
Will Norton Jr., dean of the University of Nebraska-
Lincoln College of Journalism and Mass Communica-
tions, has been named Journalism Administrator of the 
Year by Scripps Howard Foundation.  Its National Jour-
nalism Awards honored the best in print, Web and elec-
tronic journalism and journalism education for 2004. 

The awards recognize excellence in 17 categories, in-
cluding editorial writing, human interest writing, environ-
ment, investigative, business/economics, Washington 
and public service reporting, commentary, photojour-
nalism, radio and television reporting and journalism 
education. 

As administrator of the year, Norton  received  $10,000 
and the Charles E. Scripps award.  UNL  also received a 
$5,000 grant.  The award is given in cooperation with 
the Association for Education in Journalism and Mass 

Communication, the Knight Foundation and the Free-
dom Forum. 

As Dean of the College of Journalism and Mass Com-
munications since 1990, Norton has led the college to 
new levels of excellence in the quality of faculty and 
students while developing outstanding facilities and cre-
ating an enviable fund-raising record. 

UNL Chancellor Harvey Perlman said, “The outstanding 
work that Will has done as dean of the College of Jour-
nalism and Mass Communications is demonstrated by 
the development of the wonderful new facilities in An-
dersen Hall, the national awards won by our journalism 
students in recent years, and by the innovative teach-
ing and learning methods that have been introduced, 
specially the recent in-depth reporting project on Cuba 
and France. 

Norton Receives Scripps Howard Foundation Award 

The Advertising 
Federation of 
Lincoln and the 
Omaha Federa-
tion of Advertis-
ing announced 
their Silver 
Medal recipi-
ents at the 12th 
annual Ne-

braska ADDYs held 
this past Feburary in Lincoln’s Per-
shing Center.  Jeff Kahler, Chairman 
and Chief Creative Officer of Ayres 
Kahler and Julie Gade, VP/Market 
Manager for Clear Channel-Lincoln 
were both  honored.  The award is 

the highest honor bestowed 
upon any individual by the federa-
tions each year and recognizes 
those who have made outstanding 
contributions to advertising and 
have been active in furthering the 
industry’s standards, creative excel-
lence and responsibility in areas of 
social concern.   

Julie Gade started her media sales 
career with KHAT in 1977.  Her sales 
career flourished until she accepted 
a greater role as Sales Manager at 
KZKX in 1984.  Her management style 
and expertise grew through a series 
of ownership changes and mergers 

until 1996 with the formation 
of Clear Channel-Lincoln (KZKX/
KTGL/KIBZ/KLMY) where Julie over-
sees daily operations of the stations.  
She was born into a broadcast fam-
ily and became the first woman 
president of the NBA in 2000.  An ac-
tive volunteer, she serves on the 
boards of many organizations such 
as Junior Achievement and YMCA.  
She also contributes through her par-
ticipation in the Make-A-Wish Foun-
dation, the Steering Committee of 
Lincoln Lights, and Jim Steel’s Get in 
the Game Foundation though Vol-
unteer Partners.   

Silver Medal Winners Announced   
At ADDYs Award Banquet 

Julie Gade 

The 72nd  Annual NBA State Convention re-
turns to Lincoln again, August 10-12, 2005.   
This year’s convention will be held at the 
newly renovated Cornhusker Hotel, and 
promises to deliver informative sessions to 
help stations better their bottom line. 

The convention will kick off with the annual 
Golf Outing, for those who wish to bring their 
sticks.  The outing will be held at the Wilder-
ness Ridge Golf Course.  Tee time for golf will 
be 9:00 a.m. 

The Annual Meeting will be 
held at 4pm, and following 
that we’ll have the 34th An-
nual Hall of Fame banquet 
with two new inductees into 
the NBA Hall of Fame.  This 
year the inductees include  
Ulysses Carlini, of Greater 
Nebraska Television, Inc, and 
Catherine L. Hughes, founder 
of Radio One, Washington, 
DC. 

Thursday will be packed 
with speakers and trainers, 
starting with a 7 a.m. break-
fast and keynote from moti-
vational speaker, Jim 
Mathis, revealing his success 
secrets “Changes in Atti-
tudes, Changes in Alti-
tudes.” 

Following the breakfast, the 
convention gets down to 
business with a series of ses-
sions for Sales, Programming, 
Management and Engineer-
ing, including a training ses-
sion on the EEO1 System from 
founder Deepak Massand. 

This year’s sales training ses-
sions are being presented by 
Roger Utnemeyer, President 

of the International 
Broadcasters Idea Bank, 
a group of 100 broad-
casters representing 
more than 400 radio sta-
tions from the U.S., Can-
ada, Australia and New 
Zealand.  He has owned 
radio stations in small 
markets for 28 years and 
is an “in the trenches” 
selling general manager.  
His seminar, “The 99 Habits of Highly Effective 
Salespeople,” will help new and veteran 

salespeople sell radio (and 
television) as a primary ad-
vertising medium. 

A double-whammy Program-
ming session is planned this 
year, starting off with Tracy 
Johnson, General Manager 
of KFMB AM/FM, San Diego.  
Tracy is a Nebraska native, 
having worked at KFRX in 
Lincoln and has consulted 

various radio stations in Nebraska.  He has 
been recognized as one of America’s leading 
programmers by broadcasting industry or-
ganizations such as Billboard, Gavin, Radio & 
Records and more.  Tracy was honored as 
Best Programmer in America in a poll of indus-
try experts in Radio Ink .  His accomplishments 
include recruiting, developing and establish-
ing a ‘partnership’ for suc-
cess with top air talent.   

 The afternoon session will 
feature Radio Programming 
Specialist Steve Warren who 
will cover a variety of sub-
jects including a sure fire 
way to do the job of brand-
ing stations while serving 
the local community, how 

(Continued on page 2) 
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Upon a request made to the NBA on behalf 
of NBA Director and State Senator Mike 
Flood, KUSO, Norfolk, the NBA has donated 
audio equipment to the information technol-
ogy department at the state Capitol in Lin-
coln, which will allow members of the Uni-
cameral to record news cuts and segments 
via the internet (mp3) to distribute to stations 
in their districts. 

Previously, the state senators either had to 
send their reports live to the stations or record 

them on cassettes, which did not deliver the 
best audio quality. 

At the January, 2005 NBA Board of Directors 
Meeting in Lincoln, the board authorized that 
some funds be made available to honor the 
request.  Two brand new Electrovoice micro-
phones, cords and table mic stands and a 
Shure Mixer (courtesy of Journal Broadcast 
Group) were delivered to the IT department 
at the State Capitol at the end of April, and is 
now in use. 

