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                         OUR IDEAS ARE HARD TO BELIEVE. BUT ONCE 
REALIZED, THEY ARE IMPOSSIBLE TO FORGET. 

tm agency

Winner of the best  
awards in advertising

Rated by adindex  
and akar
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ABOUT

                         WE ARE A CREATIVE AGENCY WHERE 
INDUSTRY PROFESSIONALS JOIN PROMISING NEWCOMERS 
TO CREATE PRODUCTS THAT BRING EXCEPTIONAL RESULTS 
TO OUR CUSTOMERS. YOU MAY NOT KNOW US YET, BUT 
YOU HAVE SEEN OUR WORK.  
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                         WE BRING SINCERE PASSION AND 
COMMITMENT TO THE SEARCH OF IDEAS THAT WILL HELP 
OUR CUSTOMERS REACH THEIR MARKETING GOALS AND 
ROUND OUT OUR PORTFOLIO WITH BREAKTHROUGH AND 
VISIONARY NEW CASES. 

MISSION
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VALUES

TIME’S PRECIOUS: 
Both yours and ours. When we 
bring forward an idea, we suggest 
the best way to implement it, 
taking resources into account and 
responsibility for our work. 

EMPATHY: 
  
When we work with a customer,  
a colleague or a target audience, 
humanity comes first. It is our 
understanding of anyone’s human 
side that is the key to our 
communication. 

JOY:  
Of meeting KPIs, of glowing 
remarks from our audiences, of 
festival victories, of the whole 
working process from briefing to 
post release.
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OUR COMPANY 

400+  
projects

8000+  
posts

1 billion+  
of reach

35+  
clients

15+  
awards

200+  
photo sessions

300+  
videos

1 million 
million of 

traffic
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                         WE BRING SINCERE PASSION AND 
COMMITMENT TO THE SEARCH OF IDEAS THAT WILL HELP 
OUR CUSTOMERS REACH THEIR MARKETING GOALS AND 
ROUND OUT OUR PORTFOLIO WITH BREAKTHROUGH AND 
VISIONARY NEW CASES. 

OUR MISSION  

IDEA SOLUTION VISIONARY CASE 
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                                  WE HAVE A CRADLE-TO-GRAVE APPROACH TO DEVELOPING OUR PROJECTS THAT 
GIVE OUR CLIENTS A STYLE OF COMMUNICATION THAT IS EASY, EMOTIONALLY DEEP AND ATTENTION 
GRABBING.

OUR AWARDS

OUR WORK  
HAS RECEIVED 
NUMEROUS 
INDUSTRY 
AWARDS

ЗОЛОТО 2021 2021 2021 2021

2021 2021 2021

Effie awards russia

Silver Mercury Silver Mercury

White Square

Tagline awards

MIXX russia awards

ЗОЛОТО ЗОЛОТО

ЗОЛОТО

СЕРЕБРО

ЗОЛОТОБРОНЗА

MIXX russia awards
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Клиенты

CLIENTS TRUST US 
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Клиенты

LETTERS OF GRATITUDE 

HYUNDAI BAIKAL GAZPROMBANK
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                                       WE OFFER A FULL RANGE OF MARKETING SERVICES. WITH OUR OWN  
IN-HOUSE VIDEO AND PHOTO PRODUCTION, WE ARE ABLE TO DELIVER UNIQUE CONTENT.  

CREATIVE 
SPECIAL PROJECT 
PRODUCTION 
SMM 
MEDIA SUPPORT 
STRATEGY

WHAT WE DO
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Pizza of the 
future: DODO 2077

16
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About project: 

How can a pizza brand boost its retail sales? The solution is 
to focus on increasing loyalty of a particular segment and 
sell 100,000 pizzas in three months. We teamed up with the 
developer of the much-awaited Cyberpunk 2077 for a joint 
project timed to the game’s release date. A new pizza 
inspired by the game´s world, an original box, a sticker pack 
and a video featuring a Cyberpunk 2077 cosplayer contest 
finalist, and an AR mask on Instagram have helped the brand 
to find its way into the gaming subculture and offer its 
customers a unique value. The sales of the new pizza 
generated 67 million roubles across Russia.

tm agency

Results: 

51 191 pizzas were sold in five days, beating our 
expectation to sell 100 000 pizzas in three months. 
Overall, the new Cyberpunk-themed pizza generated 67 
million roubles in revenues.  

