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I n last year’s issue of Daniels Business, 
we presented our vision for the future 

of the College and business in general. 
Unbeknownst to us at the time, a global 
pandemic would soon prompt the shutdown 
of business and life as we all knew it—for 
more than a year (and counting, in many 
areas of the world). 

COVID-19 forced our faculty and staff to 
quickly move our classrooms fully online. 
Our students had to adapt in the way they 
learned and attended not only classes, but 
noncurricular offerings as well. Despite the 
year’s challenges, I am proud of how much 
we have achieved.

Times of crisis allow us to innovate and 
create rapid, impactful change. Although 
Daniels has been proactively preparing 
students for the changing business landscape 
and rapid advances in technology for 

years, our curriculum has never been more 
important or relevant than it is now. In the 
spirit of preparing our graduates for their 
first jobs and for the careers of the future, 
we introduced additional programming to 
ensure we are producing the most ethically, 
technologically and analytically savvy 
graduates. You can read more about these 
programmatic changes and additions in the 
News & Noteworthy section on pages 6-9.  

And, while 2020 brought a sudden pivot 
to conducting business, education and 
socialization online and a rallying cry for 
long overdue racial equity and justice, many 
are asking—what happens next? Will work 
and life go back to “normal,” or will it change 
forever? We put these questions to more 
than a dozen alumni and faculty members; 
their predictions and insights are featured on 
pages 12-25.

Finally, we are launching a new VOE Podcast 
to continue these important conversations. 
Subscribe at daniels.du.edu/voe-podcast 
or wherever you listen to podcasts. Tune in 
during your commute or your lunch break 
and hear what leaders say about where the 
business world is headed. 

As always, I welcome hearing from you. 
Please contact me with any questions, 
comments, ideas or concerns. Submit  
your career updates and story ideas at  
dcbcomm@du.edu so we can help  
celebrate and share your successes.

Thank you for your engagement with Daniels! 

Sincerely,

Vivek Choudhury, PhD 
Dean, Daniels College of Business

Times of crisis allow us to 
innovate and create rapid, 
impactful change. Despite 
the year’s challenges, I am 
proud of how much we 
have achieved.

FROM THE DEAN

DEAR FRIENDS: 
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Despite the pandemic, 2020–2021 was one of the most successful 
years in recent history for Daniels students participating in 
case competitions. The virtual environment allowed students to 
interact with corporate partners and industry professionals from 
around the U.S.

For the first time in nearly a decade, Daniels won the International 
Race and Case Competition by presenting a communications 
strategy for Newmont Corp. (the competition’s sponsor) showing 
the benefits of extending the company’s Yanacocha mine in 
Cajamarca, Peru. Daniels students also won first and second place 

at the sustainability-focused Net Impact Case Competition by 
formulating an equitable vaccine distribution plan. 

At the Media+Tech Innovation Challenge, Daniels took first 
place by pitching solutions that enhanced Comcast’s broadband 
and video businesses, and for the fifth year in a row, Daniels 
won the Chartered Financial Analyst (CFA) Institute 
Research Challenge-Colorado Competition. Finally, students 
from Daniels’ Franklin L. Burns School of Real Estate and 
Construction Management won first place at the National 

Association of Home Builders Student Competition. 

DENVER MBA STUDENTS (L TO R): DAVIS KALI, JACOB KRANITZ, DARBY STEINBERGER AND PATRICK GILLESPIE

Daniels Students Win Five Case Competitions

NEWS & 
NOTEWORTHY
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Curricular Innovations
In the past year, Daniels launched two new options for students to pursue quicker and easier paths toward a graduate business education.

4+1 PROGRAMS 
Launched in fall quarter 2020, Daniels’ 4+1 
programs allow any DU undergraduate student 
to earn both their bachelor’s and master’s 
degrees in just five years. Students may apply to 
a graduate program during their junior year and 

begin graduate-level courses at Daniels during their senior year. 

4+1 programs provide an excellent opportunity for students to develop 
an interdisciplinary skill set and build their network early in their 
education. When compared to earning both degrees outside of this 
structure, 4+1 programs result in a lower total cost for students.

Daniels offers 4+1 options for master’s programs in business analytics, 
finance, management, marketing and real estate and the built 
environment. The inaugural group of 4+1 students began integrating 
graduate-level coursework into their curriculum in spring 2021.

GRADUATE CERTIFICATE 
PROGRAMS 
Also launched in 2020, Daniels’ graduate 
certificates incorporate master’s-level classes, 
but are completed after just four or six 
courses. This offers a speedy way for students 

to acquire new skills, bolster their current knowledge and earn 
valuable credentials that can help them advance or pivot their careers. 
Certificates also can serve as a steppingstone to a master’s degree, as 
students may apply the credits earned for their certificate toward the 
completion of a Daniels master’s program later.

Daniels currently offers graduate certificates in business analytics, 
corporate finance, digital marketing, investment markets, leadership 
and marketing analytics, as well as supply chain management, which 
is offered jointly with DU’s University College and Transportation 
Institute. Additional certificates may be offered in the future.

4 1

First Executive PhD Students Graduate

DAVID LACEK 

Dissertation: "Blockchain 
Essays - Contrasts in the 
Business Landscapes" 

MARK SHARKEY 

Dissertation: "Hotel Executives’ 
Perceptions of Effective Promotion 
Processes and the Successful 
Transition from Single-Unit to 
Multi-Unit Management" 

JOHN MERLI 
Dissertation: "Microfoundations 
Approach to Risk & 
Uncertainty in the Uppsala 
Internationalization Process" 

CJ THOMAS 
Dissertation: "The Duality of 
Reality: Perception Creation 
using Symbolic Management"

The Daniels Executive PhD program is the first and only one of its kind in the Western United States, developed to blend quality cross-
disciplinary research and modern-day organizational challenges. The program graduated four students from its first cohort in spring 2021:

GRA
DUATE

CERTIFICAT
E
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Voices of Experience  
Goes Virtual
Daniels’ Voices of Experience (VOE) speaker series continued virtually 
in 2020–2021. Sponsored by U.S. Bank, VOE features senior leaders 
sharing firsthand stories and expertise on timely, relevant topics in the 
business world.

Inspired by the COVID-19 pandemic, VOE first hosted a mini-series 
covering lessons on crisis leadership with Adam Contos (MBA 2017), 
CEO of RE/MAX Holdings Inc.; Sean Menke (MBA 2001), president 
and CEO of Sabre Corp.; and Amy King (MPS 2012), senior vice 
president and chief people officer at Centura Health.

Next, Aspen Skiing Co. CEO and President Mike Kaplan (MBA 
1993), Snowsports Industries America President Nick Sargent and 
Protect Our Winters Executive Director Mario Molina discussed how 
the snow sports industry can address environmental challenges and 
advocate for impactful change.

The third VOE event, co-presented by the Colorado Black Chamber 
of Commerce, covered organizational diversity, equity and inclusion 
efforts. The panel included Ball Corp.’s Senior Director of Diversity 
and Inclusion Charles S. Johnson, Newmont Corp.’s Global Director 
of Inclusion and Diversity Beatrice Opoku-Asare and NBCUniversal’s 
Vice President of Diversity, Equity and Inclusion Salvador Mendoza.

Lockheed Martin Space Executive Vice President Rick Ambrose  
(MBA 1994) concluded this year’s series, discussing innovation in the 
aerospace industry and how scientific advancements through space 
exploration apply to life on Earth. 

Fritz Knoebel School 
Marks 75th Anniversary 
DU’s Hospitality Management School—now known as Fritz Knoebel—
opened in 1946. More than 3,400 students have graduated from Fritz 
Knoebel in the last 75 years. Throughout the past three quarters of 
a century, the School’s ethos and values have remained the same: 
Be Bold. Do Good. Change Lives. Compassion is at the heart of the 
hospitality industry, and Fritz Knoebel prides itself in guiding students 
and faculty to lead with their compassion at the forefront. 

Director David Corsun said, “One of my proudest moments as director 
of the school was having us called the first social impact hospitality 
program in a recent Forbes article.”

From expanding curricular and co-curricular travel opportunities 
to ensuring that Fritz Knoebel students can graduate with less than 
$15,000 in student loans, Corsun said the School’s enduring vision has 
guided it into its leading position in the social impact space. 

“The next 75 years will see us prepare leaders who drive performance 
economically, environmentally and socially and lead with heart,” he said.

New Director of 
Bailey Program 
Kim Schneider Malek joined Daniels in February 
2021 as the director of the Bailey Program for 
Family Enterprise. For nearly 25 years, Malek has 

worked as an educator, facilitator and consultant focused exclusively 
on advancing family enterprise. 

Family enterprise is an overarching term referring to various structural 
entities, including a family business, family office, family foundation, 
boards and family councils, all of which affect and are affected by the 
enterprising ownership family.  

The Bailey Program serves as a curator, architect and tour guide for 
family enterprise members. The Program will deliver credit courses 
toward degree and certificate programs, and will offer workshops, 
seminars, conferences, events, speaker series and peer exchange 
forums for family enterprise. 

“Our goal is to meet member learners where they are, with online, site-
based and hybrid educational programming,” Schneider Malek said. 
“We want to ensure content is designed around theory, practice and 
experiential learning.” 
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P rofessional development is typically 
considered in the post-graduate 

career context. Discerning employers 
offer professional development programs 
to strengthen or sow new employee skill 
sets. They’re also a powerful recruiting asset 
that points to a robust, employee-focused 
corporate culture. 

But what about professional development as 
a student—before entering the workplace? 
Is there a place for it? Or is fulfilling the 
requirements of a rigorous major all 
the professional development that any 
undergraduate needs? 

According to Catherine Kelley and Angie 
Jimenez with Daniels Career Services, 
which operates the Daniels Professional 
Development Program (DPDP), student 
professional development is no longer a 
college nice-to-have. 

The fact is, they say, many undergraduates 
don’t know what they want to do, where 
to start or even know how to process 
career information. Student professional 
development—helping them explore 
majors, pursue internships and career 
paths, and preparing them to find career 
opportunities—has become a must-have for 
competitive universities.

“There is a cultural expectation to have our 
careers figured out at an early age,” said Kelley, 
associate director and career coach. “We’re 
asked as early as age 5 what we want to be 
when we grow up. Where are you going to 
college? What are you going to study? 

