presented now 
for each inductee. 
 
Media of Nebraska/FOI/Cameras in the Courtroom- Walklin mentioned that there needs to be a webinar 
made available to the association members on how to better cover court proceedings by electronic media.  
He reviewed cameras in the courtroom as well. 
 
The meeting was adjourned at 11:35 a.m. so members could attend the Chancellor’s pre-game event at the 
Lied Center and to attend the Husker-Northwestern game.  

Board Briefs (continued) 

http://www.ne-ba.org
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P1 Selling and  Local Broadcast Sales Provide On-line Training for NBA Member Stations 

Many member stations are using two great sales training programs from the NBA.   At the 
November, 2013 meeting, the board voted to continue to use these valuable training pro-
grams.  
  
In the event your station hasn’t taken advantage of what’s available, we invite you to 
check one or both of these training systems. 
  

P1 Learning improves your team's performance with short video-based courses which are easily accessible any-
where, anytime, on a phone, tablet, or computer.  
 

Now when you’re told to train, you’ll have everything at your fingertips. Literally. Each of P1’s 10-minute train-

ing courses are accessible 24/7 on your phone, tablet, or computer. And the best part? The courses are fun. No 

more mind numbing training content and no more heavy training manuals. Great ideas and practices available in 

your pocket, when you and your employees need it.  You also have the ability to customize your own training 

content. Yes. Your words, your logo, and your stunning persona dispersed throughout your organization. All with-

out having to leave your desk.  For more information register your station today by contacting Katey at 

816.456.8603 or katey@p1selling.com. 

Local Broadcast Sales or LBS has been renewed for 2014 

as well.   LBS acts as your own sales assistant for sales 

ideas and market research as well as a customized 

learning resource for sharpening sales skills and helping 

you keep your sales staff on top of the latest digital advertising opportunities.  LBS offers a “sales help desk” to 

deepen their engagement with our members by offering more local market research and more experts to answer 

sales questions.  LBS has a huge video sales training archive, 35+ sales trainers, new video trainings each week, 

two weekly newsletter and tons of access.   For more information please contact the NBA office or contact 

emoore@localbroadcastsales.com   

NBA Donates to Broadcasters Foundation Again in 2013 

The NBA board of directors, at the November, 2013 meeting in Lincoln voted to donate $1,000 to the Angel 
division of the Broadcasters’ Foundation. 
 
Jim Thompson, President of the Broadcasters foundation of America said, “in making this contribution on behalf 
of all the member stations of the Nebraska Broadcasters Association, you have enhanced the quality of life of 
those in our industry who have fallen on bad times, that have often rendered them destitute, unable to pay for 
necessary medications, or even to support themselves.” 
 
Nationwide, the Broadcasters Foundation has disbursed millions of dollars in aid to hundreds of colleagues who 
lost their livelihoods through a catastrophic event, debilitating disease, or unforeseen family tragedy.  Thompson 
added, “because of people and organizations like the NBA, we are able to help those in need, and your kindness 
is greatly appreciated.” 
 
The funds donated to the foundation from the NBA are provided as a result of the airing of the NCSA/PEP 
partnership announcements on member stations across the state. 
 
The NBA has been involved in obtaining help for some unfortunate Nebraska broadcasters who have been the 
recipients of the Broadcasters’ Foundation disbursements….and the NBA recognizes the importance and the help 
this program provides for those less fortunate, but who dedicated their careers to this industry. 

mailto:katey@p1selling.com
mailto:emoore@localbroadcastsales.com


FCC Proceedings by Rickard R. Zaragoza, Partner Pillsbury Shaw Pittman LLP 

There follows a listing of the FCC proceedings in which the Nebraska Broadcasters Associations has 

jointly participated this year. 
  

2013 
In the Matter of Expanding the Economic and Innovation Opportunities of Spectrum Through Incentive 
Auctions, Notice of Proposed Rulemaking (Docket No. 12-268).  Joint Comments filed with the FCC on 

January 25, 2013. This filing urged the Commission to apply the following principles in its consideration 
and resolution of the proceeding: The Commission should recognize that its statutory responsibilities are 

clear and that its discretion is limited under the law; television broadcasters must be able to make truly informed 
decisions whether to participate in the incentive auction process; a licensee’s participation in the incentive auction 

process must be kept confidential except as disclosed or authorized by the licensee; and, in adopting repacking, the 
Commission must take into full consideration the nation’s continuing need to preserve a ubiquitous, free, local, reliable, 

“First Informer,” over-the-air, broadcast service (Rulemaking Pending). 
  
In the Matter of FCC Seeks Comment on Adopting Egregious Cases Policy, Public Notice (Docket No. 13-86).  Joint 

Comments filed with the FCC on July 22, 2013.  This matter identified specific actions that the FCC should take 
immediately to extricate itself from continuing to infringe the First Amendment rights of broadcasters in the area of 

indecency.  Specifically, the Associations urged the FCC to promptly issue one or more orders which: (i) Declare that the 