 2005 Convention Coming to Lincoln 

NEW AUDIO EQUIPMENT DONATED TO STATE LEGISLATURE 

Ulysses Carlini 

Catherine Hughes 

  Jim Mathis 

Roger Utnemeyer 

 Tracy Johnson 

  Steve Warren 
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As we get older, the years seem to fly by faster. That’s cer-
tainly been the case this year for me while serving as Chair-
man of the Nebraska Broadcasters Association.   It doesn’t 
seem that long ago that Craig Eckert handed over the 
gavel to yours truly.   A few closing thoughts as I conclude 
my term. 
  
First, as we all know, it doesn’t seem to get any easier for 
broadcasters around the country. More regulations, spec-
trum control and increased competition are issues that we 
deal with on a regular basis.  All of which are good reasons 
to stay active in Nebraska Broadcasters Association. I 
would encourage you to keep your membership current; 
attend conventions and satellite seminars and keep your 
local representatives informed on the issues facing broad-
casters.   Even though we may compete against each 
other for listeners and revenue, by working together 
through the NBA, we can help keep our industry strong. 
   ~ ~ ~ 
Those who have served as Chairman know that the posi-
tion affords certain opportunities.  I will miss the lobbying 
trips to Washington D.C.   Getting to meet some of the 
country’s most influential powerbrokers will be one of the 
lasting memories of this position. 
  
I will also miss the accommodations.  I could get used to 
the Ritz Carlton in downtown DC, the site of the NAB Lead-
ership Conference.   The smiling bellhops, the polite door-
men, the helpful concierge, the thick terrycloth robes 
made for an enjoyable 3-day stay. A week after the con-
ference I found myself checking in to a Motel 8 in Seward.  
Hard to believe someone could fall so far, so fast.   

 ~ ~ ~ 
I do want to take this opportunity to thank Marty Riemen-
schneider for his work as NBA President the past few years.  

Thanks to Marty’s leadership and in-
novativeness, the NBA is not only in  
good financial standing, but also has a 
very bright future.   Although he tires of people talking 
about it, the story of Marty’s early days as NBA President is 
worth repeating. 
  
It was the Spring of 2002. I was in my office, when then 
Chairman Steve Morris called.  By the tone of his voice, it 
was obvious something was wrong.  “Dick passed away 
last night,” Steve said, his voice filled with emotion.   Dick 
Palmquist, longtime leader of the NBA had lost his battle 
with cancer.  A private man to the end, Dick shared little 
about the extent of his  illness with his friends and col-
leagues. 
 
Thankfully, people like Chairman Morris, Larry Walklin and 
board members Dwight Lane, Craig Eckert, Scott Posey 
and others rose to the occasion to keep the association 
going during this difficult transition. Several able bodied 
broadcasters applied for the vacancy, including Marty.  It 
would be June before Marty began his duties. With a sum-
mer convention fast approaching, the leaning curve had 
to be quick. Somehow, Marty was able to pull it all to-
gether. I don’t think anyone else could have stepped in 
and done a better job under such trying circumstances. 
  
Thank you, Marty for your past and present leadership. It 
has been a pleasure working with you. 
 
I can see by the clock that I have used up 14 of my 15 min-
utes of fame.  Time to turn over the reins to a truly ‘Moody’ 
broadcaster. Best of luck to you, Roger . . . and bring me 
back a robe from the Ritz. 
  

we need to find and train new blood 
into programming and what’s the future 
of  radio with the new technologies and 
satellite radio.  He’ll take on the whole 
universe of problem solving with a 
fast-paced, fun, interactive session. 

 Tim Miles will conduct a wild and 
interesting afternoon session on 
copywriting, creating award winning 

commer-
cials and 
great pro-
duction.  Tim 
comes from 
central Mis-
souri and 
has used his 
expertise 
and creativ-
ity to bill an 

additional $1,000,000 in additional local-
direct revenue at his stations.  He’s won 

rave reviews at other state broadcast 
association conventions and has 
worked with several Clear Channel Ra-
dio clusters in the lower Midwest.  He is 
an authorized member of the Wizard of 
Ads organization.  Other sessions are in 
the works, including a Sportscasters 
roundtable. 

For the third consecutive year, local SBE 
Chapter 74 will conduct an all day Engi-
neering Seminar featuring new tech-
nologies and more.      

Thursday evening will feature the Annual 
2005 Awards of Excellence program, 
which is being sponsored again this year 
by a wonderful   contribution from the 
ConAgra Foods Foundation.  This year, 
cash prizes will accompany the awards 
in a fast-paced presentation. 

Friday morning will feature a keynote 
speaker at breakfast, followed by the 
always informative Legal Workshop.  
Washington Attorney and Nebraska na-
tive John Wells King returns to head up 

the session along with FCC Senior Dep-
uty Chief of the Media Bureau Roy Stew-
art, to discuss the myriad issues facing 
broadcasters today.   If you’ve ever 
seen Roy, you know he “tells it like it is,” 
and the workshop promises to be very 
interesting, a must for managers to at-
tend. 

The 2005 Convention Committee, Craig 
Larson, Roger Moody, Mark Halverson, 
Tom Land, Craig Eckert and Greg Wells 
have helped assemble a great lineup.  
Be looking in your mail for your registra-
tion packet soon and then make plans 
to attend this year!  Additional Conven-
tion information is available on the NBA 
website (www.ne-ba.org).   We promise 
you will get your money’s worth.! 

    

(Continued from page 1) 

      Tim Miles  (footshot) 

The Nebraska Broadcasters Associa-
tion Foundation is pleased to an-
nounce this year’s broadcast scholar-
ship recipients.  The Richard Palmquist 
scholarship at the University of Ne-
braska-Omaha goes to two deserv-
ing students.  Renee Harvey will be a 
Senior at UNO and has been on the 
Chancellor’s list once and on the 
Dean’s list for six semesters.  

She has interned at KVNO and has 
been active on MavRadio, as well as 
a member of the Motion Picture 
Sound Editors Society and National 
Broadcasting Society.  Ashley King is 
a junior majoring in broadcast jour-
nalism.  She has been a production 
assistant for ESPN.  Her father is a 
jockey, and she has fallen in love with 
the sport and the idea of being a 
horse race commentator.  She has 
also been a student ambassador with 
People to People in Southern Europe. 

