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Engaging With Intent

Our Purpose Is To Connect, Attract, Create Trust, Advocate and Educate. 
This drives all of our interactions across the social media sphere.

1. Connect with New Families
2. Attract the Best Talent
3. Create Brand Trust
4. Advocate and Educate
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Channels

Here are the channels we’ll use to serve these purposes:

• Facebook: Your number one focus is to connect with new families, 
exhibit your character, establish trust, advocate, and educate.

• Instagram: You can attract RBTs into a career that will fulfill their drive 
to make a difference in the world, and connect directly with young 
families with messages that uplift and show the atmosphere and 
culture of your clinic.

• LinkedIn: Our goal on LinkedIn is to claim our position as industry 
leader. Insightful articles will create brand trust, and inspiring messages 
from senior staff and VPs will attract the best BCBAs to join our team. 
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Facebook Etiquette Guide

Parents are the number one demographic we need to reach on Facebook. Our 
voice to them should be one of compassionate experts. We’re here to say, “We 
are here to help. Whatever your current concerns are, we can help you address 
them. We want to help your child build a better future and we want to be of 
assistance to you right now, in this moment.”

Our Facebook Account should be described as: 

Compassionate, Helpful, Excellent, Warm, Friendly, Inviting, and Educational.

Best Days and Times to Post: 

Weekdays between 12:00pm and 3:00pm.
Weekends between 10am and 12pm (if needed).
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Facebook Etiquette Guide

Key Facebook Strategy: Showing, Not Telling

We want every post on Facebook to be intentional and serve our core purposes 
outlined, because we know that this will resonate and illustrate the best qualities 
that your clinic prides itself on.

Keeping this in mind, when making decisions about posting content we need to 
ask, “How does this SHOW who you are?”

It is ineffective to show generic graphics – the exception being major holidays. 
We can, however, use fun and interesting special events as a way to shine a 
light on the actual culture and environment of your clinic.
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Facebook Etiquette Guide

This means: 
• No to generic posts of a taco for National Taco Day.
• Yes to a fun photograph of actual staff members enjoying tacos in the break room 

posted on National Taco Day.

Bottom line: outside of major holidays, unless a celebratory day features your 
employees or families, it should not be included on Facebook.

We want to avoid posting overload and channel clutter that will obfuscate your 
purpose.
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Facebook Etiquette Guide

Facebook Posts Should:

• #1 GOAL - Connect with parents to have conversations in comments or 
one-on-one in messages

• Show your clinic’s work. Show the staff, children, and environment!

Additional Goals:

• Illustrate your clinic’s involvement with the community around their centers 
and the autism community at large. This includes any community work.

• Educate the public about what autism is and how ABA Therapy works 
• Educate the public about the breadth of the spectrum
• Spread the word about your clinic as an excellent service provider
• Push our messages about wins and successes
• Interact with the public when they ask questions or comments
• Share some staff communication and hiring news
• Highlight Staff Accomplishments
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Facebook Etiquette Guide

Facebook Sample Posts: 

CONNECTING WITH PARENTS (photograph with text):
Today was finger painting day! Our staff member Sarah helped one of our kids make a 
fantastic turkey for Thanksgiving!

CONNECTING WITH PARENTS: 
Parents already know that autism affects the whole family. At our clinic we offer FREE 
parent training webinars. Knowledge really is power and everyone should have the 
opportunity learn when it comes to helping their family. 

EDUCATE THE PUBLIC:
We don’t want to shock you, but did you know the internet sometimes contains…
misinformation? We’d love to tell you more about ABA Therapy, please join our free 
webinar (link)

EDUCATE THE PUBLIC:
It’s okay to have questions about autism. You just need to go to the right place for 
answers. Check out our new online video series, What Is Autism? Follow the link! (link) 

WINS/SUCCESSES (Sample Employee Anniversary post):
10 years in the industry, immeasurable change. Congratulations (location or employee)
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Facebook Etiquette Guide

Facebook Competitor Case Study: Hopebridge
Showing Not Telling

Their Numbers:
• Most popular on FB with 20,000 followers
• 4200 followers on LinkedIn
• 2500 followers on Instagram
• 600 followers on twitter

Confirms that Facebook should be our number one strategy for connecting with families. 

