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Paul Wallis 
Designer • Senior Creative Artworker

Contact

43 Puddingmoor 
Beccles 
Suffolk NR34 9PJ

Tel: 01502 718113
Mobile: 07503 299063
Email: paul@getyourdrift.com
Web: getyourdrift.com

Education

MA Publishing
University of Arts, Elephant and Castle, London

Employment history

Driftdesign Ltd 
2000 – April 2022

My work with Condé Nast Luxury Conferences came to 
an end when the conference business was permantely 
cancelled due to the restrictions of Covid-19 and Suzy 
Menkes (Vogue magazine) retired from the lead role.

I had worked with them for 6 years working on luxury 
branded, international conferences in Florence, Seoul, 
Oman, Cape Town and Vienna. 

I worked on many varied projects including:

• Logo design

• Brochure, book and report design and layouts

• Digital banner adverts (both static and animated)

• Digital social media post designs

• Invites, guides and leaflets

• Exhibition panel, party and stage set designs

• Promotional gift design: bags, brollies, cups, etc.

• Vehicle wrap design

I have vast experience working for a high-end, luxury 
brand. I designed and produced everything from a ‘Tuk 
Tuk’ vehicle wrap to brochures, books and guides, a 
huge amount of exhibition, stage and party signage, 
and every conceivable promotional item. 

After designing monthly conference adverts, I was also 
responsible for liaising with international offices to 
adapt snd supply, all advertising for the global markets 
– I reset the adverts into many languages, including: 
Korean, Chinese, French, Italian and Russian for Vogue, 
GQ, Vanity Fair, Tatler and Glamour magazines.

I’ve also worked with a lot of other lovely companies 
such as: 
Creativity and Craftsmanship Summit – Vienna, Vogue 
Café, Telegraph Conferences, FeedStock, Telegraph 
Conferences, Nursing Times, Yours Magazine, 
Professional Nurse, IBC Informa.

A little bit more…

I am a good, hard working person, who is prepared 
to go the extra mile to do the best possible job. If you 
need someone to put in a good shift and really care 
about what they do, and who they do it for, then look 
no further.

I loved working for Condé Nast Luxury Conferences 
because they all have a passion for the product and 
genuine flair and enthusiasm for what they did – and  
it showed. Each conference over the past six years  
was a complete success and I am proud to have been  
a part of that.

A nice quote about me:

“Everything you produce is top-notch, and you really 
understand what we need. You always deliver well on 
time, you have a laser sharp eye for detail and accuracy, 
and my colleagues and I can always rest assured that 
you have our back.”
Adrian Ting, Conference Manager, Condé Nast Luxury Conferences

An overview

• 30 years of design and artworking experience

• Strong design and artworking ability

• Excellent communication

• Sound knowledge of print

• Competent level of retouching

• Work well and accurately under pressure

• Self motivated

• Skills in:

– InDesign

– Photoshop

– Illustrator

– QuarkXPress

• General artworking and design of all  
printed material

• Keen eye for detail and overall accuracy  
and consistency

• Typographic skills

• Understanding of good page layout

• Work effectively as part of a team

• High quality output

• Flexible

• Work calmly to meet deadlines
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Condé Nast Luxury Conference

For the past six years I’ve worked with Condé Nast 
Luxury Conference. The locations have been in 
Florence, Seoul, Oman, Lisbon, Cape Town and Vienna. 
Working with existing logos and colour palettes, I’ve 
designed assets from the initial sales brochure, digital 
and print adverts, conference book, all signage and  
a huge array of other promotional material.

Unfortunately, the Condé Nast Luxury Conference was 
cancelled in 2020 due to Covid-19.
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Online banner and print adverts for 
global Condé Nast publications 

WHO SAID THAT?

19

20
15

FLORENCE

Suzy Menkes, Editor, Vogue International

“FLORENCE: Where past met present, 
as some of the sharpest minds in the creative 

and management sides of luxury faced off 
MICHELANGELO.”
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MAY 2020
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seoul

Suzy Menkes, Editor, Vogue International

“SEOUL: The pounding of youth in music  
and dance brought Condé Nast into  

THE FUTURE.”

WHO SAID THAT?

20

“You want me to take inspiration 
from my past? No. I can be 

knowledgeable of others – I don’t 
have to take note of my past. 

I don’t want to see who has had 
success in the past – I don’t think 

like this. It’s unhealthy for me.” 

“There are no shortcuts. The 
[young] have to do it themselves, 

and they have to work, work, 
work – I am very sorry there is 

no other way.” 
Karl Lagerfeld

Artistic Director, Chanel; Fendi

WhosaidWhosaidWho
THAT
said

THAT
said?Who?Whosaid?saidWhosaidWho?WhosaidWho

THAT?THAT
said

THAT
said?said

THAT
said
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ustainability isn’t a trend,” 
stated London-based fashion 
designer Christopher Raeburn 
in Cape Town in 2019. “This 

is the single greatest challenge that we 
have, and we do need to work together 
and be transparent.”

From bio-fabrication to a brand’s 
infrastructure, the subjects of 
sustainability, responsibility and cultural 
representation have been constants at 
the conferences and a key topic on the 
agendas of multiple keynote speakers.

In 2016 in Seoul, Kering’s Chief 
Sustainability Officer Marie Claire 
Daveu said that the conglomerate 
was “completely convinced” that 
sustainability is the key to success. 
“When we have a look at the state 

In Lisbon, designer Gabriela Hearst – 
renowned for her work in the sustainable 
arena – said she believes in “[building] 
things with quality because they need 
to last”. Speaking of her “anti-newness” 
approach, she revealed that when her 
business started taking off, she donated 
a week’s worth of profits to Save the 
Children. “I am from the belief system 
that we are all interconnected, so 
whatever spotlight you have – narrow or 
wide – you should use your influence.” 

The same year, Stefan Siegel of Not Just 
A Label took a more direct line. “Fashion 
is a mirror to hold up to society, but 
what do we see? A society that values 
profits over the environment,” he told 
the conference. “We need to slow down 
the consumption, stop poisoning our 
oceans with micro fibres and respect 
society. Ten million children under the 
age of ten work as child labour. And on 
the flip side, we’re pushing children into 
addiction by letting them blindly follow 
Instagram celebrities. There is no pride 

Sustainability, Responsibility, 
Representation
What’s happening, what’s not,  

and what needs to…

of the planet, we can see the effects 
of climate change, so taking it into 
account in our business is not an 
option, it’s a necessity.” The same 
year, Nadja Swarovski, Member of the 
Executive Board at her family company, 
highlighted projects like her brand’s 
Waterschool conservation project, which 
educates children about the ecological, 
economic, social and cultural issues 
that affect water use globally. “For us 
it’s about consuming better, offering 
beautiful product and not having a 
negative impact on society.”

