


They had a dream. 
They took action. 
They made mistakes. 
They learned.
They thrive.

Welcome to the  inspire me  e-Book

Being in business is not easy, especially when you’re just getting started and there is sooo much to do and learn. 
In some ways, social media has made it easier to market ourselves and our businesses but in other ways it has 
made it harder. It’s a constant learning curve. That’s why I do my best to help creative entrepreneurs and small 
business owners by giving them access to invaluable information, education and one-on-one coaching.

In this e-Book, 17 inspiring entrepreneurs and business owners will share their insights, lessons and tips to make 
the business rollercoaster ride a little easier for the rest of us.

In their stories, these inspiring entrepreneurs and business owners tell us:

• Why they got started and what they love about being in business;
• How they use social media in their business and what their favourite platform is;
• What they learned along the way and tips for you
 
Inside you’ll find so much inspiration and some extremely valuable tips. I hope it inspires and helps you fulfil 
your business dreams.

  ciao
Bianca
Let’s connect

w: www.haveitallmarketing.com.au
e: bianca@haveitallacademy.com
m: 0433 639 799

facebook.com/haveitallmarketing
twitter.com/hollabee_bianca
instagram/bvanmeeuwen
pinterest/bvanmeeuwen
linkedin/biancavanmeeuwen

Hello!
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What inspired you to start your business?

I have always loved weddings. The amazing food, the incredible gowns, the  beautiful flowers- everything 
amazing that comes together around a couple making that ultimate commitment. Polka Dot Bride evolved 
out of my desire to share what I love about weddings. I’d started reading a few USA wedding blogs and having 
blogged for a long time on other platforms about my personal life, I decided to channel that into weddings and 
started posting services I loved, quotes that inspired me and as many pretty pictures as I could find.

What do you love most about being in business?

I love living my passion every single day. Right now as I write this I’m on a plane heading to a far-flung 
destination to write about honeymoons. How amazing is that? I get to wake up every day and dive head first into 
one of the most beautiful industries there is! I love that I get to write about something positive everyday – love, 
family and in a  way relationships – it’s uplifting and special!

How do you use social media in your business?

We use everything at Polka Dot Bride - from Twitter to Pinterest to Instagram and Facebook. We started off 
with Twitter, which I still love for a bit of water cooler chat, but I really love Pinterest & Instagram for their visual 
nature. We use Pinterest to share inspiring images and Instagram gives our brand a voice - I suppose I love for it 
to show what life is really like at a small business and the things that inspire us day to day.

ms Polka dot
Polka dot bride 
wedding blog

What do you do/is your 
business?

Polka Dot Bride is an Australian blog that I have edited and 
published since  January 2007.
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What is your social media platform of choice and why?

It’s a tough call between Instagram and Pinterest! Pinterest is such a place to just get lost in imagery where 
Instagram is really nice to connect with others and discover completely new things - I discovered one of my 
favourite burger places on Instagram and have made numerous purchases and even friends because of what 
others take shots of. 

In the beginning, what were some of the skills you were 
lacking and what did you do about it?

I lacked a lot of technical skills. I started on Blogger, but in the early versions- before customisation was easy. 
I remember paying someone to code my header picture I’d carefully created so that it sat at the top of the site 
(there was no upload and place feature!). Basic HTML skills have been a necessity because it can take me five 
minutes to make a change rather than waiting on my developer to just change a colour or word.

I also think learning to outsource is a massive skill. For a long time I did absolutely everything myself until I was 
a crying mess whenever I made it to bed. Letting go and trusting in others to get the job done was really hard 
but also vital for not only own sanity and health but in keeping Polka Dot Bride growing.

Do you have any tips for other (aspiring) business 
owners?

So many! I think the main one that everybody says (because it’s true!) is to choose something you are utterly 
passionate about. I think it’s too easy to romanticize the notion of owning your own business without 
understanding that there is no backstop there when everything falls apart.

There is nobody else but you to make decisions, pay bills, attend to customers it is all you. The late nights, the 
early starts, the endless work is down to you. So make sure you choose something you love because that’s 
what is going to get you out of bed when the rollercoaster lows hit you and it’s what is going to make the epic 
highs so much more worth it. I also think celebrating your wins- no matter how small- is really important. In my 
dreams I have a case of champagne on ice to whip out a moments notice, in reality it normally involves a rush 
to the supermarket but I make sure we celebrate it and sit with that accomplishment for a little while before 
rushing off to the next goal.

How can we find you?

Website: www.PolkaDotBride.com
Facebook: www.facebook.com/polkadotbride  
Twitter: www.twitter.com/polkadotbride
Instagram: www.instagram.com/polkadotbride
Pinterest: www.pinterest.com/polkadotbride/

ms Polka dot
Polka dot bride 
wedding blog
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go confidently in 
the direction of 
your dreams.

live the life you 
have imagined.

Henry David Thoreau



Lara Cameron & Caitlin Klooger
Ink & Spindle
boutique screenprinting studio

What inspired you to start your business?

In the beginning there were three of us keen to start the studio, each with different backgrounds. Bianca (the 
curator of this book, no less!) had a business marketing background and was creating her own textile range 
on the side. I was working in web/graphic design and also producing a small range of textiles on the side, and 
wanting to be more hands on with the process. Tegan had a fine arts background and was working as a 
secondary school art/design/animation teacher, and had experience with screen printing already. With our first 
meeting together we decided then and there to do it! We didn’t have much to lose - none of us had kids or 
mortgages - and we saw a fantastic opportunity in the market to design and screen print textiles in an entirely 
ethical manner. Since starting, Bianca and Tegan have gone on to pursue other adventures and Caitlin has 
come on board. We had known Caitlin from the beginning as a fellow textile designer with a similar ethos and 
aesthetic, so she was a perfect fit!

What do you love most about being in business?

The fact that no two days are the same and you get to exercise your skills in so many areas at once. Design, 
printing, marketing, communications, admin, management, planning, photography. It’s great fun and we feel 
proud of what we are doing every day.

How do you use social media in your business?

Our business is built on the use of social media. It was through our blog initially that we gathered a wide range 
of customers from around the world. They have always loved seeing the behind the scenes action of our 
business, the ins and outs and ups and downs. It’s a great way for us to connect with our customers on a more 
personal level. More recently we have been posting more on our Facebook page than our blog, and since 
Instagram has come along that has been our social medium of choice!

What do you do/is your 
business?

Ink & Spindle is a small textile design studio based in 
Kensington, Melbourne. Everything we produce is screen 
printed and manufactured entirely in house, in an ethical 
and sustainable manner. We have a 10 metre yardage 
printing table that allows us to print lengths of fabric that 
are used for window furnishings, upholstery, soft 
furnishings or anything a maker wants to sew with it! We 
use water based eco friendly inks and print on organic and 
sustainable basecloths. 
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Lara Cameron & Caitlin Klooger
Ink & Spindle
boutique screenprinting studio

What is your social media platform of choice and why?

Instagram is definitely our social media platform of choice. Mainly because it is such a visual medium, and also 
because we don’t have to think too much about text. Sometimes trying to compose the perfect wording for a 
Facebook or blog post is enough of a turn off to ensure that nothing ends up being written at all. Instagram 
requires far less planning and thought!

In the beginning, what were some of the skills you were 
lacking and what did you do about it?

