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And Much More! 

UPDATE:  Rules for Expanded News Media Coverage in Nebraska 

Trial Courts 

The following update was provided by Janet Bancroft, Nebraska 
Supreme Court Public Information Officer 
  

Throughout this past year a group of Nebraska judges held several meetings 

to write and refine Rules for Expanded News Media Coverage in 

Nebraska Trial Courts.  The team of judges included: Jeffrey 

Funke, Nebraska Supreme Court; Leigh Ann Retelsdorf, Douglas County 

District Court; Todd Hutton, Sarpy County Court; Thomas Otepka, Douglas 

County District Court; and, Doug Johnson, Omaha Separate Juvenile Court. 

 

The proposed rules were submitted to the Nebraska Supreme Court in late 

summer of this year and were posted to the Judicial Branch website for 

comment.  Comments were received from a variety of groups including 

attorneys, judges, news reporters, and law enforcement.  All comments were 

reviewed by the Supreme Court and select items were referred back to the 

writing committee for refinement. 

   

The committee anticipates that the Supreme Court will review the edited 

rules and vote on approval before the end of the calendar year.  Once 

approved, the rules will be forwarded to the Court’s editor and published in 

final form on the Judicial Branch Website.  It is anticipated that the rules will 

be effective as of March 1, 2017, with the understanding that credentialing of 

individual reporters will need to take place before the process can begin.     

  

The credentialing process will be established shortly after the first of the year 

and available to all reporters who write for newspapers or magazines with 

regular frequency of publication or prepare news to be broadcast on radio or 

television stations licensed by the Federal Communications Commission. 

  

A footnote from NBA President/Executive Director Jim Timm: The NBA 
thanks the many members – news directors, general managers and owners – 
who took the time to submit comments to the Supreme Court on the 
proposed rules.  



Through the NBA’s membership in NASBA (National Alliance of State Broadcast 
Associations) the following is a report of the FCC Proceedings in which the NBA and other 
NASBA members jointly participated in during 2016: 
 

1. In the Matter of Amendment of Part 11 of the Commission’s Rules Regarding 
the Emergency Alert System and Wireless Emergency Alerts, (PS Docket No. 15-91, PS 
Docket No. 15-94), Notice of Proposed Rulemaking, 31 FCC Rcd 594 (2016).  Motion for Extension of 
Deadlines for Filing Comments and Reply Comments, filed April 29, 2016.  (Granted in part) 

2. In the Matter of Amendment of Part 11 of the Commission’s Rules Regarding the 
Emergency Alert System and Wireless Emergency Alerts, (PS Docket No. 15-91, PS Docket 
No. 15-94), Notice of Proposed Rulemaking, 31 FCC Rcd 594 (2016).  Joint Comments filed June 8, 
2016.  In their Joint Comments, the participating State Associations reminded the FCC of their long 
and active experience in helping to manage the process of developing State EAS Plans for submission 
to the Commission for review and approval.  They also emphasized the leading role that they played 
in a five-year effort to authorize IPAWS in federal law.  (Prior to the bill’s enactment earlier this year, 
IPAWS had existed only as the result of a Presidential order.  Importantly, the new law calls for the 
creation of an advisory group of federal and state partners and EAS stakeholders to work on 
improvements to our nation’s warning system.  It also calls for FEMA to incorporate EAS/IPAWS 
training in the National Incident Management System, ensuring that communication to the public will 
remain part and parcel of emergency managers’ incident response.)  While complimenting the FCC 
for its very hard work and insightful treatment of the subject of EAS by the Commission and its staff, 
as evidenced by the scope of the NPRM, the State Associations expressed concern that some 

NBA Joins Other State Broadcast Associations in FCC Proceedings  

continued on next page 

NBA TV members and their counterparts across the country received some key 

support from US Senator Deb Fischer on the pending outcomes of the FCC 

Spectrum Auction. 

  

TV station owners and operators nationwide have long disagreed with the FCC’s 

declaration that $1.75 billion dollars and a 39-month window are more than 

enough to relocate affected stations after the auction closes and the repacking 

process begins.  The NAB commissioned a study done by broadcast engineers, 

who concluded that the money and time required would be at least twice what the 

FCC has stated. 

  

US Senators Moran (KS) and Schatz (HI) circulated a draft bill to their commerce committee colleagues 

that starts the process to fix the timing and the money issues, with an eye to ensuring that valuable 

spectrum is auctioned and deployed as efficiently and expediently as possible, while also ensuring that 

no broadcaster will be forced to stop broadcasting due to reasons beyond their control.  

  

Senator Fischer agreed to lend her name to this effort and indicate her commitment to fixing it, 

publicly.  It's going to be a great step and lead in to next congress.  On behalf of our TV members, 

thank you Senator Fischer!  

Senator Deb Fischer Supports “Viewer Protection Act of 2016” 



FCC (continued) 

approaches proposed or being considered by the Commission would place unreasonable burdens on 
State Emergency Communications Committees, which typically consist of volunteer members, and/
or would impose “one size fits all” type regulations on matters which are better left to the states, 
which can tailor approaches more suitable to their respective individual needs.  The matters of 
concern identified by the State Associations included the development of a State EAS Plan template, 
the inclusion of certain information, such as SECC governance structures and local area EAS plans, 
in State Plans, and some of the security measures and related reporting obligations proposed by the 
Commission.  The State Associations expressed their belief, in particular, that the Commission’s 
security proposals are over-reaching and would chill full participation in the EAS network.  The State 
Associations also opposed the proposal that State EAS Plans include platforms such as social media 
which are not part of the EAS network.  They pointed out the unreliability of social media as an alert 
platform, the large number of people who use social media only infrequently or not at all, and the 
rapid developments in social media technology and applications that make these sort of non-
broadcast/cable platforms unsuitable for inclusion in State EAS Plans.  The State Associations also 
pointed out that the pace of those technological advances, and the evolution of social media 
generally, would make it extremely difficult to address the role of social media in EAS Plans and to 
keep Plans updated.  The State Associations supported the proposal that EAS Participants have the 
ability to conduct live code tests at their discretion without the need for a waiver, and supported the 
proposal that EAS tones be permitted in PSAs, subject to monitoring to assure that such tones do 
not inadvertently trigger alerts.  They also stated that the use of WEA tones should be permitted in 
bona fide news reports to educate the public as to WEA.  As a general matter, the State Associates 
stated that certain decisions are best left to state and local entities, as those entities are in the best 
position to make determinations in which key factors which will differ from place to place.  In 
accordance with that concept, they stated that EAS Participants and governmental entities should 
have the discretion to determine the languages in which PSAs and other EAS related programs 
should be broadcast.  Finally, the State Associations called for the use of selective override to 
address the problem of cable force tuning, which results in television viewers being deprived of 
critical emergency information at the times they most need it.  (Proceeding pending)  

