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SCHNUELLE ELECTED PRESIDENT SUCCEEDING SCOTT 

At a meeting of the Board of Directors May 24, Robert E. Schnuelle 
was elected President of the Nebraska Broadcasters Association to fill 
the unexpired term of Frank Scott, who resigned because of his transfer 
to Denver, Colorado, as vice president and general manager of KTLK and as 
regional vice president of Welcome Radio, with supervisory authority over 
KING, Omaha. Schnuelle was tapped as President-elect at the Grand Island 
convention in September 1972. 

The new NBA President is a native Nebraskan, an alumnus of the 
University of Nebraska, Lincoln, and- a Korean War Marine Corps veteran. 
He has had 22 years broadcasting experience at KGFW, Kearney, KHOL-TV, 
Kearney, KHAS Radio-TV, Hastings and at KGIN-TV, Grand Island, of which 
he is manager. 

Long active in NBA., Schnuelle is also vice president of the Grand 
Island Chamber of Commerce and past chairman of the Grand Island Connnunity 
Development Council. He has also held leadership posts in the Knights of 
Pythias, the American Legion, the Elks, Rotary, the state Marine Corps 
League, the Odd Fellows, the Grand Island Industrial Foundation, the 
Community Chest and the Tri-City (Grand Island, Hastings, Kearney) Coordi
nating Council. He and his wife Sara have two children. 

ROBERT SCHNUELLE FRANK SCOTT 

Edited by Frank P. Fogarty, Executive Vice President, 
Nebraska Broadcasters Association, Box 31802, 

Omaha, Nebraska 68131 
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COMMITTEE PUTTING FINAL TOUCHES ON CONVENTION SEPTEMBER 16-18 

The NBA Convention Committee, headed by John Howard, KGFW, is meet
ing in the Holiday Inn, Kearney, June 26, to complete plans for what 
promises to be the best and biggest convention in the annals of the 
Association. The convention will be held in the Holiday Inn, Kearney, 
September 16-18. Members will receive reservation blanks in the mail 
around July 1. Howard stressed that ladies are invited. 

The informal opening of the convention will be the traditional 
golfest on Sunday afternoon, September 16. Those wishing to play golf 
are requested to notify John Howard immediately, as the Kearney course 
is a popular one and advance starting times are required. 

The first regular function will be the annual awards dinner Sunday 
evening. At that affair the winners of the Ak-Sar-Ben community service 
awards will be announced, and a slide presentation of all entries will 
be shown. Special NBA awards may also be made at the same dinner. 

The convention will wind up Tuesday with a seminar on license re
newal, especially timely because 1974 is renewal year in Nebraska. A 
top official in the FCC renewals division and a leading Washington com
munications attorney in private practice will conduct the seminar. 

Special attention is being gi·;ren this year to providing member sta
tions with on-site news coverage. Lynne Grasz, promotion director of 
KOLN-TV/KGIN-TV, will again co-ordinate news services. Paul Wice, news 
director, KGFW, will provide all inter~sted stations with audio reports, 
including live feeds of major addresses. Walker Merryman, news director, 
Nebraska Television Network, will handle the television news feeds, 
including videotaped SOF interviews with speakers. In addition, secre
tarial staff and reproduction equipment will be available to produce 
releases for the print media. 

Wice and Merryman would appreciate early contact by stations desiring 
the news service. Stations desiring video coverage are asked to provide 
approximately ten three-minute video tapes. Telephone audio reports will 
be available. 

NCSA IS : P LE.!\.S E LOG AflD REPORT! 

NBA members will soon receive a form on which to report their usage 
of Non-Commercial Sustaining Announcements ( 11NCSA 1 s 11 ) during the quarter 
ended June 15, 1973. Some of these NCSA1s contribute to the support of 
your Association __ under the terms of our waiver from the FCC we can't 
tell you which. All NCSA's are for worthy causes, carefully screened. 
so please use the NCSA's, give them special flagging on your logs to 
pe~it easyrecaps and report promptly on receipt of our form. 