The sales beat all of the company’s records, with every fifth 
receipt featuring the new pizza, which is 25 percent better 
than for the average new pizza.  

PR Value: 2 500 000 
Total Reach: 6 000 000 
Number of UGC: 8 300 

A video for the launch of the new 
pizza and the contest was seen more 
than 1 million times on VK alone with 
500 000 reactions.  

The AR mask was displayed over 1.1 
million times and used over 84 000 
times.  

The contest took place on Instagram 
gathering over 2,500 USGs in two 
weeks.  

112 gaming and lifestyle publications 
published news about the contest two 
days after it was launched.  

Watch video

Watch video

AR mask

17
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https://vk.com/video-53484080_456239838
https://drive.google.com/file/d/1ZFvkrGzJP8vvA9mzFIcDiilcMgg4J-Hh/view
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Therapy for Dodo Staff

Dodo Pizza
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How do you provide regular therapy to the 22,000 
employees of Dodo across Russia? 

According to Dodo Pizza, every fifth of their pizza makers, 
cashiers or deliverers faces burnout that leads to poor job 
performance and may even get them fired.  

The Mental Health Support: Dodo x Alter project was launched 
to help Dodo staff to battle down stress and to raise awareness 
of the harsh mental burden on foodservice sector workers.  

We joined forces with the Alter therapist search service to make 
a chatbot providing any Dodo worker with free and anonymous 
counseling. 

We supported the campaign by launching a collaboration with 
the Eto Znak Mag mediaartist. Eto Znak Mag’s prints are of 
street advertising with reassuring words that seem addressed 
to a passerby like a pseudo-random sign.  

With Eto Znak Mag, we placed their first real street-art object 
on the mediafacade of the Avenue Trade Centre on the 
campaign launch day. This made it news online, and attracted 
people offline. 

Reassuring prints were used in the design of Dodo Pizza’s 
delivery boxes to remind Dodo clients and random passers-by 
of the importance of mental health.  

Watch video

Site

Design

Street-art objects 
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https://youtu.be/k8nVLs4Vm6k
https://mentalcare.dodopizza.ru
https://mentalcare.dodopizza.ru
https://mentalcare.dodopizza.ru
https://mentalcare.dodopizza.ru
https://mentalcare.dodopizza.ru
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https://mentalcare.dodopizza.ru
https://mentalcare.dodopizza.ru
https://mentalcare.dodopizza.ru
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https://mentalcare.dodopizza.ru
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Dodo Pizza
Lula’s Horoscope

CASES
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КЕЙСЫ
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Dodo x Lula collab photoshoot 

Lula is a blogger famous for her 
astrological predictions. Why did 
we pick Lula instead of another 
influencer with a million-user 
reach? We prioritized a niche 
collaboration. Goal: We sought to 
raise Lula’s content to a new level 
to surprise Lula’s followers and 
grab their attention. We held a 
photoshoot scripted around 
eating pizza and Lula’s 
predictions. 
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Dodo Pizza
Eating moments

CASES
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Photoshoot for the Dodo 
international pizza chain. The 
story is  built around moments 
that emphasis taste and tasting.  
 
We aimed to make a lighthearted, 
colourful and real shoot. Fewer 
cliche advertising poses, less 
plastics. Let models look more 
like a company of buddies than  
a company of models. Let the 
shoot location look like a home 
party, not a studio.  

CASES
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VTB

CASES
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To greater effect, VTB’s 
multicard should be sold  
in a hero’s voice.  

Voicover actors pretended to be 
superheroes and talked about 
VTB’s multicard in humorous way 
during a trip. They used their 
Instragram accounts to talk about 
the card and the trip. All in all, this 
resulted an social network-based 
campaign with significant reach.  Watch video

CASES

https://drive.google.com/file/d/1JPd945tEtpkQH8h_Rp1suHbLXqtisXmi/view?usp=sharing
https://drive.google.com/file/d/1JPd945tEtpkQH8h_Rp1suHbLXqtisXmi/view?usp=sharing
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Yes! That famous 
Magnit Instagram
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Profile views — more than 1.3 million 
Stories views — more than 2.9 million 
Video views — more than 1.8 million

632k likes and  
33.6 saves 
ER 4,62%

Several dozen publications in the media 
and professional communities incl. Sekret 
Firmy, Sostav, the Afisha Daily, PLAYBOY, 
Shedevry Reklamy, Leprosory etc.