There are four recipients of scholar-
ships at the UNL College of Journalism 
and Mass Communications.   They 
are:  Cody Thomas, from Omaha, 
who has been awarded his second 
NBA scholarship (2004).  He hosts and 
produces a special program on KRNU 
and works in various capacities at the 
student station.  He expects to gradu-

ate from UNL in December 2005.  
Kelly Mosier, is from Davenport, Ne-
braska, and expects to graduate 
from UNL in December 2006.  Kelly’s 
experience includes working as a 
Student Radio Deejay on KRNU, as  
HuskerVision Student Production Assis-
tant and a Lincoln Saltdogs Camera 
Operator.  Kelly has been awarded 
five other scholarships and is an Eagle 
Scout. 

Robert Clemens is an Omaha native 
and plans on graduating in May of 
2006.  He has gained a significant 
amount of Journalism experience as 
a Production Assistant at KOLN-TV, 
KPTM Intern, student assistant at 
KRNU, and internships at Waitt Radio 
in Promotions and in Media Relations 
with the Omaha Royals.  Kristen 
Sokolowski is also from Omaha and 
has won other scholarships as well.  
She is currently working for HuskerVi-
sion and worked for Dog Pound Pro-
ductions, YM Magazine News Crew 
Nebraska Representative, and is on 
the Dean’s List.  She expects to 
graduate in May 2006.  

The Scholarship recipients at the Uni-
versity of Nebraska Kearney are 
broadcasting majors, Lacey N. Reiss, 
and Alicia L. Myers.   

2005 NBA Foundation  
Scholarships Named 

The Corporation for Public Broad-
casting (CPB) recently commis-
sioned a study to assess the health 
of public radio stations across the 
country.  The study grew out of 
CPB’s concern that the financial 
challenges it had observed at some 
stations may have been more wide-
spread than generally thought.  The 
first such study in CPB history, con-
sulting firm Brody Weiser Burns exam-
ined net revenue (operating reve-
nue minus operating expenses) as 
well as sudience service, using audi-
ence loyalty* as a benchmark to 
measure service. 

The study found that most public 
radio stations are not generating 
even minimal levels of net revenue 
needed for long-term security.  Net 
revenue declined significantly for 
nearly 300 licensees over the last five 
years. 

There was encouraging news as 
well.  The results revealed that ap-
proximately 23% of all licensees had 
both acceptable financial health 
and above average audience ser-
vice.  Stations in this category were 
characterized as “soaring stations”.  
The best of the best—about 10% of 
the total—exhibited excellent oper-
ating margins as well as outstanding 
audience service. 

Classical 90.7 ranked among the 
best of the best stations, scoring 
10.3%.  General Manager, Debbi 
Aliano, said, “This is a proud distinc-
tion for KVNO.  Scoring in the top 
10% of all public radio stations re-
flects our constant commitment to 
excellent public service and fiscal 
responsibility.” 
* Loyalty, as defined by Audience Research 
Analysis,  is the total time that an individual 
listens to a particular station in a measure-
ment period, as a percentage of the total 
time that that individual listens to all radio 
during the same measurement period.  For 
example, if a station has a loyalty score of 
33%, then its listeners spend one-third of their 
total radio listening time tuned to that station. 

KVNO in Top 10% of 
Public Radio Stations 

tion, Certification, Frequency Coordi-
nation, is a key player in most states’ 
EAS programs and has a liaison that 
works directly with the FCC.  

For more information about the SBE in 
general, take a look at their  website: 
http://www.sbe.org/ or visit 
www.sbe74.org (Gale Totten, Web-
master).  

Engineers aren't the only ones who 
are welcomed to attend SBE meet-
ings they're open to all interested par-
ties. I know we should have a "bring 
your GM to an SBE meeting some 
time and we will do that when we 
come up with a topic that won't put 
the GM to sleep. 

 

The bottom line is:  if you're not allow-
ing the time and encouraging  your 
engineers to attend SBE meetings, 
you're  only hurting yourself. A  critical 
part of your station's team won't be 
as well equipped to keep you in-
formed, nor will he or she be as 
knowledgeable about what's going 
on in the rapidly changing world of 
broadcast technology. The whole 
station will be the loser. On the other 
hand, the return on this kind of invest-
ment is immeasurably positive.  

(Continued from page 10) 



  

Once upon a time, back before the 
FCC did away with the requirement  for 
"licensed" operators to be part of every 
station's staff, the Chief Engineer held a 
position of authority and respect. But it 
wasn't too long ago when I heard one 
General Manager comment that his 
engineer  was a "necessary evil." But just 
let the station go off the air and see 
how that "necessary evil" is canonized 
as he or she brings the station back on 
line. They certainly wouldn't call Ghost 
Busters. 

Having been a Chief Engineer at sev-
eral stations, I have been  fortunate 
enough to work with General Managers 
whose worst feeling about their engi-
neers were "they spend money and 
don't bring any in." Well, I take excep-
tion to that. Keeping the station on the 
air so it can deliver eyes and/or ears to 
potential advertisers is equally as impor-
tant as the sales staff and air talent. 

The job of today's engineer, however, is 
much different than those of  old. At 
one time, an engineer usually had only 
one radio or TV station to worry about 
(and certainly only one employer), and 
it usually kept him quite busy. With all 
the advances in technology, we've just 
about engineered ourselves out of a 
job. Today, it is not uncommon for an 
engineer to be responsible for a num-
ber of radio and/or television proper-
ties— and many times not all in the 
same market. Some stations do quite 
well with contract engineers, when they 
can get them.  

If you are fortunate and have an engi-
neering "staff," it could well be popu-
lated with the two kinds of engineers we 
see in our industry today: the one who's 
been at the station forever and the one 
who has been all over the place. Both 
bring to the table very complementary 
talents.  The old timer knows when and 
where all the bodies are buried, and  
perhaps more importantly, where to 
find replacement parts for that old 
transmitter, audio console, etc.) that 
should have been replaced some time 

ago. The engineer that has experience 
at a number of stations brings different 
and sometimes better ways of doing 
things that he or she's picked up along 
the way. 

I believe that the engineer's job is to 
deliver the very best quality picture 
and/or sound possible with the equip-
ment he or she's been given to work 
with. Engineers are often compared 
with magicians. There have been times 
when I've seen engineers make a silk 
purse out of a sow's ear; especially 
when the budget just isn't there to do 
much else. 

For engineers to stay on top of things, 
they have to stay abreast of the ever-
changing technology. Continuing edu-
cation is fundamental to the success of 
both the engineer and the station he or 
she works for.  

This ongoing education is the responsi-
bility of both the engineer and the man-
agement that employs him or her. If the 
engineer doesn't put forth the effort, he 
or she will, one day be looking at the 
call letters on the side of the building 
wondering why he or she was replaced 
with someone who did. 

