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New Message:  “Apply, Buy, Try” 
 
A very well attended meeting 
which included representatives 
from the Kansas City FCC Field 
Office, Eastern Nebraska 
Television Managers and 
Engineers, Representatives from 
Congressman Lee Terry’s office 
and The United Way was held 
on Wednesday, December 9 at 
the offices of the United Way of 
the Midlands in downtown 
Omaha. 

 
At the request of the FCC, the meeting dealt with the impending digital television conversion 
which will occur on February 18, 2009.  Representing the Commission was FCC Kansas City 
District Director  Robert McKinney, Phillip Ramsey, Agent with the Kansas City 
Enforcement Bureau who is charged with working with broadcasters and outreach services in 
the Omaha DMA, as well as Brad Gilliland from the Kansas City office. 
 
All of the Omaha area television broadcasters were present, including General Managers and 
Engineering staff from WOWT, KMTV, KPTM/KXVO, KETV and NET.  The meeting was also 
attended by representatives from KOLN/KGIN TV, Lincoln-Grand Island and KLKN TV, Lincoln. 
 
McKinney said that the keywords for public outreach for the present can be boiled down to:   
“ Apply, Buy and Try”.  He urged the broadcasters to adopt messaging that would encourage 
the public to move ahead now in order to apply for the converter coupons, then to not let 
coupons languish, get lost, or expire, and urge the viewers to go now and purchase their 
converter boxes, and finally, not to let the converters just sit there until February, but to hook 
them up,  try them out and make sure they work properly. 
 
From the numbers seen on the Omaha DMA,  the awareness of the DTV conversion is very 
high, but due to a recent soft test in Omaha on December 4,  there are a number of viewers 
who are still confused about moving past the awareness level.  The FCC urged the television 
stations to augment their messages to try to drive home a sense of urgency to move the dtv 
process along. 
 
Most of the stations present discussed the calls they have been receiving regarding reception 
problems, antenna issues, converters not working properly and scanning issues.  These issues 
should be addressed in outreach communication with the public.  The 2-1-1 center has 
received 762 calls regarding the dtv transition since October 1.  291 callers were referred to 
the national coupon program either by phone or website, 11 callers requested to be put on a 
list to receive any donated converter boxes, and besides the callers asking for in-home 
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converter installation, the remaining 365 callers had technical questions or general DTV questions which were referred to 
the Nebraska Educational Television Helpline.  NET has been extremely helpful in this DTV Coalition, and have provided 
training sessions as well. 
 
McKinney was given information about the recent Omaha DTV soft test and about the second soft test scheduled for 
January 7, 2009.  He voiced his appreciation at to how pro-active the television broadcasters have been in scheduling 
these soft tests, which is one of the goals that the FCC has as they are targeting several DMA’s to urge them to do the 
soft tests. 
Additionally,  McKinney voiced the Commission’s concerns about some viewers who, for a variety of reasons, are unable 
to install their converters.   Marty Riemenschneider, President of the NBA explained how the  Omaha DTV Coalition is 
dealing with this problem, and the coalition is in the midst of training volunteers to go into the field to help viewers to 
install and get their converters in working fashion.   In fact, some volunteers have already started the process.   
According to Jamie Moore, VP of Volunteer and Community Services with the United Way, the 2-1-1- helpline has 
received 63 inquiries from viewers who have expressed that they need help with the installation.  McKinney was 
impressed with the efforts of the coalition and that the broadcasters were supporting this program. 
 
McKinney explained that the NTIA is asking that viewers be told to apply for coupons now and that all should be received 
by January 15, 2009 in order for the coupons to be processed and delivered to viewers prior to the February date.  He 
also mentioned that there could be a “Micro-Grant” coming from the FCC which could provide up to $2.7 million dollars to 
help to provide services to go into homes to install the converters.   It was discussed that because the DTV Coalition is 
already doing this, and is in need of funds for some installation supplies and equipment, that if any funds do become 
available, that they should go to the United Way, which is spearheading the 2-1-1 Omaha DTV Coalition. 
 
It was further discussed that during the last DTV soft test in Des Moines that WHO television  ran a 24/7 crawl the week 
prior to their soft test, letting the public know it was coming.  The Omaha television station managers agreed that this 
should  also be done the week of the upcoming test in January. 
 
Phillip Ramsey will be working with both broadcasters and outreach educational services in the Omaha DMA for the 
remaining period prior to the DTV transition.   He can be reached by phone at 816-316-1252 and by email at 
phil.ramsey@fcc.gov. 
 
The FCC delegation expressed their gratitude on how well the Omaha Broadcasters and the DTV Coalition are reaching 
out and are being proactive with the digital conversion process. 
 
The meeting was also attended by Lisa Ellis and James Wright from Congressman Terry’s office.  Both have been very 
involved in the Omaha DTV Coalition, and we appreciate their interest and hard work. 
 
There are many hurdles to come with regard to the DTV transition but it certainly appears that the television 
broadcasters in the Omaha DTV are doing their part to inform the viewers. 

(FCC Continued) 

Congressman Lee Terry Meets with Omaha Broadcasters 

A group of Omaha Radio and Television 
managers met with Congressman Lee Terry on 
Tuesday, December 2, 2008 to discuss several 
broadcast issues and to get the Congressman’s 
impressions as to how the new Obama 
administration will affect policy making in the 
future.  Terry was candid and forthcoming in his 
views, which ultimately may mean more 
regulatory oversight of the industry. 
 
The television broadcasters talked at length 
about their local efforts to inform the public 

about the Digital Television  conversion, and the two scheduled  “soft tests”  to be held on December 4 and January 7.  It 
was pointed out that James Wright with Lee Terry’s office has been very instrumental in helping set up the Omaha DTV 
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Coalition, which is a unique project designed to help viewers make the conversion to digital television with assistance, if 
necessary.  Terry thanked all the partners in the coalition for their efforts to date. 
 
Other subjects that were discussed included  Retransmission Consent, and the Satellite Home Viewer Extension and 
Reauthorization Act  (SHVERA).     Additionally, the broadcasters voiced their concern of the recent ruling by the FCC to 
allow unlicensed devices in the DTV white space.    Terry and his communications assistant, Brad Schweer both 
indicated that they understood the broadcasters’ concerns but that congressional oversight is designed to make sure 
there will be no interference with the digital signals. 
 
A common concern for both radio and television broadcasters Localism, and the group pointed out that some facets of 
this proposed initiative would actually have adverse effects.    Those present felt that the stations are doing a good job in 
serving the public. 
 
The group praised Terry for introducing HR 7157, which, under this proposal, should Sirius-XM include an AM or FM tuner 
in their receivers, the tuner must also be capable of receiving a digital HD signal.  The proposal was co-introduced by Rep  
Markey (D-MA-7) 
 
While the Performance tax was supported by a majority of the House, including all members of the Nebraska delegation,  
Terry said that under the new administration, the door could swing open again, and that both the broadcasters and NAB 
should continue to monitor this issue. 
 
Finally, the conversation moved to the potential re-enactment of the Fairness Doctrine.   While most media and industry 
publications have said the Doctrine is not on the Obama Administration radar,  Terry cautioned the group that there is 
talk of some sort of regeneration of a Fairness Doctrine, and that this situation should be watched carefully. 
 
The group felt that this meeting was candid and productive, and that the Congressman and his staff have a good grasp 
of the issues that broadcasters are facing.   Those attending the meeting included:  Terry,  Brad Schweer;  Rob 

Burton from Journal Broadcast Group, Greg Vogt from Salem Communications,  Rhonda Gerrard, NRG; Randy 
Oswald and Howard Shrier, Pappas Television; Sarah Smith, KETV; Gail Backer, WOWT; Stacey Decker from 
Nebraska Educational Television, and Marty Riemenschneider,  NBA. 

(Lee Terry Continued) 

Omaha DTV Coalition Announced 

A pilot program to address the digital television conversion process was presented at a press 
conference held at the Omaha Press Club on October 27th. 
 
Jamie Moore, VP, Volunteer and Community Services at United Way of the Midlands helped form 
and coordinate a coalition of organizations to help Omaha area residents overcome barriers in 
ordering DTV Coupons, obtaining converters and installing converters in homes.   
 
