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DEANFrom the

WWelcome to the new Daniels Business magazine. We’re excited to introduce 
a fresh, bold look for the Daniels College of Business’ foremost publication, 
designed to showcase our innovative initiatives and curricula, exceptional 
faculty and scholarship, and outstanding students and alumni. In this issue we 
offer a glimpse at the Daniels Difference: How we are uprooting traditional 
business school orthodoxies via challenge-driven education (page 22)—a  
methodology that redefines how we prepare tomorrow’s leaders—and 
incorporating market-readiness, and leadership development into everything  
we do.

After months of research with our many College stakeholders and an 
in-depth review of the current management education landscape, we reached an 
important conclusion: Corporate recruiters are largely unsatisfied with the skills 
of today’s MBA and business school graduates. Many of the aptitudes they seek, 
such as creative problem-solving, agility, leadership in the face of uncertainty 
and strong communication, are notably absent among new graduates. 

During this process, we also gained many insights that informed our 
strategic positioning process, Daniels in Focus, which serves as a scaffolding 
upon which Daniels can build between now and 2020. While firmly rooted in 
the College’s deeply held principles, Daniels in Focus is also adaptable to the 
disruptive forces currently impacting the marketplace. 

One of the core priorities of Daniels in Focus is the creation of forward-
thinking, next-generation academic programs that are both market-centered 
and student-focused. Against this backdrop, we developed The Denver MBA 
(page 14), a program that we believe dramatically alters the management 
education environment. With challenge-driven education at its core, The 
Denver MBA reflects Daniels’ commitment to delivering a rigorous, highly 
relevant academic experience, while simultaneously preparing students to 
become value creators, and delivering transformational learning through 
engaging, enriching activities. 

Read on to learn more about how our students are building the skills needed 
most in today’s highly uncertain, ever-changing marketplace. Daniels is at the 
forefront with this reinvented model of management education, and we’re eager 
to show the world the Daniels Difference. 

Thank you for your continued support during this exciting time at Daniels.
 

Sincerely,

E. LaBrent Chrite, PhD
Dean
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FASB Hires  
Daniels Students

Twice annually, the Financial 
Accounting Standards Board—
the organization responsible for 
establishing accounting policies 
for all U.S. companies—hires six 
students nationwide for its prestigious 
postgraduate technical assistant 
program. Four students—now recent 
graduates—from Daniels’ School of 
Accountancy were selected to the 
yearlong PTA program within the past 
year: Rachel Meek (MAcc, BSAcc 
2016), Mallory Bennett (MAcc, BSAcc 
2016), Alexis Tanoue (MAcc, BSAcc 
2015) and Andrew McClaskey (MAcc, 
BSAcc 2015).

“Only the best schools are invited to 
nominate candidates and each school 
may nominate only one candidate 
for each of the start dates,” said 
Sharon Lassar, director of the School 
of Accountancy. “This is evidence that 
our program is highly regarded in the 
nation and we’re graduating outstanding 
students.”

As PTAs, Meek, Bennet, Tanoue 
and McClaskey learned the FASB’s 
accounting standards-setting process, 
and more about the role of auditors 
and users of financial information. 
Candidates must be nominated by their 
accounting department, approved by 
their college’s dean and enrolled in a 
graduate program in accounting to be 
considered for FASB’s program. They 
also must exhibit outstanding academic 
records in addition to other criteria.

In July, faculty at the Fritz 

Knoebel School of Hospitality 

Management received 

the prestigious McCool 

Breakthrough Award from the 

International Council on Hotel, 

Restaurant and Institutional 

Education for the Commercial 

Food and Safety Service Training Program. The program, the result of 

a partnership with Denver’s African Community Center, is a service 

learning initiative in which students learn how to hire and manage 

talented employees, and refugees learn the culinary skills needed to 

work in restaurants and hotels.

“I am so proud of our team for earning the McCool Award,” said 

David Corsun, Knoebel director and associate professor, of the honor 

that is given to individuals and organizations making significant 

breakthroughs, innovating such that a demonstrable, significant 

improvement in teaching, learning or operations occurred. “The 

partnership with the African Community Center and how we 

implement the program by breaking down traditional course silos are 

extraordinary. The program better prepares our students by creating 

the kind of organizational complexity students will experience in the 

workplace after graduation.”

NOTEWORTHY NEWS, EVENTS AND HAPPENINGS FROM THE DANIELS COLLEGE OF BUSINESS.

International Recognition

NewsDANIELS

4    |     DANIELS BUSINE S S    |   FALL 2016



Smart Cities
On Sept. 19, Denver Mayor 

Michael Hancock and Panasonic 
Enterprise Solutions President Jim 
Doyle kicked off Daniels’ Voices of 
Experience speaker series for 2016-
2017 with a powerful discussion 
moderated by Dean Brent Chrite 
about the smart city initiative for the 
area surrounding Denver International 
Airport—known as Denver’s 
Aerotropolis. The city has partnered 
with Panasonic to create a 400-acre, 
sustainable, mixed-use, transit-oriented 
development area on Peña Boulevard 
to be called Peña Station Next.

The creation of Peña Station Next 

will require 20-30 years of planning, 
design and development, and an 
estimated $5.6 billion investment. The 
vision for the area includes retail and 
residential spaces and a micro-grid that 
uses battery storage and solar panels to 
power the entire area. Additionally, the 
site would include smart lighting, smart 
parking, interactive digital signage, 
wayfinding, security and a push toward 
autonomous vehicles.

Population shifts, aging 
infrastructure, climate change and 
limited resources all account for 
growing global interest in the 
development of smart cities. 

Following the VOE, Daniels’ 
Executive Education program hosted 
a daylong conference on smart cities, 
featuring Denver’s smart city leaders, 
global experts and organizations 
spearheading smart city initiatives. 
Keynote speakers included Rana 
Sen, managing director at Deloitte 
Consulting LLP & Deloitte Consulting 
Public Sector, and Aiden Mitchell, 
vice president of Arrow Electronics’ 
IoT Global Solutions. Representatives 
from Denver Public Works, IBM, Zayo 
Group, Zypryme, Lyft, and the City 
and County of Denver also presented 
at the conference.

From left, Panasonic 
Enterprise Solutions 
President Jim Doyle, 

Denver Mayor Michael 
Hancock and Daniels 

Dean Brent Chrite.
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IIn February 2016, the Anna and John J. Sié Foundation 
provided a $2 million gift to Daniels to establish the Ron 
Rizzuto Chair for Excellence in International Executive 
Education. Rizzuto—the J. William Sorensen Distinguished 
Professor in Finance—has dedicated his 41-year career 
to preparing tomorrow’s business leaders and researching 
corporate mergers, strategic partnerships and acquisitions 
in the telecommunications, energy and transportation 
industries. 

The Ron Rizzuto Chair for Excellence in International 
Executive Education supports Rizzuto’s work with the 
Chinese Executive Media Management Program, which 
equips Chinese mid-career executives and government 

officials with the business skills to ensure a more successful 
future for China’s media industry. It has become a model 
for practical training for media industry leaders over the 
past 17 years, earning recognition by China’s State Admin-
istration of Press, Publication, Radio, Film & Television and 
China Central Television. Participants in the program create 
competing business plans, three of which have launched 
into businesses in China.

“I am honored that Anna and John have chosen to 
name this chair after me,” said Rizzuto. “I am dedicated 
to not only expanding CEMMP in China and at DU, but 
to establishing new programs with other nations through 
executive education.”

Establishing a Legacy
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Annual Analytics 
Challenge

In March 2016, students 
from four universities competed 
in the third annual DU Analytics 
Challenge organized by Business 
Information and Analytics Chair 
Andrew Urbaczewski. 

For the 2016 challenge, 
students from DU, the University 
of Colorado, the United States Air 
Force Academy and Colorado 
School of Mines analyzed 
crime data for the Denver Police 
Department, and then shared their 
observations on activity patterns, as 
well as their recommendations for 
crime reduction.

Chris Wyckoff, director of 
the data analysis unit for Denver 
Police, said DPD wanted to analyze 
the datasets to identify patterns 
of crime, but hadn’t been able 
to due to lack of resources. “The 
presentations were amazing,” she 
said. “This was incredibly useful 
for us; it pushes us into a better 
direction.”

This summer, the Franklin L. Burns School of Real Estate and 

Construction Management hosted a collaborative workshop with the 

City of Denver in North Denver’s Globeville community to solicit 

residents’ input on the design of a new community space at 4400 

Lincoln Street. The existing building in that location—the former First 

German Congregational Church—is dilapidated and an eye sore.  

“No one knows better what’s missing and needed in a community 

than the residents who live and work there,” said Barbara Jackson, 

director of the Burns School. “It’s vital to get community input before 

starting the design phase of any project.”

Jackson, in her capacity with the Burns School, helped convene 

experts in city planning and preservation for the workshop, which 

attracted more than 40 people from the community. Ideas for the 

space include a community café, a day care center, a senior center, a 

farmers’ market, an artist residence and a community garden. The 

city will compile feedback and set a date to determine next steps.

Community Impact

FALL 2016   |    DANIELS BUSINE S S     |    7  



Daniels Takes Second 
in Aspen Institute’s 
International MBA Case 
Competition 

Daniels hosted three panel discussions with DU’s Project 
X-ITE during Denver Startup Week in September. Described 
as the largest summit of entrepreneurial energy, innovation and 
connection in North America, Denver Startup Week attracts 
tens of thousands of developers, designers, startup founders and 
others to downtown Denver. 

In conjunction with Project X-ITE, Daniels flew in Israeli 
entrepreneurs to participate in Denver Startup Week, including 
Ben Weiner of Jumpspeed Ventures; Roy Munin of Made in 
JLM; Yoram Dahan, creator of the Cal-Israel Innovation Expo; 
Sarah Prostak of Israel Investment Advisors; Gili Elkin of 
Syntech Bioenergy; and Oded Distel, the head of Israel’s New 
Tech Program. 

The panel discussions included a high-profile panel on 
“Entrepreneurial Ecosystems Across Borders” with Governor 
John Hickenlooper and Ben Deda (MBA 2011), COO of 
Galvanize and co-founder of Denver Startup Week. The other 
Daniels/Project X-ITE panels were “Investment, Capital and 
International Economic Partnerships,” and “Energy, Clean Tech 
and a Secure Energy Future in the U.S. and Israel.”

Four Daniels students took 

second place in the prestigious 

Aspen Institute’s 2016 

Business & Society 

International MBA Case 

Competition, beating Oxford 

University and Villanova 

University. The Daniels team 

included four full-time MBA students: Jim 

Gordon, Patrick Brennan, Brian Hartman and 

Shirin Porbanderwala. 

Daniels was one of 25 leading business 

schools chosen to participate in the Aspen 

Institute’s Competition. Daniels MBA 

students have competed the past seven years 

in the case competition and made it to the 

finals four times. The Daniels team placed 

first in 2012. Competing teams were flown 

to New York City, where they presented to a 

panel of corporate judges and other social 

impact thought leaders. The Daniels team 

won $7,500 for second place. 

Denver Startup Week

From left, Yoram Dahan, Ben Deda, Gov. John 
Hickenlooper, Ben Weiner and Roy Munin.

NewsDANIELS
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In late September, nearly 350 students spent two 
days learning a Daniels cornerstone: ethics.

“Every decision we make is based on a foundation 
of decisions we made before,” said Paula Holt, 
teaching assistant professor of Business Ethics and 
Legal Studies, who co-founded the Ethics Boot Camp 
with Professor Corey Ciocchetti six years ago. “Top 
business executives do not just wake up one day and 
decide to be good or decide to scam the public. 
Rather, they develop habits of making good or bad 
decisions and that becomes their character.”

