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An insight into Google Grants. 
Ever since its inception, Google has been one of the most profitable industries in the world. 

The California-based Tech Giant has witnessed substantial growth, both in terms of sales 

revenue and an ever-expanding customer/client base. 

Google AdWords is one of the most effective online advertising services that allow advertisers 

to compete for displaying a brief advertising copy to all web users, using the right keywords 

and hyperlinks to their official website. AdWords further offers pay-per-clicks advertising 

solutions that allow advertisers to redirect web traffic to their business websites in exchange 

for a fee, paid directly to Google.  

For all businesses, investing in Google AdWords and designing AdWords- optimized web 

copies is crucial for business and revenue growth. However, while a for-profit can easily 

recover the cost of web design and PPC (pay per click) from an increase in revenue, a nonprofit 

organization finds itself facing specific challenges.    

To help nonprofit organizations use Google AdWords efficiently for marketing and advertising 

purposes without bearing high costs, the ambitious Google Grants incentive was launched. 

This program can best be described as a “nonprofit edition of AdWords”.  

Google Grants allows free in-kind advertising solutions to all nonprofit organizations. 

Nonprofits that are eligible for Google Grants are entitled to $10,000 per month in in-kind 

advertising with Google.  

Simply put: If your nonprofit qualifies for Google Grants, you will be able to promote your 

nonprofit online to engage with new users to increase donations, volunteers, etc. While 

Google provides this program for nonprofits, they ask that the grant either be managed by an 

expert (experienced Adwords user) or for the nonprofit to hire an agency (the cheaper 

alternative) to provide results and keep the account in good standing.  

The ultimate marketing tool for nonprofits. 
All nonprofits want to promote their mission, vision, and programs in the hope of generating 

donations and support. Nonprofits will turn to online strategies, specifically creating a website, 

to showcase their programs and the work they have done. Nonprofits hope that by having a 



website they will generate donations, but having a website alone cannot be the only online 

strategy in place for generating donations. There has to be a plan in place to promote your 

website; that’s where Google Grants come in. 

For nonprofit organizations, Google Grants provide unlimited online marketing, publicity and 

brand recognition. 

$10,000 per month in advertising credit. 

Google Ad Grants works exactly like Google Adwords, by displaying your message to people 

who are searching for nonprofits to get involved with. If you’re a qualifying nonprofit, you’ll 

receive $10,000 in Adwords advertising credit every month. The $10,000 is split into a daily 

budget of $329 with a maximum cost per click of $2.00. The best part about this program is 

that you do not need to reapply every year. As long as you remain active by creating or 

removing ads, keywords, etc. you’ll continue to keep receiving the $10,000 month after month 

– pretty much forever. 

 

Is My Nonprofit Eligible for Google Grants?  

For all the cost-saving Google Grants offers, the eligibility criteria and the application process 

is rather complex. As previously mentioned, only nonprofit organizations falling within Section 

501c(3) are eligible for the grants. In addition, the following guidelines apply:  

 

1) The organization must hold valid and current status of charity, as determined by the rules of 

the country of incorporation of such organization.  

2) The organization must agree to, acknowledge, and be in possession of a certification that 

verifies that the organization does not follow any discriminatory policies for the receipt and 

use of the donations made.  

3) The organization must have a working website with complete, comprehensive, reliable and 

user friendly information.  

Furthermore, the following nonprofit organizations cannot apply for and avail Google Grants:  

1) Governmental entities and their organizations. 

2) Medical groups, clinics and hospitals. 



3) Academic institutions, childcare centers, universities and schools. 

However, philanthropic branches of an educational institution are eligible.  

 

So how does Google Grants work exactly? 

When searching on Google there are two types of results: organic and paid. Organic search 

results are the type that Google randomly selects to be listed. In the example shown below, 

these results are the ones listed below the gray line. Paid search results are the ones usually 

listed above the organic search results. Again, referring to the example below, ads can be 

recognized by the yellow box with the word “Ad”. They usually appear at the top or to the 

bottom of the search results.  

 

You will pick keywords (search phrases) that will trigger your ad to appear. For example “How 

to help build a well in Africa,” like shown below in the search bar would be considered a 

keyword. Every keyword has a “cost per click". This price can be as little as $1 to as high as 

$100 per click. Remember that with Google Grants you have a $2.00 keyword restriction. Once 

your ad goes live users can click on your ad and then taken to your website. 

 



How is the $10,000 Google Grant used?  

Every month, your nonprofit will receive $10,000 to be applied to your Adwords account.  

