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DEANFrom the

WWhen we talk about our commitment to 
impacting the human condition at the Daniels 
College of Business, we’re not just paying 
lip service to an appealing catchphrase. As a 
globally recognized leader in immersive business 
education, we remain steadfastly committed to 
delivering transformative learning to all Daniels 
students through engaging, enriching curricula 
that prepare them to become today’s value creators 
and tomorrow’s leaders. Our educational model 
centers upon a challenge-driven approach, which 
gets our students out of the classroom and into the 
real world where issues are complex and messy—
the ideal environment for teaching students to 
think critically and act ethically.

This issue of Daniels Business is brimming with 
examples of our students, faculty and alumni 
at work in the world, developing solutions that 
impact individuals, organizations and communities. 
Take, for example, the Fritz Knoebel School of 
Hospitality Management’s Ready for American 
Hospitality program (p. 38), which has students 
acting as mentors to newly arrived refugees in 
the United States, helping to train them for jobs 
in the regional hospitality industry. There is 
the business analytics capstone course in which 
students use live data to help organizations function 
more efficiently (p. 20), including nonprofits like 
CHOICE Humanitarian, which works to end 
extreme poverty throughout the world. I have been 
personally involved in Daniels’ partnership with 
Herat University in Afghanistan (p. 34) that has 
faculty from both institutions co-creating a new 
MBA curriculum at Herat. Our reimagined minor 
in entrepreneurship (p. 24) harnesses the energy 
and excitement of a market relentlessly centered 
on innovation and our students’ desire to do good 
work while achieving success.  

All of this is entirely consistent with DU 
Impact 2025, the strategic vision that outlines 
the University’s longstanding commitment to 
developing inextricable community connections 
on the local, regional and global levels. Given 
the incredible talent and capacity we have at 
Daniels, we’re uniquely positioned to transform 
these connections into tangible results that make a 
difference in peoples’ lives.

In my fourth year as dean, I remain deeply 
impressed by the collective efforts of the Daniels 
community to enrich and, ultimately, transform 
the thousands of students who have entrusted 
us with their education and their futures. Our 
ability to fulfill this commitment is rooted in 
our exceptional faculty and staff, as well as in 
the support of our dedicated alumni, friends and 
corporate partners. Your investment of time, 
money and expertise allows us to co-create 
unparalleled learning experiences that develop our 
students’ technical skills and adaptive capacities, 
prepare them for success in today’s market and 
position them to change the world.

As we continue to launch innovative and  
market-centered programs that extend  
Daniels’ regional and national brand, build  
our scholarly and reputational capital, and 
expand our global footprint, I thank you for your 
continued support. 

 

Sincerely,

E. LaBrent Chrite, PhD
Dean
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NOTEWORTHY NEWS, EVENTS AND HAPPENINGS FROM THE DANIELS COLLEGE OF BUSINESS

2017 Executive Summit

NewsDANIELS

TThe Daniels Executive 
Summit attracted hundreds of 
business leaders, entrepreneurs and 
academics to events on campus 
and in downtown Denver this 
spring, where they learned about 
current hot topics, experienced 
a challenge-driven educational 
activity and networked with their 
peers.

As part of the summit, Daniels 
held an Elevate Ethics panel 
focusing on recent incidents 
involving United Airlines, 

Fox News, Wells Fargo and 
Volkswagen. Panelists included 
New York Times best-selling 
author and Former President and 
CEO of Campbell’s Soup Douglas 
Conant, Founder and CEO of 
GoreCreek Advisors Barbara 
Mowry and Managing Director 
of Appian Mark Soane. Daniels 
Ethics Professor Buie Seawell 
moderated the conversation. 

An Executive Challenge drew 
more than 100 executives from 
metro-area companies to the 

Denver Center for the Performing 
Arts to work together to find 
solutions to three challenges facing 
Denver: housing, transportation 
and workforce development. 

Finally, Daniels hosted a special 
Voices of Experience discussion 
about challenges facing executives 
in today’s business landscape, 
featuring Rob Katz, CEO of Vail 
Resorts, Jim Lentz, CEO of  
Toyota and Gary Rozier, 
senior vice president of Ariel 
Investments.

From left, Daniels Dean Brent Chrite, Toyota CEO Jim Lentz, Vail Resorts 
CEO Rob Katz and Ariel Investments Senior Vice President Gary Rozier.
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As participants in the Reimagine Marcus Commons competition held early this 
spring, 10 graduate students in Daniels’ Real Estate and Built Environment program—
divided into three teams—presented their ideas for transforming Marcus Commons 
into a flexible, functional, collaborative space to a panel of industry experts. Calling it 
“a unique and utterly essential process for our College,” Daniels Dean Brent Chrite 
kicked off the competition, noting the relationship between space, engagement and 
community. “Space matters. And we believe our students deserve a world-class physical 
space in what is our flagship area—Marcus Commons.”

After their respective 30-minute presentations, the teams fielded questions from 
the judges: Jeffrey Berkes (BSBA 1985), West Coast president for Federal Realty 
Investment Trust; Carson Erard (MS 2010), principal of Fielding & Associates; Greg 
Gidez, corporate manager of design for Hensel Phelps Construction; Jim Lauman, 
campus architect for the real estate development team at Google; David Radcliffe 
(MBA 1993), vice president of real estate & workplace services at Google; and Mark 
Rodgers, university architect for DU. While all the teams delivered strong, detailed 
presentations and well-executed concepts, in the end, the judges awarded first place 
to the students of Team Swinerton: Tom Hanna, Taylor Iascone, Jack Ross and Lukas 
Schroeder. With the winning concept chosen, Daniels will seek funding to move 
forward with Marcus Commons’ reimagining.

Reimagining 
Marcus Commons

Race & Case 
Goes Global

For the first time in the 14-year history 
of Daniels’ Race & Case—the nation’s 
only business ethics and leadership case 
competition and alpine ski challenge—
international teams participated in the 
event held in February. In addition to a 
team from Daniels, teams from American 
University, London Business School, Simon 
Fraser University, University of Florida, 
University of South Carolina, University of 
Utah, Georgia Tech University, University 
of Wisconsin, University of Southern 
California, University of Alabama, Purdue 
University, Rice University and Vanderbilt 
University were selected to compete in 
the 2017 Race & Case. Students tackled 
a case focused on recent circumstances 
at Denver-based restaurant chain 
Chipotle Mexican Grill and presented 
a solution to a panel of judges. Each 
team also competed in a ski race held 
in Breckenridge. Four students from 
the University of Florida won the 2017 
competition, receiving $12,000 from a 
$25,000 prize pool.

DANIELS COLLEGE OF BUSINESS

UNIVERSITY OF DENVER

RACE CASEAND
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NewsDANIELS

Five Daniels students won the 8th annual Chartered 

Financial Analyst Institute Research Challenge Colorado 

Competition held in February, competing against 

Metropolitan State University of Denver; University of 

Colorado Denver; University of Colorado Boulder; 

University of Colorado, Colorado Springs; Colorado 

State University; University of Northern Colorado; and 

the University of Wyoming. Each team presented its 

analysis and a buy/sell/hold recommendation on Arrow 

Electronics to a panel of distinguished judges. Their 

findings were locally evaluated by high-profile panels 

of heads of research, portfolio managers and chief 

investment officers from the subject company. The winning 

team of Hannah Hunter, Ford McCarty, Chris Martinez, 

Sam Worley and David Nafus advanced to the Americas 

Regional Competition in Seattle in April.

Daniels Wins CFA Research 
Challenge Competition

Unlimited Funding for Vets 
As of this fall, Daniels is offering eligible veterans 

unlimited funding through the federal Yellow Ribbon GI 

Education Enhancement Program for those accepted into 

Daniels graduate programs. The unlimited funding means 

that Daniels is providing enough backing to cover tuition 

and fees each year for veterans.

“We want veterans in our programs,” said Brad 

Rosenwinkel, Daniels’ executive director of Graduate 

Admissions and Academic Services. “Veterans make great 

students. They have a great skill set. They offer a diverse and 

global perspective in the classroom. They are great leaders 

and team members, and they represent our brand very well.”

U.S. News & World Report recently ranked DU 53rd in 

the nation on its list of “Best Colleges for Veterans.”
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Classroom 
Dedicated 

This spring, classroom 217 in 
Margery Reed Hall was dedicated 
to the late Professor Emeritus Gordon 
E. Von Stroh. With an extensive 
legacy at Daniels and DU, Von 
Stroh became an assistant professor 
of administrative science at DU in 
1967, received tenure in 1972 and 
was promoted to full professor in the 
Management department in 1979. Von 
Stroh was well-known for organizing 
and conducting the Colorado and 
Denver Metropolitan Area Quarterly 
Apartment Vacancy and Rent Survey. 
He received several University awards, 
including “Outstanding Teaching 
and Dedication to Students” (1991 
and 2001), “Leadership on Behalf 
of the Faculty” (1993), Founder’s 
Day “Distinguished Service to the 
University” (2007) and the faculty 
award for “Outstanding Service for the 
Public Good” (2009).

Daniels Hosts Chinese Media Program 

In August, DU’s Chinese Executive Media Management Program—which is hosted 
by Daniels—graduated its 15th class, the first to complete the program since a generous 
$2 million gift from the Anna and John J. Sié Foundation helped establish the Ron Rizzuto 
Endowed Chair. CEMMP is the vision of John J. Sié, a former DU trustee and the founder 
of Starz Encore Group, who wanted to equip media executives and government officials 
with the business skills to ensure a more successful future for China’s media industry.

“This program goes back to the original vision of John Sié, who is, of course, from 
China,” said Ron Rizzuto, endowed chair for excellence in international executive 
education and director of CEMMP since 2006. “He saw what was going on in China 
and thought they were making mistakes and were not using the opportunity to learn from 
other countries, particularly the U.S.”

This year’s graduating class spent two weeks at DU and a third week in Washington, 
D.C., learning about the U.S. media industry. In addition to spending time in the 
classroom, they toured Telemundo, CableLabs, Starz, Comcast, Dish Network, CGTV, 
The Internet & Television Association and Discovery Channel. CEMMP now boasts 141 
alumni, several of whom have moved into senior-level positions in China’s media industry.

Assistant Professor of Management Paul Seaborn’s “Business of 

Marijuana” launched in Spring Quarter, making Daniels the only AACSB 

accredited business school in the nation to offer a marijuana course. The 

class covers a broad spectrum of issues affecting the “cannabusiness” 

industry, including legal and political pitfalls, how to run your own 

company and much more. So many students enrolled in the course 

that Seaborn—who also produces the quarterly Colorado Marijuana 

Market Report that provides license data from the Colorado Marijuana 

Enforcement Division—had to turn people away. Daniels will offer the 

course again in the 2017-2018 academic year.

Business of 
Marijuana Course 
Launches
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Kent Bradley, MD, MPH, MBA, was appointed 
the new Daniels Fellow for Leadership in Health and 
Well-Being this summer. Bradley, who graduated 
from Daniels’ Executive MBA program, is a retired 
Army colonel, a graduate of the United States Military 
Academy and has a master’s in public health from the 
University of Minnesota. He earned his medical degree 
from the Uniformed Services University of Health 
Sciences, Bethesda, Maryland, and is board-certified 
in public health and preventive medicine.

“Few industries have been so profoundly 
impacted by the disruptions, competitive pressures 
and technological innovations as the U.S. health care 
industry,” said Daniels Dean Brent Chrite. “DU and 
Daniels are both uniquely capable of strengthening 
the individual and institutional capacities necessary 
to succeed and thrive in today’s critical health care 
marketplace. We’re delighted to welcome Dr. Kent 
Bradley to our community, and I look forward to 
working with Kent to create and deliver the next 
generation of programs for tomorrow’s health  
care leaders.”

Daniels Fellow  
for Leadership  
in Health and 
Well-Being 

NewsDANIELS

A partnership 

established earlier this year 

between DU and 2U Inc. has 

enabled Daniels to launch 

MBA@Denver, a blended 

online Master of Business 

Administration degree. The 

degree is structured to accommodate early- and mid-

career working professionals who wish to continue in 

their careers while pursuing an MBA.

Starting in Winter Quarter, MBA@Denver students 

and faculty will meet weekly during live online classes 

in an intimate, seminar-style setting. Between these 

sessions, students will study interactive course content 

created by Daniels faculty. Students will also meet in 

person for immersive experiences that enable them 

to develop leadership capacities; interact with peers; 

network with corporate partners, entrepreneurs 

and faculty members; and engage in action-learning 

activities.

 “We’re thrilled to develop a new MBA experience 

that will position professionals to become immediate 

value creators in this volatile economic landscape,” 

said Daniels Dean Brent Chrite. “Our new online MBA 

program in partnership with 2U embraces innovative 

technologies and addresses the many demands 

of a changing and increasingly connected global 

workforce.”

Daniels Launches Blended 
Online MBA

MBA
@Denver
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Daniels held its first case competition for undergraduates 

in the spring. The students—who competed for $10,000 in 

total prize money—were challenged to present go-to-market 

and scale-up strategies for Colorado’s Echo Mountain ski 

area, which is owned by Peter Burwell (BSBA 2011), Kyle 

Granowski (BSBA, MS 2010) and Fred Klass (BSBA 2011). 