The Ethics Boot Camp is required for all Law and 
Ethics majors and minors, and by some programs 
outside of Daniels. Students participate in team 
building exercises and small group discussions, and 
attend breakout sessions covering a range of topics 
including building reputation, creating trust, and 
effective and transparent communication. 

Ethics Boot Camp 

EMBA Reunion
More than 350 Executive MBA graduates gathered 

at the program’s first reunion in June at the History 

Colorado Center in downtown Denver. Members from 

66 of the 67 cohorts attended the event, representing a 

wide range of professions including doctors, business 

and community leaders, entrepreneurs, lawyers and 

educators. Established in 1973, Daniels’ Executive MBA 

program is one of the first EMBA programs in the 

United States.

Daniels Dean Emeritus Bruce Hutton and Associate 

Dean Barb Kreisman reminded attendees about the 

College’s namesake—cable industry founder Bill 

Daniels—who introduced ethics in business education 

to the College with a gift of $11 million. Kreisman 

went on to recognize five people who reflect the values 

of Bill Daniels and are exceptional ambassadors for 

the EMBA program:

•  Kent Bradley (EMBA 2011), physician, former U.S. 

Army Colonel, founder of BTN Advisors and the 

Downtown Artery

•  Lowell Miller (EMBA 2011), assistant teaching 

professor at Daniels

•  Members of Team “Helmet Heads” for their ongoing 

commitment to community service and for their 

life saving measures to provide helmets for children 

engaged in sports activities

•  Maclyn Clouse, professor of finance at Daniels, 

recognized for his ongoing commitment to student 

learning over the past 38 years

•  Bruce Hutton, dean emeritus, for 40 years of service 

to DU and Daniels

Daniels Dean Brent Chrite also presented Kreisman 

with an award for her years of service to Daniels and 

the EMBA program.
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Immersive and  

highly-customized,  

Daniels’ Leadership Fellows 

program is developing leaders 

poised for success in today’s 

complex environment.

TThis fall,15 Daniels graduate students began a transforma-

tive journey that is poised to change the landscape of 

business leadership near and far. 

Fostering the development of game-changing leaders 

for today’s complex environments, Daniels’ Leadership 

Fellows accepted its second cohort in September. The 

application/nomination-based program offers leadership 

development activities over the course of the academic 

year that range from exclusive seminars and fireside chats 

with national business leaders to a culminating three-day 

whitewater rafting trip on the Colorado River. 

Leadership Fellows also receive highly customized 

feedback from executive coaches and complete a 

Leadership Circle Profile, a 360-degree feedback tool 

that reveals the relationship between patterns of action 

and internal assumptions that drive behavior. It measures 

individuals’ creative competencies—such as leading with 

vision, achieving results and acting with courage—and 

their reactive tendencies—such as emphasizing caution 

over creating results or aggression over building alignment. 

“This program is an enhancement to our MBA 

programs for students who want to do a deep dive into 

leadership development and engage with expert coaches 

in intensive work on themselves in a supportive, structured 

way,” said Ali Boyd, senior director of Leadership and 

Performance at Daniels and one of two coaches for the 

Leadership Fellows program. Along with Steve Athey, an 

experienced leadership development coach and senior 

partner at the Full Circle Group, Boyd helps fellows gain 

deeper insight into their behaviors, strengths and weak-

nesses and become more effective leaders. 

“I want to lead a company one day, so I feel like this 

was a great way for me to gain some experience, learn 

more about my own skill sets and areas for growth and 

think carefully about my plans for the future,” said Lena 

Dubensky (MBA 2016), a fellow in the spring 2016 

inaugural class.

For Jacklyn Ward (MBA 2016), the Leadership 

Fellows program was an opportunity to assess her 

growth throughout her MBA journey. “I think this 

program surfaces an imperative human quality that is 

sometimes lost in business schools,” she said. “What is 

leadership without a capacity to be human with your 

team? To me, that’s what sets the Daniels program apart 

from other programs. I loved the Leadership Fellows 

program because it challenged me to truly think about 

why I work and live the way I do and then understand 

how I can make shifts to be the best possible version of 

myself.” 

According to Boyd, opportunities for growth and 

development like those afforded by the Leadership 

Fellows program will become integral to The Denver 

MBA curriculum, which already includes a 360 review, 

executive coaching and personal growth agendas for all 

students.

“As the world that business leaders face is continually 

volatile, ambiguous and complex, a new type of leader is 

required—one who can operate in a changing environ-

ment but also connect with people,” said Boyd. “At 

Daniels, we’re trying to move the needle on leadership 

development by taking a highly individualized approach. 

The Leadership Fellows program fosters that.” 



ALUMNI Profile

IInternational telecommunications senior executive 

Pathmal Gunawardana (BS 1998, MBA 1998) has long 

regarded his career with a global focus, which was 

sharpened by his time at Daniels.

“Daniels offered me the fundamentals of general 

management and insight into international business 

management that opened my eyes to global business 

opportunities,” said Gunawardana, a native of Sri 

Lanka. “Daniels’ curricula covered various dimensions 

of leadership, marketing and finance, and the business 

challenges and opportunities associated with a truly 

global, multinational business environment.”

Global
GOING
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As vice president for the Americas at Tata Communica-

tions Ltd. in Matawan, New Jersey, Gunawardana leads sales 

for the region, managing a portfolio of services including 

voice, data, media, mobility and partner/channel sales with 

more than 200 telecommunications service providers in 

35-plus countries. Tata Communications, a subsidiary of 

global conglomerate Tata & Sons—which has more than 

$120 billion in annual revenue and 600,000 employees—is 

headquartered in Mumbai, India, and Singapore, and employs 

some 8,000 people worldwide.  

Gunawardana previously worked in senior executive posi-

tions at companies including Juniper Networks Inc. and Nokia 

Siemens Networks Inc. After graduating from Daniels with a 

master’s in international management, he worked in product 

management at Lucent Technologies Inc. in the U.S., then 

moved to Germany for two years where he worked in busi-

ness development. He eventually rose to vice president of sales 

development for North America at Nokia Siemens Networks. 

Gunawardana joined Tata Communications in 2015.

The executive’s foundation at Daniels also prepared 

him to deal with the fast-paced nature of the worldwide 

telecommunications industry, which attracts users, sees 

new trends and creates devices more and more rapidly. 

Gunawardana advises students considering entering the field 

to learn how to adapt quickly, and understand that “we live 

in a truly multicultural village” where people can connect to 

the remotest areas in real time. 

“The telecommunications industry continues to evolve. 

We will see the human population communicate in ways 

that we never thought possible—in real time,” he added. 

“This change in human communication will demand  

different business models.”

While at Daniels, Gunawardana gained an appreciation 

of the human aspect of business from law professor Ved 

Nanda, founder of the University’s Ved Nanda Center for 

International and Comparative Law, and John Haag, former 

internship director and career advisor at the DU Career 

Center. “They showed me the human side of the business 

world, which people tend to forget,” said Gunawardana. 

“[They] defined my leadership style, which involves integrity, 

transparency in communication, being humble and showing 

empathy towards people.” Global Our Executive Education programs keep 
executives and companies market relevant 
and on top of a changing business world. 
From transformational workshops that hone your 
leadership skills to custom programs tailored to 
your company’s culture, strategy and challenges, 
Daniels Executive Education programs equip you 
to keep growing and succeeding. 

Custom Programs: Maximize 
your company’s potential – fast.
Your company has a lot going for it. How 
do you maximize your talent and assets to 
receive the biggest, fastest payback? Our 
customized programs turn your strengths 
into accelerated transformation.

Workshops that 
are worthwhile
Our quick-hit workshops will 
get you up-to-speed in various 
disciplines, giving you the edge 
you need to adapt, be a 
stronger leader and get ahead. 

Drive your development forward with Graduate Business Certificates
Take graduate level courses as a step toward your Master’s or to simply stay current 
and stand out in a competitive marketplace.

Find out more today! 
Visit daniels.du.edu/ExecEd.

NEVER STOP LEARNING 
AND YOU’LL NEVER STOP

LEADING.
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ith The Denver MBA, the Daniels College of Business 
has turned the traditional MBA model on its head, 
taking it out of the classroom and into the real 
world of business. Using a challenge-driven model 

of education, The Denver MBA combines academic 
training with the pressures of the business environment, 
and adds assessment and self-improvement to the mix. 
The result? Anything but business as usual. 

A New Dawn, 

A New Day...
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MBA programs have long been criticized for failing 

to prepare leaders with the skills needed for success 

in the real world of business. Ten years ago, Harvard 

Business Review published, “How Business Schools Lost 

Their Way,” which shined a bright light on issues ranging 

from irrelevant curricula to a serious disconnect between 

business school faculty and the actual needs of companies 

in the workplace. 

Fast forward to 2016. Despite a proliferation of MBA 

programs, today’s corporate recruiters remain frustrated. 

The 2015 “Bloomberg Recruiter Report” stated that cer-

tain “highly sought-after skills are in short supply among 

newly minted MBAs.” More than 1,300 recruiters from 

600 companies reported that MBA graduates with desirable 

skills such as strategic thinking, creative problem-solving, 

leadership and communication are difficult to find. Thought 

leaders and heads of business schools nationwide have joined 

the chorus of complaints, expressing a need for MBA gradu-

ates who are comfortable dealing with a range of complex, 

multidisciplinary issues. 

Coupled with companies’ unmet needs is the fact that 

the ways students learn has changed over time. The average 

age of most full-time MBA students is between 27 and 28 

years old, and millennials comprise more than a third of the 

American workforce. When it comes to education, they seek 

a different experience—one that allows them to collaborate 

with one another and apply what they know to real-world 

scenarios.  



FALL 2016   |    DANIELS BUSINE S S     |    17  

Daniel Baack, Assistant Dean and 

Program Director, The Denver MBA  

Baack leads the Daniels team that is 
responsible for revising the curriculum 
of The Denver MBA, helping to establish 
corporate partnerships and creating 
transformational student experiences.  
 
Ali Boyd, Senior Director, 

Leadership and Professional 

Development  

Boyd oversees the professional 
development experience for students in The 
Denver MBA. She works with corporate 
recruiters, faculty, staff and students to 
create a market-driven program that builds 
leadership capacities.  
 
Lauren Collins, Manager, 

Experiential Learning  

Collins works to develop and implement 
the leadership curriculum, including the 
Professional Growth Agenda, supports the 
Leadership Fellows program, and helps in 
the co-creation of the Global Challenge. 
She also helps communicate with key 
internal and external stakeholders.
 
Kathy Criswell, Director, MBA 

Experiential Education

Criswell’s work is at the core of the 
revised curriculum. She drives the student 
experience for all four challenges. This 
includes planning the Host Partner 
engagement, supporting students during 
the challenges and measuring the success 
of the project.

Kate Dillon, Assistant Director, 

External Relations

Dillon is responsible for securing challenge 
Host Partners for the Corporate and Global 
Challenge components of The Denver MBA. 
She connects with the market to secure 
relevant projects and funding to support the 
challenges locally and internationally. 
 
Cindi Fukami, Chair,  

MBA Revision Steering Committee; 

Assistant Chair, Department of 

Management 

 
Patrick Orr, Senior Director, 

International Programs

Orr is responsible for developing the 
Global Challenge component of The 
Denver MBA. Working with the DMBA 
team and with students, he plans the on-
the-ground component of the international 
trips, as well as any non-profit challenges 
in international locations. 
 
Cody Sherrod, Manager, Student 

Engagement  

Sherrod supports student groups and case 
competitions at Daniels. She also works to 
support the four challenges, particularly in 
terms of Host Partner support.
 
Shanda Twiggs, Experiential 

Learning Specialist  

Twiggs supports experiential learning 
programs at Daniels, particularly the 
four core challenges. She also supports 
the office budget process and is the glue 
between all of the various parts of the 
team. 