I • 
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BITS ABOt.rr BROADCASTERS 

NORMAN WILLIAMS, May Broadcasting Co., has been elected president of 
the Omaha Community Playhouse board •••••• IARRY SIBILIA, formerly of KETV 
and the WOW stations, is the new chief engineer at K.mG, Omaha •••••• No 
wander you took another look at the KETV receptionist. She is JANICE 
ELAINE GEILER, recently chosen Miss Nebraska (USA) •••••• The Nebraska Opto
metric Association presented its 11Eyes on Nebraska" award to BOB SCHNUE~, 
KGIN-TV, Grand Island. The citation called Schnuelle "an avid spokesman 
for what is right with our country at a time when many Would rather tear 
it down" •••••• NBA Associate Member CHARLIE CHACE is the new president of 
the Nebraskaland Foundation •••••• RICHARD CHAPIN, president of Stuart Enter
prises (KFOR, KRGI and others) has been elected chairman of the Lincoln 
Airport Authority •••••• The Nebraska National Guard Association presented 
its civilian Distinguished Service Award to JAMES D. JOHNSON, Kearney, 
manager of the Nebraska Television Network. Said the Guardsmen: 11His 
vital interest and broadcast comments directed toward improving employer 
support of National Guard membership by their employers has resulted in a 
remarkable degree of employer support in Central Nebraska • ••••• WILLIAM F. 
DUHAMEL has been named to a two-year term on the National Association of 
Broadcasters Secondary Markets Television Committee. He is executive vice 
president of the Duhamel Stations group, based in Rapid City, S.D., which 
includes KDUH-TV, Hay Springs, Nebr. Chairman of the Committee is a 
Nebraska neighbor, WILLIAM F. TURNgR, executive vice _president and· general 
manager, KCAU, Sioux City, lowa •••••• 250 students have been guests on the 
WOW-TV 11NEWS RIDE-ALONG" program. High school and college students ride 
along with newsmen and cameramen in their daily routine •••••• SANDY JACKSON, 
formerly a WOW radio announcer, is the newly appointed chief announcer of 
KFMX- FM, which has doubled its power and ~-s now at 100,000 watts. The 
station claims the highest FM antenna in Nebraska -- a quarter-mile high. 
The new antenna is circularly polarized •••••• From Norfolk comes word that 
MRS. BOB THOMAS ( 11GINNY 11 ) is recovering nicely from major surgery. The 
Thomases are vacationing at Cape Cod •••••• STEVE SHANNON, general manager 
of wow Radio and KFMX-FM, has been named a radio yice president of the 
Meredith Corporationts broadcasting division •••••• STEWART 11STEVE 11 HOGAN, 
news director at ~CSR, Chadron, drowned while unsuccessfully trying tq 
rescue his stepdaughter. He was recently honored by the AP for the best 
single story by a broadcaster in Nebraska •••••• DONALD KEOUGH, former WOW-TV 
announcer, has been appointed executive vice president of Coca-Cola USA, 
with headquarters in Atlanta. He was formerly president of the Coca-Cpla 
foods division in Houston •••••• KOLN -TV/KGIN-TV contributed $1,750 to help 
finance a trip to Europe for the Lincoln Youth Symphony Orchestra. The 
money represented what advertisers paid to sponsor a special showing of a 
program "Youth in Vienna" •••••• AYRES AND ASSOCIATES, Lincoln, won first 
place in a national contest sponsored by the American Advertising Federa
tion for the best local television spot series. The series was prepared 
for Lincoln ~el. JOYCE AYRES is an associate member of NBA •••••• JIM KELTER 
is the new KMrV sports director. He came from Evansville, Indiana •••••• 
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BITS ABOlIT BROADCASTERS (Contt) 

THE NEBRASKA EDUCATIONAL TELEVISION NETWORK hosted a film crew from Cologne, 
Germany. The crew filmed a documentary at Syracuse, Nebraska, on rural edu
cation •••••• KYNE-TV, Channel 26, on the UNO campus, claims to reach 90,000 
children with its educational programs •••••• Omaha religious station KGBI-FM 
is completing a $120,000 facilities improvement project, including a 999-
foot tower and a recently approved boost in power from 29,000 to 100,000 
watts. Listeners have donated or pledged more than $115,000 to finance the 
project. 

KOIL WINS NATIONAL SAFETY AWARD 

Winner of the 25th annual Alfred P. Sloan Award in the medium market 
area for radio stations is Omaha's Radio Station KOIL, according to the 
Highway Users Federation for Safety and Mobility, Washington, D.C. 

KOIL News Director Mike Aulabaugh said the award was presented for 
"distinguished public service to highway safety", and came as a result of 
news broadcasts which caused Gov. J. J. Exon to look into the State Depart
ment of Road 1 s sanding of Interstate 80 during icy weather. 