The competitors had 21 hours to analyze the task, and 

strategize and develop their plans before presenting them to 

the owners of Echo Mountain. First place went to the team 

known as “The Jerrys,” whose members were Katie Coody, 

Connor Horan, Hannah Hunter and Chance Villarreal.

Poets & Quants, the online publication for 

graduate and undergraduate business education 

news, ranked Daniels No. 44 in the nation for best 

undergraduate business schools in 2016. No other 

Colorado schools made the top 50 list. 

“This ranking 

accurately reflects 

our enduring 

commitment to 

harnessing the 

rich capacities of our faculty in order to more 

effectively prepare our undergraduate students for a 

marketplace defined by volatility and uncertainty,” 

said Daniels Dean Brent Chrite.

The ranking is based on a methodology 

that includes three equally weighted categories: 

admissions standards that measure the quality of 

the incoming students; alumni perspective on the 

full educational experience, from the quality and 

accessibility of faculty to 

whether students had a 

“signature experience” 

or a global immersion 

to best prepare them 

for work and life; and employment data, including 

internships before senior year, full-time employment 

within 90 days of graduation and average 

compensation.

Undergraduate Case Competition

Daniels Undergrad Program Ranked Among Nation’s Top 50 
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he decathletes are gathered for another grueling day of 
training that will test their minds and their bodies, forcing 

them to draw upon untapped stores of strength, stamina and 
skill. But instead of mastering the pole vault or the javelin, these 
decathletes are swinging hammers and using circular saws to 
prepare for their 10-event competition.

For the first time, the University of Denver is participating in 
the U.S. Department of Energy’s Solar Decathlon, an international 
collegiate competition that launched in 2002. The biennial 

competition comprises 10 contests that challenge student 
teams to design and build full-size, solar-powered houses. The 
DU team, which consists primarily of students from Daniels’ 

Franklin L. Burns School of Real Estate and Construction Management, is 
competing in the 2017 Solar Decathlon in partnership with students from the 

RISEOn the
BY Emily Paton Davies

A partnership with UC 

Berkeley’s Team RISE 

is enabling Daniels 

students to participate 

in one of the ultimate 

challenges in their 

field: the Department 

of Energy’s Solar 

Decathlon. 

NOTE: Because of the production schedule, 
Daniels Business went to press before the 
Solar Decathlon was held.
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University of California, Berkeley. The event will be held in 
Denver Oct. 5-15.

At the heart of DU’s involvement is faculty advisor and 
“coach” Eric Holt, assistant professor in the Burns School, 
who is a former solar decathlete himself and a passionate 
proponent of the competition. 

“I love the Solar Decathlon. I love it,” said Holt, who 
competed in 2011 as a graduate student on a rookie team 
from Purdue University, which took second place overall. 
“It’s a unique competition because at the end of the day, you 
have built a house. You have gone through the real world 
of construction. You’ve also gone through the marketing 
and business side of things. It’s a very hands-on, real-world, 
multidisciplined project that a lot of students don’t get to 
experience in a college setting.”

Thanks to old relationships he maintained with decathlon 
personnel—and new ones he forged with students at UC 
Berkeley—Holt helped broker a partnership between the two 
schools. And just as many real estate deals come down to loca-
tion, location, location, the site of this year’s decathlon made 
DU’s involvement in it a no-brainer. 

“When I found out it was going to be in our backyard, I 
said to myself, ‘We’ve got to get involved,’” said Holt. 

In December 2016, DU joined UC Berkeley’s Team 
RISE—which stands for residential, inviting, stackable and 
efficient. Together, the students are building a sustainable, 
net-zero structure that, once completed, will be 1,600 square 
feet: 800 feet of home and 800 feet of decking. Designed 
specifically for densely populated urban areas, the building 
is unique in that it is modular and stackable, meaning that it 
can be easily reproduced to create a larger housing solution 
for multiple families in areas with limited space. Thanks to a 
movable wall system, it is also readily reconfigured depending 
on the needs of its occupants. 

As students take the structure from design to reality—the 
team started building the house on the DU campus in mid-
June and will finish by early September—Holt is impressed 
by their chemistry. “[UC Berkeley] brings the design and the 
engineering to the table. We bring the construction manage-
ment and the project management, as well as the physical 
location,” said Holt. “There’s a wide range of skills—there are 
some students who have never used power tools before this 
job site—but they’re working really well together.”

Regardless of students’ skill level or area of expertise, it’s all 
hands on deck—and on house—during construction, which 
means seemingly infinite opportunities to learn every day. 
“It’s giving me an experience that cannot be matched,” said 
Dillon Joffe, an MS candidate in the Real Estate and the Built 
Environment program with a concentration in integrated 
project delivery. “The amount that I’m learning—logistics, 
green building, scheduling, planning, construction, engineer-
ing, water systems, solar energy, just to name a few—is really 
incredible. I have had some great educational experiences, but 
the Solar Decathlon tops them all.”

In addition to benefiting its competitors, the Solar 
Decathlon allows homeowners to learn about new and  
energy-efficient technologies through public tours of the 
student-built structures. Industry benefits as well, from show-
casing products at the competition to connecting with 
potential future employees. And after the competition, one 
lucky family in Denver will directly benefit from the struc-
ture Team RISE is building when it is donated to Habitat for 
Humanity.

“This is an example of how collaborations between 
organizations can help to build a community,” said Joffe. At the 
end of this process we will have built a place that a family will 
be able to call home. I’m thrilled that a family will be able to 
take a huge step forward in their lives.”

But before it can think about the finish line, Team RISE 
must complete construction of its house, disassemble it and 
transport it to the Solar Decathlon site at 61st Avenue and 
Peña Boulevard in Denver, reassemble it and then compete 
in 10 events over 10 days against 11 other teams. The events 
range from an architecture contest that judges architectural 
concept, design approach, implementation, innovation and 
documentation to a water contest that judges water efficiency 
compared to standard code-compliant houses. Each event is 
worth 100 points.

Regardless of where Team RISE places in the Solar 
Decathlon, however, its members will emerge as winners with 
highly marketable skills and experience. 

“Being a decathlete sets students apart from their peers,” 
said Holt, who is already pushing for DU’s participation in  
the 2020 competition. “The experience isn’t something we 
can create in a lab or create anywhere else in the academic 
world.” n
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WWhen Evan Eshleman (BSBA 2017) first saw the movie 
“Moneyball,” he was captivated. Sure, he thought Brad Pitt 
and Jonah Hill were great in the 2011 film, which depicts 
the unorthodox methods the general manager of the 
Oakland Athletics used to assemble a winning baseball team 
in 2002. But Eshleman, a business information and analytics 
major who graduated last spring, was more impressed by 
the role sabermetrics played in the movie than by any 
actor’s performance.

“I thought, ‘This is a really interesting field but, you 
know, like 20 people in the world have that job,’” he said 
of sabermetrics—the statistical analysis of baseball that 
is used to evaluate players’ performances. “So I thought, 
‘That’s OK. I can follow it from a more casual, armchair 
perspective.’”

Little did Eshleman know that six years later, he would 
land his dream job as a baseball research and development 
analyst for the Colorado Rockies before he even graduated.

The first time wasn’t the charm for Eshleman and 
the Rockies, however: He had applied for a baseball 
analytics internship with the team in 2016 but was turned 
down. “That was kind of a bummer, but then I did an 
independent study with Dr. [Ryan] Elmore,” said Eshleman 
of the assistant professor of business analytics. Elmore just so 
happens to volunteer with the Denver Nuggets as a sports 
analyst, running complex predictive algorithms for the 
team. “So because of my interests, Dr. Elmore structured my 
independent study in a way where I was gaining the skills 
needed for sports analysis and at the same time meeting 
course credit. It was a lot of work and a lot of learning. It 
took a long time to learn this stuff.”

The hard work paid off earlier this year when 
Eshleman was reading a Rockies job posting for a full-
time research and development analyst. “I kept thinking, 

‘Wait a second, I learned that. Oh, I learned that as well. I 
know this,’” he said.

While sabermetrics was revolutionary at the turn of the 
21st century, it’s now a common—if unspoken—practice 
of most professional teams, in baseball and beyond. “It’s 
almost like the elephant in the room where every team 
knows everyone else is doing this,” said Eshleman. “And 
I’m sure there’s a large overlap. In basketball, for example, 
I’m sure the Nuggets are doing a lot of things similar to 
the [Cleveland] Cavaliers or the [Golden State] Warriors. 
But any small, competitive advantage you can get, you hold 
onto that as much as possible.”

In many respects, Eshleman feels like Daniels gave him a 
competitive advantage in getting the job with the Rockies. 
“The biggest thing is how my education equipped me with 
usable skills,” he said. “That’s what I was looking for when I 
chose a major that focuses on applied numbers and data.”

As someone who uses statistics to predict future 
performance, where does Eshleman see himself in five 
years? “Obviously, still working for the Rockies. Now 
that I have this job, I can’t let go of it,” he said. “I 
also hope to work with the sports statistics class 
Dr. Elmore is starting at Daniels, helping to 
grow this field and teach the next group of 
people.”

In the meantime, this lifelong sports 
fanatic and former baseball player is 
focusing on his job, which he started right 
before opening day this spring. “I’ve always 
been a huge Rockies fan,” said Eshleman. 
“Growing up in Colorado, I went to 
Rockies games all the time, so I’m  
loving every second of this. It’s even 
better than I imagined.” n

ALUMNI Profile

BALL!
Play

BY Emily Paton Davies
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CiBiC
With an emphasis on data-driven marketing, a 

new center allows Daniels to discover insights 

into consumer behavior, benefiting students, 

faculty and industry alike.

Engagement
BY Emily Paton Davies



you ever pause to consider your loyalty to one product line versus 
another? What drives you to buy THAT type of toothpaste—or 
milk or laundry detergent—over a different one?  

The Daniels College of Business’ Consumer Insights and 
Business Innovation Center is exploring these and other 
questions related to human behavior and their impact on 
market offerings. The interdisciplinary research center was 

piloted in early 2017 in a temporary location on campus, and 
construction is underway on its permanent home in Suite 197 

in the Daniels building. The dedicated space will accommodate a 
variety of research methodologies and offer access to the latest technologies for 
data collection and analysis, benefiting students, faculty and industry alike.

Engagement

“The development of CiBiC allows us to access new 
technologies that can help improve our faculty’s research 
productivity and enhance student engagement,” said 
Assistant Professor of Marketing Ali Besharat, who serves 
as co-director—and co-visionary—of CiBiC with Assistant 
Professor of Marketing Melissa Archpru Akaka. “Additionally, 
the center will strengthen research partnerships with local 
businesses and eventually enable researchers to work together 
to study and find solutions for complex individual, social and 
economic issues.”

The pilot laboratory allowed faculty from different 
disciplines to conduct research on various aspects of  
human behavior. In particular, faculty from the Marketing 
and Management departments ran a number of studies  
that introduced students to different research methods.  
While its physical space is being finalized, CiBiC has  
also begun providing graduate and undergraduate  
marketing students with opportunities to engage as 
researchers as well. 

“I’m interested in pursuing a career in marketing research 
and/or consumer insights, so having experience running 
studies in a lab is incredibly beneficial,” said Deborah 
Finestone, a master’s degree candidate in marketing who is 
slated to graduate this fall. “Thanks to working in CiBiC 

as a lab technician, I got a taste of experiment design and 
now have experience setting up and leading experiments for 
participants. I learned how to effectively communicate with 
study participants to make sure their questions got answered, 
and I also got to collaborate with other lab technicians to 
make sure everything was taken care of.”

In addition to providing students with hands-on 
experience, CiBiC emphasizes data-driven marketing, which 
is in high demand among employers. “Integrating CiBiC 
with various courses will provide a clear focus on data-driven 
marketing throughout Daniels’ curriculum, which is critical 
for today’s businesses, and it helps students better prepare for 
jobs in the real world,” said Besharat. “We are working closely 
with both local and international companies to develop talent 
for specialized research needs.”

According to Besharat, CiBiC’s direct market connectivity 
promises to extend its reach far and wide, and has the 
potential to influence product development and innovation. 

“CiBiC offers data-driven insights using diverse 
methodologies,” he said. “Using scientific processes to reach 
meaningful findings allows businesses to make strategic 
decisions in the interests of consumers.” n

For more information about CiBiC, email CiBiC@du.edu.
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GGood legislation is hard to find. And once you find—or 
create—it, the process of getting it passed and implemented 
is rife with challenges. Fortunately, challenges don’t scare 
Denver City Council President Albus Brooks (EMBA 
2016).

“Someone once told me that the Queen Mary doesn’t 
turn on a dime,” said Brooks, who was elected to city 
council in 2011 and elected city council president in 2016. 
“It’s extremely difficult to get good legislation done. It’s 
a long process. But it’s exciting. Putting together the first 
affordable housing fund in Denver’s history—the largest in 
the state—well, it’s great to be part of history.”

Brooks has long danced with adversity: As a child, his 
teachers questioned his intelligence. Later, his hopes of a 
professional football career were dashed when he tore a 
ligament in his knee twice while playing for the University 
of Colorado Division I Buffaloes. In 2015 he was diagnosed 

with cancer, told he would never run again and underwent 
two surgeries to remove a 15-pound tumor. During this 
time his father, with whom Brooks was extremely close, died 
unexpectedly.