3. In the Matter of Revisions to Public File Requirements -- Broadcaster Correspondence 
File and Cable Principal Headend Location, Notice of Proposed Rulemaking, MB Docket No. 16-
161, FCC 16-62 (released May 25, 2016).  Joint Comments filed July 22, 2016.  In their Joint 
Comments, the participating State Associations strongly supported the FCC’s proposal to eliminate 
the rule which requires broadcasters to maintain letters and e-mails from the public in their public 
files.  We made the following points: (i) In light of the accessibility of other means by which the 
public can communicate with broadcast stations, including on social media where such 
communications typically are preserved and publically accessible, the requirement that stations 
retain letters and e-mails is outdated.  (We also noted that numerous broadcasters associations 
have made this point to the FCC in the past, so the elimination of the requirement now is, at a 
minimum, timely.) (ii) because the public correspondence portion is the final vestige of the public 
file required to be maintained in a paper format, elimination of the requirement would enable 
stations to dedicate staff resources to more productive uses as well as to provide a more secure and 
safe work environment for their staff; (iii) while radio stations outside the top 50 markets and those 
with fewer than 5 full-time employees are not required to move their public files online until 2018, 
the elimination of the final aspect of the physical public file may encourage them to do so earlier; 
and (iv) because commercial broadcasters are the only entities required to maintain correspondence 
from the public in their public files, elimination of the requirement would provide for regulatory 
parity with other FCC-regulated businesses. (Proceeding pending) 



NBA President Testifies at “Silver Alert” Hearing 

In many states across America, broadcasters play 

a role in helping law enforcement find people with 

Alzheimer’s or Dementia, who have wandered 

away from their home and cannot be quickly 

located.  Some states have adopted legislation 

outlining a formal set of procedures for these so-

called “Silver Alerts” while others have created a 

voluntary system to find these endangered people. 

  

At the request of Senator Al Davis (District 43), NBA President/Executive Director Jim Timm was 

asked to testify on how broadcasters operate within Nebraska’s AMBER Alert system, as well as on how 

expanding the AMBER Alert system to include Silver Alerts may affect the AMBER Alert structure. 

Testimony was held before the Nebraska Legislature’s Health and Human Services committee in 

October, and Timm was among a number of other AMBER Alert system partner representatives who 

were also asked to testify. 

  

In summary, Timm stated that in most cases local law enforcement and local broadcasters already 

have a relationship whereby announcements and social media postings are made by the broadcasters 

in the area of where a person with Alzheimer’s or Dementia has gone missing.  Timm also said that 

given the localized nature of these cases versus the flight risk in AMBER Alert cases, he would strongly 

discourage the use of EAS warnings in any system or piece of legislature that may be brought 

forward.  Timm cited concerns about over-alerting the public and protecting the integrity of Nebraska’s 

AMBER Alert system, and noted that none of the states with a Silver Alert program use the EAS 

system.  Other AMBER Alert partner representatives who testified also recommended against the use of 

EAS.   

  

At the conclusion of all testimony, Davis stated that based on the testimony given he would not seek 

the use of EAS in whatever bill he may present.  Davis was since defeated in his November reelection 

bid so it is unclear at this time if another Senator will attempt to introduce any Silver Alert legislation.    

The recording week for our “Best Newscast” and “Best Sportscast” categories has been set for 
the week of  
 
February 20 through February 24, 2017. 
  
In the week that follows, the NBA will notify member stations which one of 
those five days’ newscasts and sportscasts must be used when submitting 
Pinnacle Awards entries in these categories. 
  
Please contact the NBA with any questions at jim@ne-ba.org or 402-933-5995.   
  
Complete 2017 Pinnacle Awards deadlines and rules will be released in early 
2017. 

2017 Pinnacle Awards Recording Dates for Best News & Best Sports 

mailto:jim@ne-ba.org


NBA member stations that are due for an Alternative 
Inspection in 2017 will be greeted by a new inspector. 
  
Art Morris is the NBA ’s new independent contractor for the 
Alternative Inspection program.  The NBA Board of Directors 
recently approved the hiring of Morris after a nationwide 
search to find a replacement for Tom Toenjes, who is 
retiring after conducting NBA Alternative Inspections for the 
past 20 years.  We wish Tom the best in his retirement and 
thank him for his many years of service to our member 
stations.   
  
Morris has significant experience conducting Alternative 
Inspections in Missouri and Oklahoma, which will make for a smooth transition.   
  
Here’s an introduction from Art to you, our NBA members: 
  
“Like many broadcasters of my generation, my love for voices and pictures flying through the air goes 
deep. Even as a child, I loved radio because of the programming, and I loved television because I was 
fascinated by the technology.”  
  
“Radio was most available to me in my hometown of Stuttgart, Arkansas, so I kept sticking my foot in 
the door of my local station, KWAK, until they hired me.  I was the annoying kid who worked on 
weekends and wouldn't keep his hands off the equipment.   I always knew I could make it sound better.” 
  
“Over the next 40+ years, I would work at a number of radio stations, "up and down the dial", mostly in 
Missouri and Iowa.  in the first 10 years, I was air talent, news talent, music director, program director, 
traffic director.”   
  
“Back in the 70's, I worked at a radio station that a TV station in the building, and I got to begin to 
understand those cool TV cameras and VTR's, TBC's and sync generators.” 
  
“Over the years, I began to move toward engineering, especially with the advent of computer 
technology.   Automation systems advanced from multiple racks of playback devices like Scully's, Insta-
carts and Carousels to PCs to cloud-based systems.  My experience in on-air, traffic/management and 
engineering positioned me well to help a number of stations move into the modern age.” 
  
“Now, in addition to radio, I'm also involved in DTV.  The challenges of the spectrum auction and the 
repack will change TV like the digital transition did a few years back.” 
  
“It's hard to put a life in broadcasting in just a few words.  But, like many of my generation, I love it.  It's 
not just a business.  It's a part of our lives.” 
  
“When I started doing ABIP "mock" Inspections in 2010, I felt it was a labor of love to help my fellow 
broadcasters.  I enjoy meeting with other great broadcasters and sharing ideas and our love of the 
business.” 
  
“I look forward to meeting the broadcasters of Nebraska.  See you soon!” 
  