Such awareness chimed with Sophie 
Hackford’s words in Seoul, who warned 
brands that “with DNA technology, 
the dirty part of a supply chain will be 
exposed whether you like it or not, so it’s 
time to clean up the act.”

Greta Thunberg sets sail for New York on a zero-carbon yacht

Gabriela Hearst

S

03 In your opinion, how many months from now will pass until the 
fashion and luxury industry is fully reopened for business? 

04 In response to the COVID-19 pandemic, do you think the fashion  

and luxury industry should cancel or skip the design and production  

of upcoming Spring/Summer 2021 collections?
NO

41%

YES

39% 20%

Undecided
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01 What are the biggest challenges your 

business is currently facing?

Creative and Artistic Directors for Brands

General uncertainty due to COVID-19

Inability to work and collaborate with colleagues

Poor consumer sentiment

Lack of creative stimulation

70%

40%

20%

10%

70%

10%

20%

40%

C-Suites of Brands and Retailers

General uncertainty due to COVID-19

Sales

Pressure of sta� costs

Pressure of rents

Poor consumer sentiment

Surplus stock

Other

79%

72%

35%

17%

16%

13%

1%

Landowners and Developers

General uncertainty due to COVID-19

Lower rent payments from tenants

Pressure of costs

Delays to necessary works

Inability to sign new tenants

85%

42%

28%

14%

14%

Suppliers

General uncertainty due to COVID-19

Cancelled or reduced orders from customers

Pressure of costs

90%

60%

10%
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The last project: a 72 page report summarising the past conferences and 
analysing the possible outcome of the luxury industry post C-19

NEW DATES: 9-10 December 2020

NEW DATES

9-10 December 2020, Vienna, Austria

THE PREMIER EVENT FOR LUXURY LEADERS
500 luxury and fashion decision-
makers, innovators, creatives 
and business fi gures will gather 
in Vienna, Austria, to discuss the 
topics that matter for the global 
luxury and fashion industry.

The Condé Nast Luxury Conference 
will now take place in Vienna, 
Austria, on 9-10 December 2020. 

Topics to be discussed include: 
• A way forward for the 

luxury industry 
• The power and opportunity 

of Central and Eastern Europe
• New consumer sensibilities 
• Sustainability, technology 

and craftsmanship 

More information and tickets available at:

CNILuxury.com  |  +44 20 7152 3994

@CNILuxury    @SuzyMenkesVogue    #CNILux

IN PARTNERSHIP WITH CITY PARTNER

EVENT SPONSORS INCLUDE

For details of commercial partnerships, 
contact clare.casey@condenast.com

A4 Conference Ad for Report.indd   1A4 Conference Ad for Report.indd   1 12/06/2020   13:2612/06/2020   13:26

Click to 
view the full 

report

<  Click to activate the web  
banner animation

View last, as it sometimes  
crashes the pdf !
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Condé Nast International

The Adelphi, 1-11 John Adam Street
London WC2N 6HT, UK

CNILuxury.com

SuzyMenkesVogue.com
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Suzy Menkes • Editor, Vogue International

I know the exact moment that my heart fl uttered at the idea of holding a Condé Nast International luxury 
conference in Africa. I was staring at a hair-do, if that is how to describe the fantastical creation of rolls 

and braids expertly styled on the head.

I was at the Fondation Louis Vuitton in the Bois de Boulogne in Paris, mesmerised by images of Nigerian 
hairstyles, photographed from the Sixties to the late Nineties.

Hairstyles? Yes! And so much more from JD ‘Okhai Ojeikere, who took thousands of photographs of African 
women’s hairdos. Captured in black and white, with the head in profi le seen from the back, you could tell 
instantly that these creations were not made on a whim, but that each represented something embedded 
in the culture of the country. 

I have often talked about how true luxury requires the touch of human hands, whether in the stitching and 
sewing, or in the desire to touch and stroke the end product. There is something fascinating about the link 
between women and men and their personal histories.

When I was in Lagos last November, the attention to, and enthusiasm for, hair – and make-up – was as 
impressive as the variety of fabrics and fashion that accompanied them.

This fi fth Condé Nast International luxury event in Cape Town is not meant to be a survey of fashion in this 
varied continent, nor is it limited to Africa’s local success stories, powerful as they might be.

Rather, we need to look at the essence of style on this continent and what it can offer to the rest of the 
world in the physicality of material or handwork. 

On that Lagos trip, I saw fabric created by young women who never before had the chance of turning 
thread into cloth, nor – more signifi cantly – of earning money in their own right. For them, creating fashion 
was a transcendental experience.

Africa has developed in many different ways, including the sourcing of gemstones, which has made it 
the primary supplier of all-important jewellery. At the same time, individual countries have had to fi ght 
the exploitation and aggressive treatment of those who work in mines. We hope to learn more about the 
clean-up and good practice that is now found in the gem fi elds. Bringing nature into high jewellery is one 
of the important developments in the world of gemstones. 

The age-old concept of feeling good by doing good was reinforced in the new millennium and is now 
considered part of the essence of modern and future luxury. Whether it is the fast-forward of Africa’s 
superfoods or the importance of protecting wildlife, luxury has a larger scope and deeper meaning than 
more obvious visions of the word. 

Does luxury require offering fi ne objects at high prices? The question has become more nuanced when 
refurbishing hotels and offering them as an escape from a restless world has become as much a defi nition 
of luxury as a day spent in a spa or a beauty product to feed the skin. 

Throughout the work of my conference team and myself, the word ‘nature’ was constantly in our thoughts, 
even as a crazy dream to hold the event smothered in the verdure of Kirstenbosch National Botanical 
Garden – not to mention on the top of Table Mountain!

Beauty is in the eye of the beholder. And in the world of luxury, nature is pushing through towards the sun.

