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NBA Hotline Approved
The privilege of
representing the
Nebraska

Broadcasters

Association at the

National Association

of Broadcaster's

State Leadership
Conference in

After years of consideration the NBA Board approved a Legal Hotline
as the newest member service at its meeting on February 2"^.

The hotline will be administered through the law offices of Cline. Wil
liams, Wright, Johnson & Oldfather, LLP. the same firm that represents Media
of Nebraska.

The primary goal of the hotline is to provide prompt, practical legal ad
vice on issues relating to news coverage and advertising. Shawn Renner,
attorney with Cline Williams said that the firm has experience in most issues,
including access issues as in open meetings and public records law, and ac
cess to court and legislative documents. The law firm is also willing and able
to help out on news stories that raise libel and slander concerns, and can ad
vise on copyright and trademark issues. Additionally, they can handle em
ployment related questions and general business questions.

The purpose for the hotline is to help members with problems that can
be resolved by a phone call or two, and perhaps some minimal research. To

the extent that a member had legal problems that would require more exten
sive work, the firm will so advise the member, to the extent the member de

sires it, and enter into a separate representation directly with that member with
regard to more extensive projects. If the member asks Cline Williams to rep
resent them in litigation, a separate representation contract would deal directly
with the member.

With regard to FCC regulatory issues, however, those items will not be

a part of the service of the NBA Legal Hotline. The NBA has direct access to

Washington, DC counsel to advise members on regulatory issues, and those
types of questions should continue to be referred to the NBA office.

Renner indicated that he is responsible for the administration of the hot
line. John Hewitt in their Omaha office will also be answering the hotline
calls, with Alan Peterson acting as backup. Members may call either the Lin
coln or Omaha Cline Williams office, and should ask for John, Alan or Shawn

by name, and let the receptionists know they are calling on the NBA Hotline.
The phone number in Lincoln is 402-474-6900, Fax 402-474-5393. The
Omaha number is 402-397-1700. Fax 402-397-1806. Additionally members

are free to contact the firm via e-mail at srenner@cline-law.com.  ihewitt@cline-
law.com or aDeterson@cline-law.com.

Washington, DC fell on a delegation
including our President Marty Riemen-
schneider, Chairman Elect Craig Lar
son of KTIC/KWPN in West Point,
Legislative Liaison Eric Brown of
KRVN and yours truly. To say the
least, visiting the nation's capital dur
ing a time when broadcast indecency
was everyone’s hot button was “inter
esting”. To say the least, that I could
even come close to summarizing what
went on. or predict how things will
proceed would be “ambitious'.

Faxes and e-mails are literally
arriving as I write this column detailing
amendments and provisions for laws
in the making involving ownership
decency and accountability. I can only
comment that at the leading edge of
the proposed legislation is in the
hands of the most vocal of the inter

ested parties, however, as is usually
the case with our legislative process,
things will generally be re-formed by
compromise forged by more moderate
voices. As we visited with our Ne

braska Congressional Delegation we
found that there is no strong desire to
enter into any sort of censorship
mode, but ultimately we as broadcast
ers will be expect to self-police which
is exactly the position advocated by
the NAB. The responsible program
ming summit sponsored by the NAB is
a good example of what can be done
to handle our own problems.

In addition to the big picture con
cern of what we broadcast, the inter

esting thing about our congressional
visits was the high awareness that
local Nebraska broadcasters perform

a great service to the state and our
communities, and that there is a sense
that the congressmen and their staffs
are able to keep these two issues in
perspective.

Soderlund Sales Seminar a Big Success.

The first Soderlund Satellite Sales Seminar of 2004 was held on February 17,

featuring Hall of Famer. former RAB VP of Sales Training and current President of
Sales/Sales Training of Three Eagles Communications. Roger Dodson. Roger’s
message concerned the four types of personalities that salespeople call on, dealing
with objections, and the the art of negotiation.

The seminar was delivered in cooperation with the UNL Department of Broad

casting of the College of Journalism. The teleconference was coordinated by Dr. Larry
Walkin and was received at eight sites around the state. These seminars are spon

sored in part by a grant from Harold and Barbara Soderlund.
Another Soderlund Satellite seminar will feature renown sales trainer, Paul

Weyland later this year as a part of the Weyland E-lessons program being distributed
monthly to member stations.
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year, a series of high profile events on
network television and at a handful of radio

stations gradually built political momentum
for the issue Add to that the Jackson-

Timberlake “wardrobe malfunction” Super
Bowl as well as the fact that the indecency
issue resonates with voters, and it is no

surprise that House and Senate commit
tees have already held hearings and are
pushing a number of bills. Clearly Con
gress will pursue indecency. As broad
casters, we need to remind Congress we
are committed to policing ourselves.

