
The 2007 edition of the       

Nebraska Broadcasters        
Association state convention 

returns again to Lincoln’s   
Cornhusker Marriott Hotel,  

August 16 & 17, 2007.   The 
convention committee has 

promised a tight, informative 
and entertaining convention, 

and will feature excellent     
sessions and keynote speakers. 

Golfers will be able to play on 
Wednesday, August 15, and 

golf chair Roger Moody, is in 
the process of setting up     

arrangements with a course in 
Lincoln.   An informal reception 

will be held for attendees who 
arrive in Lincoln that day, and 

will follow the golf outing at the 
hotel. 

As was incorporated last year,  
Thursday will be “Management 

Day”, with several sessions on 
Management and Sales      

Management.  One session will 
include “Hiring and Firing   

Practices” conducted by John 
Hewitt, manager of the Omaha 

office of Cline, Williams, Wright, 
Johnson & Oldfather, LLP., and 

one of the attorneys from the 
NBA Legal Hotline.  He has  

spoken on media and employ-

ment topics before a number of  

                                       
state associations and other 

groups. 

Dick Lewis,  Regional Vice 

President  for Clear Channel 
Radio, overseeing 30 radio  

 

 

 

 

 

 

 

 

stations throughout Louisiana 

and Southern Mississippi,  will 
head up a session on        

Emergency Preparedness.   
Lewis  has been honored as 

“Clear channel Executive of the 
Year” in 2003 and in 2005 was 

named RADIO INK’S 
“Broadcaster of the Year’ for his 

work during Hurricane Katrina.   

Thursday’s luncheon keynote 

address will be given by Vince 
Thompson, author of  

“Ignited:  Managers!  Light Up 
Your company and Career for 
More Power, More Purpose and 

NBA CONVENTION TAKING SHAPE! 

2007 Inductees for NBA Hall of Fame Announced2007 Inductees for NBA Hall of Fame Announced2007 Inductees for NBA Hall of Fame Announced2007 Inductees for NBA Hall of Fame Announced    

Two new inductees were    
selected to the Nebraska 
Broadcasters Association Hall 
of Fame at the Board of     
Directors meeting held on 

January 29, 2007. 

This year’s inductees include 
Rolland (Rollie) Clair Johnson, Rolland (Rollie) Clair Johnson, Rolland (Rollie) Clair Johnson, Rolland (Rollie) Clair Johnson,  
Chairman and CEO of Three 
Eagles Communications, and 
its various subsidiaries, which 
he founded in 1995.  The  
company now owns approxi-
mately 60 radio stations in 
small-to-medium markets in 
the Midwest, as well as    
FarmNet, a nationally         
syndicated agricultural news 

service. 

Before forming Three Eagles, 
he was the founder, president 
and CEO of Duchossois     
Communications and was 
founder, general manager, 
president and CEO of Indiana 
Communications Company, 

which, together with      
Duchossois, developed, owned 
and operated 15 radio and 
television stations from 1978-

1994. 

Previously, Rolland was a  
tenured professor and      
chairman of the Department 
of Telecommunications at 

Indiana University. 

Johnson graduated from 
O’Neill Public High in O’Neill, 
Nebraska in 1962.  He earned 
a degree in broadcast        
journalism and an MBA in 
marketing and management 
from the University of Missouri 
and a Ph.D. in mass communi-

cations from Ohio University.    
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  Continued on Page 3 

 M
o
d
u
l
a
t
o
r

M
o
d
u
l
a
t
o
r

M
o
d
u
l
a
t
o
r

M
o
d
u
l
a
t
o
r
 

N
E
B
R
A
S
K
A
 
B
R
O
A
D
C
A
S
T
E
R
S
 
A
S
S
O
C
I
A
T
I
O
N
 

Volume 30 No. 2 

June 2007 

John Hewitt 

Vince Thompson 

Dick Lewis 

Rolland Johnson 



                                      by Uly Carlini 

What is the value of one customer over a 
lifetime? It can vary from, say $10,000 and per-
haps well over $1 million depending on your mar-
ket?  The NBA continues to provide sales training 
that can return 10 to 100 times your NBA invest-
ment.  If your radio or television station did not 
participate in the most recent NBA satellite sales 
advancement seminar “Selling Against Newspa-
per”, underwritten by Harold and the late Barbara 
Soderlund, or the RAB On Line Sales Academy, 
which was partially underwritten by the NAB and 
offered to membership at a significantly reduced 
rate, then you’re missing a valuable opportunity! 
You need only one sales person to gain one new 
customer from what they have learned at these 
or any other sales training offered by “your” asso-
ciation to pay for an annual membership and 
much more.  Apply any return on investment 
model and you’re membership to the NBA is a 

winning investment and not just in sales training. 