Hopebridge focuses on patients in a non-testimonial fashion on a very regular basis 
(perhaps via a video/photography waiver during enrollment). Here are some samples: 
https://www.facebook.com/hopebridge360/

We should consider growing our account to feature similar content, including updating our 
page’s branding for social media optimization.

With the intentional consistent strategy above, we can grow quickly.

https://www.facebook.com/hopebridge360/
https://www.facebook.com/hopebridge360/


Social Media Guide 

Instagram Etiquette Guide
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Instagram Etiquette Guide

Our Instagram account should be described as Supportive, Fun, Engaging, 
Inviting, Fulfilling, Educational, and Warm, along with a dash of Humor and 
Camaraderie.

Our primary purpose on Instagram is to connect with young parents and 
potential RBTs.
To potential employees, the message is a very inviting, “Come work for our 
clinic. We’re the best of the best and want to help you start and establish 
your exciting career in the medical field. We know you care about kids and 
building a better world, and so do we!” 

To young parents, the message is, “We know you have a lot of questions, but 
we have ALL the answers. We know you love your child, and we’re here to 
help you, and make the greatest impact that we possibly can to improve your 
child’s life.”
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Instagram Etiquette Guide

Best Days and Times to Post to Instagram: 
• Monday at 10:30am.
• Tuesday at 1:00pm.
• Wednesday at 11:00am.
• Thursday at 2:00pm. 
• Friday at 10:00am & 2:00pm.
• Weekends at noon.

Instagram Posts Should: 

• SHOW what working at your clinic looks like to illustrate it as an excellent 
and pleasant organization

• SHOW what it looks like to have your child at your clinic.
• Highlight young employees and the culture
• Keep people informed about what your clinic is doing in an ongoing basis 

(special events, webinars, etc.)
• Provide educational materials and helpful tips for families of children with 

autism
• Represent your clinic as an excellent employer for young people
• Express your clinic’s investment in its employees
• Educate potential employees about the upward mobility of the 

profession, from RBTs to BCBAs
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Instagram Etiquette Guide

Sample Posts

NOW HIRING

We need talented people who genuinely want to make the world a better place. Competitive pay, incredible 
benefits, and the chance to make a big difference in a child’s life. Interested? Just follow the link! (link)

If you enjoy working with kids and want to make a big difference with little lives, check our link in bio to learn 
how to become an RBT - a registered behavior technician. 

CONNECTING WITH PARENTS

Many parents of children on the autism spectrum feel nervous or anxious about everyday errands. We can 
help. (link matches link in bio always)

FAMILY SILHOUETTE

Longer Post Sample: It’s true what they say. It really does take a village to raise a child. There’s power when 
your village, your support circle, is all on the same page about autism. Our parent training webinars aren’t just 
for parents. Anyone can take our free class from the comfort of their home. And we always time set aside to 
answer you questions live. Learn more at: link_ (link in bio)

PAINTING PIC – this is about the current average length of effective post on insta

The word “therapy” brings a lot of images to mind. But did you know, ABA Therapy typically looks a lot like 
play? At our clinic, our qualified Registered Behavior Technicians can increase positive behaviors all while 
painting, playing games, and doing a lot of other fun activities. It’s the gold standard in the treatment of autism 
and can make a huge difference in the lives of kids and their families. Come learn more at (link)
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LinkedIn

Our LinkedIn Account should be described as Intelligent, Industry Leading, 
Thought Provoking, Elevating, Professional, and Inviting.

Our primary purpose on LinkedIn is to establish your clinic as a regional 
leader in the field of ABA therapy, to illustrate that it is a team comprising of 
the most outstanding professionals in the field, and to attract top talent 
BCBAs.

To potential BCBAs, the message is a very inviting, “Come work for our 
clinic. We’re the best of the best and want to help you advance your career. 
We know you care about kids and building a better world, so do we.”

You should also highlight your clinic’s position as a non-profit for potential 
donors (if you’re established as a non-profit).
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LinkedIn

Best Days and Times to Post on LinkedIn:

Monday at 10:00am
Tuesday at 1:00pm
Wednesday at either 8:00am, 10:00am, or 12:00pm
Thursday at 9:00am or 3:00pm
Friday at 9:00am

Types of LinkedIn Posts:
- Current effective LinkedIn posts are around 210 characters.

