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If you’re a cosmetic dentist, this is what’s working right now for 
attracting more leads and patients from the web. 

We recently wrote a blog post with quite a lot of detail on 7 marketing 
mistakes that cosmetic dentist make, but it’s quite a lot to take in, so I 
thought I would create a quick cheat-sheet so you can quickly get an 
overview of how you can start attracting more leads TODAY. 

Hope you enjoy. 

1: FOCUS ON 80/20 

80% of your results will come from just 20% of your activity. 

MEANING: Let’s say you spend $10,000 on ads, spread across 10 different 
places, and let’s say you get 50 qualified leads.  

That’s $200 per lead, and if even just a few of those people turn into 
patients for you, you’ve made back your money several times over. Follow 
me so far? 

Statistically speaking, 80% of those 50 people (i.e., 40 of them) would 
have come from just TWO of those 10 places. 

So you just spent $2000 on two lead sources to get 40 leads, an average 
of $50 per lead…  
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… and $8000 on 8 other sources, for just 10 leads, or $800 each! 

Now, if you had spent all $10,000 on your two best sources alone, you 
would have gotten 200 leads instead of 50, for the same price. 

Instead of spreading your time, money and effort far and wide (maybe 
because you think you shouldn’t “put all your eggs in one basket”) find out 
where you’re getting the biggest bang for your buck — and milk it for all 
it’s worth! 

From what we’ve seen, you’re 99% likely to get the biggest bang for your 
buck if you… 

2: USE GOOGLE ADWORDS 

If you’re saying “I tried it and it didn’t work” — you did it wrong. 

In other words, don’t blame the ocean if you have a leaky boat. 

Quick tips for making the most of adwords: 



A. Be in the top 3 ad positions: It’s a bit more expensive to show up at 
the top, but if you’re not, you simply won’t get noticed, your ads won’t 
get clicked, and Google will penalize you for not getting clicks on your 
ads, making it MORE expensive in the long run. 

B. Talk about what you can do for your patients… DON’T TALK ABOUT 
YOURSELF. Look at the second ad in the picture above. “Sedation for 
comfort” and “affordable payment plans” are good examples. 

C. Make an offer in your ad. A good one is to offer a free consultation, 
or even a free dental checkup. 

D. Use the Google Ad Extensions. Especially sitelinks and location 
extensions. 

A. Note in the screenshot above how they’re using LOCATION 
extensions (where it shows the address) and SITE LINKS (where it 
links to many pages on their website). Especially note how the first 
ad on the page takes up DOUBLE the real estate of the other ads. 
More real estate = more eyeballs = more clicks = more leads = more 
patients. 

E. And most importantly… (see the next page!) 



3: USE THIS LANDING PAGE 

Don’t send people to your 
home page. Don’t send people 
to a slick “brochure” website. 
Don’t send people to a page 
that looks like it’s from 2002. 

In short, you want to send 
people to a page like the one 
you see here. No discussion, no 
arguments. This is what works.  

Just do this. You will make 
more money. Pinky promise. 

Click here to schedule a time to talk about 

how we can create a custom landing page 

like this for your business in 48 hours. 

4: GET MOVING 

I was going to list all the 7 things we outlined for you in the blog post, but 
to be honest, if you’re not doing these 3 things first, then your time is 
much better spent DOING IT than reading the rest of this. 

And I did promise you a quick cheat sheet. So there you have it. Just do 
these 3 things and you will get dramatically better results, guaranteed. 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Want To Have This Marketing 
Campaign Up And Running In 48 Hrs? 

If you’d like our help implementing our full marketing system in your 
business in about 48 hours, click here to schedule a quick call with me to 
see if we’re a good fit for working together. 

No charge, no strings. If after our strategy call we think we’re not a good 
fit for each other, we’ll simply part ways as friends, no hard feelings. 

If you’d like our help moving forward, we’ll work out an arrangement that 
works for both of us. Sound fair enough? 

If that sounds cool to you, click here to get started. 

Hope to speak with you soon! 

- Linus 

P.S. If you sign up right now, we’ll even throw in… 

• A custom competitive analysis report showing you exactly what your 
competitors are up to, what’s working for them, so you can know exactly 
how to beat them… 

• And a full audit of your website, where we’ll look at what you’re 
currently doing in your business, and our precise recommendations for 
how to get better results right away. 

Here’s the link to get started.
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