
T
he Central Bank of 
Niger ia  (CBN ) on 
Tuesday signalled its 
intention to continue 
with policies that have 

narrowed the spread between 
the interbank and black market 
naira-dollar rates as it kept its 
benchmark monetary policy rate 
(MPR) on hold and warned off 
currency speculators.

Nine out of ten members of 
the Monetary Policy Committee 
(MPC), voted to keep the MPR 
at 14 percent, the Cash Reserve 
Ratio (CRR) unchanged at 22.5 
percent, Liquidity Ratio at 30 
percent, as well as the asymmet-
ric corridor around the MPR at 
+200 basis points and -500 basis 

L-R: Sumbo Olusoga, executive secretary, Bank Directors Association of Nigeria (BDAN); Steve Omojafor, president/governing 
council member, BDAN/non-executive director, Zenith Bank plc; Funmi Oyetunji, secretary/member, governing council, BDAN and 
non-executive director, Ecobank plc; Nnamdi Okonkwo, managing director/chief executive officer, Fidelity Bank plc; Foluke Abdul-
razak, member, governing council, BDAN, and Lekan Jinadu, governing council member/representing NDIC, when the governing 
council members of BDAN paid a courtesy call on the CEO, Fidelity Bank, at the bank’s Corporate Head Office in Lagos, yesterday.

CBN vows FX convergence 
as rates kept on hold

Continues  on page 2
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Lack of public water sup-
ply in Nigeria has led to 
the growth of many bot-
tled water firms, with the 

market hitting N938.6 billion.
“The hot weather and poor 

Lack of public water supply creates N938bn bottled water market
availability of pipe-borne wa-
ter in Nigeria leads to strong 
demand for bottled water, and 
this continued in 2016, despite a 
strong rise in unit prices caused 
by the higher production costs, 
largely due to depreciation of 
the local currency,” says a March 
2017 report released by Euro-

monitor International.
“Off-trade volume sales of 

bottled water rose by 7 percent in 
2016 to reach sales of 28.9 billion 
litres,” the report says.

Euromonitor maintains that 
the tendency to spend many 
hours in traffic in major Nigerian 
cities has also driven the growth 

of the industry.
Nigerians are constantly be-

ing exposed to danger as potable 
water remains a scarce product 
in many parts of the country, 
with millions drinking from 
sources with high risk of con-
tamination, such as boreholes, 
wells and broken pipes.

The population of Nigeria 
is booming, and infrastructure 
and services are failing to keep 
up with the growth. Mismanage-
ment of the public water system 
has compounded the problem, 
leading to warnings of a loom-

ODINAKA ANUDU, TIAMIYU ADIO, ANTHONIA 
OBOKOH,  GIFT DIKE & CHUKWUDI NWANERI

Warns naira speculators Economy exiting recession – SMI data
PATRICK ATUANYA, HOPE MOSES-ASHIKE & 
LOLADE AKINMURELE, Lagos; 
ONYINYE NWACHUKWU, Abuja



Concerns mount over Nigeria’s 
proposed oil licensing rounds
... to address credibility concerns, FG plans outsourcing process to external consultants  
... fiscal framework, funding, militancy still major issues
ISAAC ANYAOGU
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U
ncertainty sur-
rounds what fis-
cal framework 
t h e  Fe d e ra l 
Government 

will apply in its forthcoming 
oil licensing rounds later this 
year, as the current one is 
inadequate and a draft one Continues on page 4

CBN vows FX convergence as rates...
Continued from page 1

Lack of public water supply creates...
Continued from page 1

ing water crisis in Nigeria, 
especially Lagos.

Over 63 million Nige-
rians have no choice but 
to get water from wherever 
they can, while 57 million 
Nigerians don’t have access 
to safe water, according to 
Wateraid.

Many Nigerians in Birn-
ing Gaye in Bauchi State; 
Abaji in Abuja; many parts 
of Ebonyi, and northern 
Nigeria do not have access 
to clean water, as their major 
source is either  dirty flowing 
or still water.

The water needs of Lagos 
are put at over 700 million 
gallons per day. The state 
has capacity of a little over 
200 million gallons per day, 
but actually produces and 
distributes between 145 to 150 
million gallons each day from 
its facilities, leaving a huge gap 
of over 500 million gallons.

Muminu Badmus, man-
aging director, Lagos Water 
Corporation (LWC), attrib-
uted the challenge to poor 
power supply and popula-
tion explosion, saying that 
Lagos is a city with an ever 
increasing population that 
puts constant pressure on 

water supply.
Many Nigerians rely on 

privately provided boreholes, 
sold at N10 to N50 per 20 litre 
gallon.  Many of the bore-
holes and wells are poorly 
treated, thereby leading to 
water-borne diseases such as 
cholera, diarrhoea, typhoid, 
and dysentery, among others.

Ikechukwu Ibeabuchi, 
CEO of MD Services, which 
produces Klopp Water Cure, 
a water treatment chemical, 
said many parts of Nigeria 
such as Ebonyi have a water-
borne disease known as 
guinea worm, as there are 
not more than three firms 
in Nigeria producing water 
treatment chemicals.

“States are not even in-
terested in water. If they are, 
they would be encouraging 
citizens to treat the water 
they drink,” Ibeabuchi said.

Chinyere Nwafor, super-
visor at Nigeria BrancaWa-
ter Company, said the non-
availability of potable water 
is responsible for typhoid in 
most parts of the country, 
urging  government to create 
regulations that will make 
potable water accessible to 
the people at affordable rates.

Peter Nwaneri, a super-
visor at the University of 

Lagos, urged government to 
declare a state of emergency 
on water, admonishing Ni-
gerians to filter or boil water 
before drinking.

Similarly, many Nige-
rian landlords build sep-
tic tanks close to bore-
holes. Experts warn that 
this could contaminate the 
water and spread diseases. 
They call for adherence to 
the National Agency for 
Food Drugs Administration 
and Control (NAFDAC) 
standards of 33 feet away 
from the septic tank.

“If a borehole is too close 
to a septic tank, there must 
be a leakage. You must avoid 
the possibility of any leakage 
to your borehole; you must 
bind it thoroughly so that 
there are no perforations,” 
said Taiwo Ajayi, a profes-
sor of Geology at Obafemi 
Awolowo University.

The World Water Day is 
an annual event celebrated 
by the United Nations (UN) 
every March 22. Nigeria  is 
blessed with seas, lakes, 
dams and brines.

The country has 264 
dams but they are not put 
to use to irrigate farms or 
produce electricity. Experts 
say this is one of the reasons 
Nigeria still relies on rain-fed 
agriculture.

points.
“The CBN is on the di-

rection to converge rates as 
our foreign exchange (FX) 
policy programmes are on 
course,” CBN governor, God-
win Emefiele said at a news 
conference in Abuja, follow-
ing the two days meeting of 
its MPC.

“Those on the side-lines 
are on the wrong side of the 
bet, we are strongly very 
optimistic that rates will con-
verge further,” Emefiele said.

The naira traded as low 
as N520 per dollar earlier in 
the year on the unapproved 
black market but has firmed 
to as high as N420 per dollar 
as at March 21.

On the official interbank 
market the naira was quot-
ed at N307.50 on Tuesday, 
some 27 percent stronger 
than at the parallel market.

Retaining rates at current 
levels was the most suitable 
option at this time, Emefiele 
said.

“While benefits of loos-
ening at this time would 
be in line with the plans of 
the fiscal policy to restart 
growth, the MPC however 
notes that it will exacerbate 
inflationary pressure, wors-
en exchange rate and further 
pull the real interest rate into 
negative territory and may 
not necessarily transmit 
into lower retail lending,” 
Emefiele stated.

Inflation for February 
stood at 17.78 percent and 
though the country still re-
mains mired in recession, 
Africa’s largest economy 
contracted at a slower pace 
in the fourth quarter of 2016, 
than in the previous quarter, 
according to data from the 
National Bureau of Statistics 
(NBS), raising hopes of a 
recovery in 2017.

Emefiele who was op-
timistic that the recently 
released Economic Growth 
Recovery Plan (EGRP) will 
help fast track growth, as-
sured that the CBN would 
sustain its present serial 
interventions in the For-
eign Exchange Market and 

warned that those taking a 
bet on the naira would lose 
“real big”.

The sustainability of the 
foreign exchange policy re-
mains the major question 
mark around convergence, 
analysts said.

“The CBN’s interpreta-
tion of that FX flexibility 
(for now) appears to be a 
continuation of more fre-
quent FX sales, aimed at 
achieving eventual conver-
gence of Nigeria’s different 
FX rates,” Razia Khan, Africa 
Chief Economist at Standard 
Chartered said in response 
to questions.

“How sustainable the 
policy is will depend entirely 
on oil earnings, and whether 
it is possible to sustain con-
fidence.  The current policy 
leaves Nigeria vulnerable to 

any near term volatility in oil 
earnings, more vulnerable 
than it should be,” Khan said.

Nigeria has managed to 
grow its gross dollar reserves 
to above $30 billion as at 
March 9th on the back of 
higher oil prices and produc-
tion which accounts for 90 
percent of export earnings.

Other reasons for the 
growth in reserves include 
inflows from a recent $1 
billion Eurobond sale and 
money from Developmen-
tal Finance Institutions 
(DFIs), according to Funso 
Sobande, a former chief 
dealer at the CBN.

“The FX interventions 
by the CBN are on the right 
track. Sustainability is now 
the issue. The adjusted re-
serve figures is closer to $24 
bn or $25 bn when you back 
out some $4bn in FX futures 
sales,” Sobande said.

Kabir Okunlola, partner 
Audit- Financial Services, 
KPMG Professional Servic-
es, said convergence is the 
only way forward to reduce 
the speculative demands in 
the FX market which is the 
principal reason for the huge 
differential between the of-
ficial rate and the parallel 
market.

“If we are able to achieve 
this, it will enhance supply 
of the currency to the mar-
ket and also help organisa-
tions better manage their FX 
risks,” Okunlola said.

The naira was boosted 
on the black market this 
week, after the Central Bank 
of Nigeria offered another 
$180 million to meet bids for 
forwards.

Meanwhile, the March 
Sales Managers’ Index (SMI) 
data compiled by research 
institute, World Economics, 

suggests that the Nigerian 
economy is starting to grow 
out of the recession which 
saw 10 months of consecu-
tive contraction.

SMIs provide the earliest 
monthly data on the speed 
and direction of economic 
activity in the fastest grow-
ing areas of the world: Af-
rica, Asia and the America’s; 
and provide the most com-
plete indication of growth, 
covering all private sector 
activity.

Nigeria’s Market Growth 
Index grew to 53.5 in March as 
the monthly Sales Growth In-
dex edged up to 51.3, its highest 
value since March 2016.

“It is too early to specu-
late if the recovery is built 
on solid fundamentals for a 
sustained recovery but the 
changes reflected are not 

insubstantial,” World Eco-
nomics stated in a monthly 
report published Tuesday.  

Price inflation for March, 
which is tracked by the Pric-
es Charged Index, remained 
high at 61.3 - and indicative 
that very high levels of infla-
tion continue.

Overall, conditions in 
Nigeria have improved over 
the past month and manag-
ers are expressing optimism 
that the economy will con-
tinue to grow, the report 
said.

“If economic data con-
tinues to follow a positive 
path in the longer term and 
inflation cools then there is 
a possibility of the Central 
Bank cutting interest rates 
to stimulate growth,” FXTM 
Research Analyst Lukman 
Otunuga said.

has yet to be approved.
 Local oil players are also 

uneasy about where to se-
cure funding to purchase oil 
acreages to prevent interna-
tional oil companies, Chi-
nese and Indian investors 
snapping up all the assets, 
even as the threat of mili-
tancy clouds assets onshore.

 Previous oil licensing 

rounds have been dogged 
by lack of integrity in the 
process and to assuage this 
concern, Nigeria is in talks 
to outsource the process to 
an American firm, a source 
with knowledge about the 
negotiation tells Business-
Day in confidence.

 Nigeria’s previous oil 
licensing rounds have 

suffered integrity deficit 
as blocks were awarded 
to predetermined winners 
who lacked technical and 
financial competence to put 
the blocks to use.

 “The arrangenment is 
that the consultant will be 
paid from application fees 
paid by prospective bidders,” 
says the source who didn’t 

disclose the firm’s name as 
negotiations are ongoing.

 Analysts say banks bruis-
ing from over exposure to oil 
and gas companies, where 
loans to them constitute 
between 28 – 40 percent of 
their loan portfolios, would 
approach the next bidding 
rounds without much en-
thusaism.

 “Most banks have since 
adopted a cautionary stance 
to oil and gas loans,” says 

Dolapo Oni, head of energy 
research at Ecobank.

 “Currently, we have 
about 12.8 per cent of all 
loans that are non-perform-
ing in the banking industry, 
and the bulk of that is from 
the power, oil and gas sec-
tor. It is pushing the banking 
industry into a region that 
they are approaching a crisis, 
in terms of non-performing 
loans,” says Oni.

 Banks placed bets on oil 
prices holding around $60 
- $70 per barrel when they 
gave out loans a few years 
back but oil prices began to 
plateau in the third quarter 
of 2015 and now struggle 
below $50.

 “From our experience 
advising on several marginal 
field issues and transactions, 
we are of the reasoned view 
that wrong technical and 
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Apple worth $750 billion

Slump in financials sends Wall St. lower

The sale of 40% of Abellio’s 
Greater Anglian rail franchise to 
Japanese firm Mitsui has been 
completed after Department of 
Transport (Dft) approval.

The line has been run by 
Greater Anglia since 2012 and 
the company renewed the fran-
chise in August.

Apple (AAPL, Tech30) is now 
worth about three quarters of 
a trillion dollars: $750 billion. 
Apple’s market cap is $160 bil-
lion higher than the second 
most valuable company in the 
U.S. Google parent Alphabet 
(GOOGL, Tech30) is worth about 
$590 billion.

U.S. stocks gave up early gains 
and turned sharply lower on 
Tuesday, led by a fall in financial 
shares, as investors began to 
question how quickly the Trump 
administration can implement 
pro-growth policies.

UK inflation rate leaps to 2.3%

Abellio deal: Japanese firm Mitsui completes 40% Greater Anglia sale

Rising fuel and food prices 
helped to push last month’s in-
flation rate to the highest since 
September 2013.

Inflation as measured by the 
Office for National Statistics’ 
Consumer Prices Index (CPI) 
jumped to 2.3% in February - up 
from 1.8% in January.

The increase has pushed the 
rate above the Bank of England’s 
2% target.

Goldman Sachs to expand EU presence ahead of Brexit

Google promises to take action on ‘hateful’ content

Goldman Sachs will move jobs 
away from London and bulk up its 
European presence by “hundreds of 
people”, a senior executive has said.

The US bank’s European chief 
executive, Richard Gnodde, said 
it would begin the process before 
the UK leaves the European Union.

He indicated the bank would 
bolster its presence in other Eu-
ropean cities over the next 18 
months.

Google has responded to ma-
jor companies withdrawing on-
line adverts by promising to take 
“a tougher stance on hateful, of-
fensive and derogatory content”.

Philipp Schindler, the firm’s 
chief business officer, said Goog-
le would also tighten advertising 
safeguards.

Briefs
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L-R: Osita Abana, sus-
tainable development 
& alcohol in society 
manager, Guinness Ni-
geria plc; Dan Ebri, di-
rector of water, Cross 
River State Ministry 
of Water Resources; 
Sesan Sobowale, 
corporate relations 
director, Guinness Ni-
geria plc; Tim Connell, 
country director United 
Purpose, Nigeria, and 
Chidi Umeh, area 
sales manager (Cross 
River/Akwa Ibom) 
Guinness Nigeria plc, 
at the commissioning 
of boreholes donated 
by Guinness Nigeria 
plc at Obanliku Local 
Govt Area of Cross 
River State.

Abuja property market defies recession
CHUKA UROKO

…as house rents rise by as high as 94% in 12 months

H
ouse rents in Abuja, 
Nigeria’s political 
capital have risen by 
an average 94 percent 
in the last 12 months 

in some areas, a survey on rental 
growth in the residential property 
market has shown.  

The high pace rise is making an 
already expensive city even more 
expensive, as increasing migration to 
Abuja from other parts of the country 
and rising cost of living in the city-
centre push people to the suburbs. 

The rising house rents are 
linked to population growth which 
is outstripping property supply, 
especially in the suburbs of Abuja. 

Rent for a four-bedroom apart-
ment in Jabi, one of the city’s sub-
urbs, jumped from N3.88 million 
per annum in 2015 to N7 million 
in 2016, representing a 94 percent 
increase.

 But the rental survey con-
ducted by Northcourt Real Estate 
Limited, also reveals that rent for a 
same size apartment in Wuse 2, a 
highbrow area in the city, rose 83 
percent, to N7 million per annum 
in 2016, up from N3.83 million per 
annum in 2015.

 In Maitama and Asokoro, rent 
increased by 53 percent and 18 
percent respectively.

The only areas that saw some 
moderation in rents were Apo and 
Utako which, within the same pe-
riod, recorded negative growths of 
-3 percent and -5 percent respec-
tively, leading to a rent drop, from 
N2.50 million in 2015 to N2.433 
million in 2016, and N4.75 million 
in 2015 to N4.5 million in 2016 
respectively.

 “Rents growth in Abuja at a 
time like this when other cities 
such as Lagos and Port Harcourt 
are experiencing the worst of 
market situations with falling 
demand and rent-default shows 
the peculiar nature of Abuja as a 
predominantly civil service city”, 
Ikechukwu Bejamin, an estate 
manager in Abuja, explained in a 
telephone interview.

 According to Benjamin, Abuja 
has an active rental market where 
rents are rising almost everyday, 
particularly in the suburbs, with 
the rapid increase in the popula-
tion of the city, which the planners 
did not envisage would have close 
to five million people that live there 
today.

 Tayo Odunsi, Northcourt CEO, 
sees the rent increase in most 

financial partnership is one of the 
key ingredients for the failure ob-
served in the operations of many of 
the licensees that have performed 
below expectations,” say Ayodele 
Oni and other analysts at Bloom-
fied law firm.

 The current lull in militancy has 
enabled Nigeria shore up crude oil 
output closer to 2 million barrels, 
according to Maikanti Baru, group 
managing director of the Nigerian 

locations in Abuja as an antithesis 
to the prevailing situation in the 
housing market in particular, and 
the economy in general.

 “Ikoyi, Victoria Island, Lekki, 
Ikeja GRA,  representing the ex-
pensive areas in Lagos, are the 
equivalents of Maitama, Asokoro, 
Wuse 2. But while the expensive 
areas in Lagos are having serious 
challenges with high vacancy 
rates, falling rents, rent default, the 
experience in Abuja is different”, 
he noted.

 In Ikoyi, for instance, rent for a 
four-bedroom apartment dropped 
-21.77 percent to N9.7 million per 
annum in 2016, down from N12.4 
million per annum in 2015. Simi-
larly, rent for same size apartment in 
Ikeja GRA dropped 33.75 percent to 
N5.3 million in 2016, down from N8 

million per annum in 2015.
 The latest report on the ‘State 

of the Abuja Housing Market’ by 
Roland Igbinoba Real Foundation 
for Housing and Urban Develop-
ment (RIRFHUD) shows that the 
residential sales market in Abuja, 
unlike other cities, also seems to 
have defied the economic reces-
sion with house prices rising.

 According to the report, in 
Maitama,  a four-bedroom duplex, 
formally selling for N206 million 
has increased to N209 million 
just as a five-bedroom duplex  in 
Asokoro, formerly going for N136 
million has increased  to N141 
million and a five-bedroom duplex 
has increased from N91 million 
to  N95 million. In Garki, a five-
bedroom duplex increased from 
N257 million to N270 million.

  “It appears that despite the 
downturn in the economy, current 
state of economic recession and 
the high exchange rates for curren-
cies, the prices of luxury real estate 
have gone up from what they were 
at the last quarter of 2016”, Roland 
Igbinoba, RIRFHUD’s executive 
vice chairman, notes in the report.

 Continuing, he says, “although 
the price rise is not in all the loca-
tions, one would have expected 
that the price for luxury homes 
would drop as the demand for 
them is also expected to drop, 
due to the economic situations. 
But this is not the case”. He further 
explained that the price hike may 
be attributed to the high rate of 
foreign exchange, as most of the 
luxury residential market is priced 
in foreign exchange.

Concerns mount over Nigeria’s proposed oil licensing...
Continued  from page 2 National Petroleum Corporation 

(NNPC) though OPEC monthly 
reports released March 14 say the fig-
ure for February is 1.5 million barrels.

 However, there are fears that 
a resumption of militancy in the 
Niger Delta may keep away cred-
ible investors, as the horizon is still 
unclear about the endgame of the 
militants who have elected to see 
what becomes of engagements by 
Yemi Osinbajo, when he stood in 
for the President recently.

 Nigeria’s current licensing round 

is with the objective of raising capital 
to finance infrastructural projects, 
deepen reserves beyond the cur-
rent 38billion barrels and utilising 
dormant oil mining leases acquired 
by investors without technical and 
financial capacity.

 Previous licensing rounds have 
been bogged by lack of integ-
rity in the process. Presidential or 
Ministerial discretion has always 
trumped due process, companies 
that were awarded blocks couldn’t 
pay signature bonus and lack of 
comprehensive data on blocks on 
offer has been major challenges.
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Buhari receives briefing from security chiefs

President Muham-
madu Buhari on Tues-
day received briefings 
from security chiefs in 

the country, a second update 
on the situation in the country, 
since his return.

President Buhari had ear-
lier in the day condemned the 
wanton killings in other parts 
of the country challenging 
security and law enforcement 
agencies to rise to the occasion 
and end this blight on the im-
age of the country.

Emerging from the meet-
ing, the Chief of Army Staff, 
Tukur Buratai, told reporters 
that they briefed the President 
on the security situation within 
the country and job being 
done by the army to defend the 
integrity of the of the nation.

“I visited the commander 
in chief to update him on 
the security situation that the 

army is involved and defend-
ing the territorial integrity of 
the country, the welfare of the 
troops, the state of our general 
administration, basically that 
is why I came,” Buratai said.

Despite the resurgence of 
terrorism attacks, mostly in the 
Northern region of the coun-
try, the Army Chief assured 
that the Nigerian military 
would continue to defend the 
Constitution of the country.

“The President is happy 
with the Nigerian army and 
the military. We will continue 
to do our work to defend the 
Constitution of this country 
and we assured him of our 
absolute loyalty and ensure we 
discharge our constitutional 
responsibility,” Buratai said.

The Chief of Air Staff, Sadiq 
Abubakar told newsmen that it 
was just a routine meeting. He 
too came to brief the President 
on what was happening in the 
Air Force. He also said the Air 

Force was working to create 
an enabling environment that 
will foster development in the 
country.

“For us in the Air Force 
and for all the service really, 
we are doing everything hu-
manly possible to ensure that 
our society are secure and our 
communities are stable, so that 
people can go about pursuing 
their legitimate aspirations 
without any fear, that is the 
purpose for which the Air 
Force is established.

“That is why we are working 
to ensure that we do everything 
humanly possible to create 
such an enabling environment 
because without security you 
cannot think of development, 
you are very familiar with 
that the relationship between 
security and development 
and we are working round the 
clock to ensure that we provide 
the enabling environment for 
development,” he said.

Biogaran’s CEO sees strong potential 
in generic drugs market in Nigeria

some years now and was 
indeed brought to the at-
tention of the President and 
Commander-in-Chief of the 
Armed Forces of the Federal 
Republic of Nigeria, Muham-
madu Buahri, sometimes ago 
for necessary action.

“Thereafter, a circular was 
issued by the Office of the 
Head of the Civil Service of 
the Federation directing all 
MDAs to compile the total 
sum involved in respect of the 
unpaid entitlements of their 
employees for settlements,” 
Lawal said

Accordingly to Lawal, the 
debts owed some categories of 
federal public officers include 
promotion arrears outstand-
ing in some cases since 2007; 
1st 28 days in lieu of hotel ac-
commodation, and Duty Tour 
Allowance (DTA).

Others are mandatory 
training allowance for train-

ing organised by the Office 
of the Head of the Federa-
tion (OHCSF) in 2010, burial 
expenses, and repatriation 
allowances, etc.

“The import of this state-
ment is to alert the general 
public that the nation may be 
witnessing series of industrial 
actions in the Public Service 
if no concrete steps are taken 
to commence the payment 
of these indebtedness as the 
general feeling amongst work-
ers is that Government is not 
prepared at all to pay what it is 
owing them and that its only 
interest is to pay what it owes 
contractors.

“Moreover, the Federal 
Government had bailed out 
State Governments more than 
three times in the past one year 
including the recent one cour-
tesy of the loan refund from the 
Paris Club to be able to settle 
their workers’ entitlements.”

Organised labour 
under the aegis of 
Association of Se-
nior Civil Servants 

of Nigeria (ASCSN) is mobilis-
ing to shut down activities of 
Ministries, Departments, and 
Agencies (MDAs) at the fed-
eral level over what they termed 
non-payment of promotion ar-
rears, outstanding salaries and 
other allowances.  

Alade Lawal, secretary gen-
eral of the association, gave the 
indication in Lagos on Tuesday, 
saying for more than one year 
after the promotion arrears 
were computed by a Presi-
dential Committee and report 
submitted to the Presidency, 
the government had continued 
to dilly dally on the payment.

“The issue of unpaid en-
titlements of workers has re-
mained unattended to for 

L-R: Babatunde Faleke, regional coordinator southwest, Nigerian Export Promotion Council (NEPC); Kayode Lawal, executive director, Sterling 
Bank plc; Segun Awolowo, director-general, NEPC, and Bukola Awosanya, group head, agriculture  finance/export, Sterling Bank plc, at the 
official opening of the NEPC ICT Lab supported by Sterling Bank plc in Lagos.. 

P
aschal Briere, presi-
dent, Biogaran, a 
leading pharma-
ceutical company in 
France with specialty 

in the manufacture of generic 
drugs, says there is a strong po-
tential in the growth of generic 
drugs patronage in Nigeria.

This is why his company 
has acquired Swisspha, a La-
gos-based pharmaceutical 
company, in a bid to enter the 
generic drug manufacturing 
industry in Nigeria.

Generic drugs are market-
ed without brand names and 
are generally less expensive 
than brand-name drugs, even 
though they are chemically 
identical to brand-name drugs 
and meet the same standards.

For instance, Tylenol® is a 
brand name and the generic 
name is acetaminophen. Ge-
neric drugs have the same 

active ingredients as brand 
name drugs already approved.

“There will be a much 
stronger need for quality prod-
ucts in the future because 
the problem in Nigeria is a 
preponderance of counterfeit 
drugs. We want to make a 
difference between quality 
products and imported coun-
terfeit product,” Paschal Briere, 
president, Biogaran, says in an 
exclusive interview.

“So, you have a vibrant 
pharmaceutical industry in 
Nigeria which is well known 
and there are five main play-
ers in the industry. I trust the 
market will grow by 10 percent 
every year, especially if the 
economy picks up again. And 
there are good prospects for 
those doing a proper job in 
the next 10 years, there will be 
no room for those that are not 
doing a proper job,” Briere says.

He identifies several fac-

tors that are creating a shift to 
generic drugs, saying, “First, 
physicians and pharmacists are 
getting used to prescribing ge-
neric drugs. Second, as national 
insurance programmes expand 
and more people gain access to 
health care, demand for gener-
ics will rise at the expense of 
costlier branded drugs.

“Third, many governments 
are showing strong support for 
generics. For instance, South 
Africa requires pharmacists to 
inform private patients about 
generic alternatives when they 
purchase prescription drugs. Ni-
geria has a similar law, and Mo-
rocco aims to increase generics 
sales to 70 percent of publicly 
funded pharmaceuticals.”

Brier says further, “the 
Biogaran brand has a portfo-
lio of 800 products in France. 
The Biogaran model may be 
adapted, to be workable in 
Nigeria and this is very impor-

tant. We have strong knowl-
edge in managing production 
facilities, and we have knowl-
edge in finding new products 
for Swisspha. We launch in 
France for example twenty to 
fifty products every year, so this 
may be adapted of course but 
Nigeria fits very well with what 
we are used to do.”

In many African countries, 
generic drugs are gaining mar-
ket share at the expense of 
over-the-counter and brand-
ed products. In South Africa, 
Egypt, Algeria, Morocco, Ni-
geria, and Kenya, generics 
grew at an average compound 
annual growth rate (CAGR) of 
22.3 percent between 2004 and 
2011, considerably faster than 
the 13.4 percent for pharma-
ceuticals as a whole, accord-
ing to a MacKinsey’s report 
“Generating value in generics: 
Finding the next five years of 
growth.”

Federal workers threaten strike over unpaid arrears
JOSHUA BASSEY

First Nation Airline, 
one of the eight do-
mestic airlines, has 
voluntarily grounded 

its flight operations due to lack 
of flight crew and maintenance 
of its aircraft.

BusinessDay’s finding 
shows that one of the reasons 
it grounded operations was 
due to insufficient aircraft to 
operate with, and there was 
only A319 aircraft left after one 
had gone for maintenance.

Reacting to the develop-
ment, Chimara Imediegwu, 
director, Flight Operations, 
confirmed the development, 
but stated that the airline was 
not grounded by the Nige-
rian Civil Aviation Authority 
(NCAA).

“The airline was not 
grounded but that the air-
line was re- programming 
its schedule. Our two aircraft 
are due for maintenance so 
instead of waiting for NCAA 
to ground us, we have decided 

FirstNation grounds own operations 
for maintenance purpose

to suspend our operations and 
send our crew for simulation 
training because the training was 
due. The airline would be back in 
March 28,” Imediegwu said.

The director of flight op-
erations said because of the 
volume of passengers, some 
other airlines had also cut 
down their flights.

It would be recalled that the 
airline before now had three 
airplanes in its fleet; Airbus 
319, but reduced to two in 
2015, when one of the aircraft 
went for maintenance abroad.

The second A319 aircraft 
with registration number 5N-
FND is parked at the tarmac 
of Murtala Muhammed Air-
port (MMA), Lagos, and has 
also been grounded since 
December 2016, due to engine 
problem.

A source close to the airline 
said for the aircraft to fly again 
it would cost the airlines mil-
lions of dollars and that with 
the current recession in the 
country, the airline might not 
be able to afford it for now.

ELIZABETH ARCHIBONG

… as it acquires Swisspha

The Federal Govern-
ment says it is mak-
ing plans to squeeze 
in budget for the 

construction of the second 
Abuja Airport runway in the 
2017 budget, already at the 
National Assembly.

 The minister of state avia-
tion, Hadi Sirika said govern-
ment hopes to conclude the 
runway construction within 
24 months if funds are made 
available from the budget.

Sirika spoke when he, 
alongside the minister of 
information and culture, 
Lai Mohammed, took press 
men on a tour of the Kaduna 
Airport on Tuesday.

“There is plan by govern-
ment to squeeze the 2017 
budget to have a second 

FG announces plans to commence 
2nd Abuja runway

runway in Abuja. 
“So there would be a 

second runway in Abuja 
hopefully within the next 
24months and then there is 
a second runway in Kano, 
Lagos, Port Harcourt. The 
focus of government now is 
to build the second runway 
in Abuja,” Sirika explaned.

The sudden reconsid-
eration for a second Abuja 
runway followed present 
shutdown of Abuja airport 
for repairs and inconve-
niences to air passengers 
who now travel to Kaduna 
to fly. There were earlier 
calls from different sectors 
for a partial closure, rather 
than total closure of the 
Abuja airport because it was 
believed that total closure 
of the Abuja runway could 
result in a collapse of com-
mercial activities within the 
airport and its environs.

STEPHEN ONYEKWELU & 
ANTHONIA OBOKOH

IFEOMA OKEKE

STELLA ENENCHE &
 OYIN AMINU



Senate probes Saraki, Melaye over seized 
N374m vehicle, fake certificate

S
enate on Tuesday 
resolved to inves-
tigate allegations 
that it went on a 
vengeance mission 

against comptroller-general, 
Nigerian Customs Service 
(NCS), Hameed Ali, after 
the NCS impounded a bul-
letproof SUV worth N374 
million imported into the 
country by the Senate presi-
dent, Bukola Saraki.

The Senate also resolved 
to probe alleged certificate 
scandal levelled against 
Dino Melaye (APC, Kogi 
West). The legislative body 
has been at loggerheads with 
the Customs CG over his 
refusal to wear the Customs 
uniform.

The face-off heightened 
last  week when Senate 
walked out the comptroller-
general after he refused to 
comply with its earlier reso-
lution asking him to appear 
in the agency’s uniform.

On January 11, 2017, 
Customs officers in Lagos 
reportedly intercepted and 
impounded a Range Rover 
SUV, which they claimed 
belonged to Saraki, over un-

paid customs duties valued 
at N74 million.

Also at Tuesday plenary, 
the Senate resolved to probe 
alleged certificate scandal 
levelled against Melaye.

The lawmaker, who has 
been one of the strongest 
voices in the Senate, became 
the centre of fresh scandal 
after media reports alleged 
that he did not graduate 
from Ahmadu Bello Univer-
sity, Zaria, as shown in his 
document submitted to the 
Senate.

The resolution followed a 
Point of Order moved by Ali 
Ndume  (APC, Borno South), 
who expressed concern that 
Nigerians were insulting the 
Senate over the two issues.

The former Senate leader 
made reference to four in-
stances including former 
speakers of the House of 
Representatives, Salisu Bu-
hari, Dimeji Bankole, Aminu 
Bello Masari, and former 
Senate president, Adolphus 
Wabara, who were accused 
of offences ranging from 
certificate forgery to not at-
tending the mandatory one 
year National Youth Service 

Corps (NYSC), but cleared 
their names.

He therefore asked that 
the matters be referred to 
the Senate Committee on 
Ethics, Privileges and Public 
Petitions for thorough inves-
tigation.

In his ruling, deputy Sen-
ate president, Ike Ekwer-
emadu, who presided over 
the session, referred the 
matters to the Committee on 
Ethics, Privileges and Public 
Petitions to report back in 
four weeks.

Reacting, Melaye, in a 
press conference after ple-
nary, told journalists that 
he would submit himself to 
the panel for proper inves-
tigation. Coincidentally, he 
is a member of the Ethics 

Committee. The contro-
versial lawmaker, however, 
promised to recluse himself 
throughout the duration of 
the probe.

Melaye said: “I have noth-
ing to hide. I have seven de-
grees and I am currently run-
ning another programme. 
I have my certificates and I 
will make everything avail-
able to the committee during 
the investigation.”

Also reacting, Senate 
president said the allegation 
raised by Ndume linking him 
to the importation of vehicle 
had no basis. In a statement 
by special adviser to Senate 
president on media and pub-
licity, Yusuph Olaniyonu, 
Saraki described the allega-
tion as ‘outright falsehood.’

The MPC once again 
maintained status quo 
on all monetary poli-
cy parameters. While 

rolling out its decision, the MPC 
also mentioned the uncertainty 
in the global economy. 

The apex bank’s wait and 
see approach came as no sur-
prise and is based on the need 
to monitor the inflationary 
expectations as well as assess 
the impact of the current forex 
intervention. 

The recent confirmation 
of a stable outlook by S&P 
seems reassuring especially 
in a period when Nigeria tries 
to restore investor confidence. 
Furthermore, a gradual im-
provement in GDP growth 
rate, increasing external re-
serves and improved oil pro-
duction also factored in the 
MPC’s decision.

The CBN’s capacity to re-
duce interest rates in the near 
future will hinge on several 
factors including the Q1 2017 
GDP growth numbers, head-
line inflation in March and 
April), crude oil production 
and the exchange rate. The 
implementation of the Eco-
nomic Recovery and Growth 
Plan (ERGP), alongside in-
creased borrowing, will likely 
stimulate economic activity 
and be complemented by an 
accommodative stance. Inter-
vention policies implemented 
in lagging sectors such as 
power, aviation, agriculture 
and petroleum could increase 
liquidity in the system, poten-
tially spurring inflationary 
pressures in the short term.

Macroeconomic condi-
tions have improved in light 
of higher oil prices and pro-
duction. Oil price has traded 
above $50pb so far this year 
but the recent decline in price 
could pose a threat to Nigeria’s 
fiscal and external balances. 

Oil production is currently 
estimated at 1.6 to 2 million 
barrels per day due to de-
creased attacks from Niger 
Delta militants. The higher 
foreign revenue, approxi-
mately $2bn a month up from 
the meager $700mn, accruing 
from increase oil price and 
production has enabled the 
CBN implement the current 
forex policy. This has resulted 

MPC maintains MPR at 14% pa amid 
improving macroeconomic indicators

in an adjustment of the real 
effective exchange rate and 
also bridged the gap between 
demand and supply of forex. 
Finally, a huge factor that may 
have influenced the MPC 
decision is the increasing 
need for the CBN to show a 
consistent policy direction as 
Nigeria engages the interna-
tional community in several 
borrowing rounds.   

Country Comparison
Central banks in other Afri-

can countries that have also faced 
inflationary pressures in recent 
times have maintained the status 
quo on their policy stance.

Angola
The national bank of An-

gola maintained its bench-
mark interest rate of 16%pa 
in its first meeting in January 
amidst a high inflationary 
environment. Angola has 
experienced a persistent in-
crease in the level of prices 
due to commodity crisis and 
a weakened currency.

Ghana
The central bank of Ghana 

also kept its benchmark rate of 
25.5%pa since a reduction in 
November 2016 due to infla-
tionary pressures. However, 
given the decline in inflation 
rate in the past two months, 
the country’s monetary policy 
authorities may consider a 
downward adjustment of 
benchmark interest rates.

Outlook
Following the impact of 

base year effects and a more 
favorable forex policy, we ex-
pect the slowdown in the rate 
of inflation to continue in the 
next few months. Hence, there 
may be increasing pressure 
for the CBN to adopt an ac-
commodative policy stance. 

In addition, the Economic 
Recovery and Growth Plan 
(ERGP) underscores the gov-
ernment’s drive towards pur-
suing a robust fiscal policy to 
steer the economy towards 
growth. In order to enhance 
the possible impact of the 
ERGP, a synergy between 
monetary and fiscal policy is 
required, thereby prompting 
the need for an accommoda-
tive monetary policy stance in 
the near future.

Financial Derivatives Company

… as Saraki denies allegationsOWEDE AGBAJILEKE, Abuja
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The cost of dollar may 
crash further to N400 
today after it dropped 
to N420 on Tuesday 

at the black market, follow-
ing the intervention policy of 
the Central Bank of Nigeria 
(CBN) in the forex market, 
traders say.

The nation’s currency on 
Tuesday gained N22 or 4.98 
percent from N442 per dollar 
traded at the parallel market. 

Investigation shows that 
dollar was quoted at N420 at 
the Lagos International Air-
port, while it hovered between 
N420 and N425 at Festac area 

of Lagos State.
At the interbank spot mar-

ket, it remained the same, 
trading at N307.50k per dollar, 
according to data from the 
FMDQ.

The apex bank was said to 
have strengthened the naira 
by 0.6 percent in the last two 
weeks through dollar inter-
ventions on the official mar-
ket aimed at narrowing the 
spread with the black market.

The central bank had been 
selling dollars at 305 levels 
since August to support the 
Nigerian currency. Howev-
er, it devalued the naira last 
month for individuals, paving 
the way for a possible broader 

Dollar may crash to N400 at black market today
move to narrow black market 
rates. Godwin Emefiele, gov-
ernor of CBN, noted at the 
Monetary Policy Committee 
(MPC) meeting yesterday that 
the average naira exchange 
rate remained stable at the 
interbank segment of the 
foreign exchange market in 
February.

Total foreign exchange 
inflows through the CBN 
decreased by 8.87 percent 
in February 2017, compared 
with the previous month, 
as foreign exchange market 
receipts were significantly 
lower. Total outflows, also de-
clined by 7.32 percent during 
the same period.

The Emefiele said he was 
not convinced about a cur-
rency float due to its effect 
on inflation, which fell for 
the first time in 15 months in 
February.

He said after the MPC 
meeting that inflationary 
pressures were continuing 
unabated while Africa’s big-
gest economy was under-
going its first recession in 
25 years, justifying the rate 
decision.

Emefiele also told report-
ers the central bank was op-
timistic that interventions in 
the foreign exchange market 
would stabilise the battered 
naira currency.

HOPE MOSES-ASHIKE

Economic Outlook

L-R: Innocent Ike, executive director, technology/services, Skye Bank plc; Teju Phillips, financial secretary, Bank Directors 
Association of Nigeria (BDAN);Tokunbo Abiru, group managing director/CEO, Skye Bank; Funmi Oyetunji, secretary, BDAN, and 
Sam Cookey Jnr, vice president, BDAN, when BDAN exco paid a visit to Skye Bank headquarters yesterday in Lagos. 
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Fierce price competition 
among telecom Op-

erators on their primary 
voice and data services 
has reduced aggregate 

global Industry revenues 
over time. Problem is 

with increasing internet 
penetration, Operators 
need to increase capital 
expenditure (CAPEX) to 

build robust networks to 
meet astronomical de-
mand for good quality 

data services

The new telecom world order: Implications for Nigeria

D
isr uptive Innova -
tion is at the heart of 
change in business 
models across several 
Industries. Amazon 

has literally eclipsed a generation 
of traditional retail chains with its 
transformative online business 
model. The traditional telecom 
Operator model is also undergoing 
significant change. A good parallel 
to draw will be from the global Oil 
Industry. The changes in the Global 
Oil Industry has been driven by In-
novation and fight for market share. 
Shale Oil producers using fracking 
technology have disrupted and are 
now effectively competing directly 
with the traditional global produc-
ers. Saudi Arabia led a fierce fight 
for market share by driving a supply 
glut in the market to cripple Shale 
Oil production. Sanity has now pre-
vailed with the recent production 
cuts and return to healthier crude 
oil price levels. The global industry 
is trying to recover to some kind 
of equilibrium while adjusting its 
operational structures to align with 
the new normal of $50-$60 per bar-
rel price environment (down from 
the above $100 per barrel levels in 
2014). The oil industry is now facing 
the new reality of increased US Shale 
Oil production with the attendant 
implications on the Industry in the 
medium to long term. 

The same factors of Innovation 
and fight for market share is chang-
ing the telecom Operator environ-
ment. Fierce price competition 
among telecom Operators on their 
primary voice and data services has 
reduced aggregate global Industry 
revenues over time. Problem is with 
increasing internet penetration, Op-
erators need to increase capital ex-
penditure (CAPEX) to build robust 
networks to meet astronomical de-
mand for good quality data services. 
The Industry has also contended 
with Innovation from Over-the-top 
(OTT) players like Whatsapp, snap-
chat etc. utilizing technology to con-
vey voice calls/messages over the 
Internet at a fraction of the cost of 
a traditional voice call. At the same 
time, economic slowdown in several 
markets (slower GDP growth, rising 
inflation and weaker currencies) 
have impacted consumer spend sig-
nificantly especially with increased 
mobile penetration into the lower-
spending rungs of the population. 
These realities are also very obvious 
in the Nigerian telecom market. 

At the biggest Annual Global 
Telecom Industry event, the Mobile 
World Congress held in Barcelona 
in February 2017, the Chairman 
of the GSM Association (GSMA), 
Sunil Bharti Mittal (also Chairman/
Founder of Airtel) delivered a key 
note address on the state of the 
industry, which was very sobering. 
The GSM Association is an industry 
body that represents the interests 
of 800 operators worldwide. He 
painted the following picture of the 
global telecom industry on average: 
Massive data subscriber growth of 

18% amidst slowing voice market, 
$200 billion annual industry CAPEX 
mainly to meet increasing data 
demands but declining Industry 
returns on capital employed and 
revenue tapering down to very low 
single digits. The question was how 
sustainable is a business model 
which required more CAPEX to 
deliver lower revenues. The GSMA 
Chairman joked that it may make 
more economic sense for the inves-
tors to keep the $200B in a bank 
to yield interest while playing golf 
rather than investing in telecom 
given the present scenario. Not 
many people laughed. 

Telecom operations is now with-
out doubt, a game of scale. With the 
contraction in industry aggregate 
revenues, only a finite number of 
operators can pool resources to 
operate successfully in any market 
or across several markets. Even with 
all necessary cost-efficiencies, only 
an operator with significant scale 
can make a positive net margin. 
Operators without such scale will 
be perennially cash flow negative 
and will either have to consolidate 
with another operator to extract 
some margins, be acquired by bigger 
healthier operators or will die with 
creditors in their wake. Consolida-
tions and rationalization of tel-
ecom operations is now becoming 
commonplace. In Europe, market 
consolidations have happened in 
countries like the United Kingdom, 
Spain, Italy and Germany with regu-
latory approvals. The Regulator in 
France is still dithering on market 
consolidations. Vodafone, one of the 
world’s largest telecom operators 
has resumed consolidation discus-
sions with the Cable/fixed operator, 
Liberty Blue to achieve a robust 
network and more cost-effective 
operations across Europe. In India, 
after a fierce six-month price war 
(which included free voice calls by 
a new 4G Operator), industry rev-
enues have contracted by 7%. It has 
forced consolidation discussions 
by leading operators like Airtel and 
Vodafone with other smaller players. 
It is expected that the operators will 
contract from twelve (12) players to 
five (5) players in the near future. 

In Africa, Telecom Groups like 
Airtel and Tigo have taken steps to 
scale down operations in the conti-
nent to reduce their debts and repo-
sition them to consolidate their hold 
in their primary home markets in In-
dia and South America respectively. 
Airtel and Tigo have just agreed to 
consolidate their operations in the 
Ghanaian telecom market. With 
fairly mature telecom operations 
across Europe, Orange Group has 
in the last few years expanded ag-
gressively into Africa with recent 
acquisitions of operations in Sierra 
Leone, Burkina Faso and Liberia. 
The Regulators are recognizing this 
reality of consolidations especially 
with dwindling tax revenues from 
the sector. In Cote D’Ivoire, the 
industry regulator initiated the re-
duction of operators from seven (7) 
to four (4) operators. They acknowl-
edged that the industry needed 
fewer and healthier operators to 
grow the telecoms infrastructure in 
the country. 

All of this does not all mean that 
the telecom operators cannot in-
novatively grow their businesses. 
Telecom operators can still thrive 
with reinvention of their businesses 

to be more innovative and translate 
their assets to more creative services 
connecting to their customers’ eve-
ryday lives. These can create new 
revenue streams to mitigate the re-
duction in their traditional revenues. 
In Africa, for example Safaricom has 
revolutionalized financial inclusion 
with the introduction of MPESA, the 
largest Mobile Money Operation in 
the world. The issue is that operators 
who cannot transition quickly will 
obviously be at risk.