Meet the people driving The Denver MBA’s 
design and delivery.  

The Team 
A New MBA



Against this backdrop, Daniels convened a committee to 

closely examine its full-time MBA program, taking a hard 

look at outcomes and student satisfaction. Armed with the 

latest research and extensive input from students, alumni, 

faculty, employers, corporate partners and many others, the 

committee undertook a complete revision of the MBA 

curriculum. The result is The Denver MBA, a 20-month 

program unveiled this fall, designed specifically to meet the 

evolving needs of 21st century employers by using a first-of-

its-kind experiential methodology.

“The MBA revision represents the best of Daniels,” said 

Daniels Dean Brent Chrite. “We’re bringing together our 

high-touch experience, global connections, faculty expertise 

and ethical foundation in a cohesive and coordinated pro-

gram that will enable our graduates to lead in an increasingly 

complex and rapidly evolving marketplace.” 

Challenge-driven, Market-focused
At the heart of The Denver MBA is a challenge-driven 

methodology that offers students opportunities to practice 

the skills they’re learning in a real-world environment. Instead 

of completing a series of traditional courses to obtain their 

degree, students engage in four challenges in tandem with 

rigorous, integrated learning modules that allow them to test 

and refine their skills in real business settings. The challenges 

entail building a start-up; supporting an organization working 

for the social good; solving a corporate problem; and traveling 

outside the U.S. to work across cultures. (See “Four challenges. 

Twenty months. Exponential growth.” on p. 22)

“Our committee worked tirelessly to create an MBA 

program based on challenges, not exclusively on courses,” 

said Cindi Fukami, assistant chair of the Department of 

Management, who chaired the MBA Revision Committee. 

“We’ve turned the program into an interactive lab where 

students can immediately link theory and practice to solve 

problems in a complex world.” 

Each challenge is taken on by six- to seven-member 

teams, consisting of five students, a faculty member and, as 

needed, a business professional acting as a mentor. The teams 

are competitive because research shows that teams function 

best when they’re doing work in a “tournament” environ-

ment with winners and losers—just like in the real world. 

“In many ways, The Denver MBA is designed to feel like 

you’re running a business,” said Dan Baack, assistant dean and 

program director of The Denver MBA. “From the moment 

students attend orientation, they are being challenged to 

weigh options, collaborate with others, make decisions and, 

at the same time, apply what they are learning within the 

context of each challenge.” 

Graduates with this kind of experience have great appeal 

to recruiters and future employers. “The challenge-driven 

education model and the magnitude of the real-world expe-

rience provide students with practiced and proven skills,” said 

Michael Kirk, director of AT&T’s Global Internet of Things 

development. “AT&T’s fortunes are won or lost based on 

how well we stay on top of our customers’ needs and expec-

tations and how well we stay ahead of the market. We need 

people with the capability and the agility to do that.” 

Teresa Kostenbauer, senior manager of University 

Recruitment and Relations at Arrow Electronics, said as 

students progress through the four core challenges, “they’ll 

clearly develop ever-stronger capabilities for collaboration, 

teamwork and other soft skills. They’ll also develop their 

ability to deal with ambiguous situations, which is probably 

the single most important skill for survival and advancement 

in business. It’s the combination of smarts and skills and 

development over time that produces great performance, and 

that’s exactly how this program is structured.” 

A key component of The Denver MBA is one-on-

one professional development and leadership coaching by 

licensed, practicing executive coaches. Throughout their 

challenges, students carry with them a Personal Growth 

Agenda developed at the start of the program, which 

outlines career goals while focusing on professional compe-

tencies such as leadership, teamwork and the ability to deal 

with ambiguity. Students participate in the four challenges 

informed by what they want to achieve in their future 
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Our committee worked tirelessly to create 

an MBA program based on challenges, 

not exclusively on courses. We’ve turned 

the program into an interactive lab where 

students can immediately link theory and 

practice to solve problems in a complex world.

—Cindi Fukami, Assistant Chair, Department of Management

FALL 2016   |    DANIELS BUSINE S S     |    19  



careers and assess their progress in “pulse” 360 reviews after 

each challenge, receiving input from a personal coach, peers 

and others. Each challenge enables students to achieve and 

acquire essential skills, overcome weaknesses and refresh 

their growth plans to ensure cumulative growth. 

Along the way, students attend career webinars and 

workshops on topics ranging from developing an elevator 

pitch to case interviewing, from business conversations to 

maintaining a professional online image. They also work 

with Daniels’ Career Services team to develop standout 

resumes and LinkedIn profiles, and receive personalized 

career coaching through mock interviews and job search 

strategies.

The last phase of The Denver MBA is the “prepara-

tion for launch,” which includes a final assessment of the 

Personal Growth Agenda and a refresher on the habits and 

tools needed for lifelong learning and growth. This self-

reflection stage of the program sets students on the right 

path as they prepare to enter the workforce. 

The Daniels College 

of Business has a 

history of innovation 

since its founding in 

1908, and I’m proud 

to be a part of this 

latest invention.

—Dean Brent Chrite
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The Denver MBA’s home base of Denver, Colorado, 
is a distinct advantage for the program. Among the 
nation’s fastest growing cities, Denver has a well-
earned reputation as a hub for economic growth, 
entrepreneurship and innovation. Forbes recently 
ranked Denver No. 1 in the nation for business and 
careers and No. 2 for startups, while NerdWallet 
placed Denver at the No. 5 spot for best place for 
millennial-aged entrepreneurs. Other statistics like a 
high employment rate and astronomical job growth 
are also encouraging. The 2015 Kauffman Index, 
which reports startup activity, ranked Colorado 
No. 4 in the country with the most startup activity, 
with 350 out of every 100,000 adults becoming 
entrepreneurs each month.  

“The center of gravity in The Denver MBA is our stu-

dents’ professional development,” said Baack. “Everything is 

designed around how we can help them achieve their goals. 

We want to help all students in The Denver MBA make the 

most of this investment in their future, whether they intend 

to change careers or amplify the value they bring to their 

current organizations.”

The Daniels Difference
While other instructional models have emerged and 

faded throughout the history of management education, 

Daniels has a proven track record of successful innovation. 

The College was one of the first business schools to weave 

ethics and professionalism into the core curriculum—a 

move that inspired institutions around the world to follow 

suit throughout the 1990s and beyond.

But history aside, The Denver MBA’s potential success 

lies in its responsiveness to the needs of companies around 

the world and its individualized approach that is rooted in 

value creation—building students’ technical aptitudes and 

soft skills so that they can help organizations achieve their 

objectives. Quite simply, the program is giving people what 

they want, what the market demands, and helping to develop 

a new kind of business professional who is ready to hit the 

ground running. 

“In the history of management education, just three 

major innovations have occurred: the case study method 

developed more than 100 years ago at Harvard, the action-

learning revolution led by the University of Michigan 20 

years ago and the new challenge-driven methodology we’ve 

created here for The Denver MBA, which we’re calling the 

Daniels Difference,” said Chrite. “The Daniels College of 

Business has a history of innovation since its founding in 

1908, and I’m proud to be a part of this latest invention.”

For more information about The Denver MBA, visit  

mba.du.edu.
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Location, Location, Location
A New MBA



At the heart of The Denver MBA is 

a set of real-world core business 

challenges supported by rigorous, 

integrated learning modules. 

Students learn an academic subject 

while working on an actual business 

problem. They try, learn, experience 

successes and failures, and try 

again. Learning is continuous. 

When they reach the end of the 

program, students will have far more 

than a set of competencies. They will 

have 20 months of experience, and 

a powerful narrative to share with 

employers about lessons learned 

outside the classroom. They will 

emerge from The Denver MBA ready 

to make an impact.
 

Four challenges. 
Twenty months. 
Exponential growth. 

CHALLENGE-DRIVEN

The Denver MBA
A New MBA



The Four Challenges
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The Enterprise 
Challenge. 
Students build the 
fundamental knowledge of 
how to start a new company 
or a new initiative inside 
of a larger organization. 
Students develop an 
understanding of the 
components involved in 
building a business from 
ideation to execution, with 
continual input from local 
entrepreneurs. 

Learning outcomes:  
Strategy | Financial 
Accounting | Ethics | Market 
Research | Business Statistics 
| Global Business 

The Social Good 
Challenge. 
Working with a local 
nonprofit, non-governmental 
organization or for-profit 
company with a social 
mission, students work to 
further a social improvement 
initiative or solve a social 
responsibility challenge.

Learning outcomes:  
Data-driven Decisions | 
Execution and Sustainable 
Business Enterprise  

The Corporate 
Challenge. 
Students apply classroom 
learnings to a real-world 
context by working with a 
company on a challenging 
business issue. Acting as 
outside consultants, students 
offer potential solutions for 
the company to implement. 
This challenge is a true 
test of students’ ability to 
transform their academic 
training into real-world 
action.  

Learning outcomes:  
Managerial Accounting | 
Finance | Leading Effective 
Organizations| Cost 
Planning and Control | 
Microeconomics 

The Global 
Challenge. 
During students’ final two 
quarters in the program, 
they work cross-culturally 
with an organization 
dealing with a major 
business issue. Students 
travel to the country where 
the project or company is 
based to meet the client and 
deepen their understanding 
of the business, customer 
types, challenges and more. 

Learning outcomes:  
Global Business | 
Macroeconomics | Strategic 
Marketing | Business, 
Government and Society  

The Denver MBA



What do you get when you combine 
play dough, popsicle sticks and pure 
imagination with 50 members of The 
Denver MBA’s inaugural cohort? A 
bumper crop of innovative solutions 
for real issues facing broadcast and 
cable giant Comcast.

Following several days of “activation” 
where students bonded through ice 
breakers, improvisation, ropes courses 
and other activities at The Nature 
Place—a leadership development 
center in Florissant, Colorado—
students in The Denver MBA gathered 
at the Commons on Champa in 
downtown Denver. Their goal? To 
ideate solutions to key problems for 
sponsor Comcast Wholesale. The 
culminating event on Sept. 1 set the 
tone for the 20-month program, which 
focuses on four core challenges—the 
Enterprise Challenge, the Social Good 

Challenge, the Corporate Challenge 
and the Global Challenge. For the 
Activation event at Comcast, the 
cohort was divided into 10 teams; five 
worked on promoting a digital-first 
mindset among Comcast customers 
and employees, while the other five 
teams worked on building better trust 
between Comcast and its customers.

“We don’t want to be good, we 
want to be awesome,” said Skylar 
Jackson, vice president of Customer 
Engagement for Comcast, as she 
presented the challenges to the 
students. “You’re giving us fresh eyes, 
ears and input to solve the issues that 
we see every day, which is a massive 
value to us.”

This is the second consecutive year 
Comcast Wholesale has worked 
with Daniels students, offering 

them opportunities to work on real 
world issues that benefit from their 
brainpower. “Our leadership gets 
exposed to some of the best and 
brightest with Daniels’ MBA students,” 

The Denver MBA’s inaugural cohort hits  
the ground running, tackling the kick-off  
challenge in Daniels’ new 20-month program. 

And They’re Off!
A New MBA
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said Todd Porch, vice president of 
Comcast’s Wholesale International 
Division. “We connect, we get some 
of our problems solved, and we get 
exposure to an audience that, from a 
talent perspective, we can look at as 
potential employees.”

Before breaking off into teams, the 
students were welcomed by Erik 
Mitisek (BSBA 1999), executive 
director of DU’s Project X-ITE, 
and one of the visionaries—
and entrepreneurs—behind the 
development of the Commons on 
Champa, a collaborative, open, 
accessible space that, in Mitisek’s 
words, has become a space for 
entrepreneurs and innovators to “start 
building the next companies for the 
state of Colorado.”