For us we lacked a lot of the hands on skills required for textile printing, and also had limited knowledge of the 
setup that we would require. It was very much a learn-on-the-job situation. We were very fortunate to gain a lot 
of advice from fellow yardage printers around Australia. One “old hand” in Perth spent hours on the phone with 
us explaining how to build a yardage printing table, another from Melbourne came to the studio and watched us 
print and gave tips. Over the years we have also vastly improved our marketing and styling skills. We’ve always 
known that photography is an important part of telling the story of our products and inspiring customers, and as 
the standard has grown (thanks to high end design blogs) we too have had to hone our styling skills.

Do you have any tips for other (aspiring) business 
owners?

Styling your product and how it is presented is so important in this digital age. Your photography, packaging and 
marketing material is what you will be judged on first, it’s surprising how the actual product itself doesn’t have to 
be that amazing and ground breaking, you just need to allow your customers to see your vision for it! Investing 
in a good brand, website, photography and styling is crucial and it’s worth getting a professional to help.

How can we find you?

website: www.inkandspindle.com.au
Facebook: www.facebook.com/inkandspindle
instagram: www.instagram.com/inkandspindle_

image credit: Elke Meitzel
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sara Taylor
sara taylor photography
wedding & family photographer

For me I love the business of business! Figuring out the marketing plans, sales systems and customer 
engagement is super exciting to me. I know that many get into business without actually realising that you have 
to put a lot of time and effort into the day to day tasks of keeping that business treadmill running.

How do you use social media in your business?

Being a photographer I choose to use social media platforms that are mostly visual as opposed to text based 
social media.

Really, my social media plan is about making authentic connections with my audience who will hopefully 
someday be either clients or return clients.

I notice that the posts that do really well in regards to engagement are those with images of either myself or my 
staff in them as I think the audience likes to see a face behind the computer screen, making that bit personal.

What is your social media platform of choice and why?

Facebook has been a key ingredient to the business plan since the business’ inception and it continues today. 
The challenge is now, however, to stand out in a very noisy and busy newsfeed. Changing the shape of 
images is one way I have done this. Also, Facebook allows you to easily link back to your own website and for 
me this is an important element of social media, driving people to your website. 

What do you do/is your 
business?

Sara Taylor Wedding and Family Photographer based in 
Geelong, Victoria.

What inspired you to start 
your business?

After a change in employment circumstance within the 
family I decided to take the plunge and jump into the 
business.

Initially we gave it 12 months to see how things went and 
here we are nearly 5 years later!

What do you love most about 
being in business?
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sara Taylor
sara taylor photography
wedding & family photographer

Instagram has also been a fav of late. As mentioned above, anything visual is fantastic in the photography 
business. I do find it a little restrictive at times as you can’t (at this stage) post direct links back to your website 
pages and also, I do like to schedule posts which is (again at this stage) restrictive on this platform.

In the beginning, what were some of the skills you were 
lacking and what did you do about it?

When starting my business I think quite possibly the systems and structures that, when applied correctly, 
drastically cut time on task. Having simple systems that can be applied the same way every time certainly is 
something that, if I had my time again, I would try to implement. Working with a business mentor was a key 
ingredient in finding some clarity in my day to day work schedule, along with being accountable to someone to 
take action and getting things done!

Do you have any tips for other (aspiring) business 
owners?

Tips for aspiring business owners would be, to make sure you love what you do and you have the drive to make 
things happen. Do not sit on ideas and wait and see what will happen just get in there and get it done! My motto 
has always been “what is the worst thing that can happen?” Generally speaking the worst thing is never really 
that bad so just jump! Do it!

How can we find you?

website: www.sarataylorphotography.com.au
Facebook: www.facebook.com/sarataylorphotographyAUS
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i would rather
regret the things 
that i have done 
than the things 
that i have not.

Lucille Ball



Sylvia Chierchia
Beautiful Money
Financial Coach & Bookkeeper

I never wanted to be in this position again. I knew I needed to start my own business but wasn’t sure what it was 
I was meant to be doing. 

At that time I started to meet some great small businesses owners and budding entrepreneurs. And whilst the 
women I met were hugely talented, charismatic and savvy in many areas of business, money didn’t seem to be 
one of them. I would hear them say that they were overwhelmed, frustrated, irritated and bored with the financial 
side of their business.

So I decided that I would use my strengths and my skills to help, educate and empower women in business 
about money.

What do you love most about being in business?

I love that I get to call the shots. I love that I can have the freedom to choose when I work, where I work and how 
I work. I love my clients. I love helping people. I love that I get to see such dramatic changes in people. It’s 
amazing how financial stress and strain can tarnish so many areas of people’s lives so I am so happy to be able 
to be a part of that transformation and awakening.

How do you use social media in your business?

I love to give little tips, hints and inspirations on my Facebook page. People tend to respond well to it so I keep 
going. I post my blogs there every week, I comment on other people’s posts and share posts on my wall that I 
think are relevant, funny or interesting. 

What do you do/is your 
business?

I am a Bookkeeper and Financial Coach. I help business owners 
get a grip on their finances. I do this by combining inner money 
work (coaching) with outer money work (bookkeeping and 
financial strategies) so that female entrepreneurs are able to get 
their heads out of the sand when it comes to money and start to 
handle their business finances in an empowered way.

What inspired you to start your 
business?

In late 2012, I found myself made redundant from a job I thought 
was safe and secure. It was quite devastating. It made me realise 
that job security and employer loyalty is a thing of the past. So I 
decided to make my own rules and create my own destiny. 
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Sylvia Chierchia
Beautiful Money
Financial Coach & Bookkeeper

What is your social media platform of choice and why?

I only use Facebook, LinkedIn and Google+ at the moment. Facebook is probably the one that I am most 
consistent on. It’s where I like to be and it’s where most of my clients hang out. Although I have had great 
success with LinkedIn too.

In the beginning, what were some of the skills you were 
lacking and what did you do about it?

If I’m totally honest, I think it’s hilarious how naive I was. I knew NOTHING about operating an online business. I 
just did it and learned along the way. I am still learning every day. Some days, the learning curve gets 
overwhelming but now that I have established my business, I have started to outsource some of the things that I 
find tedious and just aren’t in my zone of genius.

Do you have any tips for other (aspiring) business 
owners?

I have three very important tips I’d like to share

• Love your business. Love what you do. Choose your business wisely and make sure you are passionate about 
it. If you don’t love what you are doing day to day, then you are going to have a much harder time. In my humble 
opinion, if your business is not your passion, don’t do it. It either won’t last or you will be miserable. On the other 
hand, having a real passion for your work, your business and your clients are some of the key ingredients to a 
successful business.

• Know your numbers. As a business owner, you need to track your finances regularly. Not a vague idea or a 
rough estimate. You need a proper financial tracking system in place to record the ins and outs of your business. 
And it’s really important to keep your business finances and your personal finances separate.

• Outsource as soon as you can. The right VA, graphic designer, web designer, social media expert or 
bookkeeper can save you time, save your sanity and save you from burnout and exhaustion.

How can we find you?

website: www.beautifulmoney.com.au
Facebook: www.facebook.com/BountifulBookkeeping.com.au
Linkedin: au.linkedin.com/pub/sylvia-chierchia/68/75b/706/
Google+: www.plus.google.com/u/0/+SylviaChierchia
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Kate James
Total Balance
Business & Life Coach

What do you do/is your 
business?

