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Dear Daniels Pioneers,

Momentum is a powerful force. Sir Isaac Newton theorized that momentum has both direction and magnitude.  
Five years ago, the Daniels College of Business established our direction and began building momentum through the 
Daniels Tomorrow strategic plan. We are now growing the magnitude of our reputation by forging new connections 
with the business community. 

In this issue of the Daniels Business Review, we look at several areas within Daniels that are helping us build our 
momentum—both in direction and in magnitude. By collaborating with corporations, community organizations and 
recruiters, Daniels is creating new opportunities for our students, faculty, alumni and friends to make an even bigger 
impact on the world. In this issue, I am proud to share these stories:

•  The Corporate and Community Relations program, which provides companies and organizations exclusive access 
to our students, faculty and alumni. 

•  The Executive Education team, which is delivering unbundled education options—an open enrollment 
curriculum and custom corporate programs—designed to transform individuals’ lives and organizations’ bottom 
lines with just-in-time education. 

•  The Suitts Graduate and Alumni Career Management Center and Taylor Undergraduate Career Center, two 
offices that are working together to design integrated career services with the goals of preparing our students for 
success, supporting alumni through career transitions and connecting employers and recruiters with top talent. 

•  And many more activities and programs that are building momentum each and every day at the Daniels College 
of Business.

As dean, I am honored to have been a part of such a positive transformation over the past five years of Daniels 
Tomorrow. And while we have already achieved inspiring results, this is just the beginning. Enjoy reading about some 
of our accomplishments and plans for even greater success, and then connect with Daniels as a recruiter, mentor, donor, 
Corporate Partner or friend. 

With warm regards,

Christine M. Riordan, PhD
Dean, Professor of Management

Dr. Christine Riordan, a nationally recognized expert in leadership development and diversity, is the 15th dean of  
the Daniels College of Business at the University of Denver. One of her top priorities is to build upon the College’s  
long tradition of excellence and innovation. Learn more » daniels.du.edu/about

About Dr. Riordan
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Daniels Executive Education Offers Programs 

for the Busy Professional, the Eternal 

Learner and the Growing Leader 
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ANot everyone knows for 
certain if they would like to 
pursue a full master’s degree. 
Lucky for them, Daniels 
Executive Education has a 
range of exciting educational 
options for working 
professionals who want  
to update their skills, boost 
their résumé or stay current  
(or all of the above)—all 
while getting a sampling of 
Daniels best business courses. 

“As part of our strategic plan, 
Daniels is working hard to ensure 
we offer market-relevant programs, 
both for-credit and non-credit,” says 
Dr. Barbara Kreisman, associate dean 
of executive education and working 
professionals MBA programs. The 
evolving marketplace, Dr. Kreisman 
adds, has been a major factor in the 
College’s efforts to offer programs 
that are immediately applicable to 
their jobs. “For many, that may not 
mean enrolling in an MBA or full-
blown master’s degree program. 
Executive Education fills the gap 
between traditional academic 
programs and the needs of today’s 
professionals.” 

high performance leadership 
program 

Some might call it the fast track. 
We refer to it as a mini-MBA 
program. The renowned High 
Performance Leadership (HPL) 
Program at Daniels is an intensive 
academic program for experienced 
professionals seeking to hone their 

leadership responsibilities, improve 
their decision-making skills and focus 
on ethics and values-based leadership. 

The program closely follows the 
curriculum of the internationally 
ranked Daniels Executive MBA 
program and credits can be applied 
toward a Professional MBA (PMBA) 
or Executive MBA (EMBA). In small 
cohorts, students bond at an initial 
experiential two-day course in the 
mountains—delving deep into topics 
such as ethical decision making, 
building high-performance teams  
and more—and share and exchange 
best practices and innovative  
ideas throughout the program.  
For companies, the HPL Program 
helps develop adaptable leaders, 
thereby strengthening their 
organizations.

For Pieter Van Ry, manager of 
water engineering at the City of 
Aurora Water Department, the HPL 
Program was exactly what he was 
looking for. “I am an engineer by 
schooling who has built my career in 
the water utility industry, and when 

LEARNING
LIfetIme

for a 
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I started getting into management 
seven years ago, I wanted training on 
management and leadership,” says Van 
Ry, who graduated from the program 
in 2010. “A master’s program was not 
in the cards, but the High Performance 
Leadership Program was the type of 
education I sought, and still offered a 
cohort model like an MBA program.” 

The program so exceeded Van Ry’s 
expectations, in fact, he suggested to 
the City of Aurora that they engage 
Daniels to develop a customized 
program on enhancing the customer 
service-oriented culture within 
the organization—an initiative for 
which Van Ry served as a committee 
chairman. The first phase of the 
three-part training program for 2,600 
employees from the city took place 
in February 2013. “My experience 
with HPL convinced me that Daniels 

was capable of 
putting together an 
excellent program 
for our organization.” 

Custom Corporate 
programs

For many years, leading Colorado 
companies have turned to Daniels for 
help with developing and training 
the talent within their organizations. 
From innovative leadership programs 
for executives and emerging leaders 
to tailored programs on a particular 
focus area, Daniels Custom Corporate 
Programs are a wise organizational 
investment. 

Program content? Totally custom-
ized to company needs. Typical 
programs are 10 days or less, spread 
out over several months. Participants 
work on projects selected by senior 

leadership and  
are given multiple 
opportunities to 
practice what  
they learn in  
their actual jobs. 

Kaiser Permanente came to Daniels 
in 2005 to help develop a program  
for high-level directors in the 
company. Their goal: enhance  
their leadership culture, give senior 
leaders an enterprise-wide perspective, 
teach senior directors to effectively 
manage change and much more. 
“What Daniels offers is a custom, 
interactive leadership program,  
which is exactly what our organization 
needs,” says Margaret Turner, senior 
consultant, leadership succession 
management at Kaiser Permanente. 
The company is now in its seventh  
year of offering a leadership  

:: F E A t U R E  |   L E A R N I N G  F O R  A  L I F E t I m E

Pieter Van Ry
City of Aurora Water Department

Who   Professionals with 5 – 7 years of 
work experience

Curriculum  Leadership development, 
business fundamentals (finance, 
marketing, operations, strategy) 
and an experiential two-day 
mountain retreat

Schedule  One-day kickoff, followed by a 
two-day retreat to the Nature 
Place and seven Thursdays  
(8 a.m. to 5 p.m.) at Daniels

Tuition  Non-credit: $6,000 
Academic credit: $8,496  
(for 8 credit hours) 
DU Alumni: $5,000

Admissions  Submit an application and a letter 
of recommendation (no GMAT 
required)

Learn more  daniels.du.edu/hpl

 becca.mahoney@du.edu

High Performance Leadership
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program to 20 of its top leaders every 
year. “Scott McLagan is magic. He 
has the right real-world experience to 
facilitate this program. It’s been a great 
partnership—plus, Daniels has always 
been flexible to meet our needs. They 
are very focused on how we can build 
better leadership capabilities within our 
organization to drive business results.” 

Executive Education has delivered 
Custom Corporate Programs for 
a long list of prominent Colorado 
organizations, including Newmont 
Mining, Accenture, Starz, InnovAge, 
Denver Health, CenturyLink, TIMET 
and others. “The Daniels Custom 
Corporate Program was exceptionally 
beneficial to Starz over the past several 
years,” said Sheryl Anderson, executive 
vice president, human resources and 
administration. “Starz executives were 
given valuable leadership tools and 

direction specifically tailored to our 
organization. The program succeeded 
in affecting change without adversely 
impacting the foundation of the 
company’s cultural atmosphere.”      

Learn more at daniels.du.edu/
custom-corporate-programs.

Summer Business Institute
No business education experience? 

No problem. Undergraduate juniors 
and seniors majoring in disciplines 
other than business—as well as 
graduate students and recent alumni—
can attend the two-week Summer 
Business Institute (SBI), an immersion 
program that gives students the 
business fundamentals to strengthen 
their résumés and contribute to their 
organizations. 

Modeled after the Daniels 
foundation for individual and 

 L E A R N I N G  F O R  A  L I F E t I m E  |  F E A t U R E  ::

 
Who   Juniors, seniors, graduate 

students and recent alumni  
or graduates of other  
four-year schools 

Curriculum   Business knowledge, leadership 
skills and execution competence 
as well as values-based 
leadership, social capital and 
ethical decision making 

Schedule   11 classroom days (8:30 a.m. to 
4:30 p.m.), including a two-day 
retreat to the Nature Place 

Tuition   $4,200

Admissions   Register for the program online

Learn more   daniels.du.edu/sbi

 becca.mahoney@du.edu

Summer Business Insitute
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organizational performance, SBI 
participants study topics within 
finance, marketing, sales and strategy, 
but they also explore personal and 
interpersonal leadership through 
in-depth discussions about life skills, 
professionalism, managing conflict, 
collaborative decision making, 
communication, emotional/social 
intelligence and more. Students 
complete the Insights Discovery 
Personal Profile, a personality 
assessment that helps users understand 
their behaviors and themselves. 

Best of all, students have the 
opportunity to practice what they 

learn in a safe environment during an 
experiential retreat to the Nature Place 
near the Pike National Forest, where 
Daniels also sends MBA students. 

Caitlin Dewey graduated with a 
BA in Spanish (and minors in statistics 
and tourism), but felt a business 
background would set her apart 
from other graduates with whom she 
would compete for jobs one day. “The 
program gave me a good foundation 
in business and exposed me to a lot 
of areas I knew nothing about,” says 
Dewey. “The leadership skills and 
Insights profile were great, too. That 
gave me a greater sense of self, my 

strengths and 
weaknesses and how I can bring those 
to a company. SBI was a great way to 
round out my education and make 
myself more competitive.” 

graduate Business Certificates
Daniels Graduate Business 

Certificates are 16-credit-hour, for-
credit academic certificates. One of the 
most flexible certificate programs in 
the country, professionals can choose 
any four courses they like to customize 
a certificate that meets their needs. 
Read more about the GBC Program 
on page 22. 
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Venturing forward
Programs designed with today’s 

professionals in mind continue to 
emerge from Executive Education—
and there is a lot on the horizon. 

Soon to come is an open enrollment 
program that offers hot-topic and 
high-demand courses to students and 
the public. Classes and even entire 
programs will be offered on areas 
such as family-owned businesses, 
digital marketing (a hybrid online 
program), entrepreneurship and risk 
management. 

Daniels will partner with Innovation 
Pavilion, an incubator for Colorado 
startups seeking a community and 
space where they can exchange and 
create ideas, to offer a two-week 
Entrepreneurial Bootcamp for Daniels 
graduates, students and professionals 
seeking entrepreneurial training. 
“This sort of program is what the 
future of education holds—integration 
of experiential learning, life and 
leadership skills and technical training,” 
says Vic Ahmed, founder of Innovation 
Pavilion. “Daniels is a great partner for 
us in completing this puzzle.” 

Daniels Executive Education is even 
taking programs global. One example 

is work with Beijing Automotive 
Group, which approached Daniels in 
late 2012 about creating a customized 
finance leadership program to increase 

business and financial acumen among 
its management team. Daniels will 
deliver the program on our campus  
in 2013. 

“We call it unbundled education with a highly  

personalized touch,” says Dr. Kreisman. “Daniels  

can leverage its century-old reputation of  

delivering high-quality, academically rigorous  

programs to create timely, relevant and  

customized education for today’s environment.  

We consider ourselves very nimble. Our goal is to give 

people the type of education they want—at the time when 

they need it in their careers.” 

When Colorado organizations need to boost 
performance, enhance a strategy, develop 
talent or something else, there’s no better 
place to turn than Daniels Executive Education. 

Dr. Barbara Kreisman
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Among Many Things, 

it Takes Bold Vision 

to be Great 

BuildingPartnerships 
       and  Opportunities



Corporate partners program
The cornerstone program of 

Daniels corporate and community 
relations efforts is the Daniels 
Corporate Partners Program, which 
plays a crucial role in advancing the 
College’s goals. “Daniels Corporate 
Partners engage with students on 
campus as lecturers and through a 
variety of projects and programs, plus 
provide much needed funding for 
scholarships, programs and signature 
events,” says Andrea Matousek, 
senior director of advancement and 
corporate and community relations. 
With five partnership levels starting 
at $2,500 and higher, Corporate 
Partners receive a variety of benefits: 

•  Attend presentations and 
networking events with the dean, 
prominent alumni, peer business 
leaders and others—such as Voices 
of Experience, Race & Case, 
the Inclusive Excellence Case 
Competition and more.

•  Get involved in helping shape the 
strategic direction of the College 
through alumni, department and 
school advisory boards.

•  Shape the next generation of 
business leaders by mentoring, 
lecturing and other involvement 
in Daniels organizations and 
programs such as City Treks, 
Daniels Consulting Firm, 
Marketing Roundtable and 

Supply Chain Roundtable.
•  Recruit talented job candidates 

and host on-campus corporate 
information sessions.

•  Take advantage of Daniels 
resources and develop employees 
through corporate-sponsored 
Executive MBA, Professional 
MBA or Graduate Business 
Certificate programs, custom 
leadership or professional 
development programs and other 
educational opportunities.

Gold-level Corporate Sponsor 
FirstBank chose to support Daniels 
due to their company commitment 
to higher education in Colorado. 
“FirstBank believes in supporting the 

O

BuildingPartnerships 
       and  Opportunities

Our vision at the Daniels College of Business is to be a  
premier business college globally recognized as a leader  
whose educational experiences, outreach and knowledge  
creation transform lives, organizations and communities. Each and every day, 
we strive to carry out that vision, but we know we cannot do it alone. It takes 
collaboration with individuals, corporations and organizations in our community and 
around the world. It takes forming alliances with our Daniels Pioneer Network. In the 
past five years Daniels has turned greater attention to outreach and engagement. 
here are some of the ways we’re working with alumni, corporations and friends to 
build our College’s future—and shape the future of business. 
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Colorado community and  
education in particular, and Daniels 
at DU is a very important school in 
Denver,” says Charlie Kercheval, 
president of FirstBank - Cherry 
Creek. “As a Corporate Partner,  
we have had the opportunity to share 
quality programs like the Voices of 
Experience speaker series with our 
officers and customers, which is a 
unique benefit. Additionally, the 
peripheral experiences offered to us, 
including Race & Case engagement, 
the Inclusive Excellence Case 
Competition and the Daniels Pioneer 
Executive Summit provide additional 
high-quality interactions with 
other Daniels alumni and friends.” 
FirstBank also actively recruits 
Daniels graduates, and Kercheval says 
the company currently has more than 
25 DU alumni working as officers for 
the organization. 