Next, students were given a crash 
course in design thinking by Assistant 

Professor of Management Aimee 
Hamilton—a methodology that 
takes a human-centered approach, 
focusing on a product’s viability 
and desirability to the user. The 
students then set off to interpret their 
challenges, ideate, run ideas past 
participating user-testers and finally, 
to present their solutions. In under two 
hours, students developed a range 
of innovations to address Comcast’s 
challenges, including mobile apps, 
digital incentives and customizable 
loyalty programs. Students captured 
their ideas in memos sent to Comcast 
for exploration.

“What your ideas did was take the 
base pain points that we had started 
to look at through focus groups and 
surveys, and you elevated it to a level 
to tell me what we could actually do 
about it,” said Comcast’s Jackson, 
noting how inspired she was by the 

students’ creativity. “You’re helping us 
go beyond the four walls of the focus 
group to actually create and drive 
change. And that’s huge.”

Denver MBA Student Walker Cannon 
was similarly pleased with the day’s 
events.

“This week has been great for me,” 
said Cannon, who is earning her 
second master’s degree with The 
Denver MBA, having earned her 
master’s in Daniels’ Real Estate and 
the Built Environment program last 
year. “DU has been an incredibly 
enriching experience and I wanted 
to carry that over to more of a 
generalized degree so that I could 
pick and choose my trajectory. If 
today is any indication, The Denver 
MBA program will give me more 
personal confidence in the corporate 
business world.”
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ALUMNI Profile

Strong Ties
Strong Thread, 

TThe University of Denver and the Daniels College 

of Business hold prominent places in the lives of 

Michael (BSBA 1980) and Kathy Azeez (BSBA 1980). 

The couple met as students living in Centennial Hall, 

after all, and their college experience prepared them 

for success following graduation. 

“The thread of DU and Daniels has been interwo-

ven throughout our lives and my career,” said Michael, 

who majored in real estate and construction manage-

ment. In 1982, Michael teamed up with his father, 

who established American Cellular Network in their 

native New Jersey, and served as a vice president and 

general manager until the company was acquired by 

Comcast Corp. in 1987. In 1988, Michael co-founded 

Unitel, an operator of telephone systems in rural 

American towns, serving as president until 2002. 
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Strong Thread, 
Kathy, who grew up in Pennsylvania and New Jersey, 

worked in the restaurant industry after earning her degree 

in hotel, restaurant and tourism management. She eventually 

turned her attention to the arts, and is a quilter, author and 

singer with the Robert Sharon Chorale in West Palm Beach, 

Florida, where the couple has lived since 2004. 

Devoted philanthropists, the couple established the Azeez 

Foundation, which supports a number of educational initia-

tives. Michael spent several years restoring the Woodbine 

Brotherhood Synagogue, a National Historic Landmark in 

Cape May County, New Jersey, and developing the Sam 

Azeez Museum of Woodbine Heritage, which is housed in 

the synagogue.

The Azeez Foundation created an endowment to 

develop a partnership between the museum and New Jersey’s 

Stockton University to share the history of the surge of 

Russian Jewish immigrants to Woodbine, New Jersey, in the 

19th century. In addition, Michael serves on the board for 

Yemin Orde, a residential educational facility for at-risk youth 

in Israel.

Long-standing Daniels donors and avid travelers, the 

couple has supported Daniels’ Global Opportunities pro-

gram since 2010. The GO program immerses MBA and MS 

students in foreign cultures to study global business, corporate 

social responsibility, sustainable development and other busi-

ness issues at real organizations. Students travel to countries all 

around the world—and thanks to the Azeez family, the GO 

program has taken students to Israel five times. 

In April 2016, the Azeez family donated $500,000 to 

Daniels to continue to support MBA students traveling 

to Israel. The gift will fund The Denver MBA’s Global 

Challenge, for which students will meet with thriving startup 

businesses in Israel, a country that boasts the most patents 

in the world other than the United States. The gift will 

also support the College’s programming throughout Israel, 

including two entrepreneurship conferences, one in Colorado 

and one in Israel, which will give students opportunities to 

engage in cross-disciplinary projects. 

“Kathy and I have been big supporters of Israel for many 

years, and we’re happy to encourage MBA students to learn 

more about the many opportunities that Israel has to offer, 

and also to approach problem-solving in the global context 

a bit differently,” said Michael. “The most meaningful part of 

this gift for me is the ability to impact students’ lives in a way 

that makes them better people and allows them to experience 

a different country with their own eyes.”   

“Kathy and I have been big supporters of 

Israel for many years, and we’re happy to 

encourage MBA students to learn more about 

the many opportunities that Israel has to offer, 

and also to approach problem-solving in the 

global context a bit differently.”
—Michael Azeez (BSBA 1980)
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eXcITEment 

The cross-disciplinary Project 

X-ITE puts Daniels—and DU—

at the heart of a high-velocity 

environment as it bridges the 

gap between higher education 

and entrepreneurship. 

Growing

So, you want to change the world? Here’s what you’ll need: innovative 

thinking, an entrepreneurial spirit and a deeply collaborative process.

Recognizing that the complex challenges and opportunities of today’s 

global economy require a multipronged approach—and a vehicle to put it all 

in motion—the Daniels College of Business, in partnership with the University 

of Denver’s Daniel Felix Ritchie School of Engineering and Computer 

Science, and the Sturm College of Law, developed Project X-ITE (Innovation, 

Technology and Entrepreneurship) in 2015. The cross-disciplinary initiative 

serves as an activator for new projects that emerge throughout and beyond 

the University. The collaboration also is a platform by which to address large 

societal issues while exposing DU students—regardless of their areas of 

study—to the entrepreneurial value chain. 
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eXcITEment 
Project X-ITE 
Executive Director 
Erik Mitisek (BSBA 
1999) in front of 
DU’s new Daniel 
Felix Ritchie School 
of Engineering and 
Computer Science.
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“We want Project X-ITE to involve every academic unit 

on this campus,” said Daniels Dean Brent Chrite. “A few of its 

intended outcomes include cross-disciplinary research, meaningful 

action-based learning opportunities for our students across the 

University, harnessing the power of the market to address critical 

economic as well as non-economic challenges, and the ideation 

and creation of new and frame-breaking course experiences. There 

was intentionality to not house this entity in a single academic 

unit. It needs to exist at the intersection of the disciplines so it can 

be a true hub for creativity.”  

Overseen by Chrite, Dean JB Holston from the Ritchie School 

for Engineering and Computer Science, and Dean Bruce Smith 

from the Sturm College of Law (who succeeded Marty Katz in 

July 2016), Project X-ITE convenes monthly “meetings of the 

minds” with thought leaders from DU and throughout Denver 

on topics relevant to start-ups and entrepreneurs. Past events 

include a panel on “Women in Innovation;” a fireside chat on 

entrepreneurship with Booth School of Business Professor Steve 

Kaplan and Zayo CEO Dan Caruso; and a pitch competition at 

Denver Startup Week. On the horizon are daylong summits for 

students and community members on social enterprise and the 

future of entrepreneurial professions.

“The timing is perfect for something like this in Colorado,” 

said Project X-ITE Executive Director Erik Mitisek (BSBA 

1999), whose career has been defined by launching and 

growing numerous businesses, and spearheading the creation of 

communities that support other entrepreneurs. Mitisek co-chairs 

the regional Startup Colorado and is co-founder of Denver Startup 

Week, the largest summit of entrepreneurial energy, innovation and 

connection in North America. “Colorado and the Front Range 

have some incredible assets for entrepreneurs, but the missing piece 

in this high-velocity ecosystem was always a university partner. 

This is an incredible opportunity for DU to become an essential 

platform that brings it all together and a place that transforms 

intellectual and academic rigor into commercialization.”  

“Whether it’s connecting students to other students, students to 

faculty, faculty to faculty or community members with members 



of the DU community, the goal is to enable people to have a 

profound impact,” said Holston. “There are so many interesting 

projects out there—from both students and entrepreneurs—and 

we want to support them however they need it. Put simply, we 

see Project X-ITE as a way to orchestrate connections.”  

While entrepreneurship centers exist at many leading 

business schools, Project X-ITE is unique in its size and scope. 

“I don’t know of anything like this elsewhere. We’re venturing 

into new territory with something bigger and more creative in 

an effort to facilitate collaboration as a function of the design 

structure of the University of Denver,” said Chrite.

While Project X-ITE is already making waves at DU and 

in Colorado, its ripple effect has the potential to reach faraway 

shores. 

“First and foremost, Project X-ITE should be a unifying 

force across campus,” said Mitisek. “There is a spirit of 

entrepreneurship and innovation at DU, and this is a platform 

that will bring that spirit to life. We want to inspire the 

community at large to engage with us in meaningful ways to 

build the next great organizations of Colorado and the world.”  

Learn more about Project X-ITE at projectxite.org.

The Daniels College of Business has a bold vision: To provide a 

student experience that is nothing less than TRANSFORMATIVE. 
We are cultivating a growth mindset that ignites student creativity, 
innovation and experimentation. This difference—the Daniels 
Difference—equips students to succeed. It sets us apart. And it’s 
made possible by supporters like you!    

Give to the Daniels in Focus Fund. 

Visit 
du.edu/givetodaniels 
or call 303.871.4384 
to make a donation.

“There is a spirit of entrepreneurship and innovation at DU, and this is a platform that will  

bring that spirit to life. We want to inspire the community at large to engage with  

us in meaningful ways to build the next great organizations of Colorado and the world.”

—Erik Mitisek, Executive Director, Project X-ITE
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TTo chart Craig Harrison’s (BSBA 2003) career path, you need 

a very large map. His professional ventures are as plentiful as they 

are diverse—with successes in the investment, real estate and 

restaurant industries, to name just a few.  Through it all, he’s been 

guided by the constant forces of his entrepreneurial spirit and 

limitless curiosity. 

After graduating from the University of Denver with a major in 

finance and a minor in leadership, Harrison co-founded Stick-e-

Star Restaurant & Bar in the DU neighborhood and cut his teeth 

at Denver-based investment firm MBH Enterprises as manager of 

portfolio operations. In 2005, he and his college roommate, Ryan 

Boykin (BSBA 2002), co-founded U.S. Capital, a private equity 

firm that invested in late-stage, pre-IPO technology infrastructure 

and alternative energy companies. The company was purchased by 

Northport Private Equity in 2008. Harrison was just 28 years old.

Entrepreneurial
Eclectically
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Harrison and Boykin also started HouseFront, a real estate 

mobile services company, which was sold to Motellus in 2008, 

and Scout Cleaning & Maintenance, an environmentally 

focused home cleaning company that serves Denver and 

Boulder. In 2009, Harrison co-founded Hydro Advisors, 

which restores structurally deficient water infrastructure—

dams, wastewater treatment facilities and other water systems. 

He recently sold the company. 

“I’ve definitely had an eclectic career,” said Harrison, who 

spent his years at Daniels reaching out to area business leaders, 

offering to buy them lunch in exchange for insights into 

their own professional successes. In 2009, he received the DU 

Ammi Hyde Award for Recent Graduate Achievement and 

simultaneously co-founded a Young Alumni Scholarship Fund.

 “If there’s a theme to what I do, it is entrepreneurship. 

That’s where my passion and interest lies,” said Harrison. 

These days, Harrison operates under the umbrella of 

Arrowhead Partners, a firm focused on growing and investing 

in operating businesses and developing water resources. He 

and partner KC Gallagher (MBA 2002) have invested in 

numerous companies like Love Grown Foods, co-founded by 

Maddy (BA 2008) and Alex (BSBA 2008) Hasulak. 

Aside from his business endeavors and family, there’s noth-

ing Harrison is more passionate about than DU. “Reflecting 

on my life and my business pursuits, everything ties back to 

DU,” he said. “I have so much gratitude for the opportunities 

and connections that DU has provided me.” Harrison is cur-

rently serving a four-year term on the DU Board of Trustees. 