On the other side of the coin, manage-
ment is shooting themselves in the foot 
when they don't foster the atmosphere 
which enables and encourages their 
engineers to take the time to take ad-
vantage of educational opportunities 
when they do come up. I need not 
point out  the costs involved in sending 
away your engineers to classes or  fac-
tory seminars, and that's not always 
necessary. There are local  opportuni-
ties that present themselves when trav-
eling technical road  shows come to 
town and during the monthly Society of 
Broadcast  Engineers presentations 
(SBE—a national organization). 

These monthly SBE meetings afford engi-
neers the opportunity to have lunch, 
exchange ideas and learn the latest 
technology in a  near-classroom envi-
ronment, along with their contemporar-

ies. I've  heard managers say that they 
don't want their engineers blabbing all  
their company secrets. My answer to 
that is; it may come as a big surprise, 
but we engineers all do the same 
things, technically, but each of us do it 
a little  differently - the electrons that we 
chase around don't know the differ-
ence between a wire in one station or 
another. Most engineers I know are im-
bued with the spirit of cooperation be-
cause they know the "competing" engi-
neer they help today may be the one 
that's got that extra "left handed frab-
bit" needed to get your or his station 
back on the air someday.  Some man-
agers see the value in these meetings 
and go so far as to cover the minimal 
(SBE) membership costs and expenses 
involved in attending these meeting. 
SBE chapters meet frequently across this 
great land of ours. To visit the national 
SBE website go to: http://www.sbe.org/ 
.  Many SBE Chapters have websites 
and they can be found by selecting the 
"Chapters on the Web" heading in the 
same  left-hand menu list further 
down.> ======================= 

 In Eastern Nebraska SBE Chapter 74 

 is active www.sbe74.org . 

 SBE Chapter 87 serves the central 

 part of Nebraska, 

 contact Vern Killion for more informa-
tion. 

 ======================= 

If there isn't an SBE chapter near you 
and there is interest, it doesn't take 
much effort to put one together and 
then everyone  benefits. Contact the 
SBE national headquarters for more in-
formation,  contact either John Poray, 
Executive Director, jporay@sbe.org or 
Angel  Bates, Membership Services Di-
rector, abates@sbe.org.  In a nutshell, 
the Society of Broadcast Engineers has 
been around for  over 40 years and per-
forms many valuable functions: Educa-

(Continued on page 11) 

Keeping Up With  
The Technology 

         By Vern Killion 
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Radio Stations Tourism Guard NSEA   NHHS Roads Svgs  

KBRB-AM/FM   X X X X X X 
KAAQ-FM/KQSK-AM   X X X X X 
KCOW-AM   X X X X X 
KWBE-AM X X X X X   
KCNI-AM X X X X X X 
KCSR-AM X   X   X X 
KJSK-AM  X X X X X X 
KKOT-FM X X X X X X 
KLIR-FM X X X X X X 
KTTT-AM X X X X X X 
KZEN-FM X X X X X X 
KCVN-AM/FM X X         
KGMT-AM/KUTT-FM             
KLZA-FM X X X X X X 
KTNC-AM X X X X X X 
KFMT-FM X X X X   X 
KHUB-AM X X X X   X 
KSDZ-FM   X X X X X 
KROR-FM X X X X   X 
KSYZ-FM X X X X     
KHAS-AM X X         
KLIQ-FM X X X X X X 
KMTY-FM X X X X X X 
KUVR-AM X X X X X X 
KGFW /KQKY/KRNY  X X X X X X 
KKPR-FM/KXPN-AM X X X X   X 
KRVN-AM/FM X X X X     
KBBK-FM X X X X X   
KFGE-FM X X X X X   
KIBZ-FM X X X X X X 
KKUL-FM X X X X X   
KLCV-FM X X         
KLIN-AM X X X X X   
KLMY-FM X X X X X X 
KRNU-FM X X X X X X 
KTGL-FM X X X X X X 
KZKX FM X X X X X X 
KIOD-FM X     X     
KSWN-FM X     X   X 
KNCY-AM/FM X X X X X X 
KEXL-FM X X X X X X 
KNEN-FM X X X X X X 
KUSO-FM             
WJAG-AM X X X X X X 

KELN-FM/KOOQ-AM X X X X X X 
KODY-AM         X   
KXNP-FM         X   
KOGA-AM/FM X X         
KBBX-FM   X       X 
KEFM -FM    X   X   X 
KEZO-FM   X     X X X 
KFAB-AM   X   X   X 
KGOR-FM   X   X   X 
KHLP-AM X     X X X 
KHUS-FM   X   X   X 
KKCD-FM X     X X X 
KOMJ-AM X     X X X 
KOSR-AM X     X X X 
KQCH-FM X     X X X 
KSRZ-FM X     X X X 
KVSS-FM       X   X 
KXKT-FM   X   X   X 
KBRX-AM/FM X X X X X X 
KMOR-FM X X X X X X 
KNEB-AM/FM X X X X X X 
KOAQ-AM X X X X X X 
KOLT-AM X X X X X X 
KOLT-FM X X X X X X 
KOZY-FM X X X X X X 
KSID-AM/FM X X X X X X 
KVSH-AM X X   X X   
KTCH-AM/FM X X X X X   
KTIC-AM X X X X X   
KWPN-FM X X X X X   
KAWL-AM/KTMX-FM X X   X X X 
              
TV Stations             
KTVG-TV X X X X X   
KHAS-TV   X X X X X   
KHGI-TV X X X X X X 
KLKN-TV X X X X X X 
KOLN /KGIN TV X X X     X 
KIIT-TV X X X X     
KP-TV X X X X     
KETV-TV X X   X X   
KPTM -TV X X X X X X 
KXVO-TV X X X X   X 
WOWT-TV X X X   X   
KDUH-TV   X X X X X   
KPTH-TV X X         

Radio Stations         Tourism    Guard   NSEA   NHHS Roads   Svgs 

 

Journal Broadcast Group- Omaha’s KBBX FM, was awarded a 
Crystal Award at the NAB 2005 Convention in Las Vegas this 
past April 19.  This is the first time a Crystal has been awarded 
to a Spanish- language station. 

Radio Lobo (KBBX-FM) has been serving the Latino community 
for six years and is the only live and local Spanish outlet for 
news and information.  The station was one of 10 Crystal Award 
Winners out of 50 finalists.  Congratulations goes to the man-
agement and staff of KBBX. (l to r ) NAB President Eddie Fritts, RosAnna Salcido, Dir. Of Marketing / 

Community Relations, KBBX and NAB  Board Chairman Bruce Reese. 