Conference Book#PRINT.indd   1 29/03/2019   08:25
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Event book cover for Cape Town 2019 

Event book pages using the patterned 
theme for Cape Town 2019

Pages from the 2020 sales brochure. The front cover features gold foiled detail over a matt varnish

As a Master of Ceremonies and international speaker, Jo-Ann has hosted a multitude of events worldwide. She enjoys taking her audiences on an insightful and entertaining journey throughout the proceedings she hosts. These range from VIP events for the Ryder Cup in Paris for BMW to the fi rst charitable fundraiser in Monaco for Her Serene Highness, Charlene, The Princess of Monaco. She has MC’d conferences for bespoke brands on four continents and travelled extensively as a television host and producer.
Jo-Ann is a UNICEF Ambassador and has designed a clothing range which raised funds to feed over 8,000 families. She sits on the boards of Media24 (one of Africa’s biggest media companies), M&C Saatchi Abel, Village N Life (a property and tourism company) as well as the advisory board of the University of Stellenbosch Business School. 

She has three children aged four and under with her husband, a professor in orthopaedic surgery at Groote Schuur Hospital. Jo-Ann strives for balance in everything she does.
Each year, Jo-Ann produces #SocialStar, a social media property that enables young infl uencers to carve out profi table and sustainable businesses in the new sphere of media. She has over 650,000 followers across the most popular social media platforms.

She is passionate about entrepreneurship and hosted a conference on this in Africa with Sir Richard Branson. One of her goals is to help create and foster an environment in her home country which encourages people to grow their own businesses. She 

JO-ANN STRAUSSMaster of Ceremonies

is particularly passionate about empowering single working mothers.
To Jo-Ann, the greatest luxury is time. She enjoys spending it wisely.

Designed in Geneva, Made in Geneva www.revederiveswimwear.com
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Pages from the Vienna 2020 
Sponsorship Proposal
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Condé Nast 

• Condé Nast is a global media company, home to iconic brands including 
Vogue, The New Yorker, GQ, Glamour, AD, Vanity Fair and Wired, among 
many others. 

• Our award-winning content reaches 84 million consumers in print,  
368 million in digital and 386 million across social platforms, and  
generates more than 1 billion video views each month.

• With headquarters in London and New York, Condé Nast operates  
in 31 markets worldwide including China, France, India, Italy, Japan,  
Mexico and Latin America, the U.K., and the U.S.

• Condé Nast’s portfolio sets the editorial benchmark in quality, creativity  
and market place authority, which allows its brands to reach a highly 
targeted and far-reaching global audience. 
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Co-Lead Partner – £500,000
The lead partner level is limited to a maximum of two, non-competitive 
companies from different industries

Pre-Event/Branding 
• Your logo will have locked-up status – so wherever  

the conference logo appears, so will yours

• Your logo will be in a leading position on 100+ print 
advertisements (between May and December) in 
international editions of Vogue, GQ, Wired, AD,  
Vanity Fair etc. print and online adverts, reaching 
millions of people

• A major presence on the conference website and  
a link to your nominated website

• Your logo on promotional emails

• Your company name will be mentioned in press 
releases about the event, together with a quote from  
a senior executive, subject to timing

• Host a pre or post-conference briefing event (or lunch/
dinner/reception) at Vogue House or The Adelphi in 
London, or another Condé Nast location

• Opportunity to send an electronic message or physical 
mailing to attendees before or after the conference

Presence during the Conference
• Opportunity to play a leading role in one social event  

at the conference, e.g. private dinner or party 

• 15 tickets for staff/representatives/clients to attend 
the welcome reception, conference and party (worth 
$5,000 each)

• 15 tickets for your staff/representatives/clients to 
attend the private dinner hosted by Suzy Menkes

• Your logo in a leading position on conference signage 
and collateral

• Your logo featured on the conference opening video

• Two double page advertisements in premium 
positions in the conference book distributed to all 
attendees at the conference

• Opportunity to distribute a gift or material to attendees 

• Opportunity to showcase bespoke research, opinion 
piece or white paper

• Opportunity to integrate off-site or off-calendar event

After the Conference
Opportunity to access the attendee list, via a third 
party/Condé Nast marketing services, for a single 
promotional message (subject to sponsorship level 
and appropriate content).

Condé Nast Luxury Conference  •  Vienna, December 2020 21

Introduction

Condé Nast 

Condé Nast around the world

About the CN Luxury Conference

Suzy Menkes

History of Suzy Menkes conference locations

The experiences

The speakers

Companies attended
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Global monthly  
audience of

916 
million*

111
websites and 

131 titles

31
markets

Operating in Over  

38
distinct print,  

digital and 

social brands

Condé Nast around the world
1 Australia

GQ 
Vogue
Vogue Living

2 Brazil
Casa
Glamour 
GQ Vogue

3 Bulgaria
Glamour

4 China
AD
CN Traveler
GQ 
GQ Style  
Vogue 
Vogue Film
Vogue ME

5 Czech Republic / 
Solvakia
Vogue

6 France
AD
AD Collector
Glamour
GQ
Vanity Fair
Vogue
Vogue Collections
Vogue Homme
Vogue Living

7 Germany
AD
Glamour 
GQ 
Vogue
Vogue Living
Wired

8 Greece
Vogue

9 Hong Kong
Vogue

10 Hungary
Glamour 

11 Iceland
Glamour 

12 India
AD 
GQ
Traveller
Vogue

13 Italy
AD
Experienceis
Glamour
GQ
La Cucina Italiana
L’Uomo Vogue
Traveller
Vanity Fair
Vogue
Wired

14 Japan
GQ 
GQ Style
Wired
Vogue

15 Korea
Allure
GQ 
Wired
Vogue

16 Mexico /  
Latin America
AD 
Glamour
GQ 
Vanity Fair
Vogue

17 Middle East
AD
GQ
Traveller 
Vogue

18 Netherlands
Glamour
Vogue

19 Poland
Glamour
Vogue

20 Portugal
GQ 
Vogue

21 Romania
Glamour

22 Russia
AD
Glamour
GQ
GQ Style
Tatler
Vogue

23 South Africa
Glamour
GQ
GQ Style
House & Garden

24 Spain 
AD
CN Traveler
Glamour
GQ
Vanity Fair
Vogue
Vogue Ninos
Vogue Novias

25 Taiwan
GQ
Vogue

26 Thailand
GQ
Vogue

27 Turkey
GQ
La Cucina Italiana
Vogue

28 Ukraine
Vogue

29 United Kingdom
CN Traveller 
Glamour
GQ 
GQ Style
House & Gardens

Interiors
Johansens
Love
Tatler
Vanity Fair
Vogue
Wired
World of Interiors

30 United States  
of America
Allure
Architectural 
Digest
Ars Technica
Bon Appétit

CN Traveler
Epicurious
Glamour
GQ
GQ Style
Iris
Pitchfork
Self
Teen Vogue
The New Yorker
Them
Vanity Fair
Vogue
Wired

1
2

3 4

5
6 7

8

9

10

11

12

13
1415

16
17

18 19

20

21

22

23

24

25

26

27

2829

30

*print, digital and social followers
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Pages from the 2019 Cape Town sales brochure

“Incredibly insightful, 
informative and relevant for 

today’s luxury industry.” 

