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Nebraska Broadca■tere Aeeociation 

KOLN-TV/KGIN-TV SCHOLARSHIP 

PAUL JENSEN, KOLN-TV/KGIN-TV, 
presents scholarship to MARCIA 
HIGGINBOTHAM, daughter of Mr. 
and Mrs. Willie Higginbotham, 
North Platte. 

SCHOOL OF JOURNALISM SPECIAL 
BROADCASTING SCHOLARSHIP 

(anonymous donation) 

DR. LARRY WALKLIN, NU School of 
Journalism, presents scholarship 
to RAY DEPA, son of Mr. and Mrs. 
M. Depa, Omaha. 

UNIVERSITY OF NEBRASKA 
SCHOOL OF JOURNALISM 

SCHOLARSHIP WINNERS 

NEBRASKA BROADCASTERS ASSOCIATION 
FRESHMAN SCHOLARSHIP 

ANDY ANDERSEN, KNLV, Ord, 
presents scholarship to 
RICHARD JANDA, son of Mrs. 
Florence Janda, Ord. 

BEEF EMPIRE STATIONS FRESHMAN 
SCHOLARSHIP 

HOLLIS FRANCIS, WJAG, presents 
award to ROBERT BRUMMELS, son 
of Mr. and Mrs. Gilbert Brumm.els, 
Hartington. 



Nebraska Broadcasters Aaaociation 

STUART STATIONS SCHOLARSHIP 

CATHY CLEVELAND, daughter of 
Mrs. L. W. Cleveland, Lincoln, 
is presented scholarship by 
DR. LARRY WALKLIN, NU School 
of Journalism. 

KLIN ACTION NEWS FRESHMAN AWARD 

MARC HCMARD, KLIN, awarded 
scholarship to RON ROMERO, son 
of Mr. and Mrs. Frank Romero, 
Lincoln. John King accepted 
award for Romero who was not 
present . 

Awards banquet was held in Lincoln 
on Saturday evening, May 10, 1969. 

KOLN-TV/KGIN-TV SCHOLARSHIP 

LINDA BALDWIN, daughter of 
Mr. and Mrs. Roger Baldwin, 
Mitchell, South Dakota, re
ceives award from PAUL JENSEN, 
KOLN-TV/KGIN-TV . 

NORRIS HEINEMAN MEMORIAL 
SCHOLARSHIP 

(Norris Heineman was a former 
employee of WJAG, Norfolk, 
and at time of his death was 
on staff of KUON-TV, Lincoln) 

JANET MAXWELL, daughter of Dr. 
and Mrs. P. J. Maxwell, receives 
award from NANCY EATON, winner 
last year. 
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Nebraska Broadcasters Association 

KWBE 
KICX 
KNCY 
KEYR 
KSID 

BRING 
'EM 
BACK 
ALIVE! 

AK-SAR-BEN 

aJueA 
CONG RAT UL AT IONS to the 

following Nebraska stations 
celebrating anniversaries: 

Beatrice June 12, 1949 
McCook June 23, 1961 
Nebraska City June 29, 1959 
Scottsbluff June 15, 1961 
Sic1.ney June 2, 1952 

* * * * * 

The American Automobile Association and its affiliated clubs are 
again sponsoring a "Bring 'Em Back Alive!" campaign this summer. 

The program, to be launched with the Memorial Day weekend, will 
provide broadcasters with on-the-spot traffic and tourism reports 
for motorists that should be helpful in seeing that all of us 
"Bring 'Em Back Alive~" 

AWARDS It will soon be time to submit your entry for the 1969 
Ak-Sar-Ben Connnunity Service Awards that will be presented 

at the State Convention in Grand Island in September. With details of 
many public service efforts completed during National Radio Month in May 
still fresh in your mind, now is the time to start planning your entry 
for this year. Entry forms will be sent to you in July. Amos Eastridge 
and Bob Thomas are working on a special program to explain and dramatize 
this program at the time of the convention presentation. Below is a 
listing of the 1968 entries: 

RADIO: 
1. KNEB 

2 • KCSR 

3. KLIN 

4 . KOGA 

5. KHUB 

6. KBON 
7. KFOR 
8 . KBRL 
9 . KMMJ 

10 . KOLT 

11. KRGI 
12. KTNC 

13. wow 

14. KLMS 

TELEVISION: 
1. KUON-TV 
2, KOLN-TV 
3. WOW-TV 
4. KMrV 

Scottsbluff - Increases In-Depth Discussion of Current 
Local Issues. 

Chadron - Lends Its Hand to Jaycees to Finance Miss 
Chadron Pageant. 

Lincoln - Promotes Traffic Safety By Broadcasting Rush
Hour Traffic Reports. 

Ogallala - Capitalizes on Late Night TV Remark to 
Publicize Town. 

Fremont - Alerts Conmrunity To Dangers of Fire and Enhances 
Fire Department Status, 

Omaha - Teaches Broadcast Journalism to Minority Members. 
Lincoln - Lincoln Launches Operation Crime Stop. 
McCook - Comes to the Rescue of Business Connnunity. 
Grand Island - Brings Classical Music to Area on Year-

Round Basis. 
Scottsbluff - Saves Trout Stream and Adds Recreation 

To Connnunity. 
Grand Island - Pays Tribute to Men in Vietman and Families. 
Falls City - Increases Citizen Interest in Candidates 

and Issues. 
Omaha - Gives Thanksgiving Progrannning Special Patriotic 

Approach From the Young. 
Lincoln - Narrows the Generation Gap with Teens Talking 

to Teens. 

