
S 1. Take personality tests/assessments (e.g. IPIP 120, 16 Personalities).

Your test results will give you a good idea of keywords that describe
your personalities.

2. Find out your values. Choose up to three from the list on the next

page.

Self-Discovery
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3. Find out how others see you via Google Forms (asking for three
keywords to describe you) - You can make it so that you can collect
the results anonymously. That way the respondents can be honest
with you. Send the survey out to at least a dozen people.

4. Once you have your results, you can decide on a set of keywords to
anchor your brand based on your personality, your values and the
values that are obvious to other people. 

This is the fundamental first step we take to create an authentic brand.

https://www.personalityassessor.com/ipip120/
https://www.16personalities.com/
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Authenticity

Accountability 

Accuracy 

Achievement

Adventurousness

Authenticity

Ambition 

Assertiveness 

Balance 

Belonging 

Boldness 

Carefulness 

Certainty 

Challenge 

Change 

Clear-Mindedness

Commitment 

Community 

Compassion 

Connection 

Consistency 

Contentment 

Contribution 

Creativity 

Decisiveness 

Dependability 

Determination 

Diligence 

Discipline 

Diversity

Effectiveness 

Efficiency 

Empathy 

Enthusiasm 

Equality 

Excellence 

Excitement 

Exploration 

Expressiveness 

Fairness 

Faith 

Freedom 

Fulfilment 

Generosity 

Giving 

Growth 

Hard Work 

Honesty 

Hope 

Humility 

Independence 

Ingenuity 

Identity 

Justice 

Leadership 

Legacy 

Love 

Loyalty 

Openness 

Peace 

Mission

Purpose 

Professionalism 

Progress 

Reliability 

Resourcefulness

Relationships 

Security

Self Actualisation 

Self-control

Self Improvement 

Sharing 

Significance 

Selflessness 

Self-Worth 

Spontaneity 

Stability 

Teamwork 

Temperance 

Thoroughness 

Timeliness 

Tolerance 

Traditionalism

Trustworthiness 

Truth

Uncertainty 

Understanding 

Uniqueness 

Unity 

Variety 

Vision 

Vitality

Self-Discovery
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Embrace your Audience
1. Start with your own experience and your personality. What led you to
be who you are today and to do what you do? And based on that, what
kind of people could you help?
Perhaps you could think about your audience as people who don't
necessarily share the same life experiences as you, but experience
similar challenges to the ones you face.

2. Create a Persona Map. A 'persona' represents your ideal customer. A
persona map is a very simple way to articulate the emotional and
behavioural styles of your ‘persona'. Let's look at exactly how to do that.

E
Try writing down four areas of your customer persona as in - what she
often says, does, feels and thinks.

By breaking down the persona into four quadrants, we are trying to
understand  what they want beyond the surface desires - imagine the
deeper desire your persona has.

Says Does

Feels Thinks
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3. Choose a set of keywords for your persona. 

In previous action items in his section, you described the kind of people you
want to serve and you created a persona map. From these, you’ll pick three
words just like we did in the self-discovery step.

But before jumping ahead to pick a few words, have a good review of what you
have just created for your customer persona description and persona mapping.

At this stage, after having described your persona and having done the persona
mapping, you might also imagine your persona's values, her perceptions, and
her expectations about your business services or products. Write down any
keywords that jump out at you as you think about those aspects of your
customer persona.

In Self-discovery, you chose some keywords for yourself. From this step in
Embracing your Audience, you'll develop a set of keywords for your chosen
audience.

Embrace your AudienceE



E1. Take personal colour quiz (e.g. Cladwell, Colorwise) and determine
your personal colour palette.

2. Decide on your brand emotion keywords. To do that, gather your
keywords from the previous steps of the framework and narrow the list
down to three keywords.

3. Perform an online search for colours representing the keywords of
your choice. You do this for each keyword. (e.g. image search for 'colour
representing trust')

4. From the search results and using your personal colour palette, decide
on your brand colour palette. This will give you a range of compatible
colours. Your final colour choices can be based on your personal
preference. You choose the colours that appeal to you most. My
suggestion is have no more than two or three colours and you'll add
black & white (or near black and near white) to your brand colour scheme.
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Enhance your Brand Image

Be sure to use your Brand Emotion Keywords for all your other marketing
visuals going forward. Whatever you create in the future, will ideally
match your Brand Keywords and you only use your brand colours.

I hope you now see why a systematic approach is so important. 

Having worked through the first two steps in the Framework, Self-
discovery and Embracing the Audience, it is a straightforward process to
narrow down your brand emotion keywords and match all other brand
visuals afterwards.

This is what I call building a brand strategically and authenticity.

https://cladwell.com/how-to-create-your-color-palette
https://colorwise.me/
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N New You
1. Write a short sentence describing your version of New You.
What qualities would you bring forth for your branding after having done
the work of self-discovery?
This sentence may contain some of your chosen keywords. This can be
any format or length you like. This is purely about making a promise to
yourself about how you’ll continue to show up based on who you are in
your best and most natural state. You’ll want to review this text on a
regular basis. Trust me. It will be useful for you.

That’s because running a business and showing up as a professional 
isn’t always a walk in the park. We need all the help we can get.

2.  Write a sentence or a paragraph about your chosen persona. Your
Audience. Think of this as your promise to your persona. Having done the
persona mapping and knowing what you know about your persona, write
out what your mission would be for this persona that you chose. And the
reasons why.

3. Write your brand message. To do that, look at what you wrote for the
first two steps here - your promise of how you’ll show up as your best
version of yourself and the promise you made for your persona. 

See the following page for possible points to cover in your brand
message.
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Specify who (your audience) in detail (the more specific
the better)
State your service/product/what you offer 
What you’re passionate about in your work [as in what
lights you up]
The problem you solve and the benefits you provide
The results your who (your persona) is going to enjoy.
With all these points in mind, draft your own brand
message and use it everywhere you can.

Formulate a paragraph using the following points

You could have a shortened version of that in your email
signature. You could have that as your website heading. 
Of course, it could be your profile byline for all your social
media channels. 

Use it everywhere and regularly review your statements
from this action list on a regular basis.

N New You



BRAND BUILD
Mastery

Seriously, not many people look into

building a brand in any detail, let alone

actually doing the work of start building a

brand.

If you spent the time working on these

action items, then you have what's known as

'bias towards action' which is the most

significant indicator of all successful people.

Since you're here, I invite you to connect

with me. Choose your fav social platform -

Instagram, Facebook or LinkedIn. 

NEXT STEP!

Email studio@songyknox.com.au

Website songyknox.com.au

Congratulations!

Contact Information

What's next?

avoid common pitfalls when

starting out

save tons of time and money

build a brand you can be super

proud of so that you can

promote your business with

ease!

If you liked what you've seen in the

webinar and gained insights on your

branding from this worksheet, you'll

love my flagship program

Brand Build Mastery (BBM). 

Let me be your guide for your

brand building journey to:

It's your time to level up!

Learn MoreLearn More

https://www.facebook.com/songyknox
https://www.instagram.com/songyknox/
https://www.linkedin.com/in/songyknox/
https://www.songyknox.com.au/
https://www.songyknox.com.au/mastery/#jointoday