Renewed action on media ownership
may not be out of the question. Although
Congress took steps last year to preserve
the national television cap (a measure
NAB strongly supported) some Members
are seeking to go further. In September,
for instance, the Senate passed a meas
ure authored by Senator Byron Dorgan (D-
ND), that would rollback all aspects of the
FCC’s June 2"'^ ownership ruling. As such
a move would reinstate archaic regulations
like the newspaper-broadcast cross own
ership ban, NAB opposed the resolution.
Now some House Members are pushing a
companion to the Dorgan resolution

Other perennial threats will re-
emerge. The Administration’s budget for
Fiscal Year 2005 includes spectrum tax
proposals affecting both radio and televi
sion. We will need to work with Congress
to see those provisions removed. Senator
John McCain (R-AZ) may try to drive his
free airtime legislation fonvard.

In addition to playing defense against
these threats, broadcasters will need to

throw their weight behind bills that would
help our industry. The Satellite Home
Viewer Improvement Act (SHVIA) expires
this year. We will need to work with Con
gress to see the measure reauthorized.
The FCC may rule on the issue of multi
cast carriage of broadcast digital television
signals and, pending the result of the
Commission’s ruling, Congress may legis
late. Key Members have become increas

ingly focused on XM satellite radio and its
potential to sue terrestrial repeaters to
offer localized content. Should Congress
seek to address that issue, we would be

supportive.

The grassroots efforts of regular broad
casters are always critical to our industry’s
legislative success. As they say in Wash
ington, “The quickest way to a Member of
Congress’ heart is through their backyard.”
With so many threats and opportunities
possible during such a short timeframe,
grassroots lobbying will be more important
than ever. 2004 may not provide a long
legislative season, but it will provide plenty
of legislative action.

Qflpitol
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By Kathy Ramsey, Executive Vice
President, NAB Public Affairs

Second Session of lOS*"

Congress: A Tight Schedule Brings
Challenges Old and New

As we look ahead at the legislative
season for 2004, two things are readily
apparent. First, our industry will face a
number of challenges. Second, politics will
eclipse policy this year. During election
years. Members of Congress like to be
home campaigning, not in Washington
legislating. This phenomenon is felt most
acutely during Presidential elections.
Thus, heading into 2004, expect Congress
to adhere to a compressed schedule. The
House has only allotted 65 full working
days for 2004. The Senate schedule will
be similarly abbreviated. This means the
list of bills to pass both chambers will be

In general.

Congress will pursue a limited number of
“must-pass” items and work to head home.

Even with the tight schedule. Con

gress will approach some broadcast is
sues. Among those receiving attention will
be, undoubtedly, indecency and content

regulation. Last

relatively short.

In Memoriam

James P. “Jim” Kokesh

Former General Manager

of KHAS Radio, Hastings
3/27/47 - 3/2/04
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ATTRACTING THE EKT PLATECS
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By Dr. Larry Walklin

these approaches. The reason not to do so usually is the lack

of time. Preparation of the general information materials
(which can be reused) actually may save time. Attracting the

right AE to the team might pay off if business is increased.
In a different set of circumstances the idea was to get stu

dents to “try out” sales. One sales manager decided to offer

sales internships. While internships often are possible in news

and production, sales managers do not always want to deal

with internships because of client sensitive information. In

this situation, the students have very specific responsibilities
which include preparing materials for potential clients. The

students were allowed to go with selected sales representatives
on a limited number of visits to clients. Finally, with the en

dorsement of the station sales manager, the students were

allowed to develop a (new business) proposal for  a potential
client (a company NOT on the station). The station sales rep
went with the student to visit the client, but the ONLY role of

the sales rep was to make sure that the information was cor

rect. If the student made the (large) sale, the rep got the com
mission, the station got new business and the student went on

to a very successful broadcast sales career. Students identified
in a broadcast sales class are excellent candidates for sales

internships and future productive careers in broadcast sales.

To plan ahead for a probably inevitable turnover in the

sales team, it is as important to put together a sales pack
age/plan to use to recruit the new, talented individuals as it is

to attract new clients. The efforts go together!