Art Morris 

NBA Welcomes Art Morris to Alternative Inspection Program 



Next month will bring us unknown changes with a new President arriving to 

take office in the White House. The next four years will be quite interesting to 

say the least. In addition to the new President and newly elected members of 

Congress, the Nebraska Broadcasters Association’s delegation will also be 

arriving in Washington DC to attend the NAB State Leadership Conference 

February 28-March 1.  It is important that broadcasters are seen and heard in 

Washington DC, especially during a time of change.  

 

 There are three Federal issues of concern that we will be addressing with our Senators and 

Congressmen on Capitol Hill: 

 

 1.  FCC Spectrum Auction – The auction is still underway.  Other than it falling short of FCC 

projections, the related outcomes are still unknown. 

 

 2. Advertising Deductibility – As Congress continues to contemplate changes to the tax 

code, it may consider limiting the ability of businesses to deduct the full cost of advertising as 

an ordinary and necessary business expense. Doing so would negatively impact broadcasting.  

 

 3.  Performance Tax – Record labels and performers have not and will not give up their 

fight.  Congressional opposition remains strong and Senate opposition is slowly growing.  

 

It is also important for all members to be involved on the local level discussing the issues with state 

senators and congressmen.  Many of your stations have regular interview segments with your 

respective state senators and congressman.  Take advantage of having them in your radio or TV 

station.  Pull them aside and discuss the issues that affect broadcasters. The more they hear from us 

on a local level and see us as constituents, the more power we have on Capitol Hill.  If you want more 

information on the issues, contact the NBA office.  Jim Timm can help educate you on the key topics.  

We are all in this together.  

 

I look forward to representing the Nebraska Broadcasters Association at the State Leadership 

Conference.   

 

Chairperson’s Column  by Joy Patten 

Roger Dodson 

Bill Ramsey 

Ruth Williams 



 

 

“Intro to Broadcast Advertising Sales” in Play at UNL 

“If I only I could find more good salespeople.”   
  
“Today’s college graduates don’t seem to have any interest in sales.” 
  
If you’re like most NBA members, you’ve muttered similar words more times than you care to recall. 
  
Thanks to the actions of several interested parties, the world of Broadcast Advertising 
Sales is once again in the J-School curriculum at the University of Nebraska – Lincoln.  As 
part of a junior-level required class called Broadcast Writing, 19 students took a 2-week 
“Introduction to Broadcast Advertising Sales” certification course in October, with content 
provided by NBA training partner P1 Learning. 
  
The NBA Board of Directors has been working with Dean Maria Marron and Associate 
Dean Mary Kay Quinlan to find an appropriate way to get broadcast advertising sales back in front of 
their students.  After several discussions, professor Rick Alloway recommended adding a 2-week sales 
unit to his Broadcast Writing course, provided the NBA could assist with the sales course content. 

  
Enter our friends at P1 Learning.  Speed Marriott, 
Bryan Marriott and Katey McGuckin-Woolam 
agreed to customize an introductory program.  The NBA 
Board approved funding for the program, and after a 
flurry of conference calls and emails, the course outline 
and contents were agreed upon.  The result was an entry 
level series of online and classroom training sessions that 
took the students through the basics of the broadcast ad 
sales process, from prospecting to closing and everything 
in between.  Completion of their coursework was followed 
by a classroom visit from Speed Marriott and Katey 
McGuckin-Woolam, along with NBA President/Executive 
Director Jim Timm.  Alloway moderated the discussion 

which allowed the guest speakers to describe the opportunities that come with being a radio or TV 
salesperson, along with what stations are looking for and tips on how to approach the application 
process and interviews.  It was a productive discussion, with a handful of students asking multiple 
questions about sales to the point where the class overran its allotted time.   

  
Upon completion of the coursework, each student was 
presented with a Certificate of Completion signed by 
officials from P1, the NBA and Alloway himself.  When 
asked about this first-time effort, Alloway stated, “It was 
an absolute pleasure working with Speed, Bryan, and 
Katey at P1. The integration into my broadcasting writing 
class couldn’t have been easier. Katey was always just a 
call or email away if students had any issues, and to have 
Speed, Katey and Jim come visit with my students in class 
really opened some eyes about careers in media sales. 
One student wrote in his course evaluation: “I felt like 

sales has really touched me in ways I did not expect. I have already begun using the CNA when I meet 
people to just get a rough idea of what I can do for them.” My thanks to the Nebraska Broadcasters 
Association for making this connection for our college and our students, and for the generous financial 
support of the program. I look forward to building this unit into my class again in the spring semester.  
  
The NBA Board has already approved funding to offer this course again in 
the spring semester.  NBA President Timm said, “Thanks to the sincere 
interest of the people at UNL and P1 Learning, students who have already 
demonstrated a strong interest in broadcasting are now getting a hands-on 
look at broadcast advertising sales.  Without the teamwork of all involved, a 
potential career in sales may have remained invisible to these future 
broadcasters.”            



NBA, Member Stations Connect with Future Broadcasters 

When over 700 Nebraska high school students interested in media and journalism convened in Lincoln 

in October, the NBA and some member stations did their best to put broadcasting careers into their 

young and talented minds.   

 

During the Monday of its fall break, UNL hosts the annual NHSPA (Nebraska High School Press 

Association) fall conference.  Students receive awards, hear a keynote speech from a professional 

media member and then attend a number of short courses presented by working media members, 

designed to enhance their skills and help them decide on their potential path for their college 

education and career track. 

  

Broadcasting was well-represented among the course 

selections this year.  Jessica Gill (left) of WOWT TV in 

Omaha made a presentation 

on on-camera tips.  Jeff 

Motz (right) of KFOR in 

Lincoln made a presentation 

on Play By Play Sports 

broadcasting.  And the 

NBA’s Jim Timm made a 

presentation on Careers in Broadcasting.  An estimated total of 140 high 

school students attended their three courses.  Many good questions were 

asked and several students approached the speakers at the end of their 

sessions to inquire further.  The NBA thanks Jessica and Jeff for volunteering 

their time, along with their employers Gray Television and Alpha 

Media for supporting their participation. 

  

On the Sunday evening before the 

conference, Stephanie Hedrick, news 

director of Lincoln’s KOLN/KGIN TV 

hosted a tour for more than 50 students 

and faculty from four high schools who 

had traveled from outstate.  The tour 

began in the station’s newsroom, where 

anchor Owen Jensen took time to 

explain what his job is like, as well as 

the path he travelled to reach this point 

in his career.  The group then split up 

and took turns getting more insight and 

career advice from meteorologist Taylor 

Pannell and several employees at work in the master control room.  The evening culminated with the 

students sitting in on the live production of the 10:00p.m. news.  It was interesting to hear the 

reactions of students after they saw what occurs behind the scenes of a TV newscast.  