 Review the many benefits of your NBA 
membership and you’ll find programs offered   
that are underwritten entirely or partially by your 
association.  I would encourage each member to 
log on to the associate web site www.ne-ba.org 
to learn more about the benefits from belonging 
to the Nebraska Broadcasters Association. To 
name just a few other programs that significantly 
impact our business model: the Alternative In-
spection Program, the EEO 1 Source Employment 
Outreach Program, Legal Hotline and others. 
Most recently, the NBA assisted member stations 
with lobby efforts to ratify Nebraska wage and 
hour law that determined how sales commissions 
would be paid to an account executive upon 

final day of employment. 

 Vital to our industry is nurturing and provid-
ing opportunity for young, energetic people who 
are enthusiastic about a career in radio or televi-
sion.  The NBA and participating members have 
established a scholarship program for students 
attending a public or private Nebraska College or 
University.  Two $1,600 scholarships are available 

to students who qualify and apply.  Despite an 
aggressive spot campaign, marketing the avail-
ability of these scholarships to listeners and view-
ers across the State, the NBA has yet to have a 
student apply and that’s unfortunate.  Maintain 
the aggressive “on the air” efforts however, pick 
up the phone and visit with the dean at your 
nearest college of journalism/mass communica-
tions, speak with friends about these scholarships. 
It’s no secret what a post secondary education 
costs.  Having my oldest graduate from high 
school this May I’m familiar with the long list of 
available scholarships and there weren’t many 

$1,600 scholarships.   

To be cliché, my how time flies. This will be 
my last newsletter as chairman. Serving as a 
member of any organization, you get out of the 
experience what you put into it and I can hon-
estly say serving the past 10 years on the board 
has been a wonderful experience.  It has been 
both fulfilling and enjoyable and I would encour-
age others to consider serving as board member. 
Thank you to the late Dick Palmquist and current 
President/Executive Director Marty Riemenschnei-
der, and all officers and board members, past 
and present, and to those who contribute to 
make the NBA a successful organization. Special 
thanks to Dr. Larry Walklin, who asked me to get 

involved with the NBA.  

 Lastly, thank you for the many memories 
especially allowing my dad, Ulysses Sr., the honor 
of being inducted to the NBA Hall of Fame. My 
family cannot express the appreciation and grati-
tude of this honor and what is means to dad.  The 
Hall of Fame banquet and ceremony and the 
honor of being an NBA Hall of Fame member will 

be something we’ll remember forever.           

 

NBA Chairman  

Ulysses Carlini Jr. 
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SCHWARTZ GAINS NSIAAA HONOR 

MODULATOR 

He grew up on a working ranch      
northeast of O’Neill and was relieved 
from the ranch when Larry Rice and Gil 
Poese offered him a part time         

announcing job at KBRX AM in 1961. 

Nationally, Johnson is involved in   
community service by serving as a 
board member of the South Dakota Art 
Museum.  He is also serving as a board 
member of the National Association of 

Broadcasters, and is a board member 
of the Radio Advertising Bureau.  He 
was selected into the Ohio Communi-
cation Hall of Fame in 2003.  He 
serves his local community through the 
Monument Hill Sertoma Club in       

Lakspur, Colorado. 

Rolland has been married to his wife 
Paula since 1966. They have two   
married adult children and one    

granddaughter. 

The second 2007 inductee into the 
NBA Hall of Fame is John E. Fetzer, John E. Fetzer, John E. Fetzer, John E. Fetzer, a 
pioneer broadcaster, who was the 
head of Fetzer Broadcasting,         

headquartered in Michigan. 

Fetzer was born in 1901 in Decatur, 
Indiana and graduated from West  
Lafayette High School in Indiana, 
where he lettered in baseball, basket-
ball and track.  He attended classes at 
Purdue University and received his first 
class radio operator license in 1922.  
He designed and built his first radio 
station in Southwest Michigan, KFGZ.  
In 1926, he married Rhea Yeaker and 
graduated from the National Radio 

Institute. 

In 1930 Fetzer purchased WEMC and 
changed the name to WKZO and then 
the next year moved it to Kalamazoo, 
Michigan.  In 1938, WKZO won the 
landmark 590 case from the FCC, 
which granted nighttime broadcasts 
with a directional antenna.  This ruling 
allowed 3,000-5,000 additional radio 
stations to go on air.  That same year 
Fetzer was elected to the NAB Board of 
Directors, and he remained on the 

board through 1946. 

In 1949,  Fetzer Broadcasting was 
granted the license for WKZO TV, which 
went on the air the following year.  
John became first chair of the          
Television Code Review Board of the 

National Association of Radio and   
Television Broadcasters and served 

from 1952-55. 

During 1953, Fetzer Broadcasting   
purchased KOLN TV in Lincoln,        
Nebraska and then donated the station 
to the University of Nebraska in 1954.  
That same year, the John E. Fetzer 

Foundation was  established. 

He became interested in sports      
franchising and organized an 11-man 
syndicate and purchased the Detroit 
Baseball Company becoming one-third 
owner and Chairman of the Board of 
Directors, and then eventually became 
the sole owner of the Detroit Tigers in 

1961. 

