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Video Script Questionnaire 

 

Please fill this form out in as much detail so our team can construct a sales script for your 
video. 
 

Client Information 
Name: 
Email Address: 
Skype: 
Company: 
Company website: 
 
 

Information about Project 
What is the name of your product or service that you want to advertise? 
Your answer: 
 
What are the benefits of your product/service? Please write every single benefit that comes 
into your mind. 
Your answer: 
 
What’s the reason that your product/service is so efficient? 
Your answer: 
 
What does the buyer win if they buy/use your product/service? 
Your answer: 
 
If they don’t buy/use it, what do they lose? 
Your answer: 
 
Please explain the purpose and your goal with this video. Is it to explain your service? Is it to 
get viewers to click to purchase? Is it to get them to fill in your contact form? Or is it a 
combination?  
Your answer: 
 
Who is your target market and what precent from the market represents? (sex, age, 
location, social-economic indicators) 
Your answer: 
 
 
What are their biggest frustrations/nightmares (annoying them on a day to day life)? 
Your answer: 
 
 
What are you offering the customer in exchanging for their money and solving their 
problems (BE SPECIFIC, include price-point, features, benefits, bonuses, personal time, etc.)  
Your answer: 
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Why is your product/service unique? What makes it different and better than what your 
competition is offering Also what is your proof? Why should they buy from you over anyone 
else – (try give at least 3-4 reasons)? 
Your answer: 
 
 
Do you have an interesting story or anecdote we can use (or if not, would you be happy with 
one being created? (e.g. single mom makes a six-figure income, 16 year old kid discovers 
how to _____ etc) 
Your answer: 
 
 
List at least 3 other TOP competing sites in your niche, preferably the ones making the most 
money, so we can see how we can make your offer stand out above theirs… (especially if 
they have good marketing/sales material) 
Your answer: 
 
How can we add more value to the product without make it too expensive?  Do you have 
any valuable testimonials? Maybe you know a celebrity that uses your product/service?  Or 
we can compare the price of your product (if it’s like a package) with the same products 
separately.  Is there something that you can add into the price to make it even more 
attractive? 
Your answer: 
 
 
What are the core keywords of your business/product? What is the word you want people 
to write in the search engines to find your product?  
Your answer: 
 
What objections or fears your audience may have? What questions or excuses do they use 
to avoid buying/using your product/service? What’s the answer to these questions? 
Your answer: 
 
Does your product/business work similar to something that people already know? It will 
help us trying to make a connection for the audience. For example, “Our product works like 
Dropbox, but it’s much better because it has….” 
Your answer: 
 
OTHER NOTES: 
- If you wish to use your own script, please write it below 
- certain lines/phrases/quotes/statistics  
- other notes 
- questions 
Your notes: 
 

All provided data is confidential and under no circumstances will we make the document public. s’UP Production SRL © 2017  www.sup-
production.com 
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