“We try to alleviate that pressure and normalize 
the fact that it’s OK to not know. And even 
once you get a job, odds are you will likely go 
through several job and career changes in your 
lifetime. Students need to know that and build 
the skills and confidence to put themselves in 
front of employers,” she added.

As a result, and in response to employers’ 
demands for better-prepared students, 
Daniels introduced DPDP. Currently a two-
course, non-credit module, DPDP provides 
undergraduate business students with the 
foundational knowledge to be ready on day 
one of entering the workforce. DPDP became 
a required component of the Daniels core 
curriculum in fall 2016. 

“DPDP I is generally taken freshman year and 
focuses on career exploration and developing 
a professional development strategy,” said 
Kelley. “DPDP II is taken sophomore year and 
focuses on LinkedIn, interviewing skills and 
understanding the hiring process.

“Both components include lectures and 
engage guest speakers—human resources 

professionals and hiring managers—from 
national and area businesses,” she added. 

A third DPDP course is in development for 
launch in the 2022–2023 academic year and 
will focus on technical skills. 

“DPDP III will expose juniors to the 
technologies and analytic tools that are heavily 
being used across industries,” said Jimenez, 
career services advisor. “While they don’t 
expect new graduates to have certifications, 
employers want graduates to at least have 
exposure to tools like Salesforce, Google 
Analytics, Tableau and Microsoft Power BI, 
among others.”

Jimenez said 30 juniors will participate in a 
DPDP III pilot beginning this fall. The class 
of 2024 will be the first group to experience 
DPDP III fully as it is built out. The DPDP 
III curriculum is being developed based on 
input from students, faculty and the Daniels 
Employer Advisory Council.

-BY PETE ZIVERTS

Rethinking 
PROFESSIONAL 
DEVELOPMENT

HELP WANTED! DPDP is seeking 
more companies to provide industry 
overview lectures, informational 
interviews and other support.  
For more information, contact 
catherine.kelley@du.edu.

DANIELS PROFESSIONAL DEVELOPMENT 
PROGRAM PREPARES UNDERGRADS FOR 
WORKPLACE SUCCESS
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My DPDP Experience
I took the Daniels Professional Development 
Program courses during the fall and winter 
quarters of my freshman year at DU. What 
I appreciate the most about DPDP is the 
emphasis on creating a LinkedIn profile. 
LinkedIn is a tool that I have been able to 
explore in-depth and 
consistently find useful in 
personal and professional 
development, networking 
and understanding who 
you are interested in 
working for and who is 
interested in you.

LinkedIn assisted me 
in discovering the 
companies I would like to 
intern or work for, understanding their mission 
and values, and connecting and establishing 
relationships with teams prior to my start.

DPDP focuses on this networking platform 
so that students are set up for success before 
entering the job market.

Though it's zero credits, the program not only 
offers tangible value through resources like 
LinkedIn, but also knowledge from current 
students and alumni. I have had the pleasure 
of being a panelist several times for the DPDP 
course, sharing insider do’s and don’ts of 
the internship process. The perspectives of 
students within your field who might have 
the same professional aspirations as you are 
invaluable, and I am so glad that this has been 
integrated into the program.

DPDP emphasizes the importance of 
researching the companies, programs and 
organizations you are interested in, applying 
for internship and job opportunities early, and 
gaining as much experience as possible within 

your time at DU so that you can find the right 
position at the right company.

The program allowed me to jumpstart my 
internship search early. While taking DPDP, I 
was able to identify which companies I was 

interested in pursuing, where 
I could provide value and 
how I could get ahead on 
the internship application 
process. DU allowed me 
to take the personal and 
professional skills I developed 
during high school and apply 
them within a real-world 
scenario. DPDP gave me the 
confidence that it does not 
hurt to apply for something 

you believe you are qualified for or are most 
passionate about. The worst a company can do 
is say no; you can try again next year. I received 
a graduate-level position as a first-year college 
student at a company that matched my values, 
passion, interests and professional aspirations. 
With great risk comes great reward.

-BY AMINA PENN

AMINA PENN

DPDP
BY THE NUMBERS

UNDERGRADUATE DANIELS 
STUDENTS in the class of 2020 
who were employed, continuing their 
education or pursuing service or military 
activities six months after graduation 

MEAN STARTING 
SALARY for bachelor's 
alumni of the College 
for the class of 2020

1,550 

50

93.5%

$53,719

93.7%

ORGANIZATIONS 
ENGAGED WITH 
DPDP through guest 
lectures, panels or 
video mock interviews

Daniels undergraduate 
STUDENTS WHO 
HAVE COMPLETED 
DPDP I & II since 
the course started  
in fall 2016

DANIELS STUDENTS 
WHO PARTICIPATED 
IN AN INTERNSHIP 
or research experience  
by graduation

Amina Penn is a third-year student 
majoring in management and 
international studies with minors in 
entrepreneurship and Japanese. She 
landed an internship in the Earth 
Intelligence unit at Maxar—a global 
space technology company—her freshman 
and sophomore years of college, where 
she worked directly with customers and 
foreign government representatives in 
the Asia-Pacific region. Penn said she is 
passionate about the intersection of social 
entrepreneurship and fourth industrial 
revolution technology and hopes to pursue 
a career in international business.

danielsmagazine.com   11   
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FACULTY AND ALUMNI ADDRESS HOW THE COVID-19 PANDEMIC HAS 
CHANGED BUSINESS—PERHAPS FOREVER—AND WHAT COMES NEXT

BY LINDSAY ADAM, AMBER D’ANGELO, LORNE FULTONBERG, GREG GLASGOW, 
KRISTAL GRIFFITH, JAKE JENSEN AND KATHRYN MAYER
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I nnovations in the way people communicate and interact came 
quickly and forcibly in 2020. With lockdowns and health and safety 

top of mind during the COVID-19 pandemic, gone were in-person 
gatherings and crowded offices—literally overnight, in many cases. In 
their place were virtual workforces with regular video meetings and 
instant messages, Zoom happy hours and coffee chats with friends or 
family, virtual conferences, concerts and more—basically an abundance 
of online communication that has reshaped how we connect with 
everything and everyone. 

As James Legg (BSBA 1986), president and 
CEO of cybersecurity company Thycotic, 
said, “Communication has changed because 
the whole world as we know it has changed.” 

While the world continues to emerge from 
its 1.5-year (and counting) COVID-19 fog, 
many questions still remain. Those moving 
through the aftermath of grief and loss may 
ask, “How do I want to spend the time I have 
left? Does my work fulfill me?” For essential 
workers in industries that weren’t shut down 
during the coronavirus pandemic, it might 

be, “Am I safe and valued at work?” For medical personnel and first 
responders who saw the worst of illness and death, it may be, “When 
can I take a much-needed vacation for my own wellbeing? Is it safe 
to travel yet?” For parents whose children learned online while they 
worked remotely from home, questions of if and when they want to 
return to the office may be front and center.

The future of work, life and the balance therein remains to be seen. 
Still, certain trends are becoming apparent.

“The entrepreneur looks at problems as 
opportunities, and I think that’s what 
we need to do,” said Joshua Ross (MBA 
2001), teaching assistant professor and 
director of Entrepreneurship@DU. “Even 
as we get back to normal, COVID-19 is 
going to materially change the way we 
work, the way we communicate, the way we learn, the way we travel, 
the way we congregate. I think there’s going to be a lot of opportunity 
for services and products in this new way, with this new approach.”

HOW WE'RE WORKING

Prior to the COVID-19 pandemic, work-from-home policies struggled 
to gain traction in the U.S. as organizational leaders cited concerns 
about the impact on employee productivity and corporate culture. 
Then the coronavirus hit, and the remote-work model went from the 
exception to the norm, at least for computer-based employees. Remote 
workers, once seen as distracted and inefficient, became assets.

Now, however, the question becomes: 
Will remote work persist, and if so, to 
what extent? 

“In March 2020, we flipped a switch, and 
everything changed overnight,” said Cindi 

Fukami, professor of management at Daniels. “And it seems as though 
some people think we’re going to flip that switch again and everything 
will go back to the way it was.”

"Communication has changed 
because the whole world as we 

know it has changed."

JAMES LEGG 
BSBA 1986

President and CEO 
Thycotic

14   DANIELS BUSINESS 2021   
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Some companies were quick to embrace a permanent work-from-
home policy, while others seemed eager to have their employees 
return to the office full time. Many organizations, however, are 
considering a hybrid approach that offers a combination of remote and 
in-person work 
opportunities.

“We’re creating 
a hybrid model 
where people 
will work in the 
environment that 
makes sense for 
their particular role,” said Tracie Sheppard (BSBA 2002, MBA 2017), a 
Wells Fargo vice president who leads the corporate properties strategic 
initiatives team. She’s managing the return of over 180,000 employees 
to offices across the U.S. “We’re using this return as an inflection 
point, an opportunity to create a new culture at Wells Fargo—one of 
inclusivity, focus, collaboration and energy.”

Referencing the 2021 McKinsey & Company study, “What employees 
are saying about the future of remote work,” Fukami noted that 
employees who worked from home during the pandemic reported 
an increase in productivity but also a rise in anxiety and burnout. 
“U.S. workers provide more hours to the labor market than any other 
developed country in the world,” she said. 

A flexible working model may help curtail some of the anxiety 
and burnout employees are experiencing; plus, it may even reduce 
turnover. Citing the same McKinsey study, Fukami added that roughly 
30% of respondents said they would switch jobs if asked to return to 
fully on-site work, with more than half of respondents saying they’d 
like to work from home three or more days per week.

One challenge for businesses that continue to offer remote work 
through technology, said Legg, is internet security.

“We have to learn how to adjust and operate accordingly,” he said. Legg 
noted that improved cybersecurity will be key to helping the remote-
work model succeed long-term as workers at home “developed poor 
cyber habits” during the pandemic. The virtual private networks that 
companies use to keep workers connected remotely, he noted, have 
particular vulnerabilities that employers need to pay attention to.

So, what should organizational leaders consider when implementing 
post-pandemic work policies?