Fetzer received the NAB Distinguished 
Service Award, the highest award of 
the broadcasting industry in 1960. This 
was followed by a series of awards and 

honors the remainder of his lifetime. 

In 1985 he sold the television         
properties of Fetzer Communications 
and then in 1987 he sold the Fetzer 
Cablevision Company.   He then sold 
the remaining interest in Fetzer   

Broadcasting Services in 1989. 

Fetzer died at age 89 in February 
1991.    He was a true broadcast    

pioneer in every sense of the word. 

Both of these honorees will be         
inducted at the Annual NBA Hall of 
Fame Banquet, which will be held at 
the NBA Convention, August 16, 2007 

at the Cornhusker Hotel in Lincoln.    

history of the association.  He joins fellow 
North Platte native, Joe di Natale, a for-
mer NBA Chairman, as one of the seven 
radio veterans.  The other five include 
Kent Pavelka, Jack Payne, Don Kraemer, Kent Pavelka, Jack Payne, Don Kraemer, Kent Pavelka, Jack Payne, Don Kraemer, Kent Pavelka, Jack Payne, Don Kraemer, 
Chuck StevensChuck StevensChuck StevensChuck Stevens and Bob Barney.   Dave Bob Barney.   Dave Bob Barney.   Dave Bob Barney.   Dave 
WebberWebberWebberWebber, from WOWT, Omaha, has also 
been honored by the NSIAAA.  Schwartz 
has also served a term as a director on 
the NBA Board of  Directors and          
currently is its Secretary-Treasurer.  Con-
grats to Chuck! 

Chuck Schwartz, Chuck Schwartz, Chuck Schwartz, Chuck Schwartz, General Manager 
and Sports Director of Eagle Radio 
of North Platte (KOOQ/KELN) was 
honored by the Nebraska State  
Interscholastic Athletic Administra-
tors Association (NSIAAA) at their 
annual luncheon.  Schwartz was 
honored with the Distinguished 
Service-Media Award, becoming 
only the 7th Radio Sportscaster to 
win this award in the 33-year      

Page 3 
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2007 NBA SCHOLARSHIP WINNER ANNOUNCED 
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One of the primary functions of the 
Nebraska Broadcasters Association 
Foundation is to provide scholar-
ships for deserving college students 
who are majoring in Broadcasting 
at the University of Nebraska-
Lincoln, University of Nebraska-
Kearney and the University of     

Nebraska-Omaha. 

Due to the ever-increasing costs of 
college tuition, the NBA Foundation 
Board authorized an increase of 
approximately 11% over last year’s 

scholarship amounts. 

The list of this year’s scholarship is 
impressive. The students are      
chosen by the faculty at each of 
the universities and must be       
entering their Junior year majoring 

in Broadcasting. 

The UNO Richard F. Palmquist 
scholarship was awarded to Alex 
Wright, of Omaha at the School of 
Communication Annual Awards   
Banquet, held at the Thompson 
Alumni Center on April 26, 2007.   
Alex is a Broadcasting-New Media 
major with minors in Psychology, 
Political Science and Women’s 
studies.  He has made the        
Chancellor’s List for academic   
excellence.  He works as an Event 
Manager and Coordinator.  Active 
in the film area, he directed and 
edited a film for the 2003 UNO film 
Festival, has produced a documen-
tary on Hawaiian wilderness and is 
collaborating on a Hot Shops Film 

Festival project. 

Three deserving broadcast students 
shared the UNK Scholarship.   They 
include Eric Michael Korth, from 
Hastings, who is majoring in Sports 
Communication, with a   minor in 
Public Relations.  He currently 
works as a sports videographer for 
KOLN/KGIN television.  After     
college he plans to continue work-
ing with 10/11 and hopes to pursue 

a career as a Sports Anchor. 

Kayla Laird is the second recipient 
of the UNK scholarship and is   

originally from Hayes Center,    
Nebraska. She attended McCook 
Community College for two years 
where she played volleyball and 
basketball.  She transferred to UNK 
to continue her volleyball career 
and became Sports Director for the 
campus radio station, KLPR, 91.3 

FM. 

The third recipient is Hannah 
Nichole Hotovy.  Originally from 
Lincoln, Hannah transferred to UNK 
in the fall of ’06 as a Junior        
majoring in broadcasting.   She   
became the news director for KLPR 
which gave her the opportunity to 
learn more about the radio station 
and to become a leader in the   

department. 

The University of Nebraska Lincoln 
College of Journalism and Mass 
Communications have chosen four 
scholarship recipients.  Charles E. 
Wilbrand who lives in Lincoln    
expects to graduate in December, 

2008. 