In a nutshell, growth in the new 
Telecom World Order emerging 
can only be achieved as follows: 
More consolidations with fewer 
bigger mobile operators operating 
regionally or globally leveraging 
sheer scale, operators venturing 
into emerging ICT/multi-media 
space and services space leveraging 
existing platforms and partnerships.

Telecom is a global business. 
Investment capital for the Industry 
comes predominantly from the 
same global markets. So naturally, 
the shifts in the Global Mobile World 
Order also affects Nigeria which is 
the biggest telecom market in Africa. 
We need to reappraise the existing 
policy and regulatory environment 
in Nigeria taking the new telecom 
world order into account and its 
implications for Nigeria. 

1. With the internet, telecom 
now represents the infrastruc-
tural backbone powering socio-
economic development in any 
economy. Telecom Infrastructure 
provides the backbone for the new 
digital economy which drives the 
development across all sectors of 
the economy (e-commerce, Mobile 
banking etc.). All the innovation by 
OTTs, value added service provid-
ers, technology start-ups and other 
players in the industry value chain 
can only happen optimally on the 
back of the underlying telecom in-
frastructure. Investments in building 
and operating this infrastructure are 
inescapable if we want an efficient 
high growth economy. No sector of 
the economy can operate efficiently 
without proper telecom infrastruc-
ture. It therefore follows that the 
Government should be looking at 
the telecoms/ICT sector with the 
same rigour as developing policy 
options to diversify the economy 
from Oil. Kenya has prioritized the 
ICT sector as a key driver to achieve 
the Country’s 2030 economic de-
velopment plan. Kenya has become 
the technology hub of East Africa as 
an outcome of a deliberate National 
policy approach on ICT.

2. The present Nigerian Telecom 
marketplace needs to be interro-
gated in the light of the changing 
Telecom World Order as pictured 
above. There are presently several 
operators in the Nigerian Telecom 
market: GSM, CDMA operators, 
operators with 3G/4G LTE spectrum 
etc. Some of the operators are global 
or regional players. There needs to 
be a clear understanding of how 
vulnerable or otherwise the Nigerian 
market is to some of the imminent 
shifts highlighted. This should throw 
up what risks (if any) or opportuni-
ties exist to inform clear policy and 
regulatory action to protect the In-
dustry. This will also inform institu-
tional regulatory processes to be put 
in place to proactively monitor the 
health of the Industry with relevant 
triggers for remedial actions.  

3. The National Broadband Plan 
2013 to 2018 seeks to achieve 30% 
broadband penetration by 2018 
by pursuing a five-fold increase in 
broadband penetration over the 
2012 penetration rate. Pervasive 
broadband access is considered 
critical to support National eco-
nomic growth objectives. It has 
been reported that broadband 
penetration was 14% by November 
2016. This is not cheering news. 
Broadband growth targets will 
only be met with increased CAPEX 
investments by players in the mar-
ket. Obviously, neither the NCC 
nor the Government can “impose” 
CAPEX investment targets on the 
Industry. These are purely economic 
decisions to improve returns while 
taking other social, environmental 
and regulatory issues into account. 
CAPEX decisions by Operators will 
obviously be much more rigorous 
in the light of the present realities. 
There is a real question of whether 
there will be adequate cumulative 
Industry CAPEX commitments rela-
tive to the expected growth targets 
in the National broadband plan and 
expectations of relevant stakehold-
ers. The following policy questions 
should be answered: How much 
CAPEX investments will be required 
in the Industry to achieve the Broad-
band policy objectives of Govern-
ment and what specifically needs to 
be done to encourage the Operators 
to make the said investments, as 
and when required. Investments 
are the tonic for the growth of any 
Industry. The approach to attracting 
same needs to be more deliberate 
with the right policy and regulatory 
instruments. 

4. A situation where any com-
mercial Operator is consistently 
running its business below cost can 
only have negative consequences. 
A market with unending massive 
bonuses are good for the consumer 
in the short term but some of these 
offers are not predicated on sound 
economic fundamentals and if sus-
tained as a “way of life” will put the 
whole Industry at risk. The market 
has seen generally above 80% de-
cline in data tariffs between 2013 
and 2016. It is critical to protect the 
future of the telecom Industry in 
Nigeria. The decision by the NCC 
to undertake a proper cost study to 
determine an empirical acceptable 
price threshold for data services is 
logical, appropriate and must be 
fully supported by all stakeholders. 
Attempting to “legislate” low prices 
in a commercial environment with-
out due consideration to realistic 

operational cost factors is unscien-
tific and can harm the Industry and 
compromise long-term consumer 
benefits. 

5. The New Telecom World Order 
challenges the policy and regula-
tory approaches in managing the 
telecom markets. This new Order 
means in effect that the Industry 
is now more mature and is shifting 
from managing traditional competi-
tion on basic services to providing 
the platforms for innovative, new 
services for customers across the 
economy. It means Governments 
and Regulators now need to play 
a more facilitatory role for the In-
dustry. The changing realities of 
the Industry and therefore new ex-
pectations from Policy makers and 
Regulators is now subject of intense 
discussion in Global Telecom Indus-
try and regulatory circles. Nigeria 
cannot be an exception. 

Healthy telecom Operators com-
mitted to their markets can evolve 
to play a key role in investing and 
promoting technology innovation 
in their respective markets. Safari-
com has a fund to work with local 
start-ups to create relevant services 
for Kenyans. One of such services 
developed is a local ride-hailing ser-
vice competing with Uber in Kenya. 
At a Global level, Softbank (Japanese 
global telecom player) is raising a 
$100B Fund with other partners 
to invest in promising technology 
start-ups. 

Any Industry with a challenged 
business model cannot grow and 
this will have negative implications 
on the economy in the medium to 
long term. We have seen the dramat-
ic far-reaching consequences of the 
challenged business model in the 
Global Oil Industry. Oil-dependent 
economies like Nigeria, Angola and 
Venezuela have suffered severely. 
We faced economic recession in 
Nigeria throughout 2016, the first in 
29 years!.Nigeria has a very troubled 
electricity sector mainly because 
the Industry business model is 
fundamentally challenged across 
the whole value chain. Nigeria also 
has some challenges in the Aviation 
Industry with a significantly reduced 
fleet of aircrafts available today.

The telecommunications Indus-
try has now become a critical part of 
the Nigerian economy. We cannot 
ignore some troubling signs with 
loan defaults by one of the major 
telecom Operators in Nigeria. There 
is a new Telecom World Order which 
will affect Nigeria whether we like 
it or not. We should choose to be 
prepared to proactively address the 
implications of this. Nigeria is at 
the cusp of an economic recovery. 
The Government now has a clear 
Economy Recovery Growth Plan 
(2017 – 2020). 

We need to have a robust telecom 
Industry to support Nigeria’s medi-
um-term economic recovery objec-
tives. Nigeria needs to meet the set 
targets of the National Broadband 
Plan. It will require a deep, dispas-
sionate and objective engagement of 
all the key stakeholders on the fun-
damental Industry issues in the light 
of the new Telecom World Order. 

MIKE IKPOKI
Ikpoki leads Africa Context Consult-

ing, an Africa-focused business 
advisory firm.
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in SMEs is very encouraging. However, a 
number of gaps still yawn for filling. The 
use of this equipment suffers from both 
internal and external abuses, which have 
diminished its value, even for the money 
the users spend. For example, one inter-
nal problem is their inability to effectively 
utilize the equipment. Many of those who 
have CCTVs do not operate them efficient-
ly.  Most of the cameras are not properly set 
in the right direction and maintenance is 
poor. This has made it possible for things 
to be stolen where cameras are pointing. 
Improper placement of the cameras has 
made it difficult to combat theft in many 
places. And this is not a domestic problem 
of the Nigerian SMEs alone.

On a trip to London a few years back, 
my brief case was stolen at the lobby of a 
hotel on Trafalgar Square as I tried to check-
in. The hotel sadly happens to be a branch 
of a famous international hotel chain. I ar-
rived via a taxi from Heathrow and waited 
for my turn to sigh in. Once I moved closer 
to the receptionist who called me over to 
sign the papers, someone made away with 
my brief case in a matter of seconds. Well, 
he was unlucky I had no money to launder. 
He got my lap though. Again sadly for him, 
it was my research laptop, the contents of 
which had been clowned away to safety 
before I left Nigeria.

The hotel authorities were not forth-
coming with the camera footage. They 
did not produce it until the next day and 
lo and behold it did not capture the thief. 
We only saw a hand that flashed away with 
the bag. No human face was captured. I 
still wonder if the footage was not photo 
shopped. I have also witnessed this kind of 
ineffective camera in an office in Lagos. A 
thief came into the company as a consult-
ant and waited at the reception for a while 
and then proceeded upstairs under some 
uncertain circumstances without proper 
clearance from the receptionist. He had 
told the receptionist that he had been 
asked to come up. He went into the Board 
Room and picked up someone’s laptop 
and escaped.  Apart from the error of the 
receptionist, the cameras in the reception 
did not capture his face.

The sector can no longer 
continue to accept the 
hardship imposed on it 
by dishonest staff steal-

ing everything except 
those nailed into the 

floor or chained to the 
nearby iroko trees and 

electric poles
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This particular case raises the further 
question of the level of security training 
we give to those who man sensitive posi-
tions. The receptionist, without any doubt, 
was incompetent. Those entrusted with it 
should review the footage of the cameras 
on a timely basis to see what it captures and 
assess its coverage. 

Another strategy is to have a proper 
connection with staff members to be better 
able to tell the kind of problems they are 
dealing with and also their lifestyles. With 
recession, inflation and all the troubles 
plaguing today’s workers, that strategy may 
not add much value. It is very hard to find 
many people who are not having financial 
problems among the SME staff today. It 
therefore becomes harder to keep an eye 
on anyone simply because they appear to 
have financial problems.

Meanwhile, the idea of moles and 
double controls in cash areas remains 
useful. Under no circumstances should 
staff which were meant to work in pairs or 
groups be allowed to breach such control. 
The funny but somewhat disgusting story 
of how a staff of a printing press leaked 
an examination question paper and 
caused the cancellation of his employer’s 
contract with the examination body was 
most intriguing. They worked in groups in 
that sensitive room. The criminal minded 
staff, according to his alleged confession 
ate so many eggs the day before and came 
to work farting mercilessly and consist-
ently fouling the airtight room. One by 
one his colleagues bailed out to safety in 
self-preservation. They forgot the rule that 
there must be at least two people at any 
time in the room. By the time they felt safe 
enough to return, he had taken one of the 
questions and leaked it. 

Sensitive places like this particular 
printing room must be equipped with 
relevant technology to improve efficiency 
and eliminate human error. Above all, the 
importance of proper training and orienta-
tion for people with special responsibilities 
cannot be overemphasized.

SMEs must wake up to loss prevention

is not diligently followed through. At best 
the system works at the initial stages when 
it was emplaced and then subsequently 
sidestepped, often by those whose duty it is 
to ensure its religious implementation.  

There was a case of an oil service compa-
ny that has a proper procedure for screening 
diesel supplied by contractors. After a while 
those charged with the screening started ac-
cepting diesel without screening and taking 
them straight to site where manual screening 
by touch and feel was used to extort money 
from suppliers. Somehow strangely senior 
management knew of it and did nothing.

Why would this happen when virtually 
everyone knows the dangerous implication 
of such an act? It is simple: Most SMEs 
employ members of their immediate and 
extended families, and friends and associates 
of the owners of the companies. There is also 
nothing wrong in this since they are often a 
family reaction against unemployment. How-
ever, this makes it difficult to implement very 
impersonal system driven rules of manage-
ment if not well handled. At the end of the day, 
these organizations end up with people who 
neither contribute optimally to the growth of 
the company nor imbibe its good culture. It 
is essential therefore that while trying to fulfil 
their obligations to their primary stakehold-
ers – family, SMEs must promote cultures that 
advance their ultimate objective of developing 
into successful companies in the future.

Many SMEs have rightly embraced the 
culture of security surveillance through 
technology. In fact the rate at which these 
surveillance systems are being implemented 
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Annan is the former secretary-
general of the United Nations and a 

recipient of the Nobel Peace Prize.

Safe drinking water saves life
crobes or chemicals derived from 
human and animal wastes, agri-
cultural runoff, industrial chemi-
cals, and even natural pollutants, 
make some water unsafe to drink 
and cause water-related diseases. 
If water sources are not protected, 
or are unexpectedly contaminated 
for any reason, the quality of drink-
ing water suffers.

 Contamination can occur at 
the source of the water both at the 
surface and in the ground. Once 
the water is in the distribution 
system, there are additional op-
portunities for drinking water to 
be contaminated. If pipes are not 
successfully protected from con-
taminants, the quality of drinking 
water suffers. Improper storage 
can also result in unsafe drinking 
water.

 Water sources may be variable 
and unreliable. Water reliability 
may vary by season, by year, and by 
location. In some areas, the rains 
fall mainly during the monsoon 
seasons, leaving dry conditions at 
other times of the year. Large scale 
climate variability such as the influ-
ence of El Niño and La Niña may 
mean that one year is wet while the 
next is dry.

 The quantity of water in rivers 
and lakes can also be unreliable. 

Some rivers only flow during part 
of the year, leaving a dry riverbed 
and no local source of water. Riv-
ers and lakes can also dry up from 
overuse.

 At the household level, the reli-
ability of the distribution system 
that provides water to the people 
is critical to maintaining quantity. 
If pipes are broken or only inter-
mittent service is available, the 
quantity of drinking water suffers.

 Often, the unreliability of 
surface water can be offset by the 
use of groundwater. However, if 
ground water sources are depleted 
too rapidly, or are not being suc-
cessfully recharged by either natu-
ral or man-made processes, the 
quantity of drinking water suffers.

 According to the WHO, dis-
tribution systems should make 
drinking water available so that 
people do not need to travel more 
than one kilometre from the place 
where they will use the water. For 
all people, there is a cost involved 
in having water distributed to their 
home or community. Some costs 
are monetary; while others are 
measured in the time it takes to 
travel to and from a safe drinking 
water source.

 Spring Waters Nigeria Limited 
(SWAN) is the pioneer brand of 
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As the World celebrates 
Wo r l d  Wa t e r  D a y  o n 
Wednesday March 22, there 

is need to address the dangers of 
consuming unsafe water and the 
health benefits attached to drink-
ing safe water.

 There are over 663 million 
people living without safe water 
supply, they spend countless 
hours daily queuing or trekking 
to distant sources of safe water 
supply. They also cope with and 
face the health impacts of using 
contaminated water when they 
cannot access safe water.

 Water is a fundamental human 
need. Typically, an individual 
requires at least 20 to 50 litres of 
clean, safe water a day for drink-
ing, cooking, and simply keeping 
themselves clean. Data from the 
United Nations corroborates this.

Polluted water is deadly for 
consumption. About 1.8 million 
people die every year of cholera. 
Tens of millions of others are seri-
ously infected by a host of water-
related ailments—many of which 
are easily preventable.

 The United Nations considers 
universal access to clean water a 
basic human right, and an essen-
tial step towards improving living 
standards worldwide. Water-

poor communities are typically 
economically poor as well, their 
residents trapped in an ongoing 
cycle of poverty.

 Education suffers when sick 
children miss school. Economic 
opportunities are lost to the 
impacts of rampant illness and 
the time-consuming processes 
of acquiring water where it is 
not readily available. Children 
and women bear the brunt of 
these burdens.

 Water is obviously essen-
tial for hydration and for food 
production, but sanitation is an 
equally important, and comple-
mentary, use of water. A lack of 
proper sanitation services not 
only breed disease; it can also 
deny people of their basic hu-
man dignity.

 The state of drinking water 
supplies can be quantified by 
four important characteristics: 
quality, quantity, reliability, 
and cost.

 The World Health Organiza-
tion (WHO) and various national 
agencies have drinking water 
quality standards that specify 
the acceptable microbial, chem-
ical, and radiological character-
istics of safe drinking water.

 Excessive amounts of mi-

premium bottled water in Ni-
geria incorporated in 1981 and 
commenced commercial pro-
duction of Natural Spring Water 
in December 1983. Swan water 
pioneered the bottled water busi-
ness in the country. The company 
has been engaged in the bottling 
and distribution of SWAN Natural 
Spring Water for over 26 years. 
Of recent, the company added 
an exciting range of SWAN fruit 
Drinks; Apple, Pineapple and 
Orange Variants to its portfolio.

 Swan natural spring water 
is sourced from a unique origin 
in the volcanic highlands of the 
Kerang hills of the Jos Plateau in 
Nigeria.

 Swan water is 100% natural 
and pure without any additives 
or chemical treatment. It is the 
preferred choice of premium 
water nation-wide. The available 
pack sizes are 150cl, 75cl & 55cl. 
Shelf life is 12 months.

 Bottled Water is basically 
classified as treated water and 
natural spring water. Spring water 
is nature’s gift to mankind. 

I
t appears the Small and Medium 
Enterprises sector has a lot to learn 
from the bankers in regard to risk 
management.  While the bankers 
have expanded their risk control 

and management dragnet to cover every 
imaginable risk, including damage to their 
reputation, SMEs are still on the defensive 
against risk. In other words they just react to 
events of risk rather than take serious steps 
to prevent them.  Don’t get me wrong on 
the effectiveness of the risk management 
efforts of our banks. I admit a lot is yet to be 
done going by the level of non-performing 
loans in that sector. We continue our 
discussion of some risks-facing SMEs in 
Nigeria on the general well-being of the 
sector. The risk of pilfering and the need for 
a decisive response to it has become even 
more critical. 

Clearly, the challenge of low level 
dishonesty evidenced by pilfering in no 
way constitutes the most important hole 
draining resources from the operators. Its 
impact has however become bigger than 
many others. The sector can no longer 
continue to accept the hardship imposed 
on it by dishonest staff stealing everything 
except those nailed into the floor or chained 
to the nearby iroko trees and electric poles.  
In-house stealing of cash, raw materials, 
spare parts and equipment have become 
very serious and endemic. And from the 
comments of stakeholders, operators need 
to be supported with more risk awareness 
and management efforts from all of us. We 
need enduring solutions that would be 

both pragmatic and proactive. Knee-jerk 
reaction to the risk of fraud whenever it 
occurs has left many entrepreneurs hap-
less and hopeless. There is need for a 
national focus on this challenge.

What one finds at the moment is that 
many SMEs are not even aware of some 
of the major risks they face until they 
crystallise. To a large extent, this should 
be understandable given the history 
and nature of the sector, particularly the 
way they come into existence and their 
challenge of initial capital. Besides, as 
organizations differ, so do their internal 
chemistry, including staffing, culture and 
leadership. Entrepreneurs face different 
risk matrices, which may vary in degree 
and composition, from one enterprise 
to another. Accordingly, there may be 
as many divergent strategies as there are 
companies. However, what is indubitable 
is that we are not dealing with low-level 
dishonesty in the SME sector with the com-
mitment it deserves. Granted the informal 
sector has its own challenges of identity, 
integrity and such, there appears not to be 
any coordinated or sector–driven effortto 
effectively confront this problem. 

Meanwhile, it may be useful to take a 
cursory look at some time-tested strate-
gies that have helped organizations to 
combat fraud of all kinds among employ-
ees. The first approach is based on the old 
adage, “prevention is better than cure”. We 
believe it is better to avoid trouble than to 
invite it and then go ahead to fight it with 
a sledge or any hammer at all. To prevent 
the entry of employees with questionable 
backgrounds to the company is the first 
law of fraud prevention. In this regard, it is 
essential to ensure that every employee is 
double-checked for good conduct before 
they are hired. This is an ideal approach, 
which also requires that companies have 
effective working systems established and 
made truly functional. Unfortunately, the 
“Nigerian Factor” seems to have come 
heavily against this settled truth and taken 
the upper hand.  That Nigerian factor is 
that even in companies with established 
procedures (which many SMEs don’t 
have) that require proper screening; it 

EMEKA OSUJI
Dr Emeka Osuji 

School of Management and 
Social Sciences

Pan Atlantic University
Lagos. eosuji@pau.edu.ng @Emyosuji 

08033066986

SMALL BUSINESS HANDBOOK

ANTHONY NLEBEM



COMMENT Send 800word comments to comment@businessdayonline.
comment is free

11Wednesday 22 March 2017 BUSINESS  DAYC002D5556

relations.
Last month at the National As-

sembly, the Minister of Agriculture, 
Audu Ogbeh blamed the high cost 
of food and other related items 
in the country on bribe-taking by 
policemen, soldiers and Customs 
officials. He further lamented that 
despite formal requests to the heads 
of these institutions, the practise has 
continued. It’s important to bear in 
mind that all these institutions are 
under the Presidency.

There are many more other 
instances where members of the 
Buhari administration have given 
different answers to the state of af-
fairs: the removal of fuel subsidy, 
budget padding, the outcome of the 
President’s visit to China and the list 
continues. All these inconsisten-
cies arouses motives for genuine 
concern.

I concede that the Presidency 
is made up of persons of different 
backgrounds, educational qualifi-
cations and even intentions, which 
necessarily engender different 
opinions. But they have to be united. 
Hamilton Alexander, one of the 
founding fathers of America, while 
arguing for a single executive, ar-
gued that a single executive would 
provide for energy and efficiency. 
This energy is generated when the 
executive is united. With this there 
will be a well-run government.

 It’s unfortunate that their two 
years together hasn’t cemented a 
good working relationship. The role 
of cementing belongs to the leader 
which in this case is President Bu-
hari. Since his team seems to be in 
disarray, we are forced to question 
his leadership and team spirit abili-

The confusion within 
the presidency sends 
the wrong signals to 

local and international 
observers. Decisions will 
be taken slowly (if at all) 

because it’s uncertain 
which Federal Govern-

ment official’s statement 
will stand and which 

will be discountenanced

Aso Rock of confusion

Just last Monday, the National Se-
curity Adviser, Babagana Munguno 
announced – after Buhari had flown 
from Kaduna to Abuja – that heli-
copters were banned from flying to 
Abuja from Kaduna and that travel-
lers had to come by rail or road. Two 
days afterwards the Minister of State 
for Aviation Hadi Sirika, announced 
that helicopters are now free to fly 
in and out of the Nnamdi Azikiwe 
International Airport Abuja.

Two weeks earlier, Abike Dabiri-
Erewa, Senior Special Assistant (SSA) 
to President Buhari on Foreign Affairs 
and Diaspora advised Nigerians 
without compelling reason(s) not to 
travel to the US based on reports that 
persons with valid visas had been 
denied entry into the US. In less than 
two days Geoffrey Onyeama, Foreign 
Affairs Minister, swiftly replied, stat-
ing that Nigerians were free to travel 
to the US, adding that no Nigerian 
had been denied entry into the US. 
Subtly referring to Abike, he said the 
Ministry of Foreign Affairs is the com-
petent agency Nigerians should rely 
on for issues bothering on external 

Send reactions to:
comment@businessdayonline.com

Send reactions to:
comment@businessdayonline.com

The strange force behind growth and profitability
etc. To be relevant in the business 
world and remain that way, a business 
must be forward thinking and excep-
tionally innovative in providing the 
highest value to its customers.

All these changes have made to-
day’s effective business leaders shift 
from traditional marketing to modern 
marketing. Modern marketing calls 
for more than developing a product, 
pricing it, promoting it and making 
it accessible to target customer. It de-
mands building trust, a binding force 
and value added relationship with 
the customers. According to Ashoka 
Dutt head of Citi Bank “the idea of 
customer relationship management 
is to know the individual customer 
intimately, so that the company has 
a customized product ready for him 
even before he asks for it.

What makes a company successful 
in a global scale is not seeking ways to 
convince the consumers to buy from 
them, it is not manipulating the mind 
of people through psychology rather 
it is being customer centric.

It is the responsibility of a com-
pany to create the highest value for 
it’s customers and to also take full 
responsibility for its weaknesses or 
inability to meet the expectations of 
the customer. It is the responsibility 
of a company to understand the true 
desire of its customers beyond the 
narrow description of the culture pre-
vailing in the environment. Africans 
deserve first class service. As com-

panies in Europe, Asia and America 
strive toward creating more inclusive 
customer-centric businesses, African 
companies must do the same.

According to Donald Krause, the 
ideal strategy is to make a competi-
tor’s product obsolete through inno-
vation. It is important to understand 
that the actual definition of competi-
tion is the resistance of the various 
forces that engages a businesses in 
its drive to serve its customers. So be-
yond product and service innovation 
business leaders must also reinvent 
their organisations to become ser-
vice oriented. Any organisation in 
which the people are unconsciously 
disposed to anticipating, recogniz-
ing and meeting the needs of their 
customers will dominate the world.

The reason is that customer-
centricism is the secret of innovation 
and with innovation comes control 
and power. If a company controls 
an industry through innovation, how 
can any competitor stand it?

African business leaders must be-
come independent in their thinking. 
They cannot depend on the business 
wisdom of the western world to drive 
business in Africa. The target should 
not be to become like the Bank of 
China, Apple or Microsoft but to be 
who you are. Let Zenith Bank be Ze-
nith Bank, a successful, inclusive and 
sustainable Zenith Bank. Let Zinox 
be Zinox, a successful, inclusive and 
sustainable Zinox Computers.

A skillful executive conquers 
with knowledge and imagi-
nation...He out-flanks his 

competitors in the constituents 
mind without resorting to head-to-
head battles and lengthy campaigns. 
Donald G. Krause.

According to Forbes report in 
2016, the Industrial and Commercial 
Bank of China ranks number one 
bank and company in the world 
with a market capitalization of $143 
billion and also has the highest net 
profit margin. ICBC has maintained 
top positions only on Forbes 2000 for 
four consecutive years. 

JP Morgan Chase, Apple, Exxon 
Mobil, Wells Fargo and Toyota are 
all among the top ten on the list of 
Forbes 2000 in 2016. It is important 
to note that there is no African com-
pany in the top 300. The Standard 
Bank of South Africa and Stenhoff 
International, a furniture and fixture 
company also of South Africa only 
showed up as number 317 and 440 

African businesses has within 
them everything required to make 
it to Forbes Top 100. It’s a matter of 
internal power concentration.

This leads me to an interesting 
thought. It is the fact that Africa is re-
ally not a black race! The ideology that 
Africa is black is the major reason why 
African nations have been wobbling 
politically, socially and economi-
cally for many decades now. Black 
was a derogatory term used by their 
slave masters to describe them in the 
days of slavery and has nothing to do 
with skin colour. First of all, nobody 
has a black skin and nobody has a 
white skin. Black means darkness, 
ignorance and lack of light (informa-
tion). It is interesting to understand 
that people from the Middle East 
are not called white irrespective of 
the fact that they are fair skinned. So 
from where came the term? From 
those that called themselves white 
of course.

If Africans are black then their 
black businesses mind must depend 
on the whites to be successful. So they 
will depend on following where the 
whites lead. Enough of that already. 
Do your thinking independently and 
see you on Forbes list 100 in 2017.

ties. Indeed the important question 
is: Can President Buhari lead? His 
actions within these two years as the 
President seem to suggest that he 
can’t. Even his wife, Aisha, publicly 
stated last year that the presidency 
has been hijacked. In other words, 
Buhari is not in control. Even when 
he was military head of State, many 
considered Tunde Idiagbon as the 
one who wielded and exercised 
power. 

If President Buhari’s appointees 
show their disunity and publicly 
without shame or regret, it is better 
left to the imagination what goes 
on behind the scene. Invariably, 
as is the case when two elephants 
fight, it is we the grasses that suffer. 
Moreover this show of disunity is 
not good for the country, while we 
are already divided on many fronts, 
this further splits the nation more 
into irreconcilable factions.

The confusion within the presi-
dency sends the wrong signals to 
local and international observers. 
Decisions will be taken slowly (if 
at all) because it’s uncertain which 
Federal Government official’s state-
ment will stand and which will be 
discountenanced.  

The conclusion that is been 
drawn is that President Buhari is 
running a feeble executive. This 
implies a feeble execution of the 
government which is another phrase 
for a bad government.

President Buhari needs to be in 
control of things and avert future 
occurrences of this anomaly.

I
n my column last week, I tried 
to nicely caution Ibrahim 
Magu, the acting chairman 
of EFCC, from asserting that 
90% of recession is caused 

by corruption because apart from 
not providing evidence, the mere 
fact that these two issues are cor-
related doesn’t necessarily mean 
that one is the cause of the other. 
Unfortunately, he made the same 
statement while he was being 
screened. This recession-corrup-
tion statement seems to be his most 
powerful punchline, it needs some 
reworking. I also talked about the 
anti-corruption war, the need for 
the EFCC to operate within the 
ambits of the law and the need 
to have a strong anti-corruption 
strategy which ultimately will in-
volve building and solidifying the 
anti-corruption agencies.

  Coincidentally, on the same 
day my column was published, 
the Acting Chairman appeared 
before the Senate to be screened. 
The senators also raised similar 
points I raised in the column.  
Magu’s performance was pathetic, 
his ineloquence and inability to 
properly answer the questions is 
unforgivable. Unfortunately our 
dear Magu wasn’t confirmed. One 
major factor was the Department of 
State Services (DSS) report which 
questioned the integrity of Magu 
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to lead the anti-corruption war. 
This isn’t the first time Magu and 
the report questioning his integrity, 
are appearing before the Senate. It 
is indeed the second time and the 
Presidency is privy to this report 
and yet they still sent Magu’s name 
to the Senate.

I wouldn’t want to discuss the 
propriety or otherwise of the DSS 
report or Magu’s claim of denial of 
fair hearing or whether the Senate 
acted in bad faith etc. It’s really un-
necessary. Rather I am interested 
in understanding if the Presidency 
works in unison or in discord, and 
the effect it has on our national and 
international image.

Lest we forget, the DSS and the 
EFCC are both agencies under the 
Presidency. Apart from being aware 
of the DSS report, the Presidency 
has also received Ibrahim Magu’s 
defence. With this sets of available 
data, why can’t the Presidency 
arrive at a conclusion? This inabil-
ity portrays untidy housekeeping 
within the presidency and this is a 
direct attack on the leadership and 
team spirit of President Buhari.  
Housekeeping is not intended to 
rub the different agencies under 
the Presidency of their independ-
ence and make them stooges of 
the president; it is rather geared 
at ensuring that all the necessary 
agencies work as a whole just as the 
different parts of the human body 
also work as a whole.

This DSS and EFCC face-off is 
not an isolated issue. It is a recur-
ring decimal. This seed of disu-
nity is widespread in this current 
administration. We have also had 
a Police, DSS and EFCC face- off. 

respectively. The reasons for these 
are not far-fetched and I will high-
light some of them here. 

But, we need to first understand 
that success is never a product of 
chances, rather it is a result of mak-
ing the right effort. Any business that 
commits time and resources in do-
ing the right things rightly will have 
the intended results. Everybody on 
earth has equal and unlimited ac-
cess to business success irrespective 
of geographical location, economic 
and political conditions.

In an interview with Zhang 
Hongli, an Executive Director and 
Senior Executive Vice President of 
Industrial and Commercial Bank 
of China on CCTV, he emphasized 
that the turning point of their suc-
cess was asking themselves what 
the people of China truly wanted 
in terms of financial services. Their 
focus on what the people they are 
serving truly desired from them was 
the defining moment for them.

A customer is one for whom a 
product is customized, not someone 
who is convinced by a company to 
change his preferences and choose 
their offer. The world has changed 
in significant ways over the past few 
years and is still changing at such an 
incredible speed characterized by 
economic liberalization, increasing 
competition, high consumer choice, 
demanding customer, more empha-
sis on quality and value of purchase 

Nwachukwu is a lawyer and a writer
J. B NWACHUKWU

Reuben helps companies and individu-
als operate, sale, market and 

communicate effectively. 
brianreubenc@gmail.com   

0808 726 4420



EDITORIAL

Two weeks ago, 
the Comptrol-
ler-General of 
t h e  Ni g e r i a 
Customs Ser-

vice (NCS), Col Hammed 
Ali (rdt) ordered own-
ers of all vehicles in the 
country whose customs 
duties have not been 
paid to do so or risk their 
vehicles being confiscat-
ed and the owners pros-
ecuted. We condemned 
that order in an edito-
rial and the Senate saw 
reasons and ordered the 
Custom’s boss to sus-
pend the policy while or-
dering Ali to appear be-
fore the Senate dressed 
in Customs uniform to 
explain the rationale 
of the policy. But like 
the bad-mannered mili-
tary man that he was, 
Mr Ali disagreed with 
the Senate and insisted 
that the policy will not 
be suspended neither 
will he wear the uniform 
of the organisation, be-
ing a former army Colo-
nel.  Mr Ali followed his 

threat by writing to the 
Senate, informing the leg-
islative body that he will 
not appear before them as 
scheduled because he had 
to attend a customs man-
agement meeting slated 
for Wednesday, same day 
he was expected at the 
Senate. It took the inter-
vention of the president, 
who is reported not to 
want further executive-
legislative friction, to get 
Ali to appear before the 
Senate. But even when he 
did, he appeared in mufti 
and the Senate did the 
proper thing by sending 
him away to come back at 
a later date fully dressed in 
Customs’ uniform.

We note with consterna-
tion how Mr Ali has been 
disregarding constituted 
authority and behaving 
as if he is above the law 
since his appointment as 
Comptroller General of 
Customs. First, against 
the standard procedure of 
reporting to the Minister 
of Finance, he preferred 
to report directly to the 

President. He has also 
refused to wear the Cus-
tom’s uniform and have 
had repeated quarrels 
with his boss, the Minister 
of Finance, Kemi Adeosun 
over matters that are pure-
ly within her jurisdiction 
like approval of special 
salary scales for the Cus-
toms service.

We condemn this high-
handedness of Mr Ali and 
his contempt for the in-
stitution of the Senate. It 
shows he is carrying the 
obscene military mental-
ity of superiority and non-
subordination to dem-
ocratic institutions. He 
must be disabused of that 
mentality. We urge the 
Senate to remain stead-
fast and insist that the 
Customs boss does as he 
is ordered to do. He must 
adopt the correct mental-
ity needed to serve under 
a democratic government, 
which is governed not 
just by laws but also by 
precedents, norms and 
conventions. 

Sadly, this is an indict-

ment of President Mu-
hammadu Buhari and his 
management of executive-
legislature relationship. 
The responsibility to en-
sure that all his appoin-
tees adhere and subject 
themselves to democratic 
control is strictly that of 
the president. No one who 
is openly contemptuous 
of our democratic institu-
tions should be appointed 
to public office. 

But we have noted, of 
late, how the President’s 
appointees have been un-
dermining his authority. 
It is a sign of weakness or 
failure to have appointees 
that do not respect the 
president and work to 
undermine him or show 
contempt for legitimate 
democratic institutions.

Mr Ali cannot consider 
himself above an institution 
and still remain its head. If 
he cannot wear the Customs 
uniform, then he has no 
business being the Comp-
troller General of Customs. 
He cannot be above an or-
ganisation that he heads.

Between the Senate and Ali
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Upswing in investment income 
lifts FBN Insurance profit

COMPANIES 
& MARKETS
COMPANY NEWS ANALYSIS AND INSIGHT

F
BN Insurance Lim-
ited full year profit 
has upsurge on the 
back of an efficient 
underwriting ca-

pacity as insurers in Africa’s 
largest economy grapple with 
soaring claims costs.

The Nigerian insurer’s bot-
tom line (profit) got a fillip 
from a diversified product 
portfolio, strong balance sheet, 
increased investment margins 
that have combined to drive 
growth.

For the year ended Decem-
ber 2016, FBN Insurance’s net 
income increased by 28.64 
percent to N2.38 billion as 
against N1.85 billion the previ-
ous year.

The growth in profit was 
supported by a 24.93 percent 
decrease in underwriting ex-
penses to N5.93 billion and a 
313.51 percent surge in other 
income.

Underwriting capacity 
were efficient as underwrit-
ing profit was up 45.26 percent 
to N4.01 billion in December 
2016 as against N2.87 billion 
as at December 2015

 FBN Insurance combined 
ratio (CR) increased to 49.01 
percent in December 2016 
from 43.31 percent as at De-
cember 2015.

A CR below 100 percent 
means a company is in good 
financial health and there 
are no threats to its going 
concerns.

Petrocam oil, Gennex 
advance downstream 

operation with new solar 
powered retail outlet 

P15

ExxonMobil has invested 
over $100 million on 
programmes in support 

of Women Economic Empow-
erment in over 90 countries 
around the world, including 
Nigeria.

The investments, under 
the corporation’s Women’s 
Economic Opportunity Ini-
tiative (WEOI) which the 
corporation commenced in 
2005, were aimed at helping 
women achieve their eco-
nomic potentials towards im-
proving the socio-economic 
conditions of their respective 
communities.

These facts were contained 
in a presentation titled “Nige-
ria, The Journey So Far- Mar-
ketplace & Opportunities”, 

ExxonMobil invests over $100 million on women empowerment

sociation (NIA), Eddie Efeko-
ha, narrating the operators’ 
claims experience during the 
year 2016,  said  during renew-
als in 2015,when premiums 
were paid, it was paid based 
on old Naira exchange rate to 
dollar which was N196.00 to a 
dollar but now claims are paid 
based on current exchange 
rate which is over N400.00 to 
a dollar.

These challenges are an in-
dication that FBN Insurance’s 
claims ratio could spike in the 
first quarter of the year as the 

amount it paid to policy hold-
ers before the naira weakened 
could have weakened.

The Nigerian insurer’s 
claims ratio fell to 23.89 per-
cent in the period under re-
view from 27.91 percent the 
previous year.

Insurance operators in 
Africa’s largest economy have 
had lack of trust for a policy, 
economic downturn, obsolete 
technology, lack of skilled 
labour crimp growth.

Little wonder the indus-
try’s contribution to the GDP 

was less than one percent, 
lower than the 15 percent con-
tribution of South Africa’s in-
surance sector to its economy.

The aforementioned chal-
lenges showed face in the 
book of FBN Insurance as 
gross premium written (GPW) 
increased by 6.87 percent to 
N9.75 billion in the period 
under review.

FBN Insurance total assets 
spiked by 41.43 percent to 
N31.71 billion while share-
holders fund stood at N8.04 
billion as at December 2016.

While First Bank Insurance 
recorded an 18.73 percent 
reduction in claims expenses 
in 2016, most firms in the in-
dustry have seen settlement to 
policy spiral up on the back of 
foreign exchange scarcity and 
climate change.

Also, a recession, the coun-
try’s  first in 25 years, attracted 
many people to claims late last 
year and early 2017. Nigeria’s 
economy contracted by 1.50 
percent in the fourth quarter 
of the year.

The Nigerian Insurers As-

made by the Operations Pro-
curement Manager of Exxon-
Mobil Nigeria, Judith Mbonu, 
at the Women in Nigeria 
Exhibition & Conference held 
recently in Lagos. These in-
vestments, according to her, 
had positively impacted on 
the lives of tens of thousands 
of women globally.

She also said ExxonMo-
bil upstream companies in 
Nigeria   did business with 
women-owned companies 
to the tune of over $24 mil-
lion in 2016 in furtherance of 
this economic empowerment 
onjective, adding that Exxon-
Mobil’s support for Women 
Empowerment stems from 
their strong belief that “when 
women move forward, the 
world moves with them”.

“We also know that when 
women control their income, 

Nigeria should 
control 95 % 
of cargo in W/
Central Africa 
– Expert

…FY Underwriting profit up 45.28% A Maritime expert, Lucky 
Amiwero, on Monday 
in   Lagos, called for 

urgent establishment of deep 
sea ports for Nigeria to con-
trol over 95 per cent of cargo 
within the West and Central 
Africa sub-region.

Amiwero, National Presi-
dent, National Council of 
Managing Directors of Li-
censed Customs Agents (NC-
MDLCA), made the call in 
an interview with the News 
Agency of Nigeria (NAN) in 
Lagos.

He said that presently, 
Nigeria controlled between 
70 to 75 per cent of cargo 
within West Africa and also 
had a huge market, which 
was the target of the regional 
competitors.

The Customs agent said 
that Nigeria’s way-out was to 
develop deep sea ports that 
would accommodate what 
regional competitors were 
putting in place.

“The development of a 
load centre leads to new dis-
tribution pattern as any new 
creation within West Africa 
Sub-region will alter the dis-
tribution pattern by siphon-
ing business from Nigerian 
ports.

“This practice is common 
in the development of tran-
shipment centre.

“Mega container ship with 
2000 to 18,000 TUEs are now 
deployed to the existing load 
centre that can accommodate 
them, “ Amiwero said.

He said that the Lagos 
port access road was facing 
challenges especially trucks 
with empty containers for 
offloading, loading, wait-
ing for client, broken-down 
trucks, empty tanker waiting 
to load fuel and tanker look-
ing for clients.

Amiwero said that con-
tainers also faced delay dur-
ing clearance due to enor-
mous procedures attached to 
cargo clearance.

He said that a lot of time 
was also spent loading vessels 
and transferring containers to 
the storage yard.
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they usually invest in the 
health, education and well-
being of their families and 
communities, thereby ben-
efitting the entire society”, 
she said.

ExxonMobil’s Global Sus-
tainable Procurement Man-
ager, Nancy Swartout, who 
was the International Guest 
Speaker at the WIN Event, in 
her presentation on “Global 
Support for WEConnect In-
ternational”, said ensuring 
Diversity was a key aspect 
of ExxonMobil’s operations, 
adding that the corpora-
tion spent $33 million on its 
Global Supplier Diversity 
programme outside the Unit-
ed States in 2016, exceeding 
its target of $25 million for 
the year.

She said that the $24 
million business volume 

L-R: Babatunde  Fajemirokun,  executive director; Edwin Igbiti, managing director; Sola Ajayi, head, retail business, all of AIICO Insurance 
Plc during the press conference in Lagos.              Pic by Pius Okeosisi

FRANK UZUEGBUNAM

BALA AUGIE

achieved with women-owned 
organizations by ExxonMobil 
in Nigeria in 2016, represent-
ed 74% of this total spend, 
thanking Nigerian women 
entrepreneurs for their sup-
port to the company.

Swartout further said Exx-
onMobil champions Women 
Economic Empowerment 
w ithin the organization 
through Advocates actively 
supporting women-owned 
businesses, noting that the 
number of such Advocates 
in the ExxonMobil system 
had risen from 100 in 2015 to 
about 200 in 2016.

The Keynote Speaker at 
the event and Executive Vice 
Chairman of Famfa Oil Lim-
ited, Folorunsho Alakija, who 
spoke on the theme of the 
Conference “Bold Steps for 
Big Change”, urged women 

to step up and take ground-
breaking actions towards 
improving the success rate 
and impact of their compa-
nies and using her personal 
business experience, urged 
women entrepreneurs to 
persevere till they succeed in 
business.
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Tale Alimi

Tell us about the 
book ‘Uplevel’?
 
I  d e c i d e d  t o 
write Uplevel as 

a guide to help people look 
inward and discover their 
niche so they can turn into a 
profitable business.

Uplevel is a book that is 
written to provide a step 
by step guide to help the 
reader find their niche and 
convert it into a profitable 
passion. It is written to ad-
dress some common ques-
tions I have had to answer 
and I have heard frequently 
from people like; what is my 
gift or talent?How do I find 
my niche in my career or 
business?What is the passion 
I can turn to a business?

 
A lot of times, business 

owners find themselves 
doing different things, par-
ticularly when they are just 
beginning. At what point 
does it become important 
to focus on a particular 
area? 

When you first start a busi-
ness, survival is very para-
mount to you. At this point, 
most business owners are 
willing to take on any oppor-
tunity they get. As the busi-
ness starts growing, you be-
gin to realise that you cannot 
grow sustainably when you 
are trying to be all things to 
all people. You need to find a 
niche in the area where you 
have competitive advantage.

 This is especially impor-
tant if you want to build 
a brand that is known for 
something. Most of the top 
brands today are known to 
be good at something be-
cause they have focused and 
built competitive advantage 
around it.

 
In writing this book, you 

had to draw from your per-
sonal experiences, share 
with us what it took to find 
your niche in business? 

From a young age, I was 
inspired to create something 
entrepreneurial. This inspi-
ration came from watching 
my Mum trying her hand at 

Story telling is the best way to 
build connection with your brand

various businesses. However, 
I had to go through several 
trials and errors to find my 
own niche in business.

 One of the reasons it took 
me a while is the typical ste-
reotype of ‘the type’ of busi-
ness women should do. As I 
was trying to figure out what 
to do, I sought female men-
tors and role models and 
most of them were in the 
creative space. This made 
me initially start my first 
business in fashion because 
that’s what I thought was ap-
propriate for a woman.

 Then I had a fall out with 
my investor and had to 
walk away from the busi-
ness when it was already 
in growth stage. I took the 
opportunity to spend time 
reflecting and I did my per-
sonal SWOT analysis to see 
what I was really good at.  I 
realised that my sweet spot 
lay in analytics, research and 
communication which com-
plimented my Masters in 
business administration and 
my experience working in 
Consulting. I did some more 
research on how I could 
use this to solve problems 
for people and I discovered 
business coaching.

 I went on to get a cer-
tificate in personal coaching 
from the Coaching Academy 
UK and I now run a rapidly 
growing business coaching 
and business development 
company for high achieving, 

aspiring and emerging busi-
ness owners.

 I share the exercises I 
went through in the book 
to guide people to find their 
niche and turn their passion 
into profit.

 
You mentioned sharing 

stories to niche audience? 
How far does it go in taking 
a business to an ‘uplevel’ 
and how can businesses 
find their niche stories?

 There is a popular Na-
tive American quote I love 
‘Those who tell the stories 
rule the world’. Story telling 
is one of the most important 
ways to build connection 
with your brand. Some of 
the greatest brands in the 
world today are the best sto-
ry tellers, from the Coca Cola 
brand that tells us to ‘taste 
the feeling’ to the sports 
brand that tells us ‘just do 
it’ and the drink brand that 
tells us ‘keep on walking’. All 
of them tell us stories that 
connect with us and makes 
us have an affinity for the 
brand.

 For businesses to find 
their stories, they have to 
first examine their ‘Why’. 
Why did the founder(s) start 
the company, what prob-
lems do they want to solve? 
Who do they want to serve? 
What do they stand for? 
What platform or medium 
will they use? When you 
get clear answers to these 

questions, you are able to 
craft a compelling story and 
use the right medium to dis-
seminate it.

