


FB Ad Templates For Seminars & Workshops 

 

Seminars, workshops and training industry is an interesting one because it 

requires the leads to fill in their details. For the seminar and training 

industry, it’s a little different because it requires the leads to attend it in 

person.  

With this as a challenge the way a seminar or workshop ad is written is 

different because it must make them want to attend the seminar. 

Seminar and workshops that are run by individual speakers are different 

than those run by corporate or government entities because these entities 

don’t have to do marketing, instead they can just send their staffs.  

Seminars run by individual speaker has a lot of marketing involved and FB 

Ad is one of the more important marketing techniques used. 

The FB Ad templates given are by famous speakers where you can see 

how they made their ad and their focus was and how they interact with their 

leads. Another thing to note is these templates are also to have been 

proven to bring in at least 6-7 figure in sales for these speakers. 

  



FB Ad Templates #1:  

 

 

 

  

Here, you can see it starts by 

asking questions, which is good 

because it makes everyone who 

sees this ad will ponder the 

questions. But it directly went 

into the workshop details and 

this is a wasted opportunity 

because it’s possible to tell a 

short start before introducing 

the workshop. 

This is a good picture because it 

reflects the workshop by 

showing the speaker and the 

topic of the workshop but also 

make sure that the text in the 

image is les than 20%. Use this 

tool to check: 

https://www.facebook.com/ads/

tools/text_overlay 

https://www.facebook.com/ads/tools/text_overlay
https://www.facebook.com/ads/tools/text_overlay


FB Ad Templates #2: 

 

  

This post is like a story. It starts 

by telling the hardships faced by 

the speaker. 

Then it goes to talk about the 

failures and doubt she 

encountered. 



 

  

She moves on to the 

solution/method she found to 

achieve success. 

Talks about the company and 

introduces the seminar plus lists 

out the benefits of the seminar. 



 

  

Showing credibility of the 

company to encourage trust and 

a link to encourage fast action. 



FB Ad Templates #3: 

 

  

Here, after the problem has been 

stated, the gravity of the 

situation is amplified because 

this is a real problem and it 

effects real people, this is done 

to showcase why the leads 

should keep on reading. 



 

 

An introduction to the workshop 

offered is done with talking 

about what the workshop is 

about and how the lack of digital 

marketing is affecting business 

owners. 

The link is repeated twice, this is 

done so to encourage fast action 

because not everyone will read 

all the way to the end. 

Here the Headline reiterates the 

workshops while the Sub-

Headline provides a bit more info 

regarding the workshop. Using a 

learn more button help increase 

the conversion. 



FB Ad Templates #4: 

 

  

A controversial headline is also 

eye-grabbing. The headline 

opens a problem that is relevant 

to workshop. 

Emphasizes on the importance 

digital marketing as it’s the topic 

of the workshop then goes on to 

introduce the video and the 

workshop. A link to encourage 

fast action is included as well. 



 

  

Talks about how the workshop is 

free and give a reason to justify 

why it’s free. 

Another link is as the call to 

action is here and this helps 

because there’s more than one 

link throughout the post. 

Using a video helps to 

communicate with the audience 

better because to them there is 

more value in paying attention 

to the post. 



FB Ad Templates #5: 

 

  

By using bold text, you highlight 

a message, but this is done rarely 

because it creates a lack of 

synergy in the Ad copy. 

Here as well, you can see the call 

to action link to repeated to 

encourage fast action. 

Another thing is by putting a list 

with emoji helps leads to see the 

benefits of the program better. 

Just remember not to put too 

many emojis. It’s recommended 

to put less than 10 emoji and the 

lesser the better because 

nowadays too many emoji makes 

the ad copy distracting. 



 

  

The image used here has nothing 

to do with the program offered 

but it shows a rush to obtain 

something and this picture will 

create that sense of rush in the 

leads to sign up. 



FB Ad Templates #7: 

  

  

Here, it’s about learning a 

language and the ad copy is 

direct and the list of benefits is 

helpful to understand what the 

training provides. 



FB Ad Templates #8: 

 

The carousel images here were 

used to showcase the results of 

the speaker and company. This is 

acceptable as long as its only 3 

images in the carousel. 


