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1 Presentation

This course introduces the concepts of economic theory to the students of Degree in Tourism.
It is a subject of “principles” of economics where students are initiated into the basics that
will be used later in other subjects with economic content. Specifically, the course describes
the essential elements of microeconomics from a theoretical and analytical point of view. The
focus of the course is very practical. The theoretical content is tried to be applied in the form
of exercises, analyzing charts, as well as other activities.

2 Learning Objectives:

1. Prove that they know and understand the basic principles of tourism in all its dimensions
and areas. Identifying the fundamentals of economic theory from the microeconomic
perspective.

2. Identify and evaluate the elements of the tourism system and its interaction with the
environment and its impact. The analysis of supply and tourism demand, the consumer,
business, market, etc.

3. Assess the economic dimension of tourism in different geographical areas and analyzing
the interaction between them. Understanding the behavior of the market and the logic
of the ”invisible hand” that regulates both static and dynamic perspective. To analyze
the different concepts but in a partial way taking into account the presence of specific
subjects throughout the degree.
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3 Specific Skills and Learning Outcomes

CE15. Assessing the economic dimension of tourism in different scales and analyze the rela-
tionship between them.
CE15.1. Identify and learn economic concepts into market economies.
CE15.2. Understanding the basics of behavior of economic agents in different competitive
environments (perfect competition, monopoly, etc.).
CE10. Argue critically from different theoretical perspectives, and ideological practices, the
reality surrounding tourism.
CE10.1. Understand that the logic of the market economy has an ideological component sup-
port.
CE10.2. Understand that economic theory is just based on the study of the behavior of agents,
and other factors (psychological, social, anthropological, cultural, etc.) also influence their
behavior.

4 Transversal Competences

CT1. Develop a capacity for learning independently.
CT4. Use communication skills at all levels.
CT5. Making decisions in contexts of uncertainty as well as being able to evaluate and predict
the consequences of these decisions in the short, medium and long term.
CT10. Working group

5 Topics and Contents

1. Principles of Economics – Slides 1 and 2

(a) Scarcity and election

(b) Production Possibilities Frontier

(c) Opportunity Cost and practical applications

2. Supply and Demand in Tourism – Slides 3

(a) The circular flow diagram

(b) Economic Systems: the market

(c) Analysis and determinants of demand

(d) Analysis and determinants of supply

3. Market Equilibrium, Elasticities and Government Intervention – Slides 4 and 5

(a) Market equilibrium and variations

(b) Elasticities of demand and supply

(c) Government intervention: minimum and maximum prices and taxes
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4. Consumer Behaviour – Slides 6

(a) Consumer rationality

(b) Budget constraint

(c) Consumer preferences and utility maximization

(d) Substitution effect and income effect

5. Theory of the Firm – Slides 7

(a) Introduction to the theory of a firm

(b) Production function in a short-tem context

(c) Production function in a long-term context

(d) Returns to scale

(e) Introduction to cost analysis

(f) Firm costs in a short-term context

(g) Firm costs in a long-term context

(h) Maximization of profits

6. Perfectly Competitive Markets and Monopolies – Slides 8

(a) Characteristics of a perfect competitive market

(b) Decisions of firms

(c) Basic concepts of monopoly

6 Evaluation and Grading

Students will be grade according to the following system:

1. Hand in two assignments (homeworks) at the given deadline, worth 5% of the grade
each (10% of the final grade in total);

2. A practicum project about the relation between the economy and tourism. Worth 20%
of the final grade;

3. Partial Exams (70% of final grade in total):

• Partial 1: Topics 1, 2 and 3, duration 1h30min (35% of final grade)

• Partial 2: Topics 4, 5 and 6, duration 1h30min (35% of final grade)

Students who fail to achieve a final grade of 5/10 will have to take the final exam, covering
Topics 1 to 6. Students who fail to achieve 5/10 in this exam, but do achieve at least 4/10, will
have to take the revaluation exam, covering Topics 1 to 6. If achieving a grade equal or higher
than 5/10 on the revaluation exam, the student will approve the course with grade 5/10, no
matter his/her grade in the revaluation exam.
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7 Course Calendar

• September 18, 2019: Start of the lectures;

• Weeks 1 – 5 (until October 16): Topics 1 to 3

• October 23, 2019: Hand in deadline of Assignment 1

• October 23 and 30: Review Class of Topics 1 to 3

• November 6, 2019 (9h00-10h30): Partial Exam 1

• Weeks 8 – 12 (Nov. 13 to Dec. 4): Topics 4 to 6

• November 27, 2019: Hand in deadline of Practicum Project

• December 11, 2019: Hand in deadline of Assignment 2

• December 11, 2019: Review Class of Topics 4 to 6

• December 18, 2019 (9h00-10h30): Partial Exam 2

• January 20, 2020 (9h30-11h): Final Exam (only for students who do not approve before)

• January 30, 2020 (9h30-11h): Revaluation Exam (only for students who do not approve
on the final and have scored at least 4/10)
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