Tasks: 

1. Strategy development and launch of the Instagram channel. 
2. Support for the Magnit Has Changed For You global 
campaign. 
3. Informing customers about discounts and promos. 
4. Making a wow case for the retail industry was our global goal. 

After checking out all the popular trends at the start of the 
campaign, we got down to implementing our strategy. 

Breaking News: Discount Store Found to Have Incredibly 
Stylish Instagram. 

This is how the popular retailer’s account began to churn out 
bread and chicken shoppers sporting Balenciaga and 
Supreme, BMX riders swooshing past down the aisles, and a 
Boiler Room-styled rave party lighting up the night just by the 
dairy shelf. 

Apart from supporting the client’s new PR strategy, we were 
tasked with directly boosting sales and stores visits through 
displaying promos and discounts. Simply showing large 
discount figures or a stock image of  a sausage was definitely 
not our way.  

A talking salmon, basketballer pigs and a sausage record player 
are just a small number of inventions from our Research 
Institute of Absurd Technologies and Stranger Things.  

Results: 

CASES
«У краснодарского магнита есть 

Инстаграм, и он идеальный» «Внезапно: у магазина эконом-
класса нашли зашкаливающе 

стильный Инстаграм»
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YouTube Channel  
for Gold Apple
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Solution: 

We developed categories and formats unique for the Russian 
segment of Youtube. Our videos were visually flawless with sharp 
plots. In each episode of the show, our participants, who were 
popular influencers and bloggers, found themselves in unusual and 
comedic situations. 

In Man Makes Up his Girlfriend, Youtube star couples tested the 
strength of their relationship when the man was literally asked to 
apply make up to his girlfriend without any required skills. 
 
In a Make-up Challenge video, we rented an amusement park, 
asked a famous blogger ride on a roller coaster and put his face on 
for an evening outing. 

Tasks: 

1. Strategy development and launch of a Youtube channel 
2. Impeccable and high-quality video production  
3. Implementing brand awareness goals 
4. Global goal: wow-case in beauty industry 
5. 100K subscribers on the channel and 1 million video views

likes

>330К 
subscribers

130К >6mln
channel views (organic 
metrics)

>110К 
comments

15,3%
ER

*Actual numbers are regularly updated

1,1 mln 

Top 3 Video  
in Views

1,6 mln
1,6 mln

Results:

CASES
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Hyundai 
     Mobility
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Description: 

Hyundai Mobility's Instagram account became the first in the 
automotive sector to place the emphasis is not on the car 
itself, but on the people and lifestyle that it helps to create. 
Russia’s automotive communities and car brand accounts on 
social media are often visually similar in showing just cars, 
often picking images from other markets than Russia, and 
failing to make content easy-to-understand and interesting. 
They focus on the car as a means of transportation, but our 
service needs a different approach. We removed the focus 
from the car to show how the service allows you to brighten 
up your life without having to think about your vehicle.  

tm agency

As a result, we explained what the service is about and 
inspired a lifestyle with no car-related worries. 

Social media support for the launch of Hyundai Mobility and 
the development of a creative presence strategy for the 
brand’s Instagram account. 

“Let’s Ride 
Together”

Tasks: 

1. Boost the target audience’s knowledge of Hyundai Mobility 
on Instagram. 

2. Engage the audience in long-term communication, convey 
the USP of the service in order to build trust and motivate 
people to test it out. 

3. Convey the positioning of the product and the key message 
“Stop worrying about your car with Hyundai Mobility and leave 
time for what is important.” 

So far Hyundai Mobility 
riders have covered  
over 7 km. 

31
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Comments

ContentImplementation: 

We relied on the always-on content production with photos 
and videos produced monthly to keep them relevant in terms 
of weather, style and service focuses. These pictures and 
clips we shot were integrated into the entire digital 
communication (website, app, media advertising) and helped 
to position it as a product for a young, stylish and 
sophisticated audience. 

We wanted out brief and informative with a brief 
encapsulation of what really interests our audience, 
explaining the terms of service, sharing news and motivating 
subscribers to travel with Hyundai Mobility. 

Our account also acts as a support service, covering all 
questions, and Hyundai Mobility subscribers have left many 
comments and DMs.  

5.5 mln total reach on 
Instagram excluding 
bloggers

5,5 mln 
more subscribers over 
project run 

>10K 33 mln 
mln total reach  
on Instagram

>80K
social actions

>37K
conversions  
to service site

20
cities of presence  
in first year

>20K
active users

32

Результаты: 
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Special project to support Hyundai Mobility’s service of online car subscription

KILOMETRES
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Описание: 

Together with Hyundai, we decided to promote both domestic 
tourism, a new service on the Russian market, the Hyundai 
Mobility car subscription service. 