NAB CRYSTAL RADIO AWARD  PRESENTED TO KBBX 
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The Nebraska State Amber Alert Program 
was inaugurated on September 30, 2002.  
The program is designed to inform the 
public of child abduction cases and was 
the result of a lot of hard work on the 
part of former Attorney General Don 
Stenberg and his staff. 

Current Nebraska Attorney General Jon 
Bruning continues to support the Amber 
Alert program in Nebraska. 

In the fall of 2001, the National Center for 
Missing & Exploited Children (NCMEC) 
launched a campaign to encourage the 
development of AMBER Alert plans 
across the country.  Since that time, the 
success of the program has led to the 
creation of more than 100 known plans 
nationwide.  All 50 states now have an 
AMBER plan in place with yet another 27 
regional plans and 37 local plans.  To 
date 204 successful recoveries have 
been made as a result of the AMBER 
plan. 

The Amber Alert Program for Nebraska is 
modeled after the one suggested by the 
National Center of Missing and Exploited 
Children, which is now been standard-
ized across the country. 

On April 30, 2003, President George W. 
Bush signed the Prosecutorial Remedies 
and Other Tools to End the Exploitation 
of Children Today (PROTECT) Act of 2003. 

Building on the steps already taken by 
the Bush Administration to support Am-
ber Alert programs, this Act codified the 
national coordination of state and local 
AMBER alert programs, including the de-
velopment of guidance for issuance and 
the appointment of a national AMBER 
Alert Coordinator.  Attorney General 
John Ashcroft appointed Assistant Attor-
ney General for the Office of Justice Pro-
grams, Deborah J. Daniels to serve in 
that capacity. 

The criteria of the issuance of an Amber 
Alert is: 

• There is reasonable belief by 
law enforcement that an 
abduction has occurred. 

• The law enforcement 
agency believes that the 
child is in imminent danger 
of serious bodily injury or 
death. 

• There is enough descriptive 
information about the victim 
and the abduction for law 

enforcement to issue an 
AMBER Alert to assist in the 
recovery of the child. 

• The abduction is of a child 
aged 17 years or younger. 

• The Child’s name and other 
critical data elements, in-
cluding the Child Abduction 
flag, have been entered 
into the National Crime Infor-
mation Center (NCIC) sys-
tem. 

Once local law en-
forcement, (who 
have participated in 
Amber Alert Training) 
determine that an 
abduction has oc-
curred, they are in-
structed to contact 
the Nebraska State 
Patrol, who has the 
authority to issue an 
AMBER Alert in Ne-

braska.  Most munici-
palities and sheriff’s offices have com-
pleted the training program with a few 
exceptions in areas where there are only 
one and two man departments. 

There are three NSP verification officers 
for the Nebraska Amber Alert Program.   
Captain Pete Peters is one of those three 
officers.  He joined the NSP in 1980 and 
has worked in 
four of the pa-
trol’s six troop 
areas and has 
been the Investi-
gative Services 
Division Com-
mander since 
June 2003.   Sgt. 
Tom Reinhart 
joined the Nebraska State patrol in 1983.  
He spent eight years as a road trooper 
and became a member of the Head-
quarters Troop Criminal Investigation Unit 

in 1999.  He has been 
involved with the Ne-
braska Amber Alert 
program since April 
2002.  Sgt. Scott Chris-
tensen has been a 
member of the NSP 
for more than 20 
years.  He heads the 
agency’s Computer 
crimes/Internet 
Crimes Against Chil-
dren Unit.    

 He is chairman of the National Internet 
Crimes Against Children Task Force 
Board.  Both Reinhart and Christensen 
conducted the law enforcement training 
program around the state during the 
inception of the AMBER Alert program for 
Nebraska. 

There have been 10 formal requests from 
various law enforcement departments 
across the state to issue an Amber alert, 
of which five were issued, and there 
have been a couple of requests to issue 
Amber Alerts that have not met the crite-
ria.   The standard procedure is for the 
local law enforcement agency to gather 
the necessary information and then fax 
an Amber Alert form to the Nebraska 
State Patrol.    According to Captain Pe-
ters, one of the five that were issued did 
not meet the normal criteria in that the 
custodial parent claimed that the non-
custodial parent had abducted the child 
and that the child was in danger.   Nor-
mally, requests of this nature do not 
meet the criteria, however, the overrid-
ing factor in this case,  was the welfare 
of the child, so an Amber Alert was is-
sued.  Unfortunately, this alert turned out 
to be a false report, and the parent was 
prosecuted. 

Attorney General Jon Bruning has ex-
pressed that the Attorney General’s of-
fice and that county attorneys   be vigi-
lant in prosecuting those who give false 
information resulting in an Amber Alert.  
The penalty for a false alert is a misde-
meanor, which carries no more than one 
year imprisonment, and no more than a 
$1,000 fine. 

The success of the program in locating 
abducted children is due to the many 
partners, including the vast majority of 
radio and television stations in Nebraska.  
Over 145 radio and television stations are 
participating in the Amber Alert pro-
gram.  Additionally, Amber alerts are 
being fed through the Nebraska State 
Lottery System via their terminals, and 
through the Nebraska Department of 
Roads’ electronic signs. 

The big responsibility lies with the three 
Nebraska State Patrol Officers who have 
to determine whether all the abduction 
criteria is being met.   The NBA salutes 
these officers for their diligence and 
commitment to the Nebraska Amber 
Alert program, as well as to the Nebraska 
Attorney General’s office.  The Nebraska 
Amber Alert Program works! 

Sgt. Tom Reinhart 

   Sgt. Scott           
Christensen 

Capt. Pete Peters 

Nebraska Amber Alert Program Update 

Nebraska Broadcasters delegation meets with             
Senator Ben Nelson The NBA delegation discusses broadcasting issues 

with Rep. Tom Osborne 

The NBA delegation also has the opportunity to meet 
with Senator Chuck Hagel. 

Craig Larson, Roger Moody, Eddie Fritz—NAB 
Chairman and CEO, Marty Riemenschneider 

 and Eric Brown 

NBA Board Members with Gov. Dave Heineman at the  
Governor’s luncheon 

Robert  “Bob”  Thomas with vintage crank powered reel-to-
reel tape deck from WJAG.  Thomas was the 2005 recipient 
of the Broadcast Pioneer Award held at an awards luncheon 

at the Alumni Center at UNL on April 14, 2005 

(Left)  Ed May, owner/operator of KMA Radio, Shenan-
doah, IA and Dr. Larry Walklin, UNL School of Journal-
ism and Mass Communications, Lincoln.  Former NBA 

Board Member, May was recognized as the Distinguished 
Broadcast Alumni for 2005 from the University of Ne-
braska Journalism Alumni Association at the reception 

held in Alumni Hall in Lincoln in April. 
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Craig Larson’s love affair with 
radio began nearly 40 years 
ago.   While growing up in 
Loomis, a little town 40 miles 
southwest of Kearney, he 
used to fall asleep listening to 
KOMA in Oklahoma City, 
KSTP in the Twin Cities and 
WLS in Chicago on an old 
tube type Philco Radio in his 
basement.  One of his first 
broadcast experiences 
came from listening to long 
time KRVN, Lexington an-
nouncer Dave Thorell.  When 
Dave was at KUVR in Hol-
drege in the late 60’s, Craig 

used to call him on the request line to request songs and 
win contests. 