His experience has included        
Associate Producer for KRNU’s “The 
Sports Dude” and he has also 
worked for NewsNetNebraska as a  
reporter, videographer, and      
photographer.  He has also worked 
as a projectionist at the Geju  
Theatres in Alliance, Nebraska.   A 
member of the Student Alumni  
Association, he made the Dean’s 
list both in the Spring and Fall   
semesters in 2006.  He wants to 
pursue a career in broadcasting 
after college, with an emphasis in 

Sports. 

Kevin Bair  is from Blair, Nebraska 
and is a repeat winner of the NBA 
Scholarship from 2006-2007.   His 
minors include English, Japanese 
and Political Science.  His work  
experience includes assisting in 
video production for HuskerVision 
and also has worked for the Lincoln 
Saltdogs Baseball team.  His     
community service has included 
Make-A-Wish, Adopt-a-Family and 

volunteering at the Soup Kitchen.  
He is a member of the National 
Broadcasting Society, Honors     
Program Peer Mentor and has    
received many other scholarships.  
He hopes to become a news anchor 
in a smaller market to gain experi-
ence and then hopefully move up 
to larger markets at a news desk, 
on a national network or work on a 
sports production crew for ABC/

ESPN. 

Bennington, Nebraska is the home 
of Michaela Stevens, another UNL 
scholarship winner.  She expects to 
graduate in May, 2008.  She has 
worked at the UNL Visitors Center 
and Build-A-Bear Workshop in    
Lincoln.   She has been on the 
Dean’s List at the College of     
Journalism and Mass Communica-
tion three semesters, is a member 
of the Honors Program at UNL and 
an Honors Convocation participant.  
Her activities include Heartland Big 
Brothers and Big Sisters,  The   
Navigators, Ballroom Dance Club 

and Honors Ambassador. 

Jeff Wilkerson hopes to graduate 
in December, 2008.  He also is a 
second-time recipient of the NBA 
Scholarship.  He has been on the 
Dean’s list for five semesters and 
has won many other awards as 
well, including first place, Audios 
Public Affairs/Interview Program, 
National Broadcasting Society,   
Region Five, and has served as 
President of UNL’s National   
Broadcasting society/AERho    
chapter.   His work experience is 
heavy on sports, having worked as 
an ESPN Radio intern in Bristol, CT 
and is currently the Sports Director 
at KRNU radio, as host of the 
Husker countdown pre-game show, 
play by play announcer and host of 
a weekly two hour sports talk 
show.   At Triad Broadcasting in 
Lincoln, he has produced the     
Lincoln Stars hockey games and 
hosted intermission reports with 

game highlights and sports news. 
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LATEST SODERLUND SATELLITE SEMINAR GETS RAVE REVIEWS 

“Newspaper, the Aging Competitor” provided a very interesting seminar title for the recently held       
Soderlund Satellite Sales Seminar which was held at UNL’s College of Journalism and Mass               
Communications on May 2nd, 2007.  The conference was up-linked to several locations across the state 
through the distance learning center. 

The presenter for this seminar was RAB Sales Trainer Doc Holliday.  Holliday’s presentation covered 
the strengths and weaknesses of the newspaper industry, citing it’s circulation decline while still raising 
ad rates.   Holliday explained that while newspaper readership, especially with younger demographics, is 
on the decline, the industry still garners a large share of the local advertising budget.  He showed atten-
dees the pricing mechanisms for newspaper advertising,   how to compute short rates, and how broad-
cast advertising can enhance an advertiser’s reach and frequency by creating a media mix. 

The feedback received from the salespeople who attended the seminar was very positive.  This seminar 
was taped and is available at no charge from the NBA office.   Additional workbooks are also available to 
accompany the DVD of the seminar.   The seminar series is funded by the Nebraska Broadcasters      
Association Foundation and was sponsored in part by the Nebraska Army National Guard. 

GRAUPNER WINS                        

UNL SCHOOL OF JOURNALISM & 
MASS COMMUNICATION ALUMNI 

AWARD OF EXCELLENCE 

David Graupner, 

President and CEO of 
TM Century, Dallas, was 

named the Outstanding 
Broadcast Alumnus at 

the Journalism Alumni 
Awards Luncheon, held 

on April 13 at the Wick 
Alumni Center on the 

UNL campus. 

Graupner has worked in 

broadcast communica-
tions for more than 30  years.  A 1979 graduate of 

UNL, his career began on-air at KFOR-AM in      

Lincoln.  He moved into programming management 
there before joining Walter-Weeks Broadcasting in 

Sarasota, Florida. 

He joined TM Communications in 1983 as a       

programming consultant and became Vice-President 
of Programming before leaving to manage TMC’s 

radio station in Reno, Nevada.   It was there that 
Graupner created “The Bull” brand for country radio 

that survives today.  He joined Midcontinent Media 
as VP and Market Manager in Madison, Wisconsin in 

1990, and in 1996 returned to TM, now TM       

Century, initially as Executive Vice-President.   In 
2006, TM Century was acquired by Jones Media and 

renamed Jones/TM.  Graupner continues as its 
President. 