My business is Total Balance. I work with women 
who want to believe in themselves so that they 
have the courage to do what they love. Many are 
in the early days of starting their own businesses, 
nearly all are creative (or love the idea of being 
more creative) and most are interested in living 
mindful, authentic lives. The services I offer these 
days include coaching, teaching meditation and 
I run annual meditation and creativity retreats in 
the Yarra Valley, Bali and Byron Bay. I created an 
eCourse called Dream. Discover. Do. that we run a 
couple of times each year as well as a workshop 
called Discover Your Potential which we host in 
Northcote and Byron Bay currently and next year, 
I’ll host that in Sydney too.

What inspired you to start your business?

I worked as a business manager for creative people for 15 years before starting Total Balance. I loved my work 
but I really wanted to do something for myself. I had a fascination with people so when my grandmother passed 
away and left me a little bit of money, I decided to put it towards a coaching course and that was the beginning 
of this amazing journey.

What do you love most about being in business?

Everything really. I love that I get to be creative most days, I love the freedom of choosing my own hours, I 
really love the people I work with and I love the constant learning. No two days are the same. As well as the core 
work I do (coaching, meditation etc.) I love that I also get to be a graphic designer, photographer, sound engineer, 
writer, web developer, marketer etc. It’s never boring!

How do you use social media in your business?

I dabble in nearly all of them but Facebook, Twitter and Instagram are the three that I use the most.
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Kate James
Total Balance
Business & Life Coach

What is your social media platform of choice and why?

I like them all for different reasons but if I had to choose a favourite I’d say Instagram - not that I use it as 
regularly as I should. I’m a bit adhoc with my posts which I know isn’t ideal but I love it because I’m a very visual 
person and I think you can really get to know people through what they post. I’ve made some gorgeous friends 
through Instagram. The funny thing is that the people I’ve liked the most online have been the ones I’ve liked the 
most in the flesh.

In the beginning, what were some of the skills you were 
lacking and what did you do about it?

I lacked so many skills!! So much has changed in 12 years. Back then, you had to code a website yourself 
(Wordpress wasn’t even around as far as I know) so I taught myself how to use Dreamweaver and made a pretty 
awful website that got me started. I knew so little about marketing for small business despite having studied it 
at uni. Since starting the business I have pretty much taught myself everything I know through reading, 
Googling or having fantastic support people around me.

Do you have any tips for other (aspiring) business 
owners?

Be curious. It’s good to keep learning and challenging yourself. Be authentic. Don’t do things the way other 
people do them, carve out your own path. Be persistent. Creating a successful business doesn’t often happen 
overnight but like anything, if you stick with it and stay open about how you can improve things, eventually it will 
work. Be honest, be brave, be curious, be humble, give your customers exceptional customer service and lastly, 
but maybe most importantly, be kind.

How can we find you?

website: www.totalbalance.com.au
Facebook: www.facebook.com/totalbalancegroup
Twitter: www.twitter.com/total_balance
Instagram: www.instagram.com/total_balance
Pinterest: www.pinterest.com/totalbal/
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everything i've 
ever done that 
ultimately was 
worthwhile...

initially scared me 
to death.

Betty Bender



halley gray
evolve & succeed
marketing strategist

What do you do/is your 
business?

I’m a marketing strategist who helps freelancers get booked 
out in advance with clients. 

What inspired you to start 
your business?

My mother passed away when I was 25 and that abrupt slap 
of reality forced me to take the leap without looking back. 

What do you love most about being in business?

The challenges. I love striding into adversity and learning from it. It’s easier to see progress in business because 
you can measure it with client numbers, and income. 

How do you use social media in your business?

Recklessly. I’m a big proponent of blogging and then scheduling a lot of tweets, and posts about it. 

What is your social media platform of choice and why?

My Facebook group is my favorite place to be online because it allows me to connect with people 1-1.

In the beginning, what were some of the skills you were 
lacking and what did you do about it?

Hmmm, great question! Time management is one that I had very little of and am building up like a muscle now. 
I like to experiment a lot so I’ll try new ways of launching, emailing, scheduling, etc...
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halley gray
evolve & succeed
marketing strategist

Do you have any tips for other (aspiring) business 
owners?

Don’t be afraid of taking risks and being unsure. That is the best teacher. Just know when to cut your losses.

How can we find you?

website: www.evolveandsucceed.com 
Facebook: www.facebook.com/groups/evolvesucceed/
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Sarah Fisher
denu
body products

What do you do/is your 
business?

I have a range of beautiful body products that 
leave your skin and hair feeling smooth, soft, 
hydrated and smelling amazing . They are 
lovely to use, really effective and are made 
using natural and organic ingredients. Each 
product is scented using only pure and natural 
essential oils - no synthetic frangrances. 

Many are handmade and all in small batches to ensure products are as fresh as possible. The range includes 
(listed in my order of favourites!) Sumptuous Body Scrub, Temptuous Body Oil, Blissful Hand Wash, Luscious 
Hand Cream, Divine Shampoo and Divine Conditioner.

What inspired you to start your business?

I was searching for products that actually work, don’t contain lots of horrible chemicals and smell nice. I have 
long, curly, dry hair and was searching for a natural and organic shampoo and conditioner that would leave my 
hair soft, easy to comb, shiny and smelling great. I have tried so many – paying a lot of money - but was so 
often disappointed with the end result. I refuse to use products that are loaded with chemicals as l’m aware of 
how much our skin and hair absorbs. l knew l could create a better version, made in Melbourne with lovely 
natural ingredients that women (my target market) would love using.

What do you love most about being in business?

There are many aspects to running my own business that I love: 

-       Feedback from customers is always a highlight. Recently, at 9:30pm on a Tuesday night l was driving 
home after a  dinner out and answered a call from a customer in Traralgon who absolutely loves the Revive 
Body Scrub and had ran out. She was going away on the weekend with her boyfriend and had to have some 
more to take with her so her skin would be soft and smooth! I love hearing it when people love the products l 
make as much as l do. At 9:00am Wednesday morning l was sending her order via Express Post and today is 
Thursday so she’ll have it in her hands – l have to say l was impressed with that order turnaround time!

-       I love being creative  – developing new products is definitely a favourite. This time of year is always busy 
putting final touches on new products for Christmas gifts as l work with a lot of corporate clients who 
appreciate variety; for example this is year 7 of denu providing Christmas gifts for one of my lovely clients and 
this year denu is launching amazingly scented room fragrance reeds.
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Sarah Fisher
denu
body products

-       Another favourite part of my job is working with some very clever people who help me pull it all together, 
for example my graphic designer and also a lady with the best nose who helps me create the gorgeous scent 
blends for the denu range. And l love my stockists, l hand deliver every order, including to one of my biggest 
clients, the Arts Centre where l deliver monthly and have done since winning the contract 5 years ago!

-       Making decisions then and there. No need to go through an arduous process with layers of people– l do 
my research, listen to my gut and go for it. 

How do you use social media in your business?

I love Instagram and l use Facebook (not my favourite), Newsletters to my database and Twitter. I find Twitter the 
hardest to use due to the 140 character limit and also the lack of visuals. Refining my Social Media use is on my 
To Do list. l would never consider buying likes, this just doesn’t make sense to me.  

What is your social media platform of choice and why?

Instagram – visual, not too wordy, easy to see and read. And l love the Newsletters l write. They are supposed to 
be monthly but end up more like quarterly editions – as l said, l need to refine my social media plan....

In the beginning, what were some of the skills you were 
lacking and what did you do about it?

I had to learn how to use accounting software (MYOB) which has been invaluable – l need to know where l’m at 
with stock levels and also for my sales forecasting etc.

