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OUR REACH

NEW JERSEY BRIDE 

Connects you with New Jersey brides

Magazine
60,000
Issues yearly

New Jersey Bride is displayed 
prominently and sold in grocery 
and bookstores throughout 
the state. It is also distributed 
at NJ’s best bridal shows 
and registries.

PRINT

NewJerseyBride.com
95,000
Average monthly page views

36,000
Average monthly visits

27,000
Unique monthly visitors

Newsletters and Social Media
37,000+
New Jersey Bride followers

DIGITAL

No one knows the New Jersey bride better
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OUR EDITORS

New Jersey bride create

ABOUT HELPING THE

WE ARE PASSIONATE

the wedding she's always dreamed of

&

“The Only” 
Personal Connection 

between her

“The Best”
New Jerse Weddin Resources

♥N e w  J e r s e y  w e d d i n g s
and believe there is no 

better place to get 
married.

♥
WE LOVE
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NEW JERSEY BRIDE readers... 

• Are planning a NJ wedding
• Have large bridal budgets
• Are educated professionals

WILLING TO SPEND

74%
Have household incomes 
of more than $50,000

22%
Have household incomes 
of more than $100,000

25% 
Have a budget of 
more than $40,000

EDUCATION

71%
College graduates

26%
Post-graduate degrees

PROFESSIONAL

They work in fields such 
as healthcare, education, 
and general management.

NJB BRIDES

OUR AUDIENCE

Contributing Photographers throughout the pages:

Jackie Averill Photography / Images by Berit
Jenny Moloney Weddings / Deborah Ann Photography  
Therese Marie Wagner Photography
Styling and Floral & Event Design by Kristin Rockhill
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NEW JERSEY BRIDE 

30 years of experience 
and proven success

PRINT

MARKET YOUR BUSINESS

PRINT ADS

Choose a size to fit your image 
and budget plus receive:
• Enhanced listing on newjerseybride.com
• Lead lists
• Preferential pricing for 
 digital opportunities

SPECIAL UNITS
Multiple covers and gatefolds.
If you can dream it, we can 
make it happen!

SHOWCASE OPPORTUNITIES

Be presented as part of our editorial. 
Appear in print, mobile and 
social media posts.

1. Featured products
 Your products appear 
 in our fashion shoot

2. Featured expert
 You’ll be an expert interviewed 
 as part of an article. Available 
 in Full page and 1/3 page.
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Light-blue princess gown (#18092) in tulle and glitter tulle with flowers applications by Nicole Spose, $3,800, from I Do...I Do in Morristown. Diamond teardrop four-carat earrings, 
$7,195, one-of-a-kind diamond tennis necklace and diamond bracelet, prices upon request, all from Roman Jewelers in Bridgewater. Opposite: A-line fitted glitter-embossed  
Pnina Tornai gown (#4636) with plunging V-neckline and back, and bows at shoulders, $5,500, with matching overskirt, $3,300, from Kleinfeld in Manhattan. Diamond teardrop 
four-carat earrings, $7,195; 14-karat white gold and diamond pendant, $4,650; diamond bracelet and engagement ring, prices upon request, all from Roman Jewelers. 
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Clockwise from top left: Blue velvet bodysuit, $20, by PinkWind. Classic Akoya pearls from Mikimoto, starting at $3,990, from Roman Jewelers in Bridgewater. Blue dangling 
earrings, $20, from Charming Charlie. Gray suit from Chaz Matazz in Princeton. Donuts from My Daughter’s Cakes in Dumont. Jessica Simpson “Reesa” pumps, $110. Menu 
card by April Lynn Designs in Langhorne, PA. Rentals from Adams Party Rental in Hamilton. Wedding invitation by Ceci New York. Blue clutch, $20, from Charming Charlie. 
Flowers by Afloral. Opposite: Silk-crepe “Phlegmatic” trumpet skirt, $1,420, from Priscilla Costa Bridal in Philadelphia. Blue velvet bodysuit by PinkWind, $20;. Navy bralette 
by 3R Fashion, $10. Classic Akoya pearls from Mikimoto, starting at $3,990, from Roman Jewelers. Blue dangling earrings, $20, from Charming Charlie.
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blue
From sparkling sapphire 
     to soft cyan, blue is your
              something special that 
     will never go out of style

Photography by JACKIE AVERILL PHOTOGRAPHY • Styling and Floral & Event Design by KRISTIN ROCKHILL   
Hair & Makeup by DEPASQUALE THE SPA • Shot on Location at THE RYLAND INN

SEE PAGE 191 FOR WHERE TO BUY

Gowns by i do...ido..., Morristown and Jewelry by Roman Jewelers, Bridgewater
(featured on our editorial fashion pages)

ASK  the expert

KAT H Y  R O M E R O
    of Kathy Romero Wedding & Events
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51 Mt. Bethel Road, Warren, NJ 07059 • 908-864-4757 • kathyromero.com

Wedding advice from a luxury, worldwide event planner.