Dave Graupner 

Presenter—Doc Holliday 

Students work on project during newspaper seminar. 
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More Success.”  The book has hit the top five on Amazon’s 

Best Selling Leadership books.   He will also present a   
session on how broadcasting and the internet are         

converging as a marketing entity. 

The always popular “Legal Session” will feature a       

Washington, DC-based attorney, and hopefully someone 
from the FCC to present and discuss subjects of keen    

interest to broadcasters.  There are many issues affecting 
broadcasters these days inside the Beltway, and this     

session is a must! 

The Annual Meeting will 

also be held at 4pm prior 

the Hall of Fame banquet 
that evening. This year’s 

inductees are John Fetzer 
and Rolland Johnson  

(see Hall of Fame article). 

Friday will be paced with 

sessions on sales,          

production and more.   
Jerry Frentress, President 

of “Win-Win Selling” will 
conduct an all day sales 

seminar featuring the 25 
Winning Habits of          

Advertising Sales.  Learn tips 

that can help you WIN tomorrow on the street.  Jeffrey 
Hedquist, from Hedquist Productions returns to the NBA 

convention this year with a session on how to create award 
winning, creative production that gets results for advertis-

ers.   Hedquist is a frequent contributor of articles in the 

NBA Modulator Newsletter.  His session is designed to help 
production people as well as salespeople deliver a better 

commercial product. 

Other sessions are being planned regarding Programming.   

Be looking on the NBA Website at ww.ne-ba.org  for     
further announcements. 

Friday’s keynote address will be 
given by  Writer-Producer-

Speaker- Rat Catcher Carr 
Hagerman, co-author of the 

new best selling Sales book, Top 
Performer, a bold Approach to 
Sales and Service.  Hagerman is 

a speaker who is both deeply 
insightful and extremely       

entertaining, having spent nine 

years as a FISH! Philosopher. 

The convention will conclude 

that evening with the 2007 
Awards of Excellence Banquet 

which is sponsored once again 
by the ConAgra Food Foundation and the Nebraska 

Army National Guard.   

Please make plans to attend the state convention this year.  

It promises to be one you don’t want to miss  Registration 
packets and more information will be coming soon. 

NBA Foundation EEO Scholarship Update 

The new NBA Foundation EEO Scholarship is now a reality! 

This new scholarship program allows participating Station Employment Units (SEU’s) who 
are member stations of the NBA, to achieve a full EEO credit. 

The scholarship has received scholarship pledges from 39 SEU’s across Nebraska to fund 
the program.  Over $6,000 in pledges have been raised, resulting in two-$1600             
scholarships per year for 2007 and 2008. 

Participating stations are currently running promotional announcements for the scholarship 
program through June 10.   A selection process from all applications will follow and the 
scholarship winners will be announced at the NBA convention in August. 

More information can be found on the home page of the NBA website at www.ne-ba.org. 

Jerry Frentress 

Carr Hagerman 



MEET YOUR CHAIRMAN 

Uly Carlini is another one of those 
guys who literally grew up in the 
broadcasting business and has seen it 

all and done it all.! 

Ulysses Carlini, Jr. was born in Evans-
ville, Indiana in 1962, where his fa-
ther, Ulysses Sr. worked at WEHT TV 
and later WTVW TV.  The Carlini fam-
ily moved to North Platte, Nebraska 
in 1968 where Ulysses Sr, assumed 
the position of VP/General Manager 

of KNOP-TV.    So, it’s safe to say that Dad put young Uly 
to work doing everything at the station.  Starting at the 
ripe old age of 12,  Uly cleaned stools, mopped floors, did 
yard work and learned to be a camera operator, master 
control operator,  slicing film, and developing 35 mm 
film.  He worked on the other side of the camera too, as a 
reporter/photographer, anchored/produced sports and 
then also worked in sales, sales management and station 
management, even as a program executive.  As Uly says, 

“you name it, I’ve probably done it!” 

Carlini attended North Platte schools and graduated from 
North Platte St. Patrick’s in 1981.  From there he went to 
Lincoln to attend the University of Nebraska College of 
Journalism and Mass Communications, and graduated in 
1985.   While at UNL, he was a “one man band” working 
as a reporter/photographer for KNOP TV.  He was respon-
sible for reporting on the state legislature, UNL athletics 
and news events in Omaha and Lincoln.  He even covered 

President Ronald Reagan’s visit to Omaha. 

He also worked in the production department at NETV 
while in college, and ran camera and switching for various 
sports programs and pledge drives.  Additionally, he 
worked for the UNL College of Business videotaping busi-

ness courses. 

After graduation from UNL, he returned to North Platte, 
and hit the bricks in sales for KNOP TV until 1990, and 
became Local Sales Manager from 1990-1994.  He was 
made Station Manager in 1994 and continued in that ca-
pacity until 1997, when he moved to Hastings to assume 
the responsibilities of General Manager of KHAS TV.  The 
station was sold to Hoak Media Corporation in December, 

2005 and Uly continues as GM today. 