 

Another school received a station tour the following afternoon, led by digital director Amber 

Smith.  The NBA thanks the many employees of Gray Television for their outstanding contributions 

of time and talent as we continue strive to develop the next generation of Nebraska broadcasters.         



New in 2017 for NBA Members: Short-Attention-Span Sales Training 

We’re working with Chris Lytle again next year. 
He’s proclaimed 2017 to be The Year of the Sales 
Manager, because sales managers get pulled in so 
many directions. 

 
In The Accidental Sales Manager Chris introduced the concept of The Sales 
Management Trap. 

 
Sales managers can spend up to 90% of their time trapped doing Stage 1 and Stage 
2 tasks. These lower level tasks need doing.  But the real job of sales management is 
getting salespeople to succeed at their jobs. That requires more Stage 3 activities. 
Help is on the way. 
 
You or your sales manager will get access to Lytle’s Instant Sales Training 
website. There’s an archive of 75 pre-planned sales training sessions 
ready now. Chris will send you an email each week when he's posted a 
new Instant Sales Training session. Each comes as a downloadable 2-1/2 
to 5-minute MP3. You can email them to your salespeople and they can 
listen and learn on their smartphones. There are discussion questions for 
the sales manager to use in the sales meeting. 
 
Continual improvement requires continual learning. Chris encourages every sales 
manager to facilitate the delivery of that training. Put together engaging training 
sessions using his content and your conversations. You’ll also enjoy Chris’s 53-
minute video keynote Super Charged Sales Management. Just enter your 
email and it’s yours. 
 
Finally, you’ll have access to the recordings of the 4 sales webinars and 4 
management webinars from 2016. Get started. And be sure to register for Chris 
Lytle’s Year of the Sales Manager webinar on 1/11/17. 
 
Send an email to Chris.Lytle@InstantSalesTraining to gain instant access to 
Instant Sales Training. Put “Nebraska” on the Subject line and include your 
first and last name. It’s your year. 

https://instantsalestraining.com/
https://instantsalestraining.com/
https://instantsalestraining.com/video/
https://instantsalestraining.com/broadcast-sales-webinar-2016/
https://instantsalestraining.com/sales-management-webinar-2016/
https://instantsalestraining.com/sales-management-webinar-2016/
https://attendee.gotowebinar.com/register/2289397993121354500
https://attendee.gotowebinar.com/register/2289397993121354500
mailto:Chris.Lytle@InstantSalesTraining


Board Briefs: A summary of the NBA Board of Directors fall 2016 meeting held 
at the Quality Inn and Conference Center in Grand Island on November 10th. 

Chairperson Joy Patten called the meeting to order at 11:02 a.m. and minutes of the 
quarterly board meeting of August 16, 2016 were approved.   
 
Secretary-Treasurer Graig Kinzie presented financial statements for July, August and 
September which were approved, as were the 2015-2016 fiscal year-end financial 
statements.  President/Executive Director Jim Timm presented his proposed 
operating budget for fiscal year 2016-2017 and highlighted some of the key items.  

The budget was approved by voice vote.   
 
Regarding Hall of Fame, Timm reported that nominations for our 2017 inductions will close on January 16, 
2017 and that the nomination form is available on our website.   
 
On Freedom of Information and Cameras in the Courtroom, Timm reported on the Proposed Rules for 
Expanded News Media Coverage in Nebraska Trial Courts, for which formal comments were due back to 
the Court by November 15th.  Timm said that NBA and Media of Nebraska representative Rose Ann 
Shannon (KETV News Director) feels the rules are overall good for broadcasters and identified a couple 
of concerns to go along with two concerns expressed by Media of Nebraska counsel Shawn Renner.  The 
board agreed to have Timm draft the NBA’s final comments letter with Shannon’s input and to send it 
before the deadline.      
 
Regarding Government Relations, Timm reported that the same three federal issues of concern remain in 
play with no action expected before the end of this Congress.  The FCC Spectrum Auction, tax reform that 
could impact Advertising Deductibility, and the radio “Performance Tax” are all items the NBA and NAB will 
be watching closely in 2017.  Timm then gave an overview of his testimony at a recent Silver Alert hearing 
before the Nebraska Legislature’s Health and Human Services committee.  He also noted that the annual 
NAB State Leadership Conference in Washington DC is set for February 28-March 1, 2017 and that the 
NBA’s contingent is being confirmed.  Ariel Roblin made a motion that was approved, calling for the 
Executive Committee members to attend the SLC each year, to strengthen our relationships with our 
elected officials through familiarity and continuity.     
 
Regarding the NCSA/PEP program, Timm shared a request from an NBA member seeking a broader 
approval process for perceived issue-oriented NCSA requests.  Roblin made a motion that was approved, 
adopting a Board Policy requiring Executive Committee approval on any proposed radio or TV scripts or 
social media messages that could be perceived as political or political issue-oriented.   
 
On Member Services, Timm noted that new Alternative Inspector Art Morris is set to begin in 2017.   
The board approved renewals of sales training programs for 2017 from LBS and P1 Learning, and a new 
training program from Chris Lytle.   
 
Regarding Membership, the board approved holding our current dues structure in place for 2017.  Timm 
gave a brief overview of his recent trip to visit the commercial member stations in the northern and 
western parts of the state he had not yet been to.       
         
Patten and Timm reported on the Convention Committee’s September meeting.  Recommendations for 
speakers and topics at our 2017 Annual Convention were made.  The board approved the addition of 
some new Pinnacle Awards categories and a recommendation to return the 2018 Convention to the 
Embassy Suites in Lincoln. 
 
Other updates from Timm included a reminder that our annual Localism email survey will go out in 
January and a recap of recent activities undertaken to interest high school students in broadcasting. 
 
In Old Business, Timm reported that the P1 Learning Broadcast Advertising Sales introductory course was 
underway at UNL under the direction of Rick Alloway.  The board approved funding to continue the course 
in the spring semester.   
      
In New Business, the board approved a motion to fund a webinar with Shawn Renner from Cline Williams, 
to assist news employees with better understanding statutes on open meetings, open records and other 
related matters.   
 
The meeting was adjourned at 3:29 p.m. 



People on the Move! 