THONE REPORTS BROADCASTERS ELIGIBLE FOR POSTAL SERVICE ADS 

Starting July 1, the Postal service will advertise on radio an·d tele
vision, as well as other media. That 1s the word received by Glen Ilgenfritz 
of KHUB, Fremont, from Representative Charles Thone, who said the tentative 
budget is $2,800,000, though it may be 1-arger. Thone reminded Ilgenfritz 
that the Postal Service is now virtually autonomous. Most of the money 
will be spent for promotion of profitable cervices, such as collectors' 
stamps, express mail service and money orders. Acknowledging Thone 1s re
port, Ilgenfritz said 11your efficient followup of specialized requests 
never ceases to amaze meI 11 • 

IOWA BROADCASTERS FORM FOUNDATION 

At its recent convention in Des Moines, the Iowa Broadcasters Associa
tion voted to create a foundation to recognize and reward distinguished 
Iowans, provide scholarships for Iowa journalism students and promote 
scholarly research and teaching in Iowa broadcasting. Every dollar raised 
by IBA will be matched by two dollars from William B. Quarton, retired 
president and co-owner of the WMT stations, Cedar Rapids. IBA will aim to 
raise $10,000 a year for ten years. 

NEARLY 8,300 RADIO, TV STATIONS 

Television Digest reports there were nearly 8,300 commercial and educa
tional radio and television stations on the air as of March 5. They included 
4,400 AM stations, 2,957 FM stations and 927 TV stations. In addition, there 
were 2,923 cable television systems in operation. 
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THE UNIVERSITY OF NEBRASKA-LINCOJ:N·"R.EPORTS THAT: 

1) The School of Journa~ism received first prize in the annual journalism 
awards program of the William Randolph Hearst Foundati9n. Among those on hand 
in San Francisco to receive the award was R. Neale Copp~~, dire.ctor of the J. 
School. 

2) 55 working broadcast newsmen attended the regional seminar of the 
Radio and Television News Directors Association at the Center for Continuing 
Education and the Telecommunications Center on May 12. Among NBA 1ers on the 
program were Jim McGaffin, WOW-TV; Weatherman Jim Zoller; Bob Taylor, KOW-TV/ 
KGIN-TV; Dave Bradshaw, KLIN; John Hanlon, KFOR; Dave Hamer, KMTV; Jim Peter
sen, KIBG; Jim Johnson, Nebraska Television Network. Pete Mayeux was co
ordinator. 

3) Sumner internships for J. School students have been arranged at 
KHOL-TV, KME G-TV, WOW-TV, KETV, . KOLN -TV /KGIN-TV, KODY , KFOR, KLIN , KLMS and 
KHAT-FM. 

4) J. School broadcasting faculty co-ordinated judging of entries in 
the Radio Television News Directors _Association midwest region (eleven states) 
annual news competition. Thirty entries were received. 

OMAHA RADIO-TV LEGISLATIVE NEWS CO)lFERENCES PRONOUNCED A SUCCESS 

In a letter to Frank Scott, ex-president of NBA., State Senator Richard 
M. Fellman safd the weekly news conference for state legislators at the 
Omaha Press Club has been 11 an extremely useful institution". Stating that 
he participated on a rather regular basis, Senator Fellman said: 

11Many, many individuals have told me of seeing and hearing about the 
legislature on radio and television. This is due almost exclusively to the 
Saturday morning press conference. I · thoroughly endorse the institution, 
thank you and the other -members of the radio and television fraternity for 
it, and want to express my wishes that you continue it next year." 

The weekly Saturday morning news conference was set up as a direct re
sult of the pre-session dinner given by the NBA. for the Douglas/Sarpy countles 
delegations to the Legislature. · Responding to the usual NBA question, "What 
can we do to help you? 11 , the Senators said they needed more ra4io/television 
exposure. At NBA request, the Omaha Press Club provided its news conference 
facilities, and a new institution was born. 

Mark Your Calendar Now! 