He and his wife Diane, reside in Hastings with their five 
children, Adam, Angelica, Gabbie, Allie and Gigi.         
Interestingly, as he was offered the opportunities to begin 
a career in broadcasting by his father, he has extended 
this same opportunity to his son Ulysses (Adam) Carlini III, 
where Adam maintains the yards, cleans around the build-

ing and occasionally operates a studio camera. 

 

Ulysses Carlini, Jr. has served on the NBA board of direc-
tors for almost ten years, as a director, officer and your 
current Chairman.  His dedication, commitment and sense 
of duty have helped propel the NBA forward during his 
time on the board, and he has been instrumental in advo-
cating for more and better member benefits.  We honor 
Uly for all his work with the Nebraska Broadcasters Asso-

ciation. 
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Christmas 2006 with the Carlini family.  From left:     

Adam, Angelica, Uly, Gabbie and Diane. 
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Transactions 

Clear Channel has almost completed the spin-off of its 
selected radio properties that have been on the      
market, having cut deals to sell 382 stations in 72    
markets.   A large number of stations are going to 
Dean Goodman’sDean Goodman’sDean Goodman’sDean Goodman’s DeanRadio.TV, a company that    
involves former NAB CEO Eddie FrittsEddie FrittsEddie FrittsEddie Fritts and veteran   
brokers,  Larry and Susan PatrickLarry and Susan PatrickLarry and Susan PatrickLarry and Susan Patrick.  Former NRG/Waitt 
Ex.VP George PelletierGeorge PelletierGeorge PelletierGeorge Pelletier is Goodman’s CEO.  Nebraska 
licensed stations being included in the sale are KOGA 
AM (930), KOGA FM (99.7), and KMCX FM (106.5) 

College Creek Media has sold off a pair of CP’s to Jay Jay Jay Jay 
Varicek’sVaricek’sVaricek’sVaricek’s Legacy Communications for a reported 
$475K.  One FM CP, 93.5, is licensed to Paxton,         
Nebraska and the other is 100.7 FM Sutherland,       
Nebraska.  Both are Class C1 stations with 100kw at 
753’. 

Lincoln-based Three Eagles Communications has     
purchased some of the Clear Channel spin-offs, in   
Minnesota and Iowa.  Coming to the Three   Eagles 
nest are KKLP FM and KYSM A/F, Mankato; KCHA A/F, 
KCZE FM, KGLO AM, KIAI FM, KCKX FM and KSMF, 
KSMA KCHA FM in Mason City, Iowa;  KKLKK 103.7 FM 
Clear Lake, as well as KKEZ FM and KWMT AM in Fort 
Dodge, Iowa.  Seven Clear Channel stations including 
ones in Charles City and New Hampton, all of Iowa 
change hands in a simultaneous, three-party deal.  
Three Eagles already owns KLSS 106.1FM and KRIB 
1490 AM in Mason city and KYTC 102.7 FM in North-
wood.  They will spin KLKK, KSMA KCHA AM/FM and 
KCZE to Coloff Media, which is based in Cedar Falls, 
Iowa.   Jim ColoffJim ColoffJim ColoffJim Coloff, President of Coloff is partners with 
his parents, Tony and Sue ColoffTony and Sue ColoffTony and Sue ColoffTony and Sue Coloff of Forest City   they 
own KIOW 107.3 FM, Forest City; KCNZ 1650 AM, 
KDNZ 1250 AM and KCVM 96.1 FM in Cedar Falls and 
KMCH 947 FM in Manchester.   The plans were         
revealed on April 10, by Rolland Johnson, Rolland Johnson, Rolland Johnson, Rolland Johnson, Chairman 
and CEO of Three Eagles.  He added that he hoped to 
obtain FCC approval for the sale around September 1, 
2007. 

The FCC has approved the sale of the Clear Channel-

Lincoln radio stations KZKX FM/KTGL FM/KIBZ FM and 
KLMY FM to Three Eagles Communications, Lincoln.  
Three Eagles has applied to move KLMY FM to Valley, 
Nebraska and KFRX FM to Papillion, Nebraska. 

KOMJ 1490AM, Omaha, sale from Journal Broadcast 
Group to Cochise Broadcasting, was approved on April 
1, 2007 by the FCC. 

Armada Broadcasting has closed on the sale of Mc 
Cook stations, KBRL/KICX/KRKU, from Dave and      
Connie Stout.  Armada is owned in part by Presidential 
Candidate, Tommy ThompsonTommy ThompsonTommy ThompsonTommy Thompson, and is operating as 
High Plain Broadcasting.   General Manager is Bryan Bryan Bryan Bryan 
Loker.Loker.Loker.Loker.    