KMTV Names Chris Way VP/GM 
 
Chris Way, a veteran broadcast executive with strong digital media leadership 

experience, is the new vice president and general manager for E.W. Scripps-owned KMTV 

in Omaha.  Way joined the station on November 28th and has more than two decades of 

experience working in local broadcast operations both in station and corporate roles, 

including sales, technology, news and weather.  

  

 
KGFW’s Steve Altmaier Retires After 42 Years  

 

KGFW’s long-time news director Steve Altmaier retired at the end of 

November.  Altmaier’s calming voice and demeanor were his trademark since 

his first day on KGFW on New Year’s Eve 1974.  Throughout his career he 

served as an announcer and sports play by play man in addition to his news 

director role.  Also known as "The Voice of the Lopers," it is estimated he 

called over 2,500 UNK athletic events over his 24 years behind the mic for 

UNK. He was inducted into the UNK Athletics Hall of Fame in 2006 and recognized in 2005 as the 

Nebraska Coaches Association Media Person of the Year.   

  

KJLT/KJTF President-GM John Townsend Retires After 53 Years 

 

John Townsend called it a career in late October after 53 years in the 

business.  Townsend retired as President-General Manager of North Platte’s  

KJLT AM/FM and KJTF FM, which are owned by Tri-State Broadcasting Association, 

Inc.  Townsend’s passion for Christian broadcasting began at age 16 when his father – 

who was running KJLT at the time – called him and told him to report for work at the 

station because an announcer had just quit.  All those years later, John and his wife 

Carol – who did the bookkeeping for the stations – are looking forward to doing some 

traveling.   

  

NBA Administrative Assistant Transition 

 

After more than six years of supporting the NBA – first as planner for our Annual 

Convention and more recently as our Administrative Assistant, too – Laura Espejo will 

be leaving the NBA.  Laura recently changed full-time employers and will no longer be 

able to juggle the NBA alongside her new career and family responsibilities.  NBA 

President Jim Timm said, “The NBA will be forever grateful for all of Laura’s terrific 

work.  You would never know she worked mostly nights and weekends 

by the amount of work she got done for our members and myself.  While 

I will certainly miss her, I am equally happy for her having found a new 

full-time career.”  After the holidays, Laura will begin training her replacement, Ann 

McCarthy.  Ann brings a wealth of relevant experience to the NBA, with significant 

success in convention & event planning as well as a breadth of skills to handle our many 

administrative functions and projects.  Timm said, “Ann has tremendous talent and 

endless energy.  We could not have found a better person to learn the ropes from Laura 

and take over these important functions to continue serving our members at a high level.”   



 

 

Social Media for Broadcast News and Entertainment 
By Jeremy Harris Lipschultz, Isaacson Professor, University of Nebraska at Omaha  

The use of Twitter, Facebook and other social media platforms reflects an 
emerging view of the central importance of audience engagement for TV 
and radio newsrooms. 
 
Twitter’s chronological news feed works better for news people than the 
Facebook algorithm, which filters user content. At the same time, 
however, there are new strategies and tactics that work with Facebook. 
 
Facebook offers conversation engagement opportunities. Most recently, 
Facebook Live emerged as a popular way to broadcast live from the scene 
of breaking news and reach fan page followers with a notification that 
punches through social media clutter.  
 
Simple engagement, such as quick social media responses to comments, 

may deepen viewer loyalty. In the short-term, this should have a positive impact on broadcast ratings by 
driving traffic back to your channels. In the longer-term, broadcast managers should plan for a distant 
day when online channels are more important than broadcast licenses. 
 
In light of the recent concerns over fake news reports spreading during Election 2016, we live in a “buyer 
beware” era for consumers of news and information. In Omaha, for example, the @MeanStreetsOMA 
“Mean Streets Omaha” Twitter account has more than 85-thousand followers. It frequently live-tweets 
unconfirmed police scanner traffic, which may turn out to be false. 
 
The mobile media transformation impact can be found on Instagram and Snapchat. If the goal is to reach 
younger audiences, a social media strategy must include these platforms. Ask your news and 
programming staffs: Do you have a mobile-first plan? 
 
Beth Trejo, Chatterkick president and social media agency founder, spoke this semester to my Social 
Media Measurement and Management class in the School of Communication, University of Nebraska at 
Omaha (https://youtu.be/MMUpHCzKjXw). Chatterkick (in Sioux City, Iowa) is one of the first social media 
agencies in the country. 
 
From a social marketing perspective, broadcasters are brands that need to tell their stories. Trejo says 
social media allow brands to directly reach audiences with earned media – free advertising, public 
relations and marketing content.  
 
Mobile social media are growing. Most businesses are behind what consumers are doing on Snapchat, 
Trejo says. There is a “gap between what businesses are doing and what consumers are doing,” Trejo 
says, “the pace is moving faster and faster, and so having a good hold of how to do social well” demands 
measurement and outcomes strategy. 
 
Engaging content needs to be designed to break through social media noise. So, how do you get the word 
out? 
 
 Facebook fan pages are free to create. Posting at least three engaging stories each week generates 

opportunities to grow “likes” and reach. Using Facebook Insights data to identify popular posts will 
help your team model future engaging content. Budgeting for selective paid promoted posts should 
have a dramatic impact to increase reach. 

 Avoid stock photographs in favor of authentic images that tell your brand story. 
 Free Twitter Analytics, as well as their mobile Dashboard and Engage apps offer focus and direction 

for your staff to effectively engage. 
 Think about creative ways to use Pinterest to promote seasonal content in your communities. While 

most popular with women, the site is growing among older men. 
 Instagram photographs also may be posted to Facebook fan and personal pages. Encourage staff to 

cultivate their roles as “brand ambassadors” by sharing station fan page content and promotions to 
their social networks. 



Social Media  (continued) 

 Linkedin Pulse gives station management the opportunity to grow as “thought leaders” in your 
community and industry. Professional social network engagement through content sharing and “likes” 
is growing. 

 Move beyond thinking about growing “likes” and reach, and focus on meaningful engagement with 
other influencers. Reciprocal engagement with your social network will have long-term business 
impact. 

 
It is easy to be overwhelmed by the many social media sites and available data, but the secret is to step 
back and develop a social media plan with strategies and tactics. This will help staff to filter metrics, and 
respond to the most important big data. It is fine to experiment with content targeted at key 
demographic groups. 
 
For example, social media data will tell when are the best days and times to reach your audiences with 
the type of content they enjoy. Humor can be an effective tool, but every station must have a social 
media policy that spells-out goals and boundaries.  
 
