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Why You Should Use Social Media

Should your clinic use social media? The answer is nearly always “yes.” 

A well-kept social media account offers discoverability and credibility. First, consistent, strategic 
posting will boost awareness across the Internet. Then, the quality and timeliness of your content 
will inspire trust with patients. 

Neglecting social media accounts or sharing poorly created content will reflect negatively on the 
clinic. So, best practice is to only create social media accounts you intend to curate. However, not 
creating social media accounts also has a negative impact. People often rely on businesses 
having social media accounts. If they search for yours, but cannot find one, they may 
be disappointed.

In summary, you should thoughtfully use social media to increase your clinic’s discoverability and 
credibility. Not using social media, or using it haphazardly, may result in a lack of trust with your 
target audience. 

The BeeAware Social Media Toolkit

Is your clinic wanting to post more about bee sting allergies? The BeeAware Social Media Toolkit 
can help. Use our curated hashtags, statistics, images, and videos to make posts in a snap. Then, 
check back each quarter for new content. 

It’s important to spread the word about bee sting allergies and venom immunotherapy. We hope 
you’ll join us! If you do use our toolkit, make sure to tag or mention us. 

FIRST STEPS

Social media is the ultimate 
equaliser. It gives a voice and 
a platform to anyone willing 
to engage.

AMY JO MARTIN 
Founder and CEO of Digital Royalty

“
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Consistent Naming
Make sure your naming is consistent with your brand and other social media channels.

Complete Information
Include all the information you can on your profile, including logo and about sections.2

Clear Direction
Direct people to your website, where they can receive more information or take action.3

Consistent Posting
Decide a posting cadence and stick to it (ex. once per week).4

Checking Regularly
Check your accounts regularly, responding to comments and messages.5

5 Tips for Getting Started

These five tips are the best guides to follow if you’re just starting out on social media:

FIRST STEPS

1
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Choosing Your Platforms

The first big choice is which platforms to utilize. The options are endless! Here are a few questions 
to ask yourself:

•  How many platforms do I feel equipped to manage well?
•  What platforms do I already feel confident using?
•  What platforms do my intended audience use?
•  Which platform will best serve me and my goals?

These questions will help narrow down your decision. First, decide how many platforms you think 
you can consistently manage. Don’t stretch yourself too thin! It’s better to start slowly than to 
become burned out. Then, consider there is a learning curve for many platforms, like TikTok. If 
you don’t feel confident using a specific platform, and your time is limited, you may find yourself 
neglecting an account. 

Next, you want to make sure to invest in platforms that your audience frequents. For example, if you 
are trying to reach people between the ages of 50 and 65, Snapchat is not your best option. 

Lastly, if you need help narrowing the decision further, rank the platforms by how they best serve 
you. If your website has a lot of great articles, consider platforms like Facebook and Twitter over 
graphic-heavy Instagram. 

SOCIAL MEDIA STRATEGY

Facebook
The largest, all content-types platform
# of monthly active users: 2.7 billion
Largest age group: 25-34 (26.3%)
Gender: 44% female, 56% male

YouTube
Video-hosting platform
# of monthly active users: 2 billion
Largest age group: 15-25
Gender: 72% of all male & female internet users

Instagram
Photo and video-first platform
# of monthly active users: 1 billion
Largest age group: 25-34 (33.1%)
Gender: 57% female, 43% male

Twitter
Text-heavy platform 
# of daily active users: 187 million
Largest age group: 30-49 (44%)
Gender: 32% female, 68% male

Pinterest
Content and link-saving platform
# of monthly active users: 400+ million
Largest age group: 30-49
Gender: 78% female, 22% male

LinkedIn
Professional media-sharing platform
# of total users: 738 million
Largest age group: 46-55
Gender: 51% male, 49% female

TikTok
Short, creative video platform
# of monthly active users: 100 million
Largest age group: 18-24
Gender: 59% female, 41% male

Snapchat
Quick video and photo platform
# of monthly active users: 265 million
Largest age group: 13-34 (75%)
Gender: 58% female, 40% male

PLATFORM TYPES & DEMOGRAPHICS1
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Choosing Your Frequency

After choosing your platforms, it’s time to decide how often you will post. Many businesses create 
social media accounts without determining their post frequency. While it certainly isn’t a 
requirement, doing so will hold you accountable and prevent burn out. Plus, knowing how many 
times you hope to post in a month will make choosing your content much more manageable.