SEPTEMBER 16, 17, 18, 1973 

Convention, Nebraska Broadcasters Association 

HOLIDAY INN, KEARNEY, NEBRASKA 
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IN RECENT WEEKS, THE FEDERAL COMMUNICATIONS COMMISSION: 

• ••• Stripped a Florida station of its license for misrepresentation, 
evasion and lack of candor in reports to the Commission, for violation of 
the Equal Opportunities provision and for permitting use of its facilities 
by a co-owner in a political campaign. · 

•••• Set a hearing for a station on charge it misrepresented night
time power • 

• • •• Denied application for a new station in North Carolina for failure 
to involve principals and management-level employees in survey to ascertain 
community problems and for failing to include service area outside community 
of license in survey • 

•••• Deferred action on 30 AM and FM renewals in Georgia and Alabama for 
further investigation of their employment practices, both as to sex and color • 

•• • • Sent all licensees copies of the new rules adopted as a result of 
re-regulation studies. All NAB members can get copies through the Legal 
Department, 1771 N Street, N.W., Washington 20036 • 

•• •• Notified Chicago station it faces a $5,000 fine for allegedly carry
ing and mislogging a program- length commercial weekly over a three-year 
period. The program: 11Chinchilla Raising". The FCC phrase: "serious 
dereliction of duty". · 

•••• Met with 50 11Latinos 11 on minol:'ity problems, and took under advise
ment proposal for a task force consisting of five FCC members and five mem
bers of the 11National Latino Media Coalit:f.on11 • The Coalition consists of 
Spanish surnamed Americans who are bilingual and bicultural~ 

•••• Issued Interim Report and Order drastically overhauling license 
renewal procedures (see story elsewhere in this Newsletter). 

KEEP IN TOUCH WITH YOUR LA.WYER! 

BROADCAST PIONEERS SEEK NEW MEMBERS 

If you've spent twenty years in "broadcast related service", you are 
eligible to join t he Broadcast Pioneers , according to a letter received by 
Bob Schnuelle from National President Carl E. Lee, Fetzer stations head, 
whose address is 590 West Maple Street, Kalamazoo, Michigan 49001. Member
ship applications are available through Bob Schnuelle, KGIN-TV, Grand Island. 
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STATE DEPARTMENT OF ROADS ASKS FOR INTERSTAT
0

E 80 SI~S- AG.UN 

The Nebraska State Department of Roads has requested the Federal 
Highway Administration to continue on a permanent basis the Interstate 80 
travel information signs which were put up experimentally in 1972, accord
ing to Roger Larson, Chairman of the NBA State Governm,ent C011DD.ittee. The 
signs display the frequencies of radio stations serving the Interstate, 
and the stations in turn pledge themselves to carry periodic weather 
reports at approximately 15-minute intervals during adverse weather con
ditions and to broadcast information relating to attractions described on 
the official Interstate highway signs. During the sunmer vacation period, 
the Department of Economic Development will distribute to stations in the 
signing· system reports regarding events and attractions which the traveler 
can take advantage of in Nebraska. The Department and the NBA Comnittee 
are asking co-operating stations to carry these spots at least twice daily 
during daylight hours, preferably at 10:30 AM and 1:30 PM. In addition, 
all stations are asked to feature the public service spots approved in the 
NBA NCSA program. 

According to Larson, 1972 was the beBt year ever for tourism in 
Nebraska, and much of the success was due to the NCSA spots and the Inter
state signs. Nebraska was winner of the Discover America Award for the 
best state travel promotion campaign -- again thanks in part to the high
way signs and the radio spots. 

The Stat~ Department of Roads interviewed more than a thousand tourists 
in Nebraska last . year and 87% said they had seen and recognized the radio 
frequency signs. Of those who had noticed the signs, 29% said they had 
turned to the frequencies for informatiou. Of those who turned to the radio 
frequencies, 16.5% said their travel plans had been influenced by what they 
heard. 

Many of the 1973 spots prepared by the Department of Economic Develop
ment feature the voices . of Nebraskans Henry Fond~, Dick Cavett and Gordon 
MacRae. 

HOW TO KEEP OUT OF TROUBLE AT FTC 

111 thin~ I am on safe ground when I advise you it would be 
unlikely that the FTC would include any media in a formal· 
complaint unless the broadcast station or the publication 
was an active party to and stood to profit by the falsity 
or deception of the_ advertising. 11 

--Federal Trade Connnissioner Paul Rand Dixon 
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NBA CHALLENGES NEW FCC LICENSE RENEWAL REPORT 

The Federal Communications Commission has issued an Interim Repert 
and Order on License Renewal Requirements, to be effective upon approval 
of the associated forms by the Office of Management and Budget. In the 
new scheme of things renewal applications will have to be filed four 
months in advance of expiration, instead of the present three. Firm 
deadlines will be set on filing petitions to deny. Abolished will be 
the requirement that applications for renewal must be published in news
papers. 

But, on the other hand, all commercial broadcast licensees will be 
required to broadcast frequent announcements inviting comments and sug
gestions and notifying the public of impending expirations. And connner
cial television stations must place in their public files a list of 
significant problems and needs of their service areas and typical and 
illustrative programs presented to meet those needs. 