After graduating Loomis Public High School in 1978, he at-
tended Kearney State College where he wrote for the 
school paper and worked at the campus radio station, 
KOVF, earning his Bachelors Degree in Telecommunications 
at Kearney State in 1982. 

His first job was at KUVR, while he was in college,  handling 
the Sunday morning sign-on duties and cleaning the bath-
room during the Lutheran Hour.  He did not plan to get into 
sales or management as he really wanted to be a DJ or 
Sportscaster. A year later, however, he was hired at KUVR 
as a full time salesperson in 1982.   It was there he learned 
from KUVR owner Bill Whitlock, Station manager Dave 
Tucker and Program Director Howard Henderson.  Tucker, 
who later teamed up with Larson, hired Craig right out of 
Kearney State.  He said “ the more I knew about Craig, the 
more impressed I became.”  He said that Craig was a real 
asset to the station, and that Craig “took off running, and 
kept on going.” 

In 1984, Craig took his life savings, and invested into a 1000 
watt AM station on the US-Mexican border, KDAP in Doug-
las, Arizona.  The station was in a noisy, leaky trailer.   He did 
a little of everything; sales, copywriting, on-air, sports and 
news.  He partnered with both Henderson and Tucker.  
Douglas is located right on the Mexican border, and of-
fered a cultural challenge for the Nebraskan trio of broad-
casters.  Howard Henderson says that “Craig was upbeat, 
a tireless worker and had a sense of humor second to 
none.” 

One evening they journeyed to the Pirtleville Tavern, which 
was a Mexican restaurant.  They fell in love with the water-
ing hole, and the customers and owners there fell in love 
with Craig, Howard and Dave.  They even invited them 
back for “hamburger night” the next week.  Interestingly, 
when the three showed up for the evening and ordered 
hamburgers, Craig , not seeing anything but salsa around 
the establishment, asked for ketchup, which brought the 
house down.  After that, he was known as the “Ketchup 
Kid!” 

Another evening, Craig and Howard were working in the 
station when the phone rang.  Craig picked it up, and not 
speaking Spanish very well, he said “ one-o momento,” 
when he meant to say “uno momento” which means “one 
moment.”  He then yelled at Howard and asked him how 
to tell the caller that he didn’t speak Spanish, to which 
Howard replied, “I think he already knows.”    Tucker also 
said that professionally, Craig was a very good salesman.  
“To this day, people in Douglas still ask about the blonde 
Swede from Nebraska,” said Henderson. 

In 1987, Craig took a break from radio and went to gradu-
ate school as a grad assistant at the University of Louisiana 
at Lafayette, where he taught Radio Production, Public 
Speaking and fell in love with the Cajun culture.  He re-
ceived his Master of Science Degree there in 1989. 

Next up was a four year stint as a Faculty Member at Wil-
liam Jewell College, Liberty, Missouri from 1990-1994, teach-
ing Telecommunications, Public Speaking and serving as 
General Manager of the college station, KWJC.  While 
there he expanded his horizons by sponsoring Habitat for 
Humanity trips traveling to Guatemala, and the Dominican 
Republic.  This gave him the appetite for international 
travel and he has since been to Sweden, Denmark, Austria, 
Germany and Switzerland.  His most recent trip took him to 
Peru where he spent two weeks exploring the ancient Inca 
ruins at Machu Picchu. 

In 1995, he went back into radio as an Account Executive 
for KRVN, Lexington, where he worked for General Man-
ager, Eric Brown.   Brown describes Craig as “multi-purpose 
ball player” who has great communicative skills with groups 
or in one-on-ones.  He said that Larson’s sales strengths in-
clude showing empathy in understanding a client’s chal-
lenges and that he helps advertisers build their businesses. 

In 1997 he took off the sales hat and was named KRVN Pro-
gram director, a position he held until 2003, when he was 
asked to move to sister station KTIC-KWPN in West Point 
working in sales until he became the current Station Man-
ager in 2004. 

For the past eight years, Craig has been active as an after 
dinner speaker and professional storyteller.  He has per-
formed at both the Nebraska and Kansas Storytelling festi-
vals.  His stories come from his personal experiences, includ-
ing radio, which has provided much of his humorous mate-
rial.  He also tells  stories about interesting people. 

His after dinner presentations are mostly humorous with a 
motivational message mixed in. 

Craig’s future goals include more international traveling, 
and more writing, collecting and telling stories.  He says 
that having a  “Charles Kuralt” on the road lifestyle would 
suit him just fine. 

Craig has done a fine job as your 2004-2005 Chairman.  We 
wish him the best as station manager in West Point and 
wherever his travels take him. 

         MEET YOUR CHAIRMAN...  

    Craig Larson 

   Brainstorming 

Having trouble breaking writers’ block?  Don’t 
give up, bring in more brains!  Do a radio mind-meld.  
Gather 2-5 people in a room, turn on a recorder, take 
notes and have everyone fire out suggestions. 

Don’t say no to any of them, no matter 
how outrageous, inappropriate, or bad they 
might seem.  You want to keep the flow going.  
The best thing you can say is, “Great.  Where 
else can we take that approach?  What’s an 
extension of that?  How much further can we 
take that idea? 

Create an atmosphere of acceptance, 
so no one feels shy about contributing.  Keep it 
light and fun.  Celebrate the contributions.   Sum-
marize the most useful ideas in the session if you have 
time or evaluate the ideas later.  Let the participants 
know that their time and contributions were valuable.   

Invite people you might not ordinarily think of—
not just writers, but art directors, account executives, 
web designers, the janitor.  You’ll be surprised at the 
useful ideas you get from people you’d least expect to 
come up with them. 

Keep the session to 20 minutes. 

You’ll come away with more ideas for your cli-
ents’ spots than you could possible use.  You’ll get 
ideas for future campaigns and ideas for clients you 

don’t even have yet.  Keep the tape and 
notes in a file you can refer to when the 
creative well runs dry. 