Chalhoub Group

“I was truly amazed about 
the variety of speakers and 

inspiring talks.” 

Christian Dior

“Excellent, informative, provoking 
and inspiring.” 

McArthurGlen Designer Outlets

“Good speakers and attendees 
plus very high-quality sponsors. 

A very good event!” 

YOOX NET-A-PORTER GROUP

“Extremely well planned, well run and very informative. I have 
already used information from several speakers in my presentations 
advising luxury brand presidents. Everything was perfect – from the 

venues to the compelling programming. Suzy assembles the best 
roster of speakers, finds the perfect venues and everything down  

to the last detail is thought through.”

The NPD Group

“Very positive. Great venue and 
food. Interesting topics and 

great for networking with the top 
people in the field.” 

NetJets

on the websites of  
23 international  

editions of Vogue

“Condé Nast’s unique expertise about 
luxury is real. The ability to network 

and bring talented designers, 
businesspeople and entrepreneurs 

together is a major plus.”

Tiffany & Co.

“The opportunities 
for networking 
were fantastic, 

the speakers were 
compelling and 

relevant.” 

Zappos Luxury 

“Impressive! Informative and a great 
time in such a beautiful setting.  
Met many inspiring individuals.”

Christie’s

CNILuxury.com       +44 (0)20 7152 347210

Companies that have attended in the past include organisations from every part of 
the luxury and fashion industry: 

Aeffe Group
Al Tayer Group
Almax
Américo Amorim 
Group
Anya Hindmarch
Apple
Albini Group
Beiersdorf
Berluti
BMW
Brioni
Bulgari
Burberry
Cartier
CBRE
CELINE
Central Group
Chalhoub Group
CHANEL
Christian Dior
Chloé

Christie’s
Chow Tai Fook
Deloitte
Dentons
Diageo
Dickson Concepts
Ermenegildo Zegna 
The Estée Lauder 
Companies
Facebook
Farfetch
Fendi
Forevermark
Giorgio Armani
Google
Goyard
Gucci
Havas
Hermès
Hongkong Land
Hyundai
Iguatemi

ImagineX Group
Instagram
Intesa Sanpaolo
Isetan Mitsukoshi 
JAB Holding
Jimmy Choo
Kering
Lane Crawford 
Joyce Group
Leuchtturm Gruppe
Lindberg
Linklaters
Loewe
Lotte 
Louis Vuitton
LVMH 
McArthur Glen 
Designer Outlets
Michel Dyens 
Missoni
Pernod Ricard
Pitti Immagine

Place Vendôme 
Qatar
Prada
Ralph Lauren
Richemont
Rolex
Rupert Sanderson
Saint Laurent
Salvatore 
Ferragamo
Samsung
Shinsegae
Shiseido
Siam Piwat 
Sony Electronics
Swarovski
Tiffany & Co.
Tod’s
Tory Burch
Unilever
Value Retail
YKK

ATTENDEE PROFILE

By attending, you will meet and network 
with some of the luxury and fashion 
industry’s major decision makers including: 
CEOs from major luxury and fashion 
brands; retailers; investment banks and 
private equity firms; marketing, branding 
and communications consultants; licensing 
and distribution partners; manufacturing 
partners and suppliers; luxury component 
suppliers; property developers and 
investors; consultants, and many other 
key parts of the international luxury and 
fashion industry.

Typical job titles of attendees

• Chief Executive Officer

• President/Chairman/Director

• Founder/Owner

• General Manager/Managing Director

• Partner

• Artistic Director/Chief Creative Officer

• Chief Operating Officer

• Chief Commercial Officer/  
Business Development Director

• Chief Digital Officer

• Chief Merchandising Officer

• Communications Director

• General Counsel

Geographic breakdown

Asia-Pacific 

20%

Africa and 
Middle East 

30%

North 
America 

10%

South 
America 

10%

Europe 

30%

6

2019 SPEAKERS INCLUDE…

Thomas 
Heatherwick 
Founder and  
Design Director, 
Heatherwick 
Studio

Hanneli Rupert 
Founder, 
Merchants  
on Long;  
Creative Director,  
Okapi

Abrima Erwiah 
Co-Founder,  
Studio 189

Precious Moloi-Motsepe 
Founder and Executive 

Chairperson, African 
Fashion International

Suzy Menkes 
Editor, Vogue 
International

Marco Bizzarri 
President  
and CEO,  
Gucci

Andrew Hunt 
Co-Founder,  

Aduna

Lupo Lanzara 
Deputy Chairman, 

Accademia Costume  
& Moda

Roberta Annan 
Co-Founder and 

Managing Partner, 
Impact Fund for 
African Creatives

Folake Coker 
Founder and 
Creative Director, 
Tiffany Amber

Greg Williams 
Editor, WIRED UK

Christopher 
Raeburn 
Creative Director, 
Christopher 
Ræburn

Omoyemi Akerele 
Founder and  

Executive Director, 
Lagos Fashion Week 

Yvonne Fasinro 
Founder,  

Adara Foundation 

Alessandro 
Bogliolo 
Chief Executive 
Officer,  
Tiffany & Co.

Johan Maree 
Co-Founder and 
Chairperson, 
Wildlife ACT

Angelica Cheung 
Editor-in-Chief,  
Vogue China

Joerg Zuber 
Managing Director, 

Opium Effect

Susan Akkad 
Senior Vice President, 

Local and Cultural 
Innovation,  

The Estée Lauder 
Companies

7

Further speakers will be confirmed 
and announced in the weeks 

before the conference. 