Harrison is also an advisory board member for Project 

X-ITE, an “activating” hub for projects at DU and beyond 

that incorporate innovation, technology and entrepreneurship. 

“The thing about Project X-ITE that makes me most enthu-

siastic is its interdisciplinary nature,” he said. “For any student 

in any discipline, having a background in entrepreneurship 

will be a huge benefit, and that’s what Project X-ITE offers.” 

It’s an incredibly exciting time to be part of the DU 

community, Harrison added, crediting senior leaders for their 

powerful vision and innovative ideas. “Seeing everything that 

Chancellor [Rebecca] Chopp and leaders like [Daniels Dean] 

Brent Chrite, [Ritchie School of Engineering and Computer 

Science Dean] J.B. Holston, [Sturm College of Law Dean] 

Bruce Smith and [Project X-ITE Executive Director] Erik 

Mitisek are putting into motion makes me want to be a 

student again,” he said. “There is a lot on the horizon for DU 

and Daniels, and I’m very enthusiastic about the future.” 

HEAR A VOICE OF EXPERIENCE 
YOU CAN TAKE TO THE BANK

Thank you to our Platinum Level Sponsor U.S. Bank.

In its 15th season, Voices of Experience examines 
relevant topics through the lens of top innovators. 

Mark your calendar! 

Monday, January 9, 2017 | 6 p.m.
Newman Center

For more information and to register visit: 
daniels.du.edu/voe.

Join us as we present financial expert 
and leader Mary Rhinehart, CEO of 
Johns Manville Corporation, as our 
Voices of Experience signature speaker. 

PART TIME.
FULL STRENGTH.

LEARN MORE AT DANIELS.DU.EDU/PMBA.

Our Part-time Professional 
MBA program is an 
ideal fit for early-to-mid 
career professionals. 

The PMBA program 
allows you to earn a 
world-class MBA without 
compromising your 
current career. 
Experience the same 
academic rigor and 
innovative, action-based 
learning of our traditional 
MBA in a format that fits 
your busy life and 
propels your possibilities.



ALUMNI Profile

the CaseONTToday’s dynamic, multifaceted, global marketplace 

demands a certain type of professional—and for many 

companies, the traditional interview isn’t enough to 

assess whether candidates are qualified. Enter the case 

interview, an interactive approach that has candidates 

analyze and articulate solutions to a complex case, a 

methodology whose leading international authority is 

Daniels alumnus Marc Cosentino (BSBA 1977).



the Case

The former associate director of career services at 

Harvard College, Cosentino is now the president of 

CaseQuestions.com and author of “Case in Point: Complete 

Case Interview Preparation,” the world’s best-selling case 

interview preparation book for 11 years running.

He also leads case interview workshops for students 

and training sessions for career services professionals on 

presenting cases and analyzing performance. Cosentino 

works with universities nationwide, including the University 

of Denver, Harvard, Yale, Georgetown, Wharton, the 

University of California, Los Angeles, the University of 

Texas, New York University and the University of Notre 

Dame. He visits upwards of 40 schools a year.

During Cosentino’s 18 years at Harvard, case 

interviewing was a technique used primarily by premier 

consulting firms like McKinsey & Company and Bain & 

Company—and Cosentino became Harvard’s go-to expert 

on the method. 

“In the last decade, many industries have started to adopt 

case interviewing because it is the best way to see how well 

both graduate and undergraduate students think on their 

feet and to assess their confidence level when acting in the 

face of uncertainty,” said Cosentino. “Frankly, this is what’s 

expected of graduates now: critical thinking, creativity 

and problem solving. The case interview helps companies 

evaluate those types of traits.”

Cosentino made his way into career services by 

happenstance. The New Jersey native came to DU for its 

hotel, restaurant and tourism management program and 

started his post-graduation career managing restaurants in 

Denver and New York City. Later, he started Summer Hill 

Selected Mustard and eventually sold the company.

In 1982, Cosentino stepped into corporate America, 

joining Fidelity as a manager of branch and product 

development. After getting laid off during the economic 

crisis of the late 1980s, he applied to work at Harvard. The 

job was a perfect fit, but after earning a Master of Public 

Administration there, Cosentino left in 2006 to pursue case 

interview consulting full time. 

Several years ago, Daniels invited Cosentino to deliver 

case interview workshops to MBA, MS and undergraduate 

students each spring. Most recently, he presented at the 

fall 2016 orientation for The Denver MBA and taught a 

case interview workshop and a training session for Career 

Services staff in spring 2016.

Offering insights to students at his alma mater who 

are beginning or wanting to elevate their careers is both 

rewarding and “a little surreal,” Cosentino said. “I’m 

absolutely blown away by the changes at the University, both 

in appearance and stature,” he said. “It’s great to see that DU 

and Daniels are headed in a positive direction. I’m honored 

to be involved.” 

“In the last decade, many industries have 

started to adopt case interviewing because 

it is the best way to see how well both 

graduate and undergraduate students  

think on their feet.”
—Marc Cosentino (BSBA 1977)
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At the beginning of Hope 

Wroblewski’s senior year of high 

school in Maine, 19 al-Qaida-linked 

militants carried out the deadliest 

terrorist attack in American history. 

As she contemplated her college plans, 

Wroblewski met with an Army ROTC 

recruiter and accepted an ROTC 

scholarship to Boston University, where 

she studied international relations. 

“That was a dynamic time as 

the U.S. took military action in the 

Middle East, and I knew that was on 

the horizon for me,” said Wroblewski. 

She graduated from BU in 2006 

and attended flight school at Fort 

Rucker in Alabama, where she met 

her husband. She commanded mis-

sions for Operation Iraqi Freedom as a 

Black Hawk helicopter pilot and was 

deployed twice to Iraq and once to 

Afghanistan. 

“The military gives you many 

valuable skills like teamwork, learning 

under fire, strategy and execution and 

time management,” said Wroblewski. 

After returning from Afghanistan in 

2014, she went to Fort Riley, Kansas, 

to serve as a company commander, and 

started thinking about her future—and 

earning an MBA. 

“My husband and I decided to 

leave the Army at the same time, and I 

was interested in transitioning into the 

business world, but knew I had gaps in 

knowledge,” she said. 

As Wroblewski researched busi-

ness schools and her husband, Cory, 

researched law schools, they came 

across the University of Denver. “We 

both fell in love with Denver and DU.” 

In fall 2015, the Wroblewskis became 

DU Pioneers. 

Once she earns her MBA with a 

concentration in business informa-

tion and analytics in 2017, Wroblewski 

intends to work in project manage-

ment. She is currently an access 

management and operations planning 

intern at Level 3 Communications. 

Beyond the classroom, Wroblewski 

is taking advantage of opportunities to 

enrich her experience. She is a Daniels 

student ambassador, and is active with 

the Executive Mentor Program, Daniels 

Graduate Women in Business and the 

Student Veterans Association. Last year, 

she traveled to China and Taiwan as 

part of the “Doing Business with and 

in China: Value Chain Connections 

Across the U.S., Taiwan, and China” 

program. 

“I want to make the most of my 

MBA—this experience is exposing me 

to so many possibilities and areas of 

business,” said Wroblewski. “The ben-

efit of attending graduate school with 

work experience is that you appreciate 

the chance to learn and grow as you 

start the next chapter of your career.” 

STUDENT Profile

Following a career in the military, Denver MBA student Hope Wroblewski 
has her sights set on a new horizon in business.   

Taking Flight
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Kenton Thornton’s path to 

business school may be somewhat 

nontraditional, but it’s marked by a 

strong sense of direction.

After graduating in 2010 with 

a degree in sociology from the 

University of North Carolina at Chapel 

Hill, where he received a football 

scholarship, Thornton began setting his 

sights on his professional life.

“I’m an outgoing person, and 

wanted my career to focus on under-

standing people and the things that 

influence their actions,” he said. 

Throughout college, Thornton 

worked at a restaurant and discovered 

that the hospitality industry suited 

him. Following graduation, Thornton 

joined Maple & Motor restaurant in his 

hometown of Dallas, Texas, as cater-

ing director, and later became general 

manager. The restaurant developed a 

cult-like following during his tenure, 

even making it onto an episode of the 

Food Network’s “Diners, Drive-Ins and 

Dives” in 2012. 

“I gained valuable leadership and 

management experience, and I also 

developed a passion for working with 

customers,” he said. 

Thornton moved to New York City 

in early 2015 to join the global creative 

agency MKTG Inc. as a production 

assistant. He helped develop and 

execute campaigns for Nike Running 

and Nike+. While living in the Big 

Apple, he began to research graduate 

programs around the country. 

“The Knoebel School of 

Hospitality Management brought DU 

to my attention, but the MBA program 

is what sold me,” he said. “I knew an 

MBA would broaden my options.” 

Thornton was accepted into Daniels’ 

full-time MBA program and started in 

fall 2015. 

Since arriving at Daniels, Thornton 

has joined the DU Marketing 

Association and is a Daniels Graduate 

Student Ambassador. Last year, he was 

invited to attend the Daniels Pioneer 

Executive Summit in Beaver Creek 

alongside executive-level Daniels 

alumni, corporate partners and other 

student leaders. He also participated 

in the Rocky Mountain Cable 

Association’s 2016 Cable Apprentice 

Competition. 

Thornton wants to work in brand 

management after he graduates from 

Daniels in spring 2017. He and his 

brother, a chef in Austin, also dream of 

opening their own restaurant one day. 

“I come from a family of food-

ies,” Thornton said. “Growing up, I 

learned to appreciate the way food 

brings people together and the values 

it instills.”

In the short term, however, 

Thornton plans to stay in Denver. 

“Denver and Boulder are so 

entrepreneurial, so I’m excited 

about the potential here,” he said. “I 

chose Daniels with high hopes and 

expectations and, so far, the College  

has definitely lived up to them.” 

For Denver MBA student 
Kenton Thornton,  

Daniels has exceeded  
his high hopes.   

STUDENT Profile

Great Expectations
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Growing up in South Miami, 

Florida, Rodney Castillo (BSAcc 2016) 

has always worked hard. Throughout 

middle and high school, Castillo held 

jobs with nursery, landscaping and 

construction businesses. He even opened 

his own barbershop on the front porch 

of his parents’ home at one point.

Castillo’s work ethic paid off when 

he received a scholarship to attend 

Miami Dade College. He jumped at the 

chance, naturally, viewing it as a stepping 

stone to a rewarding career. 

During his time at Miami Dade, 

Castillo heard about Daniels’ Accounting 

Scholars Development Program, which 

helps students in diverse communities 

pursue careers in accounting. He 

attended, fell in love with DU 

and decided he wanted to transfer. 

One problem: he couldn’t afford it. 

Fortunately, help came in the form of a 

Taylor Scholarship, which offset Castillo’s 

tuition and living expenses. 

In 2012, DU alumni Andy and 

Barbara Taylor gave $5 million to 

Daniels. Andy Taylor (BSBA 1970), 

executive chairman of Enterprise 

Holdings—parent company of the 

Enterprise Rent-A-Car, National Car 

Rental and Alamo Rent A Car brands—

and his wife, Barbara (Broadhurst) Taylor 

(who attended DU from 1969-70), are 

longtime Daniels supporters. 

The gift—which was added to the 

already-established Taylor Scholarship 

endowment of $1 million—provides 

scholarships to foster diversity among 

undergraduate students. 

Castillo had the chance to meet 

the namesake of his scholarship at a 

luncheon held earlier this year at the Joy 

Burns Center. Taylor was on campus for 

Founders Day in March, during which 

he received the John Evans Award, the 

highest alumni award DU bestows. 

“We were given a lot of 

opportunity,”  Taylor said to the 

scholarship recipients during the 

luncheon. “So we need to give others 

that opportunity.”