The final requirement is that commercial television licensees must 
file with the FCC an annual statistical breakdown of programs presented 
in various categories. Many broadcasters fear that this will blossom into 
an annual license renewal routine, with emphasis on quantities of prescribed 
types of progranuning. 

The NBA Future of Broadcasting Committee, chaired by Owen Saddler of 
KMTV, is taking the position that the FCC is acting prematurely by pro
posing to adopt sweeping new renewal procedures while Congress is con
sidering fundamental policy in the form of the five-year bills and the 
legislation to give qualified current licensees a decision on renewal 
before entertaining competitive applications. 

ENTER THE AK-SAR-BEN COMMUNITY SERVICE CONTEST NOW 

All member stations. may enter programs, series or projects performed 
by the station between September 1, 1972, and August 1, 1973. They must 
relate to community service. A $100 check and a plaque will go to the 
first prize winner in each of the two divisions, radio and television. · 
In addition there will be two citations in radio and one in television. 
Judging will be selected by Ak-Sar-Ben. Winners will be announced and 
receive their awards at the opening dinner of the NBA conventio.n in Kearney 
Sunday, September 16. Entries must be in the office of the Executive Vice 
President, Nebraska Broadcasters Association, Box 31802, Omaha- 68131, by 
midnight August 15, 1973. Entry blanks have been mailed to all members. 
Additional copies may be secured from the Executive Vice President. 

\ ........ 
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JOBS WANTED 

Steve Wigodsky, 310 North 9th Street, Apt. 5, Norfolk, Nebraska 68701. 
Age 26. Education Yankton (S.D.) College and UNO, with Bachelor of Science 
in Journalism. Worked as photographer/reporter Yankton College PR Dept., 
~nd newspapers in Papillion, Fremont, Lexington and Norfolk. Single, com
pleted military obUgation. References Dave Hamer, KMTV, and Edward 
Makiesky, 1862 North 81 Street, Omaha, retired AP bureau chief. Objective: 
TV. Still employed at Norfolk Daily News, where he can be called. 

Richard A. Poeschel, 1211 North Monroe, Apt. D, Lexington, Nebr. 68850, 
phone, (308) 324-3120. Age 29. l-Y military. First class license. BA, 
Augsb~rg College, Minneapolis. Grad. Brown Radio Institute, Minneapolis. 
Five years radio experience at WRVB-FM, Madison, Wisc., KCLN, Clinton, Iowa, 
KMAQ, Maquok~ta, Iowa, KRVN, Lexington. Gives reference (among others): 
Jerry Bennett, KRVN. Immediately available. 

Kevin Mooney, 5310 Spotted Horse Trail, Boulder, Colorado 80301, phone 
(303) 443-6317. 19 years old, single. Education: u. of Colorado, Boulder, 
and Elkins Institute. 1st class radio-phone. Presently employed in Boulder 
supermarket. 

BROADCAST EDITORIAL ASSOCIATION TO MEET JWE 27-29 

The National nroadcast Editorial Association will .hold its annual con
vention in the Mayflower Hotel, Washington, D.C., June 27-29, according to 
James Johnson, KHQL-TV, Kearney, Nebraska, who is a member of the NBEA board 
ot directors. In addition to a three-1ay program of speakers, panels and 
audience participation, there will be receptions and outside activities. 
Spouses will take VIP tours of the White House and Capitol. The entire 
convention group will attend an attraction at the Kennedy Center for the 
Performing Arts the evening of June 28. Jim Johnson will supply complete 
details on membership in NBEA and on its convention plans. 

KLMS GENERAL Mt\NA.GER HARVEY SWENSON DIES 

Harvey Swenson, general manager of KLMS, Lincoln, died May 26 at the 
age of 56 after a long illness from cancer. He was with Kl.MS from 1959 to 
his death, and before that was with KFAB. He was active in NBA and a member 
of the Mutual Broadcasting Network advisory ~oard. Survivors are his widow, 
Betty, and two sons, both of the Washington, D.C., area. 

Memorial contributions are acceptable to the Lancaster County Unit, 
American Cancer Soc'iety, 1231 11F 11 Street, Lincoln, Nebraska. Mrs. Swenson's 
address is Apartment 370-A, 4000 South 56th Street, Lincoln, Nebraska. 