“First and foremost, we value the 
amazing talent of the professionals 
coming out of the College and 
their dedication to our firm and the 
business community as a whole,”  
says Jud Snyder, audit partner at  
Ernst & Young. “But the added 
benefits of being a Corporate 
Partner—the many excellent 
opportunities for us to network with 
and learn from other business leaders 
and have a voice at Daniels—truly 
provide a deeper connection and 
sense of affinity with the College.” 

Learn more about the Corporate 
Partners Program at daniels.du.edu/
corporate-community.

Community outreach program
The Daniels Community Outreach 

Program develops partnerships with 
nonprofit organizations that wish 
to get involved with the College 

through student service learning 
projects. The Daniels Compass, our 
core curriculum, fosters students’ 
understanding of the triple bottom 
line of people, planet and profits, 
and our College’s mission to make a 
positive global impact. Community 
outreach partners benefit through 
their long-term relationships with 
Daniels and our students in several 
important ways: 

•  They gain access to skilled 
undergraduate and graduate 
business students with diversified 
experience. 

•  They gain brand recognition 
through their association with the 
Daniels College of Business. 

•  They gain access to Daniels 
networking events and resources. 

Learn more about the Community 
Outreach Program at daniels.du.edu/
community-outreach.
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Executives in Residence
With their unique perspectives 

on the business world, senior 
executives and business leaders are 
ideal mentors for Daniels students. 
Thanks to the Daniels Executives  
in Residence Program, launched  
in fall 2012, working, retired  
and semi-retired executives and  
business owners now bring their 
decades of experience to the 
College, creating a mutually 
beneficial partnership through 
which they can positively impact 
students and faculty. 

Schools and departments 
nominate and thereafter sponsor 
Executives in Residence. In 2012, 
the College introduced the first 
group of executives: 

Joseph Bagan 
Past COO of Clear Channel 
Outdoor-Americas – Sponsored 
by the School of Accountancy 

Robert Clasen
Past Chairman and CEO of Starz –  
Sponsored by the Department of 
marketing

kathleen Cunningham
Lead Director of Assist Group; 
Past CFO of Novatix Corporation 
– Sponsored by the Department of 
Business Ethics and Legal Studies

katherine Evans-Blakley
Partner at Sandhurst Group – 
Sponsored by the Department of 
management

Mark Wehrle 
Past Audit Partner at Deloitte & 
touche – Sponsored by the School 
of Accountancy
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For Bob Clasen, who retired as 
CEO and chairman of Starz in 2009 
after a 35-year career running cable, 
media and entertainment companies, 
the opportunity to work with bright 
young minds was highly appealing.  
“I liked the idea of mentoring 
students and was very excited to get 
back to the university environment,” 
says Clasen, who was working toward 
a PhD in education when he was 
recruited to work at a small cable 
company in 1974. Clasen mentors 
Daniels students one on one, speaks 
to various student groups and at 
career events, and lectures in MBA 
classes. “Daniels takes a very proactive 
approach to outreach to the corporate 
community. This program is one  
of many of things that Daniels does 
very well.”

“I enjoy sharing my experiences 
with students—it’s very 
satisfying to help them learn,” 
says Kathy Cunningham (MBA 
1978). Cunningham enjoyed a 
successful career in the software, 
telecommunications and banking 
industries as a CFO or COO before 
retiring from corporate America  
and turning her attention to board 
service with public companies such 
as JD Edwards, Activant Corporation 
and Raindance Communications 
as well as several private companies. 
“What I’ve really enjoyed about 
my career is learning how different 
businesses operate. It’s fun for me now 
to share some of what I’ve learned 
with students.” 

Learn more about the Executives in 
Residence Program at daniels.du.edu/
executives-in-residence.

Speakers Connection
At Daniels, students learn  

about how businesses are built, how  
they function and the myriad 
challenges faced by leaders—not 
from the textbook, but from business 
people themselves. 

The Daniels Speakers Connection 
links experienced members of the 
local, national and international 
business community with students 
and faculty members. “The great 
thing about our Speakers Connection 
is that it provides faculty and other 
areas in the College excellent 
speakers of all levels of expertise,” 
says Matousek. Daniels welcomes 
participants for a wide range of 
speaking opportunities—from 
classroom lectures to roundtable 
discussions with students, from web 
chats to industry career panels.  

To apply for the Speakers 
Connection, visit: daniels.du.edu/
speakers-connection.

At Daniels,  
we believe in 

business education  
that embraces active collaboration 
among faculty, staff, students, and 
companies and organizations in our 
community and around the world. 
Those partnerships enhance the 
Daniels student experience and  
allow our College to make a lasting 
global impact.  

“My job at Daniels is to find good 
ways for companies and organizations 
to get involved with us, but it’s 
about so much more than financial 
support,” says Matousek. “It’s 
about giving our College partners 
meaningful opportunities to engage 
with one another and with the 
Daniels community. It’s about helping 
Daniels become a leading business 
college and fortifying our alumni 
network. Most importantly, it’s  
about working together to build 
something great.” 

Exclusive 
Opportunities

The Daniels College of Business hosts a 
variety of exclusive events for Daniels 
Corporate Partners and others involved 
with the College. The annual Daniels Pioneer 
Executive Summit in the Rockies in Beaver 
Creek, Colorado, is a high-profile networking event 
for Corporate Partners, DU Trustees, Executive Advisory Board members, 
alumni and companies that garners support for Daniels programs. 
Executives in Residence, Corporate Partners and Community Outreach 
Partners also gain access to wine 
tastings, private career fairs and 
other events and programs. 

:: F E A t U R E  |  B U I L D I N G  PA R t N E R S h I P S  A N D  O P P O R t U N I t I E S
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IIn-depth, actionable research. New ideas to solve a complex problem. 
Fresh insight. these are just a few of the benefits that hundreds of companies 
have received by working with students at the Daniels College of Business. 

the hallmark of the Daniels student experience is a hands-on business 
education. Undergraduate and graduate students have a multitude 
of opportunities to practice what they learn in the classroom with real 
companies and organizations in Colorado and around the world.  
And now, it’s easier than ever for companies to get the help they seek. 

In spring 2013, Daniels launched the daniels.du.edu/studentprojects 
website—the primary resource for organizations with projects in mind. 
Projects are vetted after submitting the project scope, description 
and time frame online. Projects are then directed to the appropriate 
Daniels department or school to select a team or individual. 

“Daniels has always embraced experiential and project-based 
learning,” says Patrick Orr, senior director of graduate operations—
whose team is responsible for the graduate student experience outside 
of the classroom. “Our goal with this more formalized process and 
new website is to find a home within the College for every project 
that comes our way. there are many ways for companies to engage 
with Daniels, but companies don’t always know the best way to 
define a project that will help them achieve their goals. We welcome 
them to submit their idea. Our job is to find the right match.”

Student projects take many different forms, but all projects are 
collaborative—and mutually beneficial. “Companies gain access 
to talented students—many of whom have extensive business 
experience—and receive high-quality consulting to help them solve 
a business problem, gain insight into their business or achieve a 
goal,” says Orr. “In return, students gain exposure to real business 
and get to show prospective employers their very best work.” 

Submit your project at: daniels.du.edu/studentprojects

W

Leading 
Organizations 

Around the Globe 
Involve Daniels 

Students in a Wide 
Range of Important 
Company Projects 

Whether an organization wants to promote growth, tackle a marketing or financial issue, enter a new 
market or analyze the effectiveness of distribution channels, the Daniels student projects program can 
help. Because our students come from diverse backgrounds and have varied business concentrations, 
insights and expertise, they bring a multifaceted approach to solving business problems. It’s a win-win 
partnership—organizations receive high-quality consulting and research from our business students and, 
in turn, students experience the hands-on education that will position them for success in their careers. 

GOT A BUSINESS PROBLEM?
daniels has a solution. 



READyING 
        FOR LAuNCHREADyING 
        FOR LAuNCH

:: F E A t U R E  |  I N t E G R A t E D  C A R E E R  S E R V I C E S



READyING 
        FOR LAuNCHREADyING 
        FOR LAuNCH

How the Daniels Integrated Career Services Programs 

Prepare Students for Real-World Challenges

the Next generation 
of Career Services

At the beginning of 2013, Dr. 
Daniel Connolly, associate dean 
of undergraduate programs, took 
over the career services function at 
Daniels—and immediately set to 
work developing a unified approach to 
working with employers and students. 
Both the Taylor Undergraduate Career 
Center and the Suitts Graduate and 
Alumni Career Management Center 
are hiring new staff to better serve all 
stakeholders—and build the College’s 
national and international reach. 

A critical part of the Daniels 
student experience is learning to 
build and maintain a strong network, 
explore careers through internships 
and experiential learning, and 
ultimately, create a solid foundation 
for a successful career. In addition, 

the College is more focused than ever 
on strengthening employer relations 
and cultivating new relationships 
with companies interested in 
employing Daniels students. 

Case in point: the Daniels Alumni 
Advisory Board recently created a 
student development committee 
focused on enhancing career services.

 “Alumni are dedicating their 
time to career mentoring and 
preparation for our students and 
seeking more ways to engage other 
alumni in programming and hiring, 
which will help the College take 
career services to the next level,” says 
Dr. Connolly. “Overall, our Career 
Services team is highly focused 
on better serving the members of 
our community. We’re working 
toward becoming a best-in-class 
model among business schools.”

NEEd hElp 
filliNg a 
pOsitiON? 
Want to host an information 
session or conduct on-campus 
recruiting? Contact Lydia Ross, 
recruiting administrator and 
systems manager, who handles all 
on-campus recruiting and events. 

lydia.ross@du.edu
303.871.3055

OOn the very first day that students set foot in the Daniels College of Business,  

their career journey begins. In an era when business schools around the world  

are increasingly expected to help students not only prepare for their careers, but  

also get jobs, Daniels has made career services for all students a strategic priority.
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two Centers, one Synergistic Mission 
Supporting students’ careers has long been a priority 

at Daniels—and today, the College’s two dedicated 
centers, the Taylor Undergraduate Career Center and 
the Suitts Graduate and Alumni Career Management 
Center, ensure that students receive the support they 
need at each stage of their educational journey. 

Established in 1999 by distinguished alumnus Bill Suitts 
(MS 1950, BSBA 1949) and his wife, Beth, the goal of the 
Suitts Center is to form connections with members of the 
business community that result in an ongoing stream of 
employment opportunities for students and alumni, says 
Dr. Karen Dowd, executive director of the Suitts Center. 

Similarly, the Taylor Center—established in 2012 
thanks to a $5 million gift from DU alumni Andy and 
Barbara Taylor—provides a suite of services to help 
undergraduate students explore business majors and career 
paths, prepare for internships and interviews, advance their 
professional development and build business networks. 
Half of the Taylor funds were earmarked to establish 
scholarships for student internships with businesses and 
nonprofit, governmental and other organizations.  

“The establishment of the Taylor Center really elevates 
what is happening University-wide: we’re more focused 
on career services than ever before,” says Connolly. 

Together, the Daniels Career Services team—
working in tandem with DU Career Services—offers 
students a range of career development programs 
and services designed to help students launch and 
manage long-lasting and rewarding careers. 

Employer Relations
Employers interested in hiring Daniels students have 

a number of opportunities to engage with the College. 
Many host lunch-and-learn sessions at which students 
can gain more information about the company’s culture, 
career opportunities and more. Others mentor students 
and participate in meet and greets, industry panels, 
workshops and sessions on topics such as networking and 
interviewing, giving students tips on how to impress 
prospective employers. Many employers, alumni and friends 
get involved with Backpacks to Briefcases, a signature 
program at the Office of Undergraduate Programs, which 
provides undergraduate students a variety of opportunities 
for professional development and networking. 

In 2012, the Taylor Center turned the tables at its  
brand new Internship Expo and Recruiter’s Symposium, 
with student panels for employers and recruiters.  

The Daniels Corporate 
Partners Career Expo
Daniels Corporate Partners gain access to a signature recruiting 

event—just for them. In February 2013, Daniels hosted its Career 

Expo for Corporate Partners, an invitation-only career fair connecting 

graduate and undergraduate students with Daniels Corporate Partners.
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The idea: give hiring managers 
insight into students and what they 
look for in employers, the best ways 
to reach and attract them through 
the recruiting process, and more. 

Employers can post jobs through 
the University’s recruiting system, 
giving them access to both DU and 
Daniels students, and they can also 
conduct on-campus recruiting. “It’s 
the best of both worlds for students 
and employers,” says Connolly. 
“We try to make the interviewing 
process seamless for both sides 
and ensure they have multiple 
opportunities to come together.” 

The Suitts Center generates 
leads for full-time and part-time 
jobs, internships and projects for 
MBA and specialized master’s 
students as well as Daniels alumni. 
In any given year, Suitts posts 
more than 4,000 job openings. 

“The more we can encourage 
students to gain real-world 
experience, the better,” says  

Dr. Dowd. “We partner with all 
Daniels programs and departments to 
identify skill-building opportunities 
for students and provide a 
pipeline that will fill employers’ 
needs. It is a win-win for all.” 

City treks
Launched in 2010, City Treks is 

an educational program that takes 
graduate and undergraduate students 

to New York City and San Francisco 
to learn about various companies, 
industries and careers. The program 
is expanding to new cities in 2013 
and will go global in the near future. 

“I believe programs like City 
Treks help ground students in the 
realities of our business,” says Susan 
Cohig (BSBA 1983), senior vice 
president of integrated marketing, at 
the National Hockey League, which 
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has hosted City Treks students every 
year since the program began. “Daniels 
students ask thoughtful, articulate 
questions and they always try to tie 
them back to what they’re learning 
in the classroom. We enjoy being a 
part of this program because it’s an 
opportunity to prepare students for the 
real world and give them perspective 
on how careers unfold. I always tell 
them that the road from where they are 
now to where I am now isn’t a straight 
line, so always be open-minded 
when exploring opportunities.” 

Industry Career panels
Career Services frequently offers 

Industry Career Panels, which are 
career exploration sessions for students 
to learn about industries that are 
currently hiring. Sessions welcome 
alumni, recruiters and executives in 
the area. Past Industry Career Panels 
have focused on finance, marketing, 
sustainability and consulting. 

Colorado State Bank and Trust 
(CSBT) turned to Daniels in 2012  
to begin recruiting for its Accelerated 
Career Track (ACT) program—and 
after hiring Darrell Lomelino (MS 
2012), decided to continue to host 
on-campus recruiting for future  
ACT classes. The company 
participates in career fairs, Industry 
Career Panels and other events,  
such as information sessions 
and happy hours. 

“The Career Services team 
does an excellent job of steering the 
right candidates toward CSBT,” 
says Lomelino. “I also think the 
team and the Daniels curriculum 
prepare upcoming graduates very 
well in recruiting settings. Being 
on the other side of the table now, 
it has been great to reconnect with 
some of my professors and career 
advisors, all of whom were great 
mentors during my time at Daniels.”