The power of many brains storming to-
gether cannot be quantified. One sug-
gestion will inspire other ones.  You’ll go 
off on tangents that you never had envi-
sioned yourself. Remember, you don’t 
have to do it all yourself. 

Weathercaster Jeffrey Hedquist says there’s a tornado 
watch on at Hedquist Productions, Inc. P.O. Box 1475 
Fairfield, IA 52556.  Phone 641-472-6708, Fax 641-472-
7400, email jeffrey@hedquist.com.  Visit 
http://www.Hedquist.com for a FREE subscription to a 
newsletter full of tips for creating commercials. 
 

© 2005 Hedquist Productions, Inc. All rights reserved. 

 

By Jeffrey Hedquist 

 Jeffrey Hedquist 

The NBA Board of Directors authorized two new sales training systems at their meeting in May,  which will be-
come available to member stations in the upcoming months. 

First is the new Version 3 from Paul Weyland, which will be delivered via email in monthly incre-
ments to stations.  The new E-Lessons version contains video clips, one for each lesson as well 
as a bonus introductory lesson on long-term business.  This new version will help sellers close 
more long-term local direct business regardless of ranking, program, format or whether it’s ra-
dio or television.  According to Weyland, it will help sellers double or triple what local direct 
clients “perceive” they should be spending on broadcast stations.  Sellers will encounter less 
rate resistance and “added value.”  Managers and sales teams will be able to view the videos 
together in sales meetings.  Additionally stations will be able to save the URL links that are pro-

vided twice a month for their own library.  They allow new sales reps to review past lessons and videos until they 
have caught up with the rest of the team.  There is no limit to the number of times each station logs into the vid-
eos, allowing salespeople to independently complete the lessons and to review past lessons.  Another new fea-
ture is the Professional Mediator,  which contains a proposal writer and printable calculations table of over 80 
product and service category average gross profit margins , and a help file that includes sample proposals and 
instructions on how to present the ROI calculations and proposals. 

The NBA has also procured a “buyout” of the latest AVI Communications “QUANTUM” series, hosted by Best Sell-
ing Author, Jason Jennings, providing a total of 18 hours of instruction and is Media Specific.  This is AVI’s Final 
Quantum edition.  The series contains 12 DVD’s with a training life of 3-5 years, 25 tutorials, 48 experts, and two 
years of unlimited ONLINE AE Testing, which means management doesn’t have to spend time grading AE Tests.  
The business categories covered in this series include:  Automotive, Healthcare, Real Estate, Furniture, Legal, 
Out-of-Home Food, Consumer Electronics, Home Improvement, Self Improvement and Banking & Financial Ser-
vices. 

The association purchased one complete Quantum DVD elite series specifically for Radio and one for Television.   
The CD’s can be checked out of the NBA office on a first come, first serve basis.  Contact the NBA for more in-
formation and to reserve the DVD’s. 

    NO SALES TRAINING BUDGET?  NBA CAN HELP! 

Page 5 



Page 6 

      Advertising Games of Chance:  A Short Primer on Federal and State Laws 
               By Shawn Renner, Cline-Williams, NBA Hotline Attorney 

     Most games of chance are illegal in 
Nebraska, as well as most other states.  
Both federal and state law regulate the 
games of change which can be legally 
conducted.  Federal law also regulates 
advertising of any game of change, but 
does so in part by reference to games 
that are legal under state law.  The pur-
pose of this article is to provide a gen-
eral description of the regulation of lot-
tery advertising. 

     A federal statute, 18 U.S.C. §1304, 
generally prohibits the broadcasting of 
advertisements of games of change.  
That statute provides: 

Whoever broadcasts by means of 
any radio or television station for 
which a license is required by any 
law of the United States, or who-
ever, operating any such  station, 
knowingly permits the broadcast-
ing of any advertisement of or In-
formation concerning any lottery, 
gift enterprise, or similar scheme, 
offering prizes dependent in whole 
or in part upon lot or chance, or 
any list of the prizes drawn or 
awarded by means of any such 
lottery, gift enterprise, or scheme, 
whether said list contains any part 
or all  of such prizes, shall be fined 
under this title or imprisoned not 
more than one year or both.  Each 
day’s broadcasting shall constitute 
a separate offense.  

     A separate federal statute, 18 U.S.C. 
§ 1307, contains some exceptions to the 
general prohibition against broadcast-
ing lottery advertisements.  In general 
terms 18 U.S.C. §1307 allows broadcast-
ers to advertise lotteries conducted by 
the state in which the broadcaster is 
licensed, and lotteries conducted by 
nonprofit organizations or governmental 
organizations which are legal under 
state law.  Finally, 18 U.S.C.  §1307 allows 
“gift enterprise” schemes that are legal 
under state law to be advertised. 

     A lottery has three components:  
consideration, prize and chance.  The 
concept of consideration means that 
the person participating in the game 
gives up or does something in order to 
participate;  That is commonly an entry 
fee or the purchase of a ticket, but 
need not be monetary in nature in order 
to constitute consideration.  The prize 
component of the lottery definition 
means that the winner must have a 

chance of receiving something in ex-
change for playing the game.  Finally, 
the change component of the defini-
tion requires that the awarding of the 
price be based, at least in part, on luck 
or chance.  If all three of these compo-
nents exists, the scheme is considered to 
be a lottery.   

     Because the federal statutes focus in 
part on the legality of a game of 
chance under state law, it is important 
to know what games of chance are 
legal under Nebraska law.  The Ne-
braska statures authorize the state to 
conduct a state-wide, state-sponsored 
lottery.  Nebraska’s participation in the 
“Powerball” program is an example of 
this, as are the various “scratch tickets” 
issued by the state for the formal state 
lottery.  Nebraska law also authorizes 
cities and counties to conduct Keno 
games.  Nebraska law authorizes non 
profit corporations to engage in certain 
lotteries, specifically Bingo, pickle card, 
and raffles. 

     Finally, the Nebraska statutes author-
ize businesses to conduct “gift enter-
prises.”  A gift enterprise is a contest or 
game of chance which is conducted 
by a business in connection with the 
sale of consumer or trade products of 
services solely as a business promotion.  
Under federal law, a gift enterprise must 
be “occasional”, i.e., it cannot be per-
manent, and “ancillary” to the business, 
i.e., Keno Bingo, or pickle cards.  In order 
to be avalid gift enterprise, the operator 
cannot conduct a game of change in 
which the winner may be predeter-
mined, or the game may be manipu-
lated or rigged; the operator cannot 
arbitrarily remove, disqualify, or reject 
any entry; the operator cannot fail to 
award the prizes offered; and the op-
erator cannot publish any deceptive 
material in connection with the gift en-
terprise.  Finally, to be valid, the gift en-
terprise cannot require an entry fee or a 
promise to pay valuable consideration, 
but may require that participants pur-
chase a product from the operator of 
the gift enterprise as a condition of en-
try.  An example of a gift enterprise 
would be a vacation give-away by a 
car dealer in which potential customers 
who take a test drive are entered in a 
raffle, the winner of which receives a 
two-night stay in a fancy hotel. 