Lincoln - Brings State Fair Highlights to Entire State. 
Lincoln - Sponsors Public Service Project Contest. 
Omaha - Youth Project. 
Omaha - Provides Central Information for Job Hunters. 

* WINNERS TAKE FIVE MINUTES ... NOW ... TO PICK YOUR PROJECT! 
-4-
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MondaJMcn,o from Sc-Ott Y-0ung, broadcast supervisor, Leo Burnett Co., New York 

Some basics about broadcasting 

A recent issue of a national magazine 
contained a feature-story about a new 
approach to sex education at the Uni
versity of Minnesota. I certainly learned 
a great deal. Students are trained to 
say, over and over and out loud, the 
vocabulary of sex. Correct anatomical 
terms. Functions. Procedures. The sup
position is that articulation of these 
words helps de-fuse the aDJt.ieties and 
tensions and exorcise thf -vils they 
represent. 

This might be a sound idea. It oc
curs to me we could play a similar game 
and bum into our consciousness today's 
conference theme: Broadcasting is a 
business. It's possible many of you have 
been oriented toward educational broad
casting and you find the idea of com
mercial broadcasting to be strange, pos
sibly even slightly distasteful. 

Well, I won't go through the peda
gogical calisthenics of actually having 
you repeat these phrases out loud, but 
please try rolling them silently around 
inside your heads, and test your own 
reaction. Think of me as your friendly 
group-therapy leader; I will be your 
human Teleprompter, and let's see what 
happens. 

First, a _few simple words: Profit. 
Competition. Advertising. Reputation. 

This doesn't seem too paniful yet; let's 
move along to the next plateau, and 

, try some phrases: Buying and selling. 
I Mass production. Mass selling. Free 
enterprise. Free speech. Free choice in 
a free market. Employe benefits. Con
sumer benefits. 

If any of you are starting to feel 
dizzy perhaps you should lie down, 
close your eyes, put a cold compress on 
your heads, and keep very calm while 
the rest of us try some complete sen
tences; negative ones, first: 

Without profit no business can long 
survive. 

Money necessarily represents neither 
virtue nor sin; money is neutral. 

It is not evil to make a profit. 
Some positive statements, now: 
We live in a capitalistic society. 

i Even schools and churches need and 
use money to survive. 

· · An important part of our society is 
· based on buying and selling. 
. It is a point of personal pride to pay 
debts exactly as it is a challenge to per
sonal character to pledge your word. 

Profit is confirmation that people find 
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* * * * * * 

a product or service useful. 
Broadcasting becomes a business 

when it accepts advertising. 
Broadcasting is communicating to 

many people at one time. 
Advertising is selling to many people 

at one time. 
Advertising is related to the events 

of the real world. 
Commercial broadcasting contributes 

to the well-being of our economic sys
tem and the prosperity of a free nation. 

I've made no reference to the im
portance of "communications" in the 
world today. 

You are students of broadcasting; it 
would be superfluous. Say to yourself 
your own favorite statement about com
munication. 

Let's conclude with two quotations. 
The first is from Thomas Jefferson who 
seems to give equal importance to three 
concepts-"Our lives, our fortunes, and 
our sacred honor ... . " Now there is 
an idealistic philosopher who has no 
objection to mentioning "money" and 
"scared honor" in the same breath. 

And the second, from George Bernard 
Shaw, in "Major Barbara": "Money is 
the first need, and poverty the vilest sin, 
of man and society." 

Well, that's enough--our session is 
over for today. 

I hope that frank preliminary mention 
of money will help to take some of the 
sting out of having to equate gross ma
terial considerations with the art of 
broadcasting. These concepts are direct
ly addressed to the theme, "broadcast
ing is a business"; they say out loud 
that broadcasting and advertising have 
a great deal in common as molders of 

public opinion. 
Neither broadcasting nor advertising 

remains static for long; they are always 
changing in approach, in point of view, 
in imagery, in suggesting ideas beyond 
those explicitly stated, in seeking new 
ways to look at old ideas and established 
ways of doing things, to move out con
tinously in new directions. A current 
advertising precept is: Anyone who 
seeks comfort in the familar assures his 
obsolescence tomorrow. 

Surely broadcasting entertainment re
ceives continual stimulation from the 
novel techniques and approaches cre
ated and developed by advertising in its 
restless search for refreshing, revealing 
ways of reaching potential flesh-and
blood customers. 

It's a common experience to hear 
people say the commercials on televi
sion are better than the surrounding 
program material. 

I know of no one foolhardy--or 
ignorant--enough to claim either broad
casting or advertising to be without 
imperfection. Both businesses parade 
their virtues and their sins right out in 
the open for everyone to hear and see 
and evaluate. 

The results are vigorously examined, 
partly by those inside the fraternity, 
partly by outsiders, in the print medium, 
in the trade press, on the air, in per
sonal conversation, and sometimes be
fore congressional committees. 

There is clear evidence the public de
sires both advertising and broadcasting 
to remain viable forces, continually re
sponsive to the nature of the world 
about us and to the genuine needs of 
contemporary life. 

Scott Young is broadcast supervisor, Leo 
Burnett Co., New York. Over the past nine 
years, Mr. Young has also served in Chicago 
with Burnett. Before he joined Burnett, Mr. 
Young was in TV as a director at WTMJ-TV 
Milwaukee, KNBC(TV) Los Angeles and 
WBBM-TV Chicago. Mr. Young adapted for 
this article an introduction he gave this 
spring to a section on "Advertising: a Case 
History" at the International Radio & Tele
vision Society's college-faculty conference in 
New York. 

BROADCASTING, June 9, 1969 
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