Career Coaching
Helping students find jobs when 

they gradate is a top priority of the 
Career Services team. At the outset of 
their time at Daniels, undergraduate 
students create career maps—called 
Daniels Pioneer Pathways—which 
are step-by-step guides designed to 
help students navigate the career-
planning process and move successfully 
through the phases of their job search. 
Graduate students 
are introduced 
at orientation to 
Career Next™, a 
four-phase career 
management cycle that provides 
action items and deliverables to guide 

a student through his or her career 
search. Available to alumni as well, 
the framework helps students assess 
and understand their strengths—and 
as they near graduation, conduct an 
effective job or internship search. 

Career coaches at the Suitts and 
Taylor Centers—along with executive 
mentors, executives in residence 
and other alumni mentors—guide 
students through job searches and the 

interview process. 
However, career 
coaching extends 
far beyond résumé 
help and mock 

interviews. Throughout the year, 
students and alumni can participate 

20   |   DANIELS BUSINESS REVIEW   |   SPRING 2013



in many different programs to help 
them formulate their job search 
plan. The College recently started 
a webinar series for alumni who 
are in career transition or are back 
on the job market. And career 
coaching opportunities for students 
abound. From career webinars to 
classes on topics such as LinkedIn 
networking and working a career fair, 
Daniels students have a plethora of 
choices to get guidance throughout 
their educational journeys. 

Skill Building 
Students also have access to a 

variety of career advisory services, 
including one-on-one and group 
sessions and programs that teach 
students to be as effective as possible 
in their job searches. In addition 
to résumé and cover letter help, 
students can attend workshops on 
everything from deciding on a major 
to finding an internship to how to 
use social media in the job search. 
Career Services frequently brings 
in outside speakers such as Marc 
Cosentino (BSBA 1977), a renowned 

expert on the growing practice of 
case interviewing, an interview 
technique that helps companies test 
candidate’s quantitative, critical 
thinking and problem solving skills. 

Executive Mentor program
The Daniels Executive Mentor 

Program connects graduate business 
students with experienced business 
professionals, providing students an 
opportunity to learn more about 
business in practice, sharpen their 
career goals and build and strengthen 
their professional network—
through career shadowing, informal 
discussions, company visits and 
more. Since the program began 
in 2004, more than 1,300 MBA, 
International MBA, and specialized 
MS students and 150 senior executives 
in the Denver area have come 
together. Approximately 15 mentors 
participate each year, mentoring 
groups of four to five students.  

Derek Fessler, business develop-
ment director at BI Worldwide, 
became a mentor in 2010 and says 
he views it as an opportunity to 

pay forward his gratitude to past 
mentors in his own career. 

“I remember what I went through 
as a brand new professional,” Fessler 
says. “I want to be a resource for 
students as they make decisions 
about their careers and I try to 
remind them that everything they 
go through is a learning experience. 
Separately, I’ve benefitted a lot from 
the experience and my involvement 
at Daniels. When you’re mentoring 
students, it keeps you sharp, too.” 

In the past several years, Daniels 
has placed a greater emphasis on 
career services—and as Dr. Connolly 
notes, Daniels alumni and friends are 
playing a key role. “We’re putting 
the Daniels Pioneer Network to 
work, and many are engaging with 
us as mentors, advisors, employers 
and more,” he says. “In the future, 
we’re looking at even more employer, 
recruiter and alumni engagement—
and more ways for students to learn 
about business, themselves and the 
career opportunities that are out 
there for them. Right now, we’re 
definitely at a tipping point.” 

Daniels students aren’t the only ones who receive career 
services—the College’s 30,000 graduate alumni also can 

enjoy them for free. “I work one on one with alumni but we 
also offer them a number of other services,” says Dr. howard 
Rosenberg, director of the alumni career program within the Suitts 
Graduate and Alumni Career management Center. “We offer 
access to mBA Focus—a nationwide job database—webinars, 
workshops, resources on résumé writing and interviewing  
through our database, Daniels Careers, and a lot more.” 

Alumni can also use Suitts’ career assessment tools when 
changing jobs or careers and are invited to attend the  
College’s alumni career fair each summer. “these services  
are a great advantage of being a Daniels alumnus,” Rosenberg 
says. “Whether alumni are recent graduates or further along  
in their career, we want to be a resource in whatever way helps 
them most.”   

I N t E G R A t E D  C A R E E R  S E R V I C E S  |  F E A t U R E  ::

CarEEr sErviCEs fOr a lifEtimE
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A fter graduating 
in 2003 from the 
University of Southern 

California with a bachelor’s 
in chemistry, trent Ambler 
started working in sales for 
the chemical industry with 
Phenomenex in Los Angeles. 
In 2006, Ambler returned 
home to Denver to become 
a partner in the family 
business, a private oil and 
gas company. he’d taken a 

handful of USC business courses as an undergraduate, but 
quickly found that he needed more education. 

“my job was to evaluate new drilling projects, and I 
realized right away I was lacking some of the core business 
knowledge—finance especially—that was critical to my 
job,” says Ambler. he knew going to school was the 
solution, but a full mBA or master’s degree wasn’t his initial 
goal. “I needed to learn finance immediately.” 

Ambler stumbled onto the Daniels Graduate Business 
Certificate (GBC) program and knew it was just what he 
needed. he chose four finance classes that would help him 

most and started taking classes in fall 2009. “I was blown 
away by the quality of the instruction,” says Ambler. “I 
really got out of it what I wanted to.” Ambler continued on 
for an mS Finance. he graduated in the fall 2012 quarter. 

flexibility at its best
According to Lisa Wuthrich, program developer in 

Executive Education, Daniels is one of the few institutions 
in the country to offer such a flexible certificate program. 
“there’s really not another program like it,” says Wuthrich. 
“While there are many business certificate programs that 
offer continuing education credits and academic credits, 
they tend to require a specific course sequence. Daniels 
GBC students earn academic credits that appear on an 
official college transcript—and they have the flexibility 
to customize the certificate by including any four Daniels 
courses they like.” 

Students can choose any four graduate courses offered 
at Daniels (with the exception of cohorted Executive 
mBA courses or courses that are part of the Compass 
curriculum). While someone interested in marketing can 
choose all marketing courses, students are also welcome 
to mix and match classes from all disciplines. Students may 
also take one or two courses and not complete the full 

thE DANIELS GRADUAtE BUSINESS CERtIFICAtE PROGRAmS 
Four classes. Sixteen credit hours. Begin any quarter you want, and take any  
four graduate-level classes you want. (Yes, really.) Daniels Graduate Business 
Certificates are the ideal solution for professionals who are working toward a  
career goal, need additional specialized knowledge to do their jobs well or  
want to dip a toe into the graduate school waters. 

Start Here,  
Go Anywhere
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certificate—and still earn academic credit. Best of  
all, Wuthrich adds, all courses apply toward Daniels 
graduate programs, should a student decide to continue  
on for a specialized mS or mBA. 

Moving on up
Like Ambler, Katie Watt 

(Bm 2006) pursued a 
Graduate Business Certificate 
to give herself much-needed 
knowledge for her job as 
assistant director of public 
relations in DU’s Lamont 
School of music. “my 
educational background is  
in musical performance and  
I have a master’s already,  
so what I needed was 
marketing knowledge,” says 

Watt. her Social media marketing class in particular was 
well timed, as she simultaneously helped Lamont develop a 
social media marketing plan. Shortly after completing her 
certificate, Watt landed an internal communications position 
in DU Communications. 

Adam moore also came 
to Daniels for a career boost, 
and it was his recent industry 
change that necessitated 
further education. As a former 
product manager at Crocs, 
moore had moved into a 
project management position 
with Charter Communications. 
“I wanted to be able to go 
toe-to-toe with the leadership 
of Charter on financial topics,” 
he says, adding that Dr. Ron 

Rizzuto of the Reiman School of Finance helped him select 
classes that would benefit him in the telecom industry.  
moore took advantage of his company’s tuition 
reimbursement program and customized a finance 
certificate. he completed course work in 2012. 

“I think the Graduate Business Certificates are ideal  
for someone who wants graduate-level education, has  
a very clear understanding of what they want to do in  
their career and recognizes a specific gap in their 
knowledge,” moore says. “It’s a great program and was 
exactly what I needed.” 

ALUmNI DISCOUNt
All Daniels alumni receive a 20 percent 
tuition discount on any classes they take 
through the GBC program. 

Daniels Graduate Business Certificates at a Glance

Who 	 •		Professionals	with	an	MBA	or	master’s	degree	who	are	seeking	
deeper education in a specific business discipline

	 •		People	trying	to	change	jobs	in	their	current	organization	or	
change industries

	 •		People	seeking	to	boost	their	résumé	with	additional	expertise

	 •		People	thinking	about	getting	an	MBA	or	master’s	who	want	to	
try out graduate school  

How long  It’s totally up to you. All four courses can be completed in six 
months, or you can take a year or more.

Start date   Classes begin in Fall, Winter, Spring and Summer Quarters.  

Tuition  $1,062 per credit hour. Each class is four credit hours.  

For more information about the GBC program, contact: 
Lisa Wuthrich at 303.871.2008 or lisa.wuthrich@du.edu
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I n the five years since we unveiled the Daniels tomorrow 
strategic plan we have made impressive progress toward 
our goals and produced tangible results. Among many 

accomplishments, we have climbed the international rankings, 
raised nearly $20 million a year as part of our College-wide 
ASCEND Campaign, strengthened and deepened the Daniels 
Pioneer Network and hired 22 new faculty members. 

yet, while we are proud of our success thus far, we know 
that our work is not finished. to guide us throughout the Daniels 
tomorrow process, we frequently turn to the wisdom of the 
book Good to Great by Jim Collins, which relates the physics of 
turning a giant flywheel to guiding a company through change. 

In early 2012, Daniels took a midpoint pulse to assess our 
major accomplishments since 2009, and we determined that 
the second half of the strategic plan contained fewer action 
steps than the first half. After reflection, we realized that Daniels 
had completed the first turn of our flywheel—and that we must 
reinvigorate and extend the Daniels tomorrow strategic plan to 
2015. the extension places the completion of Daniels tomorrow 
after our next Association to Advance 
Collegiate Schools of Business (AACSB-
International) maintenance of reaccreditation 
visit in early 2015. 

throughout the year, we revisited 
our research about future opportunities 
for Daniels, the pressures we face, our 
competitive advantage and market trends. 
the consensus is that we cannot go about 
business as usual and expect to prevail in 
today’s higher education environment. 

After re-examining and redrafting the 
remaining action plans, today, the Daniels 
tomorrow plan is stronger than ever—and 

we know that our next turn and those that follow are just 
as critical as the first. After all, to fulfill our vision, we must 
continue to push steadily until we achieve  
a breakthrough. 

our Next Six Big turns 
here are the next big turns of the flywheel that Daniels will 

focus on between now and 2015: 

•  Achieve top 50 ranking for the undergraduate program

• Globalize Daniels

•  Improve our program offerings, including the use  
of technology

• Focus on the quality of the academic units

•  Create a recognizable national and international brand

•  Create a financial model for the College that  
supports excellence

As we move into this next important phase, we are working 
to reach our goals—and 
continue to elevate the 
Daniels College of Business. 
together, we know that we 
can achieve our vision: to be 
a premier private business 
college globally recognized 
as a leader whose 
educational experiences, 
outreach and knowledge 
creation transform lives, 
organizations and 
communities. 

The Next Turn of the Flywheel
“No matter how dramatic the end result, the good-to-great transformations 

never happened in one fell swoop. There was no single defining action,  
no grand program, no one killer innovation, no solitary lucky break, no  
wrenching revolution. Good to great comes about by a cumulative  
process—step by step, action by action, decision by decision, turn by  
turn of the f lywheel—that adds up to sustained and spectacular results.”

—Jim Collins, Good to Great
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 Build cumulative momentum.

 Be relentlessly consistent over time.

 Create alignment by results, not hoopla.

 Avoid the Doom Loop.

1
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DANIELS
TOMORROW

2008–2015



I t all started with an episode of “60 minutes.” 
Greg Wagner, lecturer in the Department of marketing 
and marketing internship director, was shocked and 

saddened by the march 2011 feature on the “hard times 
generation,” which discussed the rising number of poor and 
homeless schoolchildren in America. “It was heartbreaking,” 
says Wagner. “It really struck me and I just kept thinking, ‘I 
wonder if there is anything we could do to help here at DU.’” 

Wagner’s initial vision was to bring homeless and 
impoverished children 
to campus for tutoring 
and a meal at the Fritz 
Knoebel School of 
hospitality management. to 
brainstorm, he approached 
Daniels colleagues Dan 
Connolly, Carol Johnson, 
Karen Dowd and Ron 
Rizzuto, who suggested he 
find a local organization 
with which they could 
partner. Wagner reached 
out to Dean Abrams, CEO 
of OpenWorld Learning, 
a nonprofit that runs after-school programs that incorporate 
computer programming training at elementary and middle 
schools around Denver—most of which serve a high number 
of economically disadvantaged students. Abrams was 
excited about the idea of bringing Daniels students into 
one of OpenWorld Learning’s programs (at Ellis Elementary 
near DU) to help Ellis students learn the organization’s 
microWorlds in Action program and provide homework help. 

Before long, Wagner got approval from Dean Christine 
Riordan for participating Daniels students to receive internship 
credit, and he recruited several marketing students as his first 
crop of interns: seniors Sydney hill, Elyse Roberts and Becca 

Weig. “this is a great learning opportunity for our students 
about what makes a nonprofit tick,” says Wagner. “It’s also 
a wonderful chance for students to give back.” Weig was 
named the first taylor internship scholarship recipient, made 
possible by a recent $5 million gift to the College from Andy 
and Barbara taylor.  

“I really enjoy it,” says Roberts, who is considering joining 
teach for America after she graduates and before she 
starts her marketing career. “I have a strong interest in kids 

and was very interested in 
working with a nonprofit.” 

Wagner also 
approached Junior 
Achievement (JA) to establish 
a similar partnership. 
Senior marketing major 
Blake Dowling spent the 
Fall 2012 Quarter working 
as a communications 
intern. She helped write 
the volunteer newsletter, 
put together public service 
announcements and assisted 
with JA’s social media 

efforts. her good work and excellent reviews landed Dowling 
a second internship at JA in 2013, in which she trains all 250 
College Connect volunteers at DU, the University of Colorado 
Denver and other area colleges.

In the future, Wagner hopes to engage more Daniels 
students—and even a few other faculty members—at 
OpenWorld Learning and Junior Achievement. “DU has the 
kind of goodhearted students who enjoy doing things like this, 
especially when it teaches them something, too,” Wagner 
says. “there’s so much to be done in the world, and I figured 
this was a chance for us to give a little of our time and talent 
to make a difference in the lives of kids in our community.”