 
 To what extent should 

a business owner trust his 
instinct in making business 
decisions, or must it always 
be from time tested experi-
ences?

 This is an interesting 
question that reminds me 
of a case study we did when 
I was doing my MBA. It was 
a case study of how top ex-
ecutives make business de-
cisions. They found out that 
more men were driven by 
the fact, and more women 
were motivated by instinct. 
The case study featured 
Oprah Winfrey and she said 
she makes business deci-
sions following her instincts.

 I believe a good way to 
balance it is to make sure 
you always take in enough 
of the correct information 
either through experience 
or data so that at the mo-
ment of decisions, your in-
ner compass has been fed 
enough information to make 
a decision that also reso-
nates with your instinct.

 
What if you have a pas-

sion that does not neces-
sarily give money?

 Most of us as human 
beings have multiple pas-
sions that we can enjoy. The 
important thing is to be re-
alistic about which ones can 
be a profitable passion and 
which one you just do for the 
satisfaction of it. My book 
Uplevel helps you distil your 
various passions so you can 
distinguish which of them 
can become profitable and 
which of them wont.

 
Is it possible to start a 

business and succeed with-
out taking the wrong foot?

 It depends on the type of 
business you are starting. If 
you are starting a franchise 
business for example, you 
can leverage on the experi-
ence of the franchisor to 
ensure that you don’t make 
the wrong moves. However, 

if you are starting a busi-
ness from scratch, there is a 
tendency that you will make 
some mistakes and take the 
wrong steps. You could work 
with mentors and business 
coaches to get guidance to 
minimize your mistakes, but 
the important thing is that 
you learn from your mistakes 
quickly and move on. Like 
they say, hindsight is 20/20.

 
At what point does a mis-

take become an impedi-
ment to success in busi-
ness? 

 A mistake is an impedi-
ment when you don’t admit 
it on time and deal with it or 
when you do not move on 
from it. It is similar in busi-
ness as it is in life. I once 
heard a renowned investor 
say they do not invest in 
people who have not failed. 
It is important that when 
you realise you have made a 
mistake, you address it im-
mediately and move on. If 
you allow it define you, it will 
impede your success.

  
How do you intend to 

get this book into the right 
hands, the people who ac-
tually need it?

 For me what is important 
is to not only get people to 
read the book, but to get 
them to take action on it. That 
is why we will be having vari-
ous Uplevel workshops and 
meetups. The first workshop 
is holding in Lagos on the 
25th of March. I plan to have 
workshops in various cities 
in Nigeria and hopefully in 
other countries as the op-
portunity opens up. People 
can also buy the book on 
the website and in various 
bookstores in the country in 
the coming weeks.

 
What happens next when 

this book has succeeded in 
getting a business uplevel?

 When you Uplevel, the 
next thing will be to scale and 
probably become an institu-
tion. That will probably be a 
good title for my next book, 
wouldn’t it? ‘From Uplevel 
to Scale’.

Tale Alimi, a high-level business coach and business growth expert recently finished her book titled ‘Uplevel’. In this interview with FRANK 
ELEANYA, Alimi shared some insights on how business owners can take their enterprise to an ‘uplevel’ through telling compelling stories that 
connect buyers to the brand. She also shared personal experiences that has defined her business decisions and enriched the book.
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Petrocam Trading Ni-
geria limited, a major 
player in the down-

stream sector of the oil and 
gas industry in technical 
partnership with Gennex 
technologies limited says it 
is committed to actively raise 
the standard of the quality of 
service in the downstream 
value chain operation.

Eyo Martha Oghogho, 
manager in charge of Admin 
and Sales stated this while 
speaking on some of the strat-
egies to be deployed by the 
company to achieve the set 
target at the opening of a new 
mega solar powered 24 hours 
operated station along the 
Lekki axis in Lagos.

“The decision to open a 
new retail outlet is in line with 
our vision and objective which 
is to bring petroleum products 
at affordable prices to the end 
users”

“The station has 9 double 
nuzzles PMS pumps outlet, 
two nuzzles for AGO and a gas 

Apparently disturbed 
by poor condit ion 
of roads and drain-

age system in and round as 
well as   some of the   indus-
trial hubs   in Ogun state,   
the state government has 
pledged  contribute 70%  of 
the inputs for reconstruction 
of the affected  roads. 

  The   roads are located 
in Atan-Ota, Igbesa-Agbara, 
Dalemo-Ijoko, Papalanto-
Sagamu-Ogijo,. 

  The State government 
decided to rally investors 
and industrialists operating 
in the state to contribute 30% 
cost of reconstruction as part 
of their contribution towards 
roads construction which 
falls under the purview of 
both Federal and State gov-
ernments, having used same 
method to reconstruct some 
industrial roads in Agbara 

It was a networking, experi-
ence sharing and learning 
time as Access Bank cel-

ebrated the International 
Women’s Day with over 250 
high potential female profes-
sionals across 50 corporate 
organisations in Nigeria.

In line with the 2017 
theme for IWD “Be bold for 
Change” and the UN Women 
theme for the year tagged 
““Women in the Changing 
World of Work: Planet 50-50 
by 2030”, the attendees had 
the opportunity to receive 
insightful advice on asser-
tiveness and self-confidence, 
strategic positioning, man-
aging upwards, personal 
branding and networking.

Speaking on the objective 
of the session organized in 
commemoration of the IWD, 
the Group Head, Products 
and Segments of Access Bank 

Petrocam oil, Gennex advance downstream 
operation with new solar powered retail outlet 

Ogun pledges 70% inputs on roads 
construction leading to industrial estates 

Access Bank celebrates Women’s Day with 50 corporate organisations

skid plant. This is the only filling 
station along the Lekki that has 
a gas skid plant included in the 
filling station”. She said.

Oghogho disclosed that 
beyond playing in the retail 
outlet by providing service sta-
tions for end users, Petrocam 
have being known to bring in 
between six to ten vessels per 
month of PMS into the country 
and each vessel would carry an 
average of 60,000 metric tonnes 
(1 metric tonne is about 1,134 
liters) of PMS.

On the capacity of the new 
station, Oghogho assures that 
for all the company’s mega sta-
tions, customers are guaranteed 
to get all the services they need 
at one location as the station 
represent a one stop shop.

She further noted that in 
order to cut down the cost of 
electricity supply, the station 
is powered with solar panels. 
“This is the only filling station 
along the Lekki axis that is fully 
solar powered”.

Tunji Tayo, executive di-
rector, engineering, Gennex 
technologies Limited said the 

last two years. 
  Speaking during a visit 

to Vono Furniture Products 
temporary plant located at 
Dalemo area of Sango-Ota 
recently, Bimbo Ashiru, Ogun 
State Commissioner for Com-
merce, declared that govern-
ment had intention to fix roads 
leading to industries across 
the state, but in partnership 
with concerned industries. 

  Ashiru, who noted that 
government sees investors 
and industries as greatest 
assets to economic growth 
and development, added 
that State government came 
up with joint reconstruction 
of economic roads belonging 
to both State and Federal 
governments, having consid-
ered impediments caused by 
paucity of fund. 

  He said, “We see you 
(investors) as our greatest 
assets, that is why we are 
creating lots of incentives to 

Plc, Ope Wemi-Jones said, 
“The Young Female Profes-
sional is one of the segments 
under the W initiative- The 
home for everything Access 
Bank has to offer women. As 
a Bank, we are committed to 
working with Nigeria’s Young 
Female Professionals with an 
objective of nurturing them as 
future executives and CEO’s in 
their chosen careers and busi-
ness endeavours.”

According to her, “Planet 50-
50 by 2030” requires everyone’s 
commitment to competing 
based on skills and capacity; it 
is about sponsoring each other 
and not spiting one another. It 
is about celebrating and rec-
ognising one another and not 
being indifferent about each 
other’s achievement. It is about 
a personal resolve to be bold 
and seize the moment.”

Based on their special focus 

station has solar installed ca-
pacity of 112 kilowatts which 
is sufficient to power the filling 
station and the building. This is 
designed in such a way that it 
the capacity can be increased 
overtime (scalable)

He noted that deployment 
of solar in Business enterprise 
is the way to go considering the 
challenging situation of power 
in Nigeria.

Oghogho while explaining 
the strategy deployed to by the 
company to keep down their 
operation expenditure amid 
the economy challenges faced 
by downstream operators, the 
Petrocam sales manager reveals 
that the company’s ability to 
over the years manage her 
overhead cost stands them out.

 “Doing retail business has 
increase our profit margin be-
cause in retail you get a wider 
margin than when involve in 
petroleum product supplies. 
By also having a good meter 
and the best of products, this 
has helped us to bring the best 
of our services to Nigerians”. 
She said

you. This is another incen-
tive, we also give tax holiday 
for directors who can show 
evidence of tax payment to 
other states of the federation. 

  “We have our focus on 
rural roads now, we have 
about 500 of them that will 
be constructed in all nooks 
and crannies of the state. But, 
pending the time, we must 
fix the roads quickly. Quite 
a number of investors have 
called on roads reconstruc-
tion. I received call from 
Unilever Plc and others on 
this, and we are doing their 
roads very soon. 

  “Because of paucity of 
fund, we are going to use 
the model we used in Agbara 
where 70% was contributed 
by government and 30% was 
contributed by the industries 
and investors in the axis. This 
is a surest means to fix roads 
at this period of economic 
recession.” 

 

on women, Access Bank’s W 
Initiative intends to grow the 
Young Female Professional 
network into a global group that 
will stand for high performance, 
professionalism, leadership 
and result.

Present at the session to 
inspire the ladies were Mosun 
Belo-Olusoga; the Chairperson 
of Access Bank, Iquo Ukoh, the 
former ED Marketing of Nestle 
Plc. and owner of 1Qfoodplatter, 
Osayi Alile (Executive Director, 
ACT Foundation), Josephine 
Effah Chukwuma ( Executive 
Director, Project Alert) and Dr 
Yolanda George-David popu-
larly known as Aunt Landa of 
Inspiration FM. On the Panel 
was Rashidat Adebisi, Divi-
sional Head of Retail Solutions 
at AXA Mansard Insurance Plc. 
She won the inaugural Access 
bank ‘W’ Young Professional of 
the Year award in 2015.

Business Event

L-R: Andrew Odigie, vice chairman, Consolidated Hallmark Insurance Plc; Gabriel Adeleke, associate 
prest, Catholic Church of the Resurrection, Magodo GRA, Lagos, and Eddie Efekoha, managing director/
CEO, Consolidated Hallmark Insurance Plc, at the 10th year anniversary thanksgiving of the company 
in Lagos.           Pic by Olawale Amoo

L-R: Emmanuel Udoro, project director, Project Smile 4.0; Tolulope Fogoson, group brand operations 
manager, Procter & Gamble; and Amy Traore-Shumbusho, initiator, Project Smile during the media 
briefing/launch of Project Smile 4.0 ‘Smile Alive!’ on World Oral Health Day in Lagos.

RAZAQ AYINLA, Abeokuta 
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T
he renewed 
interest by the 
Federal Govern-
ment and the 
private sector in 

agribusiness offers huge 
financing opportunities 
for deposit money banks 
and other financial institu-
tions.

Over the years, agricul-
tural financing has been a 
challenge in the country 
as a result of high interest 
rates occasioned by the 
sector’s high risk.

The banking industry 
credit allocation to various 
sectors of the economy 
show that the power and 
agriculture sectors got less 
than one percent of N15.75 
trillion of total loans year-
on-year, according to data 
from National Bureau of 
Statistic (NBS).

An agribusiness practi-
tioner based in Port Har-
court narrated how he 
struggled to access credit 
from two Tier one banks 
and one Tier two bank but 
was not successful.

However, the Central 
Bank of Nigeria (CBN) has 
approved the disburse-
ment of about N75billion 
as loan to farmers in the 
36 states and the Federal 
Capital Territory (FCT) 
under the Nigerian Incen-

beh was worried about 
the interest rate level for 
farmers in Nigeria which 
stands between 18 per-
cent and 28 percent, 
stating that “Nigeria was 

the only country with an 
interest rate for farm-
ers above 5 percent”. He 
urged First Bank to pio-
neer efforts, towards im-
proving access to credit 
to farmers at a favourable 
interest rate regime.

In his keynote address, 
the Country Manager for 
AFEX Commodities Ex-
change  Ayodeji Balogun, 
who spoke on the topic  
“Reinventing Agric for Sus-
tainable National Devel-
opment, said this will re-
quire capital, talent and a 
high drive for productivity 
in the sector. He also noted 
that there was need to re-
think collaterized lending 
and consider structured 
trade finance for the Agric 
sector.

The event also featured 
a panel session and an Ag-
ric expo exhibition, which 
was officially declared 
open by the Minister for 
Agriculture.

Need for banks to 
improve agric financing
tive-Based Risk Sharing in 
Agricultural Lending (NIR-
SAL).

The loan guarantee 
scheme is a public-private 
sector initiative set up to 
transform the country’s 
agricultural sector, which 
was initiated by the CBN 
the Bankers’ Committee 
and the Federal Ministry 
of Agriculture and Rural 
Development, to guaran-
tee 75 per cent loans pro-
vided by Deposit Money 
Banks to farmers as part 
of efforts to transform the 
country’s agricultural sec-
tor.

Since inception, First-
Bank of Nigeria limited 
has taken the lead in ag-
ricultural financing ac-
cording to Audu Ogbe, 
minister for agriculture, 
who urged other banks 

to follow the steps of the 
bank and improve on 
their lending to the sec-
tor.

In furtherance of its 
support and value for the 

development of the Agri-
cultural sector, FirtsBank 
hosted its first ever Agric 
Expo summit last week in 
Lagos.

On financing, Og-

Experts highlight path to success at Stanbic IBTC Bank business forum

Amid Nigeria’s cur-
rent economic 
headwinds, a mes-
sage of relief is 

coming from Stanbic IBTC 
Bank and experts on how 
individuals and businesses 
can weather the storm and 
remain on the path of prof-
itability and growth.

This glimpse came at 
a knowledge sharing eco-
nomic update session  or-
ganized by Stanbic IBTC 
Bank with the theme “com-
mitted to solutions that 
drive your progress” to 
review the latest trends in 
the economy and to assist 
individuals and organiza-

tions attain their business 
objectives. Over 70 partici-
pants attended the event, 
which took place in Lagos 
last week.

In his welcome address, 
Executive Director, Person-
al and Business Banking, 
Stanbic IBTC Bank, Baba-
tunde Macaulay said apart 
from providing clients the 
opportunity to learn new 
things, the forum was also 
meant to help them devel-
op appropriate resilience to 
the economic situation in 
order to guard against vul-
nerabilities.

By providing such a plat-
form to glean important in-

formation and backing it up 
with financial solutions, the 
bank hopes to create long-
term win-win relationships 
with individuals and busi-
nesses and the economy at 
large. “We are always seek-
ing to understand the needs 
of the entire spectrum of our 
clientele and by so doing, 
strive to connect with every 
market segment so that we 
can provide the much need-
ed solutions to their finan-
cial needs,” he stated.

Macaulay reiterated that 
as an African institution, 
the Standard Bank Group, 
to which Stanbic IBTC be-
longs, will continue to dem-

onstrate commitment to the 
development of Nigeria by 
supporting critical sectors 
of the economy and helping 
to highlight investment op-
portunities in the country.

Among issues dissected 
at the forum, headlined by 
Chief Executive Officer, Fi-
nancial Derivatives Com-
pany Limited, Bismarck Re-
wane and Co-Founder and 
Director of Programmes, 
Co-Creation Hub Nigeria, 
Femi Longe, were the eco-
nomic outlook, indicators 
and forecasts, trends and 
opportunities around inno-
vation and digital technol-
ogy for Nigerian businesses.

Diagnosing the current 
economic trends, Bismarck 
Rewane noted that the drop 
in Nigeria’s inflation rate 
to 17.78 percent in Febru-
ary, the lowest level in 15 
months, is uplifting. How-
ever, what should be cel-
ebrated is the direction of 
the inflation, not necessar-
ily the figure, which is still 
double digit. The easing of 
pressures on the local cur-
rency, he stated, suggests 
that the Central Bank of Ni-
geria is beginning to do the 
right things, which should 
be sustained. Pulling the 
country out of recession, he 
emphasized, requires sig-

nificant spending on capital 
projects which will trigger a 
multiplier effect leading to a 
gradual lessening of reces-
sion from the second quar-
ter of 2017.

However, some risks to 
be considered in the eco-
nomic dynamic include a 
stumbling of the oil price re-
bound, further escalation of 
militancy in the Niger Delta 
and proper management of 
the borrowing programme. 
He said the meeting of the 
Monetary Policy Commit-
tee (MPC) slated for Lagos 
on 20th - 21st March will 
provide further insight on 
the economic direction.
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Transparency, exchange of information 
for tax purposes: Nigeria, 76 others rated 
‘Largely Compliant’

N
i g e r i a 
and sev-
e nt y -s i x 
(76) oth-
er coun-
tries are 

rated “Largely Compliant” 
by the Global Forum on 
Transparenc y and E x-
change of Information for 
Tax Purposes instituted by 
the Organisation for Eco-
nomic Co-operation and 
Development (OECD).

T h e  G l o b a l  F o r u m 
monitors the implemen-
tation of tax transparency 
standards to ensure the 
effective and timely de-
livery of the commitments 
made, the confidentiality 
of information exchanged 
and to identify areas where 
support is needed.

It has just completed 
253 peer reviews and as-
signed compliance ratings 
to 113 jurisdictions that 
have undergone Phase-2 
reviews. Twenty-two (22) 
jurisdictions were rated 
“Compliant”, 77 were rat-
ed “Largely Compliant”, 
12 were rated “Partially 
Compliant”, while 5 ju-
risdictions were “Non-
Compliant”.

It had in Phase-1 re-
viewed the legal and regu-
latory aspects of exchange. 
Jurisdictions that did not 
make sufficient progress 
on Phase 1 received a sup-
plementary review before 
moving to Phase-2 and be 
rated.

As the world becomes 
increasingly globalised 
and cross-border activi-
ties become the norm, tax 
administrations need to 
work together to ensure 
that  taxpayers pay the 
right amount of tax to the 
right jurisdiction.

A key aspect for making 
tax administrations ready 
for the challenges of the 
21st century is equipping 
them with the necessary 
legal, administrative and 
Information Technology 

tools for verifying compli-
ance of their taxpayers.

A g a i n s t  t h a t  b a c k-
ground,  the enhance d 
co-operation between tax 
authorities through Auto-
matic Exchange of Infor-
mation (AEOI is crucial 
in bringing national tax 
administration in line with 
the globalised economy.

Currently,  there are 
two internationally agreed 
standards on exchange 
of  infor mation for  tax 
purposes :  Exchange of 
Information on Request 
(EOIR); and Automatic 
Exchange of Information 
(AEOI).

The implementation of 
these international stand-
ards significantly contrib-
utes to the fight against 
tax evasion, as well  as 
achieving greater inter-
national co-operation and 
enhanced transparency 
of corporate bodies, ar-
rangements and financial 
information.

The Global Forum cur-

IHEANYI NWACHUKWU

Tax Digest

rently has 139 members 
participating on an equal 
footing, together with 15 
international organisa-
tions participating as ob-
servers. All member ju-
risdictions have commit-
ted to implementing the 
international standard on 
EOIR. In addition, more 

than 90 countr ies  and 
jurisdictions have com-
mitted to implementing 
the new standard on AEOI.

Work is currently un-
derway to implement this 
Standard, with the first 
exchanges occurring on a 
very ambitious timeline of 
2017 and 2018.

Global Forum is also 
assisting OECD develop-
ing country members to 
ensure that they can also 
receive the benefits  of 
the ongoing global move 
to automatic exchange of 
financial account infor-
mation.

T h e  s e v e n t y - s e v e n 

(77) “Largely Compliant” 
countries are: Albania, 
Argentina, Aruba, Aus-
tria, Azerbaijan, Bahamas, 
Bahrain, Barbados, Be-
lize, Bermuda, Botswana, 
Brazil, British Virgin Is-
lands, Brunei Darussalam, 
Bulgaria, Burkina Faso, 
Cameroon, Cayman Is-
lands, Chile, Cook Islands, 
Cyprus, Czech Republic, 
El Salvador, Estonia, For-
mer Yugoslav Republic of 
Macedonia, Gabon, Geor-
gia, Germany, Ghana, Gi-
braltar, Greece, Grenada, 
Gu e r n s e y ,  Ho ng  Ko ng 
(China), and Hungary.

Other are: Israel, Italy, 
Jamaica, Jersey, Kenya, 
Latvia, Lesotho, Liech-
tenstein,  Luxembourg, 
Macao (China), Malaysia, 
Malta, Mauritania, Mauri-
tius, Monaco, Montserrat, 
Morocco, Netherlands, Ni-
geria, Niue, Pakistan, Phil-
ippines, Poland, Portugal, 
Qatar, Romania, Russia, 
San Marino, Senegal, Sin-
gapore, Slovak Republic, 
Saint Kitts and Nevis, Saint 
Lucia, Saint Vincent and 
the Grenadines,  Saudi 
Arabia, Seychelles, Swit-
zerland, Turks and Caicos 
Islands, Uganda, United 
Kingdom, United States, 
and Uruguay.

The twenty-two (22) 
“Complaint Companies” 
are: Australia, Belgium, 
Canada, China (People’s 
R e p u b l i c  o f ) ,  C o l o m -
bia, Denmark, Finland, 
France, Iceland, India, Ire-
land, Isle of Man, Japan, 
Korea, Lithuania, Mexico, 
New Zealand, Nor way, 
Slovenia, South Africa, 
Spain, and Sweden.

The twelve (12) “Par-
tially Compliant” com-
panies are: Andorra, An-
guilla, Antigua and Bar-
buda, Costa Rica, Curaçao, 
Dominica, Dominican Re-
public, Indonesia, Samoa, 
Sint Maarten, Turkey, and 
United Arab Emirates.

The five (5) “Non Com-
plaint” countries are: Mar-
shall  Islands,  Panama, 
Federated States of Mi-
cronesia, Guatemala, and 
Trinidad and Tobago.
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How to get a genuine insurance 
cover for your vehicle

A
re you a car owner 
or a commercial 
vehicle driver 
plying on Nigeria 
roads? The law 

requires that you have mini-
mum third party insurance 
cover. It guarantees you pro-
tection against third party 
damage, loss or death in the 
event of an accident.

Motor Third Party cover, 
which is a compulsory insur-
ance for all vehicles applying 
Nigerian roads is sold for 
just N5, 000.00  for cars and 
N7,000.00 for commercial ve-
hicles and has a liability cover 
of up to N1 million for third 
party damages, and no limit 
to life in the event of death of 
third party.

Many motorists could save 
themselves of the embarrass-
ment and cost of repairing 
other people’s vehicles when 
accident occurs, if only they 
can take few steps to get the 
right insurance policy.

Where you buy your mo-
tor insurance cover is very 
important in determining the 
genuineness of the policy cer-
tificate you have. If you do not 
buy from any of the 42 general 
business insurance compa-
nies registered and licensed 

Stories by MODESTUS  ANAESORONYE by the National Insurance 
Commission (NAICOM), it is 
possible that you buy a fake 
document in the name of 
insurance. So, vehicle licens-
ing offices are not insurance 
companies’ office and touts 
are there with fake documents 
to sell to you and this denies 
you the right to make claims 
when there is liability.

The benefit of having a 
third party insurance policy 
is huge because it protects 
against third party damage. 
This means that in the event 
of an accident occurring, 
the policy holder has a third 
party property damage limit 
up to N1 million and no limit 
to life the in case of death or 
permanent disability.

A car owner and business-
man had gone to an Auto Reg-
istration Office in his locality 
to obtain a third party motor 
insurance and they told him 
he could pay N1000.00 and 
each day he gets to police 
check point; he gets clearance 
from the police and passes.

While he was going to work 
one morning he mistakenly 
lost control and unfortunately 
hit another vehicle, but confi-
dent that he had an insurance 
policy he assured the owner 
of the damaged vehicle that 
his insurance will pick the 

bill. There at the moment, the 
Police drove in and asked that 
he gets across to his insurance 
company and when he called; 
he discovered that the insur-
ance company whose name 
is on the document is not 
aware of the cover. There and 
then, the Police took him up 
for holding a fake document 
and the owner of the damaged 
vehicle also held him until he 
had to borrow from family and 
colleagues to pay.

This is the experience of 
most people who have got 
insurance from licensing of-
fices and motor parks. Why 
not advice yourself today by 
going to any of the registered 
Insurance Companies office 
and obtain a genuine insur-
ance cover.

 To be sure you got the right 
policy; take further measures 
to verifying your motor insur-
ance cover. Except you want to 
be deceived or you want some 
people to feed fat on your 
ignorance, you have got no 
reason to pay for fake docu-
ments in the name of motor 
third party insurance.

So, now if your policy docu-
ment is not captured in the 
Nigerian Insurance Industry 
Data base (NIID), then that 
policy document you have as 
motor third party insurance 

L-R: Johan Schalkwyk, chief operating officer, FBNInsurance; Tunde Owolabi, group executive, 
Retail Banking Group, Lagos and West, First Bank Nigeria; Bode Opadokun, MD/CEO, FBN 
General Insurance and Shola Osho, group head, Business Development, FBN General Insur-
ance at the First Bank Agric Expo recently held in Lagos.

AIICO Insurance reassures customers 
on wealth creation, protection

was immediately placed 
on suspension pending the 
outcome of an investiga-
tion that was commenced 
immediately and which is 
presently on-going.

“While we empathise 
with those who might have 
fallen victim to this indi-
vidual’s personal scam, we 
shall leave no stone un-
turned in pursuing the case 
to a logical conclusion and 
ensuring that all parties get 
the justice they deserve.”

Kanu observed that it is 
imperative to clarify here 
that AIICO Insurance Plc 
is an underwriter of more 
than 50 years’ experience, 
the largest life underwriter 
in Nigeria and one of the 
biggest Insurance under-
writers in the West African 
sub-region. AIICO has cre-
ated and sustained a repu-
tation that cuts across the 
globe as an underwriter of 
repute, with clientele from 
within and outside Nigeria 
and claims profile payment 
that runs into multi-billions 
of Naira.

He noted that the pay-
ment of over N30 billion 
in claims and benefits be-
tween 2013 and 2015 attests 
to our avowed commitment 
to prompt claims settle-
ments to our valued cus-
tomers. Whenever the un-
expected happens, AIICO 
remains duty bound and 
owe our customers the re-
sponsibility to protect their 
interests, he noted.

“Our customers can view 
their insurance portfolio 
online through our portal; 
all they have to do is to 
get in touch through our 
customer contact details 
below.”

“AIIContact,  our cus-
tomer-focused interactive 
platform is also available 
to address all customer en-
quiries. We are within reach 
by telephone on 0700AII-
Contact (0700 2442 6682 
28) and email: aiicontact@

Underwriting gi-
ant,  AIICO In-
surance Plc has 
r e a f f i r m e d  i t s 

commitment to continue 
to create and protect wealth 
of its customers. The com-
pany says it has put in place 
structures and technology 
that ensures its customers 
are well protected and gets 
the best of service delivery.

The company reacting to 
media report of an unethi-
cal practice involving one 
of its agency staff said “AII-
CO has since put in place a 
policy against the payment 
of cash to individuals. This 
is visibly indicated on our 
communication materials 
and policy documents. We 
have invested in technol-
ogy and infrastructure to 
provide multiple payment 
channels for payment and 
renewal of Insurance poli-
cies.”

“These channels include: 
Point of Sale (POS) termi-
nals at our locations, NIBBS 
& Quickteller payment plat-
forms, Bank Branches, AII-
CO e-Insurance Web Portal, 
Third Party Scratch Cards, 
Direct Debit and Cashier 
Points at our locations”, 
says Edwin Igbiti, manag-
ing director of the company

Igbiti stated that “We 
encourage our customers 
to continue utilizing these 
channels which provide 
instant automation of re-
cords.”

According to the com-
pany, the report focused on 
one Adesanmi, who is pres-
ently being investigated for 
fraudulent practices and 
misrepresentation of AIICO 
Insurance Plc.

A statement signed by 
the company secretary, 
Donald Kanu

said “consistent with our 
practice and in line with the 
processes in the company, 
upon receiving reports of 
the fraud allegedly per-
petrated by Adesanmi, he 

certificate is fake and worth 
nothing.

You can actually verify it 
yourself, right from any where 
you are. This has not only 
brought a check to fake docu-
ments, it has now empowered 
you to make claims on all third 
party liabilities.

How do you verify the 
document? Simply apply this 
code into your GSM handset, 
and in seconds the status of 
your insurance is displayed 
on your screen. (SMS: policy 
number*plate number to 
33125).This is compliant with 
all networks.   

If the resultant message 
says, “not available on NIID 
date base, then know that 
what you are parading as 
insurance is fake. But if it’s 
there, it tells you immedi-
ately the name in which 
your vehicle is registered; 
the make and model of the 
vehicle; the colour of the 
vehicle; name of the insur-
ance company and date of 
expiration of the policy.

“Verifying the authentic-
ity of your vehicle insurance 
policy on the NIID gives you 
peace of mind and assurance 
that your claim will be paid”, 
Sunday Thomas, director 
general, Nigerian Insurers 
Association stated.

L-R: Assumpta Udoh, marketing department, IGI; Eddy Efekoha, chairman, Nigerian Insurers 
Association and Fidelis Ojeah, former managing director, FBN Insurance Brokers at the Fare-
well Party for Ojeah by FBN Insurance Brokers in Lagos.
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FBNInsurance declares N3bn  profit

FBNInsurance Lim-
ited has released its 
financial report for 
the year ended 2016 

as approved by the industry 
regulator, National Insurance 
Commission (NAICOM).

According to figures ob-
tained from the published 
financial statements, the 
company’s profit before tax 
(PBT) increased by 70 per-
cent from N1.8 billion in 2015 
to N3.13 billion in 2016 while 

the gross premium written 
(GPW) dropped by 4 percent 
from N10.3 billion in 2015 to 
N9.9 billion in 2016.

Val Ojumah, managing 
director/chief executive of-
ficer of the company, while 
commenting on the results, 
attributed the strong per-
formance to a combination 
of factors including deploy-
ment of innovative products, 
deeper retail penetration, 
robust risk management, 

efficient service delivery and 
the commitment of its staff. 
“Our overall performance 
indicates a strong earning 
capacity and robust capital 
base to sustain future growth. 
For instance, our Return 
on Equity (RoE) improved 
from 18 percent in 2015 to 29 
percent in 2016 and Return 
on Assets (RoA)grew from 9 
percent in 2015 to 11 percent 
in 2016. Our underwriting 
margin also remained posi-

tive throughout the year“, he 
concluded.

FBNInsurance Limited, 
an FBNHoldings company 
associated with the Sanlam 
Group SA, was incorporated 
in 2010 to transact life insur-
ance business in Nigeria. In 
2014, it completed the acqui-
sition of the then Oasis Insur-
ance, now rechristened FBN 
General Insurance Limited, 
a wholly owned subsidiary of 
FBNInsurance Limited. 
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Will inflation, devaluation of the 
naira not erode value of my pension?

When will I have access to 
money in my RSA?

Access to the RSA will only 
be allowed upon retirement. 
If an employee retires at the 
age of 50 years or more he/
she can have immediate ac-
cess to the RSA. similarly, if 
an employee retires before 
the age of 50 years due to 
mental or physical incapac-
ity, he or she can have im-
mediate access to his/her 
RSA. Whereas an employee 
who retires under the age of 
50 years in accordance with 
the terms and conditions 
of employment will not ac-
cess the RSA until after four 
months of such retirement 
if he/she does not secure 
another employment.

Will gratuity be paid un-
der the new scheme?

Upon retirement, an em-
ployee can draw a lump sum 
(by whatever name called) 
from the balance standing 
to the credit of his/her RSA 
provided the balance after 
the withdrawal could provide 
an annuity or fund monthly 
payment that would not be 
less than 50 percent of his 

monthly pay as at the date 
of his retirement. However, 
an employer may choose 
to pay any other severance 
benefits (by whatever name 
called) over and above the 
retirement benefits payable 
to the employee subject to 
the terms and conditions of 
his employment.

Should gratuity be includ-
ed in the actuarial valuation 
for purposes of determining 
accrued pension rights to 
be transferred from the old 
scheme into the RSA?

If at the commencement of 
the Pension Reform Act 2004, 
the employee is entitled to 
gratuity (if he were to retire on 
that date), the gratuity shall 
be computed and included in 
the actuarial valuation as part 
of the accrued pension rights 
of such employee.

Are pension contribu-
tions taxes free?

Contributions to the new 
pension scheme are tax free.

Will tax be paid on the 
profit made from trading with 
the money in the retirement 
savings account (RSA)?

W
ith econom-
ic crises in 
the coun-
t r y  o v e r 
t h e  p a s t 

months, devaluation of the 
naira and consequent rise 
in inflation, many pension 
contributors have raised con-
cerns about the value and 
otherwise of their pensions. 
They are worried that their 
investments would have run 
into muddy waters.

But experts in the indus-
try under whose watch this 
monies are kept say that no 
doubt inflation has been 
an issue, but it’s capacity to 
manage funds still puts con-
tributors at safety position.

According to them, it is 
the duty of the PFAs to ad-
minister the contributions 
and invest in such a way that 
will ensure safe and reason-
able returns on investment. 
The reserve fund created 
by the PFAs under the Act 
would compensate for any 
erosion of the value of the 
contributions. The experts 
also provide clarifications 
on other issues bothering 
contributors: - Excerpt:

What is the minimum of 
pension guaranteed under 
the new scheme?

The minimum pension 
guarantee shall be deter-
mined from time to time by 
the National Pension Com-
mission.

Is there adequate repre-
sentation of all stakeholders 
on the board of the National 
Pension commission, or is it 
dominated by government 
appointees?

There is adequate repre-
sentation of relevant stake-
holders in the board of the 
National Pension Commis-
sion, which comprises of 
Representatives of the Gov-
ernment, Nigeria Labour 
Congress, The Nigerian Un-
ion of Pensioners and The 
Nigerian Employers Consul-
tative Association.

Does the pension reform 
act reflect the application of 
the principles of transpar-
ency and accountability?

Yes. The new pension 

scheme entrenches the prin-
ciples of transparency and 
accountability as reflected 
in the reporting requirement 
of the PFAs and PFCs to both 
the contributor and the Na-
tional Pension Commission. 
An employee has the right 
to choose who manages his 
RSA and the right to receive 
statements of his account on 
quarterly basis with details 
of contributions made and 
returns on investments.

What is the minimum 
period required by an em-
ployee to qualify for pen-
sion under the new pension 
scheme?

There is no qualifying pe-
riod for pension. If an em-
ployee works for an employer 
for one month, his pension 
contribution will be paid by 
the employer into the em-
ployee’s retirement savings 
account for that month. If 
the employee moves on the 
work for another employer 
for another year, his pension 
contribution will be paid 
by the second employer for 
another 1 year and it goes on 
and on like that.

Tax will be paid on the 
profit made from trading with 
the money in the Retirement 
Savings Account.

How will I benefit from 
the new pension scheme?

The new pension scheme 
will ensure that you receive 
your pension after retire-
ment without delay.

How will the new pen-
sion scheme help the econ-
omy?

There will be a huge pool 
of long term funds available 
for investments, which will 
lead to national economic 
development.

How can I know what is 
happening with my mon-
ey?

Pension Fund Adminis-
trators (PFAs) will issue reg-
ular statements of accounts 
and profit from investments 
to the employees.

Can I withdraw any por-
tion of the amount in my 
RSA before retirement?

Withdrawals from the RSA 
can only be made upon re-
tirement. However, where an 
employee makes additional 

Kabir Ahmed Tijjani,  chief marketing officer, Premium Pension Limited,addressing Pension Desk Officers and Human 
Resources Managers during a sensitization forum on recent developments in the Pension Industry held in Lagos

of voluntary lump sum con-
tributions into the RSA, he 
can withdraw such money 
before retirement or attain-
ment of the age of 50 years.

What happens to the bal-
ance in the RSA after any ini-
tial lump sum withdrawal?

The balance in the RSA will 
be used to procure an annuity 
that provides regular income 
to the contributor or fund a 
programmed withdrawal.

What is a programmed 
withdrawal?

A programmed withdrawal 
is a method by which the em-
ployee collects his retirement 
benefits in periodic sums 
spread throughout the length 
of an estimated life span.

What is an annuity?
An annuity is an income 

purchased from an approved 
life insurance company which 
provides monthly or quarterly 
income to the retiree during 
his/her lifetime.

What happens when an 
employee who has been 
contributing under the new 
scheme dies before his re-
tirement?

Where an employee who 
has been contributing under 
the new pension scheme dies 
before his/her retirement, his 
retirement benefits shall be 
paid to his beneficiary under 
a will or the spouse and chil-
dren of the deceased or in the 
absence of a wife and child, 
to the recorded next of kin or 
any person designated by him 
during his/her life time or in 
the absence of such designa-
tion, to any person appointed 
by the probate registry as the 
administrator of the estate of 
the deceased.

Where my employer fails 
to make monthly remit-
tances for me what can I do?

According to the Pension 
Reform Act (PRA) 2014, em-
ployers are legally bound to 
make contributions on behalf 
of their employees within 7 
working days after the pay-
ment of salaries. The PRA 2014 
also empowers PenCom, sub-
ject to the fiat of the Attorney 
General of the Federation, to 
institute criminal proceedings 
against employers who per-
sistently fail to deduct and/or 
remit pension contributions 
of their employees within the 
stipulated time. Cases of unre-
mitted pension contributions 
should therefore be brought to 
the notice of PenCom directly 
or through your Pension Fund 
Administrator (PFA).
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Rethinking consumerism in insurance business 

A
lmost all insur-
ance practition-
ers talked to, on 
why insurance 
penetration in 

Nigeria has remained low 
have said and re-echoed 
that it was lack of awareness 
on the part of the insuring 
public. While a new school 
of thought, which perhaps 
could be more correct have 
said it is due lack of com-
munication and in most 
cases communication in 
technical terms.

Whichever is more cor-
rect, the average consumer 
believes he has not been 
adequately cared for by 
his provider (insurer), not 
necessarily when claims 
arise but in between the 
contract period.

Analysts believe that 
more need to be done to win 
the interests of consumers 
and retain their patronage 
in the insurance contract.   

Here comes the experi-
ence of insurance consumer 
who thinks there is a huge 
big communication gap in 
the insurance contract.

At first, he was being 
persistently pursued. Even-
tually he paid attention, the 
marketer sounding strange, 
began to make meaning 
midway because he was 
just marketed about insur-

ance for the first time and 
alas he was talked into ap-
preciating insurance.

At a second meeting he 
parted with money as pre-
mium for a life insurance 
cover, having been prom-
ised that should anything 
happen to him, his depend-
ants would be taken care of 
by the insurance company.

With this, the consumer 
sleeps and wakes assured 
that his family will have a 
cushion should the worst 
happen. The consumer 
paid this premium consist-
ently for four years, during 
which period the agent 
was coming for his money 
and phoning in regularly to 
greet and enquire about his 
client’s family. But inciden-
tally he changes job.

The fifth year came with-
out any staff of the com-
pany or replacement of 
the agent asking for the 
usual premium. The sixth 
year came, it was the same 
thing and the insured who 
was newly converted did 
not either understand the 
implication of the premium 
not paid regularly, or where 
to go and pay the premium.

If eventually the policy 
matures, may be as a re-
sult of death of the policy 
holder, what will be the fate 
of the insured’s depend-
ants? Why wouldn’t the 
insurance companies find 

a way to relate more closely 
with their customers? Is it 
not proper that the insurers 
find ways to monitor their 
customers profile and no-
tify each customer particu-
larly when their policy is 
due and requires renewal?

Unlike in insurance, the 
banks through alerts or cus-
tomer service unit, call to 
inform their customer that 
a particular account with 
the bank is going dormant, 
not funded and all that. 
This is where customer ser-
vice in insurance is weak.

Customer ser vice ac-
cording to experts is the 
provision of service to cus-
tomers before, during and 
after a purchase.  It is also 
described as a series of ac-
tivities designed to enhance 
the level of customer satis-
faction – that is, the feeling 
that a product or service 
has met the customer ex-
pectation.

The essence of insurance 
is to meet the consumers’ 
expectation in terms of 
claims payment when it 
arises, but the consumer 
will lose confidence in the 
relationship should his 
policy elapse not out of 
his own volition, but as a 
result of the ineptitude of 
the insurance company. 
So, customers expect the 
insurance companies to 
live up to their promise by 

ensuring that the supposed 
ignorant customer is not 
left in the dark in terms of 
correspondence and rela-
tionship management.

The importance of cus-
tomer relationship in es-
tablishing a good business 
transaction between the 
insurance industry and 
the insuring public can-
not be taken for granted in 
the effort to bring about a 
positive image and increase 
insurance penetration in 
Nigeria.

A positive report by one 
consumer about insurance 
is capable of converting 
another ten people into 
taking insurance, just as a 
bad report about insurance 
is capable of discouraging 
more than 20 people from 
taking insurance.

Now is the time for the 
nation’s insurance industry 
to redefine its position and 
strategy to improve its’ re-
lationship with the insured 
and the insuring public.

This has to start with the 
kind of people insurance 
companies would hand 
their identity cards and 
product pamphlets to sell 
to the public. These people 
must be trained and have 
requisite knowledge about 
insurance, as findings have 
shown that many of the 
insurance marketers ,in-
cluding the agents are not 

knowledgeable enough and 
can hardly answer salient 
questions raised by poten-
tial customers.

The importance of cus-
tomer service may vary by 
product or service, industry 
and customer. The percep-
tion of the success of such 
interactions depended on 
employees who can adjust 
themselves to the personal-
ity of the guest.

From the point of view of 
an overall sales process en-
gineering effort, customer 
service plays an important 
role in an organization’s 
ability to generate income 
and revenue.

From that perspective, 
customer service should 
be included in the overall 
approach to systematic 
improvement. A customer 
ser vice experience can 
change the entire percep-
tion a customer about an 
organisation or industry.

An insurance company 
representative was asked 
the name of his managing 
director and the answer 
did not come. Then how do 
you convince the potential 
customer that understand 
the company whose prod-
uct you are selling? How 
will he believe you and 
part with his money? How 
capable are you to assist 
him get out his claim in 
the company when you do 

FUG Pensions partners Down syndrome Foundation on sports

Future Unity Glanvills 
Pensions Limited 
(FUG Pensions), has 
exhibited its corporate 

social responsibility believe 
again,sponsoring the 10th 
edition of the Down Syndrome 
Foundation Inter-House 
Sports Competition. The sport-
ing event which took place in 
the Sporting Ground of Igbobi 
College, Yaba, Lagos, is one 
of the four cardinal programs 
put together by the Down Syn-
drome Foundation for social 
integration of children with 
special needs in the society.

FUG Pensions, a major 
sponsor of the event has been 
aligning itself with the Foun-
dation for years in ensuring 
that the children are assisted 
in pursuit of their education, 
while at same time make 
them feel a sense of belonging 
among their peers in the soci-
ety, thereby participating in all 
the activities of the foundation.

Usman Suleiman, manag-
ing director, FUG who was 
father of the day at the event 
said his PFA partnered with the 
Foundation to see how they 
could assist the Down Syn-

drome Foundation children, 
not only in their education, 
but also in extra-curricular ac-
tivities, such as the inter-sports 
competition.

While  imploring the 
participants(children of the 
Down Syndrome Foundation),  
to see the event as expression 
of themselves, he urged them, 
in the spirit of competition, to 
be dedicated to this course, 
as it would make them men-
tally alert and put them in 
good physical shape, like other 
participants in sports.

He said; “Sport is about 

putting the body in the right 
physical shape and these chil-
dren, because of the genetic 
problem they have, which is 
physical, participating in sport, 
would not only assist them 
to be physically healthy, but 
psychologically, they become 
involved and feel accepted. 
They become optimistic about 
life and forget the health issues 
that they have.”

Speaking to our corre-
spondent, the National Presi-
dent, Down Syndrome Foun-
dation, Nigeria, Rose Mordi, 
said the competition forms 
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NCRIB Board during the 3rd African Insurance Forum, held in Sandton, South Africa, recently.

STACO Insurance Team with officers of the Red Cross Orphanage during visit by the company 
to the orphanage.

not even know the name of 
the chief executive officer? 
This is where we are; what 
do you expect the potential 
client to do?

Also important for insur-
ance companies to take se-
riously is the issue of agent 
market i ng.  C ompan i es 
must ensure that they as-
sign new agents to replace 
any one going, in order to 
ensure effective follow up 
on existing customers.

But where a company 
has deployed direct debit 
approach to collecting its 
premium from clients, they 
should as well monitor in-
flows on specific accounts 
to ensure that some ac-
counts are no longer func-
tional or funded by the 
customer. This will help 
revive such relationships 
or understand the client 
and help resolve any pos-
sible issue.

It is a fact that insurance 
companies are in business 
to make money, and so rely 
on technical mistakes of 
customers to reduce claims 
payments, but if the desire 
of the industry regulator, 
the National Insurance 
Commission (NAICOM) 
and the operators to in-
crease market penetra-
tion and insurance density 
among the Nigerian people 
are anything to go by, then 
the attitude has to change.

part of the social intervention 
programme put in place for 
children of the foundation, 
aimed at integrating them into 
the society.

According to her, the chil-
dren have a medical condition 
in them called Down syn-
drome, which is an intellectual 
disability and because of that, 
are highly stigmatized and 
neglected. She said the foun-
dation runs four segments of 
intervention programs aimed 
at integrating them into the 
society.

Licensed by the National 

Pension Commission (Pen-
Com) in 2007, as a pension 
fund administrators, FUG 
Pensions is one of the frontline 
PFAs with over N52billion 
pension fund Assets under its 
management subscribed by 
about 115,000 Retirement Sav-
ings Accounts (RSA) holders 
and retirees.

The Company has a vision 
of being the most trusted and 
PFA of choice in management 
of pension funds, and a mis-
sion of delivering outstanding 
investment returns and ef-
ficient benefit administration. 



Quona considers Nigeria, others for 
$141 million financial inclusion fund

Nigeria Collateral Registery records N62bn movable assets in 3 months

Financial Inclusion 
& Innovation Weekly 

Supported 

A
fter raising $141 mil-
lion for the Accion 
Frontier Inclusion 
Fund, Quona Capi-
tal is on the lookout 

for financial technology (fin-
tech) companies that give value 
for money.