 Most people would be shells of their former selves after 
enduring such tribulations, but Brooks isn’t most people. “All 
of this pain, it did something to me. It makes no sense, but it 
made me more joyful, more appreciative, more hungry and 
desirous of life, more loving and compassionate,” he said. “It 
showed me that adversity in my life is an opportunity to be a 
better person.”

 If his personal journey is dramatic, Brooks’ foray into 
politics is no less so. Following graduation from CU and 
after several years in the workforce, Brooks directed his 
passion for working with youth toward establishing the 
Issachar Center for Urban Leadership, which invests in 
Denver’s emerging leaders. During a visit to the organization, 

BY Emily Paton Davies
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then-Denver Mayor John Hickenlooper was so impressed 
that he offered Brooks a job on the spot. While he didn’t 
leave with the mayor that day, Brooks did ultimately serve as 
outreach and political director in Hickenlooper’s successful 
bid for governor of Colorado in 2010.

After joining the Denver City Council the following 
year, Brooks felt compelled to take his education to the 
next level. A meeting with University of Denver Chancellor 
Emeritus Dan Ritchie—someone Brooks considers a 
personal hero—helped steer Brooks to Daniels’ Executive 
MBA program. “Dan looked in my eyes and said, ‘For where 
you want to go, this MBA program will give you the tools to 
be successful,’” recalled Brooks. “And completing the EMBA 
program is probably one of the most important things I’ve 
done in my life.”

While the program honed Brooks’ quantitative 
reasoning skills and his ability to develop small business 

plans, it also put to rest a myth manufactured during 
his childhood. “In school, I was told that I wasn’t smart 
enough, that I wouldn’t be effective. And those tapes played 
throughout my life, even when I was getting my MBA,” 
said Brooks. “To be able to conquer that with a 3.8 GPA 
and take what I’ve learned and implement it on a citywide 
basis has done so much for me as a person that I can’t 
count the value.”

Today, Brooks serves Denver’s District 9 with 
constituents who range from billionaires to the homeless 
and everyone in between. Connecting with such a diverse 
electorate is an incredibly complex job and, naturally, 
Brooks loves every minute of it.

“I enjoy learning from the people in my district and 
the perspective they provide me. I grow as an individual 
and as a leader,” Brooks said. “It’s a huge challenge but it’s 
incredibly fulfilling. I’m called to this work.” n
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Worth the   

TTeresa Densmore (MBA 2014) is really glad she didn’t settle. 
After earning her MBA with concentrations in nonprofit 

strategy and management from Daniels, Densmore was pre-
pared to bide her time until the ideal job presented itself.

“I was adamant that I’d just spent two years working really 
hard investing in my education, and I wanted a job that put 
my new skills to good use,” she said. “My goal was to remain 
in the nonprofit sector. I was looking for an organization that 
would be open to my bringing in business concepts to make 
things run more efficiently.”

After job hunting for six months and working as a con-
sultant helping nonprofits incorporate business strategies 
to become more sustainable, Densmore’s ideal job came 
calling—literally. 

During her search, Densmore had applied for a job with 
The Gathering Place, Denver’s only daytime drop-in shelter 
for women, children and transgender individuals experienc-
ing poverty or homelessness. Although she wasn’t hired, 
Densmore stayed in touch with Leslie Foster, president of The 
Gathering Place, and it paid off: Foster called her months later 
and offered her the position of director of Art Restart, The 
Gathering Place’s social enterprise. Art Restart enables clients 
to earn income by selling their artwork as greeting cards to 
businesses and individuals. The job was precisely what Dens-
more had been waiting for.

“When I first gave one of our artists a $100 check, she 
told me, ‘The money is great, but the biggest thing is that 
someone thinks I’m an artist.’ Her talent was validated. That’s 
huge,” said Densmore. “This is an opportunity where people 
can take charge. They can take an active step in making things 
a little better for themselves.”

From the networking skills that helped her land her dream 
job to the financial models she employs to determine artists’ 
commissions and the organization’s profit margins, Densmore 
said she uses her Daniels education every day. 

“I refer to my old notes and papers all the time. When I 
developed our marketing plan, I used tactics and strategies I 
learned in my marketing classes,” she said. “Having tools that 
allow you to say, ‘It makes financial sense to try this’ or ‘This 
is the percentage of our inventory we need to sell to make a 

profit’ is amazing. Having that holistic approach to making a 
decision is key.”

Despite having graduated, Densmore remains engaged 
with Daniels. This past spring, she worked with Denver MBA 
students on their Social Good Challenge, which allows them 
to serve as consultants to organizations with social missions. 
The students assisted Densmore in assessing how to best 
diversify Art Restart’s product line. Thanks in part to insights 
gleaned from their research, Densmore has added boxed card 
sets, wall-sized prints and wedding invitations to her organiza-
tion’s offerings, and is working to develop household items 
and clothing accessories such as scarves. “I’m grateful that I 
can still be part of the Daniels community in a way that not 
only benefits my work now, but also benefits a student’s expe-
rience and learning,” she said. 

In addition to expanding Art Restart’s product line, 
Densmore is expanding its reach within the community. She 
organized a successful show of her clients’ large-scale original 
art this summer at Fascination St. Fine Art in Denver’s Cherry 
Creek North neighborhood. She also continues to grow 
awareness about the three-year-old organization: During an 
appearance on a local television program, Densmore’s palpable 
passion for Art Restart and its mission nearly reduced the host 
to tears.  

“I’m a relationship person at heart and that’s what I love 
about this job,” Densmore said. “I’m so happy I held out.” n

“This is an opportunity 

where people can take 

charge. They can take an 

active step in making things a 

little better for themselves.”
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Better Place with Data

Daniels students use 

business analytics 

to help tackle 

extreme poverty in 

developing nations.

BY Carrie Printz

Making the World a



hen Dustin Weghorst (MS 2017) 
was offered the opportunity to 
use his business analytics skills to 
help tackle extreme poverty in 
the developing world, he gladly 
signed on.

As the final capstone project 
for his master’s degree in business 
analytics, Weghorst worked with the 
nonprofit CHOICE Humanitarian 
to help streamline how data in the 
organization’s donor base is gathered 

and analyzed. He was matched with 
CHOICE in his final two quarters at Daniels as part of 
courses taught by Philip Beaver, professor of the practice in 
business information and analytics.   

“I ranked CHOICE as my top project preference 
because I loved the idea of being able to improve the world 
with my work,” said Weghorst. “An increase in profits for 
CHOICE means a decrease in extreme poverty, and that, to 
me, seemed like an incredible opportunity.” 

Extreme poverty is defined by the World Bank as living 
on an average of $1.90 a day in U.S. dollars. An estimated 1.6 
billion people are living under these conditions, which also 
include acute deprivations in health, education and standard 
of living, according to CHOICE. The founders and leaders 
of the organization, headquartered in West Jordan, Utah, have 
worked for more than 34 years to implement and test a vari-
ety of strategies to cost-effectively alleviate poverty in Nepal, 
Guatemala, Mexico, Kenya, Bolivia, Ecuador and Peru.

Weghorst showed CHOICE staff members how they 
could use analytics daily to better understand and reach 
their donors. Specifically, he used the data visualization tool 
DOMO to create key performance indicators and provide 
greater insight into their donors, such as the amount and fre-
quency of donations, preferred method to contact individual 
donors and notifications when donor contributions are in 
danger of lapsing. 

“We can now identify four types of donors based on fre-
quency of donations,” said CHOICE Chapter Development 
Director Brit Meyer (EMBA 1997). “We have launched a 
campaign to target ‘lapsed’ donors over a certain donation 

amount, and we can now identify donors before they move 
from ‘active’ to ‘watch’ to ‘risk’ to ‘lapsed.’” 

Meyer, who is based in Denver, met Beaver while work-
ing for a small analytics startup. When he began volunteering 
at CHOICE, he discovered the organization had generated 
a lot of data. Remembering that Beaver was always looking 
for capstone projects, Meyer reached out for help with data 
analytics.

“Every master’s of business analytics student does a 
consulting job in their final quarter,” said Beaver. “Daniels is 
unique in the country in that our students’ work is done with 
‘live’ data, organizations and current problems, and it is done 
individually with a faculty advisor versus working in a group.”

More than 150 students have completed this capstone 
program since 2012 when the new MS degree program in 
business analytics debuted, according to Beaver, who matches 
students with organizations ranging from the State of Colo-
rado to the Denver Broncos.

Emily Huang (MS 2017) also worked with CHOICE to 
test which factors best predict families that are in extreme 
poverty. In 2014, CHOICE began a three-year study in 
Nepal, surveying more than 13,000 families in the very 
remote villages where the organization works. The families 
answered 70 questions about their lives in a variety of cat-
egories, including quality of life, health, nutrition, economics 
and agriculture.

“As a result of Emily’s work, we gained a better under-
standing of factors predicting extreme poverty and then 
introduced a new process, as part of our last sampling, to bet-
ter track families that were originally identified as being in 
extreme poverty,” said Meyer, noting that of the 1,800 fami-
lies originally identified in that category, only 300 remain in 
extreme poverty.

While Huang and Weghorst were the first Daniels 
students to work with CHOICE, if Meyer has his way, they 
won’t be the last. “I could not be more pleased with their 
work, which far exceeded my expectations,” he said. “I view 
this as a long-term relationship and continue to explore 
other areas of collaboration with Daniels.” n

For more information about CHOICE Humanitarian, visit  
choicehumanitarian.org.
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SUCCESS WWe all know that with a good education, you’ll be able to put 
food on the table. If you’re Richard Gonzmart, however, a 
good education enables you to put food on hundreds of tables 
every day. 

Gonzmart, who studied hotel and restaurant management 
at Daniels’ Fritz Knoebel School of Hospitality Management 
in the 1970s, is a restaurateur in Tampa, Florida. But not just 
any restaurateur. Gonzmart is a wildly successful, fourth-
generation restaurateur, one of only a handful in the country 
who can boast such a pedigree. His family opened its first 
restaurant in 1905. Today, he serves as president of Columbia 
Restaurant Group, the company behind 13 award-winning 
eateries in Tampa, Sarasota, St. Augustine, Clearwater Beach 
and Orlando—with two more restaurants slated to open in 
the next two years.

And Gonzmart says he owes much of his success to 
Daniels and the practical lessons he learned there. 

“I look back now and I wonder how I’ve been able to do 
what I’ve done, and I wonder where I’d be if I hadn’t gone 
to DU,” he said. “I give DU credit for helping me realize my 
dreams.” 

He recalled one influential faculty member in particular, 
Douglas Keister, who served as dean of hospitality when 
Gonzmart was a Daniels student. 

“He had been a professor at Cornell [University] and he 
came to DU,” Gonzmart said. “He was a no-nonsense kind 
of guy, and I remember him telling us to never stop to think 
about how many hours we were working. If we did, we 
should choose another profession. He was right, too. You have 
to be passionate.” 

Another lesson Gonzmart learned at Daniels: Mistakes are 
OK as long as you learn from them. “You can’t be afraid to 
make mistakes, and you have to trust your intuition,” he said. 
“And every time I look over a profit-and-loss statement, I 
think of my time at DU.” 

Recently, Gonzmart made a substantial gift to the Fritz 
Knoebel School of Hospitality Management. When asked 
why, he said, “When you attend a wonderful school, it’s your 
responsibility to give back to it.” 

Indeed, he is passionate about Daniels as well as his work. 
He often starts his workday at 4 a.m. “I love the solitude, the 
time to reflect and think. I get excited. I’ll wake up early with 
an idea and get excited about what the day holds. My wife 
tells me I’m supposed to be taking it easy, but I told her the 
day I start taking it easy will be the day I’m no longer living.”  

Gonzmart’s advice to today’s students: “Engage with 
customers. Talk to them and shake their hands, and be willing 
to listen to them. And work hard. Work the holidays when 
everyone else is celebrating. Work the hours, the late hours. 
And don’t count the hours you work. In the restaurant 
business, there’s no hourly schedule for the bosses. Eight out 
of 10 new restaurants go broke within five years because they 
don’t realize how difficult the work is. You have to work hard. 
I have 1,400 employees and they know I’m working harder 
than anyone.

“And have gratitude, compassion, integrity, faith, 
purpose, passion and loyalty. Live your life with these—and 
lead your company with them—and those around you will 
support you.” n

“Mistakes are OK as long 

as you learn from them. 

You can’t be afraid to make 

mistakes, and you have to 

trust your intuition.”
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With a longstanding focus on entrepreneurship, 

Daniels adds a newly framed minor to the mix, 

harnessing the energy and excitement of a 

marketplace relentlessly centered on innovation. 

It’s time to exit the classroom and dive in deep. 

Lectures are so 20th century.

ntrepreneurship has always been 
about being your own boss, bringing 

new ideas to the marketplace, taking 
charge, taking responsibility, and doing 
both good and well along the way.