Q: You just recently created a phenom-
enal wedding for Gucci Mane down in 
Miami and you’ve worked with a number 
other celebrities. How can NJ brides feel 
like a celebrity at their own wedding?

    A: I believe that being engaged automatically 
gives you a license to feel like a celebrity on your 
big day. It’s no secret that all brides want to feel 
loved, and that’s exactly what we do at Kathy 
Romero Events. Our concierge-style planning 
approach provides personal attention throughout 
the planning process. Our clients have access to 
unlimited meetings, exquisite details, red-carpet 
treatment, custom designs, access to the best 
vendors in the industry and unmatched logistical 
precision and guest experience.

Q: What is the one must-have 
at a wedding?

A: I may come off as biased, but a good plan-
ner is a must-have for couples and families who 
want a seamlessly executed event and personal 
attention while bringing their vision to life. A sea-
soned planner will pull together all the necessary 
elements for one of the most important days of 
their lives. The average wedding takes several 
months to plan. I start by creating a step-by-step 
timeline of what needs to be done and a realistic 
budget assessment. With today’s schedules, hiring 
a planner will save you an incredible amount 
of time. An experienced planner will share an 
insider’s perspective on the best venues, florists, 
bakers, caterers, photographers, etc.. and advise 
you on pricing and even negotiate contracts on 
your behalf. The actual day becomes a dream 
when a planner orchestrates the ceremony, guest 
flow, reception, transportation and so much more. 
A good planner will handle all the behind-the-

scenes issues that inevitably pop up, granting you 
and your family the peace of mind to fully enjoy 
your special day. 

Q: What recent trend do you 
dislike and why? 

A: I don’t dislike trends; I just 
like to put my own twist on them. 
A given trend speaks to a bride or 
a couple and is influenced by their 
personal taste. My role as a planner 
is to make sure that trends tran-
scend time regardless of how popu-
lar they are. I feel like I’ve succeeded 
when I can incorporate a trend into 
my couples dream wedding without 
dating the design. 

Q: How can brides have a 
high-end  look without 
breaking the bank?

A: Time and research are crucial when it comes 
to finding the best possible options and prices for 
an event. Scheduling your event on a Sunday or 
weekday can save you big bucks. Another good 
way to save money is to pick a venue that allows 
you the freedom to choose your own vendors. A 
high-end look can be achieved by working with 
a planner who understands how to use low-cost 
details that can achieve a luxury look without 
compromising quality and who has solid relation-
ships with talented vendors. 

Q: How do you make 
every wedding unique?

A: First and foremost, 
a planner must be a good 
listener. If a planner asks the 
right questions and listens 
closely, the client will often 
provide all the pieces to 
the puzzle. One just has to 
be experienced enough to 
put them together. I make 
sure to always understand 
the couples’ must-haves, 
what they like—and equally 
important, what they dislike. I 
find that weaving my clients’ 
personalities into the event 
will inevitably make it unique. 

Q: What’s coming up in 2018 
for weddings…and you?

A: 2018 is the year of bold femininity and 
sophisticated elegance. We saw shades pink grace 
the runways, and it was very present in décor and 
designs. I think it’s here to stay for at least another 
season. I’m excited about the fact that women 
are opening up to the fairytale look with a hint of 
allure. We’ll be seeing the return of feathers, heavy 

beading, over-the-top veils and 
massive dramatic trains. It’s all 
so exciting! 

As for me, my heart is full and 
so is my plate! The following are 
some of the reasons I have a 
constant smile on my face these 
days: 

I’m happy to announce the 
opening of my new event-plan-
ning and design studio in 
Warren, NJ. The Kathy Romero 
Weddings & Events studio will 
be a hub for all things weddings 
and expert advice. I’m already 
working with some wonderful 
NJ couples that have blown me 
away with their visions and their 

desire for an unmatched experience. I’m so thrilled 
to be a part of their stories and can’t wait to cre-
ate the wedding of their dreams. The studio will 
also be home to the KR Planner Collective, a series 
of workshops for planners who want to take their 
businesses to the next level.The workshops are 
focused on providing planners all over the United 
States and internationally with a platform created 
with the intention of building a solid community 
among wedding professionals.