The coalition designated 2-1-1 as the portal to service.   Individuals can call the number 24/7 and 
speak with a person about their issues.   2-1-1 staff are able to provide information on how to apply 
for a coupon and where, in the Omaha metro, converter boxes may be purchased.  For those who 
have purchased converters and need assistance with the installation of the converter, they may also 
call 2-1-1 and request assistance.  They will be matched with a volunteer organization that will send 
out trained volunteers to assist in the installation.  These volunteers have been trained by Nebraska 
Educational Television engineering personnel.    For those who have attempted to install their 
converters and are still having difficulties, they may also call 2-1-1 and they will be directed to the 
Nebraska Educational Television Hotline, who will provide assistance via phone. 
 
This pilot program is built with the infrastructure to support a statewide program.   Agencies across 
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the state are invited to join the coalition.   
 
Coalition members are: 

Amateur Radio Emergency Services 
District Office of Congressman Lee Terry 
Douglas County Commission 
Eastern Nebraska Office on Aging/Senior Help 
Nebraska Educational Television 
Nebraska Public Service Commission 
Nebraska Retail Federation 
Office of Senator Ben Nelson 
United Way of the Midlands 
Volunteers Assisting Seniors 
Woodmen of the World 
Little Brothers Friends of the Elderly 
AFL/CIO 
Nebraska Broadcasters Association 
 

For those who cannot dial 2-1-1 locally, they can call (402) 444-6666.   In the areas of the state 
where 2-1-1 has yet to be implemented, individuals may call toll free 1-888-770-9995.  It is hoped 
that this program may be extended beyond the Omaha metro and be available state-wide.   As of 
this writing, 400 individuals have called the 2-1-1 help line and there have been dozens of requests 
for volunteers to go into homes to install converters for those people who are not able to do so 
themselves.  

(DTV Coalition Continued) 

Changes in the Wind by John Wells King 

Foretelling the future is risky business, as the Chicago Tribune proved with the infamous headline 
“Dewey Defeats Truman.” Yet Americans thrive on post-election buzz and predictions for change. 

So it is with the election of Senator Barack Obama as the next President of the United States. Some 
predict the election signals a sea change in telecommunications oversight and regulation. On closer 
inspection, however, it is more likely that a Democrat-controlled Congress and an Obama 
Administration will mainly rearrange the letters on the Scrabble board, rather than start a whole new 
game. 

At the FCC, the chairman sets the agenda, and it will no doubt be re-prioritized to reflect a 3-2 
Democratic majority. 

GOP Chairman Kevin Martin is expected to depart by television’s “D-Day” for digital transition, 
February 17, 2009, if not sooner. The chairmanship is expected to go to Commissioner Michael 
Copps, the senior Democratic Commissioner, until the Administration appoints a successor further 
into 2009. The Washington rumor mill steadily churns out names of potential successors, including 
former Chairman Reed Hundt’s Chief of Staff Blair Levin, and two former Clinton-era FCC bureau 
chiefs, Scott Blake Harris and Don Gips. 

President-Elect Obama will likely have three other FCC seats to fill next year. GOP Commissioner 
Deborah Taylor Tate’s term expired in 2007. Democrat Commissioner Jonathan Adelstein may take 
another job in the Obama Administration. GOP Commissioner Robert McDowell’s term expires  
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June 30, 2009. 

At the Obama FCC, the chief media issues will include: 

Localism.  The bad news for broadcasters is that the prospect for regulation under the “localism” 
rubric will likely gain momentum. The localism proposals -- programming guidelines, restrictions on 
main studio location, requirements for staffing, and community advisory boards -- have completed 
the comment cycles and the matter is now ripe for Commission decision. Look for action in 2009. On 
a brighter side, action could consist of issuing a further notice in order to compile a fresh record -- a 
record which would likely reflect the new, harsher realities of economic life that broadcasters have 
faced in the past year. 

Enhanced Disclosure.  The Commission’s “Standardized Television Disclosure Form,” supplanting 
the traditional quarterly issues-programs list for television, is likely to be implemented in some form 
next year. It will impose significant new monitoring and recordkeeping burdens on broadcasters. A 
similar disclosure form may be adopted for radio. 

Sponsorship Identification.  The Commission will likely adopt proposals to tighten the 
sponsorship identification rule for embedded advertising. It has proposed to require political 
advertising-like disclosures, seeking comment on quantitative standards of prominence. It also seeks 
input on embedded advertising practices generally in the industry. Specifically for radio, the 
Commission also has sought input on radio hosts’ personal, on-air endorsements of products or 
services that they may have been supplied at little or no cost. 

Ownership Diversity.  The FCC’s docket on expansion of ownership opportunities for minorities 
and women is open and active. An Obama FCC is likely to move forward on pending proposals to 
enhance diversity. These include consideration of a definitional standard for “eligible entities,” and 
multiple ownership waivers for existing mass media entities to support incubator programs for new 
entrants. 

Indecency. The Commission is not likely to shrink from its statutory responsibility to enforce the 
federal indecency statute. The legal framework for enforcement may change, however. The 
Commission awaits Supreme Court rulings on the “fleeting expletive” cases and the Janet Jackson 
“reveal.” Lower courts held in favor of the broadcasters in those cases. Additionally, President-Elect 
Obama’s position on broadcast indecency may signal a shift in enforcement focus by giving parents 
appropriate tools to control what their children see on television. The Commission may play a role in 
developing such tools, and these may come at broadcasters’ expense. 

Multiple Ownership. A recession economy ordinarily signals support for consolidation in any 
industry, but the First Amendment “many voices” rationale for broadcast licensing has raised 
formidable opposition to any further consolidation in broadcasting. The Commission’s light touch on 
the throttle, to permit limited newspaper-broadcast cross-ownership in only the largest of markets, 
satisfied no one, and is on appeal in federal court. In the coming year, the Commission may act on 
making television JSA’s attributable, and on firming up the definition of radio markets not defined by 
Arbitron. 

On Capitol Hill new alignments are already forming. The ascension of Rep. Henry Waxman (D-CA) 
to the chair of the House Energy and Commerce Committee may herald new congressional initiatives 
in the areas of regulation of advertising and copyright protection. Senator Jay Rockefeller (D-WV) is 
likely to succeed Daniel Inouye (D-HI) as chair of the Senate Commerce, Science and Transportation 
Committee. Observers say he may take up violence in television programming. 

(Changes Continued) 
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Among Hill issues of interest to broadcasters is the on-again, off-again, back-and-forth about the 
return of the Fairness Doctrine. President-Elect Obama opposes it. Rush Limbaugh and other 
conservative talk show hosts fear its prospect. Commissioner Copps says it’s not coming back. House 
Speaker Nancy Pelosi (D-CA) favors a revival of the doctrine. Find a hedge fund to handicap this 
issue. It will be in play for the foreseeable future. 

The Copyright Royalty, specifically the performance royalty (tax, as the NAB labels it) for artists 
and record companies, will continue to be a major battleground in the upcoming session. The NAB’s 
considerable and effective opposition has so far staved off the prospect of a huge new drain on radio 
revenues. However, the tide favoring the royalty is unremitting, and under a significant Democratic 
majority, could rise to tsunami level. 

A number of non-broadcast telecommunications issues are sure to be taken up in the 111th Congress 
and at the next-generation FCC, including such hot-button topics as internet network neutrality, 
broadband access, and cable a la carte programming. 

And as if that weren’t enough to whet the appetite of any industry observer, President-Elect Obama 
is expected to make good on his campaign commitment to appoint the nation’s first Chief Technology 
Officer. It remains to be seen whether the CTO’s realm will be limited to helping federal agencies use 
technology, or will extend to participation in policy matters. Draw your own conclusion from the fact 
that one of the named contenders for the post is Obama transition team member Julius 
Genachowski, former counsel to ex-Chairman Hundt. 

This much is certain:  the year will start off with a bang when millions of analog television sets 
become obsolete simultaneously on February 17th. Whether you predict a smooth digital transition or 
you’re certain there will be calamitous pitches, turns and drop-offs on the road to a digital future, 
partisan politics are unlikely to play a role in that outcome. 

For the legal and policy issues that are handled through the legislative and administrative processes, 
however, the sunrise of a new regime presents a fresh opportunity to be heard and to make an 
impact. When Congress talks, the FCC listens, and if the past is prologue, outreach by Nebraska 
broadcasters to their congressional delegation can have significant impact. Now is an ideal time for 
broadcasters to make their voices heard in the Nation’s Capital. 