Marketing Students Intern at OpenWorld 
Learning and Junior Achievement
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IIn 1944, Bill Flansburg (BSBA 
1950) made a decision that would 
forever impact his life—and the 
lives of his future children and 
grandchildren. 

Admittedly, it never crossed Bill’s 
mind that despite “growing up in the 
shadow of the University of Denver” 
he might one day attend school there. 
At the age of 17, Bill enlisted in the 
Navy during World War II, and 
when he returned, a friend convinced 
him to consider college—and take 
advantage of his GI Bill funding. And 
so, Bill turned to the university he had 
admired all his life, and eventually 
found his way to the business school. 
“Enrolling in DU was the greatest 
occurrence that could have happened 
to me and my family,” says Bill, who 
earned his bachelor’s in accounting  
in 1950. “I made sure my children 
knew that. As early as they could 
understand it, our kids knew they 
would go to college.” 

A generation later, two of Bill’s 
three sons also attended DU. Gary 
(BSAcc 1974) and Steven (MBA/
JD 1985) say their father’s attempt to 
instill in them a love of education—
and especially DU—was successful. 
“I remember going to DU football 

games and hockey games and watching 
Fourth of July fireworks from the 
campus lawn,” Gary says. “We grew 
up in the DU environment. And our 
dad was the one to set the course for 
the rest of us.” 

“The family DU legacy was 
important to me and our family, and it 
continues to be important to this day,” 
says Steven, who now runs his own 
business law practice and has taught 
as an adjunct at the Sturm College of 
Law since 2002. “DU was my first 
and only choice for law and business 
school.” Steven’s daughters, Katie (BA 
2011, psychology and sociology) and 
Amy (senior ecology and biodiversity 
and English), are also Pioneers. 

A business mindset seems to 
run in the family genes, with seven 
of the Flansburg’s 10 DU degrees 
coming from Daniels. Bill spent 
most of his 35-year business career 
with Deloitte & Touche and retired 
as a partner in 1985. In 2008, Gary 
retired as the CFO of the Memorial 
Health System in Colorado Springs, 
where he worked for 31 years. Gary’s 
children, Scott (MAcc, BSAcc 2003) 
and Whitney [Crouse] (MAcc, BSAcc 
2007), followed in their father’s and 
grandfather’s footsteps—Scott is an 

Enrolling 

in DU was 

the greatest 

occurrence  

that could  

have happened 

to me and my 

family.

—Bill Flansburg (BSBA 1950)

STROng
Three Generations 

26   |   DANIELS BUSINESS REVIEW   |   SPRING 2013

D A N I E L S  P I O N E E R  N E T W O R K
meet some of the people who power the Daniels Pioneer Network.



audit manager at EKS&H and 
Whitney is an audit manager at 
Ernst & Young. Whitney also met 
her husband, Matthew Crouse 
(MBA 2007), at DU. 

Scott and Whitney enjoyed 
their educational experiences so 
much that both remain involved on 
campus today. Whitney is a member 
of the School of Accountancy 
Alumni Advisory Committee and 
attends Beta Alpha Psi meetings to 
get to know prospective recruits 
on behalf of Ernst & Young. Scott 
interviews candidates on campus 
and at EKS&H. “I love being back 
on campus, and supporting the 
University this way,” says Whitney. 

And they’re not the only ones 

in the family who give back. Bill 
has regularly contributed significant 
amounts to Daniels, the School of 
Accountancy and several individual 
scholarship funds named for several 
of his former professors, who 
later became close friends (and 
looked after Bill’s children and 
grandchildren on campus). “Getting 
that education changed my life,” 
says Bill, who credits former School 
of Accountancy director Wayne 
Shroyer and Dean Emeritus Peter 
Firmin (the former director of 
development at the School) with 
inspiring him to give. “I felt that it 
would be nice if everybody had a 
similar experience. Giving to DU 
feels good, but I see it as payback for 

the opportunity I had.” 
The next generation of 

Flansburgs is likely to uphold the 
DU tradition, the family says, and 
not out of obligation—but out 
of pride. “The year that the new 
Daniels building opened was the 
year I started college I remember 
being so awed to look at the wall 
of donors who made it a reality 
and seeing my granddad’s name,” 
says Scott, who jokes that his nine-
month-old baby girl, Violet, may 
very well be the next Pioneer in the 
family. “As my career progresses, I 
would love to continue to support 
the University and the College 
that have provided such a strong 
foundation for our family.”  •

STROng

From left to right: Whitney, Gary, Bill, Steven and Scott
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WWhen Eric Kimberling (MBA 1998, BSBA 1995) 
recognized a need in the enterprise resource planning 
(ERP) marketplace, his entrepreneurial instincts kicked 
in. Just five years into his career as an ERP consultant 
for PricewaterhouseCoopers and SchlumbergerSema, 
Kimberling decided to go off on his own. “Everywhere I 
had worked up until that point and everyone I was aware 
of in the marketplace was aligned with specific software 
companies,” says Kimberling. “I didn’t see anyone who 
was independent and truly set up with the best interests of 
their clients in mind.” 

After two years of operating independently, 
Kimberling decided to build Panorama Consulting 
Solutions in 2005. To do so, he turned to his alma mater. 
“My first three hires were DU MBA graduates,” he says. 
“I went to the career center for help, and they were great.” 
Since then, Panorama has grown significantly, and the 
company is poised for major growth in 2014. More than 
half of Panorama’s 30 employees were direct hires from 
Daniels MBA programs. Kimberling’s Senior Manager 
of Business Development Brian Potts (BSBA 1995), was 
his freshman year roommate, and his recently appointed 
Managing Partner, Calvin Hamler (BSBA 1995), lived 
down the hall from him in Centennial Halls.  

The secret to Panorama’s success? Thought leadership. 
“When I started, I wasn’t a 30-year veteran with a 
Rolodex of contacts, so my approach was to share what I 

knew and position us as ERP experts,” says Kimberling. 
He started a blog focused on ERP—at a time when blogs 
were far less common—and built a strong following. 
Today, Panorama is a leader in the industry—and a go-to 
resource for any company considering or currently going 
through an ERP implementation. Each year, their popular 
ERP report examines ERP implementations at hundreds 
of organizations worldwide.

As the company has evolved, Kimberling says DU’s 
career services team has been there to assist. Though 
his decision to recruit from DU was a bias at first, now 
Kimberling considers Daniels hiring a smart business 
decision. “I have great confidence in the quality of Daniels 
candidates,” he says. “Daniels graduates are excellent, 
and the career services people now know us well. It has 
become a valuable partnership. The College has been a 
great resource for us.”

Since 2009, Kimberling also has served as an executive 
mentor, advising small groups of Daniels graduate 
students. “I enjoy staying connected to DU and Daniels—
for business reasons but also for personal reasons,” he 
says. “I want to help students who need guidance.” His 
desire to stay involved, Kimberling adds, stems from his 
own great experience. “My eagerness to mentor students 
and hire from Daniels speaks volumes about how I feel 
about the College. A big reason I ended up where I am is 
because of DU, and I’m very loyal because of it.”  • 

 In the Company of Pioneers

Daniels Pioneers at Panorama Consulting Solutions: 
From left to right: Adam Cheatham, Chris Wojciak, 
Jason henritze-hoye, Eric Kimberling, Calvin 
hamler, Brevard Neely, Stewart Douglass. Not 
pictured: Brian Potts, January Paulk, Rick Platz
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Three Generations Strong 

AAlex Comisar (BSBA 2007) comes from a long line  
of restaurateurs. 

Hailing from Cincinnati, Comisar’s father is the 
third generation in their family to run the Maisonette, 
an award-winning, five-star French restaurant. From a 
young age, Comisar worked in the restaurant, washing 
dishes and bussing tables. Comisar went off to the 
University of Denver with years of hands-on experience 
and a clear goal in mind: He would open a restaurant of 
his own by the age of 30.

“I knew when I was applying to schools that DU 
was where I wanted to be,” says Comisar. “I didn’t even 
apply anywhere else. The hospitality program is one of 
the best.” During school, Comisar landed one of a dozen 
internships nationwide with the Palm Restaurant—
and he quickly set to work building his network in 
the restaurant industry. When he graduated, Comisar 
followed the former general manager at the Palm to the 
newly opened Ocean Restaurant in Cherry Creek. There, 
he met the future owner and chef of TAG Restaurant in 
Denver’s Larimer Square—where he later migrated. “The 
restaurant business is a small and tight-knit community. 
Everybody knows everybody.”

Eventually, Comisar met two people with whom 
he knew he wanted to collaborate: Jensen Cummings, 
former executive chef of Row 14 Bistro & Wine Bar, and 
Johnny Coast, former director of operations for Lotus 
Concepts. The trio started talking about concepts and 
in 2011, Comisar went to New York City, looking for 
inspiration. “We wanted a restaurant focused around a 
singular food item,” he says. When he came across the 
Meatball Shop, which has three New York locations, 
he saw a million-dollar idea. “I knew it would totally 
work out West. We started thinking about it as a fast 
casual concept, and it just fit.” Living in Denver is lucky, 
Comisar adds. “Denver is a breeding ground for fast 
casual places that have spun off around the country.” 

In February 2013, the Slotted Spoon Meatball Eatery 
opened its doors in a shopping center just a few minutes 
from the DU campus. The menu offers six gluten-free 
mainstay meatballs (beef, pork, lamb, chicken, salmon 
and black bean) served with a choice of vessel—from 
hoagie to pasta to salad. Except for salmon, all of their 

food is locally sourced. Comisar says they hope to open 
additional Slotted Spoon locations throughout Colorado 
in the coming years. 

Though meatballs are front and center, the company 
isn’t just focused on food. Part of Slotted Spoon’s mission 
is to support organizations like Share Our Strength, whose 
No Kid Hungry campaign engages the public to end 
childhood hunger by 2020. “We believe it’s an obligation 
to support our community,” says Comisar. “Ending 
childhood hunger needs to be a priority for our society.” 

Comisar has recruited part-time employees from 
DU and says he’s eager to stay involved. He spoke on a 
career panel at the Fritz Knoebel School of Hospitality 
Management in January and mentors hospitality 
management students in his free time. “I believe it’s 
valuable for students to hear what the restaurant business 
is actually like from people in the industry,” he says.  
“I want to help, and I was excited to get involved with 
DU again.”  • 

Daniels Alumnus Opens 
Meatball Eatery

 In the Company of Pioneers
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WWhen Ted Souder was asked to join the executive 
advisory board of the Fritz Knoebel School of Hospitality 
Management in 2011, he was flattered—and immediately 
excited to reengage with his alma mater. 

“I’ll admit—I was an inactive alumnus for a while,” says 
Souder, an executive at Google. “But it was a true honor 
to be asked to join this board.” Attending board meetings 
kicked Souder’s interest into high gear, he adds. “I started 
getting energized about finding ways Daniels alumni can 
give back and get involved.” 

And get involved he did. In fall 2012, Souder 
connected with Gretchen Gagel, former assistant dean  
of advancement and alumni relations, to organize the  
first-ever Daniels student/alumni event at Google’s 
Chicago office. In December, a derivatives class of  
15 Daniels students along with 25 alumni in the Chicago 
area, Gagel and three faculty members from the Reiman 
School of Finance joined Souder at Google’s event space 
following a visit to the Chicago Mercantile Exchange. 
Souder gave a presentation about the history of Google  
in Chicago—he was the fourth employee at the office 
when he joined Google as a client service specialist 
in 2001—and the company’s dynamic culture, hiring 
practices and more. The presentation was followed by a 
casual networking evening. 

Souder grew up in Toledo, Ohio, in a “business-
minded family” and came to DU for his love of Colorado 
and because he sought a strong business program. His 
early career was in sales, marketing and advertising for 
organizations such as America Online, Excite@Home and 
Echo Networks. 

At Google, Souder is one of the most visible senior 
executives in the company—he holds the proud distinction 
of being the company’s 302nd employee (Google now has 
more than 30,000 worldwide). In 2011, he was named 
the company’s head of industry—retail, a role in which he 

works with large retail clients to help them develop digital 
strategies for the future. Previously, he served as head of 
international strategic sales and operations, developed 
and managed the travel vertical, and built Google’s client 
service teams across the Midwest. 

Intentional or not, Souder sets a good example for  
other DU and Daniels alumni, but he’s quick to note that 
getting involved isn’t as hard as it may seem. “As DU 
alumni, we’re part of a giant network that people could 
really leverage if they try,” he says. “It’s an untapped 
networking opportunity. And really all it takes is reaching 
out to one another.” 

The College’s trajectory helped him take notice, Souder 
admits, but more importantly, he wants to find ways to 
help Daniels continue to progress. “DU was recently 
plastered all over a historic presidential debate, and I know 
I’m not the only one who was proud to see that,” he says. 
“It’s been exciting to watch Daniels evolve, and it’s an 
honor to be a part of the College. That’s why I’m trying 
hard to get my fellow alumni engaged in the College and 
encourage them to pay attention. Your relationship with 
Daniels begins when you graduate.” •

Twenty years after graduating,  
Ted Souder (BSBA 1993) returns 
to Daniels to get involved

Connecting and Reconnecting 
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CCall it a stroke of luck, but when Wyatt Patterson began 
his Daniels MBA program in the fall of 2011, he had a 
career epiphany: he wanted to start a brewery. 

A 2011 BSBA graduate of Colorado State University, 
Patterson immediately came to Daniels to continue his 
search for his passion. The timing, it turned out, was 
good—Patterson had recently started brewing beer at home 
as a hobby and found that he had a talent for it. “I’ve always 
been pretty analytical and I thought it would be fun to 
take something from beginning to end,” he says. When 
Patterson’s brother, Tyler, suggested they partner up and 
start a brewery, his path was suddenly clear.

As he was getting to know his Daniels 
classmates, Patterson was also networking with 
people in the brewing industry—including 
veterans from major successes such as New 
Belgium Brewing Company and newbies like 
Nick Nunns of TRVE Brewing in Denver, which 
opened in June 2012. He learned all that he could 
and started talking with restaurant and ingredient 
suppliers and searching for possible locations for the 
future brewery. In mid-2012, Patterson announced 
that Storm Peak Brewing Company would open 
in Steamboat Springs, Colorado, in 2013.

“I’ve definitely approached my MBA 
differently than other students, because every 
single class I take, every lecture I attend, I 
think, ‘How does this apply to the business I’m 
starting?’” Patterson says. “I’ve been fortunate to 
apply everything I’ve learned to my own business. 
It’s definitely given me an enriched education.” 

