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well as the demand for 
skilled trade workers 
and vibrant community 
life. Community profiles 
that feature member 
communities can be 
reached from a clickable 
map on the home page.

“In the last year, we 
made short videos that 
promote each industry 
sector and community. 
The videos give a really 
good background, and the 
website gives us a place 
to showcase them,” said 
O’Rourke.

One of REDI’s primary 
roles is to support the 
region by undertaking 
the preliminary research 
required to explore 
economic development 
opportunities. When 
REDI is presented with 
an idea, they do the initial 

groundwork to develop 
potential economic 
pathways forward. Then, 
using the website, that 
report can be made 
available for industry 
partners to access and use.

“A perfect example is 
when we did a study 
to determine the best 
location for a ski hill. The 
information was made 
public, and an interested 
group decided to develop 
it further. Other projects 
that REDI has done 
in recent years include 
value-added agriculture 
reports for industrial 
hemp fibre and oat and 
pea processing, and retail 
market studies for High 
Level and La Crête,” said 
O’Rourke.

REDI plays a key role in 
regional transportation 

development in the region. 
In the past, they’ve created 
airport masterplans for 
each airport in the region 
and investigated the 
extension of Highway 58 
west from Rainbow Lake 
into British Columbia. 
Recently, they did a 
preliminary study of the 
economic impact of a 
bridge over the Peace River 
at Tompkins Landing.

“Currently, REDI is 
concentrating on attracting 
an Alaska to Alberta rail 
line through the region 
and we’re working through 
the implications and 
impacts of such a project,” 
said O’Rourke.

Key metrics for the region 
are also easily accessible 
from the home page and 
individual community 
profiles. 

“Entrepreneurs, investors 
and non-profits need 
current amalgamated 
census data for the entire 
region when applying for 
financing and grants,” said 
O’Rourke. “For a new 
retail store or restaurant, 
you need regional numbers 
to make a strong business 
case.” 

The website proves to be a 
useful tool when O’Rourke 
is talking to international 
investors—with the click 
of a button, the entire 
site can be instantly 
translated into French, 
Spanish, German, Italian 
or Mandarin. 

“If an investor in China, 
for example, wants 
information about our 
new pea processing plant 
business case, I can send 
them a link to the landing 
page and they can view it 
in their own language. The 
new homepage map locates 
the REDI region within a 
global context at a glance,” 
said O’Rourke. 

O’Rourke is optimistic 
the new website will lead 
to increased investment 
into the region, diversified 
industries and new jobs. 

Langford agrees.
 
“REDI has been working 
to promote the region both 
inside and outside our area 
for close to 18 years. We 
have a wealth of resources 
out there for projects we’ve 
already completed,” said 
Langford.
 
Thanks to the new website, 
those resources are now 
even easier to find.  
 
Check it out at  
www.rediregion.ca
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SHOWCASING ECONOMIC OPPORTUNITIES IN THE NORTHWEST

Since 2002, the 
Regional Economic 
Development 
Initiative (REDI) 

has been working to 
promote its members 
and its region as a whole 
to encourage economic 
growth and development. 
With the launch of their 
new website in October, 
promoting northwest 
Alberta just got a whole lot 
more accessible.

“Whether it’s investors 
looking at development 
in the region, business 
partners, non-profit 
organizations looking to 
gather data for grants or 
the general public looking 
for information about the 

region, our new website 
makes everything easy 
to find in one appealing 
package,” said Andrew 
O’Rourke, REDI Manager.

The REDI region is located 
in the far northwest 
corner of Alberta. Partner 
members include the Town 
of High Level, Town of 
Rainbow Lake, Mackenzie 
County, Paddle Prairie 
Métis Settlement, La Crête 
Chamber of Commerce, 
High Level Chamber of 
Commerce, Fort Vermilion 
Board of Trade, Zama 
Chamber of Commerce, 
Northern Lakes College 
and Community Futures 
Northwest Alberta. 

“Given the large 
geographical nature of our 
region and the sizes of our 
respective communities, 
it’s impossible for many 
of our municipalities 
to have an economic 
development officer as 
a standalone position. 
REDI is an important 
avenue to encourage that 
development, both by 
attracting businesses to 
relocate to our region and 
to help local businesses 
grow,” said Boyd Langford, 
REDI Vice-Chair.

Over the years, REDI has 
done a great deal of work 
to gather data and promote 
the region’s economic 
potential. However, until 

now, that information was 
not easily accessible to the 
stakeholders who would 
benefit from it.

“Our previous website was 
pretty dated. Now you 
can find all the current 
industry reports REDI has 
created, our new video 
series promoting our 
member communities and 
industry sectors, regional 
demographics and more,” 
said O’Rourke.

The new site highlights the 
regional economic pillars 
front and centre. An eye-
catching video banner 
proclaims active local 
industries such as oil and 
gas, forestry, agriculture 
and transportation, as 
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The 6 Pillars. REDI's mission is to promote and strengthen Northwest Alberta's economy by highlighting and investing in our key industries