But the model today—call it 
Entrepreneurship Version 2.0.17—was 

not authored by mom and pop. 
Asset-light, sleek and flexible, it 
moves to the beat of a digitally 
empowered and media-savvy 
generation. Just as important, it 
operates in a marketplace relentlessly 

focused on innovation. 
This fall, with today’s version of enterprise value 

creation in mind, Daniels debuted a reimagined minor 
in entrepreneurship. It not only captures the energy and 
excitement of the 2017 business landscape, it’s tailored 
to the learning styles, lifestyles and priorities of today’s 
students and entrepreneurs. 

“The new minor is a 180-degree shift,” said Daniels 
Dean Brent Chrite, noting that its predecessor operated 
within traditional academic parameters, offering 
“interesting, experiential and market-facing courses, but 

courses nonetheless structured along the 10-week quarter 
system.” 

The new minor, Chrite added, “is sort of a boundary-
spanning, innovative model unlike anything I’ve seen.”

And that’s the point, according to Daniels’ Director 
of Entrepreneurship Stephen Haag, architect of the new 
minor and an admitted “entrepreneur by birth.” 

“It’s not learning by sitting around listening to lectures,” 
he said. “It’s not learning by reading a book and taking a 
test. That is so 20th century. That is so old and so dead.” 

Instead, the new minor—as audacious as the startup 
culture it aims to nurture—draws on what Haag calls “the 
Get Model:” Get in. Get what you need. Get out. Get to 
work. 

Students from all across the University of Denver’s 
academic programs get in with an introductory class, “From 
Idea to First-Dollar Sales,” which plunges them into real 
business operation. “You get 10 weeks to get your idea off 
the back of a napkin and out the door to generate sales,” 
said Haag.

Students get out with a course that sets their business 
up for the long term. “The very last course is on building 
a sustainable business, on creating a real and legitimate 
engine of growth. This is about partnerships, about 

WORK
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acquisitions, mergers. It’s 
that bigger picture beyond ‘I 
now have my business started,’” 
explained Haag.

In between, students get what 
they need through 12 one-day, one-credit 
classes that Chrite likened to “deep dives into 
an eclectic mix of areas.” Students choose their 12 
from 28 possible dives—or, as Haag calls them, “grinds.” 
These cover everything from project management and 
entrepreneurship ethics to digital marketing and design 
thinking. “The students pick 12 that are the most applicable 
to the business they’re trying to do,” said Haag. “They go 
through it in real willy-nilly, spaghetti-type fashion—which is 
the way entrepreneurs do business.”

Taught by professors from across the disciplines, these 
minicourses can be taken in any order. A student launching, 
say, a video production company won’t want to miss the 
grind on intellectual property, while a peer with a physical 
gadget to peddle will benefit from a dive into product 
liability.

Because the grinds apply to immediate business realities, 
Daniels plans to open enrollment to the outside community, 
to people eager to take just one minicourse instead of a 
full degree program. Many of the grinds will be staged 
at innovation laboratories like Denver-based Galvanize, 
dedicated to helping tech startups secure their niche. By 
taking DU expertise to these hubs, Daniels can help foster 
an entrepreneurial ecosystem that benefits students while 
supporting Denver’s economic vitality. And by offering 
nonstudents the benefit of college-level instruction, Daniels is 
expanding its outreach and serving the greater good. 

With its emphasis on flexibility and creativity, the new 
minor continues Daniels’ longstanding efforts to nurture 
the entrepreneurial spirit. As Chrite noted, “The focus on 
entrepreneurship at Daniels and at DU is not a new one. We 
have a long legacy of co-curricular activities, engagements 
and pitch competitions, and we have what we refer to as an 
enabling environment for enterprise creation.

“The minor is intuitively aligned with [University of 
Denver] Chancellor Rebecca Chopp’s DU Impact 2025, and 
it resonates deeply with her commitments to discovery and 

design in an age of collaboration,” continued Chrite, referring 
to two pillars of Chopp’s strategic vision for DU. 

Additionally, the minor is a fitting complement 
to DU’s Project X-ITE (Innovation, Technology and 
Entrepreneurship), a cross-disciplinary initiative developed 
by Daniels, the Sturm College of Law and the Daniel Felix 
Ritchie School of Engineering and Computer Science. 
Recognizing that the complex challenges and opportunities 
of today’s global economy require a multipronged approach, 
Project X-ITE serves as an activator for new projects that 
emerge throughout the University and beyond. “With the 
Project X-ITE platform, this new minor provides students 
and our broader community with an unprecedented platform 
for innovation and entrepreneurship,” said Chrite.

Of the revamp, Chrite said, “We’ve done this for a few 
reasons. First, it’s what is expected of a great business school 
at a great university. Second, Daniels is here to prepare 
students for success and growth and capacity in a 21st century 
market. That market is defined by, among other things, 
entrepreneurship and knowledge-based industry. We owe all 
of our students the opportunities to get engaged in that.” 

Those students, according to Haag, are not simply 
younger versions of their predecessors. “It’s not necessarily 
about ‘I want to work for myself and make a billion dollars,’” 
he said. “It’s more about ‘I want to live life on my own 

“THE REALITY IS THAT OUR ECONOMY HAS MIGRATED  

FROM A MANUFACTURING AND INDUSTRIAL BASE  

TO ONE THAT IS MORE ENTREPRENEURIAL.  

AND WE HAVE AN OBLIGATION TO ACQUAINT  

OUR STUDENTS WITH THAT REALITY.”

—BRENT CHRITE, DEAN,  
DANIELS COLLEGE OF BUSINESS
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terms.’ If they’re going to work 80 hours a week, they’re not 
going to do it for somebody else. They’re going to do it for 
themselves. It’s ‘I want to make money helping the world 
become a better place. I want to make money saving the 
world.’ In other words, if it’s just purely for the sake of money, 
then that’s not really a major enticement for this generation 
of young people. They want to work hard, but they want life 
to have meaning. They want to leave a legacy.” 

In developing the minor, Haag drew on insights gleaned 
from some of Daniels’ signature initiatives, particularly the 
core “Gateway to Business” class that business majors typically 
take in their freshman year. “It’s the class in which all the 
students have to invent an app—[for a] tablet, smartphone, 
watch, car console or TV,” said Haag. “They have to write 
a business plan, and they have to actually create a working 
prototype of the app and demonstrate how they would bring 
it to market.”

Some of those students go on to participate in Daniels’ 
Madden Challenge, an app development competition with 
“Shark Tank” verve. Funded by a $125,000 donation from 
commercial real estate developer John W. Madden Jr., the 
challenge was designed to foster an entrepreneurial mindset. 

The challenge has become so popular that it inspired 
the Compass Project, also funded by the Madden family and 
designed to offer direction to students from limited-resource 
high schools. These students are provided a MacBook Air 
and app prototyping software, and then introduced to the ins 
and outs of app design and development. “When they are 
done with [these] workshops, they join a Madden Challenge 
college student team and become the tech developers for 
the competition. They get to see that they can build app 
prototypes, they can build websites, they can have business 
ideas they can pitch to investors. Nothing is out of reach,” 
said Haag.

This get-your-feet-wet approach, Chrite and Haag 
maintain, empowers students for what Chrite considers “the 
reality of the 21st century economic marketplace.” 

“The data are pretty clear about where the growth in our 
society is coming from,” said Chrite. “The reality is that our 
economy has migrated from a manufacturing and industrial 
base to one that is more entrepreneurial. And we have an 
obligation to acquaint our students with that reality.” n
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When Rene Hosman 
(BSBA 2017) was 

7, she and her best friend set up a 
backyard restaurant. They summoned 
their neighbors with a marketing flier, 
loaded some tables with condiments 
and offered their fare to the 
neighbors. “We only sold hot dogs 
and veggie dogs,” she recalled, but 
patrons scarfed up the frankfurters 
nonetheless.

“That is probably my earliest and 
clearest memory,” the newly-minted 
Daniels alumna said. It was also a 
prophecy of sorts, foreshadowing 
Hosman’s pursuit of her own 
hospitality venture, the Little Bites 
Bakery. 

That enterprise—a gourmet baking/
catering company co-founded 
with Samantha Loose, another 

Californian in Denver for college—
celebrated its first anniversary 
in May 2017, a month before 
Hosman graduated with a degree in 
hospitality management supported 
by minors in business analytics and 
entrepreneurship.

The idea for the business grew out 
the duo’s fondness for baking, love 
of desserts and sense that, at least in 
Denver, sweets take a back seat to 
savories. “I think dessert sometimes 
gets left behind, and it’s my favorite 
part of the meal,” Hosman said. 

Although Hosman came to DU 
knowing she wanted to work in 
hospitality and sure she wanted to 
create her own culinary experiences 
for customers, she didn’t have a road 
map or timeline for getting there. But 
then she took a business law class 

aimed at entrepreneurs. It convinced 
her she should and could start her 
own venture right away. With its 
cautionary content but clear outline 
for negotiating barriers, the course 
goosed her into action. “[The course] 
kind of scares you a little bit, but I 
walked out of there feeling I could 
really do something.” 

In late spring of her junior year she 
and Loose turned up the heat on 
their dream. They started applying 
for licenses, registering the enterprise 
with the appropriate government 
entities, filing away recipes and 
researching the availability of 
commercial kitchens. Keeping in 
mind the benefits of “asset-light” 
entrepreneurship, a concept she 
studied in her Daniels classes, 
Hosman didn’t want to invest more 
than she could afford to lose.

Just 
Desserts

By Tamara Chapman
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“We started this with the money I 
had in my pocket,” Hosman recalled. 
“I said, ‘We’ll put $1,200 into it and 
see what comes out.’ We burned up 
about half of that in licensing fees, 
[but] we started doing events that 
June.” 

Originally, the Little Bites duo thought 
they would sell cupcakes at art 
and street festivals and markets. 
Oops. “Cupcakes do not work well 
in Denver in the summer. They get 
really sad really quick,” Hosman 
said. 

That lesson learned, the pair 
turned to something more resilient: 
doughnuts stuffed with fillings. “The 
bourbon caramel apple fritter—that’s 
probably our signature doughnut,” 
Hosman said.

Like the hot dogs of her first startup, 
the doughnuts proved to be crowd 
pleasers. With word of them spread 
by mouth and social media, they’ve 
become so popular that Hosman 
and Loose—who both work other 
jobs and save the hours from 3 to 
6 a.m. for baking—hope to open a 
doughnut-centric brick-and-mortar 
bakery at first opportunity. Plans 
call for it to launch under a different 
name, preserving the Little Bites 
brand for a catering operation, to 
be run out of the bakery’s kitchen, 
focused on everything from wedding 
cakes to confections for office 
parties.

Hosman’s sure that business 
growth will bring its own daunting 
challenges and set of lessons to 
learn. But she and Loose expect to 
coax success from any failures. “If 
there’s one thing we are,” she said, 
“we are scrappy.” n

Dream Big, 
Drink Well
By Tamara Chapman

At the Zuni Street Brewing 
Co., located in Denver’s 

trendy Lower Highlands 
neighborhood, Daniels MBA 
candidate TJ Slattery is, to 
paraphrase an entry posted to 
his brainchild’s Facebook  
page, dreaming big and drinking 
well. 

After all, his fledgling 
establishment, which opened in 
March 2017, is drawing tasty 
brews and sizable crowds. In 

just about every respect, it’s 
exceeding Slattery’s expectations, 
though he did anticipate getting a 
bit more sleep. 

“We have been doing well,” 
Slattery said in early July. “We 
just finished four months and we 
have been in the black every 
month.” What’s more, his seven 
investors are already seeing 
rewards. “We’re actually looking 
to pay them back 25 percent of 
their investment this month.”
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No Small 
Change
By Kristal Griffith

For Slattery and his business 
partner, childhood friend Willy 
Truettner, who honed his craft-
concocting chops at Bell’s Brewery 
in Michigan and New Belgium 
Brewery in Fort Collins, Colorado, 
Zuni Street is a chance to work 
together and for themselves. They 

cooked up the idea to open a 
brewery when Slattery, then 

working for a London-based 
firm, visited with Truettner 

during a trip home to 
Colorado.

It wasn’t long after that 
conversation that Slattery and 

his wife happened to wrap up 
work in London and head back to 
Denver, where Slattery soon enrolled 
at Daniels to pursue an MBA. More 
than midway through his coursework, 
however, he took a hiatus to partner 
with Truettner and get Zuni Street off 
to a keg-busting start.

While at Daniels, Slattery made the 
most of his courses and the faculty’s 
know-how. “In all of my classes, the 
professors let us choose our topics for 
nearly every paper or project we took 
on,” he recalled. “This allowed me 
to customize my education and gain 
relevant knowledge and skills that 
helped ensure Zuni Street’s successful 
launch.”

His classes also gave him an ethical 
framework for shaping his business—
everything from choosing a business 
name to his obligations to employees, 
customers and the industry he 
represents.

The brewery’s name reflects its 
location at the corner of 29th and 
Zuni streets. But before adopting it, 
the co-founders decided to contact 
the Zuni Pueblo in New Mexico to 
make sure the tribe was OK with 
having its name linked to an alcohol-
related business.

“They had a pow-wow on it and 
called us back and said, ‘Yeah, it’s 
fine. Just don’t run our name through 
the mud,’” Slattery said. Zuni tribe 
elders also educated the co-partners 
about proper pronunciation. It’s 
not “Zoon-eye,” as Denverites are 
inclined to say it, but “Zu-knee.”