Please check  

CNILuxury.com  
for more details

Rosario Dawson 
Co-Founder,  
Studio 189

Sylvie Bénard 
Environment 
Director,  
LVMH

Wendy Yu 
Founder and CEO, 
YU Holdings

Jonathan 
Newhouse 
Chairman and  
Chief Executive,  
Condé Nast 
International

Nicolas Bos 
President  
and CEO,  
Van Cleef & Arpels

Rosario Perez 
Director, 
Kering Foundation

Laduma Ngxokolo 
Founder and 
Designer,  
MAXHOSA BY 
LADUMA

Micaela le  
Divelec Lemmi 
Chief Executive 
Officer,  
Salvatore 
Ferragamo

Jochen Zeitz 
Co-Founder,  
The B Team; 
Founder,  
Zeitz Foundation

Simone Cipriani 
Head and Founder, 

Ethical Fashion 
Initiative at the 

International Trade 
Centre

Uche Pézard 
Founder and  
Chief Curator,  

Luxury Connect Africa

Justine Schafer 
Creative Director,  

Cape Cobra 
Leathercraft

“Best I’ve ever attended. High quality networking. 
Inspiring young talent. Suzy Menkes is the ultimate 

authority and so warm to all of us.” 

BDA Partners

“Excellent speakers, very insightful and inspirational.”

Gucci Beauty

Requests the pleasure of your company  
at a private dinner

Tuesday, 9 April 2019 at 8.00pm
Sixth Floor, Zeitz Museum of Contemporary Art Africa, Cape Town

On the eve of the 2019 Condé Nast International Luxury Conference 

Suzy Menkes 
Editor, Vogue International

R.S.V.P. by Wednesday 27 March 2019 to Ellen Garlick: ellen.garlick@condenastint.com • Dress code: Cocktail

Please do not post this invitation on social media

The Tuk Tuk design for Lisbon 2018

Condé Nast Luxury Conference

mailto:paul%40getyourdrift.com%20?subject=Work%20enquiry
http://www.getyourdrift.com
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 Sponsor car sign

Pages from the sales brochure. The front cover features a debossed logo with a clear UV varnish applied

Party invitation. The pdf having hyperlinks for venue details and R.S.V.P address

 Sponsor car sign

http://www.getyourdrift.com
mailto:paul%40getyourdrift.com?subject=Work%20enquiry


8 paul@getyourdrift.com 01502 718 113 • 07503 299063 www.getyourdrift.com

Condé Nast Luxury Conference

Two of the many directional 
conference signs

Pages from the conference guide

Lisbon sessions notes: pictures and talks complied 
during the conference. Produced for download only 

to include hyperlinks and video interview links

mailto:paul%40getyourdrift.com%20?subject=Work%20enquiry
http://www.getyourdrift.com
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Some examples from previous years:

The Florence conference picture book 
in celebration of the first Condé Nast 
Luxury Conference in partnership with 
Swarovski

Front cover for the Oman sales brochure, 
featuring a gold foil band and detail

Directional sign from Seoul

Front covers for the Oman and Seoul 
conference books

Signs from food stations for the Seoul 
conference party

Directional signs for Oman designed 
with a domed top; the picture also 
features Suzy Menkes bunting and 
delegate badges

Directional signage for the Florence 
conference

Staging and podium sets for the  
Seoul conference

http://www.getyourdrift.com
mailto:paul%40getyourdrift.com?subject=Work%20enquiry
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CREATIVITY& 
CRAFTSMANSHIP 

SUMMIT

Fondazione Giorgio Cini, Venice
September 8-9

PRESENTED BY

AND

Creativity and 
Craftsmanship Summit

7-9 September 
2020

Homo Faber – Creativity and Craftsmanship Summit  •  Venice 2020 3

PRESENTED BY

AND
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CREATIVITY& 
CRAFTSMANSHIP 
SUMMIT

Miller Display
Roundel = 31mm

CREATIVITY& 
CRAFTSMANSHIP 

SUMMIT

DARK BLUE 
GOLD

FreightText Pro
Roundel = 31mm 

CREATIVITY& 
CRAFTSMANSHIP 

SUMMIT

CREATIVITY& 
CRAFTSMANSHIP 
SUMMIT

DARK TERRACOTTA 
STONE

I was asked to design the logo and develop a 
colour palette to be used for a new conference 
run by Condé Nast Luxuxry Conference in 
association with the Homo Faber Conference 
in Venice. The event was cancelled in 2020, 
again due to C-19. I produced the event 
sponsorship deck before being asked to 
design the logo and colour palette.

Creativity and Craftsmanship 
Summit 2020

mailto:paul%40getyourdrift.com%20?subject=Work%20enquiry
http://www.getyourdrift.com
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DARK BLUE 
STONE

DARK TERRACOTTA 
GOLD

C25 M30 Y100 K0
GOLD

C15 M25 Y40 K10 
STONE

C28 M16 Y37 K7 
SAGE GREEN

RACING GREEN 
SILVER

RED 
GOLD

DEEP PURPLE 
SAGE GREEN

C0 M0 Y0 K30 
SILVER

DARK BLUE 
GOLD

DARK TERRACOTTA 
STONE

C25 M30 Y100 K0
GOLD

C15 M25 Y40 K10 
STONE

C28 M16 Y37 K7 
SAGE GREEN

RACING GREEN 
SAGE GREEN

RED 
STONE

DEEP PURPLE 
SILVER

C0 M0 Y0 K30 
SILVER

The Homo Faber 2018  
event attracted

62,500
visitors

from all over the world to 
Fondazione Giorgio Cini, 

Venice, Italy

2. Map of Homo Faber

About the Summit

The Creativity and Craftsmanship Summit will be an opportunity for you to join 
Condé Nast and the Michelangelo Foundation in sparking a global conversation  
on the future of the craftsmanship industry.

• In an exclusive forum, 180 hand-
invited guests will experience the 
value craftsmanship brings to 
transportation, fashion, interior 
design, art restoration, luxury goods 
and simple everyday objects.

• Partners, summit guests and 
speakers will have the opportunity 
to privately experience the Homo 
Faber Exhibition and meet more 
than 90 artisans, hand picked for 
their unique artistry, working live on 
site, demonstrating their fascinating 
skills and technique.

• The summit co-chaired by Suzy 
Menkes and Hanneli Rupert, will 
focus on exploring the power of 
technology, craftsmanship, creativity 
and sustainability.

• The event will end with a stunning 
dinner, to connect further with those 
shaping this precious industry.

Homo Faber places the human figure at 
the centre.

PRESENTED BY

AND

Homo Faber – Creativity and Craftsmanship Summit  •  Venice 2020 3

“In a world where machines are eliminating 
jobs every day and artificial intelligence is in the 

process of transforming our lives, it is vital to 
recognise exceptional and uniquely human talent 
and its potential to provide balance and beauty.”