*John Wells King is a member of the law firm of Garvey Schubert Barer in its Washington DC office and is counsel to the 
Nebraska Broadcasters Association. He can be reached at JKing@gsblaw.com. 

(Changes Continued) 

Nebraska Broadcasters Association Celebrates 75th Year in 2009 

The NBA will be 75 years old in 2009.   This is the second oldest state broadcasters association in the country.    
We hope to make this a memorable year, with additional member benefits coming on line soon, enhancing 
current programs and to have a super convention in August. 
 
The Convention committee has already authorized and secured some of the best presenters/speakers avail-
able including the legendary Chris Lytle.   Also planned are web/internet based sessions,  programming and 
possibly news and production sessions and the convention will be capped off with a rousing appearance from 
the Capitol Steps, who recently performed for a packed house in October at the Orpheum Theatre in 
Omaha. 
 
To accommodate a more expanded convention, it will be held August 12 and 13 at the brand new Embassy 
Suites Hotel in LaVista, at the western edge of Omaha.   It is a tremendous venue and your association is 
planning a great convention to celebrate the 75th Anniversary!  Be sure to make plans to attend this year.   It 
should be a great time for all! 
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Steve got his start at KOIL (1290 AM) in the late 50's and later 
became the head of programming of all the Star Stations under 
the ownership of Don Burden.    

Besides his innovative approach to top 40 radio, he touched the 
lives of many who still remain in the industry today, having 
hired many and working with many more. 

While he is known for his meteoric rise in programming as a 
young man, he remained a visionary broadcaster.   He 
formulated the idea behind  KKAR (1180 AM) and helped put 
the station on the air in 1987, as a full-fledged news-talk 
station.   He oversaw the programming of the station for 
several years and hosted his own talk show,  "The Talk of the 
Town With Steve Brown"  until he left the program on a day to 
day basis just a few years ago, when he kept the program on 
the air on the weekends.  He is one of the people responsible 
for putting the Rush Limbaugh show on KKAR in late1987, as 

the station became the 37th affiliate for Rush. Brownie felt that Limbaugh had that something extra 
and boy was he right.    

He more recently was doing fill in hosting at KFAB 1110 AM and after an illness, had recently 
returned to the air hosting an afternoon program on the station. 

Steve was noted for his resonant bass voice, having voiced commercials in Omaha and in the 
Midwest for many years.   His live reads of commercials were something to behold.   He had the 
conviction in his voice that was reminiscent of an Arthur Godfrey, and he could "sell ice cubes to 
Eskimos".    

A memorial service has been planned for Wednesday, December 17, at the Heafey Heafey Hoffman 
Dworak Cutler Mortuary at 78th & West Center at 6:30 p.m.   Internment  at Evergreen Memorial 
Park.   Memorials to The Child Saving Institute or Open Door Mission.      

Omaha Broadcast Legend, Steve Brown, Passes Away 

NBA’s Paid Internship Renewed for Second Year 

As part of the NBA Assistance Action Plan for EEO compliance, the association is trying to assist 
member stations by offering initiatives to help you gain EEO credit.  For the second year, we’re 
proud to offer the NBA’s Paid Internship Program! 
 
Once again 10-$400 paid internships will be offered to member stations for 2009 on a first-
come, first serve basis.     For 2008,  all 10 internships were utilized by various stations across 
the state. 
 
This program allows SEU’s to obtain one full “Menu Option Initiative Credit” per two year 
segment for participation in this internship program. 
 
Stations that wish to obtain one of the internships for 2009 will need to document that they 
have an internship program and use reasonable efforts to have an intern “on staff” during some 

portion of the two year segment for which they are seeking a “menu option” credit.   This means that there should be an 
intern at the SEU for a least 60 hours during the school year, or during the summer.   Stations must have an active, 
learning process and a meaningful internship in place.   If you would like more information or would like to take 
advantage of this internship program, and application form,  please contact the NBA office. 
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The good news is we survived 2008.  The bad or good news is 2009 is just around the corner. 
 
We will have a busy 2009 on our broadcast calendars, and the NBA is ready to take on  the 
challenges that will be there for us. 
 
While the government changes, the NBA along with the NAB are already preparing for the new 

directions that may come our way.  Will we see a return of the Fairness Doctrine, localism, and ascertainment?  
Will the commission require us to man our radio stations 24/7?  And how will the new Congress respond to 
efforts to create a Performance tax on broadcasters or what will become of the Localism issue?   There’s even 
more on the horizon that we may see come our way this year and who knows what else someone will dream 
up? 
 
It will be a busy year for us all, and I want to point out this month how important it is for all of us to continue to 
support the Nebraska Broadcasters Association. 
 
If you’re not aware we cannot use our NCSA monies for lobbying per government regulations, that’s one reason 
your membership in the NBA is so important.  While the NCSA money helps us tremendously as far as the day to 
day business of the NBA goes, only the money from our dues and other qualified donations can be used for our 
efforts to keep big brother from imposing more rules and costs to us (re: lobbying efforts).  And as I mentioned 
above we have a lot of issues to fight. 
 
For 75 years Nebraska broadcasters have supported the association very well, currently we have nearly 100 per 
cent membership and although all of us are feeling the pinch without the work of the NBA that pinch would 
leave a much larger bruise. 
 
We have not raised dues again this year, and not since 1996 in fact,  and we all are looking at what we can do 
to keep the bottom line in line, but I hope you’ll rejoin the association this year and if you have any doubt about 
the value of the NBA here’s one example.  Last year we had complete support from our congressmen on most of 
the issues we are working on.  Adrian Smith recently told me how much it means to him that we are open and 
communicate with him. We could not do that without the unity that all of you have shown the NBA with your 
memberships. 
 
More good news, the government says that the nation has been in a recession since December 07, the average 
recession last’s 14 months. Here’s looking forward to March. 
 
There are many other uses for the dues you pay including our alternate inspection program, paid internships, 
scholarships and Legal Hotlines just to name just a few.. 
 
As always if you have issues with the NBA, your board and Marty are always willing to 
assist you and looking forward to hearing from you. 
I read an article last month that I thought hit the nail on the head; it was titled “First Do No Harm.” 
 
While the government is busy bailing out the banks, insurance companies, car manufactures, states, and who 
knows who else, all we are asking for is for them to do no more harm to our industry.  We have plenty of 
challenges ahead and while we do need to take our responsibility to the communities we serve seriously, we 
don’t need more regulations and rules to force us to do for what the most part we already do very well.  It 
should be clear when you see television and radio coverage of local events, good and bad that we are doing that 
job. But no matter what we do for some it will never be enough, and once they get the new regulations in place 
they’ll start looking for new areas to control us. 
 
So ready or not 2009 here we come and we are not coming quietly, but with your help we will be prepared to 
support, promote and defend all Nebraska broadcasters.  Happy Holidays. 

Chairman’s Column by Dennis Brown 
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Mark your calendars to attend the annual Nebraska State Legislative reception, which will be held 
from 5-7pm at the Ferguson Center across from the State Capitol in Lincoln on Monday, January 
26, 2009. 
 

For many years, broadcasters and the state senators have gathered together for an evening of refreshments 
and conversation. 
 
This year, the Unicameral will have 15 new senators, and this will give broadcasters a  chance to meet many 
the new legislators as well as renewing our relationships with the existing members   Besides showing the 
appreciation to this public servants,   this affords us the opportunity to discuss broadcasting concerns like the 
Digital Television Conversion,   tax issues and more with our state legislative members.   The association will 
be distributing the most up-to-date DTV packets to each and every member.    An average of 34 senators 
have attended these receptions over the past few years.   Invitations will be sent to both NBA members and 
the Senators in late December.    We urge you as broadcasters to attend this event!  

2009 Legislative Reception To Be Held January 26th 

Association Facilitates Media Training Webinar  by Karen Walklin, Drugs are a Dead End Coordinator 

As many of you know, in 2008 our Association once again received a grant supported by federal Safe 
and Drug Free Schools and Communities funds awarded by the Governor’s office and the Department 
of Health and Human Services.  The grant was designated for our long standing “Drugs are a Dead 
End” Media Campaign and the award was in the amount of $114,720.00.  Funding is awarded for the 
calendar year of January 1, 2008 through December 31, 2008 with financial emphasis on the 
production of radio and television public service announcements dealing with substance abuse 
prevention.  However the grant also included funding for a media training opportunity (via webinar), 
conducted through the Association, and targeted to substance abuse prevention specialists working 
in or out of coalition groups across the state of Nebraska. 
     