Many of my friends in broadcast management positions
enjoy everything about the radio and television business.
Their pride in the accomplishments at their stations reflects

their interests. They talk about program excellence and com

munity involvement as well as increased revenues and profits.
To achieve the wide- ranging goals these managers recognize
that they need to attract very talented employees. There are

different approaches to attracting the right individuals to sta

tion positions. Let’s deal with an approach to attracting the

best players to the sales team.
An effective approach to attracting the best applicants for

sales positions often utilizes sales techniques. Yet, some sta

tion information only indicates that applicants should apply for
a specific position. Little or no information about the station,
the owner, the community or the advantages of the position are
included.

I am all too aware of very talented individuals who have

been excellent students in my broadcast sales class who have

taken sales positions with other types of business. These

young men and women also enjoy everything about broadcast
ing, but these “other businesses” utilize very organized cam

paigns to attract them. These campaigns include sending a

representative to the campus to meet them and to do prelimi
nary interviews. Written materials are provided about the

advantages of the company, about the job description includ

ing the compensation process and about the quality of life at

the geographical location and an offer to help a spouse find
information about positions. Some broadcasters also utilize

donations.

Past experience has demonstrated that former station em

ployees (or members of their families) have kept examples of
broadcasts which were not saved at the stations.

This focus on the remarkable history of Nebraska broad
casting will allow each station to call attention to that station’s

record of service to the community. References to programs
or air personalities of the past would be important approaches.

The goal of the project is to preserve the contributions of

Nebraska radio and television stations to the development of
the state so that future generations will be able to hear/see and
appreciate the past.

The partnership is an outgrowth of the Nebraska Broadcast

ing History Project which is operated by University of Ne-
braska-Lincoln Professor and former NBA chair, Larry Walk
lin. For more information, please contact Larry at 147 Ander
sen Hall, University of Nebraska-Llncoln, Lincoln, Nebraska.
68588.

Iwalklin 1 @unl.edu
Phone (402)472-3050. email Larry ator

Saving Nebraska Broadcasting
History

The Nebraska Broadcasters Association, the University of
Nebraska-Lincoln and the Nebraska State Historical Society
have become partners in a project which is designed to pre
serve the history of radio and television in the state.
NBA member station general managers are urged to find

historic materials about the establishment and operation of
their stations. Copies of these materials should be donated to
theUniversity of Nebraska-Llncoln and the Nebraska State
Historical Society. The project preserves radio and television

recordings (ANY FORMAT) of program content (news, public
affairs, music sports, commercials, airchecks) as well as scripts
and printed promotional and sales materials.

In addition, the NBA office will provide scripts and
corded spots for broadcast during May to urge listeners and
viewers who may have copies of these materials to consider

re-
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Lyle W. Nelson has announced the formation of a new company

“Nelsony Ad Services”. The Omaha based company will offer mar
keting, research, promotional and consultant services to companies
primarily in Nebraska and Iowa. Nelson, former General Manager of
Grand Island’s KRGI stations announced on January 31, 2004 that
he planned on retiring from radio following the sale of the stations to
Steckline Broadcasting. Nelson got his start in radio 47 years ago in
northern Michigan. He is past president of the Omaha Federation of
Advertising, past president of the Omaha Executive Association,
recipient of the American Federation of Advertising Silver Medal
Award, and vice-chairman of the Nebraska Broadcasters Association.

Former NBA board member and recent General Manager of
WOWT, Omaha, Dave Kuehn has accepted the position of General
Manager of WHOI, Peoria, Illinois, the ABC affiliate there. Kuehn had

held sales and management positions previously at KMTV, Omaha
and a television station in Sioux City.

Broadcast veteran Ken Fearnow has been named General Man

ager of Waitt Radio’s Omaha cluster of radio stations, replacing Mike
Payne. Payne had been General Manager of the stations since
2001, and was named VP/Regional Manager in 2002. Fearnow is no

stranger to the Omaha radio scene, having served as General Man

ager of Great Empire’s WOW AM-FM for many years, and more
recently was General Manager of the Waitt Radio Network in Omaha.

Fearnow has been active in the NBA, having served as President in

1988-1989, and was the NBA's LLC for several years.
KPTM FOX 42 and KXVO WB15 General Manager John F.

