
We use social media- often takes away from our work

Explore how it can enhance leadership 

Aware of leaders using SM but not entirely aware how

Lack of literature in nursing



Now although most of us are exposed to a magnitude of social media programs every 

day, such as facebook, twitter and instagram the literature presents a highly 

ambiguous definition of social media demonstrating that there is not currently a 

universal understanding of what this medium is. 



Social media is important to our practice as it is where the majority of our patients and 

collegaues are 
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- Ambiguity of personal and professional use has been a major challenge for 

Social Media use in a professional use. 

- Has been a grey area on using SM depending on the context 

<insert image of personal and profession use>



- To lead self, one should be aware of the context they’re using their social 

media platform for; also helps to model a good strength of character. We 

recommend keeping personal and professional 



Both interviewees highlighted the importance of SM for distributing and disseminating 

information to ‘engage others’ as leaders in their field 

Photos of tweet and then someone looking at it on their computer 



Strengthens consumers, colleagues and others 

Research out there

Share with the wider community (Use SM to get your answers); communicate with 

honesty and integrity to better the profession

Collaborate with your peers #globalPT. Don’t just keep information to yourself, get it 

out there!





Is focussed and goal oriented; Evaluates progress and is accountable for results 

Improves patient involved to improve patient compliance, 

Achieve goals in the physiotherapy field related both to your patients and your 

physiotherapy colleagues. 

- For example helping your patients achieving their goals using health related 

app technology. 

- Professional sense example



Gatekeeper theory: Use to be that a patient would come into a clinic and the 

physiotherapist would tell them what to do, now patients come in and are equipped 

with all this knowledge online/recommendations from friends and family



- Healthcare is the industry which has been the slowest to take up social media 

use professionally. If we continue along this line we will be left behind both in 

the context of our patients and other professions. 

- We need to drive innovation through increasing use of social media to prevent 

this from happening. 



- There has been some debate in the literature as to whether it is healthcare 

professionals’ role to filter inaccurate online health information and publish 

more accurate information 



Systems thinking - We know that our patients are on and use social media for 

addressing their health needs, so we need to  educate ourselves so we have an 

awareness of what sources are credible on social media so we can guide our patients 

to those that are most reputable. We’re changing what’s on SM for our patients to 

view.

Building trust between health professionals and sectors

Building alliances



- Ambiguous definition  of social media presented within the literature. 

- Picture of confused person 




