
Strategy

 � This content supports our overall site strategy 
and congregational mission.

 � This post is written for its specific audience, 
considering their needs and state of mind.

 � If appropriate, the post includes social proof 
such as a testimonial.

Writing

 � The most important content is at the 
beginning, followed by more details.

 � Fact check: everything in this post is accurate as 
of its publish date.

 � The readability grade level is appropriate 
for web standards and for the audience of this 
content. (Aim for 8th-grade reading level  
or lower.)

 � This post credits/cites sources for any images, 
media, quotes, or ideas as appropriate.

 � Gut check: nothing in this post excludes 
a particular group of people. It avoids 
assumptions or generalizations that could be 
harmful or tokenism.

Visual Copy

 � The copy uses short sentences and paragraphs. 
(Ideally, 20 or fewer words per sentence and 5 or 
fewer sentences per paragraph.)

 � The content is “chunked” for scanning. Long 
blocks of copy are split up with headers, dividers, 
quotes and other visually interesting eye breaks.

 � Ideas are presented with bullets and numbered 
lists when appropriate.

 � The copy uses proper divisions (such as 
headings, paragraphs, and lists), choosing content 
blocks semantically instead of only for visual 
appearance.

 � Headings are set in correct, “outline-style” order.

Links

 � This content links to other important content 
on the site and/or to other helpful external 
resources, if relevant.

 � Link text is clear and helpful. (For instance, “See 
our photo albums” instead of “Click here.”)

 � If this post links to a file for download, the 
link text clearly indicates file type and size. (For 
instance: “Download the event brochure PDF 
(1.3mb)” instead of “Learn more.”) 

Media: Images, Audio, Video, Files

 � All the graphics in this post strategically serve 
the content and its goals.

 � All images and files have been optimized to keep 
file size as small as possible.

 � All images used have appropriate alt text  
as needed.

 � If video or audio is present, a written transcript 
is included as well.

Metadata & SEO

 � This post has the proper category and tags, in 
line with the site’s architecture and structure.

 � The appropriate author is chosen.

 � The excerpt is filled out for this post. 

 � A featured image has been set.

 � This post has been optimized for search 
engines (SEO). (For instance, with WordPress, 
check the Yoast area to tweak post information 
and see recommendations.)

Post Checklist
25 things to check before you publish a new post
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You can find helpful resources & additional 
information we’ve put together just for you at 

www.blusterydaydesign.com/CWR 