FCC will no longer undertake enforcement action against any broadcast station, based on a pending or future complaint, 
that the station aired either a fleeting expletive as a remark or gesture (including “profanities”), isolated nudity or mere 

suggestion of sexual activity, or any type of sound and/or image that is alleged to be indecent and that was broadcast 
during, including but not limited to, a live or taped newscast, interview, documentary, public affairs, sports or 

entertainment programming; (ii) Dismiss all pending complaints that would not be enforceable under Proposal #1 
above, giving priority to the dismissal of complaints that are holding up the processing of assignment and/or transfer of 

control applications, then to those complaints that are holding up the processing of renewal applications, then to those 

complaints that are the subject of current indemnification and/or escrow agreements with the FCC, and so on; 
(iii) Declare that any specific program material that is alleged to be indecent, in any complaint that is not eligible for 

dismissal under Proposal #1  above, will be evaluated on the public record during the course of this proceeding, but 
solely (no enforcement action contemplated) for this important but limited purpose: the FCC will use the program 

material that is alleged in such complaints to discuss, on the public record and with the opportunity for public comment, 

how it might rule taking into consideration various presented or assumed facts and factors.  The overarching purpose of 
that “discussion” is to determine whether the Commission will be able, as a matter of law, to provide broadcasters and 

the public with a clear, consistent, predictable, and otherwise lawful, understanding of what broadcast material in the 
future will be deemed legally actionable and what broadcast material will not be considered legally actionable, 

consistent with the limitations contemplated under Proposal #1 above; (iv) Modify the FCC’s online complaint form by 

removing the reference to “profanity” and adding a “personal knowledge/willful false statement” certification to the 
form (to insure listener/viewer personal accountability); (v) Declare that the Commission will take either of the two 

following actions within 30 days of receipt of an obscenity/indecency complain: (a)  dismiss the complaint if (1) it was 
not filed using the FCC’s online form or the equivalent, (2) does not contain all of the information required by the form 

or (3) is not prima facie actionable under the narrower focus set forth in Proposal 1# above or (b) forward the 
complaint to the affected station for a response; (vi) Declare that a station receiving an indecency complaint from the 

FCC will have 30 days to respond and the FCC will have 120 days from the receipt of the station’s response to issue a 

decision; and (vii) Declare the establishment of new procedures that will improve the fairness, transparency and speed 
of its processes where the placement of an “enforcement hold” on the processing of a pending application may be 

warranted, including limiting the amount of the funds to be escrowed and reducing from two to one year the deadline 
by which funds must be released if the FCC has not taken action on the complaint that was the cause of the 

“enforcement hold”  (Proceeding pending). 

  
In the Matter of Standardized and Enhanced Disclosure Requirements for Television Broadcast Licensee Public Interest 
Obligations, Public Notice (MM Docket No. 00-168).  Ex Parte Letter filed on November 13, 2013. This letter continued 
the opposition to the requirement that television stations post their political files online, particularly given that there is 

no parallel regulation requiring cable and satellite providers to post online the same competitively sensitive information 
about political advertising rates.  The Associations urged the Commission to lift its current broadcast-only, asymmetric 

online political file rule at least until the FCC requires cable and satellite operates to post the same information 

online.  For the same and other reasons, the Associations also urged the Commission to defer its tentative deadline of 

continued on next page 



FCC (continued) 

July 1, 2014, by which the FCC would apply its online political file rule to all television stations, irrespective of affiliation 

and market size.  Lastly, the Associations strongly opposed the one-size-fits-all proposal of a coalition of public interest 
groups, which is urging the Commission to mandate that all television stations to use the same form to record political 

time information, because such a requirement would impose “substantial costs, not only for the time spent by station 
personnel but also for the necessary training, sale material redesigns, and software development” (Rulemaking 
Pending).    

  
In the Matter of Equipment and Operational Issues Identified Following the First Nationwide Test of the Emergency 
Alert System, Public Notice (EB Docket No. 04-296). Joint Reply Comments filed on November 19, 2013.  While 
complementing the outstanding work of the FCC, FEMA, the NAB, NPR and many other areas of EAS, the broadcasters 

associations emphasized thet they are the equally committed, boots-on-the-grounds representatives of the broadcast 

industry whose EAS-related mission is to best ensure that the tried and true, one-to-many, communications architecture 
of our nation’s radio and television broadcasters continues to be relied upon as a highly efficient communications tool 

protecting lives and property and speeding recovery efforts after virtually any kind of natural and man-made 
disaster.  The Associations identified the many ways in which State Broadcasters Associations play a critical role, among 

other EAS-related matters (i) working with state and local emergency management authorities in drafting, updating and 

fine-tuning State EAS plans that the FCC requires be filed, approved and followed; (ii) educating/training state and local 
emergency management authorities; (iii) administering the required regular monthly EAS tests;  (iv) checking EAS 

equipment under the State Associations’ ABIP Programs; and (v) where resources permit, assisting stations to acquire 
updated EAS equipment.  The Associations cautioned the Commission, in its efforts to further improve the EAS system, 

not to follow a one-size-fits-all approach. Rather, given the vast number of configurations in station plants and 
equipment, they urged the Commission to follow a path of flexibility as relates to the presentation of text and 

audio.  The Associations also stressed need for the Commission to amend its regulations to prohibit cable operators 

from blocking members of the public, who are their subscribers, from having immediate, uninterrupted and full access 
to the emergency information provided by local television stations that are carried on their systems.  During EAS 

activations, cable systems frequently, in effect, stand in front of TV screens, blocking their subscribers’ “view” of the 
“First Informer” information provided by their local television broadcasters stations.  Television stations not only invest 

millions of dollars to provide emergency information.  In addition, their programming is captioned for the benefit of the 

hearing impaired.  Thus, the cable industry’s practice of overriding television programming prejudices the very class of 
viewer that Congress and the FCC have specifically sought to protect.   We urged the FCC to end the practice 

immediately (Proceeding Pending).  

May you have a peaceful and 

joyous holiday season and a 

very prosperous New Year! 

your friends at the  

Nebraska Broadcasters Association 