The Media Training Webinar was held November 19 from 1:30-3:30 p.m. and originated from the 
Boardroom facilities at NET.  In addition, twelve sites across the state of Nebraska were set up for 
coalition members and others to view the training. Jana McGuire served as Moderator of the event, 
which consisted of three speakers in the areas of public relations, local broadcasting and Internet 
use.  Phyllis Larsen, who teaches public relations, advertising and mass media principles at the 
University of Nebraska-Lincoln’s College of Journalism and Mass Communications, presented on 
general public relations.  Professor Larson outlined the basics of how to tell an organization’s story, 
such as developing a key message, writing a solid news release, building relationships with reporters 
and how to “pitch” a story.  The Association’s own Vice Chairman Mark Jensen discussed the world of 
local broadcasting and how coalitions might best approach their local radio and television stations to 
promote their programs aimed at reducing substance use.  Charles Warner, founder of Cyberlaunch, 
an Omaha based Web design and Development Company, and Kelly Warner discussed how to get an 
Internet site discovered by the audiences desired and tricks to know to building a website that’s user 
friendly. After each presentation, questions were taken and after all the speakers had presented 
more questions were answered and contact information was available. The training was recorded 
and DVD’s will be available to coalition members unable to attend the training and for future 
presentations. 
     
The response to the training was overwhelmingly positive.  In the evaluations conducted after the 
event, we received comments such as,  “I want to tell you how much I enjoyed the presentation on 
Wednesday.  All of your speakers did a fantastic job and because I know so little about the web-
based portion I really was impressed with the last presenter's message” (Ed: Charles Warner).  And 
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also, “I liked the different perspectives each speaker brought to the webinar.  It is all journalism but 
each type: print, radio and web-based has its own specific requirements.”  
    
While this media training was a one time opportunity, our Association has received another one year 
grant in 2009, also supported by federal Safe and Drug Free Schools and Communities funds 
awarded by the Governor’s office and the Department of Health and Human Services, for the “Drugs 
are a Dead End” campaign.  The “Drugs are a Dead End Campaign” has been a major public service 
effort of the Nebraska Broadcasters Association for the last nineteen years and members stations air 
over 25,000 spots free of charge annually.  The partnership between the state and the NBA is 
believed to be the only one of it’s kind in the nation.  

(Webinar Continued) 

Board Briefs Highlights of the November 8th Meeting Held at Andersen Hall in Lincoln 

Financial reports were presented for August, September and October 2008, by Secretary-
Treasurer Dan Zabka.   Zabka also presented the NBA Foundation Summary and submitted 
the 2008-2009 NBA Budget which was approved by the board.  A motion to conduct an 
annual financial audit was also approved by the board. 
 
Representatives from CLS Investments along with the NBA investment broker, Mike 
Garvey, President of Garvey & Associates, addressed the board with information regarding 

the NBA investment portfolio.  The NBA financial committee subsequently was formed to help guide the investment 
strategy of the association in the near term. 
 
President Riemenschneider distributed a report detailing all the various filings and work that had been conducted 
with regard to lobbying, including pending FCC matter that will need to be addressed for next year.  He also 
reported that he had met with the NBA lobbyist, Walt Radcliffe, regarding possible state legislation that might 
offer some tax relief to stations across the state. 
 
Member services were reviewed and the board approved the renewal of the Alternate Inspection program, the EEO 
Scholarship program, as well as the paid internship program, and the in-state and federal legal hotline services. 
 
Chairman Brown reported that the 2009 convention committee had met in Kearney to review the 2008 convention 
and to offer suggestions for the upcoming 75th Anniversary convention.   The Awards of Excellence program will be 
streamlined for 2009 due to the appearance of the Capitol Steps which will cap off the convention in August. 
 
Drugs Are a Dead End Coordinator Karen Walklin submitted a report on the campaign which mentioned that new 
radio and TV spots had recently been distributed.  Also underway is a satellite media-training event, which will 
originate form NET and will be sent to coalition members at locations across the state.  She also mentioned that the 
second half funding of $65,000 for the campaign would be coming soon and that another round of funding was 
likely for the calendar 2009 year.   Previously, the board had determined that the Drugs Campaign would be 
concluding after a 20 year run.   The board will be considering other public service campaigns in future years 
beyond 2009. 
 
Dr. Larry Walklin reviewed the Hall of Fame nomination process for the new members of the board, and that the 
next inductees would be chosen at the January, 2009 board meeting, but possibly there might not be an induction 
this year due to it being the 75th Anniversary of the association. 
 
Larry and Karen are continuing their work on the History project which will be debuted at the convention in August.   
It will be a retrospective of the 75 year history of the association. 
 

The meeting was adjourned so that many members of the board could attend the Nebraska-Kansas game, 
 
The next board meeting is scheduled for January 26, 2009 at the Ferguson Center in Lincoln. 
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Need EEO Credit? 
The NBA Foundation EEO Scholarship Program Can Help You! 

As per the NBA’s Assistance Action Plan for EEO Compliance, the NBA can help you earn non-job vacancy 
specific menu option initiate credits. This new scholarship program was initiated in the Spring of 2007 for a 
two year period, which has been authorized by the NBA Board for a two-year renewal for 2009-2010. 
 
Some 37 SEU’s (Station Employment Units) signed up for the program to run 2007 and 2008, and the NBA 
received a good number scholarship applications which, through a narrowing process, resulted in two- $1600 
scholarships being awarded to deserving broadcast students, each year for 2007 and 2008..   SEU’s who 
participated in the prior term are being sent invoices for the upcoming two year period.   New SEU’s who want 
to sign up can do so between December 15, 2008 and February 1, 2009, by contacting the NBA office. 
 
SEU’s who donate to this scholarship program will receive one full Menu Option Initiative for this two-year 
period. 
 
Here’s how the scholarship program works: 
 
 1. Once every two years- donate to the foundation (earmarked for the EEO Scholarship) a minimum  of 
 $100 for radio SEUs with 1 or 2 stations, a minimum of $200 for radio SEUs with three or more 
 stations, and a minimum of $300 for TV SEUs. 
 
 2. For each year of the 2-year period, provide blank application forms upon requests (application 
 forms will be sent to all participating member stations, or can be downloaded off the NBA website, 
 when posted. 
 
 3. For each year of the 2-year period- promote the availability of the scholarship program over the 
 SEUs stations and direct interested candidates to mail, fax or e-mail the station request for an 
 application. (a :30 second script will be sent to all participating member stations). 
 
 4. For each year of the 2-year period- be available to answer questions about the program. 
 
 5. For each year of the 2-year period- make an initial evaluation of the candidates for the evaluation 
 committee. The NBA will send each SEU copies of the applications asking for input based on the 
 student’s GPA, post high school employment and & extracurricular activities, awards & honors, 
 broadcasting experience and commitment, and the applicant’s response to an essay question, before 
 they are sent on to the Education Committee and the NBA Foundation (Executive Committee) 
 Board for judging.  SEUs who have participated in the past will be notified of the application dates/
 windows after the first of the year. SEU’s who have not yet signed up should  contact the NBA office. 
 The more participation we receive, the larger the amount of scholarship monies will be made available. 

NBA Winter Board Meeting and 2009 Legislative Reception, Ferguson Center, Lincoln,  January 26, 2009 

RAB 2009 Sales Management & Leadership Conference, March 16-18, 2009, Orlando, Florida 

NAB State Leadership Conference, March 28-April 2, 2009, Washington, DC. 