“It was really good to see him in 

person and thank him,” said Castillo, 

who is enrolled in the dual degree 

bachelor of accounting/master of 

accountancy program. He will earn both 

degrees by the end of this fall quarter. 

“The scholarship provides me with a 

way to be on campus and have some 

flexibility.” 

Because he doesn’t have to work 

multiple jobs to pay for his expenses, 

Castillo is able to broaden his 

engagement while at Daniels. He serves 

as president of Sigma Lambda Beta 

International Fraternity, Inc. and is a 

mentor at KIPP Denver Collegiate High 

School. 

In addition to tuition scholarships, 

the Taylors fund internships for Daniels 

students. The program allows students to 

accept internship opportunities even if 

they are unpaid. Thanks to the program, 

Castillo was able to intern at BetaWest 

Ltd., a real estate investment trust, 

and EY LLP, a large accounting firm. 

He received academic credit for both 

internships and financial compensation 

as well. 

To date, Daniels has awarded 130 

Taylor Scholarships, which range from 

$4,000 to $20,000 annually. Students can 

apply for Taylor Internship Scholarships 

as needed each quarter. 

STUDENT Profile

In love with DU but with limited financial resources, 
accounting dual degree candidate Rodney Castillo 
received help in the form of a Taylor Scholarship 
courtesy of alumni Andy and Barbara Taylor. 

Proud Pioneer
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Share the love. 
and share the gold— 
in your name.

It takes the best and brightest to 
maintain our standards. Great 
candidates strengthen our learning 
environment, create a powerful 
Pioneer network and increase the value 
of your DU degree. No one is better 
suited to refer qualified candidates than 
graduates like you. Our alumni are the 
gold standard for excellence!

HELP KEEP DANIELS  THE

GOLD STANDARD
OF EXCELLENCE.

REFER A GRADUATE CANDIDATE: 
DANIELS.DU.EDU/ALUMNIGOLDCLUB  | 303.871.3416

JOIN THE ALUMNI
REFERRAL GOLD CLUB 

We’ll give a $1,000 
scholarship in your name 

to every referred 
candidate we accept. 



ServiceOUTSTANDING

Charles Patti
Years of Service: 1982-1989, 2006-2015

When Charles Patti took a graduate-level advertising class a 
decade into his advertising career, it changed his life. 

“I was fascinated by the science of advertising and market-
ing,” said Patti, who was vice president of corporate communi-
cations for U.S. Industries at the time. “I started thinking about 
a career in academia because I knew it would fulfill my natural 
curiosity about the practice of my field.” 

In 1982, Patti joined DU’s College of Business Administra-
tion teaching advertising and marketing. He launched the MS 
in advertising program, led study abroad programs and became 
involved in the business community. Though he loved DU and 
Denver, Patti left both in 1989 to explore the world. 

After nearly a decade, however, Patti returned to Colo-
rado. His timing was fortuitous—Daniels had just received 
an endowment for the James M. Cox Professor of Customer 
Experience Management. Patti accepted the position in 2006 
and eventually created a customer experience management 
concentration for the MBA and MS marketing programs. 

Patti’s grand finale at Daniels was as interim dean from 2013-
2014, during which time he spearheaded the development of 
a faculty merit system and the creation of a new scholarship 
statement to guide faculty research and other activities. 

• daniels.du.edu/directory/charles-patti

SSince we last published the 

Daniels Business magazine,  

several key members of the  

Daniels community have retired. 

Their contributions to our 

institution—as leaders, scholars, 

teachers and more—far exceed 

the space available in this issue. 

You can read more about these 

exceptional individuals online  

at the URLs listed at the end  

of their profiles.
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Michael Crean
Years of Service: 1973-2014

As a professor in the Franklin L. 
Burns School of Real Estate and  
Construction Management, Michael 
Crean was known for his colorful 
shirts and bow ties—and for wearing 
his love of teaching on his sleeve. 

“I never planned on becoming a 
professor, but after writing my dis-
sertation and teaching my first class in 
graduate school, I fell in love with aca-
demic life,” said Crean. While earning 
his PhD in finance and real estate, a 
professor encouraged him to apply for 
an open assistant professor position at 
the University of Denver. He was hired 
in 1973 and never looked back. 

Crean taught real estate finance, real 
estate law, real estate investment and 
several income property and appraisal 
courses. From 1986 to 1995, he served 
as chair of the Department of Real 
Estate and Construction Management. 
Crean authored two books, numerous 
articles, served as associate editor of the 
Journal of Real Estate Literature from 
1990 to 1995 and was heavily involved 
in the American Real Estate Society, 
serving as a board member and case 
center director for many years.

In 2014, Crean retired from Daniels 
after 41 years and was named emeritus 
professor in 2016. 

•daniels.du.edu/directory/michael-crean

Van Johnston
Years of Service: 1976-2015

You might say that Van Johnston 
did it all during his 39-year career at 
the University of Denver. He joined 
the Department of Management in 
1976, teaching a wide range of courses, 
and starting energy management and 
MBA programs to support the region’s 
booming energy sector.

Later, Johnston served as director 
of the intergovernmental manage-
ment and professional management 
education programs. He was a senior 
faculty fellow of the College’s Center 
for Management Development and a 
regular trainer for the Beaumont Cen-
ter for Management Development. 

He wrote 200 manuscripts during 
his professorship, publishing dozens 
in leading journals. His work also 
includes eight books/monographs and 
several symposia analyzing signifi-
cant events such as the 9/11 terrorist 
attacks. He served on numerous aca-
demic editorial boards, was co-editor 
of a premier journal, and edited a 
professional newsletter for a decade.

Teaching, however, was always 
Johnston’s emphasis. Having taught 
an estimated 10,000 students over 
his career, Johnston is proud to have 
contributed to their development into 
successful professionals. “I’ve always felt 
a commitment to make sure students 
get as much out of their education as 
possible,” he said.

• daniels.du.edu/directory/van-johnston

Sam Cassidy 
Years of Service: 2000-2015

When Sam Cassidy began teach-
ing in Daniels’ Executive Education 
program, he didn’t anticipate the reju-
venating effect it would have on him. 

“I was running the Colorado As-
sociation of Commerce & Industry 
and would go teach after a long day of 
work absolutely exhausted,” Cassidy 
said. “But by the end of class, I was 
energized and excited.” 

Cassidy’s experiences as a lawyer, 
entrepreneur, state politician and Colo-
rado business advocate resonated with 
students, and he joined the Daniels’ 
faculty full time in 2000. Two years 
later, he was appointed chair of the 
new Department of Business Ethics 
and Legal Studies, which remains one 
of the few academic departments in 
the world to merge ethics and law. 

Cassidy is also the force behind 
Daniels’ popular Voices of Experience 
series, which attracts renowned C-level 
speakers and upwards of 1,000 business 
professionals, students and alumni to 
each event. 

When Cassidy retired in June 2015, 
he began a new professional chapter—
as a judge for the Archuleta County 
Court in his former home of Pagosa 
Springs. 

• daniels.du.edu/directory/sam-cassidy
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ServiceOUTSTANDING

Dorothy 
Lechowicz-Edwards
Years of Service: 1985-1986, 1994-2016

Dorothy Lechowicz-Edwards at-
tributes her decision to study account-
ing to genetics—her father and sisters 
all worked in the field. But her career 
took a slightly different turn when 
she entered higher education in 1985, 
joining DU’s Department of Account-
ing as an accounting manager, a posi-
tion she held for a year.

Following an eight-year stint outside 
of academia, Lechowicz-Edwards 
returned to DU in 1994 as finance of-
ficer and executive director of finance 
and administration for the then-named 
College of Business Administra-
tion. She was named assistant dean of 
finance and administration in 1998 
and associate dean later that year. From 
2009 to 2012, she served as Daniels’ 
associate dean of college operations. 

A passionate advocate for diversity 
and inclusion, Lechowicz-Edwards was 
named Daniels’ associate dean of diver-
sity and inclusive excellence in 2012. 
In 2015, she was selected to serve on 
the University’s Strategic Issues Panel. 

Upon her retirement earlier this 
year, Lechowicz-Edwards said, “I’m 
happy to think that I might have had 
an impact on people and that col-
leagues and students could see on my 
face how much I enjoyed being there.”

•  daniels.du.edu/directory/dorothy-lechowicz-
edwards

Don McCubbrey
Years of Service: 1984-2016

Don McCubbrey sought a new 
adventure when he “retired” in 1983 as 
a partner at Andersen Consulting—now 
Accenture. 

In 1984, McCubbrey joined Daniels 
as a senior lecturer and was named 
founding chair of the Department of 
Management Information Systems that 
same year, a position he held until 2001. 
Over the course of his career at DU, 
McCubbrey was promoted to clinical 
professor, he helped establish the MBA 
e-commerce concentration and served 
as director of the Center for the Study 
of Electronic Commerce, and as presi-
dent of the DU Faculty Senate from 
2010 to 2012. 

The author of myriad articles and 
cases on e-commerce and information 
technology, McCubbrey co-authored 
two textbooks, and co-founded the 
Global Text Project, which develops 
free, open-source e-textbooks, targeting 
students in developing economies. 

The recipient of the Daniels Profes-
sor of the Year Award for Excellence in 
1999, McCubbrey received the 2002 
Bob Newman Award for Outstand-
ing Contributions to the Technology 
Community, and was the subject of an 
honorary gubernatorial proclamation in 
recognition of his efforts to establish the 
Colorado Technology Association. 

• daniels.du.edu/directory/don-mccubbrey

Karen Newman
Years of Service: 2005-2015

When Karen Newman joined Dan-
iels in 2005 as dean, she was return-
ing home. The Denver native had left 
Colorado 37 years earlier to attend 
college, earn her PhD and MBA and 
forge her career in higher education, 
both in the U.S. and abroad. 

After a six-year stint as dean of the 
University of Richmond’s Robins 
School of Business, Newman was 
named Daniels’ 15th dean. 

During her tenure, enrollment 
increased significantly, and the College 
introduced the Daniels Compass cur-
riculum, which integrated fundamental 
business disciplines with areas such as 
values-based leadership, innovation, 
ethics and teamwork. In 2006, The 
Wall Street Journal ranked Daniels 
third in the world for producing 
graduates with high ethical standards.

In 2007, Newman returned to the 
Department of Management fac-
ulty where she taught organizational 
behavior and organizational dynam-
ics. The author of the “Handbook of 
Cross-Cultural Management” and 
“Managing Radical Organizational 
Change,” Newman’s most recent re-
search focuses on sustainable organiza-
tional careers. She currently serves as 
vice chair of the board for Colorado 
Public Radio following her retirement 
from Daniels in June 2015. 

• daniels.du.edu/directory/karen-newman
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Stuart Stein
Years of Service: 1983-2015

It was a given that Stuart Stein 
would follow in his father’s footsteps 
and join his family’s Chicago construc-
tion business. But when a concrete 
worker strike put the business on hold, 
Stein began teaching evening classes 
at the College of Lake County, where 
he had earned his associate degree in 
construction technology. 

“I discovered that teaching suited 
me, and I loved interacting with stu-
dents,” said Stein, who went back to 
school to earn his bachelor’s and mas-
ter’s degrees, and a PhD in vocational 
education studies.

His subsequent career brought him 
to Colorado, where he discovered 
DU’s Real Estate and Construction 
Management program—the oldest 
program of its kind in the nation. After 
filling in for a professor on sabbatical, 
Stein was hired full time. 

During his 32 years at DU, Stein 
served as director of the Women’s 
College from 1990 to 1993, increasing 
enrollment significantly by offering 
services for single parents. He returned 
to the Department of Real Estate and 
Construction Management in 1994, 
and spearheaded the Residential Pract-
icum, a nationally recognized program 
in which students build a single-family 
residence with a construction team 
from Oakwood Homes. He retired in 
2015. 