Carpenter has announced his retirement as of March 31, 2004, after
38 years in the television business. As Executive Vice-President  of

Pappas Telecasting since 1995, John retires
from a career that began in Atlanta, Georgia in 1965. He also served
as General Manager of Pulitzer’s KETV, Omaha from
1985 to 1990 and is a former member of the NBA Board of Directors.

of KWST-TV in the Yuma, Arizona - El Centro, California DMA.
Before joining Pappas, he was VP/GM of KTNV-TV, Las Vegas,
Nevada. No stranger to Omaha television, he also was President of
Broadcast at Waitt Media, where he managed five teievision stations
in the Midwest and Southeast. He worked previously in Omaha as
Regional VP for Chronicle Broadcasting overseeing WOWT and also
KAKE-TV in Wichita. Oswald began his broadcast career in 1984
with Viacom, where he was GSM for WNYT-TV in Albany, New York
and later at KMOV-TV in St. Louis, Missouri.

Broadcast Pioneer Dies

!' .-4
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Charles “ Bud" Pentz, with wife Dorothy and fellow Hall of Famers
Robert Schnuelle and Harold Soderland at the 2003 Hall of Fame

induction in Lincoln.

NBA Hall of Fame member Charles Gordon "Bud”

Pentz died in Lincoln on February 29, 2004 at the age of 87, after
a fall in his home. Pentz was a well-known and respected broad

caster in Nebraska for more than 35 years. He was
owner/operator of KWBE, Beatrice from the early 1950's and
started KMAZ in 1962. He was inducted into the Nebraska

Broadcasters Association Hall of Fame in 1977, and received the

NBA Pioneer Award for extraordinary leadership in the broadcast

ing business and support of broadcast education in 2002. He

was noted for pioneering weather coverage at KWBE, purchasing
a radar weather unit, which is still in use today. He held numer

ous offices in various community organization in Beatrice until he
retired in 1987. He also served as President of the NBA in 1975.

Dr. Larry Walkin of the UNL School of Communications re

flected on an amusing story of how Bud raised the amount of the

dues during his NBA presidency. It seems he brought his rather

big and imposing dog to the board meeting where dues was to be

discussed. He brought the dog to attention and asked that if

anyone who objected to raising the NBA dues would stand up.
One brave board member scooted his chair out, the dog let out a

menacing growl, and as a result, no one stood up. “Dues in

crease passes” said a satisfied Pentz, patting the dog.
Survivors include his wife Dorothy, daughter Jana Pentz-

McBride and stepson Jeff Fox of Kansas City, Mo.

Darrin T. McDonald, former General Sales Manager has been

named to the position of VP/Station Manager and General Sales

Manager of KPTM and KXVO, effective March 15,2004, replacing
John Carpenter who is retiring. McDonald joined the stations in
March 2003. From 1997 until 2003, he

Director of Sales and Marketing for KOKO Fox 23 and KTFO UPN 41

in Tulsa. He has also held sales management
positions in Albany, New York, and Mobile, Alabama. He began his
broadcast career in 1989 as an account executive at WPMI and

WJTC, Mobile. He is a graduate of Oklahoma State University.
Pappas Telecasting also has announced that Dale R. (Randy)

Oswald will be overseeing the company’s Nebraska-lowa station

cluster, as Vice President/Midwest Group Manager, reporting to

Howard H. Shrier, Senior Executive VP and COO of Pappas Tele

casting's TV Stations Group. Oswald will oversee Nebraska-based
stations, KHGI, KWNB, KTVG and KSNB, Lincoln-Hastings-Kearney,
as well as KPWB, Des Moines, and KPTH, Sioux City. Additionally
he will serve as General Manager of KPTM and KXVO. Previously,
Randy was a consultant to Pappas Telecasting and Acting GM/GSM



passed 49-1 out of committee. At the invitation of Terry,
the NBA delegation was able to go into the meeting room
and witness the vote. Rob Stein, Telecommunications
Counsel for Lee accompanied us. Afterward, Lee and
Rob met with the delegation and briefly reviewed our
issues.

Next up was a visit to Congressman Tom Osborne’s
office in the Cannon Building. Unfortunately, he was on

the House Floor for a vote, so we met with Press Secre

tary Erin Hegge and Lisa Knott Horn, who had a good
grasp of our issues. We said our goodbye to Holland
Johnson, and then made our way back to the Rayburn
Building ifor our meeting with Congressman Doug Ber-
euter and discovered that he was also on the Floor of the

House for a vote. Carol Lawrence, long-time Communi
cations Director, who is extremely well-versed on the
issues, filled in for Doug. As this was most likely our last

visit to Bereuter’s office (he's stepping down), we gave a
token of our appreciation to Carol.