The Washington-based fund 
manager said it “will focus on 
Sub-Saharan Africa, Asia and 
Latin America,” for investments, 
in a statement on its website, 
published last week.  

Quona targets companies that 
leverage technology to bring 
financial services to the under-
banked and unbanked.   

It looks out for disruptive 
and scalable business models 
with well-defined target mar-
kets, and entrepreneurs that 
are transparent, open-minded 
and nimble enough to operate 
successfully in the face of the 
challenges that characterize 
emerging markets. 

Companies with the potential 
to generate attractive financial 
returns and high impact social 
gains, as well as strong exit alter-
natives, are also pre-requisites 
for investment. 

Among the companies that 
have received investments are 
Mexico-based Konfio, which 
uses data analytics to make 
loans to micro-businesses; 
Coins, a mobile payments plat-
form for low-income customers 

The National Collateral Reg-
istry (NCR) registered N62 
billion worth of movable 

assets in the last three months, 
according to Mainasara Muham-
mad, the company’s registrar.

Collateral registries facilitate 
the use of movable and personal 
assets as collateral that remain 
in possession or control of the 
borrowers to improve access to 
finance.

Since its creation by the Cen-
tral Bank of Nigeria (CBN) and 
the International Finance Cor-
poration (IFC) in 2014, the NCR 
has been widely tipped to bolster 
financial inclusion in Africa’s 
most populous nation.

“We registered N62 billion 
worth of movable assets between 
November and now,” Muham-
mad said at a recent conference. 
“It shows the enormous demand 
for finance, and we are working 
to bring supply to par.”

The company’s spokesperson 
was not immediately available 
to comment.

However, analysts say Nigeria 
is increasingly becoming irresist-
ible for fintech investments.

Nigeria is one of Africa’s main 
FinTech investment destinations 
and has witnessed increasing 
deal activity over the last few 
years, with about 14 deals re-
ported as at September 2016, 
compared to just 2 deals in 2010, 

LOLADE AKINMURELE
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according to consulting firm, 
McKinsey.

Capitalizing on the burgeon-
ing internet penetration in the 
country, Nigeria is increasingly 
becoming home to many Fin-
Tech firms who are trying to 
shake up the banking value 
chain and increasingly succeed-
ing at it.   

Findings from a PWC FinTech 
Survey reveal that Nigerian 
Financial Services players see 

NEWS

in the Philippines; Creditas, 
which makes home and auto-
equity loans in Brazil; and Neo-
Growth, which offers payments 
receivables financing in India, 
according to the statement. 

It also has investments in 
South Africa-based Yoco and 
Zambia’s Zoona.  

None of its current invest-
ments feature Nigeria, accord-
ing to information on the fund 
manager’s website.

changing customer needs as 
the top impact FinTechs have on 
their business, with up to 60% of 
respondents indicating that up 
to 40% of financial services busi-
ness will be at risk of standalone 
FinTechs by 2020.

FinTechs are redrawing the 
competitive Financial Services 
landscape and blurring the lines 
that define players in the sector.

Their offerings range from 
competing financial services 
such as alternative lending, to 
additive solutions atop existing 
banking services, to enabling 
technologies for the banks them-
selves.

The Central Bank of Nigeria 
(CBN) granted operating li-
censes to over a dozen financial 
institutions and companies to 
provide mobile money services 
in the country.

Some of these mobile money 
operators (MMOs) include: 
Guaranty Trust Bank (GTBank), 
United Bank of Africa (UBA/
Afripay), Stanbic IBTC, Ecobank, 
Fortis MFB, Pagatech, Paycom, 
e-Tranzact, FETS (Funds and 
Electronic Transfer Solutions), 
Remita, M-Kudi and Virtual 
Terminal Network (VTN).

Others are Vanso, Interswitch, 
Voguepay and Kiakia.

Only 44 percent of bankable 
Nigerian adults have bank ac-
counts, compared to South-
Africa’s 70 percent and Kenya’s 
75 percent, according to the 
World Bank. 

ANALYSIS

Tunji Andrews, a financial ex-
pert.  

“They also benefit from longer 
repayment periods (11 times 
longer) and significantly lower 
interest rates (50% lower). The 
collateral registry culture culti-
vates the buffer which helps in-
crease access to credit,” Andrews 
added in a note to BusinessDay.  

The National Collateral Reg-
istry of Nigeria is an initiative of 
the Central Bank of Nigeria (with 
support from IFC) to improve 
access to finance particularly 
for Micro, Small and Medium 
Enterprises (MSMEs).

To facilitate access to capital, 
Collateral Registries operate 
to ensure secured lending, i.e., 
credit transactions where a 
creditor holds an interest in a 
debtor’s movable property such 
as inventory, account receiv-
ables, livestock, equipment, and 
machinery, as collateral to se-
cure a loan or a debt obligation.

Ghana,  China,  Vietnam, 
South-Africa, among others, 
have used collateral registries 
to boost credit to Micro, Small 
and Medium-scale Enterprises 
(MSMEs).

There is a latent demand for 
credit in Nigeria. Of a total adult 
population of 87.9 million peo-
ple, only 37.8 million (43%) are 
financially served, according to 
World Bank data.  

The total borrowing popula-
tion is 16 million, wherein a 

larger chunk borrowed from 
families (9.8 million people), 
while 1.6 million people bor-
rowed from banks.

The registry supports MSME 
lending as a new economic 
agenda which diversifies the 
economy, grow a production 
focused economy and improve 
wellbeing and prosperity. This 

results in customer satisfaction 
and loyalty which then changes 
market situation by injecting e-
commerce, mobile money and 
fintechs.  

“In industrialized countries, 
borrowers with collaterals get 
9 times the level of credit, given 
their cash flow compared to 
collateral-less borrowers,” said 
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B
rands spend billions of 
dollars a year on elaborate 
efforts to establish a social 
media presence. Facebook is 
the preferred platform: 80% 

of Fortune 500 companies have active 
Facebook pages.

Marketers often justify these invest-
ments by arguing that attracting social 
media followers will ultimately increase 
sales. According to this logic, recruits 
who socially endorse a brand by liking 
it on Facebook will spend more money 
than they otherwise would, and their 
endorsements will cause their friends 
to shop too. At first glance the evidence 
seems to support this rationale: A recent 
study by comScore and Facebook found 
that compared with the general popula-
tion, people who liked Starbucks’ Face-
book page or who had a Facebook friend 
who liked the page spent 8% more and 
transacted 11% more frequently over the 
course of a month.

But that study and others like it 
contain a fatal logical flaw: They confuse 
cause and consequence. It’s possible 
that getting people to follow a brand on 
social media makes them buy more. But 
it’s also possible that those who already 
have positive feelings toward a brand are 
more likely to follow it in the first place.

In 23 experiments conducted over 
the past four years we tested interactive 
ways in which Facebook might affect 
customers’ behavior. The results were 
clear: Social media doesn’t work the way 
many marketers think it does. The mere 
act of endorsing a brand does not affect 
a customer’s behavior, nor does it spur 
purchasing by friends.

In one of our studies, half the partici-
pants were invited to like a new cosmet-
ics brand on Facebook; most accepted. 
The other half did not receive this invi-
tation. All participants were then given 
coupons for a free sample — redemption 
would serve as a proxy for purchasing. 
Members of the two groups were equally 
likely to redeem the coupon; it didn’t 
matter whether they had been invited 
to like the Facebook page or not.

In our second set of experiments, 
we sought to determine whether liking 

S H A P I N G  P E O P L E  I N T O  A  T E A M    
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their social media channels for eloquent 
endorsements and integrating those 
endorsements into their marketing 
messages. The athletic apparel brand 
Lululemon collects favorable customer-
generated content by tracking hashtags 
and retweets it. The fashion retailer 
Free People adds customers’ Instagram 
photos to its product pages.

— Make endorsements 
meaningful.
Research has shown that real-world 

endorsements and referrals can spur ac-
tion. One experiment demonstrated that 
people were more likely to download 
and use an app if a friend recommended 
it than if they were merely told that their 
friend had downloaded it. Our research 
also suggests that when it comes to high-
lighting customers’ engagement, brands 
will find it fruitful to choose online post-
ings and other user-generated content 
that are more meaningful than simple 
likes. For example, TripAdvisor informs 
users browsing a hotel which of their 
Facebook friends have booked there.

— Use “pull” marketing to find 
your best customers, and listen to 
them.

Almost by definition, the people who 
go to the trouble of finding a brand on 
social media will be its most devoted, 
and thus most valuable, customers: They 
will enthusiastically provide feedback to 
improve product development, defend 
the brand against unjustified complaints 
and be early adopters of new offerings. 
For example, Lego uses its social media 
channels to gather customers’ ideas for 
new products.

Our research helps explain why 
marketers are frustrated by social me-
dia — they are using it the wrong way. 
Amplifying efforts with advertising can 
provide higher returns on investment 
while creating an opportunity to connect 
with the most-loyal customers.

(Leslie K. John is an associate profes-
sor of business administration at Har-
vard Business School. Daniel Mochon 
is an assistant professor of marketing at 
Tulane University’s Freeman School of 
Business. Oliver Emrich is a professor 
of management and social media at 
the Johannes Gutenberg University of 
Mainz. Janet Schwartz is an assistant 
professor of marketing at the Freeman 
School of Business.)

What’s the value of a like?

partnered with Discovery Vitality, an in-
surance company based in South Africa 
offering its customers a comprehensive 
wellness program. People earn points 
for engaging in healthful behaviors; the 
points can be redeemed for rewards. The 
company wanted to know whether get-
ting customers to like its Facebook page 
would affect those behaviors. To find out, 
we invited all new Vitality customers to 
participate in an online survey about 
Vitality and Facebook, during the course 
of which a randomly selected group was 
invited to like Vitality on Facebook, with 
the others forming a control group. We 
monitored the points accumulated by 
customers in both groups over the next 
four months. When we compared the 
two groups of participants, we found 
no difference in behavior; those who 
had been invited to like the Facebook 
page accumulated no more points than 
the others.

The good news is that there is a way to 
convert likes into meaningful behavior, 
and it’s straight out of the 20th-century 
marketing playbook: advertising. Over 

a two-month period, Vitality paid Face-
book to display two posts a week to 
members of the liking group. This made 
a difference: Participants in this group 
now earned 8% more points, on average, 
than people in the control group.

What does all this mean for market-
ers? As social media swelled in popular-
ity over the past 10 years, many predicted 
a revolution in marketing strategy. It 
wasn’t uncommon to hear about the 
end of “push marketing” (in which 
brands promote and advertise their 
goods) and the rise of “pull marketing” 
(efforts to draw customers in through 
social media). But our research suggests 
that the modern social media market-
ing playbook should combine new and 
traditional approaches.

— Make likes work for you.
Facebook does not currently give 

companies the option of paying  it to 
highlight the posts of engaged custom-
ers, something our research suggests 
could provide significant value by 
influencing behavior. Savvy firms could 
overcome this obstacle by monitoring 
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a page influences the behavior of online 
friends. To test the effects of social media 
endorsements, we asked 728 people 
who had recently liked a brand for the 
email addresses of three friends. We 
sent each friend a coupon for one of the 
brand’s products, varying the informa-
tion provided about the referral: One 
person was told that his or her friend 
liked the brand in the conventional, of-
fline sense and had sent the coupon; the 
second person was told that his or her 
friend liked the brand on Facebook and 
had sent the coupon; the third person 
was told only that his or her friend had 
sent the coupon (people in this category 
made up the control group). We then 
compared coupon redemption rates 
among the three categories. We found 
that 6% of those told about an offline 
endorsement redeemed the coupon, 
whereas just 4% of those told about a 
Facebook like did so. And the redemp-
tion rate among the control group was 
5%; that is, liking a brand on Facebook 
had no enhancing effect on the purchas-
ing habits of friends.

In our final set of experiments, we 

LESLIE K. JOHN, DANIEL MO-
CHON, OLIVER EMRICH AND 
JANET SCHWARTZ
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Strengthening Nigeria’s 
non-oil export business
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Quest for collective 
responsibility

Policy implementation 
key to agricultural 
transformation
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T
his succinctly captures Assets Export 
Business Clinic which held recently at 
the Federal Institute of Industrial Re-
search Oshodi (FIIRO).

FIIRO is a robust industrial research 
institute in Oshodi, established to help industries 
spring up and enhance the growth of existing ones 
– big and small. It is one institute that can make 
Nigeria’s sleeping non-oil export fly high.

 Why is FIIRO not known to many? This is 
because there has been no deliberate and sus-
tained effort to create awareness for the institute. 
But this will change soon courtesy of  Dr Gloria 
Elemo, director-general of FIIRO, in collaboration 
with ASSETS, run by Shade Bembatoum-Young. 
Elemo admitted awareness is low for FIIRO “may 
be because we are scientists who devote our time 
to research”. But now she believes FIIRO needs to 
shout out.

Said Elemo: “We believe research should be 
properly done and articulated for publication. This 
is why our collaboration with ASSETS is particu-
larly important to me – it is in line with my vision 
for commercialisation of research results. We are 
mapping out strategies for the commercialisation 
of research results.” For her, “It is important that we 
are earners of forex and not spenders”.

“FIIRO has always been in research and our 
results are tested,” she said. She cited in particular 
that sorghum which the brewing industry in Nige-
ria uses today, was introduced to the industry by 
FIIRO. Before its introduction, barley was imported 
for production of beer.

FIIRO’s paper presented by Dr Dele Oyeku, 
director, Extension and Linkages Department, at 
the workshop, advised we should look inwards be-
cause what we have “can make us millionaires”. For 

FIIRO, the best we can do now, as business people, 
is to add value to our raw materials and export them.

FIIRO, according to Oyeku, has developed over 
250 technologies and the institute takes investors 
from idea creation, through production process 
to the market.

Garment industry
“We don’t have a garment industry in Nigeria,” 

Wumi Oluwadare, CEO/Master Trainer W-Art De-
sign told participants at the workshop. Oluwadare 
knows her onions. This is expected from someone 
who has been in the industry for more than 30 years. 
She explained: “Every sector has a value chain. We 
don’t have to do everything. All you need do is to 
focus on a particular segment of the value chain. 
One major area we concentrate on is fashion; we 
know very little about textile. We have cotton but we 
export our cotton and import textile. We need to do 
more on capacity building. There is so much we are 
not doing because we do not have the knowledge.  

I stick to designs; someone else should take it up 
from there.”

Oluwadare recalled a report by UNIDO says our 
schools offering textile design course are 40 years 
behind. It is as bad as that.

For Nene Obianwu of Business Support Services 
who represented  Standard Organisation of Nigeria 
(SON), the document on standard for rice paddy 
has gone to Council for approval and for rice seed, 
it is work in progress.

On starting a business,  Oluneye Oluwole, 
executive director African Hub International, la-
mented that Nigerians want to start businesses but 
have no access to data, have no feasibility studies, no 
audited account, and no office. “Companies abroad 
who have all these will judge you with their own 
standard. At African Hub, we want to see passion, 
we want to see platform, we want to see structure, 
we want to see strategy. I established African Hub 

because I have gone through the drill,” she said.
Flora Takim-Ndifon, CEO Flan Bedding Limited, 

makers of bed-sheets, complained about dearth of 
fabrics. She argued: “There is ban on importation 
of fabrics. The open market cannot satisfy you. Big-
loom fabrics are required for making bed-sheets but 
no company in Nigeria produces big-loom fabrics.” 
She will appreciate if government can lift the ban 
on importation of fabrics so that Nigerians in the 
business like her can add value.

Ahmed Omah, editorial director of Packaging 
Nigeria argued that in Nigeria, “there is a mix of 
garment and fashion industry and that there is a 
difference between mass production and fashion 
designing”.  SON, he said, needs you to set standards 
and bring such to it for approval and endorsement. 
“This is the international practice. For every product   
from the developing countries, the International 
Trade Centre (ITC) has a standard in place.”
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Nigeria can produce for 
export but satisfying our 
huge home market de-
mand should come first, 

Alhaji Sani Dangote, vice president 
Dangote Group said at a recent inter-
view with Packaging Nigeria maga-
zine.

Said he: “I am not saying we should 
not export, but we should know that 
we have so many things to produce 
locally. If foreign investors see us de-
veloping our products and they know 
we have a huge market, they will move 
in to invest here.”

He explained: “We have 180 
million people in Nigeria; we have 
ECOWAS with us - almost 350 - 400 
million people. It is a huge market. 
Export is good but we also have a 
huge demand here. So we should 
look at adding value to our products 
and services.”

Sani Dangote argued Nigeria 
should look at non-oil products as 
alternative to oil   but should go for re-
liable and sustainable alternative not 
just because oil prices have crashed 

people can own their business.”
On making Nigerian products 

globally competitive, , he said, “ We 
just have to understand that whoever 
is handling, producing or processing  
the products, needs to understand that 
there  are  standards  that  are required 
, not only for export,  but for the local 
market also,”

Editor’s Note

Non-OIL Digest

We are robustly blessed with 
tonne of varieties of natural re-
sources – agric and solid minerals. 
Over the years, we have taken joy 
in exporting them raw. Yes, raw 
and this was expected because it 
was quick easy business, big and 
quick.  But we can do better; we 
can add value and sell locally or 
export, and make more money.

Shade Bembatoum-Young’s 
ASSETS’ recent export clinic held 
at FIIRO opened up the debate. 
FIIRO was a right place to brain-
storm on such a critical national 
issue.

It has always been in research 
and its results are tested. FIIRO 
has developed over 250 technolo-
gies and the institute takes inves-
tors from idea creation, through 
production process to the market. 
So FIIRO can help you add value; 
can train you on how to add value 
to raw products and make more 
bucks. Our lead story tells you the 
rest of the story.

And still talking about trade, 
Nigeria is not doing enough with 
South Africa though trade be-
tween the two countries increased 

Siaka Momoh

Export, yes, but let’s start with the 
huge home market –Sani Dangote

exponentially from N43.6 
billion in 2010 to N1.3 tril-
lion in 2015. Read more on 
this, on the three Honour-
able Ministers’ quest for 
collective responsibility at 
BusinessDay’s Economic 
Forum 2017; and the story 
on how to deal with re-
cession; and more in this 
edition.

Enjoy it.

For advert placement reac-
tions or contributions. 

Call Siaka on 0806396410 or 
email siakamomoh@yahoo.
com

Trade Matters

T
rade between the two coun-
tries has increased steadily. 
It has increased exponentially 
from N43.6 billion (R.20.6 bil-
lion) in 2010 to N1.3 trillion 

(R.62 billion) in 2015.”
The amount of Trade between Ni-

geria and South Africa is below our 
potential, Minister of Industry, Trade 
and Investment Okechukwu Enelamah 
said  at the Chamber’s  February 2017 
Monthly Breakfast Meeting in Lagos.

“The volume of trade has been driven 
largely by the commodity price of crude 
oil, concerted and sustainable measures 
are needed to increase the level of re-
lationship between Nigeria and South 
Africa and there are synergistic opportu-
nities to increase the level of economic 
relations,” Enelamah said.

The volume of trade between Nigeria 
and South Africa rose to N1.3 trillion 
about (R.62 billion) in 2015, the South 
African High Commissioner to Nigeria, 
Louis Mnguni, announced on Tuesday. 
Mr. Mnguni made the disclosure at a 
ceremony to mark the South African 
Freedom Day in Lagos, saying that trade 
between Nigeria and South Africa had 
increased ‘’exponentially’’ from 2010 
to 2015.

‘’Trade between the two countries 
has increased steadily. It has increased 
exponentially from N43.6 billion (R.20.6 
billion) in 2010 to N1.3 trillion (R.62 bil-
lion) in 2015. The gradual movement 
since 2010 could be attributed to Nige-

Trade between Nigeria and South Africa 
below our potential - Enelamah

ria’s demand for automotive parts. South 
Africa exports cars, vehicles, structures 
and parts of structure, uncoated paper 
and paperboard.

“Nigeria presents a huge market with 
a population of over 170 million people 
and vast resources, while South Africa 
presents the technical know-how in de-
veloping industries,’’ he said.

The envoy described Nigeria as one 
of the countries in Africa currently enjoy-
ing a favourable balance of trade with 
South Africa. The high commissioner 
said there were currently about 120 
South African companies in Nigeria. Mr. 
Mnguni said the companies invested in 
engineering, ICT, construction, aviation, 
media, hospitality, banking, retail chain 
and oil and gas exploration services in 
Nigeria.

He went to profile Nigeria and South 
Africa’s economic status ostensibly to 
show why they needed to make things 
better for both countries. According to 
him, Nigeria, with a population of above 
170 million people has largest popula-
tion in Africa and 7th largest in the world; 
large domestic market.

 And regarding productivity and 
demographic potentials, he said diver-
sification was already underway, that 
there was low productivity across key 
economy sectors, large unskilled and 
semi-skilled labour force that could be 
drawn at low wages.

And on the issue of resources, he 
said, “Nigeria has the 10th largest proven 

oil reserves (37 billion barrels) and 9th 
largest natural gas reserves (~5Tr m3) 
and commercially viable minerals and 
arable land; Nigeria is strengthening 
institutions and government co-op-
eration; elections are becoming more 
credible and the Nigeria-South Africa 
Bi-national Commission (BNC)  has 
been established.”

South Africa, according to the minis-
ter, has more than 54 million people; it is 
the economic power house of Africa – in-
dustrial output and mineral production; 

but because we believe in the right 
thing to do.”

He asked:  “If oil prices bounce 
back, are we going to abandon the 
alternative and move to the oil drive? 
We are not saying oil is not good but we 
should use the oil for quick infrastruc-
ture development that will enable us 
produce from the alternative that can 
be more sustainable where millions of 

Dangote

it is seeking growth market. 
For productivity and demographic 

potential, he said the country has a 
sophisticated market across various sec-
tors – financial, mining, automobile, a 
relatively high cost of labour. On natural 
resources, “South Africa is the world’s 
largest producer of platinum, gold, chro-
mium, vanadium and vermiculite,   and 
second largest producer of diamonds 
and third largest exporter of coal. And 
the country has strong financial and 
regulatory institutions.”

Nigeria is doing more in its relations 
with South Africa, according to the min-
ister.  His list includes re-energizing the 
Nigeria-South Africa Business Council; 
Federal Government’s plan to boost 
economic activities; Economic Recovery 
and Growth Plan; MITI’s plan to boost 
Opportunities; Increased engagement 
with South Africa.

He added: “Government is launch-
ing an Economic Recovery and Growth 
Plan (ERGP) with the following top 
priorities: Stabilize the macroeconomic 
environment;  Align monetary, trade 
and fiscal policies; Accelerate non-oil 
revenue generation;  Drastically cut 
costs; Privatize selected assets; Achieve 
agriculture and food security; Expand 
energy infrastructure and capabilities 
; Drive industrialization through lo-
cal enterprise; Deliver on agricultural 
transformation; Urgently increase oil 
production; Expand power sector in-
frastructure; Boost local refining for 
self-sufficiency; Improve Ease of Doing; 
Business,  Accelerate National Industrial 
Revolution Plan implement.

Enelamah explained “focus on three 
key levers is essential for full delivery of 
Nigeria’s ERGP”. The key levers in ques-
tion according to him are the right tools, 
the right delivery capability, and the 
right mindset.

In summary, Enelamah argued 
that the current economic relationship 
between Nigeria and South Africa can 
be improved.

Enelamah



Quest for collective responsibility

O
ccasion was Business-
Day Nigeria Economic 
Outlook Conference 
2017, where three 

ministers were guest speakers 
- a robust representation of Nige-
ria’s central government’s voice. 
The voice was loud and clear. It 
was a voice that not only reeled 
out what the federal govern-
ment of Nigeria planned to do, 
what it has done, and what it is 
doing. It was one that announced 
that the solution to our current 
economic challenge “is our col-
lective responsibility”.

What the Honourable Min-
isters –Udo Udoma, Babatunde 
Fashola, and Okechukwu Enela-
mah said, was no doubt a chal-
lenge to their audience. Said Udo 
Udoma, Minister of Budget and 
National Planning: “It was clear 
that the economy was in trouble 
when we came in. There was 
low oil price; we depended on 
only one commodity - oil. But we 
were determined; determined to 
get the economy back on track 
and have inclusive growth.”

Udoma said government was 
determined to restore growth, 
sustainable growth by “leverag-
ing on the power of the private 
sector”. Note that - leveraging on 
the power of the private sector. 
That is the collective respon-
sibility issue in question. The 
audience the ministers were 
addressing was an intimidating 
gathering of stakeholders.

Government, according to 
Udoma, was out to stabilise the 
macro-economic environment; 
was out to cut cost; restructure 
some government assets. A lot 
of effort is already going on in 
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agriculture- in agric and food 
security, he said. 

How? Integrated agric value 
chain, increase in acreage of cul-
tivated land, and prime irrigation 
round agriculture production.  
Government, he said, is also ex-
panding energy infrastructure – 
revamping rail and road projects, 
industrialisation, moving capital 
spending from 15 per cent to 30 
per cent. In all these, “govern-
ment is seeking to collaborate 
with the private sector”. 

For him, “Government is de-
termined to bring succour to 
the people. It is not the time for 
timid and cautious approach. 
We are determined to find the 
resources to reflate the economy. 
A committee has been set up 
to look for innovative ways of 
sourcing additional revenue for 
the economy.”

For Babatunde Fashola, Min-
ister of Works, Housing and 
Power, “This job can be done 
and we can do it. It is our collec-
tive responsibility – it is a call to 
action (he came out clearly on 

this). It is resilient people that can 
do things in difficult situations.”

Fashola reminded his audi-
ence that recession was not 
new to Nigeria citing 1984 - the 
year of essential commodities 
and 1990” when there was a 
shutdown of the economy, when 
people were buying petrol in 
4-litre jerry cans.  Said he: “We 
have worked that road before 

and we came out of it. We must 
have tough choices, we must 
have consequences.”

Speaking on works, he said 
government promised to work 
on major roads “and we are do-
ing it”; promised to recover lost 
jobs, “it is happening”; promised 
redistribution of wealth of the 
economy, “on now” – quarrying, 
vending, etc. On power, he said 
government was developing 
an energy mix – hydro, solar, 
etc. And for housing, “there is 
a national housing programme 
to achieve the national policy 
of delivering affordable houses”.

Again, on collective responsi-
bility, he advised “we must play 
by the rules – no building on 
right of way, no excess cargo”. 
He said government will build 
warehouses “where we will 
offload excess cargo into”. He said 
several cases in court are stalling 
work and advised cases should 
be moved out of court to arbi-
tration, and that vandalizing of 
government assets should stop.

For Okechukwu Enelamah, it 

Economy

is enabling growth by improving 
the business climate – creating a 
business friendly environment. 
This issue of creating business-
friendly environment comes 
with a chain of other elements 
in the Federal Government’s 
Economic Recovery and Growth 
Plan (ERGP). The list include:  
Stabilize the macroeconomic 
environment;  Align monetary, 
trade and fiscal policies; Acceler-
ate non-oil revenue generation;  
Drastically cut costs; Privatize 
selected assets; Achieve agricul-
ture and food security; Expand 
energy infrastructure and capa-
bilities ; Drive industrialization 
through local enterprise; Deliver 
on agricultural transformation; 
Urgently increase oil production; 
Expand power sector infrastruc-
ture; Boost local refining for 
self-sufficiency; Improve Ease 
of Doing Business,  Accelerate 
National Industrial Revolution 
Plan implementation.

For Enelamah,  in tune with 
the point of view of his two 
colleagues , “it takes collective 
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‘This job can be done and we can do it. It is our collective responsibility – it is a call to action. It 
is resilient people that can do things in difficult situations.’

Fashola                                                                 Udoma                                                          Enelamah

This issue of 
creating a 

business-friendly 
environment comes 

with a chain of other 
elements in the Federal 

Government’s 
Economic 

Recovery and Growth 
Plan (ERGP)

Agribusiness

Policy implementation key to agricultural transformation

T
he Head of Policy and 
Advocacy at the Alliance 
for Green Revolution in 
Africa (AGRA), Mr Boaz 
Keizire, has called for 

bridging the gap between policies 
and their implementation in the ag-
ricultural sector in Africa that would 
lead to a great transformation in the 
agricultural sector in Africa.

Mr Keizire said this  at a work-
shop by the Agricultural Policy 
Practice Index (APPI) on how agri-
cultural policy practices could be 

strengthened.
According to him, the right in-

stitutional structure, systems and 
the right set of people with the 
skills must also be looked at if policy 
implementation was to be strong.

He lamented how implementa-
tion of policies produced had be-
come a challenge to be implemented 
citing policy makers who did not 
come out with policies that farmers 
on the ground could identify them-
selves with as one of the challenges.

“The mistakes policy makers 

have been making over the years 
is  that they forget to design policies 
that would benefit farmers on the 
ground,” he noted.

Over the years, many African 
leaders have come up with agri-
cultural policies to seek to regulate 
agribusinesses in their respective 
countries. These policies are de-
signed to achieve a specific outcome 
on the domestic agricultural product 
market but these policies are most at 
times not implemented.

The Director Barefoot Education 
for Afrika Trust (BEAT) an NGO, Pro-
fessor Mandi Rukuni, in his presen-
tation, said policy practice required 
institutional capacity and effective-
ness to coordinate and continually 
update policies of national interest.

Prof. Rukuni said BEAT, with 
support from The Alliance for a 
Green Revolution in Africa (AGRA), 
since 2014 had helped to empower 
the Strengthen Agricultural Policy 
Practice in Africa (SAPPA) initiative.
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How to deal with Nigerian 
recession - Experts

Tony Rapu, erstwhile 
pastor of the Redeemed 
Christian Church of 
God, who now runs 

his own church, is a renowned 
clergy in Nigerian Christian 
fold. Back in Hope Hall (now 
Freedom Hall) on Jimoh Odu-
tola Street, off Eric Moore Road, 
Surulere, he was a teacher par 
excellence who held his con-
gregation spell-bound with his 
teachings. 

Tony Rapu is in the mould of 
American tele-evangelists who 
render their messages with pa-
nache. He walked, in measured 
pace, through the congregation, 
making eye contacts with the 
body of saints, a communica-
tion style which allows for in-
stant feedback which make for 
effective communication. This 
was Tony Rapu in 1995/96 or 

Tony Rapu and fight 
against poverty

Enterprise 
Strokes

with Siaka Momoh

The following views were given 
recently by Dr Abiodun Adedi-
pe Managing Director/CEO 
BAA Consult and Cyril Azobu 

Partner,PwC Nigeria, in Lagos at a brain-
storming session organised by the Lagos 
Chamber of Commerce and Industry.

Abiodun Adedipe
His list: Increase income generation. 

Get everybody involved in marketing. 
From Brand Awareness to Products 

Awareness, Convincing Prospects about 
offerings and Convincing Prospects to 
buy from you.

 Improve efficiency with process 
automation. Have processes been reen-
gineered? Automation is for necessary 
processes.

 Improve customer service delivery; 
Company-wide obsession with cus-
tomer service; Show customers that 
you care! Personalize the relationship, 
as every customer is unique; See things 
always through their eyes!!! 

Improve brand awareness. What do 
you stand for? 

Build the elements of your corporate 
philosophy into daily practices by your 
staff and other internal stakeholders.

Measure and reward compliance or 
demonstration of these.

Emphasize these in all corporate 
communications. 

Embark on capacity building and 
improve ROI on training. Establish 
training needs – intrapreneurship and 
exceptional customer service. 

Design curriculum to address spe-
cific identified needs.

Carefully select your training part-
ners. Seek value-for-money in training 
delivery. 

Conduct post-training evaluation, 
three to six months after delivery. 

There is urgent need for policy con-

gruency and coordination. 
 “My take on the episodic economic 

troubles Nigeria falls into is simply that: 
We produce what we don’t consume 
(natural resources that we harvest and 
export). We consume what we don’t pro-
duce – largely import dependent for all 
conceivable things. The salvation for the 
Nigerian economy, beyond engendering 
recovery from the abating recession, 
is found in promoting aggressively the 
‘Made-in-Nigeria’ campaign,” he said.

Cyril Azobu
Some strategies for minimizing the 

effect of the downturn  
Understanding the true impact of the 

downturn on your business
Implement cost reduction to a mini-

mum efficient level
Determine effective, future working 

capital management for the Business
Ensure effective performance man-

agement and forecasting 
Ensure appropriate and sustainable 

financing
Maintaining careful tax planning
Manage key talent effectively 
Ensure constant communication 

with stakeholders 
Managing foreign exchange risk 

through strategic sourcing
Uzobu also gave a long list of strategic 

interventions that will help business 
people preserve value. This includes the 
following among others:

Identify exit alternatives, sale and 
liquidation process management, li-
ability closeouts;

Assess non-core asset disposal and 
monetization strategies, transaction 
management; 

Corporate turnaround strategy, crisis 
and interim management services;

New capital raising (debt/equity), 
alignment of debt obligations with ex-
pected cash flows, significant cash sav-
ings i.e. better priced debt, capital struc-
ture simplification, increased financial 
flexibility i.e. covenants, tenor etc.
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galvanise people, corporations, 
churches and institutions to-
wards helping those who are less 
privileged in society, he therefore 
founded Freedom Foundation, 
an NGO, in 2001, to carry out 
the mandate of pioneering social 
reformation within our com-
munities.

The Foundation’s goal is to 
create a growing and sustainable 
sphere of positive influence by 
actively engaging social ills.  The 
Foundation has rehabilitated 
drug addicts and area boys, re-
locating prostitutes, building 
schools in poor neighbourhoods, 
and providing scholarships to 
children whose parents cannot 
afford to send to school. 

The Foundation has moved 
to the inner cities and deprived 
communities to meet their 
needs. The Foundation however 

Tony Rapu has enlarged his coast, an enlarge-
ment that has to do with pioneering human 

security – human rehabilitation, education and 
empowerment.

thereabout. 
Siaka Momoh was a fresher 

in Redeem then. It remains an 
incontrovertible fact till date, 
that this pastor of note was a 
rallying point for members of the 
Apapa Family of the Redeemed 
Christian Church of God, whose 
headquarters was Freedom Hall 
now called Hope Hall. 

Tony Rapu has enlarged his 
coast, an enlargement that has 
to do with pioneering human 
security – human rehabilita-
tion, education and empower-
ment. Greatly challenged and 
motivated by the abysmal level 
of poverty that exists all over the 
country, having had the privilege 
of meeting and interacting with 
people at a close level, the acute 
need of the distressed provoked 
him to take steps beyond wish-
ing them well. He felt the need to 

believes it will take the joint ef-
forts of corporations, society 
and religious groups in partner-
ship with government efforts to 
stem this debilitating scourge 
of pain and poverty. This is why 
the Foundation has strategic 
relationships with these bodies. 

These programmes involve 
the use of standard therapy like 
individual and group counsel-
ling sessions, family therapy, 
courses on life coping skills, 
vocational study, civic respon-
sibility, basic literacy and active 
participation in spiritual uplift-
ment classes. These individuals 
who are known as clients are 
not only rehabilitated but also 
enabled and empowered to in-
tegrate into society after going 
through treatment which takes 
between four to six months.

Economy
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I
n a new move aimed at 
developing and strength-
ening the African market, 
German car manufac-
turer Volkswagen has 

established Volkswagen Sub-
Saharan Africa as a regional 
operation.

With this development, 
the new region joins the exist-
ing regions of North America, 
South America and China, 
and forms part of Volkswagen’s 
strategy to position itself in se-
lected focus areas.

The sub-Saharan Africa 
region will be headed by Volk-
swagen Group South Africa 
(VWSA) managing director 
and Chairperson Thomas 
Schäfer. Sub-Saharan Africa 
comprises 49 countries and 
has a total population of nearly 
920-million people.

Reacting on the strategic 

VW seek for growth opportunities in SSA
Stories by  MIKE OCHONMA thinking, Thomas Schäfer said, 

“Africa is one of the blank spots 
on the Volkswagen map. There 
is, however, enormous poten-
tial in the region to meet the 
mobility needs of a burgeoning 
middle class.”

He promised that the au-
tomaker will drive forward 
the development of these new 
markets in cooperation with 
various African governments 
and gradually strengthen and 
expand the new sub-Saharan 
Africa region.

The Volkswagen brand has 
three operations in the region, 
namely South Africa, where the 
company has been building 
cars since 1951; Nigeria, where 
vehicle assembly started in 
2015 where assembly has hit a 
snag, with the country starved 
of the necessary forex to buy 
kits, including Kenya where as-
sembly kicked off in December 
2016.

 Kenya assembles the Polo 

Vivo from kits supplied by the 
VWSA plant, in Uitenhage. 
Output will be around 1,000 
units this year in a new-car 
market of 3,000 units.

The next target is Rwanda, 
where Volkswagen will launch 
an integrated mobility concept 
at the end of the year. The con-
cept provides for app-based 
mobility solutions such as car 
sharing and ride hailing.

For this purpose, a local ve-
hicle production facility is to be 
established in the capital city, 
Kigali, to cover vehicle demand 
for the integrated mobility con-
cept.

Schäfer says establishing an 
assembly plant should be easy 
in a business-friendly country 
such as Rwanda. “We can acti-
vate an assembly plant in three 
months, as we did in Kenya.”

Schäfer commissioned 
a study into the potential of 
the African market with pro-
fessional services company 

KPMG.
This study indicated that 

four African countries held 
the most potential for grow-
ing their new-vehicle markets. 
They were Kenya, Tanzania, 
Rwanda and Ethiopia.

VWSA approached the gov-
ernments of these countries 
– all largely vehicle importers 
– noting that Volkswagen could 
assist in their industrialisa-
tion efforts through the estab-
lishment of vehicle assembly 
plants.

Success, however, would 
depend on the governments 
of these countries backing up 
any assembly effort with poli-
cies that support manufactur-
ing, such as curbing rampant 
second-hand vehicle imports.

“For now this is a sort of 
industrial experiment, but it is 
important that it works,” says 
Schäfer. “The rest of the world 
cannot easily access Africa, 
but South Africa can. Africa, in 

terms of new-vehicle salenum-
bers, is not attractive right now, 
but it will be, so we need to get 
it right.”

“Rwanda is run like a com-
pany, and the country is not 
dependent on commodities. 
Often, in Africa, commodity 
prices go down and everybody 
says they must diversify, but 
then prices go up and everyone 
buys champagne and no in-
dustrialisation happens.”

Schäfer believes the Rwan-
da new-car market can grow 
to between 50,000 and 100,000 
vehicles a year in the medium 
term; however, this is depend-
ent on blocking the importa-
tion of used vehicles.

The Volkswagen plant in 
Rwanda will most likely assem-
ble vehicles such as the Tiguan 
and the Caddy. The vehicles 
will be shipped to South Africa 
as fully built-up units, disas-
sembled into kits and shipped 
to Rwanda.
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Shacman assembly 
bounces back at 
ANAMMCO

ExecutiveMotoring
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H
yundai im-
proved dra-
matically in 
the 2017 J.D. 
Power Vehi-

cle Dependability Study 
(VDS) with an industry-
leading reduction in prob-
lems reported by owners, 
ranking sixth among all 
nameplates.

Problems per 100 Hyun-
dai vehicles declined by 25 
points, or 16 percent, and 
moved up 13 rank positions 
from 2016 in the nameplate 
rankings, marking the com-
pany’s best ranking ever.

For Barry Ratzlaff, vice 
president, customer sat-
isfaction, Hyundai Motor 
America “Hyundai’s dedi-
cation to product quality is 
a foundational part of our 
overall strategy. The Vehi-
cle Dependability Study 
ranking demonstrates our 
continuous effort to be bet-
ter”.

According to him, qual-
ity is a priority for custom-
ers, and Hyundai is con-
stantly trying to improve 
the indicators measured by 
the J.D. Power Initial Qual-
ity Study (IQS) rankings, 
thereby improving long-
term dependability.”

The Hyundai Sonata 
was also recognized by J.D. 
Power as the second place 
vehicle in the midsize car 
segment. The brand also 
achieved these results 
while the industry average 
increased by four problems 
per 100 vehicles.

The VDS and IQS are 
two of J.D. Power key qual-
ity studies. The VDS meas-
ures problems of three-
year-old vehicles, primarily 
in categories such as en-
gine, transmission, driv-
ing experience and audio, 
communication, entertain-
ment and navigation. A 
lower score means higher 
quality.

On the other hand, the 
IQS measures quality af-
ter 90 days of ownership. 
In addition, the Automo-
tive Performance, Execu-
tion and Layout (APEAL) 
study measures customer 
perception on the design, 
content, layout and per-
formance of their new ve-
hicles and the new Tech-
Experience Index Study 
measures the overall cus-
tomer experience with ve-
hicle technology.

 

Hyundai models 
named in 2017 J.D. 
Power study

Toyota presents Bridgestone with  Global Award

Unlocking Africa’s rail 
transport sector

T
oyota Motor Cor-
poration (Toyota) 
has presented 
Bridgestone with 
its Global Con-

tribution Award at the an-
nual Toyota Global Suppliers 
Convention as contain in a 
statement by Bridgestone 
Corporation.

The Global Contribution 
Award is the most prestigious 
award presented to suppliers 
by Toyota as it recognizes 
the supplier that earned the 
highest combined evalua-

tion from the automaker’s 
various manufacturing fa-
cilities around the world.

In addition, Bridge-
stone received the “Supe-
rior” Value Improvement 

Award in recognition of the 
company’s commitment to 
maximizing efficiencies and 
meeting customer needs in 
this important area. “This 
award,” Bridgestone stated, 
“ is a testament to the global 
contributions Bridgestone 
has made to Toyota’s efforts 
to ‘making ever-better cars’ 
based on its Global Vision. 
Through coordination, flex-
ibility and integration across 
the Group’s manufactur-
ing and R&D facilities in 26 
countries and its worldwide 

sales network, Bridgestone 
made such contributions to 
Toyota by pursuing continu-
ous improvement (Kaizen) 
in terms of development, 
supply and costs.” Upon 
receiving the award, the 
Bridgestone Group, which 
supplies tyres and automo-
bile components to Toyota 
around the world, expressed 
determination to continue 
to contribute to mobility by 
providing a steady supply of 
innovative tyre and automo-
tive products.

 

…Kenya, Tanzania, Rwanda, Ethiopia described as potential markets
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Indian-assembled Nissan exported to 106 countries

A 
new milestone in the 
annals of Nissan au-
tomaker have been 
achieved with the ex-
portation of 700,000 

vehicles Made in India Nissan and 
Datsun cars to over 100 countries. 
The landmark was accomplished 
in a record span of seven years 
since the company began exports 
from India.

The cars, manufactured at 
the Renault-Nissan Automotive 
India Ltd. plant in Chennai, have 
been exported to 106 countries. 
The achievement of this export 
milestone for Nissan clearly in-
dicates the recognition of Indian 
production quality and its appeal 
to customers on the global stage, 
Guillaume Sicard, president, Nis-
san India Operations said.

Guillaume Sicard pointed out 
that automaker is happy to play its 
part in promoting ‘Made in India’ 

Shacman assembly bounces back at ANAMMCO

As the Nigerian 
economy battles to 
swim out of reces-
sion, the Federal 

Government’s objective of 
using the automotive policy 
to enhance local produc-
tion of vehicles and develop 
the linkage industry is once 
again beginning to yield divi-
dends.

The latest gains of the 
policy are being recorded at 
ANAMMCO Limited, which 
recently resumed full pro-
duction at its plant in Enugu, 
where it is assembling a 
range of Shacman trucks for 
the Nigerian roads.

No doubt, this is a piece of 
good news that has set off a 
wave of excitement in the au-
tomotive industry prompting 

er heads are coming back to 
us with large orders, with the 
result that the ANAMMCO 
plant is bursting again”

Nneji described Shacman 
trucks as very strong and 
highly dependable vehicles, 
disclosing that the technol-
ogy was originally MAN Die-
sel. “I have always made it 
clear that Shacman is a Chi-
nese brand with European 
DNA”

With an installed capac-
ity of about 7, 500 trucks per 
annum in a single shift at the 
time of commissioning the 
plant in 1980, ANAMMCO 
dominated the truck and bus 
market for many years un-
til interplay of unfavourable 
factors led to a dip in its for-
tunes, and subsequent priva-
tisation in 2007.

 However, as the automo-
tive policy formally took ef-
fect on July 1, 2014, having 

MUV, SUV and sedan segments 
in India. Together with its global 
alliance partner Renault, a manu-
facturing plant and a Research & 
Development Centre were set up 
near Chennai. Nissan in India has 
a portfolio of two brands, Nissan 
and Datsun.

..As TSS rolls out 50 heavy duty trucks weekly

Stories by  MIKE OCHONMA analysts to consider the up-
surge in production activities 
a boost to the policy under 
the Nigerian Automotive In-
dustry Development Plan 
(NAIDP) which was designed 
with the major objectives of 
bringing back automotive 
assembly, developing local 
content and deepening tech-
nological know-how.

Presently, no fewer than 
50 heavy duty trucks are as-
sembled every week at the 
plant located at the Emene 
Industrial Layout following 
a manufacturing agreement 
between Transit Support 
Services Limited (TSS), a 
subsidiary of ABC Transport, 
and ANAMMCO, to utilise 
the assembly facility. TSS is 
the official representative of 
Shacman, a Chinese brand, 
in Nigeria 

It was learnt that with the 
return of increased produc-

tion at the plant, majority of 
the technical staff who were 
kept on standby while skel-
etal operation lasted, have 
since been recalled, even as 
a number of the local content 
suppliers have been engaged 
to provide some of the need-
ed components and acces-
sories.

This was confirmed by 
the Managing Director of 
TSS, Frank Nneji, who also 
disclosed that many truck 
buyers, especially big corpo-
rate users like construction 
companies, haulage and 
logistics firms and cement 
manufacturers, have realised 
that Shacman has an edge 
over competitors in terms of 
price-quality comparison.

“Shacman is the best truck 
brand from the Chinese auto 
industry”, he stressed.”That is 
what many of the companies 
that used the trucks and trail-

cars across the world by exporting 
700,000 cars to 106 countries in 
seven years. Coupled with this ex-
ports achievement, in January the 
company was the fastest growing 
domestic auto company in the 
country, and overall the second 
fastest growing OEM this fiscal 
year so far.