• Recruit excellent new employees by pushing the message that your clinic wants their 
employees to be the best they can be (also emphasizing compensation packages, 
upward mobility, altruistic benefits, etc.)

• Establish your clinic as an industry thought leader
• Show how your clinic is a leader in research and best practices
• Showcase company leaders and senior staff
• Showcase your clinic’s legacy and ongoing community impact
• Build a national reputation 
• Emphasize your clinic’s provision of their own Certified Education Units and their 

encouragement for employees to participate in outside CEUs
• Uplift other professionals in the field and legislative victories and progress
• Highlight CASP and partnerships, as well as new brands
• Highlight Education Partners (Ivy Tech)
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LinkedIn

Sample Posts: 

NOW HIRING

Great work deserves great rewards. We know you’re a BCBA because you want to change 
the world by changing lives. But you also deserve to work where you’re celebrated by great 
benefits, upward mobility, and access to collaborate with and learn from the best 
professionals in the industry. At our clinic, we want to help you become the best too.

SHOWCASE COMPANY LEADERS

Meet our CEO. His/Her autism journey began over 25 years ago. Years of personal and 
professional experiences along with a focused education have brought him/her here. He/she 
is so much more than a CEO, an author, a speaker, an advocate…
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WHAT DOES SUCCESSFUL ENGAGEMENT 
LOOK LIKE FOR YOU?

Simply put, it’s all about recruitment and enrollment - successful social media 
engagement will drive all numbers higher. More employees recruited, more patients 
enrolled, and more rave reviews by parents. Not all posts need to be direct about 
this, but all posts must serve these two top priorities. This may sound callous, but 
remember, social media doesn’t have to be a perfectly mirrored reflection of the 
entire organization. It’s about using social media strategically and sincerely to 
achieve a goal. We want to be focused about what we share, when, how, and why.
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HANDLING HOLIDAYS AND SPECIAL EVENTS
STRATEGIES FOR EACH MEDIA OUTLET

All social media accounts should always: 

• Uphold and develop your clinics brand.
• Advertise upcoming webinars and special events
• Celebrate major holidays, but in the way that best 

works on each platform: 

New Year’s Eve and New Year’s Day
MLK Jr. Day
Valentine’s Day
St. Patrick’s Day
Easter
Fourth of July
Halloween
Thanksgiving
Christmas

• Utilize minor holidays and special internal 
announcements to highlight employees and parents of 
students who have graduated out of the program

Memorial Day
Labor Day
Mother’s Day
Father’s Day
Employee Baby Announcements

• Highlight World Autism Day (April 2nd) as well as World 
Autism Month (April) and Disability Awareness Month 
(October)

• Represent your clinic as an excellent healthcare provider 
– holding to the standards of other excellent healthcare 
organizations (hospitals, clinics, etc.)

• Reflect the highest standards in not-for-profit social 
media messaging
Highlight fundraising opportunities
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ADDITIONAL SAMPLE HOLIDAY POSTS – 
ACROSS ALL ACCOUNTS

New Year’s Eve & New Year’s Day – 

INSTA: It’s time for a fresh start. Maybe you’ve done everything you could think to do for 
your child with autism. But you want more for them. More growth, more progress, and more 
joy. At our clinic, we use proven strategies that are the gold standard to help children with 
autism make measurable progress in creating positive behaviors. 

FB: Holiday pressures are off. New year. New chances for change. We can help. 

LinkedIn: It’s time for a fresh start. Maybe you want more for yourself. Professional growth, 
upward mobility, better benefits...and yeah, better compensation. At our clinic, we want the 
same thing for you. We’re looking for more talented RBTs to join our stellar team. Come 
take a look at all we have to offer.

MLK Jr. Day - 

Instagram: “I have a dream that one day this nation will rise up and live out the true 
meaning of its creed — we hold these truths to be self-evident: that all men are created 
equal.” (This would be a moment to simply celebrate MLK Jr. and uplift the community. No 
added push for recruitment or enrollment.)

FB: All men are created equal.

LinkedIn: A similar post to Instagram