(Clip This for Future Use) 

WHAT ADVERTISING IS AND DOES 
Remarks of 

Frank M. Smith, Jr. 
Vice President, Sales 

CBS Television Network Division 
at 1973 Affiliates Meeting 

Because I happen to believe that what is of greatest import, is not 
so much where we are at this moment, but where we are going, I am not 
going to give up my time on this podium without saying something about 
the future ••• and what I want to say about the future is very basic 
and fundamental, if we are to attain record sales levels in the future. 
I want to say something about advertising per se. 

It seems that advertising is becoming an ever more popular subject 
••• but unfortunately of a negative nature. In a day and age when it 
seems to be smart to criticize and put down our basic system of free 
enterprise, advertising has become more and more a whipping dog, and I 
am here to tell you -- more properly here to remind you -- that although 
it may be easy to put advertising down based upon this or that ad or 
commercial, the . import of advertising in our economic foundation and way 
of life is more important today than ever before. 

What is advertising -- well, it.1s been called many things by many 
people -- but in truth it is just what Webster says: to notify, to in
form, to apprise, advise and acqua!.nt. In capsule form -- to comn.unicateo 
The fundamental reason for advertising is that it is the most inexpensive 
way for a manufacturer to communicate to the consumer about his product. 
And as advertising i s a tremendous selling tool for the manufacturer, it 
is conversely a tremendous buying tool for the consumer, and this point 
is almost always overlooked by the critics of advertising. 

Today, when the average housewife, for example, goes to the super
market, she is confronted with over 7000 different brands, varieties and 
sizes of items available for purchase. Of these, 1500 were not there a 
year ago and 3500 were not there ten years ago. This rate of new product 
influx means, that each week when the housewife goes to shop, there are 
some 30 new products on the shelf -that were not there when she shopped 
last week. 

How does she keep pace with an ever-changing marketplace -- through 
advertising for it is advertising that tells the consumer what .is avail
able -- it is advertising that offers a parade of suggestions on how the 
consumer can spend his or her money and it is advertising that gives the 
consumer the freedom to accept or reject th~ many alternatives available. 

It seems to me that the major critics of advertising today are setting 
themselves up as the great defenders of constm1ers and yet they either think 
the consumer is stupid and/or they totally overlook the benefits the con
sumer receives from advertising. Such benefits as the fact that it is 
advertising that makes possible high-volume, low unit cost production, 
which is the single most important factor contributing to low cost products 
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for the consumer. If a manufacturer were not assured of a market through 
effective advertising, he could not justify the large capital outlay re
quired for large-scale manufacturing, and without this he could not offer 
the product to consumers at the low cost associated with mass production1 

Furthermore, advertising encourages the introduction of~ and 
improved products for the consumer. Without advertising, how Would the 
manufacturer bring his new products to the consumer's attention? 

Advertising makes it possible for consumers to find new products at 
their local retail store. No intelligent retailer will invest his limited 
capital in an untried new product unless he has some reason to believe 
that it will move off his shelf. If he knows, that an effort will be made 
through advertising to encourage initial consumer trial, he is willing to 
stock the product and give it a chance to prove itself. 

Advertising makes brand-name shopping possible, which is one of the 
most effective consumer protection mechanisms ever devised. In his brand
name, the manufacturer puts his reputation on the line and assures con
sumers of both the quality and uniformity of his product wherever and 
whenever they shop. 

And adv,ertising -- Mr. Salant please note -- supports our free press 
both print and broadcasting. Without adverti~ers, these communications 

media would never have reached: their present level of growth, their 
present low cost to consumers and their present importance in the con
sumers' lives. 

So I say to you gentlemen, don•t be lulled into complacency by the 
big orders and business you will find coming your way this fall with our 
new schedule let's stand up and fight the cynics of our system wherever 
they may be, so that the future may be as bright as it appears to be now. 



HESS SPOT ANNOUNCEMENT JUDGED BEST: 
JOHNSON WINNER IN EDITORIAL CONTEST 

The Nebraska Br oadcasters Association Committee on Public Relations con
ducted its second annual contest for the best editorials and spot announce
ments on the A~erican system of free broadcasting during March/April 1973 . 
The judges selected the following winners: 

Spot Announcements: 

1st - Bruce Hess, KRNU, Lincoln 
2nd - Jerry Misner, KLNG, Omaha 
3rd - Renee Burger, KBRB, Ainsworth 

$50.00 
25 .00 
10.00 

Editorials: 

1st - James D Johnson, Nebraska 
Television Network, Kearney 

2nd - Steve Murphy, WOW-TV, Omaha 
3rd - Bruce Hess, KRNU, Lincol n 

$50.00 
25.00 
10.00 

Special Award of Merit for Series of Editorials to 

James D Johnson, General Manager, Nebraska Tele
vision Network, Kearney 

The winners were selected from among forty-three entries by a panel of 
judges consisting of Mr W Joyce Ayres, Ayres & Associates, Inc, Lincoln; 
Mr Arden Swisher, Vice President, Mutual of Omaha, and Mr Don Uker, KDSN , 
Denison, Iowa, President of the Iowa Broadcasters Association. 