“Communicate—as soon as possible,” Fukami said. “The sooner people 
know what’s going to happen, the more productive they’ll be. They can 
put that anxiety away. The shoe has fallen.”

Additionally, Fukami noted that employees who are involved and feel 
heard during discussions about post-pandemic work options report 
higher levels of productivity. “Your employees need to have a voice 
and be heard,” she said. “Open the door for some flexibility. I think it 
would be very welcome.”

TRACIE SHEPPARD 
BSBA 2002, MBA 2017

Vice President, 
Corporate Properties 
Strategic Initiatives 
Wells Fargo

“We’re using this return as an  
inflection point, an opportunity to 
create a new culture at Wells Fargo—
one of inclusivity, focus, collaboration 
and energy.”

danielsmagazine.com   15   
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WHERE WE'RE LIVING

Speaking of working from home, historically low interest rates 
and millennials looking to purchase homes were trends already 
accelerating the real estate market pre-pandemic. But when 
COVID-19 hit, those trends—and many more—exacerbated the 
already hot housing market, driving demand and resulting in a shift in 
how we’re living that will permeate even post-pandemic.

“People realized, ‘Wow, this is going to be a long-term thing; this 
house does not work for my family and I to be stuck here—school 
online, work online—so we need a new home,’” explained Eric Holt, 
assistant professor in Daniels’ Franklin L. Burns School of Real Estate 
and Construction Management.

As people spent the better part of a year cooped up at home, 
consumers began to look at where they were living and realized what 
was working and what wasn’t. For the majority, that realization was 
a lack of space for them and their families as they juggled different 
needs. They wanted a yard for the family dog (pet adoptions exploded 
during the pandemic). A place to exercise at home (ditto for exercise 
equipment purchases). And more space for an office or even two.

“A significant factor in the desire to move to larger housing—with a 
yard, study, extra bedroom or basement, or just some place you can 
get away and find peace and quiet—is because working from home 

is different from working from home and 
having to be on [Zoom],” said Adam Contos 
(MBA 2017), CEO at RE/MAX. “When you 
take the dynamics of the household, even if 
there aren’t kids, just two adults, they need 
separation in order to do work.”

That desire for space—as well as the ability 
to move out of expensive cities since 
many no longer need to live near their 
workplace—is resulting in more consumers, 
especially younger generations, moving to 
suburban homes or less expensive cities, 

said Burns School Professor Glenn Mueller (BSBA 1974).

New builds also are extremely popular—and as such, hard to find, Holt 
said. A labor and supply shortage means it takes more time and money 
to find a new build, or even renovate a home. “It’s hard to keep up with 
demand,” he added.

The pandemic will largely change, for good, not only what people 
want in a home but how they feel about a home, Contos said. “It’s 
about, how do you make it the most pleasant, livable space for you 
in order to maximize your mental wellness, your family wellness, the 
encouragement of your health physically? I think the house means 
more than it has before.”

ADAM CONTOS 
MBA 2017

CEO 
RE/MAX
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HOW WE'RE EARNING MONEY

With the costs of housing sky-high, earning a “living” is taking on a 
new meaning. 

“In most cities, companies are a little bit sensitive to their cost 
structures now because of COVID and are going to be a little more 
conservative with regard to bearing higher wages,” said Bob Kumagai, 
executive director of Daniels Career Services.

In Denver, “There’s been a fairly compressed compensation market,” 
he said. “It’s sort of a lifestyle tax, if you will, that workers have to 
pay for living in Colorado. If you did the same job in a different part 
of the country, you might get paid a little bit more. We have always 
lagged a little bit in Colorado.”

Joshua Ross, the director of Entrepreneurship@DU, noted that the 
increase in home offices has cut costs for businesses while allowing 
them to pay out-of-state workers out-of-state wages. Startups, he 
added, can now be more selective and spread a wider net when 
they’re hiring for skilled positions. 

For early-career graduates at Daniels, Kumagai said there have been 
“consistent increases in starting salaries over the last five graduating 
classes, but it’s been relatively small—in the low single-digit 
percentages climbing year over year.” The exception, he said, where 
lack of available talent causes wages to climb quicker, is in highly 
quantitative fields: data analytics, business analytics or technical 
engineering developer roles.

But when it comes to how we’re earning money, the most striking 
trend for Kumagai is the people who aren’t. The wealth gap, he said, 
is widening.

“A lot of us who have been fortunate enough to work from home 
and those of us who have some financial means have done great, but 
there’s a whole lot of the economy where that has not been the case.”

Kumagai estimates—and the World Economic Forum’s 2021 Global 
Gender Gap Report supports—that the pandemic erased 25–30 years 
of progress for women in the workforce, who were forced to focus on 
childcare with many schools closed to in-person learning.

“Even with the ability to work from home, I think that’s really 
compromised a lot of women’s upward mobility,” Kumagai said, “and 
I think that’s going to be a huge trailing effect of COVID that I’m 
really, really concerned about.”

Wanting to help 
combat this issue 
as a working mom 
and CEO, Megan 
Smith (BSBA 
2006), who leads 
Symbia Logistics, 

said she added afternoon and evening shifts at her warehouses. This 
allowed working parents to stay home and help their children during 
school hours but return to work later in the day. Consequently, it 
created promotion opportunities for many female employees, since the 
additional shifts needed supervisors.

“That is, I think, probably one of the biggest hardships that’s come out 
of the pandemic. Human resource management, keeping people in 
work and keeping them happy and safe,” she said.

MEGAN SMITH 
BSBA 2006

CEO 
Symbia Logistics
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HOW WE’RE SAVING, INVESTING AND 
GIVING MONEY 

Though the worldwide COVID-19 shutdown didn’t result in the 
severe economic recession some feared toward the beginning of the 
crisis, the pandemic has resulted in changes to the way money is 
managed, invested and given that could last for years to come.

In the philanthropic sphere, many saw a fundamental shift in the way 
government approached the business world for help during a crisis.

“The pandemic 
created greater 
connectivity between 
the public and 
private sector,” said 
Luis Benitez (MBA 
2018), vice president 

of government affairs and global impact for Denver-based VF Corp. 
“There’s a lot of talk these days around private-sector activism and 
private-sector engagement, but the more interesting part to me is that 
governments are starting to talk to the private sector more when it 
comes to community development.”

For VF Corp.—an outdoor and activewear company that owns 
brands like Timberland, the North Face and Vans—that meant 

giving $500,000 to the state of Colorado when Gov. Jared Polis   
put out a call for disaster relief funds.

“When the federal funds and the [personal protective equipment] 
weren’t coming, he went to the private sector,” Benitez said. “We 
saw that private-sector callout happening all over the world from 
governments that we engage with.”

Crocs—the Colorado-based company known for its iconic clogs—
soared to record growth when consumers took a turn toward comfort 
during the pandemic.

“We’re a brand that encourages everyone to be comfortable in their 
own shoes. That message is more relevant today than ever before,” 
said Shannon Sisler (MBA 2007), the company’s senior vice president 
and chief people officer.

Investment in its 
community has 
paid dividends 
too. In 2020, Crocs 
donated 860,000 
pairs of its shoes to 
health care workers through its Free Pair for Healthcare program.

“Doing the right thing is the right thing for Crocs, and COVID gave us 
an opportunity to act on our values in a meaningful way,” Sisler said.

SHANNON SISLER 
MBA 2007

Senior Vice President, 
Chief People Officer 
Crocs

LUIS BENITEZ 
MBA 2018

Vice President of 
Government Affairs  
and Global Impact 
VF Corp.

18   DANIELS BUSINESS 2021   



FEATURES

STAY CONNECTED BETWEEN ISSUES | DANIELS NEWSROOM: daniels.du.edu/blog  PODCAST: daniels.du.edu/voe-podcast

Another focus for foundations during the pandemic was the social 
and racial inequities that COVID-19 helped to expose—coupled with 
the widespread awakening that happened after the murder of George 
Floyd. It’s a funding priority many think will continue long after the 
pandemic has faded.

“We’re trying 
to figure out 
how we rethink 
philanthropy 
going forward,” 
said Adeeb Khan 
(MBA 2014), 

executive director of Delta Dental of Colorado Foundation. “Between 
the adverse effects that many minority and low-income populations 
have felt during the pandemic and this greater realization around the 
systemic racial inequities we face, we’re continually asking ourselves, 
‘What do we need to do differently?’”

A greater social awareness also arose around the idea of privilege, 
experts say, resulting in a rise in individual giving as well. 

“A lot of people wanted to help out those who were in need this year,” 
said Sharon Lassar, John J. Gilbert endowed professor and director 
of Daniels’ School of Accountancy. The government made that easier 
by offering an “above-the-line deduction” for up to $300 in charitable 
contributions, she said—a provision that could well continue post-
pandemic to encourage people to give to those less fortunate.

The double-whammy of 2020’s pandemic and racial reckoning also 
touched the world of investing, said Chris Hughen, associate professor 
in Daniels’ Reiman School of Finance.

“One of the things investors have come away with after the past year 
is that our society is incredibly interconnected,” Hughen said. “When 
you go through a pandemic, you see how the health of some people 
can greatly impact the health of others.”

That has resulted, he said, in a rise in sustainable investing. In 2020, a 
quarter of all new investments went into portfolios that are managed 
to consider environmental goals, the impact companies are having on 
society and how companies treat their employees.

“Hopefully there’s a win-win situation here where these 
companies can benefit society, but also benefit their employees, 
shareholders and the economy,” Hughen said.

A more troubling trend to Hughen is in the area of emergency 
savings. While the early days of the pandemic drove home just 
how necessary emergency savings accounts are—financial experts 
recommend setting aside six months’ income for unexpected expenses 
like ones brought about by COVID-associated job loss and medical 
expenses—the government’s robust response may actually result in 
fewer people saving as they should. 

“During the recession of 2007 and 2008, government was slow to 
respond,” he said. “This time, lawmakers quickly stepped up and 
offered a $2 trillion stimulus package that included stimulus payments 
directly to individuals, as well as small business loans through 
paycheck protection programs. I think this has fundamentally altered 
people’s expectations about what the government is going to do when 
we have the next crisis. It might alter the way people save, so they don’t 
set aside enough cash reserves to get through a bad time. I hope people 
don’t take this as an indication they don’t need to save for the future.”