As lovers of the great outdoors, 
Slattery and Truettner have also 
adopted Daniels’ philosophy about 
sustainability. Among other efforts, 
Zuni Street sends its spent grain to 
a farm, where it is used as animal 
feed.
 
Slattery considers brewing the 
best beverage possible an ethical 
commitment to the upstart craft-
brew community. One bad batch 
can besmirch the entire industry, 
which has worked too hard for its 
market share, he said. That kind of 
accountability—to his own agenda, 
plans and code of ethics—is largely 
why Slattery embarked on his own 
venture. 

“At the end of the day, I’m building a 
business from the ground up the way I 
want to, while also working to benefit 
the industry and provide a product 
customers want.” n

It doesn’t take long to learn that 
Reyn Aubrey is passionate 

about changing the world—something 
he believes happens through people 
and their ideas.

“I’ve always wanted to be an 
entrepreneur,” said Aubrey, a Daniels 
sophomore majoring in international 
business, who launched and ran 
four companies in his native Hawaii 
before even heading to college. “It’s 
the only thing I’ve wanted to do.” 

Aubrey selected DU after learning 
about Colorado’s thriving startup 
community, and his first taste of 
the Denver entrepreneurship scene 
came through the introductory 
“Gateway to Business” course 
required of all Daniels students. In 
the course, students must come up 
with an idea and develop an app. 
It was just after taking the course, 
that Aubrey developed the idea for 
PocketChange.

“I was in the shower,” Aubrey 
recalled. “I was thinking about 
Facebook and how we could harness 
its power to support people and 
causes. We had been talking about 
social good in class, and out of the 
blue everything clicked into place.” 

PocketChange is a button that would sit 
next to posts on Facebook. If the post 
was about an earthquake or climate 
change, the button would light up and 
identify the number one organization 
impacting change in that area. Then, it 

“I’M BUILDING A  

BUSINESS FROM THE GROUND 

UP…WHILE ALSO WORKING TO 

BENEFIT THE INDUSTRY  

AND PROVIDE A PRODUCT 

CUSTOMERS WANT.”
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would allow you to microdonate  
25 cents to $2 to that cause. 

The idea sounds simple and 
maybe that’s why it already has 
so many fans. Aubrey approached 
Stephen Haag, Daniels’ director of 
entrepreneurship, to get initial funding 
for a website. He was given $600. 
“Just like so many other students who 

have come through the ‘Gateway’ 
course and Madden Challenge, Reyn 
truly understands that he can build 
and succeed,” said Haag. “This is 
what Mr. Madden wanted all along: 
young people chasing and realizing 
their entrepreneurial dreams.” 

In February, Aubrey competed and 
won the seventh annual DU Pitch 

Competition, receiving $1,750 after 
winning first place in the overall 
category ($1,000) as well as the 
social entrepreneurship category 
($750). March was a busy month 
for Aubrey: First, he competed and 
won first place and $1,500 from 
Dynamize, Daniels’ entrepreneurship 
club, as part of its accelerator 
program for student entrepreneurs. 
Then Aubrey competed in the Angel 
Capital Summit presented by the 
Rockies Venture Club. He took 
second place, which is just fine by 
him.

“I got to present in front of 200 
investors,” Aubrey said. “I now have 
names and numbers of people who 
want to invest in PocketChange and 
help make it a success.”

As the recipient of Project X-ITE’s 
student accelerator program, 
Aubrey was given the resources to 
work full time on PocketChange over 
the summer. He has expanded his 
team and launched a beta product, 
passing 700 donations onto 15 
different causes. 

Aubrey says he’s blown away by 
the connections and resources he 
has received by coming to DU. He 
is hopeful he can secure venture 
capital and build out the team 
needed to get PocketChange off the 
ground.

“People think that making an 
impact on the world is difficult, but 
in reality, the aggregation of the 
little stuff is what matters—whether 
it’s 25 cents or a smile,” he said. 
“The world is going to change. 
Whether it’s positively or negatively 
is up to us as a people. The goal at 
PocketChange is to help move in the 
right direction.” n
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ALUMNI Profile

Solid 

YYou don’t need to be an expert to know that a solid 
foundation is critical when constructing a building. The 
same holds true when constructing a career. Ask Philip 
Hulse (BSAcc 1971)—he will tell you that he began laying 
the groundwork for his stratospheric rise in real estate at 
Daniels. 

“DU was my foundation and it gave me confidence in 
myself that anything is possible,” he said.

Hulse is the founder and managing principal of 
Green Street Real Estate Ventures in St. Louis, Missouri, 
a full service real estate development firm that focuses 
on sustainable urban development. Green Street has 
been named developer of the year in St. Louis five of the 

past nine years while also achieving the highest possible 
sustainability ratings.

Hulse, who was born in St. Louis, returned to the city 
in 1974. His love for the metropolis is a key reason he 
chose to focus on sustainable development there.

“It’s a great place,” he said, “rich in history, and it’s 
where I’ve enjoyed raising my sons and daughter.” 

Hulse is equally passionate about his work. “I love the 
rush of creating something on your own and the freedom 
to reach for the stars. Real estate requires vision, knowl-
edge, patience, persistence and a dash of good fortune to be 
successful in the long run. Real estate fits my personality.” 

Hulse’s first job after graduating from DU wasn’t such  

FOUNDATION
BY Doug McPherson
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N E V E R  S T O P  L E A R N I N G  A N D  
Y O U ’ L L  N E V E R  S T O P  L E A D I N G . 
Our Executive Education programs keep executives 
and organizations market relevant and on top of a 
changing business world. 

daniels.du.edu/ExecEd

Custom programs: Maximize 
your company’s potential – fast.
Your company has a lot going for it. How 
do you maximize your talent and assets to 
receive the biggest, fastest payback? Our 
customized programs turn your strengths 
into accelerated transformations.  

Workshops that are worthwhile.
Our quick-hit workshops will get you  
up to speed in various disciplines, giving  
you the edge you need to adapt, be  
a stronger leader and get ahead. 

Find out more today! Visit 

a good fit, however: He worked at a bank as a financial  
analyst. “It allowed me to recognize that the corporate 
world wasn’t a fit for me,” he said. “I have been self-
employed ever since and never looked back.” 

Hulse began his career in real estate co-founding 
two successful real estate firms: Summit Development 
Corporation and Gateway Commercial. In 2008, he 
founded Green Street, where he has raised more than  
$75 million in private equity and leveraged more than  
$250 million in private and public financing for various 
development projects. 

According to Hulse, many of his Daniels professors put 
him on the path to real estate. “There was a rich entrepre-
neurial spirit among many of the faculty that brought my 
learning experiences to life beyond the textbooks,” he said. 
“I always felt that there was a great opportunity to use my 
entrepreneurial skills most effectively in real estate to help 
individuals and companies to distinguish themselves.” 

He considers his time at Daniels so important, in fact, 
that he recently committed part of his estate to underwrite 
scholarships at DU. “It’s important throughout life to give 
back to your community and to make a difference along the 
way,” said Hulse. “This is one way to say thank you for my 
good fortune and the positive experience that was part of 
my success.” 

Hulse also attributes his success to a “strong positive 
attitude and work ethic. They’ve both helped me build 
long-term relationships with friends and clients. I’ve also 
built my success by embracing change as an opportunity. 
It’s important to be always learning and adapting to change 
each step of your life.”

His advice to today’s students? “It’s important to enjoy 
what you do. Be passionate about the career you pursue,” 
he said. “There’s so much opportunity in front of graduates 
today. Take advantage of your good fortune. Work smart and 
diligently, and the sky is the limit.” n

FOUNDATION
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Thanks to an international partnership, Daniels is co-creating 

an MBA program at Herat University in Afghanistan.

BY Emily Paton Davies

Daniels Without 
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he University of Denver’s dedication to the 
public good knows no borders—as evidenced 
by a partnership between the Daniels College of 
Business and Herat University in Afghanistan.

Finalized in late 2016, Daniels’ relationship 
with Herat is the result of a grant from USAID, 
the federal organization that works to end 
extreme global poverty and enable resilient, 

democratic societies to realize their potential. 
With a focus on gender equity and diversity, 
Daniels faculty are serving as mentors to 

Herat faculty, co-creating a new MBA curriculum oriented 
toward building local capacity and employability, while also 
building the capacity of the Herat faculty.

“This is entirely consistent with [DU’s strategic plan] 
Impact 2025, which outlines the University’s longstanding  
commitment to developing inextricable community 
connections on the local, regional and global levels,” 
said Daniels Dean Brent Chrite, who has been helping 
universities in developing countries establish curricula and 
training for business students for more than two decades. 
Having already worked with faculty at Afghanistan’s flagship 
university in Kabul, Chrite was approached by the bilateral 
organization FHI 360 about partnering with Herat.

“Afghanistan is one of the most difficult places on the 
planet, with profound structural, political, economic and 
cultural challenges that must be addressed if the country is 
to ever re-emerge as a functioning member of our global 
community,” he said. “It’s one of the areas of the world that 
the U.S. is demonstrably committed to impacting. For a busi-
ness school working to prepare students for the 21st century 
marketplace, this is a wonderful opportunity for our faculty. 
We believe in the power of the private sector as an essential 
catalyst for capacity building in other organizations, and busi-
ness schools have unique capabilities in this arena.”

In January 2017, Chrite was part of a Daniels contin-
gent that traveled to Mumbai, India, to meet with Herat 
faculty members and the dean of the university’s business 
school. The in-person meeting enabled the Daniels team 
to officially kick off the partnership and perform an initial 
assessment of Herat’s needs and capacity. In July, Chrite and 
a small group of Daniels faculty members returned overseas 
to Shanghai, China, to train Herat faculty members who 
are teaching first semester classes in the university’s new 
MBA program. Daniels faculty back in Denver also served 
as mentors to their Herat counterparts during the trip by 
calling into Shanghai via Skype.

“The Herat faculty are incredibly engaged and excited 
to be partnering with Daniels and the University of 
Denver to co-create an MBA program,” said Patrick Orr, 
senior director of International Partnerships and Programs, 
who is serving as project manager for the Herat partner-
ship. “To be able to help make a difference in a difficult 
part of the world is an incredible opportunity for Daniels 
and DU.”

Established in 1988, Herat University is located in west-
ern Afghanistan and is the nation’s second largest university 
with enrollment of roughly 10,500 students—one-third of 
whom are women. Daniels faculty will work with Herat 
faculty over the next two years using a blended learning 
model that includes face-to-face meetings, synchronous and 
asynchronous teaching and learning, and virtual classroom 
engagement.

“DU is an organization with global reach, and this 
partnership enables us to make accessible the incredible 
talent and capacity that we bring to a problem or issue. It 
will elevate our brand globally, as well as with the federal 
government and bilateral agencies,” said Chrite. “Our 
objective as an institution is to contribute to the rich global 
community while impacting the human condition.” n

Daniels Without 
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Where in the World is  the Denver MBA? 
he room buzzed with anticipation at 

what appeared to be a routine mix and 

mingle last May, complete with cocktails and polite 

conversation. The Denver MBA students were on 

campus but their minds were continents away. 

On a count of three, the students tore open the 

envelopes they were clutching, which revealed the 

name of one of three countries: Argentina, Israel 

or Uganda—the locations for this year’s Global 

Challenge. Smiles spread rapidly as the students 

digested where they’d be immersing themselves, 

physically and mentally, in their final year of the 

20-month Denver MBA program.

“Working with a developing country in Africa certainly 

brings unique and important challenges that I’m eager to tackle 

with my DMBA team,” said student Alexander Robb who was 

assigned to Uganda—his first choice. “I chose Uganda because 

it will provide experience working in a country with a culture 

to which I have limited previous exposure.”

Robb and the other members of his DMBA cohort 

assigned to Uganda will be working on one of three 

projects for the Global Livingston Institute, a Colorado-

based nongovernmental organization dedicated to 

improving communities around the world. Daniels MBA 

students partnered with the institute last year as well, serving 

as consultants on a project to develop a boat service to 

transport goods and people to and from villages surrounding 

Uganda’s vast Lake Bunyonyi. Students conducted extensive 

research, including interviewing local villagers to determine 

the number of people who would use a regular boat service, 

the frequency with which it should run and how they could 

develop a sustainable model for its operation. 

“I think it’s a really cool approach that [Daniels] is 

taking with us,” said GLI Founder and CEO Jamie Van 

Leeuwen last year of the Daniels students’ work. “What the 

students are doing is … putting a business plan in place 

before just putting a boat on the water and starting to 

operate it.” 

Students in the Denver 

MBA program will soon 

scatter to three continents 

as part of the Global 

Challenge, experiencing 

new cultures and ways 

of doing business as  

they get the education  

of a lifetime.
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Where in the World is  the Denver MBA? 
Before they leave Daniels and scatter to three different 

continents, Denver MBA students are preparing and 

researching extensively at home. Working in teams, students 

will scope out projects with their host partners, meeting—

in many cases virtually—with their partners to determine 

a current business challenge facing each company and 

potential solutions for that challenge. The students will 

develop business plans and on-the-ground itineraries that 

support those plans upon arriving in their designated 

countries. Informed by their global visits, the students 

will then develop final deliverables for their host partners, 

which are due in the spring. 