Finally, the Bridal Haus by Kathy Romero is 
coming soon! I’ve been dreaming about this wed-
ding show for almost eight years. This bridal show 
will be the first of its kind in New Jersey. NJ brides 
will have access to the top wedding vendors in the 
NYC metro area all in one place. You can expect to 

see the crème de la 
crème in stationery, 
cakes, videogra-
phy, photography, 
entertainment and 
much more! The 
Bridal Haus by Kathy 
Romero will take 
place at the Stone-
house at Stirling 
Ridge in Warren, NJ 
in Spring 2018.

Romero Ask Expert.indd   112 11/27/17   3:44 PM
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F A S H I O N 

choose a faux-fur shrug, bejeweled cardi 
or even a feather boa to toss over their 
LWD for the wedding ceremony, and 
then remove their wrap for dinner and 
dancing. 
    Some of our favorite LWDs hail from 
BHLDN, J. Crew and David’s Bridal, and 
the top bridal designers always have 
them strutting down the runway (see 
options from the Spring 2018 bridal fash-
ion shows in NYC on page 50). Just add 
strappy sandals or simple ballet flats, 
and you’re good to go—usually for much 
less than the cost of a formal ballgown or 
mermaid wedding dress. In fact, budget-
conscious brides admit that the money 

MUSICAL FIRST IMPRESSIONS No one expects 
you to greet your guests as they arrive for the cer-
emony. But that doesn’t mean their arrival can’t be 
as special as the rest of the day! To create a truly 
over-the-top, celebrity event vibe, greet everyone 
with live music. “Having a musician greet your 
guests can create an amazing first impression,” 
says Scott Hornak, co-founder of Craig Scott En-
tertainment (craigscott.com), who handles over 
500 weddings each year. “It instantly sets your 
wedding apart.” This welcome is something your 

guests are not likely to forget. The trick? Find a 
musician that complements your theme. From a 
bagpiper on the steps to a violinist in the lobby, 
choose a look and sound you love. And for some-
thing that adds such a great “wow factor,” this is 
one detail that won’t break the bank. According 
to Hornak, a single musician can be added to 
an entertainment package for $275 to $400, de-
pending on the type of instrument and the length 
of time. So why not make that first impression 
musical? —April Kabbash

The White by 
Vera Wang 

collection at 
David’s Bridal 
offers fun short 

white options, 
ranging in 
price from 

$160 to $190. 

These lace 
options from 
BHLDN (above) 
are just a portion 
of the little white 
dresses found on 
Anthropologie’s 
sister site. Prices 
range from ap-
proximately 
$200 to $700.

ASK the expert
S COT T  H O R N A K ,  CRAIG SCOTT ENTERTAINMENT

Interviewed for
 “Ask the Expert”  
(showcased within a 
department story) 

Full Page1/3 Page
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NEW JERSEY BRIDE 

The only personal connection 
to New Jersey brides

MARKET YOUR BUSINESS

DIGITAL
New Jersey Bride 
advertising opportunities 
provide the maximum level 
of exposure by level of ad.

Sample Search Page

HEADLINER ADS

Be seen first! Available to  
companies with Premier 
listings, limited availability.

PREMIER LISTINGS

The first listings brides will see. Note 
that our hottest leads, from chat, are 
available only to Premier advertisers.

NOTEWORTHY ADS

Spotlight your company directly 
below our Premier listings. Available  
to companies with Premier or 
Featured listings, limited availability.

FEATURED LISTINGS

The second set of listings to  
appear, usually on the first  
or second page of a search.

PROFESSIONAL LISTINGS

A valuable option for those  
with smaller budgets.

OTHER DIGITAL OPPORTUNITIES:

• Pop Ups**
• Text Headlines** 
• Mobile Adhesion Banners**
• Videos
• Real Wedding of the Week
• Instagram Takeover*
• Sponsored Newsletter
• Co-Branded Emails
• Sponsored Social Posts*
• Advertorial/Native content

* Available to Premier advertisers
** Available to Premier and Featured advertisers
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MARKET YOUR BUSINESS

New Jersey Bride 

The only personal connection 
to New Jersey brides

DIGITAL
  Premier Featured Professional     

  LISTING ADS    

 Location on NJB Web Site First Listings Seen Second Listings Seen Third Listings Seen

 Filters for Search Results 6 4 2

 Digital Discount when Buying Print 25% 20% 10%

     

  FEATURES & BENEFITS    

 Vendor listing with 
 Name, Address, Phone, Email and Web Link ✔ ✔ ✔

 Branded Vendor Page ✔ ✔ ✔

 Map Showing Location ✔ ✔ ✔

 Description of Services ✔ ✔ ✔

 Vendor Images / Videos 50 Images, 10 Videos 20 Images, 5 Videos 10 Images, 1 Video