Saving for the future is exactly what drove an increased interest in 
cryptocurrency and nonfungible tokens during the COVID-19 crisis, 
said Karen Xie, associate professor of service analytics at Daniels. 
Not only did the pandemic stoke fears of recession and financial 
system failure; it also gave workers who were stuck at home the time 
and motivation—and in many cases, the money—to delve into the 
intricacies of the alternative financial system.

“Crypto, just because it has a limited supply, will become very 
valuable,” she said. “That’s why we see a lot of activity happening in 
the crypto world and people investing in crypto, just to make sure 
their money stays there. It’s in order to protect against inflation and 
the what-if scenario after the economy is back to normal.”

ADEEB KHAN 
MBA 2014

Executive Director 
Delta Dental of 
Colorado Foundation

“Between the adverse effects that many 
minority and low-income populations 
have felt during the pandemic and 
this greater realization around the 
systemic racial inequities we face, we’re 
continually asking ourselves, ‘What do 
we need to do differently?’”
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WHAT WE'RE BUYING

Alongside consumers’ growing interest in digital currency, when 
shoppers all went online in March 2020, companies also ramped up 
their digital efforts. But brands were already putting resources into 
digital engagement before COVID-19 forced a shutdown, according to 
Melissa Archpru Akaka, associate professor of marketing at Daniels.

“COVID didn’t create the shift to digital on its 
own,” she said. “It was just a big accelerator.” 

Retailers with a digital footprint before the 
pandemic had an easier pivot. Consumers 
were spending money, and certain 
industries—fitness, home decor, beauty—
were booming. Meanwhile, other sectors, like 
travel, were halted entirely. 

As head of industry-retail for Google, Ted 
Souder (BSBA 1993), runs a sales team that 
works with some of the biggest retailers in 
the world to help them be more digital. He 

explained that large retailers in the U.S. sold anywhere from 10–20% of 
their goods online before the pandemic.

“All of these retailers had some sort of long-term plan to do more 
digitally,” Souder said, but “in the first three or four months of the 
pandemic, we saw 10 years [worth] of e-commerce growth happen.”

While companies had to pivot on a dime, Akaka noted that consumers 
also did the same. Now, if they are dissatisfied with an experience, 
they’ll move on.

“The companies that survive are the ones that are able to figure out 
how to really understand customer experiences and set up integrated 
platforms that can provide options for how customers want to engage 
with them,” Akaka said. “Companies should 
consider micro segmentation to better 
understand unique customer needs. I think 
that will really separate the companies that 
are successful from those that are not.”

Imran Khan (BSBA 2000) is doing just that. 
The former chief strategy officer of Snapchat 
launched Verishop in 2018. The Verishop 
app provides consumers with a personalized 
shopping feed for clothing, beauty items and 
home decor.

“There is so much selection available on the 
web, the discovery is becoming challenging,” 
he said. “Nielsen research shows that 91% of U.S. consumers are 
looking for brand new products—individualism is becoming an 
important factor.”

During periods when restrictions are eased, “people need to get out in 
order for a lot of businesses, especially service providers, to stay afloat,” 
Akaka said. “I think that for many people there’s a positive sentiment 
around vaccinations that’s helping alleviate some of the anxiety or 
concern around going out in public and that’s certainly going to help 
the economy move forward.” She hopes the vaccine is one thing that 
will help organizations recoup some of their losses from the last year.

Souder predicts what he calls “revenge spending” when the pandemic 
is under control.

“I think we’re going to see from an economic standpoint just a bonkers 
couple of years, people revenge spending and revenge traveling,” he said. 
“I think it’s going to be a really exciting time, and it’s going to be a great 
time for entrepreneurs, startups and investors.”

TED SOUDER 
BSBA 1993

Head of 
Industry-Retail 
Google

IMRAN KHAN 
BSBA 2000

Co-founder and 
CEO 
Verishop
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HOW WE'RE MOVING GOODS

Back at her logistics company, Megan Smith is acutely aware of all 
the challenges supply chains face in keeping goods moving during 
increased spending. She oversees 1,000 employees who fulfill orders 
in 22 warehouses across the country.

Her industry was in the spotlight in 2020 as consumers faced 
shortages of toilet paper and diapers and store shelves went bare. 
Smith’s company, Symbia Logistics, handles commodities and 
e-commerce orders, but specializes in multi-channel clients.

“Being able to execute well during that kind of panic, it showcased 
who was really on their game and who wasn’t,” Smith said. Her 
team executed so well that they 
received new business leads after 
the 2020 holiday rush.

While some of her clients 
struggled—such as a wedding 
dress rental company—others 
got an unexpected boost. Symbia 
fulfills orders for the Girl Scouts, 

and when they turned to an online ordering model, sales were  
300% over projection. 

“This was an area of opportunity where we could just shine and 
showcase our flexibility, agility and ability to partner with people,”  
she said.

Jack Buffington, professor of the practice in marketing, said, “Supply 
chains do really well when there’s low variation between supply and 
demand, but what happened in 2020 is this large variation between 
supply and demand.” 

In 2021, supply chains still struggle; many container ships can’t  
get into U.S. ports, delaying supplies of semiconductors, computer 

chips, lumber, even Peloton 
stationary bicycles. 

“Container shortages are 
expecting to run into 2022,” 
said Buffington. “There is no 
sovereignty regarding supply 
chains. They are private interests, 
focused on shareholder wealth, 

"I think we’re going to see from an 
economic standpoint just a bonkers 

couple of years, people revenge 
spending and revenge traveling. I think 
it’s going to be a really exciting time."
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so they’re often based in places with the lowest labor rates and 
lowest corporate tax rates. This model is not sustainable.”

Buffington said he’s never seen anything like this in his 20-year 
career in supply chain.

Smith hopes the past year made consumers more aware of where 
their goods come from. 

“I hope people will ask, ‘Wait, why am I panic buying? Do I 
actually need toilet paper?’ What if we just buy what we need and 
create a more holistic environment?”

Libbi Levine Segev, associate teaching professor of business 
ethics and legal studies, researches autonomous vehicles. She said 
manufacturers already understood the benefits of autonomous 
delivery trucks from a workforce and safety perspective, but 
COVID-19 confirmed their investment as they faced safety issues 
and restrictions with their truck drivers.

“Autonomous trucks are coming,” Segev said. “In fact, they have 
already hit the road. For example, there was a pilot program 
in 2016 where Otto successfully transported 51,744 cans of 
Budweiser beer from Fort Collins to Colorado Springs in one 
of its autonomous trucks. Experts disagree on when we will 
be seeing their widespread use; it could be soon, or it could be 
a decade. But the pandemic only highlighted the benefits of 
driverless vehicles.” 

Buffington said machine learning, artificial intelligence and 
predictive analytics are the wave of the future of supply chain 
with companies who master forecasting winning out. Smith said 
companies can have every technology available, but strategically 
leveraging it is key.

“You have to have the right technology in the right place at the 
right time,” she said. “You have to use it effectively, not just invest 
in the shiny new thing on the market.”

HOW WE'RE TRAVELING

In addition to purchased goods and supplies, with “revenge travel” on 
the horizon, people will be going places too. All signs point to leisure 
trips, enhanced safety, isolated experiences and touchless technology 
as driving forces for the post-COVID travel and hospitality industries.

“The hospitality industry is poised to rebound from the catastrophe 
COVID wrought,” said David Corsun, associate 
professor and director of Daniels’ Fritz Knoebel 
School of Hospitality Management. “There is 
massive pent-up demand. Air travel booking 
pace is huge right now.”

As of summer 2021, most of that air travel is on 
domestic or regional flights so far.

“The first wave of recovery is going to be leisure 
traffic and short-haul flights, where you’re 
flying a couple of hours,” said Sean Menke 
(MBA 2001), CEO and president of Sabre 
Corporation, a travel technology company.

SEAN 
MENKE 
MBA 2001

CEO, President 
Sabre 
Corporation

“I hope people will ask, ‘Wait, why 
am I panic buying? Do I actually 
 need toilet paper?’ What if we  
just buy what we need and create  
a more holistic environment?” 
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With these shorter flights, airlines are finding they no longer have as 
much need for major hubs to serve as connection points, said Lowell 
Valencia-Miller, teaching assistant professor and director of Daniels’ 
MS Management program. Valencia-Miller also noted that new airlines 
were launched during the pandemic to capitalize on that model.

“Airlines are now finding potential point-to-point routes that 
consumers want,” said Valencia-Miller. “Even past the pandemic, 
consumers don’t want to travel through congested, highly packed 
hub airports.”

Karen Xie also foresees continued popularity of “near-cations.” As 
fewer people take long-haul trips through crowded airports, they 
will instead opt for destinations closer to home, said Xie, who also is 
the Betty and Fritz Knoebel Fellow and an expert on the short-term 
rental industry.

Cruises’ booking pace is on a similar trajectory as air travel, but it will 
be a few years before they completely bounce back, said H.G. Parsa, 
the Barron Hilton Professor of Lodging Management at Fritz. Parsa 
predicts that we will see quicker, two- or three-day cruise bookings at 
first while travelers “test the waters.”

To assuage passengers’ fears—and mitigate liability concerns—Parsa 
said cruises will invest in highly visible evidence of sanitation and 
medical preparedness. That might include abundant cleaning crews, 
expanded medical staff and onboard isolation areas. Guarantees of 
safety will likely be part of marketing efforts, as well.

Back on solid ground, David Corsun said hotels are rebounding, but 
it’s thanks to leisure travelers and not the once-prominent business 
travelers. He predicts that the hotel industry likely won’t see 2019 
revenue and profitability numbers again until 2023. 

As an alternative to hotels, more and more leisure travelers are choosing 
vacation rental properties, such as those found on websites like Airbnb. It’s a 
trend that started even before the pandemic and will continue, said Xie.

“People will travel more cautiously,” she said. “That’s why a lot of 
people have switched to Airbnb. You only stay with your close  
friends and family in a more isolated building without interacting  
with other guests.”

Xie also predicts that vacation-rental guests will book stays that are 
longer than a typical hotel booking. Many Airbnb hosts are even 
requiring longer minimum lengths of stays due to the time it takes to 
perform expanded cleaning protocols.