     What does all this mean for Nebraska 
broadcasters?  You may legally adver-

tise the state lottery in any of its various 
forms.  You may legally advertise Keno 
games operated by cities or counties.  
You may legally advertise Bingo or 
pickle-card games operated by non-
profit organizations that are licensed for 
such games by the Department of 
Revenue.  Nonprofit organizations can 
also conduct raffles and those are legal 
to advertise, assuming that the organi-
zation has obtained a license from the 
Department of Revenue or assuming 
that the raffle is intended to raise $5000 
or less.  Finally, Nebraska broadcasters 
can advertise valid  gift enterprise 
schemes. 

     The card game Poker has seen an 
increase in popularity nationwide over 
the last few years.  A number of televi-
sion networks now broadcast Poker 
games as part of their entertainment 
programming.  We have recently seen a 
number  of lottery schemes, most often 
purported  gift enterprises, which use 
Poker as the game of chance.  Particu-
larly, “Texas Hold ‘Em” games have 
cropped up in various parts of the state.  
Poker is illegal in Nebraska, at least to 
the extent that is includes all three com-
ponents of the lottery definition.  While 
we suppose it is possible that you could 
conduct a valid gift enterprise using a 
Poker game as the lottery, most such 
games that have come to our attention 
are not legal.  As a general rule, it you 
are asked to advertise some lottery 
scheme involving Poker, you should as-
sume that the scheme is illegal and not 
accept the advertisement without seek-
ing legal advice on the specific compo-
nents of the game at issue. 

     One final “exception” to all of this 
relates to casino gaming conducted at 
licensed Indian casinos.  A separate set 
of federal statutes governs Indian gam-
ing.  Those statutes exempt Indian gam-
ing from the restrictions of the federal 
lottery statures.  Thus, to the extent that 
an Indian casino is legally operating, 
you can legally accept advertisement 
for its games of change. 

     This area of the law is quite compli-
cated and the description in this article 
is intended to be very general.  To the 
extent you are requested air advertising 
for a game of change and you are not 
able to determine from these general 
guidelines whether the advertising 
scheme is legal, please feel free to call 
your NBA Hotline lawyers. 

Highlights of NBA Board of Directors Meeting,  

May 6, 2005  Divots Convention Center, Norfolk 

• Secretary-Treasurer Dennis Brown reviewed finan-
cial reports for January, February and March 
2005, which were approved by the board. 

• Public Service- President reviewed issues with the 
Best Newscast and Sportscast entries in the 
Awards of Excellence competition.  A new system 
will be employed in the 2006 competition to allow 
stations to make sure they have tapes available 
for submission.  This year we will be judging the 
Alaska entries.  Dwight Lane, KLIN and Neil Nelkin, 
NRG, Omaha will judge the radio entries while 
Ulysses Carlini,Jr. agreed to judge the television 
entries. 

• Governor’s Call in Show- for the sake of simplify-
ing the origination of the program, KKAR agreed 
to allow full time origination to be at KFOR in Lin-
coln.  Technical questions were addressed and 
the board seemed satisfied that all would be 
done to eliminate technical problems. 

• Drugs Are a Dead End-  Coordinator Karen Walk-
lin gave a report on the progress of the new 
campaign and the sub-grant monies.   Radio pro-
duction contract has been signed with the Radio 
Ranch in California (Dick Orkin), and the research 
study contract was awarded to MSR Group from 
Omaha.  Bids were being received and consid-
ered for the television production from member 
television stations. 

• Media of Nebraska/ Freedom of Information- Dr. 
Larry Walklin reviewed the work that Media of 
Nebraska is involved with regarding bills in the 
Unicameral, and reminded the board that the 
video conferencing request from Eric Brown, 
KRVN, is still on the table. 

• Government Relations-  Chairman Larson re-
ported that he felt that the NBA delegation’s 
meetings with our congressmen and senators dur-
ing the NAB State Leadership Conference in 
Washington, DC went well.  Larson also men-
tioned that the luncheon with new Governor 
Heineman as well as the Legislative Reception on 
January 31 were successful events. 

• President Riemenschneider reported that he had 
delivered some new audio equipment to the IT 
department at the Nebraska Legislature, so that 

legislators can use the Internet (mp3) to record 
and distribute audio news releases to the media.  
Thanks to NBA Director and State Senator Mike 
Flood for the idea. 

• Contributions to Political Candidates-  a discus-
sion was held as to whether the NBA should/can 
contribute to various candidates, in addition to 
monies given to federal candidates through TAR-
PAC.  It was decided equal donations would be 
made to political candidates as approved by the 
board.  However, the board directed the Presi-
dent to do some research through contact with 
lobbyist Walt Radcliffe, the NAB, and some other 
state associations. 

• Hall of Fame- Chairman Walklin reported that the 
two inductees for 2005 were pleased with having 
been selected.  Hall of Fame ceremony will be 
held at Convention on August 10. 

• Member Services- a new survey was being pre-
pared for distribution for property and casualty 
coverage.   

• Seminars/Sales Training-  the most recent sales 
seminars were reviewed with good to excellent 
responses.  The board approved two new ongo-
ing sales training programs for members to use,  
Version 3 Sales Training seminars from Paul Wey-
land and a buyout of the AVI/Quantum series 
which will be on loan out of the NBA office. 

• Alternative Inspection-  President Riemenschnei-
der reported that all applications and letters 
were sent to stations who have Alternative In-
spection Certificates expiring in 2005.  Some sta-
tions have already sent in their new applications 
for inspection. 

• Job Fairs- both the Central Nebraska and Omaha 
Area Job Fairs went well.  It was felt that the NBA 
office should try to coordinate yet more regional 
job fairs in the Norfolk and Scottsbluff areas, as 
well as another job fair in Lincoln around conven-
tion-time.  

• NBA Convention-  a draft of convention activity 
was distributed to the board by Chairman Larson.  
More information is available elsewhere in this 
edition of the Modulator. 

Next board meeting will be the Annual Meeting, held on 
August 10 prior to the Hall of Fame reception. 
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