Do you have any tips for other (aspiring) business 
owners?

I think researching your area is important but not the only component. Passion, focus and persistence are 
imperative; there are so many long and at times frustrating hours required to get a business up and running. 
Along the way you find yourself wondering why you thought starting your own business was a good idea! 
Confidence, determination, excellent people skills and the ability to form strong working relationships all rate 
highly too.

How can we find you?

website: www.denu.com.au 
Facebook: www.facebook.com/DenuNaturalOrganicBodyProducts
Twitter: www.twitter.com/sarahdenu
INstagram: www.instagram.com/sarahdenu

20



the greatest danger 
for most of us is 
not that our aim 
is too high and 
we miss it, but 

that it is too low 
and we reach it.

Michelangelo



Veronica grow
old school new school
graphic design & Typography

What do you do/is your 
business?

I run an “unschool” for Graphic Design and 
Typography, that teaches people how to step 
away from all that is irrelevant and 
unnecessary about current graphic design 
education and practice, to find real value and 
purpose in what they do and learn about 
Graphic Design and Typography. 

What inspired you to start your business?

I have been involved in mainstream education for a long time. It was becoming too much like a feedlot 
business, herding masses of disconnected people through an irrelevant system. It was charging them a 
premium for something totally irrelevant to the real world, and it was increasingly squeezing and culling great 
teachers! I wanted to create the change that I wanted to see. 

What do you love most about being in business?

Not being forced to sit in meetings and listen to empty cliches like: 

“Moving forward” and “Utilising all our assets” 

How do you use social media in your business?

At OSNS I use social media to show what we do in classes and workshops. Recently our sign painting and hand 
lettering workshops have created a bit of a hype on social media because our students share their images 
through their networks. It’s a vibrant and collaborative community. 

Through social media I showcase what students are creating and what a fun and collaborative process design 
can (and should) be. Social media shows the behind the scenes at OSNS, it shows how we work, where we work,  
our furry little assistants, what we create, who we collaborate with and it connects us to our followers in a truly 
authentic way. I mostly use Instagram and Facebook because they cater more for visual posts, and as a design 
“unschool” we want to show the exciting projects we do. On instagram the students show their work and tag us 
in it, which creates an even larger community of followers. Facebook we use to share exciting projects by our 
students, magazines or links to exciting design projects that are happening elsewhere in the world as well as 
sharing what our students create and videos of the creative process. 
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Veronica grow
old school new school
graphic design & Typography

What is your social media platform of choice and why?

I use instagram because what I do is predominantly visual. I find that its instant nature seems to connect me 
directly with my audience, and lend authenticity to me and my business. It is relatively easy to take a decent 
photo, and in a time poor world, less people actually do read. 

In the beginning, what were some of the skills you were 
lacking and what did you do about it?

The skill I was lacking was being an admin guru. I am still lacking that skill, and when the time comes, I will get 
help.

Do you have any tips for other (aspiring) business 
owners?

My tip is that you should start small, and cultivate authenticity. Provide something that does not already exist. 
When I started OSNS, no one else was providing workshops, and now everyone seems to have jumped on the 
band wagon. OSNS is an authentic learning space, meaning we are all about learning over profit. We do it for 
the love. If you are not true to your objective, you will be found out, and lose trust. People have a way of 
detecting phonies. 

How can we find you?

website: www.oldschool-newschool.org.au 
Facebook: www.facebook.com/pages/Old-School-the-New-School-for-
Design-and-Typography
Twitter: www.twitter.com/OSNStypography
INstagram: www.instagram.com/oldschoolnewschool 

image credit: Emma Byrnes from Heartland Studios
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Michelle
sow ‘n sow
Gift of seeds

What do you do/is 
your 
business?

Sow ‘n Sow is a Melbourne-based 
business that combines a love of 
gardening with a flair for design to 
produce products which delight green 
thumbs and novice gardeners alike. Our 
collection of Gift of Seeds are gorgeous
cards combined with a packet of seeds providing an eco-friendly gift that grows. Our products are made in 
Melbourne using eco-friendly materials including 100% recycled paper.

We also operate a custom design service, applicable to our Gifts of Seeds. Suitable for corporate promotions 
and special events, we combine distinctive design and a tailored seed selection to provide an effective and 
engaging product.

What inspired you to start your business?

I had always wanted to do something creative and was certainly that way inclined when I was younger but I 
ended up studying Media and Communication at university. I then became a TV journalist in Brisbane before 
moving to London and working in branding and advertising.

While I was working in these full time professional roles I always felt like I was missing out on being more 
creative and I had a burning desire to be independent of the 9 to 5 work life. I really wanted to be my own boss 
and to come up with a creative business idea so I could support myself. While living in London I came to love 
gardening and plants and flowers and started to give friends packets of seeds for birthdays, so the idea for Sow 
‘n Sow stemmed from there and I haven’t looked back since.

What do you love most about being in business?

I love the flexibility that comes with being my own boss. Especially now that I have a baby! Being able to take 
a few hours off to enjoy lunch with friends, to have long weekends anytime it suits and being able to drive the 
direction of the business in line with the way I want to live my life. It hasn’t at all been easy but now that the 
business is fairly well set up and running smoothly I am so delighted that I can live my life this way.

How do you use social media in your business?

My business has an instagram, facebook and twitter account as well as a blog. I am most active on instagram 
and I often direct my instagram posts to facebook as a quick and easy way to update the facebook page. 
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Michelle
sow ‘n sow
Gift of seeds

Facebook automatically posts to my twitter account, I’m not sure if that’s a good thing! So I don’t actively 
manage the twitter account and as such I have very little engagement from it. 

I try to keep the blog relatively freshly updated with posts about new products and any other business news. 
I previously did a lot more blogging of unique content about gardening in art and design which was great for 
growing an audience and generating links to our website. We are currently putting together a social media 
strategy which will involve more blog posts like this, if we can find the time!  

What is your social media platform of choice and why?

Definitely instagram, it’s simple, easy and effective, and a great way to make informal connections with all kinds 
of people and businesses. 

In the beginning, what were some of the skills you were 
lacking and what did you do about it?

I was lacking almost all skills in the beginning! So my first few years in business were spent discovering and 
learning everything from the world of blogging and social media to the gifts and homewares industry, to 
finding suppliers and customers. I did pretty much everything myself including product photography, website 
development, bookkeeping, marketing & product assembly and I certainly didn’t always do these things well! 
On the one hand I now have some of these skills down pat which can be really beneficial, such as operating my 
website independently. However I now appreciate that my time is often better spent focusing on business 
development so I engage the help of professionals where possible and I have 2 wonderful staff members who 
do all the day to day order fulfillment amongst other things. 

Do you have any tips for other (aspiring) business 
owners?

Be innovative and don’t be afraid to give it a go. Have a clear vision of what your dream life looks like, then work 
out how your business fits into that picture. 

How can we find you?

website: www.sownsow.com.au 
Facebook: www.facebook.com/sownsow
Twitter: www.twitter.com/sownsow
INstagram: www.instagram.com/sownsow
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life isn't about 
finding yourself.
life is about

creating yourself.

George Bernard Shaw



Tess Mccabe
CREATIVE WOMEN’S CIRCLE
GRAPHIC DESIGNER & PUBLISHER

What do you do/is your 
business?