Our final call of the day was back over on the Senate
side at the Russell Building and Senator Chuck Hagel’s
office. We met initially with Joe Cwiklinski, who had just
Joined the Senator’s staff, and then we were joined by
Chuck himself for the balance of our meeting.

When we left the Hill, we felt both proud of our Ne
braska delegation and were pleased that our positions on
current broadcast issues were extremely well received.

NBA DAY ON THE HILL

Nebraska Delegation with NAB Chairman Eddie Fritts at

NBA State Leadership Conference, March 1-3, 2004

On Wednesday, March 3, following the NAB Leader
ship Conference, your NBA delegation met at the Ritz-
Carlton Hotel and took a cab to the Dirksen Building and

attended the Nebraska Breakfast, which has been held

every week when Congress is in session since 1943.
The delegation was led by NBA Chairman Craig Eckert.
Accompanying Eckert were LLC Chair Eric Brown,
Chairman Elect Craig Larson, Three Eagles President
and CEO Holland Johnson, and NBA President Marty
Riemenschneider. The entire Nebraska congressional
delegation was there and each made a brief presenta
tion. This year, the chairman of the Breakfast is Senator
Chuck Hagel. This event is always an enjoyable way to

start the day on Capitol Hill, although the food selection
leaves something to be desired.

Following breakfast, our first appointment was with
Senator Ben Nelson. Legislative Assistant Angela Stro-
schein also sat in. We discussed Content Regula
tion/Indecency, which was certainly the top of the mind

subject at this time. Other issues covered included Low

Power FM (LPFM), Satellite Home Viewer Improvement
Act Reauthorization, Spectrum Taxes, DTV Conversion,
Free Airtime, and Broadcast Ownership, as we did on
our other appointments during the day.

As we had to move an appointment at the last minute,
we had some open time between appointments. Thanks
to two Legislative assistants on Senator Nelson’s staff,
the NBA delegation got a quick tour of the Capitol Build
ing and was able to sit in the Senate Gallery to hear
Senator Grassley from Iowa speak.

Following a lunch break, the delegation was joined
by NAB Board Member, Holland Johnson from Three
Eagles Communications for our call on Congressman
Lee Terry. At the time of our appointment, the Con
gressman was in the House Commerce Hearing room,
voting on the House Decency reform legislation which

-Marty Riemenschneider

NEW NCSA PARTNER ANNOUNCED

The Nebraska Department of Roads has signed with the Ne

braska Broadcasters Association’s NCSA program. Spots will

be starting in April 2004, replacing the U.S. Coast Guard, as
the NBA’s fifth NCSA partner.

Director John L. Craig thanks stations for working with the

Department of Roads to promote public safety on the Ne

braska roadways. “We face many critical transportation issues

each year, but none is as important as the safety of our loved

ones, our employees, and the motorists we serve,” said Craig.
Each year the Department of Roads asks people to drive

extra carefully through work zones and has implemented 511

to provide helpful information to drivers. Additionally, they
remind the public that injuries and
death can be averted if more people use their safety belts.

The new campaign will begin on April 1, with four 30 sec

ond radio spots which will air in rotation through
August. A message for television will also be provided soon.

The spots will be sent to participating stations via MP3 files
from the NBA office.

Craig also asked that if stations have any questions or
comments on feasible, yet effective, public awareness ideas
for highway safety, they should contact Communication Man
ager, Mary Jo Hall at 402-479-4512 or at
mihall@dor.state.ne.us.



2004 Legislative Reception
Despite a huge snowstorm the previous day, Chairman Craig Eckert
welcomed thirty-two senators who attended the NBA’s Annual Legisla
tive Reception on February 2"‘‘.

The event was held once again in the Burnham Yates Conference
Center of the Cornhusker Hotel in Lincoln,

The senators out-numbered the broadcasters due to the adverse
driving conditions, but all enjoyed food, beverage and entertainment in
a relaxed atmosphere. A caricaturist was kept busy the entire evening
with her wonderful drawings of both senators and broadcasters.

Piano music was provided by Jon Carlini, brother of NBA Secre-
tary-Treasurer.Uly Carlini Many senators remarked that this annual
event is one of the most pleasant get-togethers of the Unicameral
session.

V
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Speaker Curt Bromm, Senator Price & Senator Jeanne Combs

i 1
Chairman Eckert welcomes Senators and guests to

Legislative Reception.