“We see a lot of people book at least seven days, and about 30% of 
bookings post-COVID are longer than 30 days,” said Xie. 

The pandemic-induced surge in remote work could have played 
a part in the increased popularity of more extended stays, but it 
also reflects an important change in how the industry will operate 
moving forward. Touchless technology will be a prominent feature in 
everything from online check-in to interacting with staff, “but it will 
not completely solve the problem,” said Corsun.

With thousands of hospitality professionals furloughed or let go from 
their positions during the pandemic, many have permanently pivoted 
away from the industry. Though many industries are in a similar 
staffing struggle, it’s a particular challenge for hospitality, an industry 
founded on high-touch, personalized service, said Parsa.

Additionally, Menke said that varying guidelines from country to 
country could make it more challenging to forecast how and when 
travel restrictions can be dropped. He explained that governments will 
have to negotiate with other countries to determine safe standards by 
which travelers can enter and leave a nation.
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WHERE WE'RE DINING

As one of the industries hit hardest by the COVID-19 pandemic, 
restaurants did what they had to do to survive over the past year. For 
many, that meant leaning into takeout and delivery and embracing 
technology like never before, using apps and websites to share menus 
and specials and adjusting to increased demand for touchless and 
cashless payments.

Going forward, expect many of those trends to continue.

Corsun predicts the popularity of takeout and delivery will continue after 
the pandemic subsides. However, he encourages diners to pick food up 
rather than using delivery services like DoorDash that charge restaurants 
large commissions for deliveries.

“It wouldn’t surprise me if we saw restaurants partner to build their own 
delivery services,” he said. “That would be a really useful innovation.”

Parsa predicts an elevation in the world of takeout, with fine dining 
and hotel restaurants continuing to provide the service, using reusable 
containers to do so. Menus will be tweaked to provide food well-suited 
for short-distance travel.

“Food that travels well is the food of the future,” he said. “Takeout is the 
real vibrant segment of the restaurant industry.”

Parsa also anticipates a rise in technology for restaurants and related 
businesses, a reality already being embraced by Riccardo Mazzeo 
(MBA 2010), owner of Denver-based Three Tomatoes catering. 
When the pandemic put a halt on in-
person consultations, he said, “we asked 
ourselves if there was a way to take a 
booking process that generally takes weeks 
or months and turn it into a system that 
allows you to book a fully staffed catering 
service online.”

Three Tomatoes did just that, and Mazzeo 
said his is now the only catering company 
in North America to offer the service. 

“The pandemic forced me to look for 
solutions that were outside the box of 
the typical successful way of doing 
things,” he said. 

RICCARDO 
MAZZEO 
MBA 2010

Owner 
Three Tomatoes 
Catering
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HOW WE'RE CONNECTING

While virtual connection is still happening in spades, the next 
question is whether it will continue post-pandemic. The short answer? 
It will in many ways—but with some changes. Scott Toney, teaching 
assistant professor in Daniels’ Department of Business Information 
and Analytics, recently co-authored the research paper, “Fighting 
Zoom Fatigue: Keeping the Zoombies at Bay.” He predicts that many 
people fatigued of Zoom and virtual get-togethers will be eager to 
gather in person, especially for personal reasons. Yet now that virtual 
hangouts have allowed for people to connect easily—and with people 
all over the world—he believes online gatherings will still occur.

“After people return to more or less what their lives used to be—
seeing other people and grabbing something out to eat—they might 
think, ‘Oh, now we can include our far-flung friend in a way that we 
haven’t thought about before,’” he said. “I hope that’s what happens.”

Employers, too, will focus on varied virtual connection ideas to drive 
engagement, Toney said.

“Companies are doing a really great job of scheduling fun things to 
do—happy hours, scavenger hunts, virtual escape rooms. They are 
contracting to make these things happen because that team-building 
part of being in a company is important. I think those things will 
evolve and it will make it better as we continue to embrace this.”

Want a deeper dive into post-COVID business 
trends? It’s a big topic that couldn’t be exhausted 
here, so we’re continuing the conversation on the 
new VOE (Voices of Experience) Podcast. Tune 
in and subscribe on Spotify, Apple Music or at 
daniels.du.edu/voe-podcast. Have a suggestion 
for a topic you would like us to address?  
Email us at dcbcomm@du.edu.
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pivoting

I n 2019, the Daniels Business magazine reported on Daniels’ 
Entrepreneurship Department in “The Power of the Pivot.” Things 

are, well, different since then. Bigger. Better. As entrepreneurial ventures 
ought to, the department has grown and adapted with time, experience, 
technological advances … even a pandemic.

In fall 2020, what was formerly Project X-ITE—an inter-disciplinary 
hub for igniting innovation and entrepreneurship among DU students—
merged with the Department of Entrepreneurship into a re-branded 
unit: Entrepreneurship@DU (E@DU).

Daniels Teaching Assistant Professor 
of Entrepreneurship and alumnus 
Joshua Ross (MBA 2001) took the 
reins as director. Teaching Assistant 
Professor Neil Pollard joined in 
spring 2021.

“This change greatly benefits our 

students with intentional coordination 

among the academic curriculum offered 

by Daniels and the non-curricular 

programming implemented over the last 

few years as part of Project X-ITE,” said 

Dean Vivek Choudhury. “Entrepreneurship@

DU will remain purposefully interdisciplinary 

and strive to create new paths for students from all 

disciplines across campus to study 

entrepreneurship and innovation.”

E@DU programming includes the 

entrepreneurship minor, a joint graduate 

certificate in music entrepreneurship with 
the Lamont School of Music, the Madden  

entrepreneurship
@DU
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entrepreneurship at DU

Challenge pitch competition 
and a speaker series. The Fourth 

Industrial Revolution class also is 
required for all undergraduate business 

majors, who develop go-to-market 
strategies for prototypes they create using 

artificial intelligence, 3D printing, blockchain, 
cryptocurrency and other disruptive new 

technologies.

Sprints—one-day, 1-credit classes on more than 
30 topics—are open to undergraduate and graduate 

students from any program, and are among the most 
popular classes at DU.

There’s also a robust mentorship program, $1,000 
microgrants and Pioneer Venture Group funding to support 

student start-ups—even a TikTok pitch competition.

“There’s an opportunity to learn about entrepreneurship in whichever 
way you’re most comfortable, and it’s accessible and inclusive to 
everyone,” said Ross. 

Entrepreneurship@DU encourages students to explore their interests, 
passions and purpose. To think big, disrupt, solve problems and make 
an impact.

“I think this is the most exciting time to be an entrepreneur because of the 
technology that’s available,” Ross said. “While there are some concerns and 
risks, there’s also an opportunity to take these technologies to help improve 
the way we do things, help improve processes and the way we live our lives.”

If you are interested in mentoring student entrepreneurs with their 

ideas and innovations, contact Joshua Ross at joshua.ross@du.edu.

–BY AMBER D’ANGELO
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T ara Cappel (BSBA 2013) was feeling great heading into 2020. 
Her group travel company for young professionals, For the 

Love of Travel (FTLO Travel), had booked a record number of 
trips for the year. She’d worked hard for years to build the business, 
running group trips for 20- and 30-somethings all over the world 
highlighting culture and connection. 

Cappel, like the rest of the world, had no idea that COVID-19 was 
ready to strike, halting travel and immobilizing the company she’d 
forged shortly after graduating from Daniels. She also had no idea 
that the global pandemic would inspire her next great idea: a 
modern study-abroad program for remote working adults.

“I started thinking about what the future of travel would look 
like where people were working remotely and could take their 

work with them,” Cappel said. “I also noticed throughout the 
pandemic that people were picking up new hobbies or learning 

new skills, which was bringing them purpose and joy during an 
extremely difficult time. I fused the two ideas and created Sojrn 
as a way to help people continue learning while they immerse 
themselves in a new place.”

Sojrn’s first four chapters allow remote workers to go to Colombia 
to learn Spanish, to Italy to immerse themselves in wine, to Bali to 

focus on mental wellness and to Greece to study philosophy. The 
monthlong experiences are inspired by Cappel’s own adventures 

abroad, when she moved to Europe to learn languages in their  
places of origin. 

“Learning from locals is so much easier and more fun. The cultural context helped 
me understand the languages on a deeper level, and living in a foreign country 
forced me to rethink aspects of life I previously took for granted,” she said. 

While FTLO Travel was sidelined (it’s now running trips again), Cappel worked 
on Sojrn for six months before formally launching in spring 2021. 

“The response has been phenomenal,” she said. “We sold out two of the 
four programs and generated over $250,000 in bookings in the first 
two days. Sojrn is really striking a chord with people.

“My advice when you’re facing hardship is to find your true north and 
just keep going. Keep finding solutions. Keep staying in motion. My goal 
has always been to help people have transformational cultural exchanges. 

Focusing on that mission helped me come up with the idea for Sojrn and 
make the most of a difficult situation.”

–BY ALLYSON REEDY

ResilienceFOR THE LOVE OF

TARA CAPPEL 
BSBA 2013 

 
FOUNDER, CEO

FTLO TRAVEL & SOJRN
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Fall 
Andre Janusz (MBA 2005): Co-founder and Roaster,  
   Logan House Coffee 
Bahman Shafa: CEO, Focus Property Group 
Caroline Creidenberg (BS 2017): Founder and CEO, Wedfuly 
Imran Khan (BSBA 2000): Co-founder and CEO, Verishop 
William King (BSBA 2002): Partner, Snow Capital 
Brittany Stich: Co-founder, Guild Education

Winter 
Dan Caruso: Founding CEO and Chairman, Zayo Group 
Karen Xie: Betty and Fritz Knoebel Fellow and  
   Daniels Associate Professor of Service Analytics 
Colleen Reilly (MS & MBA 2000): Senior Vice President of  
   Business Development, ImmersiveWorlds 
David Sevcik: Co-owner, Mac ‘N Noodles 
Biju Thomas: Founder, Biju’s Little Curry Shop 
Drew Bledsoe: New England Patriots Hall of Fame Member  
   and Owner, Doubleback Winery

Spring 
Heidi Ganahl: Founder and CEO, SheFactor 
Casey Watson: Head of Social Media, Levi’s 
Bryan Leach: Founder and CEO, Ibotta 
Seth Wolkov: Founder and CEO, Evermore Partners 
Jasper Gray: Director and Filmmaker 
Nicki Cerasoli: Partner and Co-founder, Linden Law Partners 
Lee Mayer: Founder and CEO, Havenly 

Meet the E@DU Faculty
JOSHUA ROSS 
Director of Entrepreneurship@DU; Teaching 

Assistant Professor of Entrepreneurship

Joshua Ross (MBA 2001) has taught 
entrepreneurship, business and technology 
at Daniels since 2009. His teaching 
and professional interests focus on 
entrepreneurship, early-stage business 

development, Fourth Industrial Revolution technology, cybersecurity, 
strategy and information technology. Ross founded up2speed 
computer solutions—a technology services company for small 
business tech support—which he successfully sold after eight years.