Patterson credits one person in particular 
at Daniels with helping him along the way. 
He wrote his brewery business plan in Randy Williams’ 
business plan course in the spring 2012 quarter and sought 
Williams’ help outside the classroom. “The experience I’ve 
had at Daniels and the advice of Randy Williams have been 
instrumental in making this happen,” Patterson says. “I’d 
recommend to anyone wanting to start a business to do it 
while you’re in school! Having a network of professors and 
peers to turn to has been invaluable.” Williams is on the 
advisory board of Storm Peak. 

Patterson grew up around business. His entrepreneurial 
grandmother owned a real estate investment company and 
a chain of music stores throughout Patterson’s formative 
years. His father, Erik Patterson (BSBA 1977), has had a 
successful sales career in a variety of industries. The family 
also loves DU. Patterson’s mother, Robin Patterson Nolet, 
received her BA in anthropology from DU in 1978.  

As co-CEOs and co-head brewers, Patterson and his 
brother share the brewing duties and have distributed their 
beer to as many Steamboat Springs community members as 
possible to get feedback—and generate buzz. A self-described 

“learn-by-doing person,” Patterson learned everything he 
knows about brewing beer through trial and error, but the 
comments are consistent: people can’t wait for them to be in 
Steamboat Springs. “We have people itching for us to open,” 
says Patterson, who will move to Steamboat Springs as soon 
as he graduates in June 2013. “I’m excited and anxious to get 
started. I’ll be doing what I love.” 

Storm Peak Brewing Company is scheduled to open its 
doors in summer 2013.  •

Storming the Colorado  
Brewing Scene

Connecting and Reconnecting 
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1970s

2000s2000s
krisha Brooks (mBA 2005) was 
recently promoted to vice president for 
engineering services at GmR, a 
national provider of security lighting 
design.

alex Comisar (BSBA 
2007) opened a 
meatball eatery, 
Slotted Spoon, in 
Denver, in February 
2013.

amy Daly (mBA 
2004) was promoted 
to vice president of 
development at 
Project Angel heart.

Matthias Edrich (International mBA/JD 
2007), a tax attorney at Kutak Rock LLP, 
was reappointed by Colorado 
Governor John hickenlooper to serve 
on the State of Colorado Private Activity 
Bonds Allocation Committee.

Erik gano (mBA 2007) married Lily 
Paez on June 2, 2012, in New Orleans.

t. Ryan greenawalt (BSBA 2002) was 
awarded the 2013 Ammi hyde Award 
for Recent Graduate Achievement. 
Greenawalt was honored at the 2013 
DU Founder’s Day Gala on march 7.

Ethan grunstein (BSBA 2006) of 
Venice, California, was hired in 2010 to 
create the flagship retail location for 
Currie technologies in Los Angeles. 
Currie is the largest solely electric 
bicycle company in the U.S. 

Molly ho (Stocco) (BSBA 2002) of 
Portland, Oregon, married Kai ho on 
September 8, 2012 in Colorado 
Springs, Colorado. ho works in 
international trade.

Ricki kelly (BSBA 2003) and William 
Kelly (BS 2003) welcomed twins, 
William thomas and Alexis Noel, on 
December 4, 2012.

lynnea louison 
(mBA 2001) recently 
joined the Boettcher 
Foundation as 
operations manager.

peter Rogers (mS 2011) is a portfolio 
manager for the marsico Investment 
Fund.

frank Walker (mBA 2006) recorded 
the fastest ski time among all male 
competitors on the Nastar course during 
the ski portion of the 2013 Race & Case 
Competition in Vail, Colorado.

tommi Weeden (mBA 2002) is 
manager of development at the Saint 
Joseph hospital Foundation.

1990s
David feeder (BSBA 1990) recently 
joined the law firm Feldmann Nagel, 
LLC in Denver.

Russell goodwin (BSBA 1995) recently 
returned to the Denver area after 12 
years of working and living in Japan.

gretchen gagel 
(mBA 1993) is 
president and CEO  
of Greatness 
Consulting.

1980s
Ray lemanski (mBA 1982) and Don 
Richards (mBA 1983) were recognized 
by the Reiman School of Finance on 
Finance Distinguished Alumni Day in 
February 2013. Lemanski is managing 
director and head of high yield sales, 
training and research at KeyBanc 
Capital markets and Richards is a 
certified financial planner with the 
Richards Financial Group, Inc.

1970s
R. William kahler (BSBA 1976) recently 
completed 26 months of service with the 
Peace Corps in morocco, where he 
worked with local Berber women in the 
small business development group. 
Kahler lives in Bonita Springs, Florida.

krishen Mehta (mBA 1972) was 
named a 2013 alumni master scholar 
for the Daniels College of Business.

1960s
Jim Unruh (mBA 1964) was named a 
2013 alumni master scholar for the 
Daniels College of Business.

Moved? 
promoted? 
other news to share?

Update your information and share 
your news and photos with Daniels. 
Send weddings, births, promotions, 
new addresses and other significant 
life event information to: 

Mona Spitz 
Senior Director of Alumni Relations
mona.spitz@du.edu
303.871.4750

Class Notes
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Scott allen,  
Senior Product manager, 
Oracle (mBA 2008)

Brad amman CFO,  
CereScan (BSAcc 1984)

Robert Boutet,  
Internet marketing Consultant, 
Reach Local (mIm 1992)

Stephanie Brady,  
marketing manager, Janus 
Capital (mBA 2006)

tim Davis,  
management Consultant, 
Deloitte (mBA 1976)

Janice fritsch,  
Program Officer, Kenneth King 
Foundation (Executive mBA 
2009)

Cynthia hansen,  
Vice President, Investments, 
UBS (Executive mBA 1989)

leigh hitz,  
President, magnolia hotels 
(BSBA 1984)

Brad Johnson,  
Residential Broker, RE/mAX 
(mBA 2000)

tracy kerr,  
managing Director, Asher 
Ventures (mBA 1991)

John krauss,  
Executive Director, Sheridan 
Ross (mBA 2001)

adam loveland,  
Commercial Banker, Citywide 
Banks (mBA 2009)

katharine loveland,  
Director of Sales, Allonhill 
(International mBA 2009)

Dan perlman,  
Partner, Greater Denver 
Infectious Diseases (Executive 
mBA 2009)

Don Richards,  
President, the Richards 
Financial Group (mBA 1983)

felix Serrano,  
Vice President, North America 
Program management, Vertex 
Business Services (Executive 
mBA 2012)

David thomson,  
Vice President, Global Real 
Estate, Inspirato (BSBA 1996)

Cory Vann,  
Audit manager, Deloitte 
(mAcc, BSAcc 2005)

frank Walker,  
COO, Oakwood homes, LLC 
(mBA 2006)

kathy Cunningham,  
Lead Director of Assist Group, 
Past CFO, Novatix Corporation, 
(Daniels Executive in Residence, 
Speakers Connection) (mBA 
1978)

thank you to the many Daniels alumni 
who served as judges for the internal 
Race & Case Competition in January: 

ComING BACk to CAmPuS 
WItH youR fAmILy?
help us bui ld our Danie ls Pioneers on 
Campus Photo Album. take a few photos of 
you with your family, f r iends and loved ones 
whenever you’re on campus and share them 
with us. We’l l  inc lude them in the nex t 
magazine and on our Facebook page.

Send photos with your name, degree 
informat ion and family names to: 
danie lsweb@du.edu.

PIONEERS  
hIRING PIONEERS

danielscareersonline.com

Continue the 
legacy 
and hire Daniels 
students and 
alumni as interns 
or employees.

tHe LANe fAmILy
J J  (BSBA Finance 2009), heather and  
Gemma Lane
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DANIELS SNoW Ball

CORPORAtE PARtNER  
CaREER Expo
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D A N I E L S  N E T W O R T H

pUBliCatiONs
BookS
Marketing: The Core
5th Edition, mcGraw-hill/
Irwin Publishing, 2013
Dr. Steven hartley, 
Coauthor, Department of 
marketing

Exchanging Real Estate, PP&E 
Professional Publications & Education, Inc., 
2013
Dr. mark Lee Levine, Author, Franklin L. 
Burns School of Real Estate and 
Construction management

International Real Estate (Global Real 
Estate)
Professional Publications & Education, Inc., 
2013
Dr. mark Lee Levine, Editor and Author, 
Franklin L. Burns School of Real Estate 
and Construction management

Real Estate Transactions: Tax Planning 
and Consequences
thomson-West, 2013
Dr. mark Lee Levine, Author, Franklin L. 
Burns School of Real Estate and 
Construction management

Real Estate Transactions, Tax and 
Related Consequences 
27th Edition, West Publishing Company, 2013
Dr. mark Lee Levine, Author, Franklin L. 
Burns School of Real Estate and 
Construction management

The Tourism System
7th Edition, Kendall hunt, 
2012
Dr. Robert mill, Coauthor, 
Fritz Knoebel School of 
hospitality management 

JOUrNals
apRIl

“the Effect on Information technology 
Steering Committees on perceived It 
Management Sophistication in hotels”
International Journal of Hospitality and 
Tourism Administration, Vol. 14, Issue 1, 2013
Dr. Daniel Connolly, Coauthor, 
Associate Dean, Undergraduate 
Programs

“an Exploration of Networks in Value 
Cocreation: a Service-Ecosystems 
View”
Review of Marketing Research, Vol. 9, 
Special Issue, 2012
Dr. melissa Akaka, Coauthor, 
Department of marketing

Our faculty at the Daniels College of Business are thought leaders dedicated 
to advancing global business by engaging in quality research, scholarship 
and knowledge exchange. the following is a list of research, articles, 
speaking engagements and books authored or coauthored by Daniels 
faculty members between fall 2012 and spring 2013:

Dean Christine 
Riordan Elected to 
aaCSB Board of Directors

In January 2013, Dr. 
Christine Riordan, dean of  
the Daniels College of Business, 
was elected to the board of 
directors of the Association to 
Advance Collegiate Schools 
of Business (AACSB). Dean 
Riordan was one of four  
board members from U.S.-
accredited institutions to be 
appointed. Her term will  
begin July 1, 2013. 

Publications & Research
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“teaching aDR to Undergraduate 
Business Students”
Dispute Resolution Journal, Fall 2012
Dr. Peter (Jeff) Bowen, Author, 
Department of management

“Incorporating Macroeconomic and 
firm-level Uncertainties in Stochastic 
pro-forma financial Modeling”
Journal of Accounting and Finance, 2012, Vol. 
12, Issue 3
Dr. Irina Khindanova, Coauthor, Reiman 
School of Finance

first annual Customer Engagement 
technology Study
Hospitality Technology, Fall 2012
Dr. Daniel Connolly, Coauthor, Associate 
Dean, Undergraduate Programs

MaRCh
“What Determines Consumers’ Ratings 
of Service providers? an Exploratory 
Study of online traveler Reviews”
Journal of Hospitality Marketing & 
Management, Vol. 22, Issue 22, march 2013
Dr. Daniel Connolly, Coauthor, Fritz 
Knoebel School of hospitality 
management

“Crisis at Rocky Mountain Mutual 
housing association”
Case Folio, Vol. 13, Number 1, march 2013
the late Dr. Gordon Von Stroh, Franklin L. 
Burns School of Real Estate and 
Construction management, Dr. Vi 
Narapareddy and Dr. Nancy Sampson, 
Department of management, Coauthors

JaNUaRy
“Constructs in Strategic Management 
Research”
Organizational Research Methods, Vol. 16, 
Issue 1, January 2013
Dr. Don Bergh, Coauthor, Department  
of management

“Measuring and testing Industry Effects 
in Strategic Management Research:
an Update, assessment, and 
Demonstration” 
Organizational Research Methods, Vol. 16, 
Issue 1, January 2013
Dr. Don Bergh, Coauthor, Department  
of management

DECEMBER
“Dispute Resolution as an 
Undergraduate Business Subject”
Business Education Innovation Journal, 
December 2012
Dr. Peter (Jeff) Bowen, Author, 
Department of management

“Embracing the Big Data phenomenon 
to Become an Intelligent organization”
PhoCusWright: Innovation Edition,  
December 2012
Dr. Daniel Connolly, Coauthor, Associate 
Dean, Undergraduate Programs

“Social and Mobile lead the Way to 
loyalty: Best practices for Mobile 
Strategies that Enhance Customer 
Engagement”
Hospitality Technology, November- 
December 2012
Dr. Daniel Connolly, Coauthor, Associate 
Dean, Undergraduate Programs

“Why Does Etf Short Selling provide a 
Different Signal?”
Journal of Index Investing, December 2012
Dr. J. Christopher hughen, Coauthor, 
Reiman School of Finance

“Nervous tIC: Should you Be Worried 
about the future of tax-Deferred 
Exchanges?”  
Commercial Investment Real Estate Journal, 
September-December 2012
Dr. mark Lee Levine, Author, Franklin L. 
Burns School of Real Estate and 
Construction management

“federal tax treatment of an oil and 
gas lease or Sublease transaction”
Oil, Gas & Energy Tax Quarterly, Vol. 61, 
Issue 2, December 2012
Dr. John tripp and Dr. Richard Leaman, 
Coauthors, School of Accountancy

oCtoBER
“traditional Marketing planning Is 
Wrong for your New Venture”
Harvard Business Review Online,  
October 2012
Dr. Peter Whalen, Coauthor, Department 
of marketing

SEptEMBER
“Value Co-creation and Service  
Systems (Re)formation: a Service 
Ecosystems View”
Service Science, Vol. 4, Issue 3,  
September 2012
Dr. melissa Akaka, Coauthor, 
Department of marketing

“how knowledge affects Radical 
Innovation: knowledge Base, Market 
Knowledge Acquisition, and Internal 
knowledge Sharing”
Strategic Management Journal, Vol. 33, Issue 
9, September 2012
Dr. Caroline Li, Author, Department  
of marketing 

“Real option: a Switching option for 
Real Estate Development”
Pacific Rim Property Research Journal, Volume 
17, Number 3, September 2012
Dr. Stephen Sewalk and Dr. Ron throupe, 
Coauthors, Franklin L. Burns School of 
Real Estate and Construction 
management

Dr. Vi Narapareddy, 
Department of Management, was 
named president of the North 
american Research association 

In October 2012, Dr. Vi 
Narapareddy, Department of 
Management, was named president 
of the North American Research 
Association. Dr. Narapareddy has 
served as vice president of programs 
and also has been chair of various tracks, 
including not-for-profit, social and 
environmental entrepreneurship and 
international business.