NAB Show, April 17-23, 2009, Las Vegas 

NBA 75TH Anniversary Convention, August 12-13, 2009, Omaha 

2009 Calendar 
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NCSA 3Q 2008   Nat'l     College   State Patrol   

Radio Station Tourism Guard NSEA NHHS Svgs Plan NFCV Seat Belts NIRMA 

KBRB-AM/FM   X X X X X X X X 

KAAQ-FM/KQSK-FM X X X X X X X X 

KCOW-AM X X X X X X X X 

KWBE-AM X X X     X X   

KBBN-FM/KCNI-AM X X X X X X X X 

KCSR-AM X X X X X X X X 

KJSK-AM  X X X X X X X X 

KKOT-FM X X X X X X X X 

KLIR-FM X X X X X X X X 

KTTT-AM X X X X X X X X 

KZEN-FM X X X X X X X X 

KCVN-AM/FM X X       X X   

KGMT-AM X X   X   X     

KUTT-FM X X   X   X     

KLZA-FM X X X X X X     

KTNC-AM X X X X   X X   

KFMT-FM X X X X X X X   

KHUB-AM X X X X         

KSDZ-FM   X             

KROR-FM X X X X X X X X 

KSYZ-FM X X X X X X X X 

KHAS-AM X X X X X X X X 

KLIQ-FM X X X X X X X X 

KMTY-FM X X X X X X X X 

KUVR-AM X X X X X X X X 

KGFW-AM X X X X X X X X 

KKPR-FM/KXPN-AM/KICS X X X     X X   

KQKY-FM X X X X X X X X 

KRVN-AM X X X X X X X X 

KRVN-FM X X X X X X X X 

KBBK-FM X X X X   X X X 

KFGE-FM X X X X   X X X 

KFOR-AM X X X X   X X   

KFRX-FM X X X X   X X   

KIBZ-FM X X X X   X X   

KLCV-FM X X       X X   

KLIN-AM X X X X   X X X 

KLMS-AM X X X X   X X   

KBZR-FM X X X X   X     

KLNC-FM X X X X   X X X 

KRKR-FM X X X X         

KRNU-FM     X X     X X 

KTGL-FM X X X X   X X   

KZKX FM X X X X   X X   

KICX-FM X   X X X X X X 

KEXL-FM X X X X   X X X 

KNEN-FM X     X X X   X 

KUSO-FM X X   X X X   X 

WJAG-AM X X X X X X X X 

KELN-FM/KOOQ-AM/KNPO X X X X X X X X 

KODY-AM X X X X X X X   
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NCSA 3Q 2008   Nat'l     College   State Patrol   

Radio Station Tourism Guard NSEA NHHS Svgs Plan NFCV Seat Belts NIRMA 

KOGA-AM/FM/KMCX-FM X X X X X X X X 

KBBX-FM   X   X         

KCRO-AM X X   X X X X X 

KEZO-FM   X X X       X   

KFAB-AM X X X X   X X X 

KGBI-FM X X   X X X X X 

KGOR-FM X X X X   X X X 

KHUS-FM (now KWTI) X X X X   X X X 

KKAR-AM X X   X   X X X 

KKCD-FM X X X X     X   

KOOO-FM X X   X   X X X 

KOIL-AM X         X X X 

K0PW-FM X X   X   X X X 

KOTK-AM         X       

KOZN-AM X X   X   X X X 

KQBW-FM X X X X   X X X 

KQCH-FM X X X X     X   

KQKQ-FM X X   X   X X X 

KSRZ-FM X X X X     X   

KVSS-FM X           X   

KXKT-FM X X X X   X X X 

KXSP-AM X X         X   

KYDZ-AM   X   X         

KBRX-AM/FM X X X X X X X   

KNEB-AM/FM X X X X X X X X 

KNEB-AM/FM X X X   X X X X 

KSID-AM/FM X X   X   X X X 

KVSH-AM X X X X X X X   

KTCH-AM X X X X X X X X 

KCTY-FM X X X X X X X X 

KTIC-AM X X   X   X X X 

KTIC-AM     X   X       

KWPN-FM X X   X X X X X 

KAWL-AM/KTMX-FM X X X X X X X X 

TV Stations                 

KTVG-TV X X X X X X     

KHAS-TV   X     X X       

KHGI-TV X X X X X X     

KLKN-TV X X X X X X     

KOLN /KGIN TV X X X X X X     

KOLN /KGIN DT X X X X X X     

KIIT-TV X X             

KNOP-TV X X   X         

KAZO-LP   X   X         

KETV-TV X X   X X       

KETV-TV X X   X X       

KETV Weather Now X X   X X       

KKAZ/KPTM-DT X X X X         

KMTV-TV X X   X   X     

KPTM -TV X X X X   X     

KXVO-TV X X X X X       

WOWT-TV X X   X X X     

WOWT-DT X X X X X X     

KDUH-TV   X X   X         

KPTH-TV X X   X X       
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Governor’s Call  In Show Schedule 2009 

 January 12     July 13  
 February 9     August 17  
 March 16     September 21  
 April 13     October 19  
 May 11     November 16  
 June 8     December 14 
 
 All programs scheduled to air at 2pm Central, 1pm Mountain 
 time. 
 
 All Governor's Call In shows originate from KFOR, Lincoln. 
 KKAR  provides the satellite uplink to Husker Sports Network.  
 Schedule is subject to change upon the availability of   
 Governor Heineman. 

Hall of Fame Nominations Needed 

It’s that time again! Your Nebraska Broadcasters Association Board of Directors will be meeting on January 26, 
2009 to select inductees into the 2008 NBA Hall of Fame. 
 
Each year, the Hall of Fame committee, headed by Dr. Larry Walklin, and your Board review the names of 
those who have been submitted over the years. NBA members have an opportunity to make nominations each 
year. 
 
The nominees are Nebraska broadcasters, past and present, who have served their industry and their state. In 
2009, the Hall of Fame presentation will be held at the 75th annual convention on August 12th. 
 
Please send nominations (or re-nominations) with supporting data by January 15, 2009 to: 
Larry Walklin, Chair, Hall of Fame Committee, Nebraska Broadcasters Association, P.O. Box 82422, Lincoln, NE 68501. 

KHAS TV Now Broadcasting Exclusively in Digital 

On December 1, 2008 KHAS ]TV NBC Affiliate located in Hastings, NE became the first commercial television 
station in the State of Nebraska to broadcast exclusively in the new digital television format. KHAS TV went on 
the air January 1956, broadcasting for the last 52 years using the analog format. 

Although KHAS TV will not originate any high definition programming initially it will pass NBC's high definition 
programming through to viewers in 1080i digital format and Dolby 5.1 Digital Surround Sound. 

Viewers in Central Nebraska and Northern Kansas were prepared for the digital transition. Of all of the phone 
calls received at KHAS there wasn't one viewer who didn't either have a digital converter box or a television 
set with a built in digital tuner. General Manager, Ulysses Carlini credits an aggressive education campaign 
featuring tips on how viewers can be better prepared for the DTV transition including information on the DTV 
Converter Box program. Representatives of KHAS TV had also presented DTV materials to over 25 community 
organizations and civic clubs in an effort to educate people of the digital transition. 

Governor Dave Heineman 
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Although viewers had their converter boxes some didn't understand why they had lost their signal. We 
received approximately 50 phone calls or emails per day this last week from viewers who lost their KHAS 
signal said Carlini. Viewers lost their analog channel 5 signal starting Monday December 1st at 6:30pm. The 
new digital signal on channel 5.1 was officially on the air later that same evening. For viewers who lost their 
signal a simple process of reprogramming or performing an auto scan of their digital convert box or television 
digital tuner was necessary. Our team of in-house digital television experts helped a lot of viewers over the 
phone reprogram their converter boxes adds Carlini. Viewers who continue to have trouble are encouraged to 
consult their owner's manual first to find out how to auto program their converter box or digital tuner. Users 
will find the auto scan option under the main menu or set up page of their devise. From there it's a relatively 
easy process. 

Another common reason viewers may have lost signal reception is the choice of antenna. Rabbit ears have 
been somewhat effective for households within a few miles of KHAS TV's transmitting facility but for 
households further than 15 miles from KHAS households should use a UHF/VHF rooftop or attic mounted 
antenna. Should viewers continue to have issues receiving the KHAS digital signal the station will continue to 
provide phone/email support. 

The new digital signal has improved KHAS TV's over the air service area. Viewers from Munden, KS to north 
of Greely, NE. to Atlanta, NE southwest of Holdrege are receiving excellent signal strength. Even viewers in 
Lincoln, NE have notified the station that they are now watching the KHAS digital signal. 

KHAS TV announced the switch to digital broadcasting earlier this year. The switch is nearly two and half 
months ahead of the Federal Communications Commission's February 17th, 2009 mandated nationwide 
transition from analog to digital TV broadcasting. 