Let’s say that during one of those months, you spend $6,000 out of the $10,000;  you will not 

receive a $4,000 check for the amount unused, nor does that amount carryover to the next 

month. Simply put: If you do not use the total $10,000 in any given month, you will lose it.  

 

Google does will not charge you when your ad goes live; you are only charged if a user clicks 

on your ad. That charge will approximately be $2 per click, as keeping with the pay per click 

program. When we use the word “charged,” we mean the $2 will be deducted from your 

monthly $10,000. In theory, your nonprofit could receive 5,000 clicks per month (5,000 clicks x 

$2 = $10K). Once your $10,000 budget is completely used your ads will stop showing. 

 

However, if you go over you budget ($1,000 for example), you will not be billed for the 

amount that you spent over budget. Google takes the extra step in restricting your account at 

$10,000, so it would be difficult to go over budget.  

 

Relevancy is key to success.  
Every month, your nonprofit will receive $10,000 to be applied to your Adwords account.  

Let’s say that during one of those months, you spend $6,000 out of the $10,000;  you will not 

receive a $4,000 check for the amount unused, nor does that amount carryover to the next 

month. Simply put: If you do not use the total $10,000 in any given month, you will lose it.  

 

Applying for a Google Grant: 

A nonprofit organization needs to maintain the minimum eligibility criteria to apply for and 

benefit from the monthly $10,000 Google Grant. If you decide to apply on your own, 

remember that after a number of failed attempts you will be asked to apply on a future date. If 

you’d like to apply for Google Grants on your own, please go to www.google.com/nonprofits 

and click on ‘Join the Program’ located on the top right of the webpage. 



 

You’ll then be redirected to ‘Membership Application’. This part is easy. Just check all boxes 

and enter your EIN (Employer Identification Number) and click continue. 

 

The next step will be to complete the questionnaire. They are basic questions, such as your 

organization name, address, etc. Once done just click the ‘Submit Application’ button located 

at the bottom. 



 

You’ll then be redirected to one of two pages. You’ll either be accepted right away or will have 

to wait 3-5 business days for your application to be reviewed. Remember this is just an 

acceptance into Google for Nonprofits, a program that gives you Google Grants, free custom 

domain email, YouTube for Nonprofits, and much more. 

Once you have been accepted log into your Google for Nonprofits portal and click on ‘Enroll’ 

located under Google Ad Grants. 

 

 

 

You’ll then be redirected to complete your application. In this application you will need to 

show Google that you know how to properly create an ad. Follow these instructions: 



https://support.google.com/grants/answer/1689506?hl=en 

How to Make the Best out of Google Grants: 

According to a recent estimate, there are over 3 billion searches on Google every day. This 

demonstrates the importance of having a high performing ad for your nonprofit. Below you’ll 

find some simple ways on how to improve your Google Grant (Adwords) account. 

Enhance keyword relevance. 

Your keywords should be relevant to the product(s) and service(s) you’re offering. This way, 

customers are likely to come across and click on your ads when they’re searching for specific 

keywords. It will also help in improving your CTR and Quality Score. Here’s how to improve 

your keyword relevance: 

ü Replace a single keyword with small terms or phrases. 2-3 words work best. For 
instance, if your nonprofit involves water crisis in Africa, it is better to use “how 
severe is the water crisis in Africa” rather than using just “water” as a keyword.  
 

ü The keywords should be relevant to the ads in your ad groups. For example, if the ads 
within your ad group relate to water crisis in Africa, make sure to use the word “water 
crisis” in all your keywords.  

 

ü Group up all of your themes and keywords based on your mission and programs and 
ensure that your ads incorporate the keyword themes.  

Use extensions. 
The easiest way to improve CTR is to use ad extensions. This allows you to display more 

information in your ads. The extensions added can relate to social media, local products and 

services or even a subscription option. If you still don’t have an extension added on to your ad, 

don’t wait! Add one today.  Below you’ll find an example by Hanapin Marketing. 



 
 

Change your keyword match types. 

Once you have categorized your keyword performance data according to search terms match 

types, you can easily determine which match types work well for which keywords. This allows 

you to refine match types for all your keywords and reach out to the right customers. For 

example, if you observe the highest CTR for a particular phrase-matched version of your 

keyword, you can add that keyword and pause it as a broad match keyword.   

 



Add sitelinks: 

A Sitelink is also a type of extension. Unlike regular extensions that allow you to display only 

one link in your ad, Sitelinks allow you to add multiple extensions. This offers several 

additional benefits and navigation options to your site, directly from your ad copy. Sitelinks is 

a no-brainer and is definitely worth adding to your AdWords to improve CTR.	  