NEIL POLLARD 
Teaching Assistant Professor of Entrepreneurship

Neil Pollard started the entrepreneurship 
program at the Community College 
of Aurora before joining Daniels’ 
Entrepreneurship@DU team in spring 
2021. He has taught business, management, 
marketing, entrepreneurship and product 

design and engineering courses. Pollard is a small business consultant 
for the Aurora-South Metro Small Business Development Center 
and serves on the board of several entrepreneurial organizations. 
Additionally, he and his wife own and operate two small businesses.

Speaker Series Roundup
The following entrepreneurs discussed everything from startup legal issues to funding, idea generation, 

marketing, technology and more during the 2020–2021 Entrepreneurship@DU speaker series.
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W hen Jim Griesemer arrived at DU in 1990, the University was 
experiencing a financial freefall. Colorado’s economy was in 

a downturn, and the University’s enrollment was falling. As the chief 
financial officer, he approached that crisis head-on.

“There was a million [point] eight or so deficit, which doesn’t sound 
like a lot of money in today’s budget world, but it was a very big 
amount of money given DU’s budget at the time,” Griesemer recalled.

Then-Chancellor Dan Ritchie led the broad effort to renew the 
University, while Griesemer focused on its financial issues, linking 
revenues and expenditures for each unit. The steps that Ritchie and 
Griesemer took to “right the ship,” combined with a concurrent 
increase in fundraising and enrollments, turned the tide. In four years, 
the University of Denver was financially stable. With the financial 
issues resolved, Griesemer sought a new challenge. 

“My plan [initially] was to see if I could play a role in turning the place 
around. And then I thought I’d be a college president somewhere.  

I never counted on falling in love with the University of Denver,”  
said Griesemer.

For 20 years before he came to DU, Griesemer was a city manager. 
He taught at colleges throughout his public service career, so he was 
already comfortable in academia. After his role as DU’s CFO, he 
served as dean of the Daniels College of Business for the next decade, 
during which he raised the College’s profile—overseeing a 70% 
increase in enrollment and quintupling the endowment.

The Joy Burns and Daniels buildings were constructed without debt. 
Degree programs were expanded. And, for the first time, the College 
received high national rankings—spurring calls from deans worldwide 
when the Wall Street Journal ranked Daniels in the top 50.

“Jim’s commitment was heart, soul and mind to the Daniels College of 
Business, and that was what truly enabled him to succeed and enabled 
us to succeed,” said Professor of the Practice Stephen Haag, who 
considered Griesemer a mentor.

After leaving his position as dean, Griesemer directed DU’s Strategic 
Issues Program for 16 years. The program addressed pressing 
problems—immigration, campaign finance, the state constitution 
and fiscal sustainability policies. It brought together a panel of 20 
Coloradans along with national and international experts to discuss 
issues and come to a consensus. Their reports remain available online.

“As I think about my career at DU, my overwhelming feeling is a sense 
of gratitude. I feel very fortunate to have come to DU and to have had 
the chance to deal with interesting questions and hopefully contribute 
to the University,” Griesemer said.

Even after retiring in fall 2020, he continues to serve on DU’s Board of 
Trustees. After all these years, he’s still in love with the place. 

–BY BRENDA GILLEN

Jim Griesemer 
Dean Emeritus Looks Back on Three Decades of Service 
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Gary Farmar
Reflecting on a Rich 
Finance Career in Oil and 
Gas, Mining and Teaching 

First, Gary Farmar (BSBA 1975, MBA 1982) 
discovered oil. Then gold. Likely his richest 
discovery as a metaphorical prospector, 

however, is the student body at Daniels’ Reiman School of Finance, from 
which he retired as teaching associate professor in June 2021.

After three years in public accounting with Arthur Andersen & Co., 
Farmar staked a claim as assistant controller at Petro-Lewis Corp. oil 
firm in 1978. Then, Farmar joined Newmont Mining, where he led 
internal audit and business planning. In 2003, Farmar and his family 
moved to Adelaide, Australia, where he headed finance for Newmont’s 
newly acquired gold mines.

Upon returning to the U.S. in 2006, Farmar cultivated a lifelong desire to 
teach. His initial transition was challenging.

“When I read the student evaluations after my first quarter, I really 
wondered if they would ask me back,” Farmar said. “The evaluations 
were pretty brutal. Fortunately, KED Davisson helped me understand 
how to tell if you’re connecting with students. I credit her with putting 
me on the right path.”

According to Davisson, assistant director for Daniels’ School of 
Accountancy, it was just a matter of shifting from how things are 
achieved in the business world to how they are achieved in academia.

“Students respond differently than employees. Once you bring the topic 
to their life experiences, you can connect with them better. Gary adapted 
to this very well,” she said.

In 2009, Farmar became a full-time faculty member at Professor Ron 
Rizzuto’s recommendation.

“Gary’s been a great teacher, but he also helped us organize faculty and 
curriculum around our basic finance course. He’s made tremendous 
contributions here,” said Rizzuto. “He’s a very capable guy, and we’ve 
been lucky to have him.” 

–BY PETE ZIVERTS

Greg Wagner
Advertising a Departure

For the past 14 years, Teaching Associate 
Professor of advertising Greg Wagner 
leveraged connections from 35 years 
of working at high-profile advertising 
agencies to give students job and internship 
opportunities and the chance to present to 

big-name, real-world companies as part of their classwork.

“It’s been so much fun over the years,” said Wagner, who retired in 
June 2021. “I’ve brought in Ford, Nestle Purina, Comcast, McDonald’s, 
Cadillac, Vail and Aspen Resorts—my students would do a full ad 
campaign for the client.”

As director of marketing internships at Daniels, Wagner drastically 
expanded the number of students who get internships. An initial 
database of 10 companies swelled to more than 600 employers in 
Denver, Chicago, Minneapolis, Dallas, St. Louis, Los Angeles and  
New York.

“He has made such a difference for our students,” said Carol Johnson, 
former chair of the marketing department and now assistant dean of 
Daniels’ MBA programs.

A former creative director at ad agencies D’Arcy MacManus Benton 
& Bowles and Leo Burnett, Wagner started his teaching career as a 
guest lecturer at his alma mater, the University of Missouri School 
of Journalism. He taught a few classes at the University of Colorado 
Boulder before joining DU in 2007.

“The thing I’m proudest of is that I’ve helped probably over 100 students 
[get] their first job, either through recommending them or just helping 
them network,” he said.

“Professor Wagz,” as his students call him, helped Anna Foley (BSBA 
2021) land a job as a marketing analyst with Dallas-based Bloom 
Health Partners.

“It’s sad that Professor Wagz is leaving,” she said. “I feel bad for 
students who could have had [classes with] him. They were some of 
my favorites at DU.” 

–BY GREG GLASGOW
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John Holcomb
Here Since Before the 
Beginning 
John Holcomb has been here since before 
the beginning of the Department of 
Business Ethics and Legal Studies (BELS), 
which he recently chaired. He arrived at the 

University of Denver 10 years before the department formed. 

In September 1989, Holcomb was one year into teaching at Rutgers 
University when he left to join DU’s college of business—before it 
was the Daniels College of Business. It was the beginning of a 32-year 
academic career at DU.

Holcomb, who’ll retire Dec. 31, 2021, said his favorite part of the 
job—and what he’ll miss most—is “the combination of teaching and 
research with the freedom to create and design new courses and 
working with a stellar group of colleagues.”

Paula A. Holt, teaching associate professor for BELS, said, “I think of 
John as one of the most passionate academics I have ever known. He will 
be significantly missed by our students and our department.”

Libbi Levine Segev, teaching associate professor for BELS, said Holcomb’s 
dedication has impressed her most. “John has been a dedicated professor, 
chair, colleague, mentor and advocate,” she said. “He’s been an active, 
engaged, passionate and loyal member of BELS, Daniels and DU.”

Holcomb, who only missed one day of class during his tenure, said 
he’ll continue his research and writing about corporate governance, 
business and public policy during his retirement. “I also look forward 
to reconnecting with friends throughout the country along with more 
international travel,” he said.

His parting advice for students? “Focus, work hard, keep your  
options open, exercise the best judgment possible in making your 
crucial life decisions, be independent in your thinking and avoid 
succumbing to groupthink.”

–BY DOUG MCPHERSON

Jeff Bowen
A Career Marked by 
Coincidence, Fate or 
Hard Work? 

Jeff Bowen attributes many of his career 
accomplishments to coincidence. But 
the Daniels Department of Management 
teaching associate professor—who retired 

in June—has achieved too much to write off as just good luck. As the 
aphorism attributed to Thomas Jefferson goes, “I’m a great believer in 
luck, and I find the harder I work the more I have of it.”

Before teaching, Bowen spent 35+ years primarily as a general partner 
of the Investment Management Group Ltd. He also was an advisor to 
various investment, asset management, real estate and manufacturing 
firms. His broad business experience plus a late-in-life PhD brought 
him to teaching. 

In the early ’90s a dean at Colorado Mountain College asked Bowen to 
teach a management course.

“Two weeks before class, he asked if I would also teach two other 
courses,” said Bowen. “I declined, but the teacher for those courses 
had just dropped dead. I couldn’t say no.” 

Returning to Denver, Bowen became a certified commercial arbitrator 
and mediator for the American Arbitration Association, Financial 
Industry Regulatory Authority and Eagle County.