D a n i e l s  n e t W o r t h
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prEsENtatiONs
apRIl

“an Investigation of the Millennial 
generation’s attitudes toward Email 
Usage in personal Selling”
National Conference in Sales management, 
San Diego, California, April 2013
Dr. Ali Besharat, Copresenter, 
Department of marketing

“an Input Switching Real option 
during Construction of a University 
Building”

“hospital Development: a Real option 
to Expand”

“Real option analysis: an 
Examination of the Contraction 
option for Developers”
29th Annual American Real Estate Society 
Conference, hawaii (Big Island), hawaii, 
April 2013
Dr. Stephen Sewalk, Copresenter, 
Franklin L. Burns School of Real Estate 
and Construction management

“financing Construction projects Using 
the EB-5 program”
49th Annual Associated Schools of 
Construction International Conference, San 
Luis Obispo, California, April 2013
Dr. Stephen Sewalk, Presenter, Franklin 
L. Burns School of Real Estate and 
Construction management 

fEBRUaRy
“fracking policy: Wrong policy Could 
Derail gas production overnight 
Increasing Costs to homeowners  
and Industry”

“adopt a Carbon tax with 
Reinvestment and Convert Natural 
gas to gasoline to Reduce Emissions 
over 50% in 20 years”

“the Emerging post-kyoto  
Climate policy framework  
as Explained through New  
Enviro-economic Metrics”
16th Annual Energy, Utility and Environment 
Conference, Phoenix, February 2013
Dr. Stephen Sewalk, Copresenter, 
Franklin L. Burns School of Real Estate 
and Construction management

“Nonalignability and Value Relevance 
in the presence of Competition”

“how a late Entrant Can Surpass  
the performance of the first Mover: 
attribute Nonalignability and  
Value Relevance”
American marketing Association 2013 
Winter marketing Educators Conference, Las 
Vegas, February 2013
Dr. Ali Besharat, Copresenter, 
Department of marketing

JaNUaRy
“further Evidence of Corporate  
Social Responsibility and firm 
performance linkage”
International Business and Social Science 
Research Conference, Dubai, United Arab 
Emirates, January 2013
Dr. Bahman Ebrahimi, Author, 
Department of management

“a Monte Carlo Model of a Wind 
power generation Investment”
the International Conference of the 
Academic and Business Research Institute, 
Orlando, Florida, January 2013
Dr. Irina Khindanova, Copresenter, 
Reiman School of Finance

“fairness, accountability and the 
Determination of audit failure Due to 
a lack of professional Skepticism”
the American Accounting Association 
Auditing Section mid-year meeting, New 
Orleans, January 2013
Dr. Erin Nickell, Presenter, School of 
Accountancy

“Natural Disasters, property Values 
and Eminent Domain”
30th Annual Advanced ALI-ABA Course of 
Study, miami, January 2013
Dr. Ron throupe, Presenter, Franklin L. 
Burns School of Real Estate and 
Construction management

DECEMBER
“Markets as Cultures: an Exploration 
of Values and Symbols in Value 
Co-creation and the (Re)
contextualization of Markets”
Forum on markets and marketing, University 
of Auckland, Auckland, New Zealand, 
December 2012
Dr. melissa Akaka, Copresenter, 
Department of marketing

oCtoBER
“John Chambers, CISCo, and Its 
Internal governance Systems”
North American Case Research Association’s 
Annual meeting, Quincy, massachusetts, 
October 2012
Dr. Vi Narapareddy, Copresenter, 
Department of management

“Envirofit International: Cracking the 
Bop Code”
North American Case Research Association’s 
Annual meeting, Quincy, massachusetts, 
October 2012
Dr. Vi Narapareddy, Presenter, 
Department of management

“overcoming Cultural Diversity in 
International Business Courses: Issues 
in teaching Cases for a Diverse 
groups of Students”
North American Case Research Association’s 
Annual meeting, Quincy, massachusetts, 
October 2012
Dr. Vi Narapareddy, Panelist, 
Department of management

SEptEMBER
“a Service Ecosystems approach for 
International Marketing”
Keynote Speech at the Forum on markets 
and Institutional Logics, meiji University, 
tokyo, September 2012
Dr. melissa Akaka, Copresenter, 
Department of marketing
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P i o n e e r  A c h i e v e m e n t s
congratulations to our Faculty and staff for their considerable Achievements 

Dr. Bahman 
Ebrahimi

Department of 
Management

Michele  
lutz

Department 
of Marketing

Barbara 
Stuart

Department of 
Management

tia Quinlan-
Wilder

Department of 
Marketing

Scott toney

Department 
of Business 
Information 
and Analytics

FACULty

StUDENtS

Beta Gamma Sigma at Daniels
For more than 100 years, Beta Gamma 
Sigma has rewarded academic scholarship 
in the field of business. the organization 
grew in the early 20th century and became 
nationally recognized by the Association 
to Advance Collegiate Schools of Business 
(AACSB) in 1919. membership in Beta 
Gamma Sigma is the highest 
recognition an undergraduate 
or graduate business student 
anywhere in the world can 
receive by a school accredited 

by AACSB International. the University of 
Denver’s Beta Gamma Sigma chapter—
hosted by the Daniels College of Business—
was founded in 1926, and was the 19th 
chapter (of 513 chapters nationwide).  

Each spring and summer, new inductees 
are welcomed into Beta Gamma 
Sigma. In spring 2012, DU inducted 

81 graduate students and 61 
undergraduate seniors. In summer 
2012, 25 graduates and four 
undergraduates were welcomed 
into the society. these students 

were among the top of their graduating 
class and receive a lifetime membership 
with benefits including career boards to a 
large alumni network. 

Beta Gamma Sigma members hold 
positions in for-profit and nonprofit 
endeavors and serve in governmental 
roles and in education. there are currently 
650,000 alumni in all 50 states and more 
than 160 countries around the world. 

If  you are a member and would like 
to reconnect, contact Bill hinton at 
Seabee1111@msn.com.       (continued)

Dr. paul Seaborn of the 
Department of management was 
recently selected by members 
of the Research Committee of 
the Academy of management’s 
Business Policy and Strategy (BPS) 
Division as a finalist for the 2012 
Wiley Blackwell Outstanding 
Dissertation Award for his Ph.D. 
dissertation, “Competition and 

Incentives in Rating markets.” Dr. Seaborn and the other 
finalists will lead the BPS division’s dissertation workshop 
at the 2013 Annual Academy of management meeting in 
Orlando, Florida, in August.

Dr. Melissa akaka of the 
Department of marketing 
was recently nominated 
for an Outstanding Author 
Contribution Award by the 
Review of Marketing Research 
for her 2012 paper, “An 
Exploration of Networks in 
Value Cocreation: A Service- 
Ecosystems View.” 

the following Daniels faculty members have  
been awarded grants by the University of  
Denver’s Office of teaching & Learning for  
creating online/hybrid courses: 
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Beta Gamma Sigma at Daniels 
StUDENtS

ALUmNI

t. Ryan Greenawalt 
(BSBA 2002) was recognized 
at the University of Denver’s 
annual Founders Day Gala 
as the recipient of the Ammi 
hyde Award for Recent 
Graduate Achievement. First 
awarded in 1993, the Ammi 
hyde Award is given to one 
alumnus or alumna each 
year who has demonstrated 
achievement of a notable 
measure in his or her field. 

the Daniels College of Business and the University of Denver congratulate the following 
inductees from spring 2012:

Congratulations to the following 
students, inducted in summer 2012: 

Reema Alhassawi
Angela Allen
Reham Alsinan
Keola Apio
Nicole Archambeau
Stephen Bandrowsky
molly Barnes
Xenia Belousova
William Berg
Felix Bernhoerster
Dylan Bohlender
matthew Burgess
Katelyn Burke
Janet Burkhardt
michael Ceilley
Dalong Chen
mao-ting Chien
Amrutaa Chinnasamy
meara Christian
Baxter Cochennet
Jillian Cohen
Bryan Coming
John-Creig Coogan
Patrick Cox
matthew Davis
Binh Diep
Drew Dondelinger
Derek Duran
Deborah Dylan
Chad Edwards

Angela Ellis
Shad Estreich
Shelby Fall
Catarina Farrow
William Foster
Kristin Friedery
Lauren Friesen
Kelsey Garrett
molly Gasch
Rae Lynn Golladay
Xin Gong
Zachary Gonzales
Jason Gritters
Jiwei Gu
yinghui Gu
mcKenna hall
Dane harbaugh
Nicole haselden
Linsey hempel
Daniel herr
Jesse Irvin
matthew Jones
maria Kachaeva
Pei Ke
Gabriel Keeler
Elya Kinsey
matthew Kirby
Svyatoslav      
    Komogorov
Emily Kreis

Leah Kuehn
James Lee
Nathan Leiphardt
michael Leman
Jacqueline Leung
Nicholas Levich
Jay Liang
Louis Llanes
Edward Lobb
Darrell Lomelino
Brooke-Lynn Lomelino
Sarah Lonowski
yiyang ma
Benjamin marsh
Kathleen martell
Susan martin
Nicole mattson
David mayers
Ian mcNab
Jessa mehlhoff
mallie miles
Jennifer moe
Olivia moran
Daniel morrison
Sudarsana mullangi
Laura Newman
Olivia Nicholson
Victoria Noetzel
Daniel O’Connell
Jarred Olson

timothy Otto
Alexandra Pacienza
Aaron Peterson
Richard Pfeiffer
Cecily Pirozzoli
Dylan Proietti
Nickolas Radishofski
marco Rafanelli
mushfiqur Rahman
Sydney Raith
Kenneth Reesor
Robbyn Richardson
thomas Richardson
Bruce Rigaud
Nicholas Robertson
maryleigh Rogers
Patrick Rogers
Evan Romero
Cory Ross
taylor Rowe
James Schermerhorn
Ryan Shaughnessy
Kelly Shipp
Debi Shupe
Aleks Siegel
David Sieradzki
Zijia Song
Brianna Springer
Aaron St. Gelais
Juliette Stathis

Alexis Steinhauer
Peter Strom
Emalee Sugano
Jonathan Sullan
Guofeng Sun
Anthony testolini
melissa thompson
Danika tibbetts
molly tomkins
mcKenna toonen
Leah turner
Nastassia  
     Urlapava-hill
Dale Varner
Eugene Wang
Lei Wang
Lu Wang
Xiaohan Wang
Kelsey Wasylenky
Katey Webber
Samantha Wirtz
yuemin Wu
Britta youngren
yang yuan
Zachary Zager
yunchang Zhang
Nan Zheng
yifei Zhu
Sarah Zimbelman

James Altman
Sarah Baker
Valerie Baum
Vincent Cesare
Drew Dondelinger
Jeffrey Frim
Jeffrey Fugate
William hohmann
Jesse Irvin
Olga Kasjantsuk
Jeffrey Krumsick
Stephen miller
Brett Paradis
John Paschal
maria Piper

Nathan Pollak
Brian Rants
Joseph Raskauskas
Jakob Regalado
Brian Reger
Clayton Sayers
Christopher Scarlata
Peter Schulz
John Sitarz
hughes Smith
David Stewart
Neal Sullivan
Andrew van Zelm
mark yaklich



SHOWYOUR
SHOWYOUR

PRIDEPRIDE

Get your Daniels Pioneer gear at the new Daniels online store— 
the official store for the Daniels Pioneer Network.

getDanielsgear.com
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• MKTG 2920: Business-to-Business Marketing  
—Tia Quinlan-Wilder  

Undergraduate marketing majors 
are learning about focus groups 
through participating with White 
Wave Foods. White Wave was 
pleased to have Daniels students 
write and deliver a survey for 
them to their customers.  

• MKTG 4530: Marketing Research   
—Dan Hoffman 
Graduate students undertook a business-to-business 
project for Southwest Windpower to understand the 
popularity of their different wind turbines, reasons 
for purchase, how Southwest Windpower compares 
to competitors and 
the demographic 
profile of their 
dealer base (as 
well as the highest 
volume dealers). 
the graduate 
marketing research 
class gathered and 
analyzed data from 
200 distributors.   

Department of Marketing

the Department of marketing is deeply committed to sharing marketing expertise with our students and giving 
them experiential learning opportunities. to accomplish this, we often bring clients into the classroom. From 
marketing research to customer experience management, from advertising to the Daniels Gateway class, our 
industry connections add to the student experience and contribute to client success as well. A few experiential 
classes include: 

A recent student put it best. “Studying at Daniels has given me access to accomplished professors and practical opportunities. I recently 
completed a Customer Experience management course with Professor Baack where my peers and I evaluated the University’s men’s and 
women’s lacrosse teams to evaluate the customer experience at the games. Working with students, coaches and a host of DU athletic 
staff was a great experience and gave me great insight into a legitimate marketing position. the project really brought light to all the 
conscious and unconscious cues and interactions that shape the experience a person has with a product or service. Courses like this with 
complementing projects are what I love about learning.”   

If your organization is interested in getting involved with the Department of marketing, contact Dr. Carol Johnson at  

cjohnson@du.edu.

• MKTG 4220: Customer Experience Management   
—Dr. Dan Baack 
Graduate students designed and implemented a customer 
experience management project focused on the DU men’s 
and women’s lacrosse teams for the Department of Athletics. 
Students engaged with lacrosse coaches, DU students, sports 
fans, program administrators and the marketing and ticketing 
staff to research existing lacrosse program activities and 
develop and present a program plan to enhance the customer 
experience among DU Lacrosse fans who attend games.  

• MKTG 3400: Introduction to Advertising   
—Dr. Theresa Meier Conley 
to prepare undergraduate students interested in 
pursuing an advertising career, students were recently 
asked to develop a promotion plan for Colorado 
Guitar Company that would address several key goals: 
develop consistent branding and brand awareness 
among potential clients, advertising consistency and a 
cohesive social media strategy.  
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graduate Student operations 
In January 2013, a group of 20 graduate students visited legendary 
investor Warren Buffett at the headquarters of Berkshire hathaway in 
Omaha, Nebraska. Each year, Buffett invites business students from 
colleges around the world to participate in a two-hour question and 
answer session, tour his companies, Nebraska Furniture mart and 
Borsheims, and have lunch at Piccolo Pete’s Restaurant, Buffett’s popular 
Omaha steakhouse. Six Daniels students joined Buffett at his table: Sarah 
Avellar, hannah Eddy, Alexandra Gardner, William mueller, Andy Reger 
and Xiaowen (mary) Xu. 

Daniels students were joined by students 
from the colleges of business at Boston 
University, Ibmec Business School in 
Brazil, texas A&m University, University 
of Southern California, University 
of texas, University of toronto and 
University of Washington.

Institute for Enterprise Ethics
On January 10, 2013, senior executives from 
10 Denver-based companies joined Dr. Karen 
Newman, Department of management, for 
an executive breakfast session titled “Ethical 
Leadership and the millennial Generation.” 
Following Dr. Newman’s opening comments, the 
group exchanged ideas on the challenges and 
opportunities of leading an ethical organization of 
employees with a new and different set of values 
and behaviors, concluding that if handled well, 
today’s generation will likely have a very positive 
impact on their organizations and its leaders.  