The prize winners are printed herewith. The winners have given their con
sent t o the use of their entries in print or over the airways. They re
quest credit for their respective stations or network. 

PUBLIC RELATIONS COMMITTEE 
Amos Eastridge, KMTV, Chairman 
Howard Stalnaker, WOW-TV, Board Member 
Don Carlos, Bozell & Jacobs, Omaha 
Joyce Ayres, Ayres & Associates, Lincoln 
Larry Russell, KVSH 

------ -----------------------------------------------------------------------
1ST PLACE SPOT ANNOUNCEMENT (Bruce Hess, KRNU, Lincoln) 

11 ANNOUNCER: SUPPRESS •• •••• ••• (REVERBERATION) 
(OR SUPPRESSION) 

ANNOUNCER: (START READING OVER REVERBERATION) SUPPRESS •••• • ••• TO PUT 
DOWN BY AUTHORITY OR FORCE •••• TO SUBDUE •••• TO STOP OR PROHIBIT 
THE PUBLICATION OR REVELATION OF •••• TO SMOTHER •••• ro KEEP FROM 
PUBLIC KNOWLEDGE •••• TO HUSH UP OR COVER UP. 

THE FIRST AMENDMENT TO THE UNITED STATES CONSTITUTION EXPRESSLY 
GUA..~TEES FREEDOM OF SPEECH AND PRESS. OUR COUNTRY HAS BEEN 
BUILT ON THE PREMISE OF THE FREE FLOW OF INFORMATION--LET ' S 
KEEP BROADCASTING FREE. WHEN THE MEDIA ARE SUPPRESSED •••• THE 
PUBLIC IS SUPPRESSED. 11 
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2ND PLACE SPOT ANNOUNCEMENT (Jerry Misner, Kl.NG, Omaha) 

11 SFX: 

ANNCR: 

SFX: 

ANNCR: 

SFX: 

ANNCR: 

SFX: 

(VOCAL MUSICAL SELECTION) 

IF YOU DONlT LIKE THE SONG, YOU CAN SWITCH THE STATION. 

(DIAL SWEEP TO ANOTHER SONG) 

IF YOU DON 1T LIKE THE PROGRAM, YOU CAN CHANGE CHANNELS. 

(TELEVISION DIAL BEING SWITCHED) 

THERE ARE THOUSANDS OF RADIO AND TELEVISION STATIONS IN 
AMERICA. ALL WITH DIFFERENT PERSONALITIES, DIFFERENT 
PROGRAMS •••• AND DIFFERENT POINTS OF VIEW. BUT THEY ALL 
HAVE ONE THING IN COMMON. THEY 'RE DEDICATED TO SERVING 
YOU! AND WHEN THEY PRESENT THE NEWS, THEY GIVE THE FACTS, 
GOOD OR BAD, AND YOU DECIDE. NEBRASKA 1S BROADCASTERS 
REMIND YOU THAT A LOT OF COUNTRIES DONIT HAVE THAT CHOICE. 
BUT THEN, A LOT OF COUNTRIES AREN'T FREE •••. ARE THEY? 

(PERCUSSION STINGER)" 

3RD PLACE SPOT ANNOUNCEMENT (Renee Burger, KBRB, Ainsworth) 

11WHAT I S A RADIO? WELL A RADIO IS A WONDERFUL INVENTION THAT COMES 
IN MANY SIZES AND SHAPES •••• A VARIETY OF COLORS AND WITH DOZENS OF 
WORKING PARTS. 

WHAT IS A PERSON? WELL A PERSON IS A DELIGHTFUL CREATION THAT APPEARS 
IN MANY SIZES AND SHAPES •••• A VARIETY OF COLORS •••• AND WITH DOZENS OF 
WORKING PARTS. 

SOUND A LOT ALIKE DON 1T THEY. 