While few can reach celebrity status through social media, everyone has the opportunity to use content 
marketing to grow personal and business branding. 
 
Regina Luttrell’s (2015) book, Social Media: How to Engage, Share, and Connect, offers a clear roadmap 
to developing a strong social media plan: 
 
Step 1: Situation Statement: outline goals and objectives. 

Step 2: Objectives: Use SMART (specific, measurable, attainable, relevant and timely) 
strategy. 

Step 3: Define the Audience: Use campaigns to reach multiple audiences. 

Step 4 Strategy: Specify, “how and why various campaign components will achieve the overall 
objectives.” 

Step 5 Tactics: Use social press, blogs, networks, tagging, crowdsourcing, commenting, 
video, photo sharing, podcasting, presentation sharing and associated metrics. 

Step 6 Timeline: Timing varies from days, to weeks and months – seasonal campaigns can be 
very effective. 

Step 7 Budget: Effective use of relatively small social media budgets may reap large rewards 
(pp. 214-222). 

 
Marketing Professor Keith Quesenberry’s (2016) Social Media Strategy: Marketing and Advertising in the 
Consumer Revolution also should be on your bookshelf. He describes “branded content and customer 
evangelism,” such as through memes (p. 175). These humorous cultural items (text, photographs or 
video) quickly are copied and spread. Each listener and viewer offers a new opportunity to help spread 
the word about your brand. 
 
On Facebook, for example, examine your fan page in terms of campaign metrics: increasing awareness, 
increasing engagement, improving customer service, or other goals (p. 207). A traditional SWOT analysis 
(strengths, weaknesses, opportunities, and threats) should reveal internal and external concerns.  
 
The UNO Social Media Lab, our new Maverick Social Media student agency, and the measurement and 
management class can help to develop your social media plans. We suggest starting the New Year by 
building a monthly social media calendar of local events, and use it to activate measurable social network 
behavior. 
 
Broadcasters must leverage their natural advantage with the growing interest in social media audio and 
video. By blending search engine optimization (SEO) website data with social media metrics, stations can 
maintain and build fan loyalty. More than ever, broadcast stations have the opportunity to collaborate in 
social media spaces with local businesses and community organizations. This will benefit the community 
and your business. 



Editor’s Note:  From time to time, we’ll be 

publishing items from the NBA archives.    

This issue includes information taken from 

Modulators from 1976, 1986, 1996 and 2006 

respectively. 

40 Years Ago-  1976 
 
Omaha stations KEFM and KOIL are expected to be back on the air soon.  The FCC has given 
Nathan Novak authority to operate the stations on an interim basis until a regular licensee is 
named.  There are eight applications for the stations’ frequencies.  Latest to file is the John Mitchell 
station KCRB, who wants to move the frequencies to Council Bluffs, where KOIL was founded.   
 
Media of Nebraska, a coalition of media which includes the NBA, received the First Amendment 
Award of Sigma Delta Chi at its recent convention in Los Angeles. The award was based on the work 
of the Nebraska media in winning a  9-0 U.S. Supreme Court decision which makes courtroom gag 
orders extremely difficult and rare.   
 
KMTV television will have a new studio in southwest Omaha, according to Edward May Sr.,  
president of May Broadcasting.  The company bought a tract of approximately three acres at 107th 
Street and Mockingbird Drive.  The station has been in its 26th and Farnam Street office and studios 
since going on the air in 1949. 
 
The 1976-77 Officers of the NBA were elected at the Fall convention, as pictured below: 

 

Left to right: Larry Walklin, KRNU Treasurer; 
Dick Chapin, Stuart Stations, Vice President; 
John Howard, KGFW, President-elect; Norman 
Williams, KMTV, President; and Joe Stavas, 
KTTT AM-FM, immediate Past President. 
 
 

30 Years Ago- 1986 
 
KFAB/KGOR, Omaha- Henry Broadcasting, Inc., San Francisco, has agreed to buy KFAB/KGOR for 
$22 million.  VP/GM  Lyle Bremser says, “It’s the biggest sale I know of in Nebraska and 
surrounding states.” Henry’s owner Charlton Buckley  told Bremser there will be no changes 
because “it ain’t broke so we ain’t about to fix it.”   
 
Frank Jonas has been named general manager of Gillett Broadcasting.  Paul Jensen will serve as 
president of the stations through 1986 and consultant through 1987.  
 
KMTV, Omaha has been sold by May Broadcasting to Lee Enterprises for $89 million.   
 
Citadel Communications, Ltd. of New  York w ill buy KGBT TV, Channel 8 in Albion.  Citadel 
will use the station primarily to retransmit broadcasts from its Sioux City station, KCAU, Channel 9,  
an ABC Affiliate. KGBT, also known as Big 8 TV, was Nebraska ’s first independent station.   
 

20 Years Ago- 1996 
 
The NBA’s Alternative Inspection Program is being prepared for a 1997 launch.  This is a program in 
which an NBA-retained and FCC approved inspector will provide inspections for NBA member stations 
at a special fee.  A committee of NBA Director Don Clonch,  Vern Killion, KRVN, Lexington; Jim 
Leedham KEFN, Omaha; Carl Iverson, KOLN TV, Lincoln; and the NBA Executive Director 
interviewed potential inspectors and Tom Toenjes, a former FCC filed inspector and contract 
engineer from Kansas has been named as the inspector. 

continued on next page 



New, updated News Reports Handbooks are being prepared with a pocket sized version for reporters. 
The handbooks are a joint project of the Nebraska Broadcasters Association, the Nebraska Press 
Association and the Nebraska Bar Association.  
 
Loren Tobia,  news director of KMTV, Omaha , has received the President’s Award from NBA President 
Howard Shrier.   The award was given to Loren for serving as chairman of the Radio-Television News 
Directors’ Association and bringing positive attention to Nebraska Broadcasting.  
 
The NBA helped coordinate a five-state regional Digital Television Conference held at the Airport 
Ramada Inn in Omaha.  The meeting included sixty broadcasters from North Dakota, South Dakota, 
Kansas, Iowa and Nebraska.  Ten television stations in Nebraska, along with the Nebraska Educational 
Telecommunications Commission were represented at the conference.  Bill Duhamel, President of 
Duhamel Broadcasting, was one of the DTV conference leaders.  
 