“The Global Challenge is the culminating learning 

experience for the Denver MBA curriculum,” said 

Associate Professor, Assistant Dean and Denver MBA 

Director Dan Baack. “Building upon the previous three 

challenges (the Enterprise Challenge, the Social Good 

Challenge and the Corporate Challenge), the Global 

Challenge has students using their ideation skills, their 

consulting skills and their abilities to be agile project 

managers. It’s an opportunity for the students to apply their 

acumen in a global context. The increased complexity of 

the challenge forces students to truly prove they can pass 

the market test. Can they take what they have learned and 

provide value for an international client?”

And with international clients like Arrow Electronics, 

the Israel Colorado Innovation Fund, Pancho Real Estate 

and Terumo BCT, as well as the GLI, the students must 

bring their A games in order to deliver value to the 

organizations. If Denver MBA candidate Robb is any 

indication, they’re up for the challenge. 

“I appreciate the opportunity for growth and to work 

on a real project under challenging circumstances with the 

support and resources to be successful, all while providing 

a beneficial service for the Global Livingston Institute 

and the people of Uganda,” he said. “This experience is 

particularly important when it comes to learning how to 

be an impactful member of the workplace.” n

BY Emily Paton Davies
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BY Leslie Petrovski

A Daniels collaboration is 
helping refugees prepare for 
life in the U.S.

HospitalityTrue
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Dec. 20, 2016, Somalian refugees Halima Handulle and Nema Omar— 

a mother and daughter who had been living in Kuwait for decades—

were relieved to land at Denver International Airport after a three-year 

wait. But they were frightened and unsure how they would be received 

in America following the U.S. presidential election. 

“I thought, ‘Oh my God, I’m going to a place where I’m not 

welcome,’” Omar said about coming to the United States. “I was scared, 

but Colorado is great.”

Just days after her arrival, Omar, 27, found herself attending classes at the Daniels College of Business as part of the Ready for 

American Hospitality program, a joint effort of Daniels’ Fritz Knoebel School of Hospitality Management and Denver’s Ethiopian 

Community Development Council African Community Center. 

Omar jumped at the chance to attend the hospitality-

focused training program, which helps refugees settle in 

the Denver area. On her first day at Daniels, she and about 

a dozen other refugees met with students in the “Human 

Capital Management” class who would serve as mentors 

to the refugees, helping them understand 

everything from American work culture 

to the nuances of the English language.

In its fifth year, RAH is the happy 

convergence of Associate Professor Cheri 

Young’s interest in developing a service-

learning program for her “Human Capital 

Management” students and the African Community 

Center’s need for a culinary training facility.

Each RAH class consists of roughly 15 refugees, who 

spend a month at Fritz Knoebel—from 9 a.m. to 3 p.m., 

Monday through Friday—learning food safety, service 

conventions, culinary techniques and job search skills. In 

turn, Fritz Knoebel students learn to identify talent and 

manage and work with people from all over the world, 

many of whom are just beginning to test their limited 

English-language skills. The class culminates in a fine-

dining event put on by RAH and Fritz Knoebel students.

“I see the DU students get as much or more in terms 

of learning about this diverse population in Denver and 

On
Hospitality



places around the world, and the conflicts that caused them to 

come here,” observed Melissa Theesen, managing director of the 

ACC. “The integration, the connections between the DU and 

refugee students as mentors and protégés—at the end of the day, 

they are really peers. They learn from each other and leave as 

friends.”

Lauren Hitchner, a senior hospitality management student, 

worked with Rama Abdul Razzak and Omar Aljimili, a couple 

from Syria who had spent three years in Jordan awaiting their 

approval to come to the United States. “They were only here for 

51 days when I met them,” Hitchner said. But by their second 

meeting, the couple had invited Lauren and another mentor over 

for dinner. “They served us so much food! It was so good,” she 

said. “We spent over 3 1/2 hours there. When we left, Omar said, 

‘You are now like Rama’s sister. Our house is your house.’”

Since RAH started in 2012, 190 refugees from countries 

such as Nepal, Bhutan, Burma, Thailand, Ethiopia, Eritrea, 

Congo, Djibouti, Syria, Iraq, Afghanistan and Colombia have 

graduated from the program. Approximately 86 percent of RAH 

alumni have gotten jobs at places like Volunteers of America, 

“I see the DU students 

get as much or more in 

terms of learning about 

this diverse population 

in Denver and places 

around the world, and the 

conflicts that caused  

them to come here.”
—Melissa Theesen, Managing Director,  

Ethiopian Community Development Council  
African Community Center
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Chipotle, DIA, Village Inn and various hotels within 30 

days of completing the program. More impressively, RAH 

graduates have a 90-day job retention rate of 90 percent, 

beating the 80 percent rate for Colorado-based refugees.

“In my opinion, it has to do with safe integration,” 

explained Anthony Cherwinski, RAH’s program manager, 

who helps participants find jobs. “The refugees get the 

proper attention and time to integrate into our culture and 

our fast-paced work environment. We’re giving people an 

extra month of integration and letting things sink in before 

they are expected to go out and be productive Americans.”

The program has not gone unnoticed, earning a spate 

of media coverage and awards. And in May, when Anne 

Richard, the former U.S. assistant secretary of state for 

Population, Refugees and Migration under the Obama 

administration, came to the University of Denver, she visited 

with RAH students and was deeply impressed. “The RAH 

program’s success in helping refugees to land jobs and 

become self-sufficient is remarkable. It ought to serve as a 

model for hospitality and business schools in other cities,” 

Richard wrote in an email to David Corsun, Fritz Knoebel 

director and associate professor.

Wearing hip glasses and a hijab, Somalian refugee Omar 

has the open face of a 20-something with much to look 

forward to. After completing the RAH program, Omar 

accepted a job as a cashier in DU’s Nelson Hall where her 

Kuwaiti accounting background has come in handy. She is 

getting her driver’s permit and hopes to finish the university 

degree she started in Kuwait and eventually start her own 

business.

RAH, she said, not only gave her confidence but also 

insight into American life. “You interact with people and 

you’re in a community. It shows you how Americans live 

and how they treat each other and help each other,” she said. 

“I was scared, but when I finished the program, I was a lot 

more comfortable. The fear is gone now.” n

When you support the Daniels in Focus Fund you support 
the College’s schools, departments and programs, and most 
importantly, our students, by providing �exible funding that 
ensures their experience is TRANSFORMATIONAL. Your gift 
of any size makes a difference to our students every day.   

Give to the Daniels in Focus Fund. 

Visit 
du.edu/givetodaniels 
or call 303.871.4750
to make a donation.
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Bruce Hutton 
Years of Service: 1976-2017

R. Bruce Hutton has long 
understood what the rest of the world 
is beginning to know: that innovative, 
ethically responsible businesses and 
their people not only make money but 
also a better world.    

The Daniels dean emeritus, market-
ing professor and founder of off-site 
MBA programs once said the business 
school is “not afraid to try new things 
and not afraid to be a leader for what 
business education should be.” Neither 
is Hutton.

“Bruce has always been respected 
for his ability to think ahead, and 
as a result, has the ability to prepare 
students in business school today to 
succeed in jobs that don’t even exist, 
use technologies that haven’t been 
invented and solve problems that aren’t 
problems yet,” said colleague Barbara 
Kreisman, senior advisor to Daniels 
Dean Brent Chrite. 

The recently retired Hutton spent 
his roughly 40-year DU career helping 
Daniels develop into a global leader in 
cutting-edge business education, which 
has in turn helped metro Denver 
evolve into a model of business inno-
vation. Publications from Bloomberg 

Businessweek to U.S. News & World 
Report have recognized Daniels as a 
top global business school. In 2016, a 
U.S. Chamber of Commerce report 
ranked Denver No. 3 among this 
country’s most innovative, startup-
friendly business markets, and Daniels 
played a role in that achievement.   

“[We made] experiential learning 
with a purpose a keystone of our 
program,” Hutton said. “Examples 
include working with members of the 
famous World War II 10th Mountain 
Division on outdoor leadership courses 
[and] the United Nations environ-
mental program on global business and 
sustainability issues.”

Some members of the 10th 
Mountain Division U.S. Army ski 
troops, who trained in Colorado 
and served in Europe, returned to 
Colorado’s mountains after the war 
and started ski areas, including Vail and 
Aspen, helping to create the modern 
North American ski industry and 
drive the global ski business’ evolution. 
Hutton’s first off-site MBA initiative 
was the Mountain MBA Program in 
Keystone followed by a similar effort 
in Vail.

Hutton’s daughter Amy Thacker, an 
executive at Autodesk Inc. and Daniels 
MBA graduate, took some of her dad’s 
classes and recalls him as a teacher who 
pushed limits. “[He] allowed students 
to discover answers for themselves and 
form their own opinions, which kept 
us accountable by making sure we 
could defend our stance,” Thacker said.

Hutton’s DU roots run deep, 
starting as an assistant professor in 
1976. He and wife Sally Hutton, 
who formerly worked in Daniels’ 
Executive MBA Program, got married 
at Evans Memorial Chapel. During 
Hutton’s time at the University, he also 

Service

Several iconic members 

of the Daniels community 

retired this year. Their 

many contributions—

as leaders, scholars, 

teachers and more—

leave an indelible mark 

on the College and the 

many lives they touched. 

We thank them for their 

outstanding service.

OUTSTANDING
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the early years of her career, she was a 
visionary according to her colleagues. 

“When I arrived in fall 1983, Nancy 
was participating in a cross-disciplinary 
group that developed ‘Management 
Information Systems,’ the precursor 
to what we now call ‘Business 
Information and Analytics,’” said 
Management Professor Cindi Fukami. 
“She taught ‘Creativity’ 20 years before 
we introduced courses on design 
thinking.”

Sampson’s own creativity has 
received global recognition: She has 
been invited to lecture on innovation 
and creative problem-solving in Great 
Britain, Germany and Belarus. She 
co-authored a groundbreaking case 
that challenges students to develop a 
sustainable model for bicycle-building 
in India using recycled materials. 
The case, which received the North 
American Case Research Association’s 
McMaster Best Case Award in 
Innovation and New Technology, 
remains in demand from institutions 
seeking to use it for their students. 

Students are central to Sampson’s 
story—she has taught, advised and 
help graduate thousands of them over 
the course of career. “They kept me 
energized and excited and inspired,” 
Sampson said. “It was a kick to go to 
Commencement and have students 
run across the field with their parents 
to meet me. But the ones I feel best 
about are the ones who were in 
trouble academically. Working with 
them so they could get their degrees 
… that, to me, is big.”

The University considers Sampson’s 
efforts “big” too, as evidenced in part 
by the awards it has given her over the 
years. These include the Distinguished 
Service to the University Award 
presented at Founders Day in 1998; the 
Pioneer Award in 2003; induction into 
DU Athletics Hall of Fame in 2010; 
and most recently, the Unsung Hero 
Award for 2016-2017, DU Athletics’ 
highest honor. 

“Nancy’s love and passion for her 
students, fellow faculty, staff and alumni 

is incredible. [She] is a true example of 
what makes DU so special,” said Vice 
Chancellor of Athletics and Recreation 
Peg Bradley-Doppes during Sampson’s 
Unsung Hero Award ceremony.

Having served the University in 
so many capacities—she served on 
the Faculty Senate, Undergraduate 
Council and three Board of Trustee 
subcommittees for many years; was the 
Faculty Athletics Representative to the 
NCAA for more than 20 years; and 
has been involved in Commencement, 
including serving as chief marshal, 
for more than 40 years—it’s difficult 
to synopsize Sampson’s contributions 
to DU and Daniels. One of her 
colleagues puts it best: “Nancy’s contri-
butions to DU are mind-boggling,” 
said Fukami. “We’re all the richer for 
having Nancy Sampson in our lives.” 

Buie Seawell 
Years of Service: 1995-2017

Admired. Loved. Respected. 
You’ll hear these words—as well as 
the term “Southern charm”—with 
great frequency if you ask someone 
who knows Buie Seawell to describe 
the former politician, ordained 
Presbyterian minister and now 
retired Daniels faculty member. One 
conversation with Seawell and you’ll 
understand why. 

The former clinical professor of 
business ethics and legal studies, and 
Louis D. Beaumont Professor of 
Business Education has an easy way 

became a globally recognized expert 
in areas from marketing research to 
corporate social responsibility, and 
lectured in countries from Albania to 
New Zealand. He helped create the 
Colorado Ethics in Business Awards.

Hutton worked with key DU 
figures to make the school the 
educational force it is now, including 
Chancellor Emeritus Dan Ritchie and 
Daniels namesake and cable TV giant 
Bill Daniels. “They helped … establish 
DU and DCB as true pioneers in 
education,” according to Hutton.

Nancy Sampson  
Years of Service: 1972-2017

It’s safe to say that after 45 years 
on the Daniels faculty, Management 
Professor Nancy Sampson is considered 
something of an icon on campus. 
Professional achievements, accolades 
and awards aside—and there are many 
of them—Sampson’s life has long been 
intertwined with the University.

Her personal ties to DU are 
numerous: Sampson is a two-time 
alum (BSBA 1965, MSBA 1966) as is 
her husband, Emory (BS 1964, MBA 
1965). The couple met in a statistics 
class and ended up marrying in Evans 
Memorial Chapel, where, subsequently, 
both Sampson’s children were baptized 
in the 1980s.  