Sicard said, “The teams at 
our manufacturing facility and 
R&D operations in Chennai have 
worked tirelessly to help achieve 
these milestones in domestic and 
international markets. With plans 
to launch eight new products 
for the Indian market by 2021 as 
announced earlier, the future is 
bright and exciting for Nissan in 
India.”

India is not only a key hub for 
completely built-up units (CBU) 
but also for parts supply and ex-
ports over 2,500 types of manu-
factured parts to 25 Nissan and 

Renault plants in 18 countries, 
ranking in the top four in volume 
of parts shipped within Nissan 
global operations.

Nissan has been exporting 
vehicles from Kamarajar Port Ltd 
(formerly Ennore Port Ltd.) in 
Chennai since 2010 to various re-
gions including Europe, the Mid-
dle East, Latin America, Australia, 
New Zealand, and other destina-
tions in Asia and Africa.

The Micra has been the most-
exported model out of India; oth-
er export models in the product 
line-up include Sunny, Datsun 
GO, Datsun GO+ and the Datsun 
redi-GO.

There has been increasing 
demand for Datsun models from 
India in international markets. 
Datsun GO+ found a new market 
in South Africa with the beginning 
of exports from July 2016. Datsun 
redi-GO exports to Sri Lanka 
started in August 2016, marking 

the re-entry of the Datsun brand 
in the country after 60 years.

Nissan Motor India Private 
Ltd. (NMIPL) is a 100 percent sub-
sidiary of Nissan Motor Co. Ltd. Ja-
pan and was incorporated in 2005 
and offers innovative and exciting 
products across the hatchback, 

Tata Motors 
signs MoU with 
VW, Skoda

India’s Tata Motors has an-
nounced the signing of a 
Memorandum of Under-
standing (MoU) with the 

Volkswagen Group and its Skoda 
division, aimed at possible joint 
product development.

The agreement has been 
signed by Tata Motors CEO Günt-
er Butschek, Volkswagen Group 
CEO Matthias Müller and Skoda 
Auto CEO Bernhard Maier. Skoda 
Auto will take the lead on behalf of 
Volkswagen to drive the develop-
ment of vehicle concepts in the 
economy segment.

“We are delighted to an-
nounce our potential coopera-
tion with Volkswagen Group and 
Skoda and strongly believe that 
both the companies, by working 
together, can leverage from each 
other’s strengths to create syner-
gies and develop smart innova-
tive solutions for the Indian and 
overseas market. ,” says Butschek.

This is in alignment with Tata 
Motors’ efforts to make itself 
‘FutuReady’ by embracing new 
technologies, fostering higher 
platform efficiency and offering 
solutions that connect with the 
aspirations of our customers.”

“Our aim with the envisaged 
strategic partnership with Tata 
Motors is to lay the foundations 
in the group and the brands that 
will enable us to offer customer-
oriented mobility solutions in 
emerging, fast-growing automo-
bile markets, as elsewhere,” adds 

been approved the year be-
fore by the Federal Executive 
Council, industry watchers 
were optimistic that it would 
not take long before normal 
production would return to 
ANAMMCO.

It was therefore no sur-
prise that encouraged by the 
policy, TSS commenced the 
production of Shacman at 
ANAMMCO, leading to the 
roll-out of the first batch of 
the heavy duty trucks and 
trailer heads in 2014.

It was learnt that the vol-
ume of production had con-
tinued to rise gradually till a 
few months ago when orders 
for hundreds of Shacman 
trucks were placed by a cou-
ple of big corporate custom-
ers that opted for Shacman 
after a comparative analysis 
of various products from 
competing brands.

A part of the Shaanxi 
Automobile Group Co. Ltd, 
China with over 45 years of 
manufacturing experience 
and remains one of the lead-
ing automobile manufac-
turers in China}, Shacman 
has in the past four decades 
evolved into one of China’s 
domestic large-scale auto-
mobile enterprise groups 
with over 33,000 employees.

It is ranked number 24 
among Chinese top 500 me-
chanical enterprises. Shac-
man also engages mainly in 
development, manufacture 
and sales of off-road vehicles, 
heavy-duty trucks, medium-
duty, large and medium-
sized coaches, medium and 
light-duty trucks, minivan, 
new energy vehicles, heavy-
duty axles, light axles, Cum-
mins engines and automo-
bile components.

Müller.
“By offering the appropriate 

products, we intend to achieve 
sustainable and profitable growth 
in very different parts of the world. 
That is why we are systematically 
pursuing our regional growth 
strategy.”

Tata Motors and Skoda Auto, 
representing the Volkswagen 
Group, will create the detail 
around the guiding principles 
and terms of cooperation in the 
next few months.

Following the successful com-
pletion of definitive agreements, 
the two companies will start joint 
development work and joint val-
ue-chain activities.

Based on this joint work, Tata 
Motors plans to launch products 
in the Indian market, starting in 
2019. It has operations in the UK, 
South Korea, Thailand, South Af-
rica and Indonesia. It also owns 
the Jaguar Land Rover brand with 
an industrial joint venture with 
Fiat, in India.

 



RailBusiness
Unlocking Africa’s rail transport sector

China-Europe rail freight poses threat to air cargo

C
hina to Eu-
rope rail 
freight ser-
vices are 
‘no longer 

carrying volumes that 
can be ignored’, and 
the air cargo sector 
must start taking the 
threat to its traffic seri-
ously, Marco Bloemen, 
Senior Vice-President 

MIKE OCHONMA
Transport Editor 

A
frica’s current rail-
way infrastructure 
is largely a legacy 
of colonial times, 
with many tracks no 

longer in use, and many parts 
of Africa left unconnected. As 
with the liberalisation of Af-
rica’s skies, a developed railway 
network will give rise to greater 
connectivity, significantly re-
ducing transportation times, 
which in turn would boost trade 
and the economy.

Just last month, people 
celebrated the completion of 
Africa’s first standard-gauge 
international railway between 
Ethiopia’s capital Addis Ababa 
and the Red Sea port of Dji-
bouti. These electric railway 
line cuts the journey between 
the two cities which takes three 
days by road down to 12 hours, 
reducing costs by a third. The 
new connection will therefore 
bring considerable economic 
benefits to both nations and the 
near region.

Yet the ambition for this 
railway line is much greater, as 
African politicians and busi-
nessmen view it as the seeds for 
a pan-African railway network 
which would boost inter-Afri-
can trade. And its realisation ap-
pears to be increasingly within 
reach as governments across the 
continent are driving the devel-
opment of rail forward.

Nigeria’s own railway pro-
ject has seen the nation connect 
Abuja to Kaduna with a 190 km 
(118 mile) track, intended to 
be part of a larger 830 km track 
connecting Lagos to Kano; and 

31Wednesday 22 March  2017 BUSINESS  DAYC002D5556

Kenya is set to open a 485km 
line running between the port 
of Mombasa and Nairobi, with 
plans underway to extend the 
line to Uganda.

With Africa today represent-
ing seven of the world’s 10 fast-
est growing emerging markets, 
such developments could not 
be timelier. Business spending 
is expected to grow from $2.6 
trillion in 2015 to $3.5 trillion by 
2025.

By 2034, the region is expect-
ed to have a larger workforce 
than either China or India, and 
by 2025 Africa could nearly dou-

ble its manufacturing output 
from $500 billion today to $930 
billion.

These are just a few statistics 
that highlight the current op-
portunities the continent pre-
sents to businesses everywhere 
– both within and outside of 
Africa. Today Africa is a global 
powerhouse in the making.

It will, however, take the 
integration of countries across 
Africa for the continent to fully 
reap the benefits these oppor-
tunities present. Following on 
from the trends we have just ex-
plored, Africa 2030 will be con-

siderably more connected, both 
as a continent and within global 
trade patterns, than it is today.

 
The statistics highlighted 

above also make Africa ripe 
ground for a case study on the 
emergence of the Fourth Indus-
trial Revolution. With the man-
power and resources to drive 
Africa as a global manufactur-
ing hub, it will be interesting to 
see how the latest technological 
developments, from AI to robot-
ics, Internet of Things and 3-D 
printing, are rolled out in line 
with the growth of industry.

Technology is providing 

at air freight consul-
tancy Seabury, told 
the International Air 
Transport Association 
World Cargo Sympo-
sium in Abu Dhabi last 
week.

‘Depending on 
where the trains are 
heading to, it takes 
around 14-17 days, 
which is a very nice 

alternative compared 
with air freight that 
takes around five or six 
days and ocean freight 
that takes 35-40 days’, 
Bloemen said.

Seabury’s data 
shows that rail freight 
volumes increased at 
a compound annual 
growth rate of 65 per-
cent between 2013 and 

2016, reaching 511,000 
tonnes last year. ‘This 
is a serious flow’, said 
Bloemen.

‘I realise most of 
the commodities will 
be coming from ocean 
freight, but even if it 
is only a share, say 10 
percent of air cargo 
that is travelling on rail, 
that is 50,000 tonnes 

of freight and that is a 
big number. It has an 
impact and is growing 
fast.’ He noted.

Bloemen said the 
largest commodities 
carried by rail were 
raw materials with a 

Middle East & Africa 
Rail Show holds 
October 11-13

The only exhibition for the 
railway industry of Egypt 
bridging the gap between 
Afrıca and Middle East with 

its mega investments tagged Middle 
East & Africa Rail Show is slated for 
October 11-13, 2017.

Having the capacity to provide a 
significant transportation network in 
the meeting location of Middle East 
and Africa, with a bundle of mega in-
vestment projects Egypt has recently 
proved that it exactly has what it takes 
to develop into the region’s railway 
and logistics hub.

On this point, to build a better 
railway and transportation sector, not 
only in Egypt but also in the region, 
equipped with a more improved 
know-how and latest technological 
innovation, Middle East & Africa Rail 
Show is expected to attract some of the 
globally leading companies of the rail-
way industry with the most influential 
professionals and the other stake-
holders in the transportation sector 
together.

The Middle East & Africa Rail 
Show, which will be organized by Ex-
potim and Pyramids Fair in Egypt’s 
capital city Cairo will be held under 
the patronage of the Egyptian Ministry 
of Transport. Organized in such a way, 
the show is also expected to be able to 
respond to large-scale public trans-
portation projects located at the heart 
of the country’s economic growth 
strategies.

In Egypt, where Africa’s first and 
the world’s second railway line was 
built in 1856, railway transportation 
has a long history. This first line con-
necting Cairo and Alexandria pro-
vided 209 km of transportation when 
it was built.

Looking at the process up to to-
day, it is seen that there is not enough 
investment in railway transportation 
in Egypt compared to road transport 
until today. With the new investment 
and projects made, the railway indus-
try in Egypt is described as a sector 
open for improvement and having a 
great potential.

33 percent share, ma-
chinery parts at 16 per-
cent, automotive at 15 
percent, high tech at 
12 percent, consumer 
goods 10 percent and 
fashion 6 percent.

Africa with the opportunity to 
leapfrog its lack of traditional 
infrastructure, as was the case 
with access to mobile connec-
tivity in place of broadband, and 
as is the case of drone delivery in 
place of quality roads or railway 
in Rwanda.

In some instances, it may be 
the very lack of such infrastruc-
ture that propels the Fourth 
Industrial Revolution forward, 
in place of other solutions. The 
questions remain whether Af-
rica has the will to disrupt or be 
disrupted. Current indicators 
suggest it is ready to disrupt.

ABUJA-KADUNA  TRAIN SERVICE AND TIME TABLE

Station               Trip 1                              Trip 2                              Trip 3                                Trip 4

                            Arrival - Departure           Arrival - Departure             Arrival - Departure              Arrival - Departure
IDU                      ---           0700                1320         ----                  ----         1420                    2040         ---    
KUBWA             1716       0721                  1259       1304                1436      1441                     2019        2024
JERE                  0800     0805                     1215        1220                       1520      1525                        1935        1940
RIJANA                    0850      0855                      1125       1130                        1610      1615                        1845        1850
RIGASA                   0940        ---                           ---          1040                         1700       ---                              ---           1800

...Nigeria must not be left behind



A 
year ago, Presi-
dent  Muham-
madu Buhari ap-
pointed Dakuku 
Peterside to take 

up the mantle of leadership 
in the Nigerian Maritime 
Administration and Safety 
(NIMASA) as the director-
general. He was given the 
mandate of reforming and 
restructuring the agency 
into a respectable maritime 
administration.  

With his appointment, it 
was expected that he would 
position the agency to deliv-
er on its mandates of becom-
ing an effective maritime 
administrator in the area of 
maritime safety, achieving 
cleaner ocean; search and 
rescue operations, capac-
ity building, and ensuring 
efficient shipping services, 
among others.

On his arrival, the Peter-
side-led NIMASA adminis-
tration developed a 3-year 
guiding principles tagged, 
‘Medium Term Strategic 
Growth Plan,’ built around 
the core mission of NIMASA 
which was based on the 
above mentioned objectives, 
the guiding principles were 
geared towards achieving 
sustainable growth and de-
velopment of the maritime 
industry.

Peterside growth plan 
was built on five pillars in-
cluding survey, inspection 
and certification and trans-
formation programme; en-
vironment, security and 
search and rescue pro-
g r a m m e  a n d  c a p a c i t y 
building including grow-
ing indigenous tonnage, 
ship building and human 
capacity.  It also aimed to 
digitalise the agency; and 
to ensure structural and 
cultural reforms including 
changes to work ethic and 
attitude of staff.

SHIPPING        LOGISTICS        MARITIME e-COMMERCE
MARITIME       BUSINESS

Stories by 
UZOAMAKA ANAGOR-EWUZIE
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Peterside: Appraising NIMASA one year after

Stakeholders want govt to transform NSC into transport commission

Worried by the 
delay in pass-
ing into law, 
the National 

Transport  Commission 
(NTC) bill that will enthrone 
an economic regulator for 
the transport sector, in-
dustry stakeholders have 
advised the Federal Gov-
ernment and the National 
Assembly to transform the 
Nigerian Shippers’ Council 
(NSC) to the Commission.

A c c o rd i n g  t o  t h e m , 
changing NSC into the NTC 
would save the Government 
the huge cost involved in 
establishing a new agency 
at this time of economic 

In all of these, one thing 
came out clear and that 
was the need to improve on 
turnaround time of vessels 
calling Nigerian seaports 
from NIMASA’s end. The 
Peterside-led management 
started nursing the idea of 
ceding powers for approv-
ing ship sailing certificates 
and payment of ship levies 
by shipping companies 
and oil majors to the zones, 
which before now must be 
done in NIMASA head of-
fice in Lagos.

The former, according 
to shipping liners, was very 
cumbersome and time con-
suming, which also leads 
to loss of valuable business 
time and less productiv-
ity. To achieve efficiency 
in this regard, the manage-
ment appointed substan-
tive directors to head the 
zones and to ensure that 
more responsibilities were 
delegated to the zones thus 
reducing time, cost and 
delay involved in allowing 
shipping agents to shuttle 
from their base to Lagos to 
obtain clearance.

To digitalise NIMASA 
operations, the manage-
ment has put plans in place 
to ensure full automation of 
all NIMASA operational and 
payment processes. At the 
flag off of the platform cur-
rently being constructed, it 
is expected that stakehold-
ers will be able to register 
their vessels and carry out 
all other transactions with 
NIMASA at the comfort of 
their offices or homes.

Online transactions with 
highly sophisticated security 
measures are being encour-
aged by this administration. 
And we have upgraded Ni-
geria’s subscription of the 
Lloyds list intelligence to 
enable stakeholders’ access 
to current data in the mari-
time industry, said Peterside 
in Lagos recently.

The agency, according to 

him, has been working hard 
to ensure that NIMASA as 
the Designated Authority 
(DA) for the implementation 
of the International Ships 
and Port Facility and Secu-
rity (ISPS) Code in Nigeria, 
improves the security in the 
ports in line with global stan-
dards. He expressed delight 
on the high rating of Nigeri-
an ports by the United States 
Coast Guard (USCG) that 
recently visited the country 
for audit of Nigerian ports 
and facilities.

Nigeria in the past five 
years has been out of the 
IMO Council, thus down-
grading the country at the 
international politics among 
maritime nations.

As part of the reposition-
ing strategy, NIMASA will in 
the coming month bring to-
gether, the heads of African 
Maritime Administration 
in Abuja, for the 3rd Asso-
ciation of African Maritime 
Administration (AAMA) 
conference. This move will 
go a long way to enhance the 

chances of Nigeria returning 
to IMO Council at the Cat-
egory C level.

“We have gotten presi-
dential approval to seek 
election into the category 
C of the IMO council.  With 
these Nigerian maritime 
sector will be repositioned 
to take its lead in the comity 
of maritime nations. And 
the new NIMASA, would be 
unveiled by President Buhari 
on the 22nd of April which 
coincides with the hosting 
of AAMA,” Peterside added.

Also, the current manage-
ment subjected NIMASA to 
International Maritime Or-
ganization (IMO) Member 
State Audit Scheme (IMSAS) 
in June 2016 and Nigeria 
was rated very high after the 
exercise. IMSAS is a scheme 
developed by the IMO to 
assess the extent to which a 
member state complies with 
its obligations set out in the 
various IMO instrument to 
which it is a party.

Also, the management 
received the approval of the 
board of directors to com-
mence the construction of 
new offices at the Port Har-
court, the Eastern Zone and 
Warri the central zone.

On Cabotage implemen-
tation, as the new NIMASA 
management has demon-
strated absolute commit-
ment to the disbursement of 
the Cabotage Vessel Financ-
ing Fund (CVFF) to funding 
indigenous shop owners and 
building shipping capacity.

Adewale Ishola, a master 
marine, who noted that the 
current management of 
NIMASA has good plans to-
wards developing the mari-
time sector especially in 
building on the foundation 
of the predecessors, called 
for prompt disbursement 
of the CVFF to make funds 
available for indigenous 
ship owners.    

Ishola further added that 
time has come for the DG to 
call up the lists of the 21 ship-
ping companies formerly se-
lected by NIMASA few years 
back, for upgrading and 
repair of their fleet, so that 
Nigerians can actively par-
ticipate in shipping business. 
“Shipping requires credit 
facility with a competitive in-
terest rate of single digit. Our 
banks want to make returns 
in a very short-term, making 
it difficult for them to invest 
ship acquisition, thus the 
need for the disbursement 
of CVFF.” 

recession. The Council, they 
say, which is currently the 
interim regulator for the 
port, has an existing struc-
ture and expertises needed 
for a new NTC.

They pointed that the 
NTC Bill ,  which is cur-
rently before the National 
Assembly, would eventu-
ally establish transport 
commission to regulate 
the rail, road and maritime 
sub-sectors.

D e n i s  O k o n k w o ,  a 
freight forwarder, who said 
that the NSC as the port 
economic regulator bears 
similar responsibilit ies 
with the proposed commis-

toms agent, who stated 
that it would be waste of 
resources for the Federal 
Government to set up a new 
NTC instead of allowing 
the NSC to transform into 
that status and regulate the 
entire transport industry.

Noting that the bulk 
of activities in the entire 
transport industry were 
more in the maritime sec-
tor, Ogunlana said that the 
knowledge of port regula-
tor would help the Council 
to succeed, if it steps into 
the bigger shoe of regulat-
ing the entire transport 
sector.

R e c a l l  t h a t  R o t i m i 

Amaechi, the Minister of 
Transport had in Decem-
ber 2016, during a public 
hearing made a case for 
the Senate to empower the 
NSC with the statutory re-
sponsibilities of the NTC.

The minister said that 
allowing NSC to take up 
the duties of the NTC will 
address the issue of du-
plication of functions and 
save the Federal Govern-
ment the resources that 
would be needed for such 
exercise. “The proposed 
NTC Bill has similar func-
tions to those being per-
formed by Shippers’ Coun-
cil as port regulator.” 

sion, also stated that trans-
forming into NTC would 
save cost for government 
instead of having new NTC. 
He also lauded the Council 
on it contributions as the 
ports economic regulator, 
which he says has saved 
cost for shippers.

Tony Nwabunike, for-
mer chairman of Coun-
cil for the Regulation of 
Freight Forwarding in Ni-
geria (CRFFN), who called 
on the Senate to speed up 
the passage of the NTC Bill 
and provide for the trans-
formation of the Council 
as the regulatory agency, 
affirmed the Council will 

deliver if the law allows it 
become NTC. 

Shippers Council,  he 
observed, has acted as a 
mediator between shippers 
(importers and exporters) 
and service providers at the 
ports, thereby ensuring that 
service providers deliver ef-
ficient services at the ports 
by providing needed cargo 
handling equipment.

“There has been an im-
provement in the dwell 
time of cargo at the ports 
and the turnaround time of 
ships calling at the ports as 
a result of the efforts of the 
Council,” he said.

Ayo Ogunlana, a Cus-

Dakuku Peterside
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YouTube is replacing Annotations Editor with Cards, End Screens

G
oogle has an-
nounced that it 
is killing off the 
A n n o t at i o n s 
Editor tool for 

adding text annotations in 
YouTube videos and it is 
replacing it with a new and 
improved tool called End 
Screens and Cards.

From May 2, 2017, users 
will no longer be able to 
add new annotations or edit 
existing annotations with 
the tool. According to Muli 
Salem, Product Manager of 
YouTube in a blog post last 
week, the change was to 
help users reach more fans 
and keep them engaged.

Cards are like interactive 
annotations that allow con-
tent creators to add outside 
links and images in addition 
to information. Cards also 
enable creators to poll their 
audience, link to merchan-
dise, recommend videos, 
and more. Like annotations, 
users can program them to 
pop up at any time. The most 
important change however, 
is perhaps that they make 
in-video notes from the up-
loader viewable on mobile 
devices.

“Adoption of End Screens 
and Cards has grown; the 
use of annotations has de-
creased by over 70 percent. 
For this reason, the time has 
come to discontinue An-
notations Editor. Effective 
starting May 2, you will no 
longer be able to add new 
or edit existing annotations, 
only delete them. Existing 
annotations will continue to 
show when using a desktop 

and more viewers turn off 
annotations altogether,” 
Salem said.

End Screens, he further 
stated, are easier to create. 
Users can add annotations 
up to ten times quicker and 
easier with End Screens. 
They can also import it from 
other videos or use dynamic 
overlays to save themselves 

“End Screens and Cards 
are more engaging for your 
viewers: End Screens and 
Cards generate seven times 
more clicks across YouTube 
than annotations. In fact, 
viewers generally do not 
love annotations, and on 
average they close 12 an-
notations before they click 
on one of them. And more 

Google empowers 500, 000 Nigerians with digital skills, impacts 1m across Africa

A
bout 500,000 young Ni-
gerians have benefited 
from the Africa Digital 
Skills programme by 
Google, and a total of 

1 million young people across 
Africa have been trained on the 
programme which was launched 
in April last year to provide more 
young Africans with access and 
create web-based jobs, while con-
tributing to the growth of Africa’s 
digital economy.

On the 16th of April 2016, the 
company committed to training 
1 million Africans on digital skills 
within a year. In October, Google 
reached the halfway mark of its 
target with 500,000 young people 
trained across the continent. Last 
week, it confirmed that it has 
reached its target early, and has set 
itself to train even more Africans 
in digital skills in the coming year.

In addition to the new target 
of training more Africans in the 
coming year, Google is extending 
its commitment to the Digital 
Skills programme by assisting lo-
cal communities further in several 
ways. First, Google will provide 
offline versions of its online train-
ing materials to reach individuals 
and businesses in low access areas 
where it is unable to hold physical 
training sessions. Additionally, 
Google will provide offline ver-
sions of the content in languages 
like Hausa, Swahili and IsiZulu.

“The Web is a driver of eco-
nomic growth, and is transform-
ing society as a whole. People 
must be equipped, through train-
ing and re-skilling to make use of 
the tools, and take advantage of 
it for entrepreneurship, employ-
ment and e-inclusion,” said Juliet 
Ehimuan-Chiazor, Google Nigeria 
country Manager.

“Our goal with this and pre- Continues on page 34

CALEB OJEWALE
vious web training initiatives is 
to enable more people across 
the continent better understand 
how to leverage the Web tools for 
growth - to give them access to 
better employment and/or the 
skills to start their own businesses. 
A digitally skilled Africa is good 
for everyone - for our economy, 
for entrepreneurs and individu-
als. And yes, good for internet 
companies like Google,” Ehimuan-
Chiazor added.

 Bunmi Banjo, Growth Engine 
& Brand Lead, Sub-Saharan Africa 
also noted that “Having 1 million 
digitally skilled young people 
in Africa is good for everyone. If 
young people have the right skills, 
they’ll build businesses, create jobs 
and boost economic growth across 
the continent.”

Some of the success stories 
from the programme also shared 
their experiences at an event 

Achieving the feat so far has 
been made possible through col-
laboration with 14 partners who 
were added to the programme 
in training youths across Africa. 

The programme has seen young 
people and small business owners 
in over 20 countries get trained.

On attainment of the 1 mil-
lion mark, it was revealed that 97 
percent of the digital skills training 

were done offline, and 3 percent 
online. A major feat for Google 
was also surpassing its 40percent 
female trainee target, by having 
47 percent female trainees, and 53 
percent male.

even more time.
YouTube has created six 

card types covering mer-
chandise, fundraising, video 
links, playlist links, associ-
ated websites and fan fund-
ing. Creators will see a new 
“Cards” tab in the video edi-
tor where they can set them 
up, and can view stats for 
them in YouTube Analytics.

computer,” Salem said.
Annotations Editor was 

introduced in 2008 before 
many people took to mobile 
phones to watch videos. To-
day, 60 percent of YouTube 
watch time is done through 
mobile devices. Many have 
noted that YouTube an-
notations editor have felt 
increasingly out of touch 
with changing times.

The small text boxes were 
meant as a way to let cre-
ators link to other videos, 
write in little jokes, and add 
ancillary information to a 
video much like a hyperlink 
or footnote of sorts. Over the 
years, however, Salem noted 
that the use of annotation 
has lost track by 70 percent. 
In fact more users see it as a 
distraction.

FRANK ELEANYA
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L – R: Smart Akande, Legal Adviser, Office of SSA to the President on sustainable devel-
opment goals, Moni Udoh, Director ICT, Ministry of Communication, Bunmi Banjo, Head 
of Brands and Digital Skills at Google Nigeria, Ife Adebayo, Special Assistant, Innovation 
& Entrepreneurships, office of the Vice President at the Google Digital Skills for Africa 1M 
Milestone Announcement that held recently at The George, Lagos.
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You are not active on LinkedIn? Really?

I will not ask if you have a Linke-
dIn account. Am sure you do. 
My question is a different one. 
Why are you not more active on 

LinkedIn?
Certainly you’re not looking for a 

job, aren’t a recruiter. But if you’re a 
CEO, business owner, thought leader, 
industry expert or (aspiring) sales 
leader then LinkedIn is the place to be.

Most CEOs, business owners, and 
thought leaders log into LinkedIn for 
so many reasons but very few persons 
from these categories are active on it, 
or know how to convert prospects on 
the platform.

Linkedin is increasingly becom-
ing more closely aligned with user 
experience and content value, as 
Microsoft  sharpens up its newly ac-
quired platform to retain its primacy 
as a professional networking website 
for individual professionals and or-
ganizations.

If you are not making good use of 
the Linkedin platform then you might 
be losing out enormously on your 
conversion rate and your relevance 
in your industry. For many compa-
nies that refuse to consider Linkedin 
as part of their approach to market, 
it is every bit near-sighted. Here are 
other devastating effects: it cost you 
additional revenue, opportunity, tal-
ent, and leads.

If you feel like you’re doing ev-
erything right or want to take your 
networking game on LinkedIn to the 
next phase? Then come along with me. 
If you think you’ve got all the answers 
also try this.
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I see it all the time people log into 
the platform. They commit the time, 
energy and brainpower to dig in and 
learn how it works; people call me and 
ask how they can use LinkedIn as a 
social selling tool. My advice usually 
goes thus, there is no magic formula 
about it, you need to understand how 
it works, especially the engagement 
pattern.

A LinkedIn expert once said “you 
don’t get the juice (the good piece, i.e. 
a new consumer) without squashing 
the fruit (the process of prospecting, 
engaging and adding real, consider-
able value).

There has to be a strong desire to 
learn how to sell in today’s world and 
the best place you can achieve this is 
on social media platforms (Especially 
on LinkedIn).

I have always come across this ar-
gument online: Cold-calling vs. Social 
selling -- which strategy wins?  Abso-

lutely, social selling using LinkedIn is 
more than competent to win the fight.

A 2014 Forrester Research report 
found that social sellers realize 66% 
greater quota attainment than those 
using traditional prospecting tech-
niques.

Linkedin Social selling index, if uti-
lised effectively, can push a business 
from zero level to  an astronomical 
growth with limited budgets.

Few weeks ago I was teaching HR 
experts on how to social sell profes-
sionally to win more business on 
LinkedIn; showing them how to use 
the platform as a tool to building 
business and generating sales leads 
for their business. I was shocked at the 
level of feedbacks I got and few discov-
eries from the session. Then I finally 
realised how a good number of you 
out there have been using it wrongly.

 Many sales professionals are ready 

to simply shut the door on the cold call 
era and transform into the winning 
social selling as stated earlier. But only 
a minute number of people genuinely 
understand what social selling on 
LinkedIn.  

Without mincing words, social 
selling strategy brings in one to four 
meetings a day. But in few cases, 
specifically B2B selling, I agree with 
sales experts in that social selling 
alone doesn’t sell. Social selling, cold 
calling and email - The three methods 
work for me.

I believe business owners must use 
all three effectively to be able to con-
nect with today’s modern consumer.

Ahhh, I may have drifted. But in 
the real sense, the knowledge of how 
to use both the traditional and digital 
approach will make you move ahead 
of competitors.

It is easy to leverage LinkedIn to 
discover fresh prospects and custom-
ers in new ways.

In a recent training I pulled up 
someone’s LinkedIn Company Page, 
and they had over 500 followers and 
yet there was not one piece of content 
posted on their LinkedIn Company 
Page. 

What a missed chance for this 
brand. How many followers do you 
have on your LinkedIn account and 
how many are you overlooking?

Unless you have the knowledge, 
the skills and tools to engage con-
sciously on LinkedIn and social chan-
nels you will be very much behind. 

Ayeni Ekundayo (Guest writer)

which held on Lagos recently, and the 
impact made on their personal and pro-
fessional lives.

Tele Williams-Aina, a participant who 
now runs her own company, Digitial 
Republic, said “in order to grow, what I 
have done is running ads with the skills 
I’ve learnt. We use some of the tools to 
know what is trending, and from there 
tap into that business, making use of the 
internet to find businesses out there that 
require our skills.

Another participant, Vanessa Morris 
was able to secure a job with one Nigeria’s 
biggest studios by virtue of her new skill 
sets which were highly sought after by her 
new employers.

Segun Abodunrin, also a participant, 
said “the training provided access to 
businesses. It was really impactful. It is a 
platform for us to project our competence 
and as we train more people, we can hire 
more from there.”

For Mayowa Oshidero, the skills from 
the digital skills training programme “have 
equipped (me) to become a super pro.”

Google’s objectives suggest that in five 
years, economies should be seen grow-
ing, businesses impacted, and people 
getting jobs because they participated in 
the training.

The Digital Skills programme offers 89 
courses through the online portal which 
can be accessed at https://digitalskills.
withgoogle.com/. The programme will 
also be addressing needs for small busi-
ness owners, who are looking to better 
understand how to take advantage of the 
web across Africa. Google will add web-
focused skills training for SMEs across 
Africa as part of this initiative.



L
ast week, Nigeria 
freighted 16 met-
ric tons of toma-
toes via rail worth 
N1.6 million for 

the first time in 58 years to 
attack post-harvest losses 
recorded at the transporta-
tion stage.

Nigeria, Africa’s largest 
economy is rated as the 
second largest producer of 
tomatoes in Africa and 13th 
in the world but about 40 
percent of the crop is lost in 
transit from the North to the 
South where the market is.

According to stakehold-
ers, the transportation of 
tomatoes via rail will help 
the country recover the 
estimated 40 percent losses 
resulting from freighting to-
matoes by road and in raffia 
baskets.

“A total of 650 crates 
weighing 25kg  each, which 
is equivalent to 16.3 metric 
tonnes were transported 
from Kano to Lagos via 
rail in plastic crates,” Em-
manuel Ijewere, vice presi-
dent, Nigeria Agribusiness 
Group (NABG) and CEO, 
Best Farms Limited told 
BusinessDay.

“Post-harvest losses are 
recorded at various stages 
and the transportation stage 
is the most notorious of all 
the stages. The freighting of 
tomatoes by rail will attack 
the transportation stage 

corridor.
He noted that despite 

the challenges encoun-
tered, the transportation 
of tomatoes form Kano to 
Lagos will still be carried 

loss,” Ijewere said.
He stated that the train 

which departed Kano for La-
gos was delayed 7 hours as a 
result of teething problems 
with the rail tracts along the 

out and it would be on a 
weekly basis, with a focus on 
including other perishable 
commodities.

Nigeria’s actual tomatoes 
production is put at 1.5 mil-

Excel Cooperative finalises plan to create farm estate

In line with the current 
diversification drive of 
the Federal Govern-
ment, Excel Multipur-

pose Cooperative is set to 
create a farming estate to 
boost agricultural produc-
tion and ensure food secu-
rity in Nigeria.

This was made known 
to journalists by Kayode 
Vincent, president of Excel 
Multipurpose Cooperative 
during the organisations in-
tensive training programme 
for existing and aspiring 
framers held recently in 
Lagos.

“The cooperative cur-
rently have 100 hectares of 

16 metric tons of tomatoes 
transported via rail

E-mail: ag@businessdayonline.com
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cassava farm at Igbobi- Epe 
but this is still in small-scale. 
We want to create a farm-
ing estate where will focus 
on both crop and livestock 
production,” Vincent said.

“We have applied to the 
Lagos state government to 
give us land so that we can 
achieve this,” he added.

The president of the co-
operative stated that the 
initiative of establishing a 
farming estate was as a result 
of the need to support youths 
in the society by equipping 
them with necessary skills 
and the support to become 
successful entrepreneurs.

“We need to feed our 
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lion metric tons but 700,000 
metric tons is lost to post-
harvest, leaving supply at 
800,000 metric tons, data 
obtained from Federal Min-
istry of Agriculture and Ru-
ral Development (FMARD) 
show.

Ijewere stressed the need 
for better rail infrastruc-
tures. “The wagons have 
not been designed for per-
ishable goods and are not 
properly ventilated. Ideally 
we are supposed to have 
wagons that are refriger-
ated.

“Equipment’s needed to 
offload the tomatoes from 
the train were lacking and 
parking spaces for our ve-
hicles to load the tomatoes 
from the train stations were 
not available,” he added.

The NABG vice president 
stated that efforts are on 
going to improve rail facili-
ties by the private sector in 
partnership with Kano and 
Lagos governments.

He called on farmers to 
embrace the use of plastic 
crates instead of raffia baskets 
which are heaped on each 
other, resulting in a signifi-
cant volume being crushed 
and rotting due to heat and 
poor ventilation when being 
transported by road.

The initiative of freight-
ing tomatoes by rail was 
done by Best Foods Limited, 
Nija Pride, ConnectRail 
Services Limited, USAID 
and the Nigerian Railway 
Corporation.

people, the market is there 
and there are lots of oppor-
tunities in the agricultural 
sector to create jobs for our 
youths,” said Vincent who 
is also a pastor at the Re-
deemed Christian Church.

 He stated that a lot of 
people failed in crop produc-
tion because they lack the 
necessary skills needed for 
farming. He urged Nigeri-
ans not to become farmers 
because others are farming 
but should become farmers 
because they are equipped 
and have a lot of passion 
for it.

Also speaking to jour-
nalists, Olufemi Obaweya, 

Th e  Kw a r a  S t a t e 
House of Assembly 
has approved Gov-
ernor Abdul Fatah 

Ahmed’s request to procure 
20,000 metric tonnes of NPK 
fertiliser worth N2billion 
for distribution to indig-
enous farmers operating in 
the state.

The approval of the gov-
ernor’s request and an-
nouncement by the speaker, 
Ali Ahmad was sequel to 
that effect , during the ple-
nary.

However, the procure-
ment of the fertiliser is un-
der the Federal Government 
intervention programme in 
all the 36 states of the Fed-
eration and Abuja inclusive.

T h e  h o u s e  m e mb e r s 
unanimously directed its 
committee on Agriculture 
and Natural Resources to 
ensure the distribution and 
sales of the commodity after 
procurement.

This they said was to 
ascertain that the fertiliser 
gets to genuine farmers and 
not political farmers who 
will re sell the product at 
exorbitant prices.

The house similarly di-
rected the committee to fully 
supervise the sales of the 
fertiliser with the aim of en-
suring that a bag is not sold 
beyond N5, 000 per bag.

Recently, the Federal Gov-
ernment just signed an agree-
ment with Morocco on the 
supply of fertilisers to boost 
supply and crash prices.

...to attack transportation post-harvest loss

...wagon delayed on teething problems
Stories by JOSEPHINE OKOJIE

Kwara provides 
20,000 tons 
of fertiliser for 
farmers
SIKIRAT SHEHU, Ilorin

chairman-planning team, 
Excel Multipurpose Coop-
erative said “if you look at 
the churches now you find a 
lot of people looking for what 
to do, so we decided that in-
stead of giving them fish why 
not create an environment 
for them to fish and that is 
why we are doing initiative.”

“Despite the current eco-
nomic downturn, people 
should be able to feed them-
selves and agriculture is the 
way to go to achieve that,” 
Obaweya said.

He noted that ones the 
problem of  food is  ad-
dressed, three-quarter of 
the problems in the society 
are solved.

 



“Agriculture is our wisest pursuit, because it will 
in the end contribute most to real wealth, good 

morals, and happiness.”

- Letter from Thomas Jefferson 
to George Washington (1787)
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For how long have the 
farmers in the north known 
this pest (Tuta Absoluta)? 

I 
have been in this mar-
ket for 35 years and 
have held my current 
position which is the 
secretary of the Mile 

12 Market Traders’ Associa-
tion (perishable section) in 
Lagos State for 10 years. The 
first time we experienced 
tuta absoluta was in 2015 
and it was reported to the 
Federal Ministry of Agri-
culture.

What traditional meth-
ods did farmers use in the 
village back then to address 
the pest?

There was no known 
method used then. What 
farmers did immediately the 
pest attacked their farms was 
just to remove the affected 
crops before the pest spread 
to the whole farmland. Back 
then, they had an insecti-
cide they used to suppress 
it. We were told that the 
Tuta came from the Niger 
Republic about the time we 
had the first rains of the year, 
then it affected the northern 
parts of Katsina, Sokoto and 
Kaduna. The government 
showed no concern until 
recently when it affected the 
entire nation.

Last year, it was too dev-
astating as it affected every 
part of the country. Relief 
came through the tomatoes 
brought from Odo-Oba in 
Oyo State and some from 
Ogun and Osun states. The 
quality of seeds that farmers 
plant also contributed to the 
part of problems that they 
face today.

For instance, whenever 
we harvest our produce, 
we usually store the fruits 
having the best quality for 
planting in another season. 
But when the fruits are de-
stroyed by the pests there is 
nothing farmers can store for 
planting in the next farming 
season. So, it is very impor-
tant at this juncture that 
government intervention is 
necessary.

You have been in this 
market for about 35 years, 
meaning that you are well fa-
miliar with seasonal chang-
es. Can you tell us about the 
differences between tomato 
outputs last year and same 
period in 2015?

By this time in 2015, a 
big basket of tomatoes was 

‘Pest management will prevent 
recurrence of ‘Tomato Ebola’

sold for around N12, 000 to 
N13,000  whereas in 2016 
due to the Ebola problem, 
the same quantity was sold 
for N35,000 as at May 2016.

On the average, how 
much did tomato farmers 
lose in 2016?

I may not be able to put 
an exact amount. The only 
thing that is obvious is that an 
average tomato farmer was 
only able to supply this year 
50 percent of what he brought 
to this market in 2015. The 
remaining was lost.

Which state is the largest 
producer of tomatoes in the 
North?

It is Kaduna State. It is 
followed by Kano, Katsina, 
Plateau and Benue states. 
Other states in the North 
grow tomatoes as well but 
some of them do not bring 
their produce here which 

means their consumption is 
within their region. In Kadu-
na, tomatoes are abundantly 
available from November to 
February. Also in February, 
tomatoes are harvested in 
Katsina and by the end of 
the month you move to Kano 
State where harvesting will 
continue till the end of April 
and from there you come 
back to Kaduna.

There was a report that 
when Tuta became severe, 
Nigerian tomato sellers im-
ported tomatoes from other 
countries. Which countries 
did they import from?

Some of our people went 
to the Republic of Camer-
oon. The route is through 
Akwa Ibom State.  I also 
went there. Unfortunately, 
when I first went there, I lost 
N300,000. The second time 
I lost N140, 000. That was 

why I stopped. You know as 
a seller, there are occasions 
you will make losses and 
in other occasions you will 
make profits. Then, a small 
basket of tomatoes was im-
ported at a rate of N11, 000/
basket. And to transport 
that small basket from the 
point of entry to this market 
cost about N12, 000.  I’m 
talking about 20kg basket of 
tomatoes.

How best do you think 
government should assist 
farmers affected by tomato 
Ebola?

The Nigerian Agricul-
tural Insurance Corporation 
(NAIC) has come up with an 
initiative and we welcome it. 
NAIC has started registering 
farmers and we believe by 
the time they come out with 
their total package for farm-
ers it will be something that 

will be worthwhile.
Do you have an insur-

ance policy?
It is not every business 

you can insure. You can’t 
insure tomatoes coming from 
Cameroon. Those people 
with valuable items can go for 
insurance not those involved 
in perishable items like ours.

But sir, in today’s world, 
you can insure almost every-
thing including businesses 
like yours...

I’m not denying that fact. 
When I go to Cameroon to 
buy tomatoes, and while 
coming back, my vehicle 
breaks down for about two 
to three days, the tomatoes 
will lose it quality and this 
may not augur well for both 
the sellers and the insurance 
company. In cases like that, 
we sell the portion that is still 
good for consumption rather 
than lose everything.

Do farmers in your re-
gion regularly see extension 
service workers? Do they 
come to your farm to offer 
you advisory services?

The NGOs are doing the 
job of the extension workers 
now as they give us training 
and sensitisation about the 
Tuta absoluta.

They have trained us on 
to handle tomato seeds right 
from the farm for us to get 
good yield. We have realised 
we should not be using our 
bare hands to handle to-
matoes. In other countries, 
they don’t use hands to 
harvest tomatoes, they use 
machines. It is not good to 
use bare hands to handle 
tomatoes. In the farms, when 
transporting and in various 
markets, people use their 
bare hands to touch toma-
toes. That is why doctors 
advise that before you eat 
tomatoes, you should watch 
them very well.  You should 
follow the advice of the doc-
tors whenever we buy toma-
toes however fresh they are, 
look for clean water to wash 
them before you eat them.

What are the challenges 
your members are facing 
with regard to storage of 
tomatoes?

A n  a s s o c i a t i o n  w a s 
formed by the Federal Gov-
ernment known as PACAN; it 
is under the Federal Ministry 
of Industry. The members 
have elected their executive 
members. The president is 
from Jigawa State.  I asked 

them this same question 
and we are still expecting 
response from them.

Meanwhile,  investors 
have come here to ask for 
land for the setting up of 
storage outfits. Around Feb-
ruary when supply is about 
the peak, there is always 
nowhere to store the toma-
toes. If the storage facilities 
had been set up, wastage 
could have been minimised.  
Likewise, a man came from 
the United States of America 
(USA) who later went to the 
Federal Ministry of Agricul-
ture and Rural Development 
at Abuja. The ministry of-
ficials and the man came to 
this place for inspection.

The man asked: for how 
long do tomatoes stay in this 
market? We replied just one 
day. This is how it is done: A 
day for harvesting; the next 
day for transporting to the 
market. If the produce gets 
to the market in the morn-
ing, it will be discharged 
and sold same day. If it gets 
to the market by evening, it 
will be discharged the next 
morning and sold. After that 
interaction, the man told us 
that in the US, tomatoes can 
be stored for more than a 
month because they have 
the storage facilities. Most of 
our tomatoes perish because 
you must harvest and sold 
them immediately they ripe 
otherwise they will rot.

When Dangote set up 
his tomato paste factory in 
Kano, the people were happy 
because they now have an al-
ternative to the general open 
market. His offer is better be-
cause he pays about N1400 
per 50kg. If companies like 
that are many in Nigeria, 
farmers will not complain. 
There is another one in Ikara 
in Kaduna State. Storage 
facilities will help farmers at 
times of glut in the market.  

Mile 12 Market is the big-
gest tomato market, although 
some farmers take their pro-
duce to Ibadan and Port Har-
court, you can’t compare the 
produce that goes into those 
markets with what comes 
to this market. Most times, 
we have about 50 trucks in 
the market offloading toma-
toes and each truck contains 
about 300 to 400 baskets of 
50kg tomatoes. That is in the 
morning. Later in the eve-
ning, you can see about 12 
trucks offloading tomatoes.

You mentioned Ibadan 
and Port Harcourt markets, 
do you communicate with 
one another to know one 
another’s needs as this 
might reduce wastage?

There is no way we can do 
that presently. People bring 
tomatoes from different 
places-villages and towns. 
We only meet here in Lagos. 
For instance, farmers in 
Zaria in Kaduna State don’t 
know when other farmers in 
the same state harvest their 
tomatoes. So they only meet 
at this market.