We launched the Kilometers project on social media where we 
went further than most travel bloggers. Not only did we show 
amazing places, we also showed touching conversations with 
locals. We talked about our love for their cities to bring across 
their vibe.  

tm agency

Tasks: 

1. Use the relevance of road trips for the target audience to 
build effective communication.  

2. Strengthen the brand's positioning as a provider of 
mobility services for domestic tourism. 

3. Encourage users to try out the Hyundai Mobility service.

We didn't show the car or the service logo every couple of 
minutes. We focused on the impressions and experiences that 
it makes possible. 

As a result, we discovered news sides to Russia and proved 
that car travel is great and that Hyundai Mobility is simple and 
convenient. The project turned out to be a real thing while also 
really effective as not Hyundai Mobility car was left unrented 
during the run of the project. 

Goals: 

Draw attention to the Hyundai Mobility car subscription service 
and encourage customers to use it to travel around Russia

“Discover Russia with Hyundai 
Mobility. There’s just no better way 
to see more than to go by car. 
With Hyundai Mobility, it’s easy 
and comfortable.”

— Campaign’s key 
message.

CASES
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Solution: 

We went on a big trip by Hyundai Mobility cars 
and draw on this to launch the 3-month-long 
Kilometers project on social media. 

Every month we looked in detail at one of the 
three big routes: “Mysterious Karelia”, 
“Towards the South” and “Soul Center”. Our 
project also featured locals and entertained 
subscribers with interactive stories and 
contests.

North Route 1

South Route 2

Centre Route 3

10 000 
kilometres

18 unique 
personalities 

unusual  
locations 

major  
cities 

detailed  
routes 

11
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https://www.youtube.com/playlist?list=PLJNTIK0-F_-SCPcvpiDvylgKYSIKifk7g
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Поехали! 

Concluding our project, we put together our own 
tourist guide of the place we visited, available to 
our social media subscribers through a code word. 

Bloggers about us

Ilya  
Voskresensky 
(395К subscribers)

Yuri Dud 
(4,5 mln  subscribers)

Comments

Content

mln total reach  
excluding bloggers

5,5 млн
more subscriber over 
project run

50,8% 400K
views of online series  
on IGTV and YouTube

3,6 млн ₽
PR value from 
news media

>5K
conversion  
to service site

509%
total ER growth over 
project run

83%
more sales  
over project run
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Results: 
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Hyundai Mobility
Give yourself FREEDOM

CASES
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Who does a person wanting a 
temporary tattoo and a person looking 
for a subscription car have in common? 
They are making no commitments.  

A car subscription is a like a temporary 
tattoo. Giving yourself a tattoo or a car 
like that means giving yourself freedom. 
We emphasized this analogy in our New 
Year project.  

Teaming up with Everink, a renowned 
temporary tattoo studio, we created a 
Hyndai Mobility collection of temporary 
tattoos supported by an announcement 
video. Our influencers’ clear skin 
became the canvas for the limited-
edition tattoos from Hyundai and 
Everink, and they used their social 
media to share that experience. 

Content

CASES

Watch video

https://disk.yandex.ru/i/ViRq5EUpdEggbw
https://disk.yandex.ru/i/ViRq5EUpdEggbw
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КЕЙСЫ
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Hyundai
KV Creta
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News hook: launch of Hyundai Creta 

Goal: make key visuals for all printed 
materials on the Russian market: 
booklets, OOH, and digital.  

Challenge: make our photos look 
universally good from booklets to social 
media.  

Result: this is now a benchmark 
photoshoot for other car models. 

 

КЕЙСЫ
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Launch of Hyundai’s new service of 
selling cars with mileage. 

There are real stories, and then there 
are fairy tales. Our video is a clear guide 
to how the UKA app can be used to buy 
a car with no shady history of 
ownership. All you might want to know 
about your new purchase is there at 
your fingertips. 

Campaign ecosystem:  
– Image video 
– Banners 
– social media posts 
– pre/mid/post rolls 

Watch video

Content

CASES

https://www.youtube.com/watch?v=O8CSnn6GzAY
https://www.youtube.com/watch?v=O8CSnn6GzAY
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BAIKAL430
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Watch video

https://drive.google.com/file/d/1ofGSrjj6yoR7j96T41BDSSVP8At84Zl_/view
https://youtu.be/lBtZIZSGCdE
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Baikal430 changes you, and we change 
the way a water brand communicates 
on Instagram. 