Like many creatives, I have a few pots on the stove. I am an 
independent graphic designer and my client work is largely 
comprised of book design, posters and marketing material, and 
small business identity and branding design. I also run Creative 
Women’s Circle, a community for women working in creative 
industries to share information, inspiration and ideas both online and 
at in-person events across Australia. Lastly I have recently launched 
Creative Minds Publishing, where I develop and produce books and 
resources for creative business people – sometimes with an author 
and sometimes writing them myself.

What inspired you to start your business?

I had a strong desire to work independently and flexibly across different mediums and on different projects, as 
well as to set my own hours and work with clients of my choosing.

What do you love most about being in business?

I love working independently and making decisions about where I want my business/es to go both at a macro 
and micro level. The flexibility working for myself affords is also a huge part of why I do what I do – previously I 
had found it difficult to ‘be present’ at a workplace during set hours when my time could have been made more 
use of if I set my own hours. It also works brilliantly now that I have a young family. 

I also love the community that has been built around Creative Women’s Circle – it has a life of its own and I can 
respond to the needs and feedback of that community to determine where the business will go next. It feels 
very collaborative despite my working alone most of the time. 

Many of the aspects of CWC that I have added over the years have come from careful consideration and 
thought, and the ‘slow-release’ of these features mean that I can hone each element and nurture it as it grows 
before moving onto the next thing.

How do you use social media in your business?

The branch of what I do that is most active on social media is Creative Women’s Circle. Because CWC is about 
community and connections, promotion and appreciation of women in creative industries, social media plays a 
huge part of keeping in touch with members and followers, alerting them to events and promoting each other’s 
work. 27



Tess Mccabe
CREATIVE WOMEN’S CIRCLE
GRAPHIC DESIGNER & PUBLISHER

What is your social media platform of choice and why?

Personally and professionally I love Instagram. I like the public conversational exchange that Instagram offers 
over Twitter, for example (and you can post in more than 140 characters!). 

In the beginning, what were some of the skills you were 
lacking and what did you do about it?

I’m not sure I did anything in the beginning that I couldn’t do myself at least adequately – I’m a bit risk averse! 
Plus, in the early days I never had grand plans or visions for CWC’s future... I went with the flow. But as the years 
have gone on, I realised I needed other likeminded awesome creative ladies to contribute to CWC in ways that 
made sense for the ethos of the community and for the growth of the business, such as city-based event 
organisers (rather than organising events in other cities myself), assistance with the Melbourne events that I run, 
and contributors to the blog to keep the information varied and interesting for the readers.

Do you have any tips for other (aspiring) business 
owners?

Surround yourself with a support network – business is hard and we all need someone to vent to or bounce 
ideas off. 

How can we find you?

website: www.tessmccabe.com.au
website: www.creativewomenscircle.com.au
website: www.creativemindshq.com
Facebook: www.facebook.com/creativewomenscircle
Twitter: www.twitter.com/_cwc 
INstagram: www.instagram.com/creativewomenscircle
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leslie Keating
maze & vale
textile designer & screen printer

What do you do/is your 
business?

I’m a textile designer who hand screen prints a 
range of textiles designed for quilting, apparel 
and homewares. I also teach workshops on 
patchwork, quilting and different ways to print 
on fabric.

What inspired you to start your business?

I was inspired to start quilting by the initial waves of craft bloggers back in 2005/2006 and a few years of 
sewing later, was wanting more control over the colours and designs in my work. Getting to know Ink & Spindle, 
a small company of awesome people who hand print textiles, through local markets, made printing my own 
fabric seem both desirable and attainable. Armed with my years graphic design skills, I began first carving 
stamps to block print smaller pieces of fabric and try designs and then quickly moved on to screen printing as 
a way of printing larger pieces and offering them for sale to other textile aficionados.

What do you love most about being in business?

I love that there are always about a million different things to do so I never really have a chance to get sick 
of any one particular task. Cutting, printing, heat setting, folding fabric, wrapping orders, tidying up, answering 
emails - each of these would be pretty tedious to do all day long, every single day but because I have to juggle 
all of them within one day or throughout the week, I actually enjoy the change of pace from one thing to 
another.

How do you use social media in your business?

I use it to share what I’m working on, promotions, upcoming shop updates. I always mean to use social media 
more than I already do, I’d love to share inspiration and other artists, techniques and recommended tutorials or 
books but I just never seem to have the time, unfortunately. 
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leslie Keating
maze & vale
textile designer & screen printer

What is your social media platform of choice and why?

I use both Facebook and Instagram regularly but Instagram is probably my favourite. It’s just so beautifully 
simple to use and I love the immediate feedback. I probably should be a lot better about using hashtags to find 
more followers but luckily people seem to keep finding me even without them!  

In the beginning, what were some of the skills you were 
lacking and what did you do about it?

Hmmm, well, I’m a completely self taught printer of fabric and run every aspect of my business myself, 
including building and maintaining my website/shop so I’ve had to skill up in just about every area possible! 
I love the challenge of learning at my own pace though, especially when I can get the results I want, and I’ve 
found so much great information at the touch of a keyboard through online tutorials. 

Do you have any tips for other (aspiring) business 
owners?

Get yourself out there, do as much social media as possible even if you only have 10 followers to start with (and 
most of those are your family). Comment on people’s work that you admire and respect, make yourself known 
to them. Concentrate on customer service and making your product or service the best experience it can 
possibly be for your customer. 

How can we find you?

website: www.mazeandvale.com 
Facebook: www.facebook.com/mazeandvale
INstagram: www.instagram.com/mazeandvale
BLOG: www.lesliekeating.com
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all life is an
experiment. the 

more experiments 
you make the 

better.

Ralph Waldo Emerson



Marcel Lee
platform eight
Creative Photography, Video 
Production, and Graphic Design

What do you do/is your 
business?

Platform Eight is a boutique creative 
photography agency, mixing an eclectic blend 
of video production and graphic design 
capabilities to our award winning photography.

What inspired you to start your business?

Photography is by nature governed as a freelance industry. Early on in my career I observed that there would be 
a very hard road ahead, if I purely focused on my art, without keeping an eye on business. I thought no matter 
how brilliant I could be, it would be very difficult to maintain a living without doing commissioned work. As the 
cliche goes I didn’t want to be wealthy after I was buried six feet under. I had to learn business. So before I was 
ever being paid to release the shutter, I studied economics and psychology at the University of Sydney. With that 
foundation, I had an insatiable urge to learn my creative trade at a very unique program offered at RMIT. Here I 
had the privilege to study industrial and scientific photography which is now sadly discontinued but at it’s time, 
was one of only three programs of its kind in the world. Being selected amongst a small and talent group of 
students provided a few more ingredients for acquiring a taste for business. It was here that I noted 
collaboration and competitiveness are not mutually exclusive attributes. 

My very first commission was to cover a fashion show for an Ugg boot label, at the BMW Edge Theatre at 
Federation Square. Armed with some home made business cards, and a fellow uni friend as my assistant, I 
walked into this alluring space with a sense of false confidence. Fake it until you make it they say! I can 
remember all the other press photographers, statued in position on their dedicated podium. I thought I could be 
better. I moved about hitting unique angles, furiously burning through rolls of high speed film. I had a monopoly 
on alternate angles for the show, whilst my assistant had the main shots covered. Feeling brave, I sneaked 
backstage. It was bizarrely frantic and co-ordinated at the same time, and then amongst the layers of beautiful 
garments and women I suddenly realised, I’m getting paid for this!!! 