MUHAMMAD ABDUL is the general secretary, Mile 12 Traders Association (Perishable Section) in Lagos State. In this inter-
view with TELIAT ABIODUN SULE, he narrated the impact of last year’s Tuta Absoluta (tomato ebola) invasion on farmers 
in the northern part of the country and suggested what government could do to prevent its recurrence. Excerpt:

Dokun Ogunbodede

Muhammad Abdul
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BANKING     
ZENITH INTERNATIONAL BANK PLC 439,550.91 14.00 -0.92 197 23,036,284
    197 23,036,284
OTHER FINANCIAL INSTITUTIONS     
FBN HOLDINGS PLC 111,275.41 3.10 -1.27 172 150,353,486
    172 150,353,486
    369 173,389,770
     
BUILDING MATERIALS     
DANGOTE CEMENT PLC 2,811,683.72 165.00 -0.60 21 381,772
    21 381,772
    21 381,772
    390 173,771,542
CROP PRODUCTION     
FTN COCOA PROCESSORS PLC 1,100.00 0.50 - 1 200,000
OKOMU OIL PALM PLC. 45,787.68 48.00 - 12 131,360
PRESCO PLC 47,000.00 47.00 - 7 19,102
    20 350,462
FISHING/HUNTING/TRAPPING     
ELLAH LAKES PLC. 511.20 4.26 - 0 0
    0 0
LIVESTOCK/ANIMAL SPECIALTIES     
LIVESTOCK FEEDS PLC. 1,260.00 0.63 -1.56 17 892,707
    17 892,707
    37 1,243,169
     
DIVERSIFIED INDUSTRIES     
A.G. LEVENTIS NIGERIA PLC. 2,064.89 0.78 - 2 14,400
JOHN HOLT PLC. 245.17 0.63 - 0 0
S C O A  NIG. PLC. 2,449.84 3.77 - 1 93
TRANSNATIONAL CORPORATION OF NIGERIA PLC 29,273.07 0.72 1.41 51 2,697,161
U A C N  PLC. 25,950.88 13.51 -3.50 21 484,295
    75 3,195,949
    75 3,195,949
     
BUILDING CONSTRUCTION     
ARBICO PLC. 711.32 4.79 - 0 0
    0 0
INFRASTRUCTURE/HEAVY CONSTRUCTION     
JULIUS BERGER NIG. PLC. 50,160.00 38.00 -4.88 5 2,700,025
ROADS NIG PLC. 165.00 6.60 - 1 50
    6 2,700,075
REAL ESTATE DEVELOPMENT     
UACN PROPERTY DEVELOPMENT CO. LIMITED 3,179.69 1.85 -2.63 12 171,586
    12 171,586
REAL ESTATE INVESTMENT TRUSTS (REITS)     
SKYE SHELTER FUND PLC 2,000.00 100.00 - 0 0
UNION HOMES REAL ESTATE INVESTMENT TRUST (REIT) 11,305.89 45.22 - 0 0
UPDC REAL ESTATE INVESTMENT TRUST 26,682.70 10.00 - 0 0
    0 0
    18 2,871,661
     
AUTOMOBILES/AUTO PARTS     
DN TYRE & RUBBER PLC 2,386.33 0.50 - 0 0
    0 0
BEVERAGES--BREWERS/DISTILLERS     
CHAMPION BREW. PLC. 18,790.79 2.40 - 9 118,709
GOLDEN GUINEA BREW. PLC. 231.34 0.85 - 0 0
GUINNESS NIG PLC 95,142.02 63.18 -4.99 43 1,064,010
INTERNATIONAL BREWERIES PLC. 51,719.71 15.70 - 1 31,197
NIGERIAN BREW. PLC. 1,030,783.12 130.00 -1.78 121 1,541,313
    174 2,755,229
BEVERAGES--NON-ALCOHOLIC     
7-UP BOTTLING COMP. PLC. 49,780.28 77.71 - 16 34,977
    16 34,977
FOOD PRODUCTS     
DANGOTE FLOUR MILLS PLC 18,350.00 3.67 2.51 76 1,768,624
DANGOTE SUGAR REFINERY PLC 72,000.00 6.00 -3.07 14 148,105
FLOUR MILLS NIG. PLC. 46,842.63 17.85 - 26 77,208
HONEYWELL FLOUR MILL PLC 8,326.71 1.05 - 7 95,631
MULTI-TREX INTEGRATED FOODS PLC 1,861.25 0.50 - 0 0
N NIG. FLOUR MILLS PLC. 1,070.98 6.01 - 0 0
NASCON ALLIED INDUSTRIES PLC 18,016.18 6.80 - 10 51,192
U T C NIG. PLC. 616.69 0.50 - 0 0
UNION DICON SALT PLC. 4,070.01 14.89 - 0 0
    133 2,140,760
FOOD PRODUCTS--DIVERSIFIED     
CADBURY NIGERIA PLC. 14,649.98 7.80 -2.62 43 449,353
NESTLE NIGERIA PLC. 594,492.19 750.00 2.74 32 21,391
    75 470,744
HOUSEHOLD DURABLES     
NIGERIAN ENAMELWARE PLC. 1,858.35 29.33 - 0 0
VITAFOAM NIG PLC. 2,074.32 1.99 2.05 9 504,660
    9 504,660
PERSONAL/HOUSEHOLD PRODUCTS     
P Z CUSSONS NIGERIA PLC. 55,546.97 13.99 - 29 197,282
UNILEVER NIGERIA PLC. 128,632.07 34.00 - 39 214,280
    68 411,562
    475 6,317,932
     
BANKING     
ACCESS BANK PLC. 181,956.94 6.29 -2.18 83 12,307,208
DIAMOND BANK PLC 22,002.37 0.95 1.06 76 20,516,152
ECOBANK TRANSNATIONAL INCORPORATED 179,825.60 9.80 1.03 21 271,164
FIDELITY BANK PLC 24,049.08 0.83 -3.49 110 18,799,306
GUARANTY TRUST BANK PLC. 799,056.52 27.15 3.23 276 12,153,204
JAIZ BANK PLC 39,187.45 1.33 - 2 6,900
SKYE BANK PLC 6,940.15 0.50 - 2 30,000
STERLING BANK PLC. 21,592.81 0.75 1.35 263 3,868,613
UNION BANK NIG.PLC. 82,985.45 4.90 - 33 184,846
UNITED BANK FOR AFRICA PLC 198,449.01 5.47 -0.55 115 25,095,634
UNITY BANK PLC 7,831.86 0.67 - 0 0
WEMA BANK PLC. 19,287.23 0.50 - 7 108,020
    988 93,341,047
INSURANCE CARRIERS, BROKERS AND SERVICES     
AFRICAN ALLIANCE INSURANCE COMPANY PLC 10,292.50 0.50 - 1 1,000
AIICO INSURANCE PLC. 4,088.82 0.59 -1.69 15 1,313,841
AXAMANSARD INSURANCE PLC 16,800.00 1.60 - 4 25,290
CONSOLIDATED HALLMARK INSURANCE PLC 3,000.00 0.50 - 0 0
CONTINENTAL REINSURANCE PLC 12,343.57 1.19 -0.83 11 4,782,182
CORNERSTONE INSURANCE COMPANY PLC. 7,364.75 0.50 - 2 131,000
EQUITY ASSURANCE PLC. 7,000.00 0.50 - 0 0
GOLDLINK INSURANCE PLC 2,411.47 0.53 - 0 0
GREAT NIGERIAN INSURANCE PLC 1,913.74 0.50 - 0 0
GUINEA INSURANCE PLC. 3,070.00 0.50 - 1 100
INTERNATIONAL ENERGY INSURANCE COMPANY PLC 642.04 0.50 - 1 100
LASACO ASSURANCE PLC. 3,661.72 0.50 - 0 0
LAW UNION AND ROCK INS. PLC. 2,749.86 0.80 - 0 0
LINKAGE ASSURANCE PLC 4,000.00 0.50 - 0 0
MUTUAL BENEFITS ASSURANCE PLC. 4,000.00 0.50 - 0 0
N.E.M INSURANCE CO (NIG) PLC. 4,382.82 0.83 2.47 4 421,000
NIGER INSURANCE CO. PLC. 3,869.74 0.50 - 1 1,000
PRESTIGE ASSURANCE CO. PLC. 2,759.15 0.50 - 1 2,000
REGENCY ALLIANCE INSURANCE COMPANY PLC 3,334.38 0.50 - 0 0
SOVEREIGN TRUST INSURANCE PLC 4,170.41 0.50 - 0 0
STANDARD ALLIANCE INSURANCE PLC. 5,996.59 0.50 - 2 2,000
STANDARD TRUST ASSURANCE PLC 4,670.54 0.50 - 1 200
UNIC INSURANCE  PLC. 1,291.15 0.50 - 0 0
UNITY KAPITAL ASSURANCE PLC 6,933.33 0.50 - 0 0
UNIVERSAL INSURANCE COMPANY PLC 8,000.00 0.50 - 0 0
WAPIC INSURANCE PLC 6,691.37 0.50 - 16 761,070
    60 7,440,783
MICRO-FINANCE BANKS     
FORTIS MICROFINANCE BANK PLC 11,799.67 2.58 - 2 400
NPF MICROFINANCE BANK PLC 2,789.70 1.22 - 3 23,200

    5 23,600
MORTGAGE CARRIERS, BROKERS AND SERVICES     
ABBEY MORTGAGE BANK PLC 5,250.00 1.25 - 0 0
ASO SAVINGS AND LOANS PLC 7,370.87 0.50 - 0 0
INFINITY TRUST MORTGAGE BANK PLC 6,130.57 1.47 - 0 0
RESORT SAVINGS & LOANS PLC 5,664.87 0.50 - 0 0
UNION HOMES SAVINGS AND LOANS PLC. 2,949.22 3.02 - 0 0
    0 0
OTHER FINANCIAL INSTITUTIONS     
AFRICA PRUDENTIAL REGISTRARS PLC 4,760.00 2.38 -4.80 40 950,944
CUSTODIAN AND ALLIED PLC 18,057.32 3.07 -4.95 7 176,410,745
DEAP CAPITAL MANAGEMENT & TRUST PLC 750.00 0.50 - 0 0
FCMB GROUP PLC. 23,565.23 1.19 -4.80 64 12,959,486
NIGERIA ENERYGY SECTOR FUND 411.91 552.20 - 0 0
ROYAL EXCHANGE PLC. 2,572.69 0.50 - 1 2,000
SIM CAPITAL ALLIANCE VALUE FUND 3,313.67 103.24 - 0 0
STANBIC IBTC  HOLDINGS PLC 185,000.00 18.50 - 5 28,300
UNITED CAPITAL PLC 15,960.00 2.66 -5.00 92 12,868,675
    209 203,220,150
    1,262 304,025,580
     
HEALTHCARE PROVIDERS     
EKOCORP PLC. 1,600.51 3.21 - 0 0
UNION DIAGNOSTIC & CLINICAL SERVICES PLC 1,776.57 0.50 - 0 0
    0 0
MEDICAL SUPPLIES     
MORISON INDUSTRIES PLC. 251.09 1.65 - 0 0
    0 0
PHARMACEUTICALS     
EVANS MEDICAL PLC. 366.17 0.50 - 0 0
FIDSON HEALTHCARE PLC 1,395.00 0.93 4.49 10 464,701
GLAXO SMITHKLINE CONSUMER NIG. PLC. 17,340.21 14.50 - 3 5,219
MAY & BAKER NIGERIA PLC. 980.00 1.00 - 2 9,500
NEIMETH INTERNATIONAL PHARMACEUTICALS PLC 1,001.37 0.58 -4.92 9 772,500
NIGERIA-GERMAN CHEMICALS PLC. 556.71 3.62 - 0 0
PHARMA-DEKO PLC. 422.80 1.95 - 0 0
    24 1,251,920
    24 1,251,920
     
COMPUTER BASED SYSTEMS     
COURTEVILLE BUSINESS SOLUTIONS PLC 1,776.00 0.50 - 1 1,000
    1 1,000
COMPUTERS AND PERIPHERALS     
OMATEK VENTURES PLC 1,470.89 0.50 - 0 0
    0 0
ELECTRONIC COMMUNICATIONS SERVICES     
MTECH COMMUNICATIONS PLC 4,519.67 0.91 - 0 0
    0 0
IT SERVICES     
CWG PLC 6,413.06 2.54 -4.87 2 50,040
NCR (NIGERIA) PLC. 832.68 7.71 - 0 0
TRIPPLE GEE AND COMPANY PLC. 613.74 1.24 - 0 0
    2 50,040
PROCESSING SYSTEMS     
CHAMS PLC 2,348.03 0.50 - 5 150,400
E-TRANZACT INTERNATIONAL PLC 21,000.00 5.00 - 0 0
    5 150,400
TELECOMMUNICATIONS SERVICES     
MASS TELECOMMUNICATION INNOVATIONS NIGERIA PLC 2,446.80 0.50 - 0 0
    0 0
    8 201,440
     
BUILDING MATERIALS     
AFRICAN PAINTS (NIGERIA) PLC. 910.10 2.47 - 0 0
ASHAKA CEM PLC 21,274.80 9.50 - 6 25,316
BERGER PAINTS PLC 1,849.07 6.38 - 3 1,027
CAP PLC 19,607.00 28.01 - 3 10,781
CEMENT CO. OF NORTH.NIG. PLC 5,655.05 4.50 - 1 3,000
FIRST ALUMINIUM NIGERIA PLC 1,055.18 0.50 - 0 0
LAFARGE AFRICA PLC. 196,735.87 36.00 - 21 72,948
MEYER PLC. 269.75 0.83 - 1 600
PAINTS AND COATINGS MANUFACTURES PLC 515.39 0.65 - 0 0
PORTLAND PAINTS & PRODUCTS NIGERIA PLC 728.00 1.82 -2.67 1 147,000
PREMIER PAINTS PLC. 1,277.97 10.39 - 0 0
    36 260,672
ELECTRONIC AND ELECTRICAL PRODUCTS     
AUSTIN LAZ & COMPANY PLC 2,256.91 2.09 - 0 0
CUTIX PLC. 1,426.67 1.62 - 4 7,570
    4 7,570
PACKAGING/CONTAINERS     
AVON CROWNCAPS & CONTAINERS 779.73 1.14 - 0 0
BETA GLASS PLC. 21,088.82 42.18 - 1 100
GREIF NIGERIA PLC 413.18 9.69 - 0 0
    1 100
    41 268,342
     
CHEMICALS     
B.O.C. GASES PLC. 1,465.18 3.52 - 2 3,400
    2 3,400
METALS     
ALUMINIUM EXTRUSION IND. PLC. 2,144.57 9.75 - 0 0
    0 0
MINING SERVICES     
MULTIVERSE MINING AND EXPLORATION PLC 2,130.97 0.50 - 0 0
    0 0
PAPER/FOREST PRODUCTS     
THOMAS WYATT NIG. PLC. 118.80 0.54 - 0 0
    0 0
    2 3,400
     
ENERGY EQUIPMENT AND SERVICES     
JAPAUL OIL & MARITIME SERVICES PLC 3,131.35 0.50 - 0 0
    0 0
INTEGRATED OIL AND GAS SERVICES     
OANDO PLC 61,376.56 5.10 0.99 56 795,818
    56 795,818
PETROLEUM AND PETROLEUM PRODUCTS DISTRIBUTORS     
BECO PETROLEUM PRODUCT PLC 1,858.49 0.50 - 0 0
CONOIL PLC 24,288.32 35.00 - 3 1,072
ETERNA PLC. 4,173.26 3.20 - 20 270,004
FORTE OIL PLC. 62,297.67 47.83 -0.25 95 423,031
MOBIL OIL NIG PLC. 106,015.01 294.00 5.00 11 70,010
MRS OIL NIGERIA PLC. 9,913.18 39.03 - 1 200
TOTAL NIGERIA PLC. 93,215.72 274.55 - 43 89,513
    173 853,830
EXPLORATION AND PRODUCTION     
SEPLAT PETROLEUM DEVELOPMENT COMPANY LTD 224,250.94 398.00 - 6 7,345
    6 7,345
    235 1,656,993
     
ADVERTISING     
AFROMEDIA PLC 2,219.52 0.50 - 0 0
    0 0
AIRLINES     
MEDVIEW AIRLINE PLC 14,625.97 1.50 - 2 1,200
    2 1,200
AUTOMOBILE/AUTO PART RETAILERS     
R T BRISCOE PLC. 588.18 0.50 - 0 0
    0 0
COURIER/FREIGHT/DELIVERY     
RED STAR EXPRESS PLC 2,599.68 4.41 - 0 0
TRANS-NATIONWIDE EXPRESS PLC. 180.93 0.91 - 0 0
    0 0
HOSPITALITY     
TANTALIZERS PLC 1,605.81 0.50 - 0 0
    0 0
HOTELS/LODGING     
CAPITAL HOTEL PLC 5,730.49 3.70 - 0 0

Live @ the Stock exchange
Prices for Securities Traded As At  Monday 20 March 2017

PRICES FOR MAIN BOARD SECURITIES (Equities)

Company Company Market cap(nm) Price (N) Change Trades VolumeMarket cap(nm) Price (N) Change Trades Volume
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Cadbury reports N562.870m pre-tax loss

The Nigerian Stock 
Exchange (NSE) on 
Tuesday published 
the annual report of 

Cadbury Nigeria Plc for the 
financial year ended Decem-
ber 31, 2016.

Cadbury Nigeria Plc re-
ported a loss before tax (LBT) 
of N562.870million, 136 
percent decline from 2015 
profit before tax (PBT) of 
N1.577billion.

Though, the company’s 
full year revenue rose 8 per-
cent to N29.979billion in 
2016, from N27.825billion 
revenue recorded in 2015 fi-
nancial year.

The Company’s brands 
fall into three principal cat-
egories, namely Refreshment 
Beverages, Confectionery 
and Intermediate Cocoa 
Products.

The relative contribu-
tions of the Company’s 
brands to the Company’s re-
sults in 2016 are as follows: 
Refreshment Beverages 55% 
(2015: 60%); Confectionary 
34% (2015: 32%); and In-
termediate Cocoa Products 
11% (2015: 8%).

Cadbury Nigeria Plc re-
ported gross profit declined 

by 23 percent to N6.860billion, 
from N8.930billion in 2015. It 
also reported Loss After Tax 
(LAT) of N296.40million, a 
decline of 126 percent when 
compared to N1.153billion 
profit after taxation in 2015.

Cadbury Nigeria Plc is 
owned 74.97% (2015: 74.97%) 
by Cadbury Schweppes 
Overseas Limited (CSOL), a 
company incorporated in the 
United Kingdom, and 25.03% 
(2015: 25.03%) by a highly di-
versified spread of Nigerian 
individual and institutional 
shareholders.

CSOL is owned by 
Mondelēz International. Oth-
er than CSOL, no other share-
holder held more than 5% of 
the issued share capital of the 
Company as at 31 December 
2016 (2015: Nil).

Cadbury Nigeria Plc re-
ported loss per share (LPS) of 
16kobo, down by 126 percent 
from earnings per share (EPS) 
of 61 in 2015.

The directors did not rec-
ommend to shareholders the 
declaration of a dividend, 
in light of the performance 
of the business during the 
year under review (2015: 
N1.220billion).

Stories by 
IheanyI nWachukWu

Stock market halts upward course

L
isted stocks on the 
Nigerian bourse 
lost about N39bil-
lion on Tuesday as 
profit-taking ac-

tivities by investors helped 
to stop a record upward 
course of the market.

At the close of trad-
ing, the Nigerian Stock 

Exchange (NSE) All Share 
Index (ASI) decreased by 
0.44percent, while the Year-
to-Date (ytd) return stood at 
-4.90percent.

The All Share Index 
closed at 25,558.57 points as 
against the preceding day 
close of 25,671.55 points 
while Market Capitalisation 
closed at N8.843 trillion as 
against preceding day close 
of N8.882 trillion.

At the end of its 2-day 
policy meeting, 9 out of 10 

Also, Cement Company 
of Northern Nigeria Plc 
rose by 20kobo, from N4.5 
to N4.7; NAHCO Plc gained 
10kobo, from N2.1 to N2.2; 
while Jaiz Bank Plc gained 
6kobo, from N1.33 to N1.39.

The Financial Services 
sector led yesterday activ-
ity chart with 98.61million 
shares exchanged for N579 
million; while Services sec-
tor followed with 21.87 mil-
lion shares traded for N15 
million.

Continental Re records 60% increase in profit

Continental Reinsur-
ance (CRe) Plc has 
released its 2016 
audited year-end re-

sults which show an increase 
of 60 percent in profit before 
tax from N2.92billion in 2015 
to N4.65billion.

Gross premium income 
rose to N22.41billion, 14 
percent higher than the 
N19.74billion reported in 
2015.

In a challenging macro-
economic and market envi-
ronment across the continent 
and adverse claims experi-
ence resultant from signifi-
cant outlays on a couple of 
large property claims in Ni-
geria, underwriting perfor-
mance was muted.

However, group net in-
vestment and other income 
improved substantially 
from N1.85billion in 2015 to 
N4.87billion in 2016, a 162 
percent increase, under-
pinned by a strong invest-
ment result bolstered by gains 
on hard currency assets. Un-
derwriting profit for 2016 
was N414million, down from 
N2.05billion in 2015.

in our principal market, and 
vulnerability to portfolio 
concentration, that made us 
commit to diversification as a 
core element of our strategy.  
We continue to see stability 
and strong traction in specific 
locations across our network 
and our pan-African foot-
print allows us ample room to 
counterbalance local volatil-
ity and hedge downside risks 
in our investments portfolio.”

 Oyetunji added, “Even as 
new risks emerge, we will per-
sist in our efforts to grow our 
business by expanding our 
client base, building partner-
ships, and excelling in local-
ized service delivery. We are 
also focused on improving 
the profitability of our busi-
ness through better risk selec-
tion, more efficient distribu-

…as MPC maintains status quo

tion, process improvement, 
cost optimization and judi-
cious asset management. We 
look forward to continuing to 
report results that reflect the 
overall net positive impact 
of these actions in the years 
ahead.”

Continental Reinsurance 
is the largest private pan-Af-
rican reinsurer, outside South 
Africa, writing business in 
more than 50 countries across 
the African continent

Established in 1985, and 
listed on the Nigerian Stock 
Exchange (NSE) in 2007, 
Continental Reinsurance 
provides support to over 200 
insurance companies in Af-
rica with its main offices in 
Nigeria, Cameroon, Kenya, 
Côte d’Ivoire, Tunisia and 
Botswana. 

members of the Monetary 
Policy Committee (MPC) in 
attendance voted to leave 
key monetary policy rates 
unchanged. The Commit-
tee decided to: Retain Mon-
etary Policy Rate (MPR) at 
14.0%; Maintain the asym-
metric corridor around 
the MPR at +200/-500basis 
points (bpbs); Hold Cash 
Reserves Ratio (CRR) at 
22.5%; and Keep liquidity 
ratio at 30%.

Thirteen (13) stocks 

gained against twenty-four 
(24) losers.

Nigerian Breweries Plc 
led the losers table after its 
share price lost N3, from 
N130 to N127; Forte Oil Plc 
lost N1.3, from N47.83 to 
N46.53; while GTBank Plc 
declined by 40kobo, from 
N27.15 to N26.75.

Also, Zenith Bank Plc 
lost 28 kobo, from N14 to 
N13.72; United Bank for 
Africa Plc lost 10kobo, from 
N5.47 to N5.37.

The volume of stocks 
traded decreased by 
68.96percent, from 
495.23million to 153.72mil-
lion, while the total value of 
stocks traded decreased by 
41.11percent, from N2.549 
billion to N1.501 billion in 
2,675 deals.

Total Nigeria Plc ral-
lied most by N3.45, from 
N274.55 to N278; while 
Julius Berger Nigeria Plc 
added N2, from N38 to 
N40.

Commenting on the re-
sults, Femi Oyetunji, group 
managing director / CEO 
said, “Despite varied de-
velopments and widely 
contrasting fortunes in indi-
vidual business lines in our 
underwriting portfolio, our 
geographic diversity and 
varied asset mix cushioned 
us. We continued to see stur-
dy growth and profitability 
in some regions and overall 
maintained strong group 
performance.”

The global commodity 
price melt-down and its im-
pact on the hydro-carbon 
sector and the devaluation 
of the Nigerian Naira re-
main disconcerting factors 
for the business. However, 
market analysts believe that 
current local intervention 
strategies and the upturn in 
the global economy justify 
general optimism regarding 
a sustained turnaround and 
a recovery and reposition-
ing of the Nigerian economy 
for greater productivity and 
growth.

“It was the realization 
of the likelihood of shocks 

CORRECTION OF NAME
This is  to inform the general public that 

my name was wrongly written as Ogo 

Ibe instead of my correct name which is  

Ogoh Ibe Fidelis. all banks and 

genral public please take note.

CHANGE OF NAME
I, formerly known and addressed as 
Mrs. Uhegbu Maria Goretti now 
wish to be known and addressed as 
Mrs. Uhegbu Maria Odichimma. 
all former documents remain valid. 
General Public please  take note.

CHANGE OF NAME
I, formerly known and addressed as 
Miss Rita Ndidiamaka now wish 
to be known and addressed as 
Mrs. Eke Rita Amaka. all for-
mer documents remain valid. 
General Public please  take note.

CHANGE OF NAME
I, formerly known and addressed as 
Feyisara Iyabode Idowu now 
wish to be known and addressed 
as Feyisara Iyabode Sorinola. all 
former documents remain valid. 
General Public please  take note.

CHANGE OF NAME
I, formerly known and addressed as 
Miss Aizehi Aigbiremolen now wish 
to be known and addressed as Mrs. 
Aizehi Aigbiremolen Ukhureigbe. 
all former documents remain valid. 
General Public please  take note.

CHANGE OF NAME
I, formerly known and addressed as 
Nwachikere Chioma Glory now 
wish to be known and addressed 
as Amatam Chioma Glory. all 
former documents remain valid. 
General Public please  take note.

CHANGE OF NAME
I, formerly known and addressed as 
Ariyike Olatide Rasheedat 
now wish to be known and ad-
dressed as Esther Ariyike Bello. 
all former documents remain valid. 
General Public please  take note.

CHANGE OF NAME
I, formerly known and addressed as 
Fidelis .O. Onwuegbuzie now 
wish to be known and ad-
dressed as Fidelis Ogochukwu 
Onwuegbuzie. Zenith Bank, union 
Bank all former documents remain 
valid. General Public please  take note.

CHANGE OF NAME
I, formerly known and addressed as 
Obasi Chijioke Davis now wish 
to be known and addressed as 
Obasi Chijioke Egwuronu. all 
former documents remain valid. 
General Public please  take note.

CHANGE OF NAME
I, formerly known and addressed as 
Miss Lilian Ejiro Agofure now 
wish to be known and addressed 
as Mrs Lilian Ejiro Akunne. all 
former documents remain valid. 
General Public please  take note.

CHANGE OF NAME
I, formerly known and addressed as 
Miss Blessing Iyaji Okata now 
wish to be known and addressed 
as Mrs Blessing Iyaji Alobo. all 
former documents remain valid. 
General Public please  take note.

CHANGE OF NAME
I, formerly known and addressed as 
Iyanda Yinusa Otitoola now 
wish to be known and addressed 
as Iyanda Yinusa Gbenga. all 
former documents remain valid. 
General Public please  take note.

CHANGE OF NAME
I, formerly known and addressed as 
Bashir Abiodun Peter now wish 
to be known and addressed as 
Adeyemo Abiodun Peter. all 
former documents remain valid. 
General Public please  take note.

CHANGE OF NAME
I, formerly known and addressed as 
Kehinde Adebayo now wish to 
be known and addressed as Mrs. 
Kehinde Adebayo Adeyi. all 
former documents remain valid. 
General Public please  take note.

CHANGE OF NAME
I, formerly known and addressed as 
Miss Hapuruchi Perpetual Okoro 
now wish to be known and ad-
dressed as Mrs Hapuruchi Perpetual 
Emeribe. all former docu-
ments remain valid. Gen-
eral Public please  take note.

CHANGE OF NAME
I, formerly known and addressed as 
Nwankwo Queen Nkechi now 
wish to be known and addressed 
as Abibe Queen Nkechi. all for-
mer documents remain valid. 
General Public please  take note.

CHANGE OF NAME
I, formerly known and addressed as 
Esther Fonong now wish to 
be known and addressed as 
Esther Sanyaolu. all former 
documents remain valid. Gen-
eral Public please  take note.

CHANGE OF NAME
I, formerly known and addressed as 
Zubair Omolabake Rashidat now 
wish to be known and addressed as 
Mrs Bisiriyu Omolabake Rashidat. 
all former documents remain valid. 
General Public please  take note.

CHANGE OF NAME
I, formerly known and addressed as 

David Peace now wish to be known 

and addressed as Usman Abubakar 

Garba. all former documents remain 

valid. General Public please  take note.

CHANGE OF NAME
I, formerly known and addressed as 
Miss Okelola Omolabake Rachael 
now wish to be known and addressed 
as Mrs Fatige Omolabake Rachael. 
all former documents remain valid. 
General Public please  take note.
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Nigerian chief execu-
tive officers (CEOs) 
have hinged the 
achievement of Sus-

tainable Development Goals 
(SDGs) on partnership by busi-
nesses as well as lasting rela-
tionships among other factors.

Tonye Cole, co-founder/ex-
ecutive director, Sahara Group, 
said this while delivering a key-
note address at the CEO round-
table organised by First Bank of 
Nigeria Limited in Lagos.

He said collaboration 
would impact positively on 
businesses, as “we can come 
together and build a face that 
will brand Nigeria positive-
ly,” and advised other CEOs 
present at the forum not to 
be ashamed or afraid of col-
laboration, adding that one 
key pillar of sustainability was 
relationship.

Adesola Adeduntan, man-
aging director, FirstBank, said 
the bank had put in place an 
environmental, social and gov-
ernance management system 
(ESGMS) to drive responsible 
lending and its commitment 
to financial inclusion.

“Now, it is evident that for 
us to reduce poverty and foster 
development, it is important 
for us to explore innovative 
ways to provide access for 
financial services to about 2 
billion unbanked adults in the 
world,” Adeduntan said.

He said that FirstBank Sus-
tainability Centre at the Lagos 
Business was a partnership 
that had resulted in knowledge 
creation, knowledge dissemi-
nation and knowledge appli-
cation on diverse sustainability 
related activities.

The bank CEO noted that 
engagement through pro-
grammes included over 16 
executive education pro-

grammes, organised about 
16 workshops and three in-
ternational conferences, 18 
stakeholder engagement fora, 
over 5,279 participants, em-
powered over 3,000 Small and 
medium Enterprises (SMEs) 
through its capacity building 
programmes and published 
over 10 research materials and 
case studies.

He called on business 
leaders and other heads of 
organisations present at the 
roundtable to consider such 
partnership for the enhance-
ment of sustainable develop-
ment anywhere they operate.

“As we explore innovative 
opportunities in our society 
today, we will map out strate-
gies on how to support busi-
ness survival and competitive 
advantage in a turbulent envi-
ronment. We will also reinforce 
our commitment to champion 
sustainability and innovation,” 
he said.

CEOs advocate collaboration to drive SDGs
HOPE MOSES-ASHIKE

Stakeholders in market-
ing, management and 
finance would con-
vene on Lagos tomor-

row, to examine the ‘future of 
executive decision making’ in 
a dynamic environment.

This topic has become im-
portant as a research that sur-
veyed 300 C-level executives 
in large organisations from 16 
countries showed many admit-
ting to poor decision-making.

More than three quarters 
(80%) of executives agreed that 
flawed information had been 
used to make strategic deci-
sions, with 42% admitting their 
organisation lost a competitive 
advantage because they were 
slow to make decisions.

Panellists to discuss the topic 
include Andrew Miskin, presi-
dent, Chartered Institute of Man-
agement Accountants (CIMA), 
and Foluso Phillips, executive 
chairman, Phillips Consulting.

Other confirmed panel-
lists at the inaugural edition 
of CGMA include Foluke 
Aboderin, deputy managing 
director, Ecobank Nigeria Lim-

Andrew Miskin, Foluso Phillips headline 
Nigeria’s inaugural CGMA Speaks discourse

ited, and Sam Nwanze, chief 
investment officer/director, 
finance and investments, Heirs 
Holding plc.

The meeting is organised 
to bring senior business lead-
ers and top-flight executives 
across all sectors in the Ni-
gerian market together for a 
broad reaching conversation 
on information overload and 
excessive bureaucracy, among 
several other factors that bring 
about poor decision making.

The discourse will also 
build and strengthen the rela-
tionship between CIMA and 
corporations in Nigeria.

CIMA members and stu-
dents work in industry, com-
merce, the public sector and 
not-for-profit organisations. 
CIMA works closely with em-
ployers and sponsors leading-
edge research, constantly up-
dating its qualification, profes-
sional experience requirements 
and continuing professional 
development to ensure it re-
mains the employers’ choice 
when recruiting financially-
trained business leaders.

Determined to involve 
more indigenous 
ship owners in the 
nation’s shipping 

business, the Nigerian Mari-
time Administration and Safety 
Agency (NIMASA) Tuesday 
said it had put plans in place to 
actively engage more Nigerian 
owned vessels in the nation’s 
shipping business.

Speaking in Lagos in an 
event to mark one year in office, 
Dakuku Peterside, director-
general of NIMASA, said there 
were discussions in the Presi-
dency to allow only Nigerian 
owned and registered vessels 
to be major carriers of govern-
ment generated cargo.

“Plans are in top gear to use 
our existing enabling laws to 
make public cargo available for 
indigenous shipping operators 

in order to improve commer-
cial fortunes and competitive 
advantage over their well capi-
talised foreign counterparts,” 
Peterside said.

While stating that such 
model is not going to be pe-
culiar to Nigeria, the NIMASA 
boss said in other developed 
countries like the US that re-
cently drafted a bi-partisan bill, 
which seeks to allow US flagged 
vessels to carry up to 30 percent 
of the US Liquefied Natural Gas 
(LNG), with the aim of strength-
ening indigenous participation 
in US shipping business.

This, according to Peterside, 
is already at the executive man-
agement level and NIMASA is 
determined to take it to highest 
bureaucratic, legislative and ex-
ecutive engagement to ensure 
the plans succeed.

Peterside, who observed 
that the current Free on Board 

(FoB) crude oil trade policy had 
been posing serious threat on 
the chances of Nigerian ship 
owners to getting crude oil 
lifting jobs, also disclosed that 
the agency was joining forces 
with well-meaning Nigerians 
to move for the change of the 
trade policy from FoB to Cost, 
Insurance and Freight (CIF), 
to increase the chances of Ni-
gerians benefiting from crude 
oil lifting jobs.

“This will not only give dis-
tribution control of our hydro-
carbon resources to Nigeria but 
will also enable us empower 
our people through cargo lifting 
and meaningful participation 
in the entire value chain of our 
export goods. Achieving this 
will help more Nigerians to par-
ticipate in cargo lifting, cargo 
insurance, and create jobs for 
Nigerian cadets as well as other 
ancillary sectors,” he said.

NIMASA moves to create more businesses, jobs for local ship owners

AMAKA ANAGOR-EWUZIE
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Anchor University, a 
faith-based institu-
tion and an offshoot 
of Deeper Christian 

Life Ministry, holds its inaugural 
matriculation ceremony for its 
students today, at the University 
Campus, Ayobo, Lagos.

The university, established 
in September 2014, currently 
has three faculties - Humani-
ties, Social and Management 
Sciences, and Natural and 
Applied Sciences, which were 
duly approved by the Nige-
rian University Commission 
in 2016, and 15 course pro-
grammes are currently avail-
able under these faculties.

In a released signed by Sanu-
si Okesola, its assistant registrar 
for strategy and communica-
tions, the university declared 
its determination to carve a 
niche in the educational sector 

25 years on, Peterside exits Stanbic IBTC board

A
tedo Peterside 
h a s  r e s i g n e d 
from the board 
of Stanbic IBTC 
H o l d i n g s  Ni -

geria Plc with effect from 
March 31, 2017.

Since 2007, he has served 
as chairman of the financial 
service holding company 
with subsidiaries in bank-
ing, stock brokerage, invest-
ment advisory, pension and 
trustee businesses, the Cable 
News reports.He however 
remains on the board of the 
South Africa company.

In a  message to the 
board, Peterside, who set 
up IBTC Nigeria at the age 
of 33 in 1989 and was chief 
executive until 2007 before 
serving as chairman, said 
“this is the ideal time for me 
to resign” and “to move on”.

The full text of Peterside’s 
letter reads:

Dear Directors
Having served as the 

Chief Executive Officer of 
IBTC from inception in 1989 
and all the way up until the 
merger that created Stanbic 
IBTC Bank Plc in 2007 and 
as Chairman thereafter, 
I believe this is the ideal 

time for me to resign from 
the Board of Stanbic IBTC 
Holdings Plc with effect 
from the close of business 
on 31 March, 2017 and to 
move on.  

We have a strong tradi-
tion of careful succession 
planning at both Stanbic 
IBTC and the Standard 
Bank Group. I look forward 
to a new chapter where my 
interactions with Stanbic 
IBTC will be exclusively 
from the outside and/or 

from Johannesburg, i.e. 
looking in from the out-
side like every other parent 
company Non-Executive 
does when looking at all 
the Group subsidiary op-
erations across the Africa 
regions. 

Our protracted dispute 
with the Financial Report-
ing Council FRC led me to 
stay on as Group Chairman 
in Nigeria for much longer 
than I would have liked, as 
everything was on course 
for my planned departure 
in 2015 from the Stanbic 
IBTC Holdings Plc Board 
following my appointment 
to the Board of Standard 
Bank Group Limited and The 
Standard Bank of South Af-
rica Limited in August 2014. 
However several directors 
advised that there should be 
no change of guard at the top 
in Stanbic IBTC in the midst 
of such a dispute.

Thankfully the FRC mat-
ter is now behind us and 
our Stanbic IBTC Holdings 
Plc audited accounts for 
2015 were approved late 
last year, whilst our audited 
accounts for 2016 have 
already been approved by 

the authorities this week. 
I would like to seize this 

opportunity to thank all the 
Directors of Stanbic IBTC 
for your support through 
the years. Some of you have 
been on this journey with 
me as investors since 1989. 
I am leaving the Stanbic 
IBTC board, but being a 
part of the parent com-
pany board in South Africa, 
means that I still have some 
indirect oversight func-
tions.  

Some of you know that 
I am a stickler for following 
due process and so, from01 
April, 2017, I will not be 
available to discuss our Ni-
gerian operations unless 
required to do so by the par-
ent board. In business terms 
in Nigeria, I would like to be 
able to concentrate largely 
on ANAP Business Jets Lim-
ited, which I founded a cou-
ple of years ago and where I 
am Chairman.  

I wish you every success 
as you pilot the affairs of 
Stanbic IBTC into the future. 

God bless you all.
Kindest regards
Atedo N A Peterside, CON

Anchor University holds maiden 
matriculation ceremony today

through an unrelenting pursuit of 
a globally-derived network of cer-
tified research and development 
enterprise and ICT-premised 
learning.

The statement states that the 
focus of the university will serve 
as a catalyst for higher education 
within the country in particular 
and the African continent in 
general. Already, the university 
has established a full-orbed ICT 
laboratory on its campus whose 
scope will continue to be re-
viewed regularly.

Headed by a renowned pro-
fessor of civil engineering, Joseph 
Afolayan, a former dean of the 
School of Engineering and En-
gineering Technology, Federal 
University of Technology Akure 
(FUTA) and former vice chan-
cellor, Landmark University, the 
institution is determined to evoke 
strong spiritual and moral char-
acter credentials for its students. 

KAY UGWUEDE

... plans to give carriage of government generated cargo to Nigerian owned vessels

L-R: Bolaji Ajao, chairman, payment & systems, the executive committee, Association of Chief Audit Executives of Banks in Nige-
ria (ACAEBIN); Felix Igbinosa, ex-officio I; Uduak N. Udoh, second vice chairman; Chinwe Basil-Ezegbu, chairperson, research 
and publication; Yinka Tiamiyu, first vice chairman; Akinyemi Ashade, Lagos State commissioner of finance; Abiodun Aderoju, 
chairman, ACAEBIN; Gboyega Sadiq, auditor; Vivian Agu, director of audit, Central Bank of Nigeria, and Azeez Bello, treasurer, 
ACAEBIN, during the association’s 9th annual retreat/general meeting in Lagos.