	  

Mind the headlines: 

Increasing CTR, especially if your ads are shown in the organic results, involve the use of 

impressive and captivating headlines. As a rule of thumb, remember that the most striking 

headlines are the ones that end with a punctuation mark. Similarly, adding a city name or the 

region of your operation helps refine search results and brings only interested customers to 

your ad copy, thereby raising your CTR. 

 

Giveaways are a must! 

Who would deny something offered for free, even if they don’t really need it? A free gift, 

consultation service or a simple ebook offer in your ad copy is more than enough to entice 

even the most reluctant reader and move up your CTR exponentially. 

 

Creating quality ads:	  

Be careful of your ad content, especially the capitalization, punctuation and writing style used. 

AdWords requires you to experiment with your creativity and test a wide range of ideas to see 

what works. A target-oriented, well-written ad copy with a strong call-to-action is bound to 

improve your conversion rates. It is best to proofread all ad content written or hire 

professional writers for the job.	  

	  

Working on your landing page:	  

The landing page is the final step when it comes to improving your conversion rates. Even an 

effective AdWords campaign requires a strong landing page. A clear message, well-written 

web copy and a goal are some of the many things your landing page needs before you decide 

to run an AdWords campaign. Some businesses tend to focus more on the “looks” of the 

Landing Page and compromise on quality. Focus more on the content, target audience and 



the intended message, rather than graphics and layout. But that doesn’t mean you should 

ignore the design altogether. Striking a balance is the key.  

 

Receiving Professional Help: 
Google Grants is considered the biggest missed marketing opportunity for nonprofits. Why? 

Because most nonprofits don't know how to use the $10,000 Adwords credit. Did you know 

the average nonprofit will only use $300-$450 per month from their monthly $10,000? More 

often than not, most nonprofits do not seek out help. We have spoken to many nonprofits and 

seem to hear the same story: "It doesn't seem that hard, we can create a simple ad". This is 

true; creating an ad and generating click isn’t a difficult task. What becomes difficult and what 

almost every nonprofit struggles with is “what happens after the click”. If the user is not 

subscribing to your newsletter, becoming a volunteer, donating, etc. then the “clicks” to your 

website did not achieve the goal of exposure for your nonprofit. This is known as a conversion. 

Your nonprofit wants to track conversions, not clicks, and without the proper strategy in place 

for what happens after the click, you will continue to struggle with Google Grants.  

 

Elevate Clicks, is a nonprofit digital marketing agency, helping small to national nonprofits get 

the most out of Google Grants. The following is what comes with our services:  

100% Guaranteed Google Grant and Maintenance of Eligibility Criteria: 

We will help your nonprofit organization maintain the minimum eligibility criteria each month 

for your  $10,000 Google Grant. We can even apply on your behalf and 100% guarantee that 

we can secure a Google Grant for your nonprofit or your money back. This service also 

includes reviewing your organization’s website each month, making necessary changes to 

include new keywords on a 90-day period and ensuring that your Google Ads continually 

reflect the mission of your nonprofit organization.  

Managing the AdWords Account: 

Many nonprofits do not know how and where to invest their $10,000 grant. In this regard, we 

will manage your Google Grant and guide you with the most effective online marketing 

strategy for expanding your donor base and maximizing donations. We’ll create the ads (ad 

copy), generate the keywords, and improve your click through rate on a weekly basis, while 

providing you with a performance report on a monthly and weekly basis.  



Complying with Google Policies: 

Google has laid out strict instructions and policies that need to be complied with for a Google 

Grant. These include creating ads that redirect the viewer to a single URL of the nonprofit 

organization, reviewing the AdWords account on a periodical basis and not using the ads for 

any commercial advertisement. We’re a Google Partner, approved by Google Grants, ensuring 

that all guidelines are being complied with at all times.  

Saving Time: 
Even if a nonprofit organization qualifies for Google Grants, the application procedure takes 

time, between 4-6 hours, according to Google. The trustees and managers need to carefully 

read and understand the eligibility rules for initial application. We’ll help you save time by 

analyzing all the documents, assessing eligibility and applying on your behalf – saving you the 

time and hassle so you can concentrate on promoting your organization’s mission and cause.  

Saving Costs: 

We believe pursuing an agency for your Google Grant  is an investment, not an expense. We’ll 

help your organization save costs and reduce your overall marketing planning and execution 

expenses. If you are interested in having Elevate Clicks manage your Google Grant, please visit 

us at www.elevateclicks.com or email us at support@elevateclicks.com 