“Social media and the Ethics and Compliance 
Program” was the topic for a roundtable discussion 
on February 7 with Dr. Kevin O’Brien of the 
Department of Business Ethics and Legal Studies 
and Brad Friedman of the Friedman Group. the 
two explored how to best design and manage 
appropriate policies for the use of social media that 
preserves the rights of employees while protecting 
the interests of the company. 

On April 11, Dr. Erin Nickell, School of 
Accountancy, led a roundtable discussion titled  
“the Ethics Risk Assessment.”

the Institute for Enterprise Ethics recently 
interviewed four outstanding Daniels faculty 
members and two Denver accounting and 
governance experts on how the Enron debacle in 
2001 changed the behavior and decision making of 
corporate executives and board directors. 

On may 9, the Institute will host Bill heck, president 
of the Colorado chapter of the National Association 
of Corporate Directors. heck will lead an executive 
breakfast discussion on how to have a meaningful 
and productive discussion about ethics with your 
board of directors. 

Check out the Institute’s website for a robust 

video library and frequent posts and discussions 

on a range of topics at enterpriseethics.org.

d e pa r t m e n t  n e w s
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REtIRED: facul t y 
Dr. Rotimi aderohunmu 
Department of Business Information and 
Analytics 
1993 to 2013

Dr. Jan Brocker 
Department of marketing 
1995 to 2013

Dr. peter lathrop 
Department of marketing  
2006 to 2013

Dr. Robert Mill 
Fritz Knoebel School of hospitality 
management 
1981 to 2013

Dr. James o’toole 
Department of Business Ethics and Legal 
Studies 
2007 to 2013

Dr. Michael Williams 
Reiman School of Finance 
1998 to 2013

hIRED:  
Franklin L. Burns School of Real Estate 
and Construction Management 
Ceci Smith as Assistant to the Director

College Operations 
Marcy Cozzens as human  
Resources Generalist

Graduate Recruitment and Admissions 
lindsey lauman as Graduate 
Admissions manager

Jackelyn Nguyen as Enrollment 
marketing manager

Fritz Knoebel School of Hospitality 
Management 
Janeen todd as Assistant to the Director

MBA Programs 
Sara luke as Financial Administrative 
Assistant 
lauren Collins as International Student 
Experience Specialist

Each year, Daniels welcomes new faces and bids farewell to those who have been a part of our lives 
for many years. here, we recognize newly hired and promoted faculty members and staff, thank 
retiring professors and welcome the newly appointed officers of the College’s many undergraduate 
and graduate student organizations.

Building Our Compass
Dr. James O’toole came to the Daniels College of Business in 2007 with some pretty big shoes to fill. 

As the Daniels Distinguished 
Professor of Business Ethics —created 
in memory of Bill Daniels, the College’s 
namesake—Dr. O’Toole was charged 
with leading the Daniels Compass, a 
brand new initiative to reinvent the 
College’s graduate business programs. 
The Compass curriculum integrates the 
fundamental business disciplines with 
the areas of leadership, self-awareness, 
teamwork, sustainable development, 
corporate social responsibility and 
innovation and ethics, giving students 
the foundation needed to make complex 
decisions, understand stakeholder needs, 
collaborate effectively and lead in an 

interconnected global 
business environment. 
Today, the Daniels 
Compass is woven 
throughout all Daniels 
programs, graduate and 
undergraduate. 

Dr. O’Toole 
earned a PhD in 
social anthropology 
at Oxford University, 
where he was a Rhodes Scholar, and 
a BA in humanities at the University 
of Southern California. His extensive 
business and academic career included 
serving as management professor 

at the University of Southern 
California’s Marshall School 
of Business (and later, research 
professor in its Center for Effective 
Organizations), executive vice 
president of the Aspen Institute 
and managing director of Booz 
Allen Hamilton’s Strategic 
Leadership Center. A prolific 
author of 19 bestselling business 
books, including Transparency: How 

Leaders Create a Culture of Candor and 
The Executive Compass, Dr. O’Toole was 
named one of the 100 most influential 
people in business ethics by Ethisphere 
in 2007.

R e t I R e D
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Let Me Tell You a Wee Story

Bob Mill took his first 
hotel job a year into his 
pharmacy degree program 
at Heriot-Watt University 
in his native Scotland—
and life thereafter changed 
forever. “I absolutely fell 
in love with the industry,” 
he admits. “I tell students 
all the time to get a job in 
a restaurant or hotel if they’re unsure 
about hospitality. If you love it, you 
can’t possibly do anything else.” 

After transferring to the University 
of Stranthclyde’s hotel school, Dr. Mill 
found his way to teaching, saying an 
influential professor made him go from 
“wanting to be the general manager 
of a hotel to wanting to be his succes-
sor.” He soon applied for—and was 
awarded—the St. Andrew’s Society 
of the State of New York Scholarship, 
which funds two Scottish graduate 
students to study in the U.S. each year. 
At Michigan State University, he com-
pleted his MBA in hotel, restaurant and 
institutional management in 1972 and 
his PhD in education in 1978.

After a teaching stint at 
Michigan State, Dr. Mill 
joined the School of Hotel and 
Restaurant Management (now 
the Fritz Knoebel School of 
Hospitality Management) at 
the Daniels College of Business 
in 1981. “I looked around the 
country for a very strong pro-
gram within a very strong col-

lege—and of course a great place to 
live,” he says. “As a Scottish boy previ-
ously living in the Midwest, I didn’t 
realize the sun could shine in winter 
until I came to Colorado.”

In addition to teaching, Dr. Mill 
held a number of administrative roles 
throughout his Daniels career. He was 
director of the Knoebel School and 
director of graduate programs when 
Daniels offered a graduate hospitality 
program in the 1990s. From 1995 to 
2009, he served as the first director of 
undergraduate programs at Daniels, 
spearheading two major curriculum 
redesigns and an academic minor in 
tourism and helping expand the under-
graduate program significantly. “I really 

enjoyed being able to influence the pro-
gram,” he says. “I liked helping Daniels 
students navigate their way around the 
University and being their advocate.” 

Outside Daniels, Dr. Mill always 
made time for scholarly activities. He 
is a two-time Fulbright Scholar (to 
India and Hungary) and the author of 
six books on tourism and hospitality, 
which have been translated into several 
other languages. 

In 2009, Dr. Mill returned to full-
time teaching—where his heart is. 
Every fall, he admits, he still gets excit-
ed nervous for the first day of classes. 
What he’s enjoyed the most is quite 
simple. “The students, the students,  
the students. I take my responsibility  
to help shape their lives very seriously.  
I try to give them all of the tools I can.” 

Dr. Mill recently reminded his final 
group of students that he will always 
cheer them on. “I held up the class  
list and said, ‘You are all on target  
to graduate in June 2016. On that  
first Saturday in June 2016, I will be  
at Magness Arena. And I want to see 
you there.’” 

Office of Alumni Relations, 
Advancement and Corporate and 
Community Relations  
kari graham as Administrative Assistant

Office of Communications and 
Marketing 
Jennifer Sparks as Project manager

Office of the Dean 
Stephen Miller as Senior Director  
of Entrepreneurship

Strategic Issues 
Jessica goldberg as Associate Director 
for Communications

Suitts Graduate and Alumni Career 
Management Center  
Susan goodwin as Assistant Director and 
Graduate Career Coach

katie huber as Associate Director,  
Career Services

Melena postolowski as Assistant Director 
and mBA Career Advisor

lydia Ross as Recruiting manager and 
Systems Administrator

Brent thompson as Associate Director, 
Career Services

pRoMotED
Franklin L. Burns School of Real Estate 
and Construction Management 
Debra ortlip to Professional  
Education Coordinator

Executive and Professional MBA 
Programs 
Suzanne Dastin to Program Developer

Graduate Student Recruitment  
and Admissions 
Carly Neylan to Assistant Director  
of Enrollment marketing

Office of Advancement, Corporate  
and Community Relations 
andrea Matousek to Senior Director, 
Advancement, Corporation and 
Community Relations

Office of Alumni Relations, Annual 
Giving and Stewardship 
Mona Spitz to Senior Director, Alumni 
Relations, Annual Giving and Stewardship

Suitts Graduate and Alumni Career 
Management Center  
lucy Chused to Assistant Director and 
mBA Career Advisor

patricia hickman to Associate Director  
of Planning and Operations and mBA 
Career Advisor

R e t I R e D
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ElECtED
Alpha Kappa Psi 
Derrick higgins as President, Rui Li as 
VP of Administration and Fundraising, 
Irene Bischofberger as VP of 
membership, Vincent Chen as VP of 
marketing, Derek White as VP of 
Alumni Relations, Kate Gray as master 
of Rituals and Parliamentarian, and 
Rachel Firmin and Shawna matthews as 
Pledge Educators

Daniels Entrepreneurship Society 
John Coogan as Vice President

Daniels Graduate Women in Business 
Lauren Fanelli as Vice President, 
Bethany Kaufman as historian and 
Robben Beckman as treasurer

Daniels Senators 
Daniel Rosenblum and Samuel Garry as 
Daniels Senators, and Zach Gart as 
Fritz Knoebel School of hospitality 
management Senator

DU Marketing Association 
Kelley moore as Social media  
Chair, Sophia Gao as Operations  
Chair and Stephanie Sun as 
International Representative

International Business Association 
margrete Waade as Vice President and 
Kiersti Bird as Director of marketing

Real Estate and Construction 
Management Club 
Katie Johnson as President, marvin 
Lummis as VP of Finance, mary DeFanti 
as VP of Communications, mark 
Binkowski as VP of Events and Spencer 
Van Schaack as VP of marketing

A Second Career; A First Love
After texan michael “mickey” Williams earned bachelor’s and 
master’s degrees in economics (from Austin College and Southern 
methodist University, respectively), he began his career as an 
economist, working for companies like texas Instruments and 
Criterion Inc., an economic consulting firm. Soon, he obtained his 
PhD from Southern methodist and transitioned into the economic 
side of the banking industry, working for one of texas’ largest banks. 

In the mid-1980s, Dr. Williams’ banking job 
brought him to Austin, and he began teaching 
finance as an adjunct at the University of Texas. 
“I discovered that teaching was more fun than 
anything I’d ever done,” he says. “You’re always 
learning and growing.” In 1990, a full-time 
senior lecturer position opened at UT, and Dr. 
Williams landed the job. When a colleague 
left for the Daniels College of Business at the 
University of Denver and encouraged him to 
follow, he didn’t hesitate. Dr. Williams became 
one of the College’s first clinical professors in the 
Reiman School of Finance in 1998. 

In the classroom, Dr. Williams was known for bringing real-world 
knowledge and experience. His banking and investment background made 
him the ideal person to help run the Marsico Investment Fund course for 
graduate students, a practical class in which students manage the $500,000 
endowment established by Tom Marsico. For several years, he was involved 
with the Organized Walk Down Wall Street course, a renowned Reiman 
program whereby students visit New 
York City and several investment 
banks, financial institutions and the 
trading floor of the New York Stock 
Exchange. In 2011, Dr. Williams was 
recognized by the DU men’s basketball 
team for his service to the University. 

Pioneer pride now runs deep 
in Dr. Williams’ family, with both 
of his daughters, Susan (BA 2004, 
psychology and criminology with 
a business minor) and Catherine 
(MBA, BSEE 2003), attending DU. 
As he retires, he says he will miss his colleagues, students and intellectual 
experiences. “One thing I’ve learned in my time here is the respect this 
institution draws from the community,” Dr. Williams says. “I’m very proud 
to say I’ve taught for DU and Daniels for 15 years. It’s been really enjoyable.” 
  

“One thing I’ve 
learned in my time 
here is the respect this 
institution draws from 
the community.”

R e t I R e D



JaNUaRy
Denver Business Journal, January 18

“University of Denver’s Daniels College 
Picks miller for Entrepreneurship 
Position”
fEatURINg: Stephen miller, Senior 
Director of Entrepreneurship 

U.S. News & World Report, January 17
“Psst … Sometimes micromanaging Is a 
Good thing”
fEatURINg: Dr. Christine Riordan, Dean

The Denver Post, January 13
“Shareholders Unhappy with historic 
Scott’s Liquid Gold” 
fEatURINg: Dr. maclyn Clouse, Reiman 
School of Finance 

CBS News Moneywatch, January 8
“U.S. housing market Finally Ready For 
take-Off?”
fEatURINg: Dr. Ron throupe, Franklin L. 
Burns School of Real Estate and 
Construction management

Forbes, January 8
“three Ways Overconfidence  
Can make a Fool of you”
aUthoRED By: Dr. Christine  
Riordan, Dean

Denver Business Journal, January 4
“mentors Fill Key Roles in DU’s mBA 
Program”
fEatURINg: the mBA program at the 
Daniels College of Business

MSN Money, January 3
“Families of Aurora Victims Reject 
theater Promotion”
fEatURINg: Dr. maclyn Clouse, Reiman 
School of Finance

DECEMBER
KUSA-TV 9News, December 31

“‘Cliff’ Could Result in Colorado’s Fall 
from Space”
fEatURINg: Dr. maclyn Clouse, Reiman 
School of Finance

Denver Business Journal, December 28
“DU’s Daniels Business College Names 
Entrepreneurship Director”
fEatURINg: Stephen miller, Senior 
Director of Entrepreneurship, and Dr. 
Christine Riordan, Dean

MSN Money, December 21
“Smoking Pot on the Clock Gets 
Another Look”
fEatURINg: Karen Dowd, Executive 
Director, Graduate Career Services, 
Suitts Graduate and Alumni Career 
management Center 

The Denver Post, December 21
“Denver metro home Values Expected 
to Rise $21.4 Billion in 2012”
fEatURINg: Dr. Ron throupe, Franklin L. 
Burns School of Real Estate and 
Construction management

eHow Money, December 18
“the Fiscal Cliff and you”
fEatURINg: Dr. maclyn Clouse, Reiman 
School of Finance

KUSA-TV 9News, December 17
“Economist: Focus on the Debt, Not 
‘Fiscal Cliff’”
fEatURINg: Dr. maclyn Clouse, Reiman 
School of Finance

Investor’s Business Daily, December 7
“Build Ethical Operation with Rules, 
transparency”
fEatURINg: Dr. James O’toole, 
Department of Business Ethics and 
Legal Studies

U.S. News & World Report,  
December 3

“Rolling Jubilee Aims to Buy and Forgive 
Debt”
fEatURINg: Dr. maclyn Clouse, Reiman 
School of Finance