How can a brand show that it is markedly different 
from other brands on Instagram. Together with 
BAIKAL430 we attempted to communicate in way 
nobody had done before. We dropped  the cliché 
rubric approach in favour of standalone campaigns 
held every two months. Stock photos were 
replaced by aesthetically appealing images, 
introducing fashion into FMCG. We focused on the 
ideas of water being good for health and on the 
importance of water balance. There, we dived 430 
metres into the study of Russian identity and the 
purity of nature to establish a unique brand 
platform. 

Drawing on the key messaging “Baikal changes 
you”, we transformed the way the brand was 
perceived on social media. What does the target 
audience get? It gets a product that not only 
quenches thirst, but fill them up aesthetically. What 
does the customer get? Thousands of people who 
love this brand. 

Video

Watch video

Обложки

Watch video

Архи-типичность

Watch video

Проснись

Watch video

Small-talk

likes

51 291
total post reach

15 777 311 1 153 195
views

1 133
comments

0,4%
ERK

12 122
saves

+7 366
more subscribers

24 455
subscribers by 
end of 2021

Results: 
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Google arts&culture

CASES
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News Hook: Launch of a Russia-related 
project on Google Arts&Culture. 

Goal: shoot photos and video for 
various categories such as Crafts, 
Markets, Chef Workshops, Food in Art, 
and Small Businesses. 

Challenge:  
Travel around Moscow, the Moscow 
Region, St. Petersburg, and Tula; put 
together food sets and lay out the table 
as described in works of literature; 
make your content look tasty rather 
than staged.  

Result: A huge international project on 
Russia’s food 

CASES
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SAMSUNG

CASES
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Thin, bright and flexible are the 
adjectives describing SAMSUNG 
Galaxy S21 and Ultra 5g. These flagship 
qualities set the stage for our shoot. 
We made sure each frame was bright, 
flexible and thin. Each detail, from 
posing to lightwork, was meant to 
showcase the p’oducts' real quality. 

Смотреть ролик

КЕЙСЫ

https://www.youtube.com/watch?v=O8CSnn6GzAY
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Head of department

Creative  
department

4  Art Directors 
4     Copywriter 
4      Designers 

Yulia Kapustyan 
Creative Director

Back office

Accountant 
Financial analyst 

Alexei Nikitushkin 
Finance Director

1   Account Group Head 
4  Sr Account Managers 
8       Account managers 
5             Junior accounts

Сlient Service  
department

Tanya Shishkina 
Account Director

Departments’ structure

HoReCa

6  Account Managers 
2        Junior accounts 

Zhenya Yezhova 
Head of SMM/Production 

TEAM

TEAM

Vitaly Akulov 
CEO

53



Идея  2

Vitalik Akulov 
Chief Executive Officer

Over 11 years in marketing. 

Clients:  
Google, Hyundai, Visa, Bacardi, Campina, Unilever, 
P&G, S7 Airlines, Lada, Lego, VTB, Gazprombank, 
Synergy, Dodo Pizza, Baikal430. 

Awards: 
Effie, Mixx Awards, Silver Mercury, White Square, 
Tagline

tm agency 54
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6 years in marketing 

Clients:  
Nike, Durex, Bavaria, Heineken, Chupa Chups, 
Delivery Club, WWF, Baikal430, Yula, Citymobile, 
Yandex, Yandex Taxi, Bushe 

Awards:  
G8, Red Apple, ADCR, ADCE 

tm agency

Yulia Kapustina 
Creative Director
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Over 6 years in digital marketing 

Clients:  
Bacardi, Heineken, Continental, Bridge Stone, 
FSC, Gazprombank, Google, Dodo Pizza, VTB 

tm agency

Tanya Shishkina 
Account Director
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Over 17 years’ of customer experience, 
with 7 years in social media. I’ve been 
focusing on HoReCa for the last two 
years, and have an extensive experience 
in SMM from strategy development to 
production and analytics. 

tm agency

Zhenya Yezhova 
Head of SMM/ Production
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КОНТАКТЫ

 WORK WITH US

TM AGENCY 
SITE: TM.AGENCY 
TELEGRAM: T.ME/
DEATHMARKETING 

8 (985) 99-068-55 
INFO@TMAGENCY.BIZ

mailto:info@tmagency.biz



