
DMM logo design and style guide prepared by WebsiteDoctor.  Version:  v1 .0

Before using our logo and branding, please be sure to follow our basic rules. 
The logos in this file are vector based and can be extracted directly from this file with Adobe 

Illustrator. If you have any questions about logo usage, ask about logo usage, ask your DMM contact directly



Primary
Logo

The  logo is a mark of our brand. In order to protect and grow the brand, we have a distinguish-
able logo that can be used to mark our products, services and communications. When dis-
playing the logo, please follow our standard logo guidelines. Other sizes and resolutions of the 
logo, some suitable for print, can be found below.

Inverse logo. For when the logo is  being used on a dark background.

The standard logo. For use on white backgrounds.
You can use a flat version of the logo colours when a single 

colour print is required.



Vertical
Logo

The  logo is a mark of our brand. In order to protect and grow the brand, we have a distinguish-
able logo that can be used to mark our products, services and communications. When dis-
playing the logo, please follow our standard logo guidelines. Other sizes and resolutions of the 
logo, some suitable for print, can be found below.

Inverse logo. For when the logo is  being used on a dark background.

The standard logo. For use on white backgrounds.
You can use a flat version of the logo colours when a single 

colour print is required.



Logo
Application

Logo surrounding space
The logo should have a margin of clear space on all sides equal to the width of the 
"D". No other elements (text, images, other logos, etc.) should appear inside this clear 
space.

Do not stretch or 
distort any part of 

the logo

Do not change the 
logo colours

Do not change 
the symbol size 

relative to the text

Do not change the 
symbol position

Improper Use



Primary Colours
The primary colours of the brand identity.

Secondary Colours
A secondary colour palette developed to complement

 the primary brand colours.

Tertiary Colours
A tertiary colour palette has been developed
to use as an accent to the primary and secondary colours.

Brand Colours

#ffffff

#e9e9e9

#00204F

#004B89

#ffd200

#2ccdff

#ff9900



Brand Text

Main Heading
Second Level Heading
in Alternative Colour
Third Level Heading

This is some example text. Lorem Ipsum is dummy 
text which has no meaning however looks very 
similar to real text. Lorem ipsum dolor sit amet, 
consectetur adipiscing elit, sed do eiusmod 
tempor incididunt ut labore et dolore magna 
aliqua. Ut enim ad minim veniam, quis nostrud 
exercitation ullamco laboris nisi ut aliquip ex ea 
commodo consequat.

Lorem ipsum dolor sit amet, consectetur adipisc-
ing elit, sed do eiusmod tempor incididunt ut 
labore et dolore magna aliqua. Ut enim ad minim 
veniam.

This is some example text. Lorem Ipsum is dummy 
text which has no meaning however looks very 
similar to real text. Lorem ipsum dolor sit amet, 
consectetur adipiscing elit, sed do eiusmod 
tempor incididunt ut labore et dolore magna 
aliqua. Ut enim ad minim veniam, quis nostrud 
exercitation ullamco laboris nisi ut aliquip ex ea 
commodo consequat.

Lorem ipsum dolor sit amet, consectetur adipisc-
ing elit, sed do eiusmod tempor incididunt ut 
labore et dolore magna aliqua. Ut enim ad minim 
veniam.

Main Heading
Second Level Heading
in Alternative Colour
Third Level Heading

The Poppins typeface is used for headings and body text .  This is a sans-serif ,  OpenType-based TTF 
(TrueType) typeface. I t  is  available for download at fontsquirrel .com/fonts/poppins"

Poppins must be used for al l  brand related text :  this is a hard requirement.  The colour examples 
below are general guidel ines rather than hard requirements,  as text colour requirements often 



Social media
Example Brand Assets