Atedo N A Peterside



Live @ the Stock exchange
Prices for Securities Traded as of   Tuesday 21 March 2017

PRICES FOR MAIN BOARD SECURITIES (Equities)

Company CompanyMarket cap(nm) Price (N) Change Trades Volume Market cap(nm) Price (N) Change Trades Volume

BANKING     
ZENITH INTERNATIONAL BANK PLC 428,562.14 13.65 -2.50 158 2,887,572
    158 2,887,572
OTHER FINANCIAL INSTITUTIONS     
FBN HOLDINGS PLC 110,916.45 3.09 -0.32 149 4,201,940
    149 4,201,940
    307 7,089,512
     
BUILDING MATERIALS     
DANGOTE CEMENT PLC 2,811,683.72 165.00 - 9 1,213,496
    9 1,213,496
    9 1,213,496
    316 8,303,008
CROP PRODUCTION     
FTN COCOA PROCESSORS PLC 1,100.00 0.50 - 0 0
OKOMU OIL PALM PLC. 45,787.68 48.00 - 10 136,600
PRESCO PLC 47,000.00 47.00 - 19 69,889
    29 206,489
FISHING/HUNTING/TRAPPING     
ELLAH LAKES PLC. 511.20 4.26 - 0 0
    0 0
LIVESTOCK/ANIMAL SPECIALTIES     
LIVESTOCK FEEDS PLC. 1,320.00 0.66 4.76 3 423,000
    3 423,000
    32 629,489
     
DIVERSIFIED INDUSTRIES     
A.G. LEVENTIS NIGERIA PLC. 1,985.47 0.75 -3.85 6 186,600
JOHN HOLT PLC. 245.17 0.63 - 2 1,816
S C O A  NIG. PLC. 2,449.84 3.77 - 0 0
TRANSNATIONAL CORPORATION OF NIGERIA PLC 30,492.79 0.75 4.17 44 4,135,479
U A C N  PLC. 25,950.88 13.51 - 29 107,025
    81 4,430,920
    81 4,430,920
     
BUILDING CONSTRUCTION     
ARBICO PLC. 711.32 4.79 - 0 0
    0 0
INFRASTRUCTURE/HEAVY CONSTRUCTION     
JULIUS BERGER NIG. PLC. 52,800.00 40.00 5.26 12 2,363,732
ROADS NIG PLC. 165.00 6.60 - 1 100
    13 2,363,832
REAL ESTATE DEVELOPMENT     
UACN PROPERTY DEVELOPMENT CO. LIMITED 3,128.12 1.82 -1.62 14 263,710
    14 263,710
REAL ESTATE INVESTMENT TRUSTS (REITS)     
SKYE SHELTER FUND PLC 2,000.00 100.00 - 0 0
UNION HOMES REAL ESTATE INVESTMENT TRUST (REIT) 11,305.89 45.22 - 0 0
UPDC REAL ESTATE INVESTMENT TRUST 26,682.70 10.00 - 0 0
    0 0
    27 2,627,542
     
AUTOMOBILES/AUTO PARTS     
DN TYRE & RUBBER PLC 2,386.33 0.50 - 0 0
    0 0
BEVERAGES--BREWERS/DISTILLERS     
CHAMPION BREW. PLC. 18,790.79 2.40 - 1 2,000
GOLDEN GUINEA BREW. PLC. 231.34 0.85 - 1 4,800
GUINNESS NIG PLC 90,398.47 60.03 -4.99 54 419,776
INTERNATIONAL BREWERIES PLC. 51,719.71 15.70 - 3 4,212
NIGERIAN BREW. PLC. 1,030,783.12 130.00 0.02 160 1,828,104
    219 2,258,892
BEVERAGES--NON-ALCOHOLIC     
7-UP BOTTLING COMP. PLC. 49,780.28 77.71 - 17 6,560
    17 6,560
FOOD PRODUCTS     
DANGOTE FLOUR MILLS PLC 17,900.00 3.58 -2.45 29 502,782
DANGOTE SUGAR REFINERY PLC 74,280.00 6.19 3.17 21 15,177,452
FLOUR MILLS NIG. PLC. 46,685.18 17.79 -0.34 33 209,055
HONEYWELL FLOUR MILL PLC 8,088.80 1.02 -2.86 12 154,765
MULTI-TREX INTEGRATED FOODS PLC 1,861.25 0.50 - 0 0
N NIG. FLOUR MILLS PLC. 1,070.98 6.01 - 1 100
NASCON ALLIED INDUSTRIES PLC 18,864.00 7.12 4.71 15 117,293
U T C NIG. PLC. 616.69 0.50 - 0 0
UNION DICON SALT PLC. 4,070.01 14.89 - 0 0
    111 16,161,447
FOOD PRODUCTS--DIVERSIFIED     
CADBURY NIGERIA PLC. 13,917.48 7.41 -5.00 72 1,248,942
NESTLE NIGERIA PLC. 594,492.19 750.00 - 21 13,798
    93 1,262,740
HOUSEHOLD DURABLES     
NIGERIAN ENAMELWARE PLC. 1,858.35 29.33 - 0 0
VITAFOAM NIG PLC. 2,084.74 2.00 0.50 13 422,000
    13 422,000
PERSONAL/HOUSEHOLD PRODUCTS     
P Z CUSSONS NIGERIA PLC. 55,546.97 13.99 - 22 73,583
UNILEVER NIGERIA PLC. 128,632.07 34.00 - 6 10,780
    28 84,363
    481 20,196,002
     
BANKING     
ACCESS BANK PLC. 179,353.42 6.20 -1.43 105 3,044,207
DIAMOND BANK PLC 21,307.56 0.92 -3.16 43 3,781,170
ECOBANK TRANSNATIONAL INCORPORATED 172,485.78 9.40 -4.08 44 942,226
FIDELITY BANK PLC 23,759.33 0.82 -1.20 42 3,775,679
GUARANTY TRUST BANK PLC. 788,461.29 26.79 -1.33 297 6,811,398
JAIZ BANK PLC 37,419.60 1.27 -4.51 13 739,318
SKYE BANK PLC 6,940.15 0.50 - 2 15,000
STERLING BANK PLC. 21,304.91 0.74 -1.33 149 2,244,754
UNION BANK NIG.PLC. 82,985.45 4.90 - 23 97,312
UNITED BANK FOR AFRICA PLC 192,644.28 5.31 -2.93 194 51,896,579
UNITY BANK PLC 7,831.86 0.67 - 1 119
WEMA BANK PLC. 19,287.23 0.50 - 2 15,000
    915 73,362,762
INSURANCE CARRIERS, BROKERS AND SERVICES     
AFRICAN ALLIANCE INSURANCE COMPANY PLC 10,292.50 0.50 - 0 0
AIICO INSURANCE PLC. 3,950.22 0.57 -3.39 19 989,805
AXAMANSARD INSURANCE PLC 16,800.00 1.60 - 5 10,750
CONSOLIDATED HALLMARK INSURANCE PLC 3,000.00 0.50 - 0 0
CONTINENTAL REINSURANCE PLC 12,343.57 1.19 - 7 61,750
CORNERSTONE INSURANCE COMPANY PLC. 7,364.75 0.50 - 1 1,000
EQUITY ASSURANCE PLC. 7,000.00 0.50 - 0 0
GOLDLINK INSURANCE PLC 2,411.47 0.53 - 0 0
GREAT NIGERIAN INSURANCE PLC 1,913.74 0.50 - 1 1,940
GUINEA INSURANCE PLC. 3,070.00 0.50 - 0 0
INTERNATIONAL ENERGY INSURANCE COMPANY PLC 642.04 0.50 - 0 0
LASACO ASSURANCE PLC. 3,661.72 0.50 - 0 0
LAW UNION AND ROCK INS. PLC. 2,749.86 0.80 - 0 0
LINKAGE ASSURANCE PLC 4,000.00 0.50 - 0 0
MUTUAL BENEFITS ASSURANCE PLC. 4,000.00 0.50 - 1 200
N.E.M INSURANCE CO (NIG) PLC. 4,224.40 0.80 -3.61 13 279,289
NIGER INSURANCE CO. PLC. 3,869.74 0.50 - 0 0
PRESTIGE ASSURANCE CO. PLC. 2,759.15 0.50 - 0 0
REGENCY ALLIANCE INSURANCE COMPANY PLC 3,334.38 0.50 - 0 0
SOVEREIGN TRUST INSURANCE PLC 4,170.41 0.50 - 1 100
STANDARD ALLIANCE INSURANCE PLC. 5,996.59 0.50 - 1 1,000
STANDARD TRUST ASSURANCE PLC 4,670.54 0.50 - 0 0
UNIC INSURANCE  PLC. 1,291.15 0.50 - 0 0
UNITY KAPITAL ASSURANCE PLC 6,933.33 0.50 - 0 0
UNIVERSAL INSURANCE COMPANY PLC 8,000.00 0.50 - 3 49,950
WAPIC INSURANCE PLC 6,691.37 0.50 - 5 3,322
    57 1,399,106
MICRO-FINANCE BANKS     
FORTIS MICROFINANCE BANK PLC 11,799.67 2.58 - 0 0
NPF MICROFINANCE BANK PLC 2,789.70 1.22 - 3 30,454
    3 30,454

MORTGAGE CARRIERS, BROKERS AND SERVICES     
ABBEY MORTGAGE BANK PLC 5,250.00 1.25 - 0 0
ASO SAVINGS AND LOANS PLC 7,370.87 0.50 - 0 0
INFINITY TRUST MORTGAGE BANK PLC 6,130.57 1.47 - 0 0
RESORT SAVINGS & LOANS PLC 5,664.87 0.50 - 0 0
UNION HOMES SAVINGS AND LOANS PLC. 2,949.22 3.02 - 0 0
    0 0
OTHER FINANCIAL INSTITUTIONS     
AFRICA PRUDENTIAL REGISTRARS PLC 4,560.00 2.28 -4.20 37 1,022,735
CUSTODIAN AND ALLIED PLC 18,586.69 3.16 2.93 35 2,879,550
DEAP CAPITAL MANAGEMENT & TRUST PLC 750.00 0.50 - 0 0
FCMB GROUP PLC. 24,357.33 1.23 3.36 74 11,648,931
NIGERIA ENERYGY SECTOR FUND 411.91 552.20 - 0 0
ROYAL EXCHANGE PLC. 2,572.69 0.50 - 0 0
SIM CAPITAL ALLIANCE VALUE FUND 3,313.67 103.24 - 0 0
STANBIC IBTC  HOLDINGS PLC 185,000.00 18.50 - 6 30,700
UNITED CAPITAL PLC 16,260.00 2.71 1.88 57 1,148,471
    209 16,730,387
    1,184 91,522,709
     
HEALTHCARE PROVIDERS     
EKOCORP PLC. 1,600.51 3.21 - 0 0
UNION DIAGNOSTIC & CLINICAL SERVICES PLC 1,776.57 0.50 - 0 0
    0 0
MEDICAL SUPPLIES     
MORISON INDUSTRIES PLC. 251.09 1.65 - 8 82,375
    8 82,375
PHARMACEUTICALS     
EVANS MEDICAL PLC. 366.17 0.50 - 0 0
FIDSON HEALTHCARE PLC 1,455.00 0.97 4.30 9 562,360
GLAXO SMITHKLINE CONSUMER NIG. PLC. 17,340.21 14.50 - 9 17,359
MAY & BAKER NIGERIA PLC. 980.00 1.00 - 0 0
NEIMETH INTERNATIONAL PHARMACEUTICALS PLC 1,001.37 0.58 - 13 66,732
NIGERIA-GERMAN CHEMICALS PLC. 556.71 3.62 - 0 0
PHARMA-DEKO PLC. 422.80 1.95 - 0 0
    31 646,451
    39 728,826
     
COMPUTER BASED SYSTEMS     
COURTEVILLE BUSINESS SOLUTIONS PLC 1,776.00 0.50 - 0 0
    0 0
COMPUTERS AND PERIPHERALS     
OMATEK VENTURES PLC 1,470.89 0.50 - 0 0
    0 0
ELECTRONIC COMMUNICATIONS SERVICES     
MTECH COMMUNICATIONS PLC 4,519.67 0.91 - 0 0
    0 0
IT SERVICES     
CWG PLC 6,413.06 2.54 - 0 0
NCR (NIGERIA) PLC. 832.68 7.71 - 0 0
TRIPPLE GEE AND COMPANY PLC. 613.74 1.24 - 0 0
    0 0
PROCESSING SYSTEMS     
CHAMS PLC 2,348.03 0.50 - 1 1,000
E-TRANZACT INTERNATIONAL PLC 21,000.00 5.00 - 0 0
    1 1,000
TELECOMMUNICATIONS SERVICES     
MASS TELECOMMUNICATION INNOVATIONS NIGERIA PLC 2,446.80 0.50 - 0 0
    0 0
    1 1,000
     
BUILDING MATERIALS     
AFRICAN PAINTS (NIGERIA) PLC. 910.10 2.47 - 0 0
ASHAKA CEM PLC 21,274.80 9.50 - 7 69,298
BERGER PAINTS PLC 1,849.07 6.38 - 8 17,000
CAP PLC 19,607.00 28.01 - 9 17,500
CEMENT CO. OF NORTH.NIG. PLC 5,906.39 4.70 4.44 17 467,200
FIRST ALUMINIUM NIGERIA PLC 1,055.18 0.50 - 0 0
LAFARGE AFRICA PLC. 196,735.87 36.00 - 30 89,222
MEYER PLC. 256.75 0.79 -4.82 2 100,600
PAINTS AND COATINGS MANUFACTURES PLC 515.39 0.65 - 0 0
PORTLAND PAINTS & PRODUCTS NIGERIA PLC 728.00 1.82 - 0 0
PREMIER PAINTS PLC. 1,277.97 10.39 - 0 0
    73 760,820
ELECTRONIC AND ELECTRICAL PRODUCTS     
AUSTIN LAZ & COMPANY PLC 2,256.91 2.09 - 0 0
CUTIX PLC. 1,426.67 1.62 - 8 68,413
    8 68,413
PACKAGING/CONTAINERS     
AVON CROWNCAPS & CONTAINERS 779.73 1.14 - 0 0
BETA GLASS PLC. 21,088.82 42.18 - 4 25,856
GREIF NIGERIA PLC 413.18 9.69 - 0 0
    4 25,856
    85 855,089
     
CHEMICALS     
B.O.C. GASES PLC. 1,465.18 3.52 - 0 0
    0 0
METALS     
ALUMINIUM EXTRUSION IND. PLC. 2,144.57 9.75 - 0 0
    0 0
MINING SERVICES     
MULTIVERSE MINING AND EXPLORATION PLC 2,130.97 0.50 - 1 1,020
    1 1,020
PAPER/FOREST PRODUCTS     
THOMAS WYATT NIG. PLC. 118.80 0.54 - 0 0
    0 0
    1 1,020
     
ENERGY EQUIPMENT AND SERVICES     
JAPAUL OIL & MARITIME SERVICES PLC 3,131.35 0.50 - 0 0
    0 0
INTEGRATED OIL AND GAS SERVICES     
OANDO PLC 60,895.17 5.06 -0.78 59 706,942
    59 706,942
PETROLEUM AND PETROLEUM PRODUCTS DISTRIBUTORS     
BECO PETROLEUM PRODUCT PLC 1,858.49 0.50 - 0 0
CONOIL PLC 24,288.32 35.00 - 9 7,380
ETERNA PLC. 4,173.26 3.20 - 12 161,517
FORTE OIL PLC. 60,604.45 46.53 -2.72 138 1,153,108
MOBIL OIL NIG PLC. 107,814.38 298.99 1.70 33 137,309
MRS OIL NIGERIA PLC. 9,913.18 39.03 - 0 0
TOTAL NIGERIA PLC. 93,368.51 275.00 0.16 73 388,438
    265 1,847,752
EXPLORATION AND PRODUCTION     
SEPLAT PETROLEUM DEVELOPMENT COMPANY LTD 224,250.94 398.00 - 1 25
    1 25
    325 2,554,719
     
ADVERTISING     
AFROMEDIA PLC 2,219.52 0.50 - 0 0
    0 0
AIRLINES     
MEDVIEW AIRLINE PLC 14,625.97 1.50 - 1 200
    1 200
AUTOMOBILE/AUTO PART RETAILERS     
R T BRISCOE PLC. 588.18 0.50 - 3 200
    3 200
COURIER/FREIGHT/DELIVERY     
RED STAR EXPRESS PLC 2,599.68 4.41 - 8 21,589
TRANS-NATIONWIDE EXPRESS PLC. 180.93 0.91 - 3 42,500
    11 64,089
HOSPITALITY     
TANTALIZERS PLC 1,605.81 0.50 - 0 0
    0 0
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Niger Delta: Presidency gives contractors 30 
days to return to site or face prosecution

A statement released on 
Tuesday in Abuja by the Vice 
President’s spokesman, Laolu 
Akande, said the Vice Pres-
ident had also specifically 
directed that the list of all con-
tractors who had not returned 
to site within the stipulated 
period be compiled and sub-
mitted to the Ministry of Justice 
and the Economic and Finan-
cial Crimes Commission for 
investigation and prosecution.

“A concerted implemen-
tation work plan that would 
respond to the developmental 
issues and projects proposed 
by PANDEF is also being pre-
pared, while fresh mandates 
are also being issued to all the 
relevant MDAs as appropriate. 

“This includes the FG’s 
directive to the Ministry of Pe-
troleum Resources, the Niger 
Delta Development Commis-
sion (NDDC), the Ministries 
of Niger Delta Affairs; Envi-

ronment; Power, Works and 
Housing to proceed with the 
design and implementation 
of work plans in line with the 
administration’s new vision 
for the region” the statement 
read in part.

According to Akande, Min-
istries and agencies of govern-
ment involved in furthering 
the establishment of the Mari-
time University at Okerenkoko 
in Gbaramatu Kingdom, Delta 
state, have also been directed 
to come up with a clear path 
to the eventual actualisation 
of the objective including con-
sideration for a possible and 
timely take-off grant for the 
university.

The meeting also dis-
cussed the plans to continue 
presidential visits to the re-
maining States with oil-pro-
ducing communities so as 
to effectively conclude the 
interactive engagements with 

F
ederal Government 
has given all con-
tractors, including 
those handling Ni-
ger Delta Develop-

ment Commission (NDDC) 
projects in the region, a 30-day 
ultimatum from yesterday 
(Tuesday) to return to site or 
face prosecution.

The directive came along-
side a new set of directives 
given by Vice President Yemi 
Osinbajo in a bid to acceler-
ate the implementation of the 
Buhari administration’s new 
vision for the development of 
the Niger Delta.

Osinbajo issued the direc-
tives at a recent meeting of 
the inter-ministerial working 
group following up on the re-
newed Niger Delta interactive 
engagements of the Buhari 
administration.

the people of the region.
Specific instructions have 

also been given to the Minis-
try of Environment to ensure 
and report on the progress 
of the Ogoni Clean-up, for 
which a Project Office is now 
located in Rivers State and is 
functional.

A directive has also been 
issued to the Ministry of En-
vironment for a plan to com-
mence considerations for the 
clean up of other polluted 
areas in the oil-producing 
communities.

 The membership of the 
Niger Delta inter-ministerial 
group comprises officials from 
the Presidency, all relevant 
ministries including the Pe-
troleum Resources, Niger 
Delta Affairs, Environment, 
Power, Works and Housing 
and Office of the Presidential 
Amnesty Programme among 
other MDAs.

REUTERS
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Senate has set up an 
ad-hoc committee to 
investigate the activities 
of the executive secre-

tary, National Health Insurance 
Scheme (NHIS), Usman Yusuf, 
over N860 million fraud in the 
scheme.

This followed a motion by 
Kabir Marafa, who accused the 
executive secretary of carrying 
out ‘scandalous activities’ in the 
agency since his appointment. 
Yusuf was appointed in July 
2016 by President Muham-
madu Buhari.

Marafa, who chairs the 
Senate Committee on Petro-
leum Downstream, therefore 
asked the legislative chamber 
to quickly come to the rescue of 
NHIS from “the grip of the newly 
appointed executive secretary.”

The ad-hoc committee, 
announced by Deputy Senate 
President Ike Ekweremadu, 
is chaired by Senate Major-
ity Leader, Ahmad Lawan. 
Other members include Lanre 
Tejuoso, Bassey Akpan, Kabir 
Marafa and Ahmed Ogembe.

In his motion titled: “Averting 
the looming crises and monu-
mental corruption in Nige-
ria’s Health Insurance Scheme 

Senate probes alleged N860m fraud in NHIS
(NHIS): A time for action,” 
Marafa accused the Executive 
Secretary of spending above 
the threshold of N2.5million 
without recourse to the Board or 
his supervising ministry.

While accusing the NHIS 
boss of unilaterally recruit-
ing 15 staff into the agency, 
the senator said the ‘corrupt 
and scandalous’ activities of 
the Executive Secretary, if left 
unchecked, could affect the 
smooth running of the agency.

This, he argued, would have 
grave consequences on the na-
tion’s health insurance as well 
as President Muhammadu Bu-
hari’s war against corruption.

“The Senate is aware of 
the corrupt expenditure of 
N292 million singlehandedly 
incurred by the Executive Sec-
retary for Health Care Financ-
ing Training without recourse 
to any appropriate approving 
authority;

“Aware also of the illegal 
expenditure of N118 million 
by the Executive Secretary 
for training of staff without 
reference to any approving 
authority; Aware also of another 
scandalous expenditure of 
N400 Million spent, purport-
edly, for training in the month 
of October 2016.”

Former group manag-
ing director (GMD) of 
the Nigerian National 
Petroleum Corpora-

tion (NNPC), Andrew Yakubu, 
has been admitted to bail by 
the Federal High Court Abuja.

Yakubu was arraigned on 
a six-count charge of money 
laundering and false asset 
declaration. The trial judge, 
Justice Ahmed Mohammed, 
granted him bail to the tune 
of N300 million and two sure-
ties in like sum.

One of the sureties must 
have a landed property 
within the Abuja metropolis 
while the other must be a 
residence.

Cameroon forcing thousands of refugees to return to Boko Haram-hit Nigeria – UN

Cameroon is forc-
ing thousands of 
Nigerian refugees 
uprooted by the ji-

hadist group Boko Haram to 
go home against their will, de-
spite a recent agreement be-
tween the countries to prevent 
forced returns, the United 
Nations said on Tuesday.

Cameroonian soldiers 
have so far this year sent 
home more than 2,600 refu-
gees against their wishes to 
villages in northeast Nigeria, 
where insecurity persists 
and access to basic services 
remains limited, the UN ref-
ugee agency (UNHCR) said.

The two countries and the 
UNHCR at the start of March 

signed an agreement stat-
ing that refugees residing in 
Cameroon who do not want 
to return to Nigeria will not 
be forced to do so.

“But ... the reality is forced 
returns have continued to 
happen,” UNHCR spokes-
man Babar Baloch told a 
news briefing in Geneva, 
adding that some refugees in 
Cameroon had been force-
fully returned to Nigeria as 
recently as last Friday.

Baloch said the returns 
were being carried out by the 
Cameroonian army, and that 
the UNHCR had expressed 
its concern to the govern-
ment about a lack of control 
over the military. Cameroo-
nian government officials 
were not immediately avail-

able for comment.
Boko Haram has killed 

some 15,000 people and 
forced more than two mil-
lion to flee their homes dur-
ing its seven-year campaign 
to carve out an Islamic state 
in northeast Nigeria.

More than 85,000 Ni-
gerian refugees reside in 
neighbouring Cameroon’s 
Far North region, where 
the Islamist militants also 
launch attacks, often using 
female suicide bombers and 
children.

Young children and preg-
nant women are among the 
refugees who have been 
forcibly sent back to Nigeria 
by the Cameroonian army, 
with some families having 
being separated and moth-

ers forced to leave their chil-
dren behind in Cameroon, 
UNHCR said.

Most of the returnees are 
unable to go back to their 
homes due to the threat of 
Boko Haram, and are instead 
taken to Nigerian camps for 
the internally displaced, the 
agency said.

A regional drive by the 
armies of Cameroon, Chad, 
Niger and Nigeria has recap-
tured much of the territory 
Boko Haram once held, but 
the militants have stepped up 
attacks in the Lake Chad re-
gion since the end of the rainy 
season in late 2016. (Report-
ing By Kieran Guilbert, Addi-
tional Reporting By Stephanie 
Nebehay in Geneva, Editing 
by Katie Nguyen.

President Muhamma-
du Buhari has con-
demned the wicked 
attack on a market 

in Zaki Biam by unknown 
gunmen and directed an 
immediate investigation with 
a view to bringing the perpe-
trators to book.

Unknown gunmen on 
Monday killed about 30 resi-
dents of Zaki Ibiam town in 
Ukum Local Government 
Area of the Benue State, 
around the yam market. Most 
of those killed were said to be 
traders and businessmen.

A statement by Femi Ad-
esina, presidential spokes-
man on Tuesday in Abuja, 
said the President also con-
demned the wanton killings 
in other parts of the country 
and challenged security and 
law enforcement agencies to 
rise to the occasion and end 
this blight on the image of the 

Ex-NNPC GMD gets N300m bail

Buhari orders investigation into Zaki Biam killing

Part of the conditions for 
Yakubu’s bail, according to 
Justice Mohammed, is that 
the sureties must submit 
their international passports 
along with two passport pho-
tographs with the registrar of 
the court

He was also asked to de-
posit his international pass-
port with the court registrar 
and not travel outside the 
jurisdiction of the court.

On the prayer for the re-
lease of the defendant’s in-
ternational passport, the 
judge held that the court is 
not concerned about that but 
on whether the defendant is 
entitled to bail. Justice Mo-
hammed subsequently fixed 
trial for May 9, 2017.

country.
“We must condemn in-

human and unnecessary 
shedding of human blood all 
over the country. We seem 
to have lost value for human 
life, which is sacred. Man is 
the glory of God’s creation 
and nobody has the right to 
unjustly and unlawfully take 
another person’s life in a 
reckless manner,” President 
Buhari said.

President Buhari, who 
commiserated with the 
government and people of 
Benue State as well as those 
who lost loved ones, also 
prayed that Almighty God 
comfort the grieving families 
and grant the souls of the 
victims eternal rest.

He enjoined all citizens to 
learn to live together in peace 
and brotherliness and not al-
low little misunderstandings 
to degenerate into heartless 
acts capable of straining the 
bonds of nationhood.

ELIZABETH ARCHIBONG

SEYI ANJORIN, Abuja

Dakuku Peterside, director-general, Nigerian Maritime Administration and Safety Agency (NIMASA) (m); Bashir Jamoh, agency’s executive 
director, finance and administration (r), and Gambo Ahmed, executive director, Maritime Labour and Cabotage Services, during a world press 
conference addressed by the NIMASA DG in Lagos, to mark his one year in office.

OWEDE AGBAJILEKE, Abuja

... issues fresh directives to accelerate new vision for Niger Delta
ELIZABETH ARCHIBONG
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Italy is falling 
out of love 
with Europe

A 
quarter of a century 
ago, Italy was in a sea 
of troubles that invites 
a comparison with 
today’s storms. The 

party political system was disin-
tegrating. A gigantic corruption 
scandal pervaded the highest 
levels of public life. Rapidly in-
creasing government debt was 
crushing the economy. Citizens 
despaired of the state’s ability to 
uphold law and order.

Somehow Italy navigated its 
way through that turmoil, as the 
post-1945 clash between Chris-
tian Democrats and Communists 
gave way to competition between 
Silvio Berlusconi’s rightwing 
coalition and Romano Prodi’s 
leftist bloc.

Foreigners often underesti-
mate Italy’s ability to sidestep 
calamity. That said, the stakes are 
higher now than in 1992. Solu-
tions may prove harder to find. 
The reason lies in the radically 
different EU and Mediterranean 
contexts in which Italy finds itself.

Some of contemporary Italy’s 
challenges appear similar to 
those of the early 1990s. The 
party system is once again in 
fragments. The ruling centre-left 
Democratic party (PD) split last 
month. The right is divided. The 
most popular opposition party is 
the anti-establishment Five Star 
Movement. Since November 2011 
four prime ministers have taken 
office not because voters chose 
them, but because of a financial 
emergency, factional squabble, 

Amid the mediocrity at New 
York’s Whitney Biennial, 
there is art with a bracing 

sense of political purpose, writes 
Ariella Budick

 Whenever the Whitney Bien-
nial rolls around, it usually sends 
out gusts of dread. I quail at the 
prospect of entering a bubble full 
of belly-gazers, recent art-school 
grads obsessed with arcane pro-
cess, crude provocateurs and prolix 
polemicists.

This time, I sauntered into the 

party coup and failed constitu-
tional reform.

True, Italy’s mafia and cor-
ruption problems do not look as 
threatening as in 1992. Yet Matteo 
Renzi, the former premier and PD 
leader, suffered a blow this month 
when it emerged that Tiziano 
Renzi, his father, and Luca Lotti, 
a close political ally, had been 
caught up in a judicial probe 
into suspected graft in public 
procurement.

The most disturbing com-
parison between 1992 and the 
present day concerns the Italian 
economy, which is projected this 
year to be the slowest-growing in 
the eurozone. Public debt is more 
than 132 per cent of gross do-
mestic product. Unemployment 
is almost 12 per cent; the youth 
jobless rate is over 37 per cent.

As a consequence, ever more 
Italian politicians question the 
merits of eurozone member-
ship. So do Italian voters. In a 
Eurobarometer poll published 
in December, 47 per cent called 
the euro “a bad thing” for their 
country and only 41 per cent “a 
good thing”.

This is the big difference with 
25 years ago. Then, European 
integration seemed to most Ital-
ians to be the answer to failings 
that had plagued Italy since its 
1861 unification. The north’s 
industrialists flourish thanks 
to their exporting prowess and 
connections with German sup-
ply chains. Experts at the central 
bank and finance ministry know 
the dangers of a eurozone exit 
to Italy, the EU and the global 
financial system.

Biennial - the first in the museum’s 
new downtown location - with a 
more casual attitude and came 
away shockingly content. Instead 
of holding the Biennial to the mis-
sion of seeking out what’s best, or 
even decent, in contemporary art, 
I decided to treat it as a snapshot 
of today’s confounding scene. I 
shrugged at the mediocre major-
ity and ignored the labels and 
explanatory texts unless a work first 
seduced my eye. I tried to experi-
ence first and understand second.

The Whitney tapped only 63 

Beware the other side of India’s prime minister
The elevation of a firebrand recalls 
Narendra Modi’s darker past

There have always been two 
sides to Narendra Modi, In-
dia’s prime minister. As chief 

minister of the state of Gujarat he 
won a reputation as a slick admin-
istrator who drew in investment 
and got things done. He was also 
a dedicated member of the ultra 
Hindu nationalist RSS, affiliated to 
the Bharatiya Janata party, and was 
censured for his failure to prevent 
the mob killings of 800 Muslims in 
2002. To reach the apex of Indian 
politics Mr Modi toned down that 
darker side, leaving his lieutenants 
to stir the passions of the BJP’s core 
Hindu nationalist base, and played 
up talk of jobs and development. 
Undoubtedly India was in need 
of both.

The BJP’s campaign ahead of 
last week’s state elections in Uttar 
Pradesh, which with a population 
of more than 200m is by far India’s 
most populous state, replayed that 
familiar script. More than almost 
anywhere in the country, the state 
needs the jobs and development 
that Mr Modi has promised on a 
national scale. Corruption is rife, 
the state’s electricity supply is 
abysmal. Health, sanitation and 
education indicators are too.

Uttar Pradesh is also a flash-
point for tension between majority 
Hindus and the Muslim minority, 
who make up 20 per cent of the 
population, more than the nation-
al average. What the state needs 
is a slick administrator who gets 
things done, not a rabble rouser 
who stokes the fires of Hindu 
chauvinism.

With 80.6 per cent of the vote, 

the BJP won an overwhelming vic-
tory, and has consolidated its hold 
on power at regional and national 
levels. By appointing Yogi Aditya-
nath, a firebrand Hindu cleric, as 
the state’s chief minister, Mr Modi 
has served a worrying reminder of 
his dark past and raised legitimate 
concerns among secularists and 
Muslims that the BJP will now use 
its increasing dominance to drive 
a more muscular Hindu nationalist 
agenda ahead of general elections 
in 2019.

Mr Adityanath is the head priest 
of a temple in UP’s impoverished 
eastern city of Gorakhpur. He has 
sat in India’s parliament since 
1998, and is the founder of the 
Hindu Yuva Vahini, a youth group 
whose members have been in-
volved in numerous incidents of 
violent unrest. He has no record 
for economic management. Rather 
he is notorious for fanning hostility 
towards Muslims and pursuing a 
supremacist religious agenda. His 
like has never been in charge of 
the state, which because of its size 
has resonance on a national scale.

There are two ways of looking at 
this appointment. Mr Adityanath is 
no doubt popular. His ideas, even 
the most poisonous ones, no doubt 
resonate too. By raising the profile 
of a potentially loose cannon, and 
giving him the chance to manage 
such an important state, the prime 
minister may hope to keep him 
under closer control.

A less charitable interpretation 
is that Mr Modi is succumbing 
to his own worst inclinations, 
which as prime minister he has 
kept largely under wraps. Since 
assuming office, he has had some 

success on the economic front. He 
has survived the turmoil surround-
ing recent demonetisation with his 
popularity apparently unscathed.

But Mr Modi is still far from 
delivering the 1m jobs that India 
requires to absorb newcomers to 
the labour market each month. His 
record on infrastructure develop-
ment has fallen short of expecta-
tions too. To maintain his absolute 
majority, and secure another 
landslide, he may be calculating 
that he will have to stir up another 
narrative.

The appointment of a rabble-
rousing Hindu cleric to such a 
sensitive job certainly suggests 
as much. This sends an alarming 
message both to Indians and to 
the world. 
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Britain faces a squeeze on living standards

Frankfurt takes lead in Brexit race for City jobs

• The devaluation may boost domestic 
industry, but this is less clear

In parts of the developed world, 
the return of inflation to more 
normal levels may seem a cause 

of celebration for central bankers, af-
ter years battling deflation. In Britain, 
rising prices are more problematic 
for policymakers.

Last month’s jump in consumer 
price inflation to 2.3 per cent - the 
highest level since 2013 - reflects a 
global recovery in growth and com-
modity prices. But it is also due in 
large part to the sharp fall in sterling 
that followed the vote for Brexit. 
The Bank of England expects this to 
push inflation above its 2 per cent 
target for the best part of three years. 
This currency effect may be feeding 
through faster than expected. Mean-

while, wage growth is not keeping 
pace with the rising costs of living 
in the UK.

The squeeze on living standards 
should give ministers pause for 
thought - especially since it will be 
greatly amplified by the govern-
ment’s decision to freeze tax credits 
and child benefits, which will hit 
many on low and middle incomes.

It creates even greater complica-
tions for monetary policymakers, 

who are finding it harder to justify 
the BoE’s ultra-low interest rates and 
asset purchases when inflation is 
already above target and growth has 
remained steady. Last week, they 
kept these stimulus measures in 
place, but one member voted against 
the decision and others said it would 
take “relatively little further upside” 
for them to consider scaling back 
support for the economy.

However, the main reason the UK 

economy has kept humming along, 
despite the shock of the Brexit vote, is 
that consumers have kept on spend-
ing. They were in a good position to 
do so: two years of healthy growth in 
real incomes left many households 
feeling more comfortable than they 
had at any point since the global 
crisis. Some may also have chosen to 
bring forward big purchases because 
they expected the weak pound to 
lead to higher prices.

Continued from page A3

German city favoured among 
European financial centres 
jostling to lure London’s 

business while US is also in running
Frankfurt is emerging as the early 

frontrunner in the race between 
rival financial centres to win jobs 
from London ahead of Britain’s exit 
from the EU.

With Theresa May, UK prime 
minister, activating the Article 50 
divorce clause on March 29, bankers 
and officials across Europe say the 
City of London will lose business 
to multiple locations with different 
specialisations.

But the German city appears to 
have the early edge over competitors 
such as Dublin, Paris, Amsterdam, 
Madrid and Milan, according to 
interviews by the Financial Times 
with more than 30 senior financiers 
and officials.

“Over long periods of time, activ-
ity moves to the centre of gravity, 
and the location of the European 
Central Bank in Frankfurt is an ex-
ample of this,” says John McFarlane, 
chairman of Barclays and TheC-
ityUK lobby group.

“The Germans are so far ahead 
[that] the French can’t quite believe 
it,” adds a senior banker involved in 
his institution’s planning.

The FT interviewees expect Lon-

don to remain Europe’s pre-eminent 
financial centre. But as well as 
highlighting potential gains for 
Frankfurt, they say that Luxembourg 
could pick up jobs in asset manage-
ment and insurance while Warsaw 
looks to benefit from outsourcing 
as banks move back-office jobs to 
low-cost jurisdictions.

Many also argue that, rather 
than moving UK activities else-
where in Europe, banks may shift 
resources to the US to benefit from 
tax and regulatory changes prom-
ised by President Donald Trump 
- or, alternatively, to Hong Kong 
and Singapore to take advantage 
of Asian growth. Richie Boucher, 
chief executive of Bank of Ireland, 
says: “As far as investment banking 
is concerned, the presumption that 
it is a competition between London 
and another European centre has a 
degree of naivety. It’ll be between 
London and New York.”

However, many of the big banks’ 
trading operations are coalesc-
ing around Frankfurt and many 
institutions are likely to make final 
decisions about shifting activities 
in the next three months, accord-
ing to people involved. A report 
by Oliver Wyman, a consultancy, 
said in October that London could 
eventually lose up to 75,000 jobs in 
financial and related services, while 
an EY study put the figure as high as 
232,000 for the UK as a whole.

“The clustering of financial ser-
vices in London is hugely efficient 
for all of Europe,” Jamie Dimon, 
head of JPMorgan Chase, told 
Bloomberg TV this month. “Now 
you’re going to have a de-clustering, 
which creates huge duplicative cost . 
. . That is what we have to do and try 
to figure out the best way to do it.”

Frankfurt out in front
Shared language and a large 

existing business in Germany make 
Frankfurt one of the favoured desti-
nations of UBS, say people familiar 
with the Swiss bank’s decision-
making process.

The German city has also made 
the shortlist for Morgan Stanley, 
JPMorgan and Bank of America 
Merrill Lynch, although people 
familiar with those banks’ plans 
say their operations are likely to be 
scattered across a number of EU 
countries. Goldman Sachs already 
has an operation in Frankfurt.

“We have had more than an 
indication from three of the big 
five US banks, as well as from one 
Swiss, one Japanese, one Korean 
and one Indian bank that they have 
either already decided in favour of 
Frankfurt or are in the process of 
doing so,” says Hubertus Väth, who 
is spearheading the city’s lobbying 
effort and who expects it to attract 
10,000 financial jobs during the next 
five years. “I think we are in pole 
position.”

Order to stow electronic devices in hold 
threatens companies’ business model

Akbar Al Baker was in ebullient 
mood earlier this month. In 
Berlin, the chief executive of 

Qatar Airways presented a mock-up of 
the airline’s new business-class seats, 
which he insisted were the world’s best. 
He also confidently announced plans 
to set up a new Qatari-owned airline in 
the fast-growing Indian market.

Less than two weeks later, Mr Al 
Baker and executives at the other 
big carriers that route international 
long-haul air passengers through the 
Middle East are facing perhaps the 
most serious setback since their rapid 
growth took off some 15 years ago. A 
ban on carrying larger electronic de-
vices in aircraft cabins on flights to the 
US could persuade passengers to use 
alternative routes, bypassing hubs in 
Qatar, the United Arab Emirates and 
Turkey.

If passengers start to drift from Qa-
tar Airways, Emirates, Etihad and Turk-
ish Airlines, it will mark a significant 
shift in the balance of power in global 
aviation. Over the past 15 years, all 
four carriers, with substantial support 
from their governments, have taken 
significant market share through heavy 
investment both in new long-haul air-
craft and their vast hub airports.

Andrew Charlton, a Geneva-based 
aviation consultant, said the US ban 
made flying via the hubs in the Gulf 
and Turkey more inconvenient and 
riskier, since it was possible laptops 
would be broken in aircraft holds.

“People will be questioning wheth-
er or not it’s a good idea to do it,” Mr 
Charlton said. “For all of those carri-
ers, the issue is not just transport from 
Dubai or Abu Dhabi or Doha or Istan-
bul, it’s all the transport that’s behind 
that [to and from other points].”

Middle Eastern airlines can expect 
little sympathy from the industry. 
Rivals in Europe have complained 
vociferously about the tactics of Gulf 
airlines in the European market, while 
US airlines have run a concerted cam-
paign against allegedly unfair competi-
tion, asking their government to tear 
up its aviation agreements with Qatar 
and the UAE.
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aspirants this year (compared with 
103 in the last instalment), and 
while only a handful pierce the 
fog, that’s not a bad ratio. They are 
a politically engaged bunch, fusing 
close observation with formal ad-
venture without fear of discomfort 
and converting rage into creativity. 
And curators Christopher Lew and 
Mia Locks have blazed a logical 
path through all the jangling abun-
dance.

In Dana Schutz’s painting “El-
evator” the steel doors of an office 
tower lift slide open to reveal a 
nightmare worthy of Max Beck-
mann. Bodies writhe in claustro-
phobic tumult. Arms flail and feet 
fly. A motley gang of epic insects 
crawls over and among the people, 
finding fissures in the crush. A 
gramophone crowds the lower 
foreground, a misplaced prop from 
Beckmann’s murderous 1918-19 
“Night”. This teeming vision of col-
lective madness feels like a micro-
cosm of the overstimulated life, a 
kaleidoscope of aggressions, sales 
pitches, hailstones of information 
and nonsense, beeps and blares, 
all rattling around our crowded 
brains. And yet Schutz overlays a 
colourful, quasi-cubist, exuber-
antly expressionistic elegance on 
the scene’s roiling terror, giving it 
a theatrical quality.

It’s tempting to bounce from 
sensation to attention-seeking 
sensation. Here is William Pope.L’s 
smelly room-within-a-room con-
taining 2,750 slices of putrefying 
bologna. Over there is Jordan Wolf-
son’s virtual reality “Real Violence”, 
which asks viewers to don goggles 
and headphones, then watch one 
man beat another senseless with a 
baseball bat. This appalling ritual 
is consummated in daylight on a 
New York street, accompanied by 
a soundtrack of Jewish prayer, and 
the fact that the victim is actually 
a realistic-looking robot does little 
to diminish the barbarity. Wolfson 
doesn’t channel gratuitous vio-
lence into a creative impulse; he 
just enjoys it.

 

Theresa May
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T
he Federal Reserve may 
have lifted interest rates 
this month, but it was the 
central bank’s signal that 
it will remain measured 

in raising rates that investors seized 
upon. Since the meeting, the dollar 
has been weaker and US govern-
ment bonds stronger.

The market’s response should 
give one pause over the reflation 
trade which gathered fresh strength 
following the November election of 
Donald Trump, who promised to 
add stimulus to America’s almost 
decade-long economic expansion. 
Indeed, the power of central banks 
in developed markets to drive up 
asset prices is also fading. In fact, it 
may be time to look beyond devel-
oped markets and embrace emerg-
ing markets.

It is clear that emerging market 
investors aren’t anxious in the same 
way they were in early 2013, when 
then Fed chief Ben Bernanke’s signal 
he was prepared to withdraw quan-
titative easing unleashed the taper 
tantrum. “A cautious Fed is provid-
ing manoeuvring room to emerging 
markets,” according to economists 
at JPMorgan.

So far this year, flows into emerg-
ing market funds are their strongest 
on record, according to data from 
Morgan Stanley, making the MSCI 
emerging markets equity index the 
single best performer among major 
asset classes. Emerging market for-

Eric Bischof, a top financial services 
banker who advised the US gov-
ernment during the 2008 financial 

crisis, has been poached from Morgan 
Stanley and will join Bank of America 
Merrill Lynch.

The veteran banker, who advised the 
New York Federal Reserve Bank on the 
implosion of AIG, will become the global 
co-head of BofA’s financial institutions 
group, according to an internal memo 
obtained by the Financial Times.

The move comes at a time when 
bankers expect a fresh wave of deals in 
the financial services sector amid a more 
relaxed regulatory environment under 
the Trump administration.

“Eric will partner closely with Jim 
O’Neil on the execution of our global 
strategy, deepen client relationships and 
enhance global connectivity to increase 
our market share,” said Diego De Giorgi, 
head of global investment banking, in 
the memo.

The move is a big loss for Morgan 
Stanley and a coup for BofA, where 
global investment banking fees have 
risen 13 per cent to $1bn so far this year, 
putting the bank just behind JPMorgan 
Chase, according to Dealogic data.

Mr Bischof has worked on some of 
the largest deals in the insurance sector 
over the past decade, from the sale of key 

Russia keeps oil cuts extension on table

eign exchange and bonds - whether 
denominated in local currencies or 
dollars - have all performed well. 
Emerging market asset classes make 
up six of the 12 best performing asset 
classes so far this year.

The reasons for favouring emerg-
ing markets over developed ones 
are fundamental and technical. 
EM economies finally moved into 
expansive mode only last year after 
years of slowing growth - or outright 
recession - plunging commodity 
prices, weak investment and the drag 
of excessive leverage.

What is more, emerging markets 
largely have current accounts no 
longer deeply in deficit, with many 
Asian economies in current account 
surplus. Their currencies tend to be 
either fairly priced or undervalued; 
borrowing levels are falling and 
corporate earnings are recovering.

The weakest economies, such 
as Russia and Brazil, are healing. 
Moreover, the worst spectre for EM 
bulls - that China would implode 
as a result of its massive expansion 
of credit, overcapacity and capital 
outflows - has once again failed to 
materialise.

Today, China looks less alarming 
than a few months ago. Beijing has 
made great progress in reducing 
capacity in sectors such as steel 
and coal. Capital outflows have di-
minished, and JPMorgan and UBS 
have raised estimates for economic 
growth to 6.7 per cent. Morgan 
Stanley has raised its estimate for the 
strength of the renminbi.

parts of AIG in the aftermath of the finan-
cial crisis to more recent blockbuster and 
marque transactions.

Evan Greenberg, son of the former 
AIG chief Maurice Greenberg, hired Mr 
Bischof in 2015 to help his insurance 
company Ace acquire its New York-listed 
rival Chubb for $28.3bn.

More recently, Fortress Investment 
Group, the US asset manager, hired Mr 
Bischof to advise it on its $3.3bn sale to 
SoftBank, a deal that many analysts said 
the Japanese technology and telecoms 
group had overpaid for.

Mr Bischof will also be co-heading 
the banking division, amid a surge in op-
timism around the banking sector since 
the election of Donald Trump.

His promises of stronger growth, 
lower taxes and lighter regulation have 
boosted the KBW Banks index by about 
30 per cent since his election victory, 
prompting executives to consider share-
for-share deals for the first time in years.

Mergers between banks have stalled 
since the financial crisis, as regulators 
have tended to frown on any deal that 
would make a bank bigger, more com-
plex and tougher to police. Several pro-
posed acquisitions have been scrapped 
because regulators took too long to 
approve them - among them New York 
Community Bancorp’s bid for Astoria 
Financial and Investors Bancorp’s move 
on The Bank of Princeton.

Russia says it does not rule out 
a six-month extension to an 
agreement between some of the 

biggest producers to curb output as 
concerns mount about a recent slide 
in oil prices.

Moscow agreed in December to 
join Opec in cutting production to 
reduce inventories and bolster prices 
in the first joint supply deal since 2001.

The ensuing price rebound has 
stoked a US shale oil resurgence, 
prompting worries about the effective-
ness of any deal.

Oil prices that started the year at 
$57 a barrel have since fallen back 
towards $50. Brent, the global bench-
mark, dipped 48 cents to $51.13 a barrel 
yesterday.

Opec delegates have signalled 
a push towards an extension of the 
supply cut deal beyond the first six 
months of this year but it depends on 
the backing of non-Opec producers 
such as Russia, which have yet to fully 
meet their pledge on reductions.

The cartel has achieved almost full 
collective compliance as Saudi Arabia 
- Opec’s de facto leader - led curbs as 
part of the global deal to cut 1.8m b/d. 
Compliance by non-Opec producers, 
particularly Russia, has been at about 
60 per cent.

“None of the options, including 
the agreements’ extension by another 
six months, should be ruled out,” said 
Vladimir Voronkov, Russia’s envoy 
to Opec. Mr Voronkov told Russian 
news agency Interfax that a large part 
of the decision would depend on the 
position of Saudi Arabia, the world’s 
largest exporter.

Khalid al-Falih, Saudi Arabia’s 
energy minister, this month warned 
other producers that the kingdom 
would not be taken for granted. He 
said any extension would be deter-
mined by the extent of other countries’ 
compliance with the existing deal.

“Saudi Arabia will not allow itself 
to be used by others,” Mr Falih said.

A decision to extend the agree-
ment will hinge on how quickly oil 
inventories are falling back to five-year 

average levels, which global energy 
agencies have said is unlikely to occur 
by the next formal meeting of Opec 
ministers in May.

Despite the kingdom’s hard stance, 
it has reiterated its commitment to 
stabilising the global oil market.

The Russian comments came a 
week after Rosneft, Russia’s largest 
oil producer, suggested there was a 
possibility that the output cuts deal 
would not be extended, and that “the 
risk of a price war resuming remains”.

Executives at Russia’s major oil 
producers told the Financial Times 
that they were prepared for a poten-
tial drop in the price of oil as supply 
cuts would continue to be met with 
stronger than expected output from 
US shale drillers.

“There is a growing understanding 
that the fruits of the [Opec] agreement 
have already been reaped,” said one 
executive, who spoke on the condition 
of anonymity. Russia’s oil companies 
have cut their total oil production 
by 161,000 b/d since October, news 
agency Tass reported this week.

BofA poaches Bischof from rival Morgan 
Stanley to help steer strategy

• Investors wade in amid expectations 
of governance shake-up at conglomer-
ates

Investors do not always flee po-
litical turmoil. Just look at South 
Korea. The president has been 

impeached and the de facto chief of 
its best-known company charged with 
bribery, but investors are undeterred.

That is because the ouster of Park 
Geun-hye this month, together with 
the indictment of Lee Jae-yong, heir 
to the Samsung Group empire, are 
expected to generate momentum for 
serious corporate reform.

“With the president’s impeach-
ment, one uncertainty has been 
cleared for Korea’s path towards re-
form,” says Paul Choi, analyst at CLSA. 
“We expect the event to be a catalyst 
for sweeping reforms.”

Growing hopes of governance 
reform at the chaebol - family-run 
conglomerates - have been enough 
to outweigh concerns over the rising 
military threat from North Korea and 
a spat with China over the positioning 
of a US missile shield.

Foreign investors have bought a 
net Won5.6tn ($5bn) of Korean shares 

this year, including a 10-day streak 
of buying, helping propel the Kospi 
to near-two-year highs, closing at 
2,178.38 yesterday.

At 36 per cent, the record level of 
foreign ownership has raised hopes 
that the Kospi might break free of its 
trading range of the past five years.

For bullishly minded investors, 
attention is focused on the presi-
dential election, scheduled for May 
9. Most candidates are promising to 
improve governance at the chaebol, 
with the main opposition Democratic 
party pledging to pass bills aimed at 
strengthening minority sharehold-
ers’ rights.

Mark Mobius, emerging market 
investor and executive chairman at 
Templeton Emerging Markets Group, 
hopes the turmoil will provide an oc-
casion for the chaebol to stop their 
problematic family successions.

“A weakening of the chaebol sys-
tem could give an opportunity for 
smaller companies to grow and 
prosper without being dependent 
on the chaebol,” he says. “It will be 
interesting to see how the presiden-
tial election in two months plays 
out, particularly in regard to chaebol 
reform, which is an opposition-party 
focal point.”

Not everyone believes the euphor-
ic mood will last. China has stepped 
up measures against Korean compa-
nies in retaliation for Seoul agreeing 
to deploy the US missile shield. The 
steps from Beijing have included 
stopping Chinese tour groups from 
going to Korea, shutting down nearly 
two dozen retail stores of Lotte Group 
and cancelling promotional events 
and television appearances of Korean 
pop stars in China.

The stand-off has hit the shares of 
consumer goods makers and enter-
tainment companies reliant on China 
demand. Shares in AmorePacific, 
Korea’s biggest cosmetics company, 
have fallen 12 per cent so far this year.

“Increasing trade protectionism 
globally bodes ill for the export-driven 
economy with a lot of cyclical sectors,” 
says Lee Chai-won, chief investment 
officer at Korea Value Asset Manage-
ment.

Nor can the threat of protectionist 
measures from US president Donald 
Trump’s administration be ruled out. 
Combine that with sluggish domestic 
demand, and plenty of economists 
believe that the next Korean gov-
ernment will introduce more fiscal 
stimulus, including a supplementary 
budget.

HENNY SENDER
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Mark Mobius, emerging market investor and executive chairman at Templeton Emerging Markets Group
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M
ore than half of US 
states have legal-
ised marijuana in 
recent years, but 
the federal govern-

ment is still targeting an industry 
that could be a big revenue genera-
tor. Its primary weapon: the tax code. 

Steve DeAngelo started Har-
borside, an Oakland, California 
marijuana dispensary, in 2006 as 
an act of civil disobedience. Medical 
marijuana was legalised in the state 
a decade earlier but federal law, then 
as now, prohibited its use.