“It was the foundation for developing my dispute resolution course at 
Daniels,” said Bowen.

In 2004, he connected with then-Daniels Department of Management 
Chair Bob McGowan and joined the faculty. 

“Jeff has a genuine affection for his students, and it comes right back 
to him,” said Dennis Wittmer, former department chair. “Teaching 
is about relationships, and students consistently connect with him 
after graduation, which I attribute to Jeff being such a caring and 
considerate person.”

If luck was involved in any of this, it’s that Daniels has been lucky to 
have Jeff Bowen.

–BY PETE ZIVERTS
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Jane Morton
Still Putting Others First

After more than 30 years as an educator, 
Jane Morton retired from the School 
of Accountancy as a teaching associate 
professor in June. 

Early in her career, Morton worked 
as an accounts payable clerk for a 

construction company in Tucson, Arizona. She then enrolled at the 
University of Arizona, where she earned her bachelor’s in accounting 
and finance and went straight into a doctoral program. Morton began 
teaching in 1988 and completed her PhD in 1993.

She held academic positions at the University of Illinois, Suffolk 
University and Merrimack College. After a few years back in practice 
as a controller for another construction company, Morton returned 
to teaching at Regis University before joining Daniels in 2011.

 

Morton’s area of expertise is financial accounting—a subject she’s taught 
at virtually every level, from undergraduate classes through executive 
MBA programs. Morton said one key to her success as a professor 
has always been her ability to adapt her delivery to each unique set of 
students.

“I’ve particularly prided myself on my ability to adjust my approach to 
maximize the learning for the particular group,” she said. “If I saw looks 
on my students’ faces like they didn’t understand, I would pivot and try 
to find a different way to explain the same thing until I saw the light bulb 
come on.”

Sharon Lassar, John J. Gilbert endowed professor and director of Daniels’ 
School of Accountancy, added that Morton is “one of the most positive, 
supportive and caring faculty members in accounting education.”

Morton will continue to make the well-being of others her priority in 
retirement as she spends time with her mother, for whom she is the 
primary caregiver.

–BY JAKE JENSEN

Like, follow and subscribe wherever you get your podcasts.

An extension of Voices of Experience, Daniels’ 
signature live speaker series, the Podcast unpacks 

topics at the intersection of business and the public 
good with CEOs and other business leaders.
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1976
MICHAEL BELSKY (BSBA 1976) 
retired from Morgan Stanley Private Wealth 
Management as executive director, senior 
portfolio management director and financial 
advisor in February 2021.

1984
TOM FEDRO 
(BSBA 1984)  
is CEO and 
president of Paragon 
Software Group 
Corporation. His 
book, “Next Level 
Selling,” passed 50 
five-star reviews on 
Amazon’s best  
seller list.  

1985
JOHN ADAMS (BSBA 1985) is a member 
of the Institute for Defense Analyses in 
Alexandria, Virginia. His research team was 
recognized with an honorable mention award 
in the U.S. General Services Administration’s 
and the Office of Management and Budget’s 
Government Effectiveness Advanced Research 
(GEAR) Center challenge.

JEFFREY BERKES (BSBA 1985)  
was promoted to president and chief operating 
officer of the Federal Realty Investment Trust  
in February 2021. 

1987
JULIE SMITH (BSBA 1987) was appointed 
to the board of directors of True Nature 
Holding Inc. and was named CEO of Onsite 
Partners Inc., a holding company of behavioral 
services organizations including Onsite 
Workshops, Milestones and Onsite at The Oaks.

1990
JAY JOHNSON (BSBA 1990)  
was highlighted in the National Review about 
his restaurant, Bubba’s Roadhouse & Saloon, 
regarding Florida’s minimum wage increase.

1997
KARMEN KEUP (BSBA 1997)  
was named executive director and branch 
manager of the Sarasota, Fort Myers and Bonita 
Springs, Florida, branch offices within UBS 
Wealth Management USA.

JON SCHLEGEL (BSBA 1997)  
was featured in the Denver Post and Denver 
Business Journal about his new wine 
production facility and bar Attimo, which 
features wine made from grapes grown at his 
vineyard in Italy. He also was named to the 
Denver Health Foundation board of directors. 

2000
IMRAN KHAN (BSBA 2000)  
is the cofounder and CEO of Verishop and 
previously was chief strategy officer at Snapchat. 
He was appointed to the University of Denver’s 
Board of Trustees for a one-year term.

2003
JOE CUBBA (MBA 2003) was named 
chief growth officer by ManTech, a technology 
solutions and services company for U.S. defense, 
intelligence and federal civilian agencies.

2004
AMBER FREED  
(BSAcc & MAcc 2004)  
was featured in People 
Magazine for her work 

developing a life-changing gene therapy. 

LINDSAY GOSZULAK  
(BSAcc & MAcc 2004) was named CFO of 
Christy Sports, one of the largest winter sports 
specialty retailers in the nation.

KATIE MINOR  
(BSAcc & MBA 2004)  
was promoted to audit  
partner at KPMG. 

2005
ANDRE JANUSZ (MBA 2005) opened 
a second location of Logan House Coffee. The 
coffee shop was the first retail tenant at a new 
40-story tower in downtown Denver.

ALUMNI NEWS
Daniels alumni are movers and shakers. They are leaders and influencers in the region, the 
nation and the world. They innovate, they advance, they win awards and they do good work. 
Take a moment to catch up on the latest news about your classmates and colleagues. 

JAY JOHNSON
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RHONDA WILLERT (MAcc 2005), 
MEGHAN EIFEALDT (BSAcc &  
MAcc 2010) and SARA HAVEMAN 
(MAcc 2016) participated on the panel  
“Technology in the Fourth Industrial 
Revolution” at the Colorado Society of Certified 
Public Accountants’ Women’s Summit. 

2006
TAYLOR MERRITT  
(BSBA 2006) was profiled in 
Family Business Magazine as 
one of 2020’s CEOs to watch. 

He is chairman and CEO of the Merritt Family 
Enterprise, Merritt Trailers Inc. and Merritt 
Aluminum Products Company. 

TIM MESSENGER  
(BSAcc & MAcc 2006)  
was admitted to the accounting 
PhD program at the Lundquist 

College of Business. He previously worked for 
Deloitte as an international tax expert and for 
Bloomberg Industry Group developing tax and 
accounting software.

2008
MARIKA CHRISTOPHER  
(BSBA & MBA 2008) was selected as one of 
nine emerging leaders in the asset management 
industry nationwide by Nicsa in October 2019. 
She is the director of product development at 
Janus Henderson Investors.

2009
KATHARINE LOVELAND (MBA 2009) 
has joined Reggora—an appraisal software 
company modernizing the residential real estate 
valuation experience for lenders and appraisers—
as the vice president of customer success.

CARL MITTLEMAN (MBA 2009)  
was named chief operating officer for Aramark.

2010
RACHEL OBORNY 
ANDERSEN (BSBA &  
MBA 2010) is a senior 
marketing manager at Arrow 

Electronics. She was recognized as one of the 
world’s 40 2020 Women Worth Watching in 
STEM by the Profiles in Diversity Journal.

GEOFF BURGESS (MBA 2010)  
moved from DaVita to Surgical Care Affiliates 
in February 2021. He oversees several 
outpatient surgery centers in Denver and 
Colorado Springs as an operations director.

MEGHAN EIFEALDT (BSAcc & MAcc 
2010), a senior solution engineer with 
FinancialForce, and ALLYSON LINDSEY 
(BSAcc 2013, MAcc 2014), a partner at 
remote firm Bright Tax, were featured in an 
article about work-from-home routines for the 
Daniels Newsroom.

EMILY MONTGOMERY 
(BSAcc & MAcc 2010) 
relocated back to Denver from 
Los Angeles. She is part of 

Deloitte’s Accounting and Reporting Advisory 
group focused on the Denver market. 

2011
MICHELLE AHBE  
(MBA 2011) was named  
the director of marketing 
brand development for 

Quicksilver Scientific. 

PETER BURWELL (BSBA 2011) is the CEO 
of Burwell Enterprises Inc., a holding company 
for resorts, including ECHO Mountain Ski 
Area and the Ingleside Hotel and Water Park. 
He was named to the University of Denver’s 
Board of Trustees.

KATHERINE GESSNER (MBA 2011)  
was featured in About magazine as one of their 
Twenty Under 40 in Stark County, Ohio. 

C. BRETT MAROTTOLI 
(MBA 2011) graduated with 
distinction from the London 
School of Economics and 

Political Science with a Master of Science 
in international strategy and diplomacy in 
December 2019. She works as head of program 
acquisitions for Starz Entertainment. 

KAITLIN PETERSON (BSBA 2011, MBA 
2015) was named vice president of marketing 
at Blume Global, a leader in global logistics and 
digital supply chain solutions. 

2012
ADAM KOPP  
(MS 2012) joined the 
Gershman Investment Corp. 
group as the managing  

director of the Denver office. 

BREANNA SMITH (BSBA 2012), vice 
president with HVS Portland, put out an 
Anchorage lodging market report in the Hotel 
News Resource. 

DAVE STEWART 
(MBA 2012) was DU’s 
Nordic head coach for 
12 seasons. He took 
a new position as the 
athletic director at 
Steamboat Springs 
Winter Sports Club. 

2013
MARIA KHAN (BSBA 2013) earned a call-
up to the Pakistan Women’s National Team for 
a camp in fall 2020.

MARIA KHAN
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COLLIN RICKER 
(BSBA 2013) and 
ZACH MACAFFER 
(BSBA 2016) launched 
NuRange Coffee, a  
new line of canned  
cold brew drinks. 

2014
ROSS GARRETT 

 (MAcc 2014) has worked 
as a consultant helping 
clients deploy and maximize 

their investment in the cloud-based software 
application WorkDay.

KRISTEN HAMILTON 
(BSBA 2014) was featured 
in the Denver Post about her 
success on the U.S. women’s 

national soccer team. 

ADEEB KHAN  
(MBA 2014) was hired by 
Delta Dental of Colorado as 
vice president of corporate 

social responsibility and executive director 
of the Delta Dental of Colorado Foundation. 
He also was one of three finalists for the 
9NEWS Leader of the Year. 