With the largest grin on my face I finished the show up on the lighting rails, meters above the audience for a 
birds eye view. When the show finished, we were greeted by many a fashion designer. They paid attention to our 
“performance” and noted that we were the only ones achieving different angles. We organised several meetings, 
and managed to sell our various images, but each time at a higher price than the last. From that moment on, I 
believed I could make a living, promised to always have lot’s of fun, and decided never to work alone, and to be 
honest, I’ve never stopped smiling :)
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Marcel Lee
platform eight
Creative Photography, Video 
Production, and Graphic Design

What do you love most about being in business?

In a word it is diversity. From unusual subject matter to eclectic clients, exotic locations and ever evolving 
techniques, our business provides a gateway to the word ‘interesting’ on a daily basis. If we are talking about 
strong emotions and passion derived from the business, then the freedom to live your dreams come to mind. 
I’m lucky to be involved in the world of creativity, and as a member of this community, your own imagination is 
the only limitation to living a life that is fulfilling and fascinating.

How do you use social media in your business?

Social media is used to communicate and to stay relevant in a time poor, attention seeking, technologically 
focused society. Nevertheless, social media is a tool that helps us focus on our core philosophy which 
accommodates the importance of education. Education for our staff in terms of posting upcoming exhibitions, 
examples of new techniques and technologies are just as important as providing education for our clients in 
terms of creative appreciation, professional processes, and the inspiring execution of ideas. 

What is your social media platform of choice and why?

Facebook is the most ubiquitous platform all of my staff and the majority of my clients are comfortable using.
It has the facility to incorporate video and imagery seamlessly, so it makes a lot of sense for us. Facebook is 
versatile because it allows us to post just text, images, links, video or a combination of all of these elements. 
Facebook matches the personality of our business because it mirrors our services in its versatility. 

In the beginning, what were some of the skills you were 
lacking and what did you do about it?

I started my business by maxing out my $2,000 limit on my credit card. We started with a few cheap tables 
from Ikea and an Apple Mac Mini (the cheapest version of an apple computer that could run a server). However, 
after working 20 hours a day in the first three months, and this is no joke, I created weekly invoices between 
the hours of 1am and 4am, it was obvious accounting was my Achilles heel. It was very soon after, I decided to 
employ a book keeper, and came to the realisation, I’m not superman, I can’t do it all by myself.
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Marcel Lee
platform eight
Creative Photography, Video 
Production, and Graphic Design

Do you have any tips for other (aspiring) business 
owners?

Hire your friends! They say you shouldn’t mix business with pleasure. Well in a creative industry, that is a 
complete contradiction!!! At Platform Eight we aspire to make each and every day at work fun, inspiring, and 
productive. We are a business that relies on creative ideas. Without them our work would be logical, mechanical, 
and calculated. Our services, offer much more than that. We have cameras, vehicles, and software to provide the 
former, but it is our brains, which produces the organic and the beautiful, romantic and the funny, and if you are 
very lucky, genius. For a more researched opinion, see Tim Brown’s TED talk titled TALES OF CREATIVITY AND 
PLAY. The CEO of the “innovation and design” firm IDEO has some wonderful insights to share that are truly 
worth remembering.

Secondly, after a decade in the photography industry, the balance between focusing on your art and business 
acumen is important, however it is the human aspects that transcends this notion. Work on your real life 
likability. There’s a reason why there’s a like button on Facebook. The more people like you for real, the more 
successful your business will be. 

How can we find you?

website: www.platformeight.com.au 
Facebook: www.facebook.com/PlatformEightMelbourne
twitter: www.twitter.com/platform_eight
INstagram: www.instagram.com/platform_eight



magdalena franco
unleash creative
Craft-based workshops

What do you do/is your 
business?

I run craft-based workshops and full day events around Australia. 
The premise behind the events is to get people out from behind 
their Pinterest-filled screens, in front of clever and creative folks to 
teach us their creative tricks.

What inspired you to start your 
business?

I was thinking about how fun it would be to get people together for 
an entire day of creative fun. A day that’s not pretentious, is 
inspirational and brings people together through new-found 
hobbies. 
I’m not talking about crochet or knitting here, but creative skills that are easy to pick up and transfer to other 
mediums. I wanted to be able to cater to a broad range or skill levels without making anyone feel like they 
weren’t creative enough. I also thought how great would it be to offer a kind of craft sampler for people 
(designers, makers, crafters) who may be stuck in a creative rut or those who aren’t sure what kind of craft 
they’d like to try next.

Having a background in events, PR and marketing helped me to be able to build my business. With over 12 
years of experience, I am able to ensure that each workshop or event is planned with lots of care and attention 
to detail to give attendees the full creative experience with beautiful decor, surprising delicious treats, a 
complimentary mix of workshops and some awesome goodies to take home.

What do you love most about being in business?

Hands-down, it’s being able to make all the calls without having to justify the importance of each of my actions 
to senior management or board members. Being able to have a vision and execute it from start to end is such a 
fulfilling feeling and at the end of each event I can comfortably stand back and say “I made this happen”.

How do you use social media in your business?

In the beginning it was really tricky for me to convey what our events would entail as I didn’t have any imagery 
or examples of past events to share. So I used some importantly chosen words to post sneak-previews on 
Facebook and Twitter which included information the various workshops, the creative mentors (talented 
creatives who run each workshop and share their skills) and as much detail as possible to paint a picture and 
build anticipation. Instagram was the most difficult as imagery is so important to my business and I didn’t have 
images of the events to share.
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magdalena franco
unleash creative
Craft-based workshops

So I created images that included craft supplies, handmade decorations that would be used at the events and 
venue images to paint a sneak preview leading up to the events.

On the day of the events I hired photographers to ensure that I’d have beautiful images to share down the track 
and use in social media and on the website. It’s definitely worth investing in some professionally shot images for 
your business. It can mean the difference between someone making a purchase or not.

I also use social media to post about things that are relevant to creative enthusiasts such as sharing other 
businesses’ photos (this is a great help when you don’t have many of your own content images to use), posting 
links to interesting content and notifying people about other creative projects that I feel have a positive 
alignment with my business.

What is your social media platform of choice and why?

Instagram in particular has played a very big part in the businesses growth. It’s vital for me to share beautiful, 
colourful images as they convey so much more about my brand and business than words ever could. Images 
have the power to evoke emotions, inspire, set your mood and if done the right way, can be instantly 
recognisable as belonging to your brand. I use a fun mix of colourful images in my posts to convey a creative, 
eclectic story which will brighten anyone’s day. I also play around a bit with objects that appeal to the inner child 
in all of us because I think it’s important to take time out of our serious day-job lives to live a little and get back 
to our roots of “fun” and “carefree”. I think it’s part of the reason I’ve reached over 6K followers in a matter of 
months. My Instagram feed can go days without any new posts, but that doesn’t stop me from attracting new 
followers every day - and that can be attributed to the flow and synonymity of my feed.

In the beginning, what were some of the skills you were 
lacking and what did you do about it?

With most small / independent businesses, the people who run them have to wear many hats until they get to 
a point where they can outsource or afford to hire staff. So we have to become the graphic designer, accountant, 
publicist, social media manager, copy-writer, blogger and all the rest in a short amount of time without 
necessarily having the skills to do at least some if not all of these roles. 