Powell Broadcasting has completed their purchase of 
NRG’s Sioux City radio properties, KKYY FM and KZSR 
FM for a reported $4.2 million, joining Powell’s existing 
properties, KKMA FM, KSUX FM and KSCJ AM. 

NRG/Waitt has sold all 14 of their Kansas radio stations 
to a new radio company called Rocking M. Radio.  
Owners of the new group are Doris Doris Doris Doris and Monte Miller,  Monte Miller,  Monte Miller,  Monte Miller, 
along with their son, Christopher Miller.  Christopher Miller.  Christopher Miller.  Christopher Miller.  The deal    
includes KXXX/KQLS, Colby; KGNO/KZRD/KOLS/KSSH, 
Dodge City; KZLS, Great Bend; KNNS/KGTR, Larned; 
KYUU/KKLS, Liberal; KWLS, Pratt, and KILS/KQNS,     
Salina. 

FCC Auction #70 Results:  FCC Auction #70 Results:  FCC Auction #70 Results:  FCC Auction #70 Results:  The final results of the FM 
Broadcast Auction, which closed on March 26, after 83 
rounds have been determined. 

 MM-FM565-A, Firth, Nebraska.  Class A.     
Opening bid was $200,000.  Winning bidder was VSS 
Catholic Communications, with a bid of $919,000 

 MM-FM566-C1, Hyannis, Nebraska, Class C1.  
Opening bid was $2,500.  Winning bidder was In 
Phase Broadcasting with a bid of $34,000. 

 MM-FM567-C2, Pierce Nebraska.  Class  C2.  
Opening bid was $70,000. Winning bidder was WJAG, 
Inc., with a bid of $825,000. 

DON’T FORGET CONVENTION!!! 
 

AUGUST 16 & 17, 2007 
 

Lincoln’s Cornhusker Marriott Hotel 



MEET YOUR DIRECTORS! 

Lisa Guill has 
joined the NBA 
board,         
replacing      
former KETV 
General      
Manager, Joel 
Vilmenay,  
who recently 
took a similar 
position in New 

Orleans. 

Guill is        
currently    

General Manager of KOLN/KGIN TV, Lincoln-
Grand Island.  Lisa was born in Oakland,        
Nebraska and graduated in 1979 from Norfolk 
Senior High School.  She continued to live in 
Norfolk, and attended Northeast Community 
College and worked at the Norfolk Daily News.  
Playing basketball for the Hawks during her  
second year at NTCC, she was voted  Co-
Captain, and was also selected to the All-
Conference Team.   She received her Associate 

of Arts Degree in Broadcasting in 1981. 

After graduation she worked at NTV Network in 
Kearney and eventually became Production 
Manager.  She moved to KETV, Omaha in 1985 
as a Technical Director/Producer, directing live 

newscasts and various productions. 

In 1988 she became the Production Supervisor 
at KOLN/KGIN TV, and produced and directed 
most of 10/11’s special productions including 
the Harvest of Harmony, Star City Parades,   
Nebraska High School Basketball Championships 
and coverage of the ’95 Fiesta Bowl National 
Championship game.   While at KOLN/KGIN, she 
has been promoted several times eventually 
overseeing the Programming, Promotion, Public 
Serve, and Production Departments.   In        
addition to her duties, she serves on the board 

of the Child Advocacy Center in Lincoln. 

Also joining the NBA Board of Directors is Jim 
Keck, Market Manager for Three Eagles      

Communications radio properties in Lincoln.     
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In Memoriam 
 

Raymond G. Dilley 

NET Radio Network Manager, Lincoln 

1939-2007 

 

Carl A Leise 

KLMS Chief Engineer, Lincoln 

1926-2007 

World famous radio legend 
Chuck Blore once told me that 
instead of being "theater of the 
mind," radio is really "theater of 
the gut," because of its        
emotional impact. 

Let's face it, people buy        
emotionally.  They may justify it 
logically and objectively, but 
most purchases are emotional.   

So always remember to describe 
the positive feeling that the   
purchaser will have once he has 
the advertised product or      
service...or how miserable his 
life will be without it.   We're 
talking benefits not features 
here.  The quickest route to a 

purchasing decision is through 
the emotions.   

When writing a commercial ask 
yourself, how will somebody feel 
once they have purchased this?  
How will somebody feel once 
they have signed up for this  
subscription?  How will they feel 
if they don't try this service?  
Most importantly, how will they 
feel about the advertiser when 
they hear this commercial?   

Reach deep and construct a set 
of feelings that will resonate 
with the psyches of your target 
audience.  Your tools are all the 
basic emotions: fear, greed, 
lust, envy, love, security,      

Radio is Theater of the Gut 

by Jeffrey Hedquist 

happiness, self-esteem. Use 
them to your advantage. 

 
 
Jeffrey Hedquist gets visceral about 
radio every day in Iowa, which is a 
highly emotional state.  You can 
contact Jeffrey at Hedquist Produc-
tions, Inc., PO Box 1475, Fairfield, 
IA 52556. Phone 641-472-6708, Fax 
641-472-7400, email jef-
frey@hedquist.com or visit http://
www.hedquist.com. 
 