If you search the internet on post frequency, you can find all kinds of in-depth articles. There are 
preferred post-frequencies, post-days, and even post-times for each platform. However, unless 
you are hiring someone to specifically manage your platforms, this deep dive may be too much.

Instead, focus on what sounds reasonable to you. The most important aspects of social media 
posting are: 1. quality content and 2. consistency. So, if creating a quality piece of content once a 
week or twice a month for three platforms seems reasonable to you, go for it! You can even 
prioritize posting on different channels more than others.

SOCIAL MEDIA STRATEGY

Choosing Your Content

Now that you’ve determined your platforms and frequency, choosing your content will be much 
easier. Take some time to brainstorm content “buckets”. These categories can be based on 
media-type (Facebook lives, links to articles, infographics, etc.) or topic-based (awareness, 
behind-the-scenes, reminders, testimonials, etc.). Use what you know about each platform, your 
audience, and your own strengths to make this decision. Remember, it’s all flexible! 

After you know what you’d like to post, assign buckets to your frequency. For instance, pretend 
you’ve decided you’d like to post on Instagram once per week. The first week of the month can be 
dedicated to an Instagram live. Then, the second week you share a testimonial video. The third 
week, you create a series of Instagram Story posts, teaching about a topic. Lastly, you post during 
the fourth week about one of your staff and their hard work. Remember, you can also share 
content you create across multiple channels. Work smarter, not harder!

At first, you’ll be guessing at the best platforms, frequency, and content for you and your audience. 
Make changes as you go! Before you know it, you’ll have well-curated social media accounts.
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@beeawareallergy

Engaging with Your Audience

Social media is more like a telephone than a bulletin board. Having meaningful interactions with 
people is the best possible outcome! So, now that you are posting regularly, check in. Do you have 
any comments or messages? Make sure to respond in a timely manner!

There are other ways to engage with your audience, too. One opportunity is to find them online. Use 
hashtags and search features to find posts related to your industry. Or perhaps you find people 
tagging locations near you. Either way, leave a nice, genuine comment on their post. You never 
know who may see it!

One final suggestion for you is to list your social media handles in relevant places. A prime location 
is on your website. In fact, you should be linking directly to your platforms on your site! But don’t 
forget to tell people you are on social media in other ways: email, handouts, in-office displays, etc. 
It doesn’t need to be fancy or in your face. Even simply adding the platform’s icon in a footer will let 
people know they can find you online.

Measuring Your Success

We’ve talked about setting consistent posting goals to prevent burnout. Another method for 
preventing burnout is to measure and celebrate your successes. Even if you are only posting a few 
times per month, schedule time to look over how your posts performed. Are you receiving more 
likes, comments, and follows because of your work?

Celebrate your small wins and find ways to improve. Even asking a simple question like “which post 
performed best this month?” can improve your future posts.

SOCIAL MEDIA MAINTENANCE
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Auditing Your Channels

After your social media accounts have aged a few seasons, give them a wellness check. If you 
have old, neglected accounts, now is also the time to look them over. 

Audits can be as in-depth or simple as you’d like. However, remember that the purpose of an audit 
is to gain an overall perspective of the way your brand is presented online. An audit will best serve 
you if you look at every account you own. 