Johann Rupert, Co-Founder, Michelangelo Foundation; 
Chairman, Richemont

PRESENTED BY

AND

Homo Faber – Creativity and Craftsmanship Summit  •  Venice 2020 11

Commercial and  
sponsorship enquiries

Clare Casey 
Head of Partnerships 

Email: clare.casey@condenast.com

Telephone: +44 (0)20 7152 3289

Mobile: +44 (0)7778 647 511

Charlotte Bamsey 
Conference and Sponsorship Executive

Email: charlotte.bamsey@condenast.com

Telephone:  +44 (0)20 7851 1961

Mobile: +44 (0)7818 792 283

The colour palette/colour combination to be used

http://www.getyourdrift.com
mailto:paul%40getyourdrift.com?subject=Work%20enquiry


Vogue Café

Developing the Vogue Café adverts and resizing 
them for different markets around the world.
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FeedStock

I developed the existing format to design several 
product brochures, PowerPoint deck and social 
media banners. I also introduced many more icons 
to be used in the web and print applications.
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Synapse

Synapse A4 Brochure[8].indd   1 10/12/2019   10:15

Cortex

Cortex A4 Brochure[3].indd   1Cortex A4 Brochure[3].indd   1 15/01/2020   10:3615/01/2020   10:36

The Relationship Analytics Platform
A TECHNICAL INTRODUCTION

POWERING SMARTER DECISIONS ™

mailto:paul%40getyourdrift.com%20?subject=Work%20enquiry
http://www.getyourdrift.com
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Sub-title
Core Benefits

Slides taken from the new deck template

http://www.getyourdrift.com
mailto:paul%40getyourdrift.com?subject=Work%20enquiry


Telegraph Conferences

Designing a range of 16-page brochures, 
incorporating new graphs and infographics.

16 paul@getyourdrift.com 01502 718 113 • 07503 299063 www.getyourdrift.com
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Agilegene

Starting from the initial logo design for Agilegene and 
the umbrella company Acorn Associates, I designed 
the stationery sets, brochures, adverts and exhibition 
signage. I also designed the ‘on-screen’ buttons and 
screens for the software for the machinery touch  
screen interface.

18 paul@getyourdrift.com 01502 718 113 • 07503 299063 www.getyourdrift.com
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20:24.52
Actual Temp

14.3ºC
Target Temp

95.0ºC
PM

Sales brochure for another line of equipment A range of ‘on-screen’ buttons designed for the touchscreen for a thermal cycler machine

mailto:paul%40getyourdrift.com%20?subject=Work%20enquiry
http://www.getyourdrift.com
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Falconbury and  
Management Forum

Up until early 2020 I designed the sales brochures and 
other related marketing material for Falconbury and 
some for Management Forum business training courses. 
Mainly using multiple layered artwork to produce the 
front cover images. 
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What all European patent attorneys need to know

• Legal framework 

• Claim construction 

• US patent prosecution practice  
and procedure 

• The written description, enablement 
and best mode requirements 

• Definiteness 

• Statutory subject matter 

• Novelty and prior art 

• Obviousness 

• Provisional and continuing 
applications 

• Restriction practice and obviousness 
– type double patenting 

• USPTO programs 

• Patent Law Treaty implementation 

• Duty of candor 

• Infringement 

• Patent litigation and damages

‘Comprehensive update on  
US patent practice by 
knowledgeable speakers in an 
interactive atmosphere.’ 
Marijke Hogenbirk, Shell International B.V. 

‘Great overview, excellent speakers 
with comprehensive knowledge.’ 
Peter Atzmüller, voestalpine Stahl GmbH 

‘Speakers were excellent.’ 
Paul Van Helvert, Wageningen UR 

‘The speakers were very direct  
and the course was interactive; 
never for a minute lost interest.’ 
Asteria Zitrou, Pharmathen

BOOK  

BEFORE 

9 April 2020  

and SAVE £200/€280!

Key topics covered:

TH
IS

 C

OURSE QUALIFIES FO
R

• CPD HOURS •

12.5

12.5 suitable CPD hours for 
practising lawyers

EXPERT TRAINERS: 

Nicole Reifman and James V Suggs 
McDonnell Boehnen Hulbert & Berghoff LLP, Chicago

US Patent Practice  
11-12 June 2020 • 3-4 December 2020  London

An intensive and highly interactive two-day seminar

Includes: Discussions on US patent law and strategies and  
tactics for patent prosecution at the US Patent Office

7991 US Patent Office -A4.qxp_US Patent Office  04/02/2020  07:36  Page 1

12 suitable CPD hours for HR 
professionals and line managers

Raise your knowledge of the latest laws and best practice for recruiting overseas 
nationals and learn how to integrate them effectively into your current workforce

Past delegate praise for our lead 
speaker, Jocelyn Hughes: 

‘Jocelyn was totally amazing. Her 
delivery, pace and knowledge were 
second to none and she made time 
to answer all questions thrown at her.’ 
Cliff Knott, Shire Leasing Plc 

‘I liked the way that Jocelyn 
presented the course and how she 
gave real-life examples.’ 
Jane Stockley, UK Changes 

‘Jo made the course interesting and 
was very thorough.’  
Suzanne Glenie, Alston Garrard & Co Ltd

During this two-day programme you will: 

• Explore the areas of law that impact on the legal recruitment 
of overseas workers 

• Ensure you are complying with the latest laws and best 
practice for employers 

• Get to grips with the new immigration system post 2020 
• Understand the pitfalls when recruiting and how to avoid them 
• Share practical implementation issues with other professionals 
• Review your current recruitment policies and procedures 
• Assess your onboarding practices and their effectiveness  

in today’s challenging climate 
• Participate in practical exercises and discussion sessions

BOOK  

BEFORE 

8 April 2020  

and SAVE €200/£280!