•daniels.du.edu/directory/stuart-stein

Richard Scudder
Years of Service: 1982-2016

Richard Scudder is the first to say 
that his heart belongs to Daniels and 
the University of Denver. 

“I accepted a one-year appointment 
at Daniels and never looked back,” he 
said. “Coming here was the best thing 
I’ve ever done.” 

Scudder joined the Department of 
Management in 1982, teaching a wide 
range of courses, including manage-
ment, database and project manage-
ment, and business intelligence. When 
Daniels created a Department of Infor-
mation Technology and E-Commerce, 
he moved there and helped design and 
teach the management information 
systems curriculum. 

Over the years, Scudder held several 
leadership positions including serving 
as chair of the ITEC Department, as 
DU’s chief information officer from 
1996 to 1998, and as Daniels’ associate 
dean for graduate studies from 2009 to 
2013. He returned to the classroom in 
the Department of Business Informa-
tion and Analytics in 2013 until his 
retirement in June 2016.

“I’ve had the opportunity to help 
shape the destiny of the University, the 
College and my department, which has 
been a lot of fun,” he said. “But work-
ing with students, seeing their creative 
minds, was my absolute favorite part of 
the job.” 

• daniels.du.edu/directory/richard-scudder

“These individuals have left 

an indelible mark on the 

Daniels College of Business. 

Longstanding members of the 

Daniels Community with an 

average tenure of more than 25 

years, they served the College 

at the highest levels including 

dean, associate dean, assistant 

dean, department chair and full 

professor. Their stewardship, 

exemplary service, and teaching 

and dedication to the College 

and to our students have 

transformed our institution and 

the many lives they touched 

along the way. We thank 

them for their contributions, 

their leadership and their 

scholarship—all of which will 

continue to resonate at Daniels 

well into the future.”

—Paul Olk,  

Associate Dean for Faculty, 

Research and Accreditation; 

Professor of Management
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1982
> Dave Hoemann (BSBA 1982) and 
Matt Seim (MBA 2008) launched 
Imprint Hospitality, a restaurant, hotel 
and resort management company that 
also performs branding and 
development consulting. Imprint 
Hospitality has offices in Denver and 
Chicago.

1985
Eivind Lorgen (BSBA 1985) was 
promoted to CEO of Nordea Investment 
Management North America and 
moved from Norway to New York City 
after assuming the role. Lorgen is also 
an adjunct professor at Daniels and teaches in the Reiman 
School of Finance.

Alumni NEWS

Hoemann

Seim

News and notes about  

graduates of the  

Daniels College of Business.  
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1989
Bhaskaran Swaminathat, PhD, (MBA 1989) recently 
passed the first-level sommelier exam.

1992
Rene Chaze (MT 1992) of Edelman Financial Services was 
named CFO of the Year by the Washington Business 
Journal and Virginia Business magazine.

1994
Chris Blake (BSBA 1994), managing director of Lazard 
Asset Management, joined the Daniels Executive Advisory 
Board in July 2016.

1996
Chris Morley (BSBA 1996) was promoted to chief 
operating officer at Zayo Group, a Denver-based company 
that provides communications infrastructure services to 
leading businesses.

2002
< William King (BSBA 2002) 
welcomed daughter, Amelia 
Christine, on July 20. Older 
siblings Keira and Quinn are very 
excited about the new addition to 
their family. King is the founder 
and executive chairman of 
Zephyr Health, a San Francisco-
based health sciences provider of 
technology and data that helps 
companies connect patients with 
therapies.

 

2003
> Will Ford (BSBA 2003) 
started LaunchBoom, a product-
launch system and full-service 
marketing agency. Based in San 
Diego, California, LaunchBoom 
manages the crowdfunding 
process from start to finish by 
partnering with companies 
seeking to launch innovative 
products.

2004
Leslie Carter (IMBA 2004) joined Daniels’ Alumni Relations 
team as director of international alumni relations.

2005
Max Goldberg (BSBA 2005) opened Bastion, a cocktail 
bar and restaurant, in Nashville, Tennessee.

Tess Greene (BSBA 2005) joined STR Analytics as director 
of consulting and analytics after working with GE Capital 
and HVS.

2007
Matt MacDonald (BSBA 2007) is vice president of 
development for Miraval Group,  an award-winning 
wellness destination and luxury spa company. Miraval’s 
innovative workshops, health experts and activities such as 
yoga, hiking, equine and fitness are consistently 
recognized by Travel+Leisure, Condé Nast Traveler and 
Andrew Harper.

2008
Matt Seim (2008) and his wife, Kelly, welcomed their first 
child, Sydney LeMoine Seim, in April 2016.

2009
Ben Althaus (BSBA 2009) joined IGL Holdings as a 
member of the board of directors in early 2016.

Andrew Seibert (MS and IMBA 2009) joined SK Holdings 
as managing director in July 2016.

Shawn Simmons (BSBA 2009) moved from New York City 
to the San Francisco Bay Area after accepting a job with 
NVIDIA on the investor relations team.

Justin Shaw (MBA 2009) joined the University of 
Colorado Foundation as director of business analytics.

2010
> Espen Kofstad (BSBA 2010), a 
former University of Denver golfer, 
will participate in the 2016 Olympic 
Games on the Norwegian golf team.

WILL FORD
PRESIDENT & CO-FOUNDER

I was introduced to crowdfunding while serving on the Advisory Board for ADI 

Ventures www.adiventures.net  , one of San Diego’s fastest growing start-ups.  ADI 

Ventures launched their new and improved EcoQube C and raised over $650,000 

from over 5,400 new customers in less than 90 days.  I was inspired by this 

performance and asked the CEO of ADI Ventures to connect me to the marketing 

agency that managed this campaign.

In June 2015, I was introduced to Tom Dadourian and Mark Pecota (co-founders) 

of the Label Creative which is the best full service marketing agency in San Diego 

with strong emphasis in brand development, video production, web development, 

and digital marketing.  The three of us met for breakfast and a few weeks later we 

had created a powerful new business model focused on delivering successful 

product launches on Kickstarter and Indiegogo.  I didn’t know it at that time but 

that breakfast would change the course of my life forever…

In July 2015, I partnered with the Label Creative and LaunchBoom was born.  

Today, Label Creative is now DBA LaunchBoom and our entire team is dedicated 

to building the most powerful product launch system to ensure every product 

launch is a HUGE success. 

I am truly honored to lead this team as its President & Co-Founder and have never 

been more passionate about anything else that I have ever done in my 

professional career.  We have worked diligently over the last 8 months to perfect 

our product launch system and couldn’t be more excited about our product 

launches scheduled for 2016.

https://www.linkedin.com/in/will-ford-6b48a94  

For more info please visit:

THE MOST EFFECTIVE PRODUCT LAUNCH SYSTEM
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2011
Carson Muir (BSBA 2011) joined Hyatt Hotels as an 
assistant event services manager based in Chicago.

Brett Parmelee (MBA 2011) and Courtney Ryan were 
married in 2016. Parmelee is vice president in the 
Hospitality Finance Group at Wells Fargo Bank in Denver.

Andrew Rohr (MBA 2011) was married to Bailey Gross in 
Napa Valley in April 2016. Rohr expanded his cleaning 
business with the purchase of Metrosource Services, a 
carpet, tile and surfaces cleaning company specializing in 
both residential and commercial markets. 

2013
Dennis Hermansson Ekman (MBA 2013) lives in Salt Lake 
City, Utah, and was promoted to associate in Goldman 
Sachs’ Investment Banking Group.

2014
Grant DuPart (BSBA 2014) is a senior financial analyst at 
McWhinney Real Estate Services.

> Tonje Daffinrud (BSBA 2014) is a 
professional golfer in Norway, where 
she is ranked third in the nation.

2015
Max Gleicher (BSBA 2015) was 
promoted to market manager at Expedia 
and is living in San Francisco.

Tony Phillips (BSBA 2015) married Elizabeth Carroll in 
Nashville, Tennessee, in spring 2016.

Andrea Young (MBA 2015) joined the Colorado 
Technology Association as CEO. 

2016
Morgan Maurer (BSBA 2016) was hired as producer at 
Denver Agency Company.

Are you a Daniels alum? Send us your news at 
dcbcomm@du.edu.  

Alumni NEWS

There’s a reason why the 
Executive MBA program 
at Daniels stands ahead 
of its peers. With a 44-year 
history of excellence, alumni 
referrals comprise a third of all 
enrollments. As an alum, you’re 
well-qualified to help us build the 
entering class of 2017.  

EXECUTIVE MBA
GRADUATESgo gold

THE ALUMNI REFERRAL GOLD CLUB AT DANIELS.DU.EDU/ALUMNIGOLDCLUB,
AND HOW YOU MIGHT DESIGNATE A SCHOLARSHIP IN YOUR NAME.LEARN MORE ABOUT 

46    |     DANIELS BUSINE S S    |   FALL 2016



1930s
Ralph R. Bartsch (BSBA 1938) July 2016

1940s
Ruth B. Arnold (BSBA 1943) April 2016

Lysle R. Calhoon (BSBA 1940) January 2016

John M. Capozzola (BSBA 1948) January 2016

Bettyjune Hendrickson (BSBA 1942) May 2016

Janet Hevey (BSBA 1948) February 2016

Elberta Honstein (BSBA 1940) May 2016

Virginia Hoover (BSBA 1947) August 2016

Howard Hutson (BSBA 1949) February 2016

Clara Isenhart (BSBA 1949) January 2016

Vernon E. Keegan (BSBA 1949) April 2016

John C. Milles (BSBA 1949) August 2016

Lynn L. Northrup (MBA 1941) March 2016

Ernest J. Pordos (BSBA 1949) August 2016

William E. Schlender (MBA 1947) January 2016

Sam Schlotthauer (BSBA 1948) June 2016

1950s
Gerald L. Allen (BSBA 1955) March 2016

Harley J. Axe (BSBA 1952) May 2016

Franklin H. Bancroft (BSBA 1958) May 2016

John E. Benson (BSBA 1958) January 2016

Vincent Boryla (BSBA 1950) March 2016

Norene C. Brauer (BSBA 1957) February 2016

Arthur J. Burgess (BSBA 1957) April 2016

Jack M. Carle (BSBA 1956) June 2016

John H. Clay (BSBA 1955) June 2016

Ben David Cohen (BSBA 1957) May 2016

Richard P. Coller (BSBA 1959) July 2016

Paul J. Cordova (BSBA 1951) March 2016

Robert Craig (BSBA 1953) April 2016

Helen Crisman (BSBA 1954) January 2016

Rudolf Dobect (BSBA 1950) February 2016

Eugene Dorr (MBA 1954) April 2016

Willian C. Dushinske (BSBA 1951) May 2016

Jack Hitt Fowler (BSBA 1954) April 2016

Gordan H. Griffin (BSBA 1958) August 2016

Robert W. Hatch (BSBA 1958) April 2016

William Huizingh (BSBA 1952, MAcc 1954) March 2016

Paul Honda (BSBA 1955, MBA 1955) July 2016

Betty Johnston (BSBA 1952) June 2016

Kent Kinniburgh (BSBA 1959) February 2016

John C. Leavel (BSBA 1951) August 2016

Dale Manesis (BSBA 1954) March 2016

Dale Milholm (BSBA 1951) February 2016

Allen P. Murray (BSBA 1951) March 2016

Andrew N. Napolitane (BSBA 1951) April 2016

In MEMORY
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James L. Neavill (BSBA 1959) July 2016