Sampson’s professional ties with 
the University were formed in 1972 
when she joined the faculty of the 
Management department. Even in 
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ServiceOUTSTANDING

with people that has garnered him 
legions of fans over the years. It’s clear 
that people matter deeply to Seawell, 
who, in turn, matters deeply to his 
friends and former colleagues and 
students.

“Buie helped his students become 
better businesspeople and, more 
importantly, better people overall,” 
said Dan Sweeney, director of Daniels’ 
Institute for Enterprise Ethics. “We all 
became a bit better at what we did, 
both in the classroom and in our lives, 
under Buie’s fortuitous influence.”

Calling his teaching style “eclectic,” 
Seawell was somewhat surprised to 
find himself in academia following his 
run in politics and public policy. “I 
never knew how exciting it would be 
to engage with really bright students. 
It’s the thing I miss most when I 
wake up now,” said Seawell, who won 
DU’s Distinguished Teacher of the 
Year Award in 2003. “Getting students 
juiced to talk about something that 
there’s no easy answer to and then 
trying to orchestrate that like you were 
leading a jazz combo is enormous fun.”

Passion and commitment have 
been constants throughout Seawell’s 
distinguished career. Prior to joining 
Daniels, he was the founder and 
director of the Norwest Public Policy 
Center, developing, conducting and 
authoring The Mind of Colorado, 
an annual survey of public trust 
in professional and governmental 
institutions. Seawell also served as 
Colorado Democratic state chairman 
from 1985 to 1989, and as chief of staff 
to Sen. Gary Hart. In Gov. Richard 
Lamm’s administration, he served as 
director of the Colorado Office of 
Energy Conservation—a cabinet-level 
position—overseeing state energy 
policy and solar, wind, conservation 
and demand assessment.

“Working with Buie in politics, 
I was always struck by his deep 
understanding of what it should mean 
to be a public servant—the need to 
be ethical, open-minded, thoughtful 

and honest,” said Chris Leding, who 
worked with Seawell during Gov. 
Lamm’s administration. 

Although now officially retired, 
Seawell isn’t slowing down. Following 
a trip to Jackson Hole, Wyoming, this 
summer to watch the solar eclipse, 
Seawell is hard at work co-writing 
a book. He’ll be on campus this fall 
teaching for University College’s 
Enrichment Program, which he helped 
develop many years ago, and will 
likely give other “political talks” when 
asked. Seawell will also undoubtedly 
continue to approach life with passion 
and commitment—and a healthy dose 
of humor.

“I have learned that if you get out of 
bed and stay upright, they don’t bury 
you. So I am absolutely committed to 
that,” he said. 

James Sorensen 
Years of Service: 1965-2017

After more than 50 years at 
Daniels—52, to be exact—James 
Sorensen, PhD, CPA, CGMA, retired 
in spring 2017, leaving a lasting 
legacy at the School of Accountancy 
that includes exceptional teaching, 
research and service. 

Sorensen began his career at DU 
in 1965 as an assistant professor of 
accounting and was promoted to 
associate professor in 1969. Since 
1972, he served as a professor, 

teaching in the School of Accountancy 
and in the MBA and Executive MBA 
programs. 

“I had a number of great accounting 
and business professors at DU, but 
Dr. Sorensen clearly stood out as the 
best,” said Wayne A. Barnes, CFO of 
the Anschutz Corporation, who took 
Sorensen’s accounting course in 1976. 
“His commitment to educating his 
students was obvious from the first day 
of class forward. Dr. Sorensen provided 
me with a sound background supporting 
accounting theory, which has served me 
well over my career.”

Peter Firmin worked with Sorensen 
from 1974 through 1984, and then 
again from 1994 through 2008. “Jim 
served with dedication and distinction 
as a teaching professor and serious 
researcher, especially in the field of 
government accounting,” said Firmin. 
“During his long tenure in the School 
of Accountancy, he has made significant 
contributions to assure its continuing 
stature as a first ranking school. He is 
a nationally recognized scholar and 
teacher.”

Sorensen’s remarkable career was 
punctuated by many awards from Daniels, 
DU and the accounting industry. Daniels 
honors include the John J. Gilbert 
Endowed Professorship, School of 
Accountancy, 2000 and 2011; MBA Core 
Diamond Award, 2000, 2001 and 2002; 
Evelyn and Jay G. Piccinati Endowed 
Professorship for Teaching Excellence, 
2004; the Scholarship of Teaching 
Award, 2012; the Outstanding Service 
Award, 2014; and most recently, in 2016, 
the Pedagogy and Learning Award in 
recognition of his contributions to the 
professional literature. 

He has published more than 125 
articles, books, chapters, technical reports 
and cases over the years, and served as 
the editor of Decision Sciences and on 
editorial boards for several prominent 
journals. Sorensen received his BSBA 
(1960) and MBA (1962) from DU, and 
his PhD (1965) from The Ohio State 
University. n
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Share the love. 
We’ll share the 
gold—in your name.

It takes the best and brightest 
to maintain our standards. Great 
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learning environment, create a powerful 
Pioneer network and increase the value 
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like you. Our alumni are the gold standard 
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EVERY GRADUATE CANDIDATE  
YOU REFER KEEPS DANIELS  THE 

GOLD STANDARD

REFER A GRADUATE CANDIDATE 
TO THE ADMISSIONS TEAM TODAY: 
DANIELS.DU.EDU/ALUMNIGOLDCLUB  | 303.871.3416

JOIN THE ALUMNI
REFERRAL GOLD CLUB 

 We’ll award a $1,000 
scholarship to accepted 
graduate students who 

you refer.



Jacklyn Mitchell Wynn (BSBA 1977) joined the MITRE 
Corporation’s Center for Connected Government as a vice 
president and director, leading the Department of Veterans 
Affairs Portfolio in the Center for Enterprise Modernization 
FFRDC.

1980
Jenny Gentry (BSBA 1980) is the senior vice president of 
finance and administration at Colorado Public Radio.

1984
Peter Meyer (BSBA 1984) was appointed CEO of Lodgis 
Hospitality Holdings, an Asian hotel investment platform. 
Based in Singapore, Meyer, who serves on the Executive 
Advisory Board for the Fritz Knoebel School of Hospitality 
Management, manages business interests in Vietnam with 
plans to build a portfolio across Southeast Asia. 

Shawn Neville (BSBA 1984) was appointed CEO of Boa 
Technology. Previously, Neville served as CEO of 
Aerosoles Group. 

1985
Richard “Dick” Hess (MBA 1985) has retired and is living 
in Denver’s Congress Park neighborhood. Hess has 
traveled to 46 countries and will be adding Singapore and 
Dubai to the list this fall.

Mike Odell (BSAcc 1985) was named president and CEO 
at XL Parts, the fastest growing parts supplier in the 
Houston, Dallas/Fort Worth and Oklahoma City areas.

Bill Rooney (BSAcc, MSAcc 1985) is a tax partner at 
Rubin Brown’s Denver office.
 1987
Andres Gonzalez (BSBA 1987, MBA 1991) was appointed 
vice president of human resources at Mercury Marine, 
which has more than 6,000 global employees. 

1989
Russell Noles (MBA 1989) was named chief operating 
officer at Nuveen Investments. 
 

Alumni NEWS
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1991
Greg Strauss (BSBA 1991) joined Blue Cross Blue Shield 
as the director of innovation.

Trent Turek (BSBA 1991) is a business development 
director with Seven Corners, LLC., providing “duty of care” 
and international specialty travel risk benefits to the 
corporate group travel market. 

1992
Kash Hassan (BSBA 1992) joined First American 
Equipment Finance as vice president and is based in Los 
Angeles.

Julie Massaro (MBA 1992) was named the executive 
director of the Automotive Service Association of 
Colorado.

1993
Greg Dodge (BSBA 1993), managing principal and 
founder of Zavino Hospitality Group, is expanding his 
company’s portfolio of restaurants to Kansas City. His 
current eateries are located in the Philadelphia region and 
Washington, D.C.

Lisa Gentry (BSBA 1993) joined the compliance team at 
Coho Partners, an independent, employee-owned 
investment management firm headquartered in Berwyn, 
Pennsylvania.

1995
Troy Schroeder (BSAcc 1995, MSAcc 1996) is the chief 
financial officer at Haselden Construction.

Jamie Shulman (BSBA 1995) is CEO of Northwest Bank in 
its Portland, Oregon, office. 

1997
Rucker Franciscus (MBA 1997) is chief financial officer of 
ENSERVCO Corporation, a diversified national provider of 
well-site services to the domestic onshore conventional and 
unconventional oil and gas industries.

Trey O’Shields (BSBA 1997) is chief financial officer at 
Stonebridge Companies.

1998
Dan Antal (MBA, JD 1998) joined Leidos as general 
counsel, defense and corporate secretary. The American 
defense company is headquartered in Reston, Virginia.

1999
Wyck Brown (MBA 1999) is a portfolio manager at Red 
Rocks Capital.

Andrew Drummond (MS 1999) is a portfolio manager at 
Red Rocks Capital.

Stuart Lansing (BSBA 1999) is a vice president with 
Westminster Capital, a private equity real estate firm in 
Lake Forest, Illinois. Lansing focuses on investor relations 
and raising funds from private capital resources. Lansing 
and his wife, Farley, live in Lake Forest with their two 
children.

Erik Mitisek (BSBA 1999), the first and former executive 
director for DU’s Project X-ITE, was named president of 
IMAgine Analytics at IMA Financial. 

2000
Kristin Hardie (MBA 2000) joined TurboAppeal, a real 
estate tech company that provides data-driven tax-appeal 
solutions, as director of data management in July 2016.

Brett Johnson (MBA 2000) was named vice president of 
acquisitions for the West and Midwest for Passco 
Companies LLC.

2001
Trevor Ackerman (BSBA 2001) is the chief marketing 
officer at WellBiz Brands, Inc., a Colorado-based wellness 
and fitness company.

Kevin Robinson (BSBA 2001) is managing partner and 
chief operating officer at Aparium, which recently 
launched a new hotel in Chicago. Aparium operates hotels 
in Milwaukee, Minneapolis and New Orleans.
 2003
Clint Thomas (MS 2003) is a co-founder of and principal 
at Integrity Wealth Solutions, a flat fee-only financial 
planning and investment advisory firm.

2004
Maxwell Bull (BSBA 2004) was named to Forbes 
Magazine’s inaugural list of America’s Top Next 
Generation Wealth Advisors. Bull is a senior vice president 
at Morgan Stanley. 

Chelsea Hershelman (BSBA 2004) is a project manager 
at Ace Hotel in Chicago.

FALL 2017   |    DANIELS BUSINE S S     |    47  



Lucas Hohnstein (BSBA 2004) joined Seaport Global 
Securities earlier this year as a vice president.

Mark Landes (BSBA 2004, MBA 2012) is the director of 
information systems at Green Chef. 

Jonathan Schaaf (MBA 2004) was named the chief 
agency officer at Omnicom Media Group.

2005
Ashley Buderus (BSBA 2005) was appointed CEO of 
Quarterly Forum, a Denver leadership organization that, 
among other efforts, fosters participation in government 
and public policy by businessmen and -women.

Rebecca B. Kelley (BSAcc 2005) was made partner at 
EKS&H last fall. The firm provides audit, tax, technology, 
wealth advisory and business consulting services to public 
and private clients. 

2007
Melissa Harrison-Hiatt (MBA 2007) was promoted to 
second vice president of employee benefits shared services 
at Standard Insurance Company.

Mark Hughes (BSBA 2007) is the rooms division manager 
for the Hyatt Regency in Albuquerque.

2008
Jacob Chase (BSBA 2008) was named managing partner 
of operations for the Denver Realty Group. 

2009
Nick Girardi (BSAcc 2009) was named senior associate 
of investment appraisal and corporate business 
development at Phillips 66. 

Justin Shaw (MBA 2009) was promoted to senior director 
of business analytics at the University of Colorado 
Foundation.

2010 
Daniel Close (BSBA 2010) was promoted to vice president 
of advisory and transaction services, industrial and 
logistics at CBRE. 

Aaron Moore (BSBA, MS 2010) joined King Street Capital 
Management as a research analyst. 

Chaun Powell (PMBA 2010) was appointed CEO for 
Canopy Advisory Group, a Denver-based network of 
independent business consultants. 

Greg Sullivan (MBA 2010) was named chief operating 
officer of Vail Resorts Retail in fall 2016. 

Chase Wittemore (MS 2010) works at Argentum Partners 
specializing in local and state lobbying, land use issues 
and business litigation. 

2011
Sara Meagher Barton (BSAcc 2011) was promoted to 
manager at PricewaterhouseCoopers, Chicago, in capital 
markets and accounting advisory. She married Cy Barton-
Dobenin in Beaver Creek, Colorado, this summer.

Peter Newlin (MBA 2011) is president of Park Burger, 
which opened a new restaurant—Birdcall—in Denver’s Five 
Points area this spring.

Brett Parmelee (BSBA 2010, MBA 2011) is the real estate 
development manager at Saunders Development.

Nate Pearson (BSAcc 2011, MSAcc 2012) joined 
Lagunitas Brewing Company in California as manager of 
financial planning analysis.