 Included in Search Results ✔ ✔ ✔

 Free of Competitor Images and Links ✔ ✔ ✔

 Leads Supplied Directly to Vendor ✔ ✔ ✔

 Vendor Account ✔ ✔ ✔

 Eligible for New Jersey Bride “Love It” Award ✔ ✔ ✔

 Eligible for Sponsored Newsletter  ✔ ✔ ✔

 Contact Form Leads Provided ✔ ✔ ✔

 Real Weddings Ads and Links Available ✔ ✔ ✔

 Eligible for “Noteworthy” Special Ad Position ✔ ✔ 

 Pop Up Advertising Available ✔ ✔ 

 Eligible for Sponsored Social Posts ✔ ✔ 

 Mobile Adhesion Banner Available ✔ ✔ 

 Top Ribbon Available ✔ ✔ 

 Video Advertising Available ✔ ✔ 

 Real Wedding of the Week Available ✔ ✔ 

 Eligible for “Headliner” Special Ad Position ✔  

 Instagram Takeover Available ✔  

 Advertorial/Native Content Available ✔  
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PRINT

THE BRIDAL EXPERTS

Call the New Jersey 
bride professionals
AURELIA HRAB Sales Manager
973-993-4887 • ahrab@newjerseybride.com

CARLA GOURAIGE National Accounts Manager
973-993-4889 • cgouraige@newjerseybride.com

CHRISTINE DONGA South Jersey, Philadelphia
856-986-8947 • cdonga@newjerseybride.com

SOUTH

DIGITAL MATERIALS & QUESTIONS

Ann Marie Kramer 
Integrated Sales Administrator
973-644-5510
akramer@newjerseybride.com

Call our sales staff for information 
about all of our online opportunities.

DIGITAL Materials are due by the 15th of the month 
before your campaign is scheduled to begin.
Submit images, video, 300 words of descriptive 
text, URL of business, email of person who 
will receive leads, desired filters for search

Premier: Submit up to 50 images and 10 videos, 
6 filter choices
Featured: Up to 20 images and 5 videos, 
4 filter choices
Professional: Up to 10 images and 1 video, 
2 filter choices
Listing Images: 310 x 145
Top Banner: 2000 x 400
Noteworthy and Headliner Ads: Please indicate 
which image you prefer for your Noteworthy 
or Headliner spot

CLOSING DATES

 ISSUE  Production  Space  Material

 Spring/Summer 2019 10/25 11/1 11/5

 Fall/Winter 2019  4/24 5/1 5/3

PRODUCTION QUESTIONS

Babette Reynolds Advertising Production Manager
973-539-8230 (ext 4917) • production@newjerseybride.com

UPLOAD TO OUR FTP SERVER Accessed via your web browser

Web Address: http://upload.njbride.net     
Username: njbftp • Password: njb2prd

• Only PDF’s Accepted
• Ads must be: Sized exactly • Hi-res 300 dpi 
 CMYK • Embed all fonts/images
• In order to upload: All fields must be filled out
• Multiple-file uploads: Place all files in a folder
 Zip/compress the folder • Upload

Full page (non-bleed) 7 x 10

Full page bleed* see below

Spread** see below

2/3 page 4.5 x 10

1/2 page (vt) 4.5 x 7.5

1/2 page (hz) 7 x 4.875

1/3 page (vt) 2.187 x 10

1/3 page (sq) 4.5 x 4.875

1/6 page (vt) 2.187 x 4.875

1/6 page (hz) 4.5 x 2.375

*Full page bleed
 Trim 8.125 x 10.875
 Bleed 8.375 x 11.125
 Safety 7.625 x 10.375
**Spread
 Create as two full page bleed ads

AD SIZES (W X D)

• Wait until file(s) are DONE uploading
 Closing the application early may 
 stop the upload
• You will receive a confirmation once 
 we review the file

NORTH

Call Special Units Specs Pop Ups, 
Text Headlines, Mobile Adhesion Banners, 
Videos, Real Wedding of the Week, 
Instagram Takeover, Sponsored Newsletter, 
Co-Branded Emails, Sponsored Social 
Posts, Advertorial/Native Content
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NJB FOLLOWERS

New Jersey Bride 

Followers are loving our 
private group on Facebook

From “Bridal Brain” by Elise Tooker
There is no physical support group that meets every Tuesday with a 12-step program, 
but New Jersey Bride does offer an amazing support group that is completely private on 
Facebook. It is as simple as joining the group on their Facebook page and answering a few 
short questions. The women on there—along with New Jersey Bride editors Molly and Ally—
are extremely supportive and filled with amazing ideas and information, along with an 
occasional wedding store discount coupon for dresses and invitations.