10 Years Ago- 2006 
 
A new 1,000 foot tower is in the final process of completion and is located five miles south of Lexington, 
according to Eric Brown, General Manager of the Nebraska Rural Radio Association.  The new tower is 
a partnership with Bott Radio and will house at least three stations, including KRVN (93.1 FM), 
Lexington.  Bott’s KCVN (104.5 FM), Cozad and KHZY, Overton, owned by Horizon Christian Fellowship. 
 
Legacy Communications has signed on KZMC (102.1 FM), McCook with a vintage rock format under 
the moniker “Z102.1”  Legacy also owns two other stations in McCook (KIOD FM/KSWN FM).   The new 
station was awarded to Legacy in Auction 62 for a reported $182,000.   
 
Tracy Broadcasting is selling KBFZ (100.1 FM) Kimball to Legacy Communications for $135,000.  The 
station has been simulcasting an Oldies format with Tracy’s KOAQ, 690 AM.  Legacy also owns the other 
Kimball license, KIMB, 1260 AM, which is being upgraded to 50kw days and has a CP to move to 
Ogallala. 
 
Armada Media Corporation has purchased Mc Cook Radio Group, owned by David and  Connie 
Stout for $3.6 million.  Stations included are KBRL AM, KRKU FM and KICX FM, McCook as well as 
KADL FM, Imperial.  The sale also includes a CP for a C2 at 103.9 FM, which the Stout’s obtained in 
the FCC Auction 37.  

(CONTINUED)  

 

 

Friendly reminder:  please pay your NBA dues before 
December 31st!  All invoices have been sent and as of this 
writing, nearly all 2017 Member Directory changes have been 
received. 
 
THANK YOU to those members who have paid and sent your 
changes. 
 
To those we are still waiting on:  PLEASE HURRY!   
 
2017 Member Directories should go out by mid-January. 

Paying Your Dues...Your NBA Dues! 



After taking over as President/Executive Director in May of 2014, Jim Timm had a lot of priorities to 
manage and goals to meet in order to provide a smooth transition from retiring President Emeritus 
Marty Riemenschneider.  Riemenschneider encouraged Timm to get out and see our members 
across the state as his time and schedule would allow.  By the end of last year Timm had succeeded in 
visiting most member stations in the eastern and central segments of the state.   
  
That left a large number of member stations yet to be visited in the northern, western and 
southwestern parts of Nebraska.  So in late October, Timm took a week-long road trip and visited the 
people and facilities of 20 NBA members.  “I needed to thank each member for their continued support 
of the NBA and ask if there was anything else they felt the NBA could be doing to support them” said 
Timm.  “It was also nice to put faces with the names of many members and their employees whom I 
had spoken to and traded emails with but had never met in person.”  Timm said he was quite 
impressed with the many displays of “localism” he heard and saw from these member stations.  “The 
Election was two weeks away, high school football and volleyball playoffs were underway – so I got to 
hear and see some terrific coverage of news, sports and other programming that people across 
Nebraska count on from their local broadcasters.” 
  
What follows is a photo album of Timm’s visits to all of these NBA members.  Enjoy! 

NBA President Tours Member Stations 

Tour Photos 

Ainsworth:  KBRB AM/FM O’Neill:  KBRX AM/FM 

Valentine:  KVSH AM 

Gordon:  KSDZ FM 



Tour Photos (continued) 

Chadron:  KBPY/KCSR 

Scottsbluff:  KCMI FM Scottsbluff:  Bluffs Broadcasting 

Scottsbluff:  KNEB AM/FM Sidney:  KSID AM/FM 

Chadron:  KBPY/KCSR 



Tour Photos (continued) 

Scottsbluff:  KNEP TV Ogallala:  KMCX, KOGA AM/FM 

McCook:  High Plains Radio North Platte:  Huskeradio 

North Platte:  KIIT/KNOP/KNPL TV North Platte:  Eagle Radio 

Broken Bow:  KBBN/KCNI Alliance:  KAAQ/KCOW 



 

Broken Bow:  KBRY FM Ord:  KNLV AM/FM 

Tour Photos (continued) 

Broken Bow’s “K-Bear” Opens New Facilities 

October 28th was a day of celebration for Mid-Nebraska 

Broadcasting’s “K-BEAR” (KBRY FM) in Broken Bow.   

  

Owner Mark Jensen and General Manager Sid Fessler 

co-hosted a community open house, providing a look 

behind the scenes with tours of their brand new 

facilities.  After signing the station on in June of 2014, 

they quickly outgrew their original space and Jensen 

sought a new location.  The new space more than doubled 

the size of their original space, added more parking for 

employees and guests, and included a garage to park the station vehicles.  Months of preparation and 

remodeling work ensued and culminated with the celebration.  Jensen did much of the remodeling 

himself.    

  

Adding to the celebration was Broken Bow Chamber of 

Commerce Executive Director Donnis Hueftle-Bullock, 

who presented Jensen and Fessler with a plaque in honor 

of their “Grow Broken Bow” program, which recognizes 

chamber members for their growth and expansion. 

Jensen, Fessler and the K-BEAR staff were also presented 

with a congratulatory plaque by NBA President/Executive 

Director Jim Timm.    



NBA Members Support 2017 – 2018 EEO Scholarship Program 

Earn EEO credit while helping future broadcasters 

complete their college degree?   

  

The NBA is pleased to report that a record number of NBA member stations are 

doing just that, by participating in our 2017-2018 cycle of the NBA EEO 

Scholarship Program.  The NBA Board of Directors wishes to thank the 

following NBA members for their participation in this new 2017-2018 cycle: 

Alliance:    KAAQ/KCOW 

Beatrice:   KWBE 

                KWBE LD 

Blair:     KBLR 

Broken Bow:   KBBN/KCNI 

                     KBRY 

Chadron:    KBPY/KCSR, KCNB/KQSK 

Columbus:    KMJF LD 

Fairbury:    KGMT/KUTT 

Falls City:    KLZA/KTNC 

Fremont:   KFMT/KHUB 

Grand Island:  KMLF LD  

                   KROR/KSYZ  

Hastings:    KHAS/KICS/KLIQ 

Kearney:    KGFW/KQKY/KRNY  

                     KHGI/KWNB TV 

                     KKPR/KXPN 

Lexington:    KRVN AM/FM 

Lincoln:    KBBK/KFGE/KLIN/KLNC 

                    KFOR/KFRX/KIBZ/KLMS/KTGL/KZKX  

                    KFXL TV 

                    KLKN TV  

                    KUCV 

                    KUON TV 

McCook:  KBRL/KICX/KQHK 

Nebraska City: KBIE/KNCY 

Norfolk:    KNEN/KUSO 

                    KNEN LD 

                     WJAG/KEXL/KQKX  

North Platte:   KELN/KNPQ/KOOQ 

Ogallala:    KMCX, KOGA AM/FM 

Omaha:    KBBX 

                    KCRO/KGBI/KOTK 

                    KETV TV   

                    KFAB/KFFF/KGOR/KISW/KXKT  

                    KOMJ 

                    KPTM/KXVO TV 

O’Neill:   KBRX AM/FM 

Ord:     KNLV AM/FM 

Scottsbluff:    KNEB AM/FM  

                     KNEP TV 

Sidney:    KSID AM/FM 

Wayne:   KCTY/KTCH 

West Point:   KTIC AM/FM 

York:    KAWL/KTMX 

  