Recruiting a High 
Performance Global 
Workforce Within the Law 
9-10 June 2020 • 4-5 November 2020  London

An intensive and practical two-day programme  
for HR professionals and line managers

12TH
IS

 C

OURSE QUALIFIES FO
R

• CPD HOURS •

In association with

NEW EVENT

8015 Recruiting a High Performance Global Workforce Within the Law -A4 NEW.qxp_Drafting in English  24/01/2020  12:35  Page 1

Drafting and Negotiating
Clinical Trial Agreements
5 November 2019 • 12 May 2020 London

A concise one-day seminar

Key topics covered in this intensive and
interactive seminar:

• Overview of the legal/policy landscape as it affects the
terms of clinical trial agreements

• The typical clauses that make up a clinical trial agreement

• How to recognise and tackle key commercial and
regulatory issues that arise

• Drafting and negotiating techniques to minimise disputes
and maximise efficiency

‘A concrete and effective overview of CTAs.’
Suzanne Alizart, Contracts Manager, University of Leicester

‘Overall, the course was very good and well worth doing.
The speakers were good and knowledgeable. The venue,
format and layout of the course were also very good, 
with an atmosphere and environment for open discussion
and learning. The course content was excellent.’
Phill Hunter, CGX Training (trading as Clinnovate Ltd)

‘Very informative, good coverage, content 
was comprehensive.’
Drew Stafford, Contracts Associate, Quotient Clinical

BOOK 

BEFORE

24 Septem
ber 2019

and SAVE
£100/€140!

In association with

6TH
IS

 C

OURSE QUALIFIES FO
R

• CPD HOURS •

Six suitable CPD hours for lawyers
drafting clinical trial agreements

Drafting & Negotiating Clinical Trial Agreements[2H 2019].qxp_Clinical Trial Agreements  12/07/2019  08:36  Page 1

A two-day intensive workshop on best practice
and key duties of an effective HR adviser

NUMBERS
LIMITED

Book early to avoid
disappointment

BOOK 

BEFORE

3 Septem
ber 2019

and SAVE
£200/€280!

A practical two-day programme

The Role of an Effective
HR Adviser
16-17 October 2019 • 14-15 May 2020 London

During this programme you will:

• Understand the importance of the HR
adviser role to your business

• Manage staff performance and understand
the links to overall business success

• Develop and implement formal policies 
and procedures and learn to effectively
communicate these to key stakeholders

• Identify training opportunities to support
career progression and understand how 
this affects the bottom line

• Consider the implications of Brexit on HR

‘Excellent, enjoyable, inspiring and informative.’  Clare Render, The Entertainer

‘Very well paced and a good coverage of all areas.’  Tamsin Trent, Envitia Ltd

‘Extremely helpful. Very thorough and clear presentation. 
Jocelyn has so much knowledge.’  Bryony Revell , British Library

‘Speaker was great – her wealth of experience on 
the subject was fantastic.’  Hayley McCann, Suzuki (GB) Plc

‘…it is clear that her facilitation and coaching skills are excellent. 
Jocelyn has a breadth and depth of experience that clearly shines
through… The fact that Jocelyn can draw on her past experiences 
really brings the learning to life, this enhances the experience for her
participants. Jocelyn has a strong commercial and strategic focus that
encourages participants to see the difference that HR can make within 
an organisation.’ Lisa Quirke, Senior Learning and Development Consultant, KCOM Group 

11TH
IS

 COURSE QUALIFIES FOR

• CPD HOURS •

.5
In association with

The Role of an Effective HR Adviser [2H 2019].qxp_Effective HR Advisor  31/05/2019  15:35  Page 1

A two-day intensive workshop

Achieve excellence as an HR business partner and enhance your ability
to deliver a positive impact and support across the whole business

During this highly experiential two-day 
programme you will:
• Explore the role of the HR business partner in the context of the

organisation and the challenges presented by Brexit

• Practise the application of the principles of good internal 
consulting skills

• Understand how to support and influence the organisational 
change agenda

• Identify how the role of business partner adds value to the organisation 

• Adopt a useful framework to help support line managers resolve and
implement good people decisions 

• Identify what needs to be done differently to bring the HR business
partner role to life

• Map the profile of the HR business partner and identify your personal
development actions

‘Excellent, thought-provoking and insightful course.
Has enabled me to reflect on my own practice, and
how I can improve areas to develop myself and the
business. Sheila is exceptionally knowledgeable
and brings humour into HR which is great.’
Melanie Ganderton, HR Service Manager, Hoople Ltd

‘Excellent course. Well organised, good group of
people willing to share ideas. Fantastic presenter.’
Lindsey King, Flint Group UK Ltd

‘A thought-provoking and highly relevant course.
Sheila’s knowledge and experience was insightful
and added to the benefit of the course.’
Jenna Blood, HR Business Partner, Bespak Europe Ltd

‘Great flow of information. Sheila was fantastic 
at opening up dialogue within the group which 
was invaluable.’
Ann McKillop, HR Adviser, Henderson Group

BOOK 

BEFORE

3 Septem
ber 2019

and SAVE
£200/€280!

Developing High Performance
HR Business Partner and
Consulting Skills 
13-14 November 2019 • 12-13 May 2020 London

11TH
IS

 COURSE QUALIFIES FOR

• CPD HOURS •

.5
In association with

Developing High Performance HR Business Partner Skills [2H 2019].qxp_High Performance HR  31/05/2019  14:46  Page 1

Falconbury and Management Forum
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Falconbury and Management Forum

Leading providers in

Management Skills for Business

ELEVEN ESSENTIAL MANAGEMENT SKILL COURSES • 2018-2019

Group discounts are available upon re
quest 

Please contact custo
mer se

rvic
es fo

r details

2 For more information   w: management-forum.co.uk   e: info@management-forum.co.uk   t: +44 (0)20 7749 4730

Powerful Negotiation Skills
24-25 SEPTEMBER 2018 | CAVENDISH HOTEL, LONDON 

This two-day workshop 
is for those new to 
negotiations or for those 
who wish to refresh and/
or enhance their existing 
negotiation skills. The 
workshop will be highly 
interactive and will operate 
through a mix of lectures, 

exercises and case study scenarios.

The intention of this workshop is to familiarise 
you with the essential components of effective 
negotiation skills. By the end of the workshop 
you will be able to:

• Understand why win/win is the only 
sustainable relationship strategy in today’s 
difficult economic conditions

• Recognise your own existing negotiation 
styles and learn some alternative  
effective styles

• Plan for an effective negotiation

• Explain the phases of the negotiation process

• Use interpersonal and communication skills 
to enhance your success in negotiations

Who should attend?

This course will be suitable for anyone in 
negotiation, who wishes to enhance or refresh 
their current negotiation skills. The skills 
covered during the workshop will be relevant to 
those who do external negotiations with clients 

and suppliers as well as those who negotiate 
with internal colleagues and other departments.