Lincoln Hastings Kearney is the 104th ranked television market in the country. Cable penetration (56.3%) 
and Satellite (32.2%) served homes combined in the Lincoln Hastings Kearney market reach approximately 
88% (Nielsen Media Research July, 2008). As of November 1, 2008 the FCC reported that 61% of the DMA;s 
over-the-air population had requested coupons that are available to help defray the cost of the digital 
converter boxes some will need to continue to use their existing analog TV sets after the transition.  

(KHAS Continued) 

Long Time NBA Associate Member Celebrates 100 Years 

Universal Information recently celebrated its 100 year anniversary for press releasing, news tracing 
and media measurement. 

The Omaha-Based firm was founded in 1908, the same year as the Ford Model "T" was 
created.   The Universal Press Clipping Bureau has grown into a national news monitoring 
service.   In 1998 the name changed to Universal Information Services, Inc. to better reflect 
Universal's comprehensive approach to tracking of all media:  Print, Broadcast, and Online 
Content.   In recent years, Universal has completed the Public Relations cycle by introducing the 
industry's most effective systems for releasing stories, tracking across all media, and measuring the 
impact and value of results.  Congrats to this long time NBA Associate Member! 

In Memoriam 

Pat Poese, Owner 

KBRX, O’Neill, Nebraska 

Passed  December 1, 2008 
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It’s NBA Membership Renewal Time!  2009 Dues Notices Mailed 

Yes, it’s time for the 2009 dues.   When 2008 ends, so does your current NBA membership.  So sign 
up now and keep your membership in force without interruption all the way through 2009. 
 
You should have received your notice and invoice for your 2009 NBA membership dues by now.   
Dues remain the same for 2009 as they have been since 1996.  Please know that your support of the 
NBA in terms of the NCSA/PEP participation as well as the various sponsorships we receive from many 
of our associate members and vendors allow us to keep our dues at the same rates for over 12 years.   
We are sure you will agree that membership in your NBA is definitely a bargain!   As an organization 
and as a cooperative of individuals with a common goal, the NBA believes in itself and its members.   
The benefits of being an NBA member are many and constantly growing, and pride of association with 
the NB itself is worth the price of admission.  We urge you renew and join your colleagues in 
continuing to support YOUR association. 
 
By renewing your membership now, you get uninterrupted service:  this newsletter, our updated 
directory and all the services provided by our many special programs.  Speaking of the directory, we 
plan on printing a new 2009 version in January, so please review the listings that were sent to you, 
update them as needed, and return them to the NBA office.  Although we sent out invoices with the 
dues notices, we do accept partial payments and credit cards. 
 
Best of all, you will continue to belong to the ONLY association in Nebraska devoted ENTIRELY to the 
service, promotion and interests of the broadcasting industry! 

NBA Alternative Broadcast Inspection Program Remains the Most Popular Member Benefit 

Since 1995, the NBA has offered you, our members, the chance to participate in the Alternative Broadcast 
Inspection Program  (ABIP), which ahs become one of our most beneficial and popular member services. 
 
Within this program, where the NBA partners with the FCC’s Enforcement Bureau, stations are inspected by an 
NBA contract inspector, who has been specifically trained by FCC personnel.  The program offers a 3-year 
grace period to compliant stations during which no routine inspections of the station will be carried out by the 
FCC.  The only exceptions are for complaint driven matters, as well as EEO, political , and tower safety matters. 
 
Once the NBA receives your signed ABIP contract (which can be downloaded  off the NBA website at  
www.ne-ba.org) and payment, with your permission we will notify the FCC of the date of the contract to be 
inspected.   You will then have a 150-day window form this date through inspection and correction of any non-
compliant areas during which the no-routine inspection rules will apply. 
 
The NBA will be sending out a reminder to participating stations whose contract will expire in 2009.  However, 
it’s also a good idea to double check and see where your stations are within this cycle, and to get any new 
stations you’ve acquired signed up. 
 
We urge you to continue your participation in this extremely well received AND successful program.   And….if 
you’re not already participating, please sign up now!  It could very well save you a LOT of time and money in 
the future. 
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NBA Joined Other State Associations in Several Federal Proceedings During 2008 

Editor’s Note:   The following article was provided by Dick Zaragoza, Partner, Pillsbury Winthrop Shaw 
Pittman, Washington, DC, who represents NASBA (National Alliance of State Broadcasters Associations) on 
various legal issues. We want to express our thanks to Dick and his staff for all their efforts this year.   
 
As you know, the FCC has thrown at the radio and television broadcast industries multiple, concurrent proceedings 
proposing numerous, re-regulatory requirements. There follows a further updated listing of the FCC proceedings in which 
the State Broadcasters Associations have jointly participated since January 1, 2008. 
 
1. In the Matter of Amendment of Service and Eligibility Rules for FM Broadcast Translator Stations (MB Docket No. 07-
172, Notice of Proposed Rule Making, Joint Comments filed on January 7, 2008, in support of the NAB's proposal to allow 
AM stations to use FM translators (pending without decision). 
 
2. In the Matter of Broadcast Localism (MB Docket No. 04-233), Motion For Extension of Deadline For Filing Comments 
and Reply Comments filed on February 21, 2008 (granted in full). 
 
3. In the Matter of Standardized and Enhanced Disclosure Requirements for Television Broadcast Licensee Public Interest 
Obligations (MM Docket No. 00-168), Joint Petition for Reconsideration filed on April 14, 2008, urging the FCC to use its 
own website (subject to minor modifications) as the online public inspection files for those television stations that do not 
wish to expend the time and money necessary to re-design, implement and maintain their own websites for that purpose 
(pending without decision). 
 
4. In the Matter of Broadcast Localism (MB Docket No. 04-233), Joint Comments filed April 28, 2008 opposing all 
significant re-regulatory proposals (pending without decision). [Note:  All five of the Nebraska Delegation,  Senators  
Hagel and Nelson, and  Congressmen Fortenberry, Smith & Terry supported Nebraska Broadcasters on this issue] 
 
5. In the Matter of Standardized and Enhanced Disclosure Requirements for Television Broadcast Licensee Public Interest 
Obligations (MM Docket No. 00-168), Joint Comments filed on the May 12, 2008 deadline in an effort to persuade the 
FCC to reconsider the new Television Disclosure Reporting (FCC Form 355) requirement and the new television online 
public inspection file requirement, rather than seek OMB approval of the two new rules (pending without further action). 
If the FCC goes ahead and seeks OMB certification, it is expected that we would oppose such certification before OMB. 
Depending upon OMB's decision, a judicial appeal may be warranted. 
 
6. In the Matter of Review of the Commission's Broadcast and Cable Employment Opportunity Rules and Policies, FCC 
Public Notice released April 11, 2008 entitled: "Media Bureau Seeks Comment on Possible Changes to FCC Forms 395-A 
and 395-B" (MM Docket No. 98-2044), Joint Comments of FCC Form 395-B filed May 22, 2008 registering the State 
Broadcasters Associations' continuing opposition, on constitutional grounds, to the collection of any FCC Form 395-B data 
that links a particular licensee or station to the data.  The Commission did adopt the revised FCC Form 395-B without 
resolving the confidentiality issue.  See Item No. 9, below. 
 
7. In the Matter of Review of the Commission's Broadcast and Cable Employment Opportunity Rules and Policies, FCC 
Public Notice released April 11, 2008 entitled: "Media Bureau Seeks Comment on Possible Changes to FCC Forms 395-A 
and 395-B" (MM Docket No. 98-2044), Joint Reply Comments filed June 6, 2008 challenging Minority Media and 
Telecommunications Council's position that all FCC Form 395-B data should be made public.  The Commission did adopt 
the revised FCC Form 395-B without resolving the confidentiality issue.  See Item No. 9, below. 
 
8. In the Matter of Standardized and Enhanced Disclosure Requirements for Television Broadcast Licensee Public Interest 
Obligations (MM Docket No. 00-168), Joint Reply filed June 12, 2008 in support of numerous commercial and 
noncommercial television stations, the Association of Public Television Stations, the Public Broadcasting Service, and the 
State Broadcasters Associations which had petitioned for reconsideration of the new FCC Form 355 requirement and the 
new television online public inspection file requirement (pending without decision). 
 