It has always been crucial for me to represent the business in the best light possible and for me a business 
website is the core reflection of your brand. I chose to use Wordpress as the platform for my website despite 
knowing little and having never really used it before. But I didn’t let that stop me. I made sure to read tutorials 
and forums on how to make it work and what I needed to get it up and running. Then I started creating 
graphics for the website using Canva and Picmonkey - both of which are free online-based graphic and photo 
editing programs (with paid upgrade options). Both of these also have great tutorials and are easy to use so it’s 
not hard to create some powerful imagery in under an hour without having to know photoshop or illustrator.

The comforting part about running a business these days is that you can find tutorials and handy tips online to 
learn almost anything you need to know. 
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unleash creative
Craft-based workshops

Do you have any tips for other (aspiring) business 
owners?

One word; Research. Check out the competition (in a friendly way), see what they’re doing well, look at what they 
could improve on, have a point of difference (don’t just look at a business or product and say “I could do that 
too” - there’s enough of that already), work out your value proposition and a strategy to communicate it 
effectively. Come up with some simple to remember business names and see if they’re available to register 
(think domain and social media platforms). 

Gosh, I could go on and on, but I think the vital thing is to know your market and make sure that you’re catering 
to it. The only way you can achieve this is by doing thorough research. 

How can we find you?

website: www.unleashcreative.com.au 
Facebook: www.facebook.com/unleashcre8tive
twitter: www.twitter.com/unleashcre8tive
INstagram: www.instagram.com/unleashcreative
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Sica Smiley
Released & UNLEASHED
Personal Trainer / Food Coach / 
Model / Actor / Inspirer

What do you do/is your 
business?

Released & UNLEASHED is a combination of expression, 
balanced eating and fitness. As a Food Coach, Yoga 
Instructor, and Personal Trainer, I use my history in Acting and 
Dance to integrate fun and self-expression into a fitness 
program for individuals and class settings. I believe a healthy 
heart is more than just having low blood pressure and the right 
cholesterol; a healthy heart is also being true to your creativity, 
releasing your fears, and unleashing your expression. My vision 
is to bring the freedom and fluidity of dance to weight loss and 
fun exercises to strength training for every day life. With Food 
Coaching, I share creative ways of eating healthy while still 
enjoying the pleasures of food, and techniques for 
reprogramming old habits to accumulate your optimal health. 

Have a healthy relationship with your food and your fitness, respect the process of unleashing your healthy self, 
and develop new ways of enjoying healthy food. Cacao and broccoli, anyone? :)

What inspired you to start your business?

I was inspired to start Released & UNLEASHED because there is a need for more music, more dance, and more 
release for those on their health journey. Developing balanced eating and a strong body should be a joyous 
journey with community and laughter. Also the psychology of food and fitness can be very complicated and 
with my Acting studies I enjoy helping people turn their relationships with themselves, their eating habits, and 
their body image into a more positive experience. Also, I have the ability to travel the world and observe and 
document my insights and share with my community of readers and listeners. I feel it is my responsibility to 
take advantage of my opportunity to travel and share as many people don’t have the lifestyle to get up and go 
whenever they please, and so I created my business to be able to share. 

What do you love most about being in business?

What I love most about being in my own business is that no two days are the same. There is never a sense of 
mundane, of ‘oh this again’, of being trapped. There is such freedom to create the world you want for yourself. 
Being an Entrepreneur is like being a sculpture with wet clay and whatever you want to bring to the world and to 
create for your future is all in your power. Every experience I face can be a new observation to integrate into my 
business, and I am not afraid of the ups and downs of life because it is a journey I can share with my 
community. I am going to retire at 35 because at that time my business will run itself and it will never feel like a 
day of work. You have so much power to create your life, and as long as you follow the compass of your heart, 
you can create anything.
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How do you use social media in your business?

My use of social media is mostly through my Blog where I write about my travels, observations and experiences. 
Through my photos and creative writing, I can travel and share my insights and tools for health and wellness, 
with a few anecdotes along the way. Writing is one of my biggest passions, and my Blog is a means for 
connecting my experiences with my business during my travels around the world. I will travel the continents 
to explore the psychology of fitness and food, learn about horticulture and sustainable living, and how different 
cultures dance and express. I use Facebook to stay connected with other businesses and to share with my fine 
folk when my Blog has been updated. My Blog can be found on Facebook under Sica Smiley.

What is your social media platform of choice and why?

I choose to Blog because it allows for creativity through stories and photography. It is one of the few 
consistencies when no day is ever the same, there is always a new country to explore, and when many hours are 
spent alone at airports. As I continue on my journey exploring and documenting, it is the best way to stay 
connected with the community when I am not able to be face to face.

In the beginning, what were some of the skills you were 
lacking and what did you do about it?

Well, the hippie in me really has trouble with technology (ask all my friends) so to create a business based on 
sharing my travels through technology was a very daring move :) I still haven’t figured it out. I just learned 
yesterday you can send voice messages through WhatsAp! I need to move and be free so to sit and learn 
technology has been the most trying part of my business. But necessary.

Do you have any tips for other (aspiring) business 
owners?

My tips for business owners is to write out a Business Plan. Make it clear, strong, take the time to invest in the 
process of creativity, and believe. Be realistic about what is attainable and create a time line. Take the time to 
meditate and see your vision from the compass of your heart. Understand the limitations and strengths of your 
vision and never stop believing. There will be moments when you feel stagnant on your journey but it is all a 
process. Never stop believing. As long as you follow the compass of your heart, you can create anything. 

How can we find you?

facebook: www.facebook.com/sica.smiley 

You can find Released & UNLEASHED at Sica Smiley on Facebook while my social media is growing and soon I 
will be hosting my own television show and making a ripple around the world.

Sica Smiley
Released & UNLEASHED
Personal Trainer / Food Coach / 
Model / Actor / Inspirer
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the future belongs 
to those who 
believe in the 
beauty of their 

dreams.

Eleanor Roosevelt



frankie ratford
the design kids
TDK director

What do you do/is your 
business?

I run The Design Kids, an active community 
of emerging Australian graphic designers. We 
bridge the gap between students and industry 
by running design initiatives, and giving 
individuals a place to get knowledge, support 
and opportunities within the design industry. 

Our initiatives include our annual show (pairing students with a creative director/studio to collaborate on a 
design brief), weekly meet ups (in 6 cities across Australia), an online resourse (design studios, interviews, 
articles and event listings), design competitions, studio workshops (run by practicing designers), job listings and 
Folio Coaching.

What inspired you to start your business?

I’m incredibly passionate about the design industry here in Australia. I’ve worked for 10 years in the industry 
but felt unfulfilled and also wanted to combine my two loves - design and travel. I had this strong desire to help 
people - and I realised there was a gap between student and the industry, where I could step in a create a 
community and support network for these young designers.

What do you love most about being in business?

I love being able to call the shots. When I’m working in design I want to be travelling, whenever I’m travelling I 
want to be designing! With my business I’m able to design my lifestyle, how it runs and combine the two.

How do you use social media in your business?

Social media is a key part of our business, by creating an inclusive community online we can encourage people 
to get involved offline. All our workshops, events and collaborations are promoted to a wide audience via our 
channels, three times a day. 
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What is your social media platform of choice and why?

Instagram is our favourite! All our content is visual and our audience are also suckers for nice images! Also 
because the platform doesn’t allow for scheduling, it means your audience are totally engaged and present. We 
link Twitter and Facebook, so everything originates from Instagram. 

In the beginning, what were some of the skills you were 
lacking and what did you do about it?