Pensions & Investments, December 3
“mutual Fund Ratings Not All they’re 
Cracked Up to Be”
fEatURINg: Dr. C. thomas howard, 
Reiman School of Finance

NoVEMBER
Investor’s Business Daily, November 28

“David Ogilvy Built An Empire And 
Changed the Ad Game”
fEatURINg: Greg Wagner, Department 
of marketing

Strategy+Business, November 27
“Best Business Books 2012: Capitalism – 
of markets and morals”
aUthoRED By: Dr. James O’toole, 
Department of Business Ethics and 
Legal Studies

In 2012 and 2013, the national and international media 
called upon our faculty and staff for insight on today’s issues. 
Following is a list of just some of the print, broadcast and 
online media that featured our experts.  
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Time Magazine, November 19
“Viewpoint: marijuana, market Forces 
and Why Colorado’s New Pot Law 
Could Actually Be a Black-market 
Boon”
fEatURINg: Dr. maclyn Clouse, Reiman 
School of Finance

MSN Money, November 14
“the ‘Green Rush’ Is On for marijuana 
Companies”
fEatURINg: Dr. maclyn Clouse, Reiman 
School of Finance

KUSA-TV 9News, November 7
“Voters Overwhelmingly Support 
Schools”
fEatURINg: Dr. maclyn Clouse, Reiman 
School of Finance

KUSA-TV 9News, November 4
“Social media Supporters Now Crucial 
to Campaigns”
fEatURINg: Dr. Stephen haag, 
Department of Business Information 
and Analytics

The Denver Post, November 2
“DaVita Building is Big Winner in DU’s 
Project of the year Competition”
fEatURINg: Dr. mark Levine,  
Franklin L. Burns School of Real  
Estate and Construction

oCtoBER
Denver Business Journal, October 31

“CoBank to Sponsor DU’s Business 
Ethics Center”
fEatURINg: the Institute for Enterprise 
Ethics

Harvard Business Review, October 25
“traditional marketing Planning Is 
Wrong for your New Venture”
fEatURINg: Dr. Peter Whalen, 
Department of marketing

Bloomberg BusinessWeek, October 22
“Using the Presidential Debates as a 
‘teachable moment’”
fEatURINg: Dr. hugh Grove, School  
of Accountancy

Financial Times, October 22
“ten Questions with Olaug Svarva”
fEatURINg: Olaug Svarva (mBA 1983, 
BSBA 1982)

Denver Business Journal, October 14
“Financial times: University of Denver’s 
Daniels among World’s top 100 
Executive mBA Programs”
fEatURINg: Dr. Christine Riordan, Dean

Denver Business Journal, October 12
“Denver Business Journal Announces 
2012 Power Book Finalists”
fEatURINg: Dr. Christine Riordan, Dean

Capital Finance International,  
October 9

“Leading Rapid Change”
fEatURINg: Dr. Christine Riordan, Dean

Denver Business Journal, October 9
“Which Colorado Schools made 
Princeton Review’s Lists?”
fEatURINg: the University of Denver

U.S. News & World Report, October 9
“how to Deposit Checks with  
your Smartphone”
fEatURINg: Dr. Stephen haag, 
Department of Business Information 
and Analytics

CNN, October 8
“Did Debate make Undecided Voters 
more Decided?”
fEatURINg: Dr. Christine Riordan, Dean

The Denver Post, October 7
“Zeppelin’s Sixth Building on taxi Site in 
RiNo Near Completion”
fEatURINg: Dr. mark Levine,  
Franklin L. Burns School of Real  
Estate and Construction

Individual.com, October 4
“U.S. Bank Inks New Sponsorship Deal 
with University of Denver”
fEatURINg: Voices of Experience 
speaker series 

San Francisco Chronicle, October 3
“Romney, Obama Square Off in Polite 
Debate”
fEatURINg: Dr. maclyn Clouse, 
Department of Business Ethics and 
Legal Studies

KDVR-TV Fox 31 Denver, October 3
“DU Business Professor talks about 
Importance of Economics in Debate”
fEatURINg: Dr. Robert mcGowan, 
Department of management

MTV News, October 3
“What Would you Ask the 
Candidates? young Voters Weigh In 
Before tonight’s Presidential Debate!”
fEatURINg: Jackelyn Nguyen (BSBA 
2012) and Alexa Cain, mBA student

KCNC-TV CBS 4, October 3
“DU Professor Says Debate Is 
University’s turn In the Spotlight”
fEatURINg: Dr. Robert mcGowan, 
Department of management

Fox Business News, the Wall Street 
Journal, October 3

“Voters Want Candidates to be Civil”
fEatURINg: Dr. Buie Seawell, 
Department of Business Ethics and 
Legal Studies
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MTV News, October 1
“Will Presidential Debate make Up this 
young Voter’s mind?”
fEatURINg: Alexandra Gardner, 
President, Graduate Business  
Student Association

SEptEMBER
Denver Business Journal,  
September 28

“Denver Debate’s Economic Estimates 
Vary; Will It Be $10m? $15m?”
fEatURINg: Dr. maclyn Clouse, Reiman 
School of Finance

WBTV, September 25
“Debate Preview: Candidates to Duel 
Over Domestic Issues”
fEatURINg: Dr. Buie Seawell, 
Department of Business Ethics and 
Legal Studies

Denver Business Journal,  
September 25

“DU Receives $5m Gift from Rental-Car 
Company CEO”
fEatURINg: Dr. Christine Riordan, Dean

National Public Radio Marketplace, 
September 19

“Positive Signs Emerge in the housing 
market”
fEatURINg: Dr. Ron throupe, Franklin L. 
Burns School of Real Estate and 
Construction management

“ how to Use Optimism to 
Defeat Adversity”

   aUthoRED By: Dr. Christine     
Riordan, Dean

September 26

The Denver Post, September 17
“Family members Feud over control of 
Denver’s Pasquini’s Pizza”
fEatURINg: Kim Schneider malek, 
School of Accountancy

BizEd, September 15
“DU Launches Freshman App Course”
fEatURINg: Dr. Stephen haag, 
Department of Business Information 
and Analytics

Los Angeles Times, September 12
“In Colorado, Economy Rebounds, but 
Not Support for Obama”
fEatURINg: Dr. Ron throupe, Franklin L. 
Burns School of Real Estate and 
Construction management

The Denver Post, September 10
“Denver Post, University of Denver to 
host Panel Discussion Before 
Presidential Debate”
fEatURINg: Dr. Sharon Lassar, Director, 
School of Accountancy

KUSA-TV 9News, September 6
“Economic Recovery Being Driven by 
housing”
fEatURINg: Dr. maclyn Clouse, Reiman 
School of Finance

CBS Denver, September 4
“mudslinging Not About to Go Away”
fEatURINg: Greg Wagner, Department 
of marketing 

The Denver Post, September 1
“Space Race hitting home”
fEatURINg: Dr. Ron throupe, Franklin L. 
Burns School of Real Estate and 
Construction management

aUgUSt
National Journal, August 26

“Big Cash Windfall Unlikely for tampa, 
Charlotte”
fEatURINg: Dr. maclyn Clouse, Reiman 
School of Finance

Newswise, August 23
“Advertising Study: Upper-middle 
Income Countries muddle the message 
When Competing for Foreign Direct 
Investment”
fEatURINg: Dr. Daniel Baack, 
Department of marketing

SmartBlog on Leadership, August 21
“the Value you Create: your Raison 
D’être”
aUthoRED By: Dr. Christine  
Riordan, Dean

Daily Camera, August 19
“how the Camera Calculated CEO Pay 
in Boulder, Broomfield Counties”
fEatURINg: Dr. maclyn Clouse, Reiman 
School of Finance

The Denver Post, August 14
“Realtor Niederman Calls 7-figure 
Purchase of Denver.com ‘Priceless’”
fEatURINg: Dr. Stephen haag, 
Department of Business Information 
and Analytics

KUSA-TV 9News, August 9
“A Lot Riding for Broncos on manning”
fEatURINg: Dr. Robert mcGowan, 
Department of management

QSR Magazine, August 2
“Power of Prevention”
fEatURINg: Eric Lane, Senior Director of 
Operations, Fritz Knoebel School of 
hospitality management

ColoradoBiz, August 1
“Executive Edge: Christine Riordan.  
Dean Leads DU Daniels College of 
Business to New heights”
fEatURINg: Dr. Christine Riordan, Dean

Human Resource Executive, August 1
“Discrimination Ruling Puts Employers to 
the test”
fEatURINg: Dr. Christine Riordan, Dean
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VOLUNtEER LEADERShIP

the Daniels Executive Advisory Board consists of leaders from across a broad spectrum of industries, each bringing 
unmatched experience and visionary leadership to the table. these exceptional individuals gather to provide insight to the 
College, act as a sounding board and share best practices.  

Chair: Wayne Murdy , 
Retired Chairman,  
Newmont mining Company

Vice Chair: Michael St. John ,  
BSBA 1981 
managing Partner, LCS, LLC

Vice Chair of International Boards:  
p. Scott lowery, JD 1985, BSBA 1982 
Founder and Chairman,  
Squaretwo Financial

International Board Members

Noreen Doyle 
Chairman of the Board, Credit  
Suisse International

Stewart glendinning 
CEO, molson Coors Brewing  
Company Canada 

george Spentzos 
managing Director, Global  
markets, Societe Generale 

U.S. Board Members

Christopher ancell, BSBA 1984 
Senior Vice President, Sales and  
Sales Engineering, CoreSite

Brad Busse, BSBA 1980 
managing Director, Co-head, U.S. 
Communications media & Entertainment 
Group, RBC Capital markets

andy Daly, Executive mBA 1980 
President, Gore Peaks Investments, LLC

Navin Dimond, mBA 1987 
Founder, CEO and President of 
Stonebridge Companies

Mary Duke, mAcc 1983, BSBA 1983 
Former head of Private Wealth 
Solutions, Americas, hSBC Private Bank

DANIELS EXECUtIVE ADVISORy BOARD 2012–2013
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VOLUNtEER LEADERShIP

the Strategic Advisory Committee 
is a group of five DU Board of 
trustee members and the Chair  
of the Executive Advisory Board 
who counsel the College on 
strategic issues. 

the Alumni Advisory Board provides guidance to the Office of Alumni 
relations on alumni engagement. the board works to strengthen ties among 
alumni, current students and the College.

patty fontneau 
CEO and Executive Director, Colorado 
health Benefit Exchange

Barbara grogan 
Founder, Western Industrial  
Contractors Inc.

Nick hackstock 
President and Co-owner, highlands 
Companies, Inc.

pat hamill, BSBA 1981 
CEO, President and Founder,  
Oakwood homes

lowell hare, BSBA 1972 
President and CEO, Journal  
Center Corporation

ted kleisner, BSBA 1967 
CEO and Chairman of the Board, 
hershey Entertainment &  
Resorts Company

James lentz, mBA 1978, BSBA 1977 
CEO and President, toyota motor  
Sales USA

Sean Menke, Executive mBA 2001 
managing Partner, Vista Strategic 
Group LLC

Moni Miyashita, Executive mBA 1984 
Senior Advisor, merger management, 
mcKinsey & Co.

Dennis Mullen 
Retired Chairman and CEO, Red Robin 
Gourmet Burgers

trygve Myhren 
President, myhren media, Inc.

Zachary Neumeyer 
Chairman and CEO, Sage hospitality

Robert Newman 
Owner, Greenwood Gulch Ventures 
Co-founder, JD Edwards

R. Scott Nycum, Jr. 
managing Director, JPmorgan  
Chase & Co.

David phillips, BSBA 1979 
Senior VP Field Operations, North 
America, hyatt hotels Corporation

kevin Reddy 
CEO, President and Chairman, 
Noodles & Co.

Mary Rhinehart, Executive mBA 1998 
President and CEO, Johns manville

hugh Rice 
Senior Chairman Investment Banking, 
FmI Corporation

Joseph Saunders, mBA 1968,  
BSBA 1967 
Chairman and Retired CEO, VISA Inc.

Stewart Stockdale, BSBA 1983 
Executive Vice President and President, 
Global Consumer Financial Services, 
the Western Union Company

phil tamminga, mBA 1980, BSBA 1979 
Former CEO, Welltok, Inc.

kC gallagher, Executive mBA 2003 
President and CEO, Gallagher 
Industries LP

John Miller, mBA 1976, BSBA 1975 
President, North American 
Corporation of Illinois

Wayne Murdy 
Retired Chairman, Newmont  
mining Company

trygve Myhren 
President, myhren media, Inc.

Scott Reiman, BSBA 1987 
President, hexagon Industries

Cappy Shopneck,  
mBA 1980, BFA 1976 
Denver Philanthropist

Chair: Stephanie Brady ,  
mBA 2006

Vice Chair: Brian Cardinell,  
mBA 2000

leadership team:
tim Caffrey, mBA 2006, mAcc 2005

amy Daly, mBA 2004

David feeder II, BSBA 1990

Iris foster, mS 2000 

lindsay gordon, mS 2009

Brad Johnson, mBA 2002, BSBA 1995

Jason Urband, BSBA 2005

Cory Vann, mAcc, BSBA 2005

Mike Williams, BSBA 2003

Members:
Susan DeNuccio, mSBA 1973

Natasha felten, BSBA 1992

greg greenberg, BSBA 1984

Jeff hopmayer, BSBA 1986

Darryl law, mBA 2003, BSBA 2001

lynnea louison, mBA 2001

JC Miller, mS 2011

Jason Schild, mBA 2011

gary Schleuger Jr., JD 2001,  
BSBA 1985

Chris Stewart, mBA 2009

Britt Urband, BSBA 2005

loan Vo, mBA 2005

StRAtEGIC ADVISORy 
COmmIttEE ALUmNI ADVISORy BOARD

View the rest of our boards at 
daniels.du.edu/advisoryboards
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2101 South University Boulevard
Denver, CO 80208-8900

may 2013 – August 2013

For more Daniels events, visit:  
daniels.du.edu/events  

13134 0313

May 2013

 6–10 Daniels Week

 8  Voices of Experience:  
 Gary Kelly, President and  
 CEO of Southwest Airlines 

 9 Daniels Week Spring BBQ

 9–10  DU Diversity Summit

 11   Graduate Business Student   
 Association Golf tournament

 16  DU Vin Wine Festival   
 Pairing Dinner 

 17 Supply Chain Roundtable

 17  Graduate Business Student   
 Association Gala 

 18  DU Vin Wine Festival   
 Grand tasting

June 2013

 7  Academic hood   
 Presentation Ceremony  

 7  DU Graduate    
 Commencement 

 8  DU Undergraduate    
 Commencement

 13  Pioneer Connections  
 Networking  
 Night   
 

august 2013  

 16 DU Commencement   
 

COLLEGE EVENtS