Outline programme

• Objectives of the course 

• Discussion of the two major pre-requisites 
for a successful negotiation

• What is your current negotiation style? 

• Win/win does not mean give in

• Negotiation planning

• Understand the phases of a negotiation 

• A brief outline of the negotiation model of 
principled negotiation

• Case study – role play of a  
negotiation scenario 

• Feedback of results and outcomes of  
each negotiation 

• Closing remarks including major learning 
points from the day

Expert presenter

Geoff Marsh.  
See page 12 for biography details.

Full price £1199 21679 US$1870

EARLY BOOKING DISCOUNT AVAILABLE!
Visit management-forum.co.uk for details 

All prices are subject to 20% VAT

Working with 
Emotional Intelligence
8 OCTOBER 2018 
5 APRIL 2019  
REMBRANDT HOTEL, LONDON

In today’s competitive 
workplace, we are not only 
being assessed on our 
technical skills, but also by 
how well we understand 
and handle ourselves 
and relate to others – our 
emotional intelligence. This 
course will provide you with 

the skills to become more self aware and be 
able to communicate, influence and motivate 
internal and external relationships. You will learn 
how to build a better rapport with individuals, 
how to read and interpret emotions and handle 
situations more effectively in the workplace. 
The course is a highly interactive combination 
of theory, activities and exercises, and practical 
application working on real life scenarios.

It will help you:

• Understand key emotional intelligence skills

• Learn how to build better rapport and handle 
situations more effectively

• Increase your self-awareness and come 
across with positive impact and influence

• Maximise your assertive voice

‘Excellent’
Louise Reynolds, Quality and Compliance Manager, McFT

1 2

4 For more information   w: management-forum.co.uk   e: info@management-forum.co.uk   t: +44 (0)20 7749 4730

Mindfulness in the Workplace
12 OCTOBER 2018 • 29 APRIL 2019  |  REMBRANDT HOTEL, LONDON

This interactive one-day 
course will provide an 
introduction to mindfulness 
and encourage new ways 
of thinking and working, as 
well as help you relate to 
stress and problems in a 
different way.

Mindfulness could be defined as ‘paying 
conscious attention to the present moment, in  
a non-judgemental manner’.

Mindfulness has its roots in Buddhism, but the 
modern form was developed by Dr Jon Kabat 
– Zinn at the University of Massachusetts, who 
developed a programme called Mindfulness – 
Based Stress Reduction (MBSR).

It is now practised in many areas of society and 
is being increasingly recognised for it’s benefits 
in the workplace, with positive effects on health, 
efficiency and productivity. Studies have shown 
that mindfulness is fundamentally connected to 
many aspects of workplace functioning, and in 
particular is associated with key area such as:

• Wellbeing, resilience and stress 
management

• Improved relationships, creating more 
effective team working

• Performance – including positive effects  
on leadership, decision-making, creativity 
and innovation

Who should attend?

This course is suitable for anyone who wants to 
learn more about mindfulness and how it can be 
of benefit in the workplace. It will be useful for 
those who would like to maintain consciousness 
of their present moment, learn how to cope 
with stress effectively and become more aware 
of their surroundings to improve team work, 
creativity, decision-making and relationships.

Outline programme

• What is mindfulness?

• The benefits of mindfulness

• Mindfulness as a tool for coping with stress

• Non-judgemental awareness and working 
with negative thoughts

• Meditation, the basis of mindfulness – raising 
our internal and external awareness

• Being present

• Exploring the senses

• The dangers of multi-tasking – ‘The art of 
doing twice as much as you should half as 
well as you could’

• Practical activities to help develop 
mindfulness

• Personal mindfulness plan

Expert presenter

Geoff Marsh.  
See page 12 for biography details.

Full price £599 2839 US$934

EARLY BOOKING DISCOUNT AVAILABLE!
Visit management-forum.co.uk for details 

All prices are subject to 20% VAT

‘Interesting, good pace, lovely venue. Good 
balance between serious and light hearted’
Alison MacGregor, Occupational Health Advisor,  
Uniper UK Ltd

4

All courses are available in-house and 
can be tailored to your specific needs. 
With over 600 trainers, practitioners and 
experts across a huge range of fields, we can provide 
the training you need, where you need it, when you 
need it, and at a price which suits your budget. Our 
approach to tailored learning and development 
consists of designing and delivering the appropriate 
solution for each client.

To get a FREE consultation and to find out how we 
can work with you please call Aleksandra Beer,  
our in-house training expert, on: +44 (0)20 7749 4730 
or email: inhouse@management-forum.co.uk
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The Manufacturer

I designed various assets from adverts, Twitter cards 
brochures and reports, based on existing guidelines; 
sourcing and creating appropriate images for each.
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IBC Informa

I designed event logos, brochures, adverts and course 
catalogues for IBC Informa Maritime, Oil & Gas and the 
Telecoms Academy.
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Thorogood Publishing

I’ve worked with Thorogood Publishing for some 
time now, designing a range of business, local 
interest and self-published titles.
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10-12 Rivington Street, London EC2A 3DU
www.thorogoodpublishing.co.uk

The disappearance of an Englishman in Southern 
France is investigated by Avignon’s answer to 
Maigret, Commandant Ruppert, who delves into 
the lives of those connected with the missing man.

Set in 2006 in St Rémy de Provence, with the 
location itself as much a character as those he 
interviews, Ruppert is given the case to solve after 
a false start by the local police.

Neil Thomas, the author, has also written the 
novels, All Through the Night, a Welsh western 
rooted in the 1790s, Keeping the Lid On, a dark 
story set in a small private school in the early 
2000s, and Spy Without a Cause, set in Hong 
Kong, Manila and Singapore in the 1980s.

NEIL THOMAS
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10-12 Rivington Street, London EC2A 3DUwww.thorogoodpublishing.co.uk

NEIL 
THOMA
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SPY WITHOUT A CAUSE
With a background of corruption and tax avoidance, 
this intricate novel is set against events in the early 
1980s in Britain’s Hong Kong, the Manila of Marcos 
and Lee Kuan Yew’s Singapore.A young publisher is confronted with personal greed, 

kleptocracy, espionage and murder as matters move, 
Eric Ambler style, out of his control.Neil Thomas, the author, has also written the novels 

All Through the Night, a Welsh Western rooted in the 
1790s, and Keeping the Lid On, a dark story set in a 
small private school in the early 2000s.
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