WELL WHO MAKES THE NEWS FOR BROADCAST ON A RADIO •••• WHO PLAYS AND 
SINGS THE MUSIC •••• WHO MAKES AND ADVERTISES THE GOODS AND SERVICES? 
PEOPLE DO •••• so KEEP THE AIR WAVES OPEN AND FREE. 

RADIO IS YOU! 

YOU ARE RADIO!" 
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1ST PLACE EDITORIAL (James D Johnson, Nebraska Television Network, Kearney) 

11 The U.S. Department of Health Education and Welfare has given a grant to 
the Nebraska Educational Television Network of $456,612 to convert their 
broadcasting to color. The total cost of colorizing is just over one 
million dollars. The new equipment will go into the new $3.4 million 
dollar educational television center in Lincoln. In case your addition 
is rusty ••• that is a total of 4.5 million dollars for educational tele
vision. Tax money paid to support educational TV in Nebraska. Before 
anyone gets too upset, let me point out that it is money well spent ••• 
to educate you and me and our children for years to come. My point is 
this: it costs money to operate television stations. These figures on 
Nebraska Educational Television (which doesn 1 t include operational 
expenses) just proves that. Now this station is not classified as an 
educational station. That doesn't mean we donlt educate ••• it means we 
donlt operate on your tax money ••• but it does take money to operate this 
station ••• and the 600 or so other commercial stations in America. Our 
money comes from selling advertising ••• advertising that increases sales 
for our clients, and thereby improves our economy, keeps your costs low 
through volume. The same advertising that is under constant attack from 
the various government agencies, consumer groups and other self-appointed 
do-gooders. Most of us have just paid our income taxes for 1971. I just 
wanted to remind you that the charges for the entertainment and news you 
watch on this channel were not included in that bill. 11 

2ND PLACE EDITORIAL (Steve Murphy, WOW-TV, ~naha) 

"Broadcasters are being accused, these days, of being overly-defensive 
about the slings and arrows coming thei r way from government bunkers. 

The average citizen seems more than apathetic about moves toward counter
advertising, grand jury subpoenas of newsmen, assaults on broadcast news 
credibility, frivolous challenges aimed at broadcast licenses and a 
platoon of similar plagues oozing .from the regulatory Pandora's Box. 

With a collective shrug, t he public seems to say: IThatls your problem.I 

Many citizens even join the pack, snapping at broadcast heels, 
we believe - - that they are attacking their own self interest. 
Take another look at whose ox is being gored, 

unaware - 
We say: 

The very existence of government regulation of broadcasting is based on 
the concept that the airways belong to the people. If this is true, and 
most accept it as a principle, then the problems of broadcasters are your 
problems: people problems. 

-more-
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When broadcasters resist efforts to hamstring their independence as news 
gatherers, they are doing so in your name. It is your right to know that 
is being restricted. When a newsman goes to jail rather than reveal his 
confidential sources of information, he sits behind bars in your name. 
It is your source of information that he seeks to keep from drying up. 

Surveys show that most Americans get most of their news and public 
information from television. If you are one of these, take another look 
at the next controversy which arises over broadcast freedom. It's really 
your freedom they're talking about." 

3RD PIACE EDITORIAL (Bruce Hess, KRNU, Lincoln) 

11 There has been a lot of rumbling in recent months -- especially in 
Washington -- over a newsman's privilege to protect his news source. 
Forces on both sides of the issue have been dissecting each other's 
viewpoints for some time now, and much information has been presented. 
Perhaps the time has come to formulate one's own stand. 

Some Congressmen have attacked a newsman's right to protect his source, 
but many of the most informed and best qualified Congressmen support 
the measure. 

John Pastore -- Chairman of the Senate Subcommittee on Conmunication -
recently blasted the White House Telecommunications Office for attempting 
to infringe upon the First Amendment •••• and called the White House too 
sensitive in its attitude toward broadcasters. 

Sam Ervin Chairman of the Senate Constitutional Rights Committee -
supports Federal laws guaranteeing protection of news sources with one 
exception ••• an instance where a newsman witnesses a crime. He sees the 
potential danger of a newsman withholding vital information. 

Senator Pastore and Senator Ervin are right to favor establishment of 
Federal shield laws. Ervints observation on the potential danger of 
withholding information also is correct. 

Congress should pass Federal shield laws which would be applicable not 
only in instances where a newsman has vital information on a serious 
crime -- such as kidnaping or any other life-or-death situation -- but 
in other instances as well. This exception should satisfy those who 
see the shield laws as potential barriers to justice. These laws should 
be passed now, Enough talking has been done. 
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