2013
Stephanie Weiner (BSBA 2013) is the catering sales 
manager at the Four Seasons in Miami.

2014
Dan Holloran (BSBA 2014) is the business intelligence 
contractor for Revolar, a Denver startup that creates 
personal, wearable safety technology.

2015
Charlie Carothers (BSBA 2015) joined Rainforest QA as a 
sales development representative.

Caitlyn Rummer Stafford (PMBA 2015) married John 
Stafford in 2016 in Boulder, Colorado. She works on the 
program operations team at Techstars.

2017
Karol Jones (EMBA 2017) was named chief financial 
officer of Colorado Lending Source, a nonprofit 
organization that finances small businesses. 

Alumni NEWS

Are you a Daniels alum with news to share? Send us your updates at dcbcomm@du.edu.  
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In MEMORY

1930s
Erma C. (Beideck) Conant (BSBA 1937) 

December 2016

1940s
Wiley E. Chinn (BS 1947) April 2017
Stuart R. Coles (BS 1949) March 2017
Elmer O. Davis (BSBA 1949) December 2016
Arla L. Fidler (BS 1946) November 2016
Doris Faye (Reed) Forsyth (BS 1947) July 2017
William H. Gay (BS 1948) March 2017
Dorothy Mae (Smith) Horan (BS 1948) June 2017
Ralph Vander Horst (BS 1949) June 2017
David C. Myers (BS 1949) January 2017
Earl H. Naylor (BS 1949) August 2017
Helen H. (Hill) Nettleton (BS 1945)  

November 2016
Ted R. Otey (BS 1948) May 2017
Ralph G. Ringgenberg (MBA 1948) June 2017
Robert L. Schott (BSBA 1943) December 2016
James S. Waterman (BS 1949) December 2016
 

1950s
Clayton J. Antieau (BSBA 1957) May 2017
H. Lloyd Berry (BS 1952) July 2017
Ralph W. Boehms (BS 1950) March 2017
James R. Brown (BS 1959) June 2017
William Arthur Burgess (BS 1957) April 2017
Thomas J. Carson (BS 1955) February 2017
Nai-Kwang Chang (MBA 1956) January 2017
David E. Clift (BS 1956) May 2017
James S. Curd (BSBA 1951) January 2017
Willis R. Dadukian (BSBA 1950, MBA 1952)  

May 2017
Michael C. De Joseph (BSBA 1959) December 

2016
William F. Eha (BSBA 1951) December 2016
Victor H Frank (BSBA 1951) December 2016
James H. Frisbie (BSBA 1950) May 2017
Joseph W. Gagliano (BS 1953) April 2017
G. Stan Gray (BS 1952) February 2017
James M. Hansell (BSBA, 1959, MBA 1961) 

November 2016
Joy E. (Peterson) Hoehler (BS 1951) January 2017
Audrey C. Holm (BSBA 1958) January 2017
Gilbert Hunter (BS 1953) February 2017
Perry E. Israel (BS 1953) August 2017

Paul W. Johnson (BSBA 1950) November 2016
Mary E. Kobey (BS 1959) January 2017
George A. Loomis (BS 1951) January 2017
Donald Morgan Luby (BS 1958) July 2017
R. Patrick McGinley (BS 1959) March 2017
Ralph T. McKiernan (BS 1951) November 2016
Joseph M. Montano (BSBA 1951) January 2017
Eugene L. Neidiger (BS 1951) March 2017
Lois J. Nickel (MBA 1952) March 2017
Mary P. (Pinnell) Nolan (BS 1955) February 2017
Robert L. Parrish (BS 1958) June 2017
Richard C. Payne (MBA 1956) August 2017
Anthony Perry (BSBA 1959) January 2017
Thomas G. Pitus (BSBA 1954) February 2017
John A. Rademacher (BS 1951) March 2017
Richard Lester Rhodes (BS 1950) January 2017
William Morris Sunday (BS 1950)  

December 2016
K. Bill Tiley (BS 1951) March 2017
Frank B. Vanmeter (BS 1956) March 2017
Victor L. Waln (BSBA 1957) May 2017
James D. Wickenden (MBA 1957) January 2017

1960s
Stephen A. Bowman (BS 1962) May 2017
James E. Cartwright (BS 1964) August 2017
David F. Doell (BSBA 1963) November 2016
Brian K. Emory (BS 1961) March 2017
John R. Farquharson (BSBA 1960) January 2017
Lewis L. Gaiter (BSBA 1963) January 2017
Nathaniel R. Goldston (BS 1962) July 2017
Robert T. Gray (BSBA 1966) August 2017
Robert G. Harper (BSBA 1961) June 2017
Charles A. Haskell (BSBA 1960) December 2016
Ronald C. Kinkeade (BSBA 1966) December 2016
Gordon A. Krattenthaler (BS 1960) March 2017
Joy B. (Beiswanger) Leggatt (BSBA 1968)  

August 2017
Thomas W. Lovgren (BS 1961) August 2017
James E. McDaniel (BSBA 1969) January 2017
Harry W. Nelson (BSBA 1966) January 2017
James H. Noennig (BSBA 1965) January 2017
William C. Norman (BSBA 1963) January 2017
Charles R. Peters (MBA 1964) July 2017
Theodore R. Shipman (BSBA 1966) July 2017
James W. Thompson (BS 1962) March 2017
Wilfred Wehner (BS 1963) February 2017

1970s
James A. Anderson (BSBA 1978) January 2017
Craig J. Bromann (BSBA 1972) March 2017
Steven C. Cairns (BSBA 1975) November 2016
Richard N. Houlding (BSBA 1970) July 2017
Gary P. LaPlante (BSBA 1975) December 2016
Robert C. McGuire (BSBA 1976) January 2017
Winston D. Morris (BSBA 1971) March 2017
Michael L. Naughton (BSBA 1979) February 2017
Leo J. Nowak (MBA 1977) December 2016
James Nicholas Philopoulos (BSBA 1974)  

March 2017
Robert J. Ringa (BSBA 1971) November 2016
Janice M. (Smetana) Snorteland (MBA 1976) 

December 2016
Elbert S. Walker (MBA 1979) January 2017

1980s
Lila J. Bradley (MBA 1987) June 2017
David M. Butler (BSBA 1984) March 2017
Debra C. Carroll (MBA 1984) December 2016
Peggy Eileen Hedstrom (BSBA 1985) June 2017
Martha Marguerite (Toole) Leitner (BSBA 1986) 

December 2016
Henry Walter Livingston (MBA 1984) June 2017
George W. Price (MBA 1982) January 2017
Kenneth Ray Woellhof (MBA 1984) March 2017

1990s
Colin M. Lewis (MBA 1992, MBA 1993) 

November 2016
Nancy Marie Sanders (MBA 1995) February 2017
Brian Allen Smith (MBA 1996) June 2017
David T. Walder (MBA 1993) May 2017

2000s
Andrea Lucile Deckard (BSBA 2006) June 2017
Elizabeth K. Fitz (BSBA 2014) January 2017

Are you a Daniels alum with news to share? Send us your updates at dcbcomm@du.edu.  
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David Corsun, director of Daniels’ 
Fritz Knoebel School of Hospitality 
Management, was out to dinner with 
his family on a Sunday night in August 
when he got the call. On the other end 
of the phone was Daniels’ Associate 
Dean for Operations Andrea Matousek 
with the news that Eric Lane, a 
linchpin at Fritz Knoebel for 11 years, 
had died of a massive heart attack. He 
was 51.

As the senior director of operations, 
Lane ran the business and operations 
side of Fritz Knoebel, including the 
conference and event center, and 
the student-run Beans coffeehouse 
franchise with two campus locations 
and a third in the offing. During his 
tenure, business at the school more 
than doubled, last year reaching $1.14 
million. 

 “None of this would have been a 
possibility without the amount of trust 
I was able to place in Eric,” said Corsun 
during a conference call with staff 
members still reeling from Lane’s death. 

Colleagues of Lane’s remembered 
him as analytical, direct and detail-
oriented to the point of obsession, 
but possessed of great humor. “He 
was totally OCD,” said Patty Farmer, 
director of sales at Fritz Knoebel. “We 
would rearrange his office to drive him 
nuts.”

“I infuriated Eric,” Corsun said 
“I’m a big picture guy and he was on 
the business side and was a detail guy. 
I’d throw stuff at him, saying, ‘This is 
what we’re going to do,’ then left Eric 
to figure out how to make it work. 
Beans was not his favorite thing. It 

never was his favorite 
thing. But when we 
started turning profit, 
he liked it more.”

One of the rare 
introverts on a staff 
of customer-service-
oriented hospitality 
professionals, Lane 
nonetheless shined 
in the classroom as 
a teacher or when 
working events and 
training students 
behind the bar. 
“Everyone is social 
in this building,” 
explained Carole 
Bellfi, office manager 
at Fritz Knoebel. “This 
is the ‘hospitality building,’ but Eric was 
happy to be behind the scenes.”

Lane taught a number of classes 
at Daniels among them “Beverage 
Management,” “Food and Beverage 
Concept Development,” and “Wines of 
the World.” In June 2016, Lane himself 
walked across the stage at DU’s com-
mencement ceremonies where he was 
hooded as a newly minted PhD. His 
doctorate in educational leadership was 
a long-held goal for Lane, who held 
bachelor’s and master’s degrees from the 
University of Houston. He labored for 
years finishing his dissertation, “Examin-
ing the Relationship Between Principal 
Leadership and School Climate.”

“Eric taught both beverage 
management courses that I took and 
I believe they were the best courses I 
had at DU,” said Marigrace Scrivanich 

(BSBA 2017), a sales representative 
at Breakthru Beverage. “He was so 
knowledgeable about wine and bever-
ages, and as a student, I could tell how 
passionate he was about the industry 
when he taught us. Eric also was my 
inspiration to pursue my sommelier 
certifications. Eric was a professor, an 
advisor and a role model to many of 
the hospitality students.”  

“He left us,” Corsun said, “in a 
place where succession planning was 
not an issue, and everyone was ready 
and had grown and could assume the 
mantel.”

A celebration of his life was held 
Aug. 20 in the ballroom at Fritz 
Knoebel. Lane is survived by his wife, 
Holly, and son, Gavin, and the faculty, 
staff, students and alumni whose lives 
he touched at DU. n

In Memory: Eric Lane 
BY Leslie Petrovski
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globally-recognized leader in immersive 

management education.” 

– Dean Brent Chrite

CoBank, Inc.
The Conrad N. Hilton Foundation
Level 3 Communications
Precision Building Systems
S&P Capital IQ
Toyota 

Arrow Electronics
Ball Corporation
Banfi Vintners Foundation
Charles Schwab & Co.
Comcast Technology Solutions
Crowe Horwath
Delta Dental of Colorado
EKS&H
Enterprise Holdings, Inc.
Four Seasons Hotels and Resorts
HomeAdvisor
Hosting.com
Johns Manville
Land Title Guarantee Company
The Madison Group
Northfield Information Services
Northwestern Mutual - Denver Tech Center
Pacific Life Insurance Company
Sage Hospitality
Silver Oak Cellars
Terumo BCT
Two Roads Hospitality
Trinchero Vineyards
U.S. Bank
Vail Resorts
Zayo Group

Alpine Bank
Bank of the West
Burgee Atlantic
Connexion Asset Group
FirstBank Holding Company 
   of Colorado
Hospitality Technology
Liberty Global, Inc.
Opus Foundation
Pinnacol Assurance
Sonnenalp Resort of Vail
Swinerton Builders Foundation
Westin Riverfront Resort and Spa

Black Creek Group
Bray Whaler International
Deloitte
EY
IHS Markit
The John Madden Company
KPMG Foundation
The J. Willard and Alice S. 
   Marriott Foundation
National Housing Endowment
Newmont Mining USA, Ltd
Pioneer Wine Company
PricewaterhouseCoopers, LLP
Statêra

PLATINUM LEVEL SPONSORS
$25,000 – $49,999

Arisant, LLC
The Closet Factory
Denver Center for the Performing Arts
Denver Metro Chamber of Commerce
Deschutes Brewery
Effective
Envysion
FMI Corporation
Grant Thornton, LLP
Kaiser Permanente
OGX Consulting
Project Aspire
SDR Ventures, Inc.
Vail Mountain Coffee & Tea Company
Westerra Credit Union

Corporate Partners are central to our success as a world-class business school. By providing vital �nancial support for 
educational and research programs, and co-creating learning experiences, our Corporate Partners help prepare Daniels 
students for today’s volatile marketplace. Our Partners become part of a vibrant exchange with the Daniels network, and 
gain access to talented graduates who can add immediate value to their organizations.
 
Consider becoming a Daniels Corporate Partner today. Your investments will transform our students into tomorrow’s 
innovators, entrepreneurs and industry leaders who, in turn, will transform the future of business … and the world.

DIAMOND LEVEL SPONSORS
$50,000 AND BEYOND

GOLD LEVEL SPONSORS
$10,000 – $24,999

SILVER LEVEL SPONSORS
$5,000 – $9,999

BRONZE LEVEL SPONSORS
$2,500 – $4,999

For more information on how you can partner with Daniels, please contact External Relations at amy.jacobson@du.edu or 303.871.2903. 
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