Front row L-R: Eric Brown, KRVN; Craig Larson, KTIC/KWPN; Lyle
Nelson, KRGI stations; Tom Johnson, Nebraska Lottery

Second Row: Senators Matt Connealy, Doug Cunningham, Vicki
McDonald, Arnie Stuthman, Ray Aguilar

f

Chuck Swartz, Sen. Don Pederson, Nebraska Public TV & Radio
General Manager Rod Bates and Triad-Lincoln General Manager,

Mark Halverson

Senator Marion Price sits for her caricature.

• i

m
Nebraska National Guard attendees. Major General Roger Lempke,

SFC Doug DeLancey, Sgt. Matt Hansen. Chuck Schwartz, KOOQ/KELN, North Platte....puts on his best face.



•  Amber Alert - A brief discussion was held regarding the Amber

Alert of January 30“’. No one complained about the delivery or
content of the alert.

•  Hall of Fame - Chairman Larry Walklin reviewed the process for
voting for Hall of Fame inductees, and two new members were

elected to the Hall or Fame.

•  Member Services - A brief overview of non-member stations was

conducted. Member Chair Dennis Brown was to re-contact non

participating stations. The Soderlund Satellite Seminar featuring
Roger Dodson on February 17 was discussed along with an up
coming seminar from Paul Weyland. It was also announced that

Ron Steiner will be presenting to Television Sales seminars on

April 13 and 27. EEOI Source Contract has been signed and Ex

ecutive Director is training on this new system.  A renewed dis

cussion regarding a Nebraska Legal Hotline ensued and it was
decided to retain the Lincoln law firm of Cline-Williams to give a

one year trial for a hotline. Board approved the NBA underwriting
part of the costs of an RAB sales academy in Sioux Falls, from
April 26-30. This will be for NBA member stations that send peo
ple to this school.

•  NCSA Partners - Executive Director reported that four of the five

current NCSA programs have been or will renew for 2004. The

Nebraska Department of Roads will be replacing the U.S. Coast

Guard, starting April 1, 2004.
•  Nebraska Broadcasting History Project - Larry Walklin discussed

how the NBA should reach out to current and former broadcast

ers about compiling more information for the History Project.
•  NBA Foundation - Scholarship amounts have been raised from

$1.000 to $1,200 for each scholarship for 2004, due to increased
tuition at the state universities.

•  2004 Convention - Plans continue to develop for convention,
according to Chairman Craig Eckert. Some speakers have al

ready been secured for the August Convention.
•  The next board meeting will be held in May at a time and place to

be determined, but most likely will be held in Kearney.

Board Briefs

Highlights of NBA Board of Directors Meeting, February 2,
2004, Cornhusker Hotel, Lincoln

•  Secretary-Treasurer Uly Carlini reviewed Financial Reports for
October, November and December 2003, and -. which were ap

proved by the board.
•  Freedom of Information - FOl Chair Larry Walklin reviewed activ

ity of Media of Nebraska for new board members, and talked

about the re-forming of the FOl committee. A letter will be sent to

member stations that want to participate. More to come at the

AP convention.

•  Public Service - Drugs Are a Dead End Chair. Karen Walklin.
reported on the latest series of PSA's. The NBA had also been

approached by Pat McManus, head of another anti-drug program.
“Rock in Prevention" in Iowa, to be a sponsor. Karen will investi

gate this program.
•  NBA Awards of Excellence - a quick review on the changes

coming in the Sports Category.
♦  Government Relations - A brief review of the current unicameral

was given, and fortunately, there is no legislation in this session

that would be of concern to broadcasters. Chairman Eckert

passed out an issues list that will be covered at the NAB Legisla
tive Conference in Washington, D.C., and asked board members

for their input on these issues so that the board’s position can be
relayed to the Congressional Delegation on March 3^.

•  The Executive Director gave a report on the Legislative Reception
what would be held later that afternoon. 36 Senators had sent in

RSVP’s for this event.

EEOI Source Update

As was reported in the December 2003 issue of the Modu
lator, the new EEOI Source Program will be rolled out soon to
member stations. As of this writing, the Operations manual is
being copied and will be sent to all NBA member stations in
good standing. This new feature will provide stations with
posting of jobs, and will keep track of a station's EEO

paperwork on a secure website, will east station paperwork
burdens and assist a station with EEO compliance. To learn
more about EEOI. you can see how it is set up on the Missouri
Broadcasters Association website at 222.mbaweb.org
Lincoln, NE 68501.
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