 

Action steps and documents were recently emailed to all participating stations.  Contact Jim Timm at 
jim@ne-ba.org with any related questions.      

mailto:jim@ne-ba.org


 
Hall of Fame Nominations Requested 

The NBA Board will meet in February to select the Class of 2017 NBA Hall of Fame inductees.  
 
Each year, the Hall of Fame committee, headed by Dr. Larry Walklin, reviews the names of prior 
nominees along with new nominations. 
 
Nomination criteria, instructions and forms are available on the Hall of Fame page on the NBA website.  
Nominees must be Nebraska broadcasters, past and present, who have served their industry and our 
state in an exceptional manner.  Our 2017 Hall of Fame banquet will be held in LaVista during our 83rd 
Annual Convention on Tuesday, August 15th!  
 

DEADLINE FOR NOMINATIONS IS JANUARY 16! 
 

 

Save The Date for Convention 2017:   

August 15 & 16 

Embassy Suites - LaVista 

From your friends at the Nebraska Broadcasters Association… 
 

We wish you a joyful holiday season and prosperous new year! 

http://www.ne-ba.org/hof/


Governor Ricketts Call-In Show 

All times 2pm Central/1pm Mountain unless otherwise noted; 
subject to change depending on Governor's schedule 
 
All Governor's Call In shows originate from KFOR, Lincoln, and 
are uplinked to the Husker Sports Network on NET-2.  Stations 
who cannot receive this feed should contact the NBA for dial up 
instructions. 
 
January 23, 2017 
February 13, 2017 
March 20, 2017 
April 17, 2017 
May 22, 2017 
  
June-December 2017 dates are pending.  

Nebraska Emergency Alert System 2017 

Required Monthly Test Schedule 

All tests are scheduled for the 3rd Tuesday of each month 

2017: 
      
JANUARY 17 AT  10:00 AM   JULY 18 AT 10:00 AM  
FEBRUARY  21 AT 11:00 PM   AUGUST 15 AT 11:00 PM 
MARCH 21 AT 10:00 AM     SEPTEMBER 19 AT 10:00 AM 
APRIL  18 AT 11:00 PM    OCTOBER 17 AT 11:00 PM 
MAY 16 AT 10:00 AM    NOVEMBER 21 AT 10:00 AM     
JUNE 20 AT 11:00 PM    DECEMBER 19 AT 11:00 PM     
        
All Nebraska broadcasters and cable systems are encouraged to have a representative on the Nebraska EAS 
email list where you will receive updates on EAS tests and alerts. Go to www.NE-EAS.org to register. 
 
This schedule is set by the Nebraska State Emergency Communications Committee (SECC). www.NE-
EAS.org  
 
ALL TIMES ARE CENTRAL - DAYLIGHT OR STANDARD, DEPENDING ON TIME OF YEAR. 

Governor Pete Ricketts 

http://www.NE-EAS.org
http://www.NE-EAS.org
http://www.NE-EAS.org


Your Tax Deductible Gift Can Support Future Broadcasters 

2016 isn’t over yet!  You still have time to make a tax deductible contribution to the NBA Foundation 
Scholarship Fund! 
  
The NBA Foundation provides $25,000 in annual scholarships to broadcasting students at seven 
Nebraska colleges and universities, paid in large part by the generous donations of NBA Foundation 
“Chairman’s Club” members. 
  
Donations of any amount are welcome.  If you’d like to help these students on their path to becoming 
future broadcasters, please send your contribution to: 
  
                                NBA Foundation 
                                11414 W. Center Rd., Suite 342 
                                Omaha, NE 68144 
  
“Chairman’s Club” donors are recognized for pledges of $1,000 while Platinum-level donors are 
recognized for pledges of $2,000 or more, payable over as many as ten years.  Questions?  Contact Jim 
Timm at jim@ne-ba.org or 402-933-5995. 
  
The NBA thanks Dennis and Connie Ernest for becoming our most recent Chairman’s Club donors. 
  
Here is a complete list of Chairman’s Club donors: 

Platinum Level Donors  
($2,000 or greater donation)                     

 Dick Chapin 

 Jason and Charlie Effinger 

 Mike Flood 

 David Kelly                       

 John and Mary Mitchell     

 Scott & Gil Poese               

 Marty Riemenschneider   

 Barbara and Harold Soderlund 
 
Chairman's Club Donors  
($1,000-$1,999 donation) 

 Patty and Paul Aaron 

 Dave Birnie 

 Charlie Brogan 

 Eric Brown 

 Ulysses Carlini, Sr. 

 Ulysses Carlini, Jr. 

 Dick Cavett 

 ConAgra Foundation, Inc. 

 Craig Eckert 

 Ken Elkins 

 Dennis and Connie Ernest 

 Ken Fearnow 

 Julie Gade 

 George Haskell 

 Howard Kennedy 

Chairman's Club Donors (cont.) 
($1,000-$1,999 donation) 

 Gene Koehn 

 Craig Larson 

 Ray Lockhart 

 Carolyn and Ed May, Jr. 

 Lorena and Don Meier 

 Roger Moody 

 Steve Morris 

 Phyllis Ned 

 Will Norton, Jr. 

 Randy Oswald 

 Dick Palmquist 

 Joy Patten 

 Larry Rice 

 Tom Robson 

 Chuck & Judy Schwartz 

 Howard H. Shrier 

 Rick Siebert 

 Robert E. Thomas 

 Robert G. Thomas 

 Jim and Deb Timm 

 Dara Troutman 

 Karen and Larry Walklin 

 Nancy and John Webster 

 Webster Communications 

mailto:jim@ne-ba.org


 



 



 

To learn more about the Nebraska 150 Celebration, visit https://ne150.org/ 
For media relations, contact Regan Anson at regan@ne150.org or 402-440-4451 

https://ne150.org/
mailto:regan@ne150.org