Edward P. Nosewicz (BSBA 1953) July 2016

Lorene D. Peters (BSBA 1957) June 2016 

Benoni Reynolds (MBA 1958) February 2016

William L. Roberts (BSBA 1959) February 2016

Sheldon M. Rose (BSBA 1959) June 2016

Robert C. Schenck (BSBA 1950) April 2016

Donald Raymond Whissen (BSBA 1953) April 2016

Paul W. Whittlesey (BSBA 1956) February 2016

Bryan J. Williams (BSBA 1959) April 2016

Stanley L. Williams (BSBA 1955) March 2016

William H. Williams (BSBA 1953) April 2016

George T. Willis (BSBA 1959, MBA 1961) May 2016

1960s
Lindy D. Bland (BSBA 1969) June 2016

John W. Carroll (BSBA 1960) May 2016

Bruce E. Chittenden (BSBA 1951) January 2016

Paul E. Clark (BSBA 1961) January 2016

Douglas Cran (BSBA 1969) January 2016

George DeRoos (BSBA 1960) January 2016

Keith C. Jensen (BSBA 1960) April 2016

Dorothy Johnson (BA 1943, MBA 1960) February 2016

Lance Johnson (MBA 1963) July 2016

Bruce C. Kennedy (BSBA 1962) March 2016

James C. Lampe (BSBA 1965, MBA 1966) January 2016

Dennis J. Lane (BSBA 1965) February 2016

Ernest Moore (BSBA 1960) July 2016

James W. Moore (BSBA 1966) July 2016

Louie Mortellaro (BSBA 1966) March 2016

Ula Motekat (BSBA 1964, MBA 1966) January 2016

Michael T. Nelligan (MBA 1969) July 2016

Linda A. Repko (BSBA 1966) April 2016

Tom Allin Smith (BSBA 1960) June 2016

Donald R. Whitefield (BSBA 1963) February 2016

Jerry Wayne Young (BSBA 1966) January 2016

Dale Zeman (BSBA 1969) January 2016

 

1970s
Edward Boynosky (BSBA 1974) January 2016

Garrett Boynosky (BSBA 1975) January 2016

Robert C. Downing (BSBA 1970) June 2016

Michael Gowen (BSBA 1976) March 2016

Lester E. Jones (BSBA 1977) July 2016

Richard Ober (BSAcc 1978) May 2016

Delbert Nishimoto (BSBA 1976) January 2016

Charles A. Rice (MBA 1975) May 2016

Bradley Shepherd (MBA 1979) February 2016

1980s
Bruce R. Borden (BSBA 1980) July 2016

Garrett P. Chun (BSBA 1986) July 2016

Van Thomas Kistler (MBA 1983) January 2016

Jane K. Martin (MBA 1984) January 2016

Gregory J. Ryan (BSBA 1983) March 2016

Bruce E. Waespe (MBA 1982) January 2016

1990s
Garrett J. Danburg (BSAcc 1998, MACC 1998,  

MACC 1999) April 2016

Joan Gaskins (MBA 1994) June 2016

2000s
Robert Bradley Chodos (BSBA 2010) January 2016

Houston A. Harte (BSBA 2009) June 2016 

Regan Hungerford Rozier (MBA 2004) May 2016

Chelsey J. Russell (BSBA 2003) August 2016

In MEMORY
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Anyone who knew George 

Simon agrees that he was dedicated to 

students.   

“He was the epitome of what 

an educator should be,” said Barbara 

Kreisman, associate dean, who worked 

with Simon for 13 years. “He was a 

consummate educator, a quiet leader 

and a supportive colleague. He chose 

a second career in teaching because he 

wanted to give back.” 

To his family, Simon was a fun-

loving storyteller with a goofy sense of 

humor—quite simply, “the best.” 

“He was a great person, a loving 

husband, a great father and the best 

teacher to all four of us,” said Simon’s 

wife, Joyce. The two were high school 

sweethearts who married in 1966. “We 

had quite an adventure in this life. It 

was fun being married to him.” 

On Jan. 18, 2015, Simon passed 

away at the age of 69, leaving behind 

Joyce, three daughters and three 

grandchildren. 

Simon joined the Daniels College 

of Business in 2004 after a 20-year 

career in the U.S. Air Force and many 

years in telecommunications, during 

which time he worked at TCI, AT&T 

Broadband and Starz Entertainment, 

among other organizations. 

During his first few years at 

Daniels, Simon helped develop 

executive education programs for 

corporations with the Daniels Institute 

for Leadership and Organizational 

Performance. He later taught in 

the College’s Executive MBA and 

Professional MBA programs and helped 

revamp the Professional MBA in 2007. 

The program climbed the rankings: to 

No. 54 in the nation in 2013, according 

to Bloomberg Businessweek, and No. 

91 in 2015, according to U.S. News & 

World Report.

In summer 2014, Simon retired 

from Daniels, but continued teaching as 

an adjunct until he became too ill. 

“His heart was with the students,” 

said Simon’s eldest daughter, Mia.  

“At his funeral, former students came 

up to me to tell me how wonderful  

he was. I know he made a big 

difference in students’ lives.” 

One such student is Chaun Powell 

(PMBA 2010), who described Simon 

as someone who “impacted each and 

every student in the first 16 cohorts 

of the esteemed Professional MBA 

program.” To honor Simon and his 

legacy, former students, friends and 

colleagues created the George Simon 

Endowed Scholarship Fund in 2015 

to support outstanding students in 

Daniels’ Professional and Executive 

MBA programs. 

“George loved students and wanted 

to do whatever he could to help them 

succeed,” she said. “We miss him ter-

ribly, and I know they will too.” 

To make a gift to the George 

Simon Endowed Scholarship Fund, 

visit go.du.edu/georgesimonfund.

A consummate educator, and 
loving husband and father, 

George Simon created a lasting 
legacy at Daniels and beyond.

Remembering George Simon 



In MEMORY
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Around campus, Michael Duffy 

was known for his warm personality 

and easygoing nature. To his family and 

friends, he was selfless, always looking 

out for others, even if it meant personal 

sacrifice. To Daniels students, he was a 

mentor, friend and father figure.

Duffy, the executive chef of  

the Fritz Knoebel School of Hospitality 

Management Event and Conference 

Center, passed away on Jan. 10, 2015. 

Duffy joined Knoebel in 2009 

from the Isle of Capri Casino and 

Hotel, bringing a background in small 

restaurants and guest ranch operations. 

In the kitchen, he earned a reputa-

tion for delivering eccentric cuisine 

and maintaining a calm, collected 

demeanor—no matter how busy 

things became. Among student staff, 

with whom he worked closely on 

events ranging from weddings to busi-

ness conferences, he was renowned for 

his love of teaching. 

“Chef was one of the most free-

spirited people I’ve ever known,” said 

Nicole Luchau (BSBA 2015), who 

worked closely with Duffy for two and 

a half years, when she served as the 

student manager at the Knoebel Events 

Center. “He took time to help anyone 

who needed it, and he taught skills 

like how important it is to be kind to 

people. I feel like I’m a better person 

because of him.” 

Duffy’s caring heart led him to do 

more than just train students. He was 

involved with Knoebel’s partnership 

with the African Community Center 

of Denver’s Commercial Food Safety 

and Service Training Program, which 

trains African refugees for jobs in the 

food service industry. Colleagues Stacy 

Moore and Patty Farmer recalled Duffy 

as the first to volunteer to help teach 

students and others. “That’s when 

he was in his element,” said Moore, 

assistant director of operations at the 

Fritz Knoebel School of Hospitality 

Management.

Duffy is survived by his wife, 

Hodilia Duffy, and six stepchildren, 

Brenda, Nidian, Alina, Brando, Llareli 

and Juan Calzada, as well as a nephew 

whom he cared for, Johnny Calzada. 

His parents are James and Gretchen 

Duffy of Kennewick, Washington, 

and his siblings are Kevin, James and 

Colline Duffy. 

Rebecca Beck, who was Duffy’s 

longtime best friend, along with her 

husband, John, said her friend will 

be missed for his gentle nature and 

generosity.

“Mike was the guy who would give 

you any help you asked for, no matter 

what,” said Beck. “He loved his family 

and made their lives better. I think his 

legacy is that of patience and giving.” 

Known for his generous, gentle 
nature, Chef Michael Duffy made 

a habit of putting others first.

Remembering Chef Michael Duffy 



Our Corporate Partners are central to our success as a world-class 
business school. As a Partner, you provide vital financial support for 
educational and research programs, but the experience is so much more. 
Your company will be part of a vibrant exchange with students, alumni 
and faculty. From mentoring to consulting, giving students the chance to 
deep dive into the business world prepares them to lead. And that’s 
what creates the talent pool of graduates who add immediate value 
to your business.   

PARTNER WITH DANIELS 
AND SOAK UP A 

WORLD-CLASS TALENT POOL.

9NEWS\KUSA
The Conrad N. Hilton Foundation
Level 3 Communications
S&P Capital IQ
Toyota 

“Our generous and committed corporate partners are essential 
to Daniels’ management education. Your investment of time 
and energy is vital to our students’ ability to become value 
creators in a competitive and dynamic marketplace.” 

– Dean Brent Chrite 

DIAMOND LEVEL SPONSORS
$50,000 AND BEYOND

AICPA Foundation
Arrow Electronics
Vintners Foundation
CH2M
Charles Schwab & Co
EKS&H
Enterprise Holdings
Four Seasons Hotels and Resorts
Grant Thornton, LLP
HomeAdvisor
Hosting
Metro Taxi 
Northfield Information Services
Northwestern Mutual—Denver 
Tech Center
Pacific Life Insurance Company
Sage Hospitality
Silver Oak Cellars
Southwest Airlines
Trinchero Vineyards
Vail Resorts
Westin Riverfront Resort and Spa
Zayo Group

GOLD LEVEL SPONSORS
$10,000 – $24,999

Anton, Collins, Mitchell, LLP
Alpine Bank
Burgee Atlantic
Colorado Real Estate Journal
Comcast Wholesale
Connexion Property Services
DaVita HealthCare Partners
Denver Business Journal
Destination Hotels and Resorts
Devil’s Thumb Ranch
FirstBank Holding Company 
  of Colorado
FMI Corporation
Hospitality Technology
Hyatt Hotels Corporation
Johns Manville
Land Title Guarantee Company
Liberty Global, Inc
Location3 Media
Lockheed Martin
Opus Foundation
Pinnacol Assurance
Sonnenalp Resort of Vail
SquareTwo Financial
Swinerton Builders Foundation
Vectra Bank
Weekley Group

SILVER LEVEL SPONSORS
$5,000 – $9,999

Black Creek Group
Bray Whaler International
Deloitte
EY
IHS 
KPMG Foundation
The J. Willard and 
  Alice S. Marriott Foundation
Newmont Mining USA, Ltd
PricewaterhouseCoopers, LLP
Pioneer Wine Company
U.S. Bank

PLATINUM LEVEL SPONSORS
$25,000 – $49,999

SOAK UP THE BENEFITS OF 
A GREAT PARTNERSHIP.

 
JOIN OUR CORPORATE PARTNERS 

PROGRAM TODAY!

 
CALL 303.871.2444

Aerotek 
Arisant, LLC
AT&T
The Closet Factory
Denver Center for the 
  Performing Arts
Denver Metro Chamber 
  of Commerce
Deschutes Brewery
EffectiveUI
Envysion
James Real Estate Services, Inc.
Marriott International, Inc.
MDC Holdings
Oakwood Homes
OGX Consulting
Precision Building Systems
SDR Ventures, Inc
Target 
Vail Marriott Mountain 
  Resort & Spa
Vail Mountain Coffee & 
  Tea Company

BRONZE LEVEL SPONSORS
$2,500 – $4,999



2101 South University Boulevard
Denver, CO 80208-8900

DANIELS COLLEGE OF BUSINESS ALUMNI BOARD PRESENTS

Thursday, December 1 6 p.m.
Mile High Station

Join us this year for Snow Ball like you’ve never seen it before!
Silent Auction - Wine Pull - Live Band

SNOW BALL
2016