VICTORIA LAM (BSBA 2014, MBA 2019) 
was featured in Westword about Tea Street, the 
business she and her brother own, and their 
efforts to tackle racism and stereotyping during 
the pandemic.  

MALLORY 
(BLANCHARD) SCHMITZ 
(BSAcc & MAcc 2014)  
was promoted to investor 

relations senior manager at VF Corp. 

LEO TSUO (MBA 2014) is the owner of Weston, 
a ski and snowboard equipment company.

2015
CONSTANTINE JOHNS 
(BSBA 2015) was recognized 
at Bloomberg Industry Group 
as the company’s No. 1 sales 

executive for world-class service and excellence 
in 2019. 

2017
MORITZ MADLENER (BSAcc 2017)  
left Goldman Sachs for a position at FSN in 
Oslo, Norway.VICTORIA LAM

EVERY GRADUATE CANDIDATE YOU REFER KEEPS DANIELS THE 

REFER A GRADUATE CANDIDATE: 
daniels.du.edu/alumnigoldclub  | 303.871.3416

SHARE THE LOVE AND
WE’LL SHARE THE GOLD—
IN YOUR NAME 

Join the Alumni Referral Gold Club and 
we’ll award a $1,000 scholarship to 
every admitted graduate student who 
you refer.

It takes the best and brightest to maintain our standards. 
Great graduate candidates strengthen our learning 
environment, create a powerful Pioneer network and 

increase the value of your DU degree. No one is better 
suited to refer qualified candidates than graduates like you. 

Our alumni are the gold standard for excellence!
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KATICA ROY (MBA 2017) 
was named Entrepreneur 
of 2020 by ColoradoBiz 
magazine. She is the founder 

and CEO of Pipeline Equity. 

2018
KATE BARTON  
(MBA 2018) is vice 
president of executive 
office and special projects 
for the Downtown 
Denver Partnership. She 

was selected as a 2020 Forty Under 40 by the 
Denver Business Journal.

2019
WILL ALVERSON (ATTD. 2019) and 
SCOTT ROMANO (BSBA 2020)  
were featured about their business Cultivo 
Media in Voyage Denver. 

ERICH FEAR (BSBA 2019, MAcc 2020) 
received the National Collegiate Hockey 
Conference’s fifth-annual Postgraduate 
Scholarship.

AMANDA FOX  
(MBA 2019) co-founded 
Lova, a new cannabis 
dispensary in Denver.  

DREW JOINER (BSBA 2019) started 
Edward Joiner, a minimalistic and sustainable 
lifestyle apparel brand, in February 2020.

SARAH LAUGHLIN 
(MBA 2019) and her company 
Slope Threads were featured in 
Travel and Leisure magazine, 
BusinessDen and Fox 31.

FRANK SWAIN (MBA 2019) had an 
article published in the Colorado Real Estate 
Journal. Swain’s research on commercial 
property assessed clean energy was part of an 
independent study with Drew Mueller, Daniels 
assistant professor of real estate.

2020
TODD PORCH 
(MBA 2020) was named 
president of Strategus, an 
advertising tech company 

providing audience-targeted ads on internet-
connected devices. He was previously vice 
president at Comcast Cable’s Effectv.

Are you a Daniels alum with news to share? Send us your updates at danielsmagazine.com/contact

ERICH FEAR

We believe investing in people transforms organizational 
performance. Let Daniels Executive Education provide 

your professional development this year!

Executive Education offers both skill-enhancing 
workshops and transformational leadership development 

opportunities. Taught through experiential learning 
practices, these courses enable you and your 

organization to excel. Now enrolling! 

daniels.du.edu/executive-education

lifelong learning
with executive education

Skill-enhancing 
workshops

Data Analytics for Decision Making
Data Visualization Using Power BI
Effective Communication Through 
Insights Discovery®

Finance for Non-Financial Managers
Building Teams and Organizations 
Through Insights Discovery®

Strategic Finance

Transformational 
leadership development

Accelerated Leadership Experience
Denver Leadership Experience
High Performance Leadership Program
Public Safety Leadership Development 
Program
Bailey Program for Family Enterprise
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J oy Burns passed away on July 17, 2020. She was 92. She was 
memorialized in a message* from DU Chancellor Jeremy Haefner, 

which detailed her impact on DU and Denver. Joy’s dedication to 
Denver’s hospitality industry and to Daniels’ Fritz Knoebel School of 
Hospitality Management were profound. We owe so much to her.

Joy owned and oversaw the operation of the Burnsley Hotel on 
Grant Street in Denver from 1969 until its sale and subsequent 
redevelopment in 2012. As a result of her engagement with Denver’s 
hospitality community, and because she was a major proponent 
of Denver’s development and growth, Joy was a longtime board 
member of the Metro Denver Visitor and Convention Bureau, now 
Visit Denver. She also served as board chair. In this role, she was 
instrumental in the expansion of the Colorado Convention Center, 
which helped to fuel Denver’s development as one of the top U.S. 
destinations for meetings and conventions. Joy also served the state 
and city as a member of the Metropolitan Football Stadium Board, 
which oversaw the development and construction of what is now 
Empower Field at Mile High. 

As a member of DU’s Board of Trustees beginning in 1981, Joy 
helped steer the University through some of its darkest times. She 
became chair of the board in 1990 as Dan Ritchie became DU’s 16th 
chancellor. At the time, the School of Hotel, Restaurant and Tourism 
Management (HRTM) was struggling. Joy and Dan recognized 
that HRTM faced a pivotal moment; either the School needed a 
significant commitment from the University to elevate it back to its 
former status as one of the top programs in the country or it would 
be shut down. Committing to the program meant constructing a 
new building designed around hospitality and hospitality education. 
Thankfully, Joy was 
an unbelievably 
strong advocate 
for hospitality. She 
knew the School was 
important to DU and 
could be once again 
to the industry—in 
Denver and beyond. 

Peter Rainsford was hired to become the School’s director in 1995. 
Joy, Peter and Dan planned the new building—the Joy Burns 
Center. They raised the money to fund it and several endowments 
to support the School, and in 2004, broke ground on the project. 
When I came to DU as the School’s director in July 2007, the Joy 
Burns Center was nearly brand new. Joy’s interest in Fritz Knoebel 
never waned. Her support of the School and of me were consistent 
and strong. I am so grateful for Joy—for her wisdom, commitment, 
toughness and support; for her love of hospitality, the Fritz Knoebel 
School, DU and Denver. Thank you for everything, Joy.  
We will miss you so.

*To read Chancellor Haefner’s memorialization of Joy Burns, please visit  
du.edu/news/honor-our-beloved-joy-burns

Joy Burns: A Reminiscence
By Associate Professor David Corsun

IN MEMORIAM
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Corporate partners are 
central to our success as a 
world-class business school. 
By providing vital financial 
support for educational and 
research programs, and 
co-creating learning 
experiences, our corporate 
partners help prepare Daniels 
students for today’s volatile 
marketplace. 

Our partners become part of 
a vibrant exchange with the 
Daniels network and gain 
access to talented graduates 
who can add immediate 
value to their organizations. 

Consider becoming a Daniels 
corporate partner today. Your 
investments will transform our 
students into tomorrow’s 
innovators, entrepreneurs and 
industry leaders who, in turn, 
will transform the future of 
business … and the world.

Allay Therapeutics 
Aramark
BOA
Bona AB
Bray Whaler International
CCIM Institute 
Charles Pankow Foundation
Charles Schwab & Co.
The Closet Factory
Delta Dental of Colorado
Fluid Truck
Liberty Global
Maxar Technologies
NGL Energy Partners
Pacific Life Insurance Company
Sabre
UniTek Global Services
U.S. Bank
VintageView
Zayo Group

GOLD-LEVEL
SPONSORS

$10,000 – $24,999

Alpine Bank 
ClearChoice
Datadog
FMI 
Opus Foundation
PNC Bank
Premier Roofing Company
Stonebridge Companies
Swinerton
TIAA
Vail Mountain Coffee & 
   Tea Company

SILVER-LEVEL
SPONSORS

$5,000 – $9,999

Associated General 
   Contractors of Colorado
Connexion Asset Group
Denver Metro Chamber 

of Commerce
ExxonMobil Foundation
James Real Estate Services
Land Title Guarantee Company
Liberty Media
Longmont Dental Loft
MDC/Richmond American 

Homes Foundation
National Housing Endowment
Penn Virginia Corporation
The Quiat Companies
Republic National 

Distributing Company
Sonnenalp Hotel
Travelers
Trinchero

BRONZE-LEVEL
SPONSORS

$2,500 – $4,999

DANIELS
CORPORATE PARTNERS

“Our generous and devoted corporate partners are integral to Daniels’ philosophy of 
developing market-ready business pioneers through impactful scholarship, 

challenge-driven education and lifelong learning.”

– Dean Vivek Choudhury

For more information on how you can partner with Daniels, please contact 
External Relations at kate.dillon@du.edu or 303.871.2444

Breakthru Beverage Group
The J. Willard and Alice S. 
   Marriott Foundation
Precision Building Systems
S&P Global
Transamerica

DIAMOND-LEVEL
SPONSORS

$50,000 AND BEYOND

Black Creek Group
Climax Molybdenum Company
Deloitte, LLP
EY
Hyde Park Jewelers
KPMG Foundation
Newmont
PricewaterhouseCoopers, LLP

PLATINUM-LEVEL
SPONSORS

$25,000 – $49,999

*Corporate partners current as of Aug. 1, 2021



2101 South University Boulevard
Denver, CO 80208-8900

Make an immediate impact by becoming a member of the Daniels Dean’s Circle. 
Choose a speci�c scholarship fund, program, school or department and give where your passion is.

 
Donate $1,000 annually and join an elite group of donors investing in the vision of the College and 

its commitment to producing graduates who are leading lives of purpose. As a valued member of the 
Daniels Dean’s Circle, you’ll help the College continue preparing ethical, innovative business leaders 

to make a positive impact on the world. And you’ll join a group of like-minded people who share 
your belief in DU, Daniels and our mission.

Visit daniels.du.edu/invest to learn more and give today.

DEAN’S CIRCLE

Daniels
CHANGE THE WORLD OF BUSINESS, 

ONE STUDENT AT A TIME