© 1997-2007 Hedquist Productions, 
Inc.  All rights reserved. 

 

Welcome New Members! 
 

     KBRL AM/ KICX FM / KRKU FM             KTNC AM                    KOMJ AM 

      McCook                         Falls City                     Omaha 

       Bryan Loker—General Manager    Charlie Radatz— General Manager Ted Tucker—Owner 
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NBA Legislative Activity 

The NBA has joined other state broadcasting           

associations to comment on the recent Copyright  

Royalty Board (CRB) to oppose the Judges’ decision 

which will drastically increase the fees that radio 

broadcasters and other webcasters must pay to 

stream music content over the Internet.  While the 

state broadcasters believe that the music rights-

holders should be fairly compensated, the new royalty 

payment schedule far exceeds the bounds of reason, 

will increase rates cumulatively of 137.5% during the 

new five year term.  Dick Zaragoza, from Pillsbury 

Winthrop Shaw Pittman, LLP, Washington, DC crafted 

a press release that was sent out on this subject.  For 

a complete copy, please contact the NBA office. 

Upon unanimous consent of the NBA Executive    

Committee, the NBA adopted a resolution opposing 

the XM/Sirius merger. The  resolution was sent to the 

Attorney General of the U.S.,  the President of the 

U.S. Senate, the Speaker of the U.S. House of      

Representatives, Members of the Nebraska           

Congressional Delegation, and all FCC Commissioners.   

The NBA also sent a copy to Jon Bruning, Nebraska 

Attorney General. 

The NBA also urged the NBA board and other NBA 

members to contact Senators Nelson and Hagel      

regarding the Prescription Drug Advertising Ban.  This 

bill (S1082) would have authorized a ban for up to two 

years on Advertising for new prescription medications.  

This would have been the most serious threat to     

Advertising and commercial speech in at least a     

decade.  Senator Pat Roberts, (R-KS), offered an 

amendment to oppose this ban on advertising.  The 

NBA asked Senator Nelson at a meeting on Friday, 

May 4, to support the Roberts amendment, which he 

did.  The advertising ban was part of a bill sponsored 

by Senators Edward Kennedy (D-MA) and Mike Enzi 

(R-WY) and was soundly defeated. 

As a follow up to conversations held in Washington, 

DC in March,  the NBA received a copy of a letter sent 

to the Chairman of the FCC, Kevin Martin, from    

Senator Chuck Hagel.  Hagel addressed the proposal 

to allow AM radio stations to use FM translators to   

provide better service for their communities.   He 

urged the FCC to take positive action on this issue and 

the NBA appreciates his efforts on this matter. 
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  Fries Receives Broadcast Pioneer Award 

He most recently served as the head 
of the Radio Advertising Bureau, 
from 1991 until his retirement last 
year.  He raised the profile of radio 
and established the organization as 
a full-service resource center.  Under 
his direction, membership doubled to 
more than 6,000 radio stations and 
1,000 associate, network represen-
tative firms and international       
organizations.   The RAB Sales   
Training Academy has been named 

in his honor. 

Fries has been listed in Radio Ink 
Magazine’s Top 40 Most Powerful  
People in Radio every year since 
1996 and was named Radio         
Executive of the Year in 1993.  In 
1994, he was roasted by the Bayliss 
Broadcast Foundation and inducted 
into the NBA Hall of Fame.  The    
Illinois Broadcasters Association  

The University of Nebraska College of 
Journalism and Mass Communica-
tion held its annual Journalism 
Alumni Awards of Excellence on April 
13 at the Wicks Alumni Center on 

the UNL Campus. 

The Broadcast Pioneer award was 
presented to Gary Fries, Gary Fries, Gary Fries, Gary Fries, who has 
spent his entire professional life in 
the radio industry.  He has served as 
a salesperson, sales manger, general 
manager, group head and network 
president with first-hand sales      
experience in markets from Grand 

Island to New York City. 

He began his career in Lincoln where 
he worked as a part-time salesper-
son at Stuart Broadcasting’s KFOR 
Radio.  He received his degree from 
UNL in Business Administration in 

1964. 

bestowed its state honor on him in 
1999, and in 2000 he received the 
Arkansas Broadcasters Pinnacle 

Award . 

Gary Fries (second from left) with former 

Pioneer Award winners Dick Chapin (left), 
Roger Larson and Alumni Award winner, 

David Graupner 

Senator Ben Nelson meets with NBA delegation to discuss     

legislative issues at NRG Studios on May 4th, 2007, after his 
state-wide call in show.  From left: Jim McKernan, NRG-Omaha 

Market Manager, Senator Nelson, Nelson Staffer, Louise Lassiter, 
KETV General Manager, Sarah Simth and Deputy Director of 

Communications, Jim Fagin. 