As a print designer I had no idea how to blog, sell products (the original TDK was students making and selling 
design products which we have evolved away from!), social media, or how to monetize anything... I applied for 
the NEIS Scheme but got turned down 3 times, so I decided to learn on the job. I found four jobs that would all 
feed into the TDK dream. I worked at Finders Keepers (Online Editor) where I learned how to blog, social 
media, running events and touched up my writing skills. I lectured at Billy Blue and Shillington College for 4 
years which was a great insight into the students - what they needed and respond to. I was also a Senior 
Designer at The Elk Group (now Tiny Hunters), where I got to continue my studio practice, work in a great team 
and manage my time. 

Do you have any tips for other (aspiring) business 
owners?

I’m a total business novice but I think having a good attitude and surrounding yourself with people who know 
more than you is a good place to get started. I also read a lot - I’m trying to read 52 books this year, one a week! 

How can we find you?

website: www.thedesignkids.com.au 
Facebook: www.facebook.com/thedesignkids
Twitter: www. twitter.com/TheDesignKids
INstagram: www.instagram.com/thedesignkids

frankie ratford
the design kids
TDK director
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bernie Griffiths
photography business coach

What do you do/is your 
business?

I owned and operated a wedding/portrait photography studio 
for over 40 years, and now I am a business coach specialising in 
helping wedding/portrait photographers grow their businesses.

What inspired you to start your business?

I bought my business when I was 23 years old, and never really had to think about it as it was just something 
that I wanted to do. From an early age I was more a doer than a thinker so I suppose I wanted to be in control of 
my own destiny.

What do you love most about being in business?

I love everything about business, from the crafting of new and innovative marketing strategies, the many 
failures, the thrill of big sales, to the total freedom that I feel I have in my life.

How do you use social media in your business?

Social media is great for keeping your name out in the marketplace, and of course this helps strengthen my 
positioning. I use it as much as time allows.

What is your social media platform of choice and why?

I use Facebook to keep connected with my clients, and of course any potential clients that are following my 
page. I also use it for advertising to bring new clients to me. LinkedIn also keeps my name out there for possible 
networking opportunities.  



44

In the beginning, what were some of the skills you were 
lacking and what did you do about it?

I must admit that I am always lacking skills. Business is a moving thing and I have had to constantly read books, 
listen to webinars, watch videos, and attend seminars to be able to keep up with the changing skills that are 
needed to succeed in business. 

 

Do you have any tips for other (aspiring) business 
owners?

The key to having a sustainable successful business is to strive to keep the business growing. This means that 
you have to constantly grow, by perhaps becoming more disciplined in your use of time, doings tasks that you 
don’t want to do, and having a bigger vision than you think that you can handle. 

How can we find you?

website: www.berniegriffiths.com 
email: info@berniegriffiths.com

bernie griffiths
photography business coach



do it! i say.
whatever you 

want to do, do it 
now! there are 
only so many 
tomorrows.

Michael Landon
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Bianca van meeuwen
have it all | marketing
social media & Marketing coach

What do you do/is your 
business?

I’m a social media & marketing coach, working with small 
business owners and creative entrepreneurs to beat the 
overwhelm and confusion of promoting their business. I’m 
also an educator and have developed workshops, e-books 
and e-courses to help businesses promote their products and 
services. 

What inspired you to start your business?

Over the past few years I have started and managed several businesses, starting by designing textiles under my 
own label Hollabee, which led to meeting some amazing people and together we started textile screen 
printing studio Ink & Spindle. During this time (whilst having an absolute ball and loving the creative side of it) 
I was missing working in marketing and decided to return to working in a marketing role fulltime. I should have 
known better, as soon I started to miss being creative so I started creating stationery and contemporary 
wedding invitations to sell alongside my fulltime job. Over time, more and more friends with businesses asked 
me for help with their marketing and social media and I really loved helping them and teaching them how to 
use blogging and social media to promote their businesses. That’s when I decided that I could bring all my 
passions together, so my coaching business was born and the rest is history. 

What do you love most about being in business?

I love the diversity of it, there are so many aspects to running a business and no two days are the same. Some 
days I spend lots of time creating web pages or writing educational materials and other days I get to spend time 
with amazing small business owners during coaching sessions. I also love the flexibility and being able to create 
my own schedule so that I have a great balance doing the things I love and living the life I choose. I get to work 
from home, spend time with super inspirational people and I get to help others with my skills and knowledge. I 
love it!

How do you use social media in your business?

I use social media to share tips and tricks, advice and educate people by writing a weekly blog on topics that are 
of interest to my audience. I also use social media management software to promote these blog posts through 
my social media channels. I use each social media channel differently, mainly focusing on Facebook where I 
build stronger connections with my audience. I also post on Twitter but have found this to be more of a 
networking tool, just like LinkedIn. I also use instagram to share images posted on my blog as well as sharing a 
personal side of me. 
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In my line of business it is really important to show the person behind the brand, as it’s a very personal decision 
to work with a coach and you have to feel a connection to that person and their business. Social media gives me 
the opportunity to help people, to show the authentic me and to show them that there is a real person behind 
the brand.

What is your social media platform of choice and why?

I use a number of platforms and I would have to say that Facebook is my favourite. There is something to learn 
everyday and it’s a great platform to share your work and build stronger connections with my audience. I also 
love using instagram, mainly for its visual appeal and I love scrolling through all the beautiful images on my 
feed. I’m still investigating and learning how this platform could be used as a tool to generate business for me. 

In the beginning, what were some of the skills you were 
lacking and what did you do about it?

Which skills wasn’t I lacking! Even though I studied business at university, it doesn’t mean that you know how to 
run a business straight away. I’ve had to learn a lot of things along the way. Firstly, I learnt how to blog, 
starting with blogger back in 2007. I have now switched to WordPress so that’s another one that I had to figure 
out. I also had no idea of the business and tax structures in Australia, so I got in touch with an accountant to 
make sure that I was on the right track and had the right structure in place. Running a business requires you to 
wear many different hats, which means I had to learn to wear all these hats. Being a social media and marketing 
coach means that I am constantly up-skilling because everything changes on a daily basis. It’s one of the things 
I love about what I do, the fact that I am constantly learning excites me. Education is the best investment there 
is in my opionion, so my aim is to never stop learning. 

Do you have any tips for other (aspiring) business 
owners?

I’d say that if you have a passion and an idea, just go for it. Most people wait until everything is perfect, which 
means nothing ever happens. My motto is ‘done is better than perfect’. You will perfect things along the way. 
Nobody started with a perfect business, all of us started small, we learn along the way, we grow and we improve.  

How can we find you?

website: www.haveitallmarketing.com.au 
Facebook: www.facebook.com/haveitallmarketing
Twitter: www twitter.com/hollabee_bianca
INstagram: www.instagram.com/bvanmeeuwen
pinterest: www.pinterest.com/bvanmeeuwen

bianca van meeuwen
have it all | marketing
social media & Marketing coach



inspiration
is all 

around you
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dare to dream
Thank you to all the wonderful businesses featured in 
this book! Thank you for your time, your wise words and 
your inspiration. Without you this book wouldn’t have 
been made :)

Thank you to all our readers, I hope that you have found 
inspiration and courage and that you will follow your 
dreams. Go and do it, and don’t forget that there are so 
many inspirational people around you... all you have to 
do is ask for help, and you will receive help. 

Go live your dream!

If you are or know any inspiring entrepreneurs that you’d 
like to see in this book, please email me their name... 

I would love to keep adding to the list of inspiring people!

bianca@haveitallacademy.com