9. Notice of Public Information Collection Requirement Submitted to OMB for Review and Approval (OMB Control No. 
3060-0390), Comments of the Named State Broadcasters Associations on the Public Information Collection Submission of 
the FCC Regarding "the Broadcast Annual Employment Report" on FCC Form 395-B filed September 15, 2008, urging 
OMB to refuse to approve revised FCC Form 395-B until the FCC has reached a decision on whether the data collection 
should be confidential.  OMB approved revised FCC Form 395-B but on the condition that the new form not be made 
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effective until after the FCC resolved the confidentiality issue and strongly recommended that the FCC return to 
OMB after such decision before the revised form is made effective. 
 
10.  In the Matter of Unlicensed Operation in the TV Broadcast Bands; Additional Spectrum for Unlicensed Devices 
Below 900 MHz and in the 3 GHz Band (ET Docket Nos 04-186 and 02-380), Joint Comments in Support of 
"Emergency Request," filed October 24, 2008 in support of the efforts of the NAB, MSTV and the Networks to delay 
Commission action on the "White Spaces" issue until interested parties were given a reasonable opportunity to 
review and comment upon that OET's Report.  Notwithstanding that effort, the Commission adopted a Report and  
Order authorizing the use of portable, unlicensed devices in the TV Band.  
 
All of this well illustrates how hard the State Broadcasters Associations are fighting for their members, particularly 
their television station members which are suffering the most immediate and direct effect of the Commission's re-
regulatory initiatives in the form of two, new, onerous regulations, FCC Form 355 and the online public file rule. 

(Proceedings Continued) 

NBA NSCA Program Transitioning to a New Name 

As we head into a new year, some changes are afoot for the long-established  NBA NCSA program.   The program will be 
transitioning to eventually be called the PEP (Public Education Program), slowly replacing the NCSA moniker  (Non-
Commercial Sustaining Announcements), that have been utilized for many years.   Beginning in 2009, the program will 
carry a dual identification,  NCSA/PEP. 
 
(Editor’s Note:   the following is excerpted from an update from the Washington Law firm of Pillsbury Winthrop 
ShawPittman.  The update discusses some of the advantages offered by the NCSA/PEP programs that are run by the NBA 
and many other state broadcaster associations.  If your station isn’t airing the NCSA/PEP spots we send you, please give 
this article your consideration and then call the NBA office at 402-778-5178.  We and your colleagues would welcome 
your participation and support. Thankfully, over 110 radio stations and all commercially-licensed television stations in our 
state are airing these announcements.) 
 
NCSA/PEP programs have flourished because of three factors: 

1.  the belief by all participants, including the state broadcasting associations, their members and NCSA/PEP 
sponsors, that the program is fully lawful, proper and mutually beneficent; 

2.   the belief by each NCSA/PEP sponsor that the benefit of participating is clear and substantial for both the 
sponsoring organization and the people it serves; 

3.  the belief by the broadcasters donating air time that their participation is helping to make their state broadcasting 
association and the broadcast industry within their states stronger and that they are better off as a result. 

 
The NCSA/PEP program is not a substitute for a licensee’s general obligation to be responsible for the local needs and 
interest of the service area, and neither the association nor any broadcast station favors or intends to favor a state or 
local agency or nonprofit organization that participates in an NCSA/PEP program over any agency or nonprofit 
organization that does not participate. 
 
Stations always are encouraged to continue their strong commitment to airing PSA’s free of charge. 
 
NCSA/PEP announcements should not be logged as “commercial” or “PSA,”  but should simply be logged as “NCSA”.   
This characterization promotes consistency throughout each state as well as among all stations and gives each station the 
broadcast flexibility to characterize, for accounting or other purposes, the NCSA/PEP transaction in the appropriate way. 
 
A standard definition for an NCSA/PEP announcement is this: 
 
A non-commercial sustaining announcement  (NCSA/PEP) is an announcement that is sponsored by a nontraditional 
advertiser whose resources are not sufficient to ensure the placement and frequency of a normal commercial buy, but 
whose unique broadcast coverage needs cannot be met by the normal placement of public service announcements.    
The announcement is broadcast using air time donated by stations under the NCSA/PEP program of a state broadcasting 
association. 
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(NCSA Continued) 

As you will note, there is no reference to federal, state or local agencies or to non-commercial organizations to reduce the 
risk that an NCSA/PEP will be confused with a PSA. 
 
An FCC-related issue involves political time.  In 1988, a ruling from the commission said that NCSA/PEP programs and the 
announcements carried by stations under them do not have an effect either on the station’s lowest unit charge or its 
comparable rate. 
 
The NCSA/PEP program coordinated by the NBA is substantially related to the association’s purpose.  The monies 
received are broadly used to strengthen the association in terms of member benefits and administration as well as to 
promote and enhance the reputation of broadcasting generally and the business and regulatory environment for the 
entire broadcast industry within the state. 
 
Stations that are on-going participants in airing the NCSA/PEP announcements may be found elsewhere in this issue of 
the Modulator.  

New Federal Regulations Requires Media to Wear Safety Vests on Highways 

The U.S. Department of Transportation Federal Highway Administration has issued new 
requirements for workers on federal-aid highways that appear to require the media to wear 
high visibility safety vest when covering incidents on public highways.  The regulations, which 
took effect in November, see to increase visibility and ultimately the safety of roadside workers 
by requiring the use of high visibility apparel. 
 
Under the regulations,  “All workers within the right-of-way of a Federal-aid highway who are 
exposed either to traffic (vehicles using the highway for purposes of travel) or to construction 

equipment within the work area shall wear high-visibility safety apparel.”  The term “workers” includes “responders 
to incidents,” and in the explanatory notes to the regulation, the FHWA takes the position that this includes media 
representatives when covering events on highways.  Their regulations can be found at 23 C.F.R. 634. 
 
Most public roads in Nebraska are constructed and maintained using federal funding and thus, are covered by the 
FHWA regulations.  As a result, Nebraska broadcast personnel, who are responding to accidents or incidents on 
public roads, should wear compliant, high visibility apparel now.   The regulations require the use of ANSI/ISEA 107 
Class 2 or 3 high visibility apparel  (high visibility vests).  Workers are being urged to purchase green vests  (as 
opposed to orange or yellow ones), so that motorists can more easily differentiate them from other items on the 
roads  (cones, signs, etc.). 
 
ISEA (The International Safety Equipment Association) maintains a list of manufacturers that produce high visibility 
apparel compliant with the new federal regulations.  To find a manufacturer, please visit  www.safetyequipment.org.  
the website www.mysafetygear.com also has an ANSI-approved , Class 2 vests—US2LM17—with a price of $12.95 
each.  They also will silk screen  MEDIA or your station’s logo across the back for $2.99 each. 
 
We suggest your camera operators test various colors and lighting circumstances as some of the colors offered may 
not be camera friendly. 
 
Lastly, while these rules are not OSHA rules, you do have a duty to provide a safe workspace.  Violations of the 
above could possibly be used by OSHA or state agencies as reason for a citation.  Worse if an employee is injured or 
killed and you are not in compliance with the above, you could face civil liability. 
 
Roadsides and heavy traffic situations can be very dangerous.   Two medical technicians with the Omaha fire 
department were recently injured severely by a motorist at an accident location  on I-80 in Omaha. 
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New GM at Eagle Communications in Alliance-Chadron 

Mike Fell has been named General Manager for Eagle Communications radio stations 
KCOW/KAAQ in Alliance and KQSK/KCNB in Chadron. 

A 13-year radio veteran, Fell has served as an account executive, 
sales manager, and station manager. 

He previously worked for the legendary 1120 KMOX, St. Louis as 
an account executive and for the past 4 1/2 years was station 
manager for KXXX/KRDQ in Colby, Kansas.   He also has served 
several years on the Board of Directors and a 2008 Treasurer of 
the Kansas Association of Broadcaster.   

Fell is an Omaha native, and graduated from Omaha Creighton 
Prep and is also a graduate of St. Louis University.   

Former General Manager Lois Loyd remains as Senior Marketing Executive, focusing on 
revenue development across the entire four-station cluster.     

People On the Move 

Joy Patten, VP of Corporate Development & Administration for Three Eagles Communications, has been 
appointed to the board of directors of the Nebraska Broadcasters Association. 
 
Joy started at KFOR 1981. As she grew up at the station, her responsibilities grew. She started as a part-time 
clerical worker and within two years she became the KFRX Business Manager. Joy was then promoted to 
KFOR Traffic Manager and held that position until 1992 when she decided to try her skills in the sales arena. In 
1996 she was promoted to KFOR Sales Manager and in 2004 KFOR Station Manager. Then in December of 
2006, Joy was promoted to her current position of Vice President of Corporate Development and Administration 
of Three Eagles Communications.   
 