Here is a list of items to look for:
• Consistent account naming (when possible)
• Consistent handles (when possible)
• Accurate contact information
• Clear descriptions that represent your business well
• Following minimal accounts with intentionality
• Grammar and spelling

Lastly, this is the time to consider if your content is working. Perhaps a platform is not serving you 
well and it would be better to focus your efforts elsewhere. Take the opportunity to pivot.

SOCIAL MEDIA MAINTENANCE
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Best Practices for Communicating about Health

Every day, people are overwhelmed with messaging. In fact, they are most likely receiving multiple 
targeted messages per day about their health. If you hope to stand out and be effective, consider 
these approaches:

Keep It Simple
• Communicate complex research and stories in a concise way
• Aim to write at a fourth or fifth-grade level, when possible
• Use imagery and video to show your point instead of text

Be Empowering
• Remember that your audience is the hero of his or her story
• Share personal testimonies to inspire and build connection
• Use a down-to-earth tone with a dab of humor

Image & Video Sizes

Each platform uses unique image and video sizes. Technically, you can post images and videos 
that are not the preferred size, but your post may look funny. Use a free service like Canva to create 
and crop your imagery to the correct aspect ratio. Plus, Canva lets you quickly copy and resize 
anything you create. Using this feature will help you post across multiple social medial channels.

Links

If you are going to share a link, you need to consider two things. First, if the link will be visible in the 
text of your post, use a link shortener (like Bitly). Posting a long link will look spammy and distracting. 
Also, when you post a link to your site, check out the link preview. Does your site have an accurate 
site title, meta description, and image? If not, your links will look unprofessional. Speak with the 
person who manages your website to ensure these features appear correctly.

CONTENT TIPS

• Preview Image

• Title & Description

• Short Link

LINK PREVIEW
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Hashtags

Hashtags are highly misused. The most common mistakes are:
1. Making your own hashtags haphazardly
2. Using hashtags on platforms that don’t support hashtags well or at all

The Purpose of Hashtags
You can easily avoid these mistakes by knowing the purpose of hashtags. These little add-ons help 
organize content on a social media platform. That way, people all over the world can see content 
and have conversations regarding a topic that interests them. 

For example, if you are interested in beekeeping, you can follow #beginnerbeekeeping on 
Instagram. Then, new posts tagged with #beginnerbeekeeping will appear in your feed. You won’t 
need to follow specific beekeeping influencers to get this content! Following the hashtag should 
give you the posts you are wanting.

Hashtags are also frequently used for events. Whether it is a conference or a breaking news story, 
people use hashtags to have timely conversations with one another.

Utilizing Hashtags
In order to fully utilize hashtags, first consider the social media platforms you use. Which ones 
take advantage of this categorical structure? Instagram and Twitter are likely the most popular. 
Some platforms, like Facebook, allow for hashtags but aren’t easily followed by users. Focus your 
efforts where it matters most. 

Next, create one or two hashtags for your brand. For example, every post on @beeawareallergy’s 
Instagram is tagged with #BeeAware. We use this hashtag for two reasons: one, to make all of our 
content organized by one hashtag on a platform; and two, to provide a hashtag for others to use 
to join our conversation. So, when you post on Instagram about bee sting allergies, add #BeeAware 
to your post!

Lastly, think about your post topics and audiences. If you are going to post about beekeeping 
safety, search Instagram for a popular post on beekeeping. What hashtags does this post use? 
Investigate the hashtags and choose a couple for yourself, like #beekeepersofinstagram and 
#apiculture. 

The goal of using hashtags is to pleasantly surprise people on social media with your content. 

CONTENT TIPS
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Links to Helpful Resources

• Canva: free graphic design tool
• SproutSocial: list of image specifications per social media platform
• Bitly: free link shortener
• LinkTree: free link-in-bio solution for Instagram
• Symplur: common healthcare hashtags
• Unsplash: free-use images
• Hootsuite: schedule social media posts with a basic Free plan
• BeeAware Social Media Toolkit: free content for social media updated quarterly
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