Joy was born and raised in Lincoln and is a graduate of East High School and Lincoln School of Commerce. 
She has served in various community organizations such as the Advertising Federation of Lincoln, Star Tran 
Advisory Board and the American Heart Association. She has also been involved with The Sertoma Club of 
Lincoln, has served on the Allocation Committee for the United Way and is a past board member of Bright 
Lights.  
 
Joy has been married for 20 years to John Patten, and has two sons, Jacob 13 and Joshua 8. 

 
Lisa Guill,  General Manager of KOLN/KGIN TV, Lincoln-Grand Island, left the stations 
as of  December 12th.   She has taken a position out of the industry and will be the 
Development Coordinator for the Child Advocacy Center in Lincoln.  She will be 
responsible for marketing, public relations, coordinating volunteers and fund raising.   
Lisa has been in television for 27 years, worked in various capacities at KOLN/KGIN TV 
since 1988, becoming General Manager in 2003.   Lisa also served as a director on the 
NBA board since 2007.   We appreciate Lisa’s efforts on the board and salute her for 
her long, successful broadcasting tour and wish the best in her new position.    KOLN/
KGIN’s new manager will be Jason Effinger, who is regional vice president for parent 
company Gry Television and has been serving as General manager at KAKE in Wichita, 
Kansas.  Effinger boasts more than 18 years of broadcast experience, beginning at 
WKBT is La Crosse, Wisconsin.  Since then, he has worked at five other stations in 
Texas and Kansas. 

Mike Fell 

Lois Loyd 

Lisa Guill 
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NRG Media Upgrades Hispanic Station Unveils Plans for News/Talk/Sports Format  

Omaha, NE – December 12, 2008 – Popular Hispanic music station, La Preciosa KYDZ-AM, is 
changing its frequency in order to undergo a significant signal upgrade. Currently found at 1180 on 
the AM-dial, La Preciosa will be moved to a more powerful 50,000 watt directional daytime signal at 
1020AM. The effort is to provide more comprehensive coverage of the station throughout Eastern 
Nebraska and appeal to the station’s growing Hispanic fan base.  
 
NRG Media AM Operations Manager Neil Nelkin stated the change will allow the station to penetrate 
well beyond Omaha and Lincoln. La Preciosa will now be heard in Grand Island, Kearney and even 
Sioux City, IA as a result of this move. 
 
The station, which is led by local veteran radio personality and community leader Jose Ramon, said, 
“we can now provide a positive influence and impact well into the Eastern Nebraska and beyond to 
serve our loyal Hispanic community. This is great news for our current audience and will bring us 
many new Hispanic listeners.”  
 
Nelkin said the station’s move to the new frequency will replace Radio Disney on the dial position. He 
said ABC Radio, which owns Disney, is moving the format onto stations owned and operated by ABC 
Network across the country and Omaha is not home to an ABC O&O. Nelkin said the decision by ABC 
made upgrading La Preciosa obvious. “We had this terrific radio signal and we needed the right 
station to maximize the reach and effectiveness of the signal. La Preciosa clearly fit that bill and we 
are now going to superserve this growing ethnic group in the entire Eastern Nebraska marketplace,” 
stated Nelkin.  
 
NRG Media has also unveiled major plans for the 1180AM signal left vacant by La Preciosa’s upgrade. 
1180AM KOIL will launch January 1st featuring a strong talk show lineup of conservative 
commentators and popular local sports franchises including the Omaha Royals Baseball team. “We 
want 1180AM KOIL to be completely dedicated to the local community providing compelling talk and 
information, but also serve as a powerful outlet for sports assets such as the Royals,” stated Nelkin. 
1180AM KOIL will provide the play-by-play for the entire 2009 season on-air and on-line at 
www.koilam1180.com and will also feature Creighton Women’s Basketball and certain Creighton 
Bluejays Baseball games not cleared on sister station KOZN-AM “The Zone”.  
 
The new 1180AM KOIL lineup features nationally syndicated talk show hosts Bill Bennett with 
“Morning in America,” consumer advocate Clark Howard and a variety of dedicated local block 
programming. Nelkin said talent and highprofile programs are being added daily stating, “we hope 
1180AM KOIL can serve as an outlet for Title 9 sports as well as we are confident there is an 
enormous market for high school sports coverage in the Omaha area.”  
 
La Preciosa’s move to 1020AM and the launch of 1180AM KOIL will take place January 1st.  

Salem Omaha Launches Radio Luz 

Salem Communications announced the launch of its 6th Spanish Christian Talk/Teach station with the 
debut of Radio Luz - Omaha on KOTK (1420AM). Tony Calatayud, National Director of Salem's 
Hispanic arm, Salem Espanol, adds, "We believe strongly that our entry in Omaha will have a 
profound impact among the growing Hispanic population in the area. The edifying content will 
resonate in a radio market where family value alternatives are limited".  
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Omaha Market DTV Tests Scheduled 

OMAHA, NE  (December 15, 2008)  Local Omaha stations have united to conduct innovative DTV transition 
tests designed to prepare viewers for the end of analog television on February 17, 2009. 
  
Local television stations conducted a test at 6:58 pm on Thursday, December 4th, 2008, and will conduct yet 
another test on Wednesday, January 7th, 2009 at the same time to inform viewers of the DTV transition and 
help viewers determine if they are ready for the changes that are coming in February, 2009. 
 
KETV, Channel 7 (Hearst-Argyle Television); KMTV Channel 3 (Journal Broadcast Group); KPTM Channel 42 
(Pappas Telecasting of the Midlands);  KXVO  Channel 15  (Mitts Broadcasting Company);  KYNE, Channel 26 
(Nebraska Educational Telecommunications); WOWT Channel 6 (Gray Television, Inc) will alert viewers and 
explain how the test will work.   At 6:58 p.m., each of these stations will simulate the termination of analog 
broadcasting by removing the video signal that feeds the analog transmitter for 10 seconds causing the screen 
to show simulated static with special instructions the viewer will need to know in order to receive a digital 
television broadcast signal in the future.   For those viewers already viewing digital television broadcast signals, 
they will receive a graphic on their television screen informing them that they are DTV ready. 
 
Finally, each station listed above will direct viewers with questions to call a DTV Answers Hotline at a number 
to be announced or 2-1-1.  This special 2-1-1- DTV Answers will be staffed 24/7 to aid Omaha area viewers 
with questions about the test and about the DTV Transition. 
 

The test is an unprecedented cooperative effort on the part of the stations listed above.  The DTV Answers 
Hotline is being sponsored by the Omaha DTV Coalition. 

Reason by Jeffrey Hedquist 

Reason has power.  I don’t mean to say that reaching your audience with logic is 
better than touching their emotions.  No, you have to do that, but making an 
unsubstantiated claim won’t be as effective as telling the story behind the claim. 
 
When you make a claim and describe the benefit, explain why you can do it.  If 
something’s on sale, tell the audience why.  Did you buy a large volume and are 
passing on the discount?  Did you make a mistake, overbuy and are stuck with left 
over merchandise?  Are you just willing to earn less in profit to move the 
merchandise and give customers a good deal? 

 
If your computer store offers free help before and after the sale from a software consultant, tell those 
skeptics out there why.  You know they can go anywhere to get a good price, but you want to build a 
relationship so they’ll come to you as their computer needs grow, so you’ve decided to invest in each 
customer.  Sure, it’s costing you money, but you want them to remember you when they’re ready for another 
purchase. 
 
Whatever your position, offer, claim, benefit, give ’em the true reasons for what you’re doing.  By doing that 
your commercial will sound less like advertising and more like a story, a friend explaining why they can help. 
 
Reason is the servant of emotion. 
 
You know that you’ll win the hearts of your listeners by touching their emotions.  A reasonable explanation 
will give their mind ammunition to justify their decision to buy from you. 
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Happy Holidays! 

 

May you have a peaceful and 

joyous holiday season and a very 

prosperous New Year! 

 

Happy Holidays! 

Your Friends at the  

Nebraska Broadcasters Association 

Don’t forget to visit us on our website at: 
 

www.ne-ba.org 

Click Here! 

http://www.ne-ba.org/