It was a natural stance for Mr 
DeAngelo, who became an advocate 
for legal marijuana in the 1970s 
after a “spiritual” experience with 
the drug while walking through 
the woods in Maryland. He and his 
friends held the first “smoke-in” out-
side the White House in July 1973.

Now 58, Mr DeAngelo says he is 
fighting for his company’s survival. 
His adversary is not the Drug En-
forcement Administration, but the 
accountants at the Internal Revenue 
Service.

His problem: the IRS will not 
allow him to make standard deduc-
tions of routine business expenses 
such as salaries and rent. While 
his business is legal in California, 
Title 280E of the US tax code forbids 
businesses trafficking in controlled 
substances from writing off these 
kinds of expenses. The IRS is audit-
ing Harborside’s books from 2007 
through 2012, a period in which 
the dispensary has sold more than 
$100m worth of cannabis.

“They’re trying to tax us out of 
existence,” says Mr DeAngelo, who 
took the IRS to court last summer. If 
he loses, he estimates he could face 
a $15m bill in back taxes, interest 
and penalties for 2007-12. Last year 
Harborside had $40m in gross sales. 
An adverse ruling, he says, “could be 
crippling”.

Harborside is one of several dis-
pensaries under audit by the IRS, 
and that number is expected to grow 
as more states legalise marijuana. As 
of November, 28 states and Wash-
ington DC have legalised the use 
of medical marijuana, while eight 
of those have legalised recreational 
use for adults.

The IRS has emerged as a major 
obstacle for an industry seeking to 
move out from the shadows. The 
US cannabis industry has had some 
victories in recent years, with a 
Department of Justice policy urging 
prosecutors to focus their efforts 
on cartels, and a separate measure 
denying funds to law enforcement 
for the prosecution of medical mari-
juana businesses. That measure is 
set to expire in April, however.

For pot entrepreneurs such as Mr 
DeAngelo, there are worries about 
how President Donald Trump’s ad-
ministration will enforce the federal 
law. During the election campaign 
Mr Trump said he was in favour of 
medical marijuana “a hundred per 
cent”.

But Jeff Sessions, the US attorney-

general, said last year that the drug 
was “dangerous” and “good people 
don’t smoke marijuana”. In a Febru-
ary speech, he said: “ I’m dubious 
about marijuana. I’m not sure we’re 
going to be a better, healthier na-
tion if we have marijuana sold at 
every corner grocery store.” A DoJ 
spokesman says its policy toward 
enforcement has not changed, but 
declined to elaborate on future plans 
for marijuana policy.

Entrepreneurial blow
Like the rise of legal gay mar-

riage - another major cultural shift 
that has spread through state refer-
endums - the recent success of the 
legal pot movement has taken even 
proponents by surprise. An October 
Gallup poll found 60 per cent of 
Americans favour legalising mari-
juana, the highest level since it began 
polling on this issue 47 years ago.

Hoping to build on this momen-
tum, legalisation advocates are tak-
ing aim at the tax law that is vexing 
Mr DeAngelo and other pot entre-
preneurs. A bipartisan group of four 
US lawmakers formed a cannabis 
coalition this year to push legislation 
to boost the industry by encouraging 
banks to service the industry - pot 
companies cannot obtain bank ac-
counts or loans - and to promote 
medical research of cannabis.

“From banking to housing to 
taxes to small business to jobs to 
agriculture, the four of us represent 
districts that frankly will be dam-
aged and constituents will be hurt 
because of discrepancy over federal 
and state laws,” said Jared Polis, a 
Democrat representing Colorado, 
when announcing the coalition.

The uncertainty over law enforce-
ment has the industry on alert. “I 
sleep about three or four hours a 
night,” says Mr DeAngelo, who wor-

ries about raids.
The IRS did not respond to re-

quests for comment.
While the debate continues, bil-

lions of dollars are at stake. State tax-
es on marijuana have been used to 
fund construction of public schools 
and educational grant programmes. 
In Colorado, $54.2m went to its pub-
lic schools last year, while in Oregon 
35 per cent of tax revenue goes to law 
enforcement. The Tax Foundation, 
an independent group, estimates a 
20 per cent tax in all 50 states, should 
cannabis become legalised, could 
bring in $7bn in revenue.

Cannabis companies pay a fed-
eral tax rate of about 70 per cent, 
compared with 30 per cent for busi-
nesses not subject to 280E. Harbor-
side paid some federal tax using a 
formula identifying expenses that 
would be disallowed based on 280E.

“It’s a huge deal,” says Brendan 
Kennedy, chief executive of Priva-
teer, a company that has invested in 
cannabis companies. “Depending 
on what happens at the federal level 
that entire industry could be a $50bn 
legally taxed industry or it could go 
back into the shadows and back into 
the dark alleys.”

Paraphernalia of the pot trade
Congress enacted section 280E in 

1982 after the US tax court allowed a 
Minneapolis drug trafficker of am-
phetamines, cocaine and marijuana 
to deduct as business expenses por-
tions of his rent, his car, telephone 
and scales. It passed the law at the 
height of the war on drugs to prevent 
other drug traffickers from follow-
ing suit.

Section 280E says no deductions 
can be taken on “any trade or busi-
ness” consisting of “trafficking in 
controlled substances”. Under the 
federal Controlled Substances Act, 

marijuana is classified as a Schedule 
I narcotic - along with heroin, LSD 
and ecstasy - deemed to have no 
“currently accepted medical use”.

The change to the tax code pre-
ceded the legalisation of medical 
marijuana in 1996 when California 
voted to approve its use. Other states 
followed and in 2012 Colorado and 
Washington states took it one step 
further, legalising cannabis for rec-
reational use.

IRS audits of legal dispensaries 
reached a tipping point when exam-
iners reviewed the 2002 tax returns of 
a dispensary called the Californians 
Helping to Alleviate Medical Prob-
lems, or Champ. Mr DeAngelo was 
friends with the director of Champ 
and helped raise money for its fight 
with the IRS.

Champ tapped Henry Wykowski, 
a New Yorker turned San Franciscan 
tax lawyer who spent several years at 
the justice department in its tax divi-
sion. Champ soon ran out of money 
and Mr Wykowski worked on the 
case for free.

“I believe in cannabis,” says the 
tax lawyer, who began smoking 
marijuana when he attended uni-
versity. “It all fell in line. It flicked a 
light switch on,” Mr Wykowski says. 
He went to law school at Tulane 
University in New Orleans and later 
worked on the presidential cam-
paign of Jimmy Carter. That took 
him to Washington DC and led to a 
job as a tax prosecutor in the justice 
department.

Nearly  a  decade later,  Mr 
Wykowski became involved in the 
Champ case, arguing that a mari-
juana-selling business can deduct 
ordinary business expenses for its 
non-drug related sales. He won, 
giving the industry a precedent-
setting case.

Mr Wykowski has become a go-to 
lawyer for 280E cases, having taken 
to trial five of the seven cases against 
the IRS. Some of his clients have 
dedicated more floor space to retail 
sales of bongs or wellness services, 
hoping to convince the IRS that can-
nabis itself is just one business line.

Among them is Apothecarium, a 
medical cannabis dispensary in the 
Castro district of San Francisco. It 
has the vibe of a boutique hotel with 
wallpapered panels and a chande-
lier. Beyond the reception desk there 
is a waiting area with menus, a gift 
shop to buy bongs and T-shirts and 
an art gallery. Against the walls is a 
wraparound counter where patients 
are called to select their product in 
smokable, ointment or edible form.

Marijuana: Talking with the taxman about pot
KARA SCANNELL

Steve DeAngelo
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Google unveils initial steps to improve 
Ad policies amid brand backlash

U.S. officials banned 
passengers from car-
rying most electronics 
larger than a cellphone 

into the cabin on direct flights ar-
riving from eight countries in the 
Middle East and North Africa.

The restrictions apply to 
flights that nine foreign airlines 
operate directly from 10 airports 
in the affected countries, officials 
said. Devices including laptops, 
tablets and cameras will need 
to be checked in, though cell-
phones will be allowed on board.

The rules affect airlines flying 
to the U.S. from Egypt, Jordan, 
Kuwait, Morocco, Saudi Arabia, 
Turkey, Qatar and the United 
Arab Emirates. No U.S. airlines 
are affected because they don’t 
directly serve the airports sub-
ject to the restrictions.

The Department of Home-
land Security said the ban is a 
response to “evaluated intel-
ligence,” but didn’t provide 
details. The prohibition is open-
ended and takes effect Tuesday, 
but airlines will have 96 hours 
to implement it. Dubai-based 
Emirates, one of the airlines 
affected, said in a statement 
the order comes into effect on 
Saturday (March 25) and is valid 
through Oct. 14. It was unclear if 
it could be extended.

“We have reason to be con-
cerned about attempts by terror-
ist groups to circumvent aviation 
security and terrorist groups 
continue to target aviation inter-
ests,” the department said. “The 
record of terrorist attempts to 
destroy aircraft in flight is long-
standing and well-known.”

The instructions come at a 
time of heightened concern 
about terrorist threats to air 
travel. Attackers have repeatedly 
sought to hide explosive devices 
in electronic equipment and 
other items to smuggle them 
past security checks to bring 
down planes. Al Qaeda has regu-
larly published bomb-making 
advice in online journals and 
chat rooms to make the infor-
mation on how to bring down 
planes widely available.

But the move also follows 
early attempts by U.S. President 
Donald Trump’s administra-
tion to enforce a controversial 

U.S. Bans electronic devices in cabins on flights from 
some Middle Eastern countries on terror fears

G
oogle announced 
i n i t i a l  s t e p s  t o 
strengthen its ad 
policies and en-
forcement in re-

sponse to an advertiser backlash 
over the tech giant frequently 
displaying ads next to inappro-
priate content such as fabricated 
news stories or terrorist videos.

Google, a unit of Alphabet 
Inc., said in a blog post Tuesday 
that it would pull more advertis-
ing from controversial content, 
give advertisers more control 
and visibility over where their 
ads appear, and employ more 
people and technology to en-
force its ad policies.

“We know advertisers don’t 

want their ads next to content 
that doesn’t align with their 
values,” Google Chief Business 
Officer Philipp Schindler said 

in the post. “So starting today, 
we’re taking a tougher stance on 
hateful, offensive and derogatory 
content.”

Saudi Arabia’s oil supremacy falters

Saudi Arabia is losing its grip 
on big oil markets it once 
dominated amid a deep 
production cut that has 

reshaped global petroleum trade 
routes and benefited rivals like 
Iran, Russia and the U.S.

To stomach a steep produc-
tion cut aimed at putting a floor 
under oil prices, the world’s big-
gest crude exporter is conceding 
ground to American shale pro-
ducers and hastening a retreat 
from the U.S., people familiar with 
current Saudi policy said.

Saudi Arabia’s crude exports 
to the U.S. for the week ended 
March 10 fell by 426,000 barrels a 
day compared with the previous 
week, according to the latest U.S. 
data. That represents the sharpest 
weekly drop in the time since the 
Organization of the Petroleum 
Exporting Countries decided in 
late November to cut production 
to raise oil prices.

The drop was by design, the 
people said, as the kingdom is 
looking instead to Asia for growth.

But Saudi Arabia is falling 
behind Russia when it comes to 

supplying China, China’s Gen-
eral Administration of Customs 
data shows. China is one of the 
world’s fastest-growing major oil 
consumers.

Elsewhere, the Saudi oil ma-
chine has been outmaneuvered 
by Iran and Iraq among big Euro-
pean customers in France, Spain 
and Italy, according to data from 
the International Energy Agency.

The Saudi retreat from an all-
out battle for these markets re-
flects the compromises the king-
dom is now making to achieve a 
higher oil price, as it faces fiscal 
pressures from a burgeoning 
population and as the planned 
offering of its state oil company, 
Saudi Arabian Oil Co., or Saudi 
Aramco, nears.

“Saudi Arabia is under extraor-
dinary pressure both internally 
and externally,” said Dr. Jean-Marc 
Rickli, head of risks analysis at the 
Geneva Centre for Security Policy.

For years, maintaining market 
share was a major priority for 
Saudi Arabia. In 2014, when the 
price of oil plunged, the Saudis 
opted against an OPEC output cut 
to avoid surrendering its share of 
key markets.

Researchers seek guidelines for 
embryo-like entities created in labs

A group of prominent 
researchers is calling 
for changes to scientific-
research guidelines to 

address a range of new biological 
entities created in labs that may 
share similar characteristics to 
embryos.

These entities, created through 
a variety of techniques, have been 
studied at only the earliest stages 
of development. In some cases, 
scientists have taken cells from an 
embryo and manipulated them 
to generate another embryo-like 
entity. Other experiments involve 
reprogramming adult cells to 
grow into entities that mimic cer-
tain organs, like the human brain.

The entities aren’t intact em-
bryos. But scientists at Harvard 
University, the Rockefeller Uni-
versity and other institutions say 
they have been surprised by the 
remarkable ability of some cells 
to self-organize and develop in 
ways similar to an embryo, inde-
pendent of biological input from a 
mother. Some appear to develop 
what is known as the “primitive 
streak,” a band of cells in embryos 
believed to precede the initial 
steps of brain formation.

Current U.S. guidelines limit 
research on human embryos past 
14 days of development, or when 
the primitive streak appears. The 

so-called 14-day rule is endorsed 
by the National Institutes of 
Health. As tissue-engineering 
techniques enable the creation 
of different types of synthetic 
entities, some scientists—who 
are studying these organisms for 
clues to human development 
and the origins of diseases—are 
starting to consider whether 
the ethical guidelines should be 
expanded.

In a paper published Tuesday 
in the journal eLife, researchers 
in the lab of George Church at 
Harvard University seek broader 
guidelines to encompass char-
acteristics of engineered em-
bryo- and organ-like structures, 
which they refer to as “synthetic 
human entities with embryo-like 
features,” or SHEEFs.

The paper’s four authors re-
count how, in 2015, a scientist in 
the lab was working with adult 
reprogrammed cells, trying to 
grow them into brain “organoids.” 
Some of the entities developed 
patterns that made the research-
ers think they might be primitive 
streaks. Even though the cells 
weren’t embryos, the lab won-
dered if this was in an ethical gray 
zone, says John Aach, a member 
of the lab and an author of the 
eLife paper.

The researcher was unable to 
replicate what he saw and moved 
on to another project, but the 
ethical questions lingered, says 
Dr. Aach.

The scientists presented the 
case and discussed possible 
future ramifications with the 
university’s Embryonic Stem Cell 
Research Oversight Committee, 
figuring, says Dr. Aach, “We have 
not crossed any recognizable red 
lines. There’s still time to talk.”

AMY DOCKSER MARCUS

SARAH MCFARLANE, BENOIT FAUCON & SUMMER SAID

JACK NICAS

SUSAN CAREY IN CHICAGO & 
MARGHERITA STANCATI IN DUBAI

travel ban restricting many U.S.-
bound travelers from a handful 
of Muslim-majority countries 
that Washington has deemed a 
particular terrorism risk. That ef-
fort—currently facing legal chal-
lenges in U.S. courts and not yet 
implemented in its latest form—
has sown widespread uncertainty 
over travel generally to the U.S., 
especially from the Middle East.
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As skills shift for high-paying 
jobs, women see advantages

Latest medical-school trend: 
Wilderness Training

Men are losing ground 
in the labor market, 
and it’s not just the 
ones without college 

degrees. Even those with higher 
education are seeing their chances 
of holding a good job drop relative to 
women, according to new research.

Three economists found that 
the high-paying occupations of the 
past few decades—from doctors 
to software engineers to financial 
advisers—require increasing levels 
of interpersonal skills such as col-
laboration, empathy and manag-
ing others.

“That’s been favoring women 
in high-paying jobs,” said one of 
the study’s authors Henry Siu, a 
professor at the University of Brit-
ish Columbia.

Women’s advancement in 
those jobs accelerated from 1980 

Under the watchful 
eye of their instruc-
tor, a group of trainees 
raced to complete an 

assignment earlier this month: 
building two shelters out of logs, 
branches and leaves on the edge 
of a beech and maple forest.

They used brush to create 
makeshift beds and spent the 
night in the huts warmed only by 
a campfire started with flint and 
steel. Outside, it was 38 degrees 
and raining.

These weren’t fledgling park 
rangers, but medical students 
from the University of Penn-
sylvania’s Perelman School of 
Medicine, and they are part of an 
unusual trend. As the practice of 

to 2000. The trend slowed from 
2000 to 2014, but even during that 
period, college-educated women 
saw their job prospects essentially 
hold steady while male peers’ pros-
pects declined, according to Mr. Siu 
and his co-authors, Guido Cortes 
at the University of Manchester in 
England and Nir Jaimovich at the 
University of Southern California.

The economists have been pre-
senting their working paper, “The 
End of Men and Rise of Women in 
the High-Skilled Labor Market,” at 
economics conferences in recent 
months.

Men are still better-represented 
in so-called good jobs, which 
the authors define as paying in 
the top 25% of all occupations or 
requiring mostly cognitive skills 
like problem-solving and analysis. 
But their chances of being in such 
jobs have fallen over time while 
women’s chances are rising.

medicine becomes increasingly 
high-tech, some U.S. medical 
schools are taking a break from 
beeping machines and offering 
students more training in wilder-
ness medicine and basic first aid, 
to prepare them for disasters and 
mishaps in the outdoors.

The University of South 
Carolina in Greenville and the 
University of California, San 
Francisco’s branch in Fresno 
are among other institutions 
offering the training. They say 
they want to give students expe-
rience away from the structured 
environments of hospitals. There 
are at least 35 such courses and 
fellowships in the U.S., said Lori 
Weichenthal, an assistant dean 
of graduate medical education 
at UCSF Fresno.

LAUREN WEBER

PETER LOFTUS

Apple offers lower-priced iPad

The not-so-creepy reason more bosses are tracking employees

Social-media platforms such 
as Facebook and Twitter 
aren’t the only ones tracking 
how people connect and 

share with their peers. Employers 
are doing it too.

Companies including Boston 
Consulting Group, and Micro-
soft Corp. are mining employees’ 
emails, chat logs, and tracking face-
to-face interactions to get a better 
grasp on how information travels 
among employees.

The goal, managers said, is to 

cut down on time-consuming 
meetings, vague emails and use-
less training sessions. While some 
bosses already use apps to gauge 
productivity and employee perfor-
mance, management researchers 
say new technologies like sensor-
laden ID badges and programs 
that analyze online calendars offer 
a better measure of how efficiently 
teams communicate and how well 
they collaborate without overtax-
ing one another’s time.

In preparation for an office 
move, consulting firm BCG gave 
20% of its roughly 500 New York-

“Air” moniker.
Apple also said it would re-

lease its first iPhone with a red 
aluminum finish, the product of 
a 10-year partnership between 
Apple and (RED), the global AIDS 
nonprofit group. The company 
said it also is expanding storage 
in its smaller-size iPad Mini 4 and 
iPhone SE, though the devices’ 
prices won’t change.

The iPad announcement is the 
latest effort by the company to di-
versify prices as it faces increasing 
competition in the tablet and smart-
phone market. Apple last year intro-

duced the iPhone SE at a starting 
price of $399, about $250 cheaper 
than the lowest-priced iPhone 7. 
The company Tuesday also said it 
is doubling the starting capacity of 
its iPhone SE to 32 gigabytes.

The iPad has struggled over the 
past five years against competition 
from products such as Microsoft 
Corp.’s Surface, a tablet with laptop 
functionality, and bigger iPhones, 
which Apple debuted in 2014, said 
Patrick Moorhead, president of 
technology-research firm Moor 
Insights & Strategy. Also, many 
people hold on to iPads longer, 
he said, finding that their abil-
ity to stream videos or surf the 
web doesn’t become outdated as 
quickly as smartphones.

Over the years, Apple has made 
the iPad smaller, slimmer and 
more powerful, but the changes 
have failed to arrest 12-straight 
quarters of declines in shipments 
from a year earlier. Annual sales 
of the device have fallen 36% 
from their 2013 fiscal-year peak 
to $20.63 billion, reducing the 
device’s contribution to revenue 
to 10% from 19% over the period.

Apple has tried to overcome 
consumer reluctance to upgrade 
iPads by increasing the device’s 
functionality and broadening its 
appeal. The company in 2015 
introduced the iPad Pro, a more 
powerful device designed to ap-
peal to corporations.

Apple Chief Executive Tim Cook 
told shareholders last month the 
iPad will eventually supplant lap-
tops as the go-to device for many 
consumers. But the iPad Pro line—it 
starts at $599 plus $149 for a key-
board and $99 for a pencil —carries 
a higher price tag than some laptops.

based employees ID badges to 
wear last spring. The badges 
tracked the volunteers’ movement 
through the office and recorded 
whom they talked to—though not 
what they said—and how long they 
spent in conversation. BCG hoped 
to learn how the old office layout 
affected their interactions with 
colleagues and overall workload.

Ross Love, a managing part-
ner leading the project, said the 
tracking data collected from the 
badges showed many employees 
were spending too much time with 
bosses or direct reports, which lim-
ited the flow of information across 
teams. The six-week trial also 
revealed that people who stopped 
more often to chat with random 
colleagues spent, on average, five 
fewer hours in long meetings. Mr. 
Love suspected the time difference 
meant commingling workers were 
spreading news and updates more 
efficiently.

The findings informed the de-
sign of BCG’s new office. To boost 
employee interactions and cut 
down on formal meetings, the 
company added a town-square 
style lounge area serving free 
breakfast and lunch, where most 
people stop for coffee or snacks 
throughout the day.

A
pple Inc. on Tuesday 
unveiled a lower-priced 
iPad starting at $329, 
in a move to breathe 
new life into a once-hot 

product that has struggled with 
declining sales.

The new iPad, which Apple says 
has a brighter screen, amounts to 
a $70 price cut from a comparable 
32-gigabyte model, the $399 iPad 
Air 2, first introduced in 2014. With 
Tuesday’s announcement, Apple is 
no longer selling an iPad with the 

KELSEY GEE
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Gas

Debrief

L-R: Ademola Adegbile, Nigerian Investment Promotion Commission (NIPC); Dada Thomas, President Nigerian Gas Association (NGA); Yewande Sadiku, executive 
secretary/CEO, NIPC and Audrey Joe-Ezigbo, 2nd vice president NGA during a meeting between NGA and NIPC in Lagos recently.

When will the proposed 2017 
marginal field bid round happen?
FRANK UZUEGBUNAM 
& ISAAC ANYOGU

T
he federal govern-
ment through the 
minister of State for 
Petroleum Resources 
unveiled a number of 

plans for the petroleum indus-
try meet production targets of 
4 million barrels daily and 40 
billion oil reserves in order to 
raise revenue for the country 
and meet production targets of 
4 million barrels daily and 40 
billion oil reserves under the 
current fiscal year.

“We are going to be conduct-

winners who lacked technical 
and financial competence to 
put the blocks to use. Presiden-
tial or Ministerial discretion has 
always trumped due process, 
companies that were awarded 
blocks could not pay signature 
bonus and lack of comprehen-
sive data on blocks on offer 
have been major challenges.

With the first quarter of the 
year eclipsing and the govern-
ment yet to roll out its plans for 
the bid round, memories of the 
botched attempt by the last ad-
ministration to come to mind.

Diezani Alison-Madueke, 
then Minister of Petroleum Re-
sources, declared the bid round 

ing oil blocks allocation and 
marginal field awards to try 
and raise money for the gov-
ernment”, Kachikwu said in a 
video posted on his Facebook 
account early this year.

Previous oil licensing rounds 
have been dogged by lack of in-
tegrity in the process and to as-
suage this concern, Nigeria is in 
talks to outsource the process to 
an American firm a source with 
knowledge about the negotia-
tion tells BusinessDay in confi-
dence.

Nigeria’s previous oil licens-
ing rounds have suffered in-
tegrity deficit as blocks were 
awarded to predetermined 

open in Abuja, unveiling a three 
and a half-month of competi-
tive bidding process and pro-
gramme for the Department of 
Petroleum Resources (DPR) to 
undertake a road show to differ-
ent parts of the country about 
the program. But all that fizzled 
out.

The first bid round to be for-
mally organized by the FGN 
started in 2001, and concluded 
in 2003 with the award of 24 li-
censes to 31 indigenous com-
panies. About 30 percent of 
the fields reaching commercial 
production with threats by the 
government to revoke licenses 
for non-producing fields.

WEST AFRICA ENERGY
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OPEC weekly basket price
DAY PRICE

17/03/17 49.17

10/03/17 52.00

3/03/17 53.63

24/02/17 53.68

17/02/17 53.23

Exploration options 
raises hope to plug 
gas supply deficit 
across West Africa
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‘Sub-Saharan African 
Oil and Gas Summit 
is first African 
platform on home 
soil’
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Oil market indicate bleak 
prospects for fresh OPEC supply 

T
here are genu-
ine concerns 
that OPEC’s 
supply cap 
deal which is 

due for review in June 
this year, may not elicit 
the same enthusiasm as it 
did last year, as shale pro-
ducers’ broach markets 
under-supplied.

According to data from 
US department of energy, 
the country’s oil inven-
tories last month rose by 
8.21 million barrels to 
528.4 million barrels, the 
highest since records of 
oil inventories started to 
be kept 35 years ago. This 
is due to the activities of 
shale producers who are 
pumping oil as if it were 
going out of fashion. 

Last week, Baker 
Hughes rig count data 
shows the US domestic 
oil and gas rig count up by 
21 rigs bringing the total 
to 789 active oil and gas 
rigs which is a 313-rig in-
crease over last year.

Last year, OPEC and 
some non-OPEC produc-
ers agreed to cut 1.8mil-
lion barrels per day of 
supply, a ploy to re-bal-
ance an oil market that 
seemed sated with oil. If 

China Petroleum 
and Chemical 
Corp, or Sinopec 
is nearing a deal 

to buy Chevron’s South 
African oil assets for up to 
$1 billion to secure its first 
major refinery on the con-
tinent.

The Asia’s largest oil re-
finer, was the last bidder 
remaining, and close to a 
deal with Chevron after 
an auction that spanned 

Saudi Arabian state 
oil company, Ar-
amco, will resume 
oil product ship-

ments to Egypt some six 
months after halting them 
suddenly, the Egyptian 
Petroleum Ministry said, 
signalling a potential thaw 
in relations after months of 
tension.

The ministry said in 
a statement that it was 
working with Aramco on a 
timetable for the resump-
tion of shipments and that 
the reasons behind the Oc-
tober cut-off were purely 
commercial.

“It was agreed that the 
Saudi Arabian side would 
resume Aramco’s ship-
ping of oil products as per 
the commercial contract 
signed between the Egyp-
tian General Petroleum 
Corporation and Aramco,” 
the statement said.

Saudi Arabia agreed in 

they factored the shale 
oil producers as a threat, 
they probably had mod-
est expectations of their 
irritant value.

“What OPEC has 
shown is that it clearly 
cannot stomach $40 to 
$50 oil, whereas the US 
producers over the past 
two years have gotten 
more and more efficient,” 
Kate Richard, CEO of 
energy investment firm 
Warwick Energy told 
CNBC Africa.

Richard added, “We 
have (shale producers) re-
tooled our cost structure. 
We have become cheaper. 
We have become more ef-
ficient, and we can now 
make really good money 
in the core plays in the US 
at $40 to $50 oil.”

The biggest threat 
OPEC faces, is that shale 
producers are now drift-
ing into some Asian mar-
kets OPEC once thought 
it had exclusive preserve 
forcing members like 
Saudi Arabia to begin to 
second guess the deal.

Responding to ques-
tions about sustaining the 
deal, Khalid al-Falih, Sau-
di Arabia’s oil minister did 
not sound too confident.

“We will sustain it if 
stockpiles are still above 

more than a year for its 
refinery, retails business 
and storage terminals.

The South Africa gov-
ernment’s desire to keep 
the refinery operating 
has nevertheless proven 
to be a major stumbling 
point for buyers who 
would prefer to convert 
the site into a more prof-
itable storage terminal, 
sources said.

Sinopec is in discus-
sions with the govern-
ment on ways to keep the 
110,000 barrels per day 
refinery in Cape Town 
running, but talks could 
still fail, sources said.

Chinese oil compa-
nies and merchant trad-
ers have become more 
visible in chasing refin-
ery assets that come on 
the market as oil majors 
reshape asset portfolios.

April last year to pro-
vide Egypt with 700,000 
tonnes of refined oil 
products a month for 
five years, but the car-
goes stopped arriving in 
early October. Aramco 
did not provide official 
reasons for the halt.

Though officials from 
both sides have denied 
the existence of ten-
sions or disagreements 
between the North Afri-
can nation and the Arab 
world’s most populous 
and richest state, the 
two countries have been 
at odds on a number of 
political issues.

the five-year average, if 
the markets are still not 
confident in the outlook, 
if we don’t see companies 
and investors feel good 
about the health of the 
global oil industry,” he 
said.

OPEC will meet on 
May 25 to decide whether 
to continue its production 
cuts, aimed at ending a 
slump that battered the 
economies of energy ex-
porters around the world.

While the deal has re-
corded success, yet it has 
not been total compli-
ance as non-OPEC pro-
ducers have fallen short 

of cutting 558,000 barrels 
a day, a level they agreed 
to in December. Russia, 
the largest contributor, 
delivered about a third 
of its cuts in the first two 
months of the deal.

The cartel produced a 
combined 31.96 million 
barrels a day last month, 
compared with 32.1 mil-
lion barrels a day in Janu-
ary, according to its latest 
oil market report.

Figures for this month 
are set to be higher as Ni-
geria and Libya ramp up 
production and Iran and 
Iraq also record improved 
production figures.

Saudi Arabia who has 
been doing the heavy lift-
ing by providing the lion’s 
share of the 1.2 million 
barrels a day the OPEC 
members’ cuts, raised 
production above 10 mil-
lion barrels a day in Feb-
ruary.

As OPEC members 
and non-members meet 
on March 26 in Kuwait in 
a ministerial meeting to 
review compliance with 
the output agreement 
and discuss whether they 
would extend the cuts be-
yond June, shale produc-
ers will be watching with 
bated breath to see what 
becomes of the deal.

Brief
South Africa:
Sinopec nears deal to buy 
Chevron’s South African assets 

Egypt: 
Saudi Aramco to resume oil 
product shipments to Egypt 

Snapshot

Current barrels 
of US crude oil 
inventory - the 
highest since 35 

years ago

528.4m 
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Exploration 
options raises 
hope to plug gas 
supply deficit 
across West Africa

N
igeria, Ghana, 
Cote d’Ivoire 
are some of 
the coun-
tries across 

the West Africa region 
with boundless potentials 
when it comes to the ex-
ploring natural resources 
especially natural gas.

Reports indicate that 
in a country like Cote 
d’Ivoire, there is potential 
for significant gas finds. 
However, much of the ter-
ritory is unexplored and 
recent finds have not yet 
been appraised for com-
merciality.

It is also believed that 
increasing domestic pro-
duction over the short-

which looks unlikely, giv-
en the current economic 
volatility in the upstream 
industry.

Côte d’Ivoire is esti-
mated to have about 28.3 
billion cubic meters of 
natural gas according to 
a research carried out by 
African Energy, adding 
that this leaves a substan-
tial portion of natural gas 
yet to be exploited, new 
investments in exploration 
and drilling are necessary 
to uncover the commercial 
viability of deposits and 
prevent the decline of pro-
duction.

“Uncertainties sur-
rounding the future vol-
umes of domestic gas 
supplies have opened up 
opportunities for LNG 
import schemes to plug 

new gas-fired power gen-
eration and gas-hungry 
mines, the deficit could ex-
ceed 1,000mcf/d by 2020, 
equating to LNG demand 
of over 6.8m t/yr,” the re-
search indicated.

Already there are skep-
ticism that unless new gas 
supplies can be sourced, 
either from significant do-
mestic finds or LNG im-
ports, a limited number of 
gas-to-power projects are 
expected in the coming 
years: the 330MW Grand 
Bassam OCGT which is 
to be run off gas supplied 
from the Gazelle field (al-
though final investment 
decisions on the plant, gas 
field, and gas processing 
terminal are still await-

plant appears stalled until 
gas supplied can be se-
cured.

Statistics indicate that 
Nigeria remains very 
strong in terms of gas pro-
duction as production has 
not drop by any significant 
margin since the global 
crude oil price drop start-
ed.

Recent figures show 
that Nigeria currently pro-
duces 7 billion scf per day. 
43 percent of production is 
either re-injected or flared 
without any commercial 
benefit, another 43 per-
cent is exported via NLNG, 
WAGP.

Nigeria is endowed 
with abundant gas re-
sources and the sector 
holds huge potentials for 
unprecedented growth, in-
dustry close watchers have 
opined.

They however observe 
that the existing legal and 
regulatory framework 
should provide robust 
technical and commer-
cial framework for gas to 
achieve the desired com-
mercial potential.

“The solution to this 
is simple and not in any 
way complicated, a local 
gas market without gov-
ernment interference in 
pricing will definitely be 
attractive to investors” an-
alyst said. 

Analysts further main-
tain that as an enabler, the 
gas sector framework will 
entrench transparency, 
efficiency, fairness and 
non-discriminatory access 
to gas transportation net-
works.

Government had rea-
soned that successful 
transportation of gas for 
power generation and 
other domestic use re-
quired rules setting forth 
the quantity and quality 
of gas, which international 
oil companies would input 
into the pipeline as well 
the quantity and quality of 
gas to be utilised by users, 
including power plants.

It is the views of indus-
try experts that discovery 
of new gas which would 
be backed up by invest-
ment would result in the 
plugging of a supply gap 
noticed in both Nigeria 
and her neigbouring West 
Africa countries.

Snapshot

Estimated 
unexplored natural 

gas potential of 
Cote d’Ivoire

28.3Bcm
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Zohr, an offshore 
natural gas field 
located in the 
Egyptian sector of 

the Mediterranean Sea, 
will start gas production in 
December, according to an 
investor presentation held 
in Milan by Eni.

The Zohr discovery, 
which was made in August 
2015, is believed to hold 5.5 
billion barrels of oil equiv-
alent, according to Eni’s 
website. A December pro-
duction commencement 
date would mark a 2.3 year 
timespan from discovery 
to output start-up.

A number of other proj-
ects are also expected to 
come online over the next 
two years, including the 
OCTP Oil development 
in Ghana, the West hub 
(Ochigufu) development 
in Angola and the Jangkrik 
development in Indonesia.

Claudio Descalzi, Eni 

Total is seeking a 50 
percent stake in 
a $4 billion proj-
ect in Iran’s giant 

South Pars gas field, the 
French energy firm said in 
a regulatory filing detailing 
talks held with Iranian of-
ficials on several projects 
in 2016.

Total signed a prelimi-
nary deal for the South Pars 
project last year, becoming 
the first Western oil major 
to sign an energy agree-
ment after the European 

Union and the United 
States eased sanctions 
as part of a pact to curb 
Iran’s nuclear ambitions.

In a filing to the US 
Securities and Exchange 
Commission, Total said 
the South Pars 11 project 
would require invest-
ment of about $4 billion, 
with the French firm 
financing 50.1 percent 
with equity contribu-
tions and payments in 
non-US currency.

If finalised, Total 
would operate the proj-
ect with a 50.1 percent 
stake, China’s CNPC 
would own 30 percent 
through one of its sub-
sidiaries and Iran’s Pet-
ropars would have 19.9 
percent.

South Pars is part of a 
Gulf reservoir that is one 
of the biggest gas fields in 
the world but its devel-
opment has been hob-
bled by years of Western 
sanctions imposed over 
what the West said was 
Tehran’s bid for nuclear 
weapons, a charge Iran 
denies.

Brief
Egypt:
Zohr to start gas production this year

Iran:
Total seeks stake 
in $4bn Iranian 
gas field project

CEO was positive about 
the group’s performance 
in the presentation, 
which revealed that the 
Italian energy firm was 
emerging into a ‘fitter 
company’.

In the presentation, 
Eni highlighted that it 
would be reducing its 
capital expenditure to 
31.6 billion euros in the 
2017-2020 period, mark-
ing an 8 percent cut from 
its previous 2016-2019 
plan. 

ing, and expected in Q1 
15) and Petroci and Con-
tourGlobal’s Abatta CCGT 

Cote d’Ivoire’s gas deficit. 
Under a high gas demand 
scenario, which includes 

to-medium term would 
require high capital in-
vestment from explorers, 
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Reviewing the Draft National 
Petroleum Fiscal Policy

T
he draft National Pe-
troleum Fiscal Policy 
(“the Fiscal Policy”) 
dated 20th Septem-
ber, 2016 and issued 

recently by the Ministry of Pe-
troleum Resources forms part 
of the Nigerian Government’s 
on-going attempt to overhaul 
the legal, fiscal and regulatory 
framework of the Nigerian oil 
and gas industry (“Industry”). 

Specifically, the Fiscal Policy 
is concerned with the develop-
ment of a more consolidated 
Industry fiscal framework 
which also delineates clearly, 
the fiscal rules and principles 
that should be applicable to the 
various sub-sectors of the In-
dustry. 

Generally, it is based on the 
fiscal provisions contained in 
the various versions of the Pe-
troleum Industry Bill that went 
through several stages of re-
view and deliberations and has 
now been split into four bills 
namely: the Fiscal Regime Bill; 
the Upstream and Midstream 
Administration Bill; the Petro-
leum Revenue Bill; and the Pe-
troleum Industry Governance 
Bill (which is the only one   cur-
rently   in   circulation).  

With   its   scope covering   
exploration,   exploitation,   pro-
duction, processing, transpor-
tation, distribution and market-
ing of petroleum (i.e. upstream, 
midstream and downstream 
petroleum operations), the Fis-
cal Policy defines ‘Petroleum’ 
to cover all petroleum related 
products, including crude oil, 
natural gas, LPG and various 
gas liquids and condensates. 
The objectives it sets out to 
achieve include:

Reducing Government take 
in onshore and shallow areas 
(where the burden is too high 
and is impeding  development  
of  smaller  new  fields  –  partic-
ularly  for  small   companies),  
while increasing the govern-

ment take in deep water, in con-
sonance with both Section 16 of 
the Deep Offshore and Inland 
Basin Production Sharing Con-
tracts Act (“DIPSA”)1 and with 
current global trends;

•  Reducing Government 
take through taxes and increas-
ing its take through royalties;

• Limiting Government 
participation to post explora-
tion and reducing its risk of ex-
penditure on dry wells;

• Improving   public   
revenue   collection   through   a   
governance   framework   and   
information management   sys-
tem   and   aligning   the   taxa-
tion   and   collection   system   
with   international standards;

• Eliminating Petroleum 
Profits Tax (“PPT”), introduc-
ing Nigerian Hydrocarbon Tax 
(“NHT”) and subjecting all up-
stream operators to both NHT 
and Company Income Tax 
(“CIT”), with neither being de-
ductible for assessing the other; 
and

• Reducing the list of 
deductible items in assessing 
NHT2 and eliminating Tax Off-
sets and Investment Tax Allow-
ances in the Upstream sector 
of the Industry. In this regard, 
the Fiscal Policy proposes the 
removal of: (a) deductibility of 
acquisition costs under quali-
fying capital expenditure;   and 

(b)   gas   flare penalties from   
qualifying deductions permit-
ted under the Petroleum Profit 
Tax Act.

Laudably, the Fiscal Policy 
gives consideration to matters 
not dealt with under the cur-
rent fiscal framework such as 
the Government’s ability to 
benefit from windfall profits 
accruing as a result of increase 
in oil prices, and incentives for 
mid-stream projects including 
crude oil, product transporta-
tion   systems   and refineries,   
LPG   projects   and LPG   in-
frastructure.   For   instance,   it 
proposes   that   existing   depth-
based   royalties   be   replaced   
with   production   volume-

based   and price-based royal-
ties which would place the Gov-
ernment in a more beneficial 
position in terms of the revenue 
that would accrue to it where oil 
prices rise. 

Also, by proposing that Sec-
tion 39 of the Companies In-
come Tax Act (which contains 
incentives for the gas industry) 

be amended to include mid-
stream projects such as crude 
oil and product transportation 
systems and refineries, LPG 
projects and LPG infrastruc-
ture, the Fiscal Policy seeks 
to make gas economically vi-
able to exploit as a standalone   
product (separate   from   oil).  

The intention of the Fiscal 
Policy with respect to exploita-
tion   of   gas   is that   gas   proj-
ects would   be   developed 
based on their own econom-
ics and will not be dependent 
on or consolidated against oil 
income. Upstream, gas, down-
stream and midstream projects 
will, therefore, no longer be al-
lowed to lean on each other or 

ADEPETUN CAXTON-MARTINS AGBOR & SEGUN (ACAS-LAW)
E-mail: acas@acas-law.com; www.acas-law.com 

be tax deductible for each other; 
instead they would be account-
ed for separately even where 
such projects are carried out by 
the same operator on the same 
field.

Without prejudice to the 
above, it would appear that the 
Fiscal Policy overlooked cer-
tain other aspects of operations 

within the Industry. Firstly, it 
seems to give little thought to 
marginal field operations as it 
does not contain any specific 
provisions or incentives in re-
spect of the same.

While the Fiscal Policy pro-
poses incentives to encourage 
the development of small fields, 
it does not define what areas 
will be considered as “small 
fields”. This uncertainty should 
be resolved either by clarifying 
whether the term “small fields” 
is used in the Fiscal Policy in 
reference to marginal fields and 
marginal fields alone, or by pro-
viding a conclusive definition of 
the term “small fields”.

Secondly, the Fiscal Policy 

government&policies
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Reviewing the Draft National ...
proposes a shift from the 0% roy-
alty rates currently applicable to 
gas development and utilisation 
projects to rates ranging from 
5% to 20%. In doing so, it would 
seem that the Fiscal Policy does 
not take into consideration the 
need to promote gas develop-
ment and    utilization projects in 
the Industry despite the current 
dearth of adequate gas process-
ing, storage and transportation 
infrastructure. The proposed 
fiscal regime for gas may, there-
fore, have the effect of reducing 
the incentives for gas production 
whilst increasing the tax expo-
sure of gas companies. 

Overall, this may prove to be 
both a disincentive and a step 
backwards for the gas sub-sector 
of the Industry. Furthermore, 
the proposed increase in capital 
gains tax from 10% to 30% would 
significantly change the land-
scape for asset divestment in the 
Industry and may indeed turn 
out to be. 

On a separate note, and in 
relation to the potential impact 
of the Fiscal Policy on the op-
erations of companies within the 
Industry, even though the Fiscal 
Policy seeks to encourage reduc-
tion in the   costs   of   production   
in   Nigeria,   companies   which   
make   commercial   discoveries   
may eventually encounter a re-
gime that is more intent on tak-
ing a bigger slice of oil proceeds 
through volume and value based 
royalties particularly in deep wa-
ter areas. 

Whilst this may serve the pur-
pose of   increasing government 
revenue,   it   also   presents   the   
possibility   of   constituting   a 
potentially inhospitable fiscal 
regime for companies operating 
in the Industry. In view of this, 
more discussions among stake-
holders may be required for the 
purpose of determining whether 
a more even-handed and mu-
tually satisfactory commercial 
environment can be created 
through the Fiscal Policy.

From a foreign investment 
standpoint, the Fiscal Policy can 
be seen as a step by the Gov-
ernment in the right direction 
because it recognizes the need 
to establish the country as an 
attractive investment destina-
tion in what has become a more 
competitive global market; it 
also takes into account what may 
be considered international best 
practices. 

However, it is arguable wheth-

er the Fiscal Policy provides suf-
ficient incentive to induce the 
much-needed Foreign Direct 
Investment (FDI) into the Indus-
try. The considerable impact of 
low oil prices and diminishing 
FDI on the Industry may require 
a fiscal policy with a structure 
that places more emphasis on at-
tracting local and foreign invest-
ment than on increasing Gov-
ernment take. 

Invariably, a   fiscal policy 
that effectively increases FDI, 
which in turn triggers a boost 
in production will lead to more 
revenue for the Government 
through volume based royalties. 
Therefore, in assessing the effi-
cacy of the Fiscal Policy, primary 
consideration should be given to 
how well it is able to cater to the 
interests of all stakeholders in 
the Industry if implemented. It 
then becomes important for par-
ticipants in the Industry who are 
well-placed to analyze the po-
tential impact of the Fiscal Pol-
icy on the overall output of the 
Industry to do so  and – where 
necessary – engage the Govern-
ment in discussions   aimed   at   
ensuring   that   the   Fiscal   Policy   
is   positioned   to   achieve   only   
the   best possible outcomes for 
all Industry stakeholders.

In terms of its enforceabil-
ity, to the extent that the Fiscal 
Policy proposes changes to fis-
cal terms which are set out in 
legislation, the implementation 
of such changes will require the 
amendment of correspond-
ing legislation. In this regard, 
changes to terms contained in 
the PA, the PPTA, the CITA or 
the DIBPSA (including tax and 
incentive provisions and royal-
ties applicable in the deep off-
shore region) will require the 
applicable provisions in the 
respective laws to be amended 
through an act of the National 
Assembly, while changes to 
terms contained in the Petro-
leum (Drilling and Produc-
tions) Regulations – includ-
ing non-deep offshore royalty 
terms – may be amended by a 
regulation issued by the Minis-
ter of Petroleum Resources.  

Clearly, the Fiscal Policy takes 
this into consideration as it con-
templates a Petroleum (Fiscal Re-
form) Bill aimed at reforming the 
fiscal regulatory framework of the 
Industry. Successfully enacting 
this bill into law will therefore give 
any changes contemplated by it 
binding effect.

References:
  1.  Section 16 of the DIBPSA allows for periodic review of the DIBPSA to ensure that if the price of crude  

 oil at any time exceeds $20 per barrel, real terms, the share of the government of the Federation in the  
 additional revenue shall be adjusted under the production sharing contracts to such extent that the  
 production sharing contracts shall be economically beneficial to the government of the Federation.

2.  For instance, it advocates non-consolidation / non-recovery of gas costs from oil income. Effectively,  
 Sections 11 and 12 of the Petroleum Profits Tax Act (as amended), which allow incentives for utiliza 
 tion of associated gas, will be abrogated.

3.  Section 21(2), PPTA.
4.  Section 21(1), PPTA.
5.  Section 3(1) Deep Offshore and Inland Basin Production Sharing Contracts Act.
6 . Profits from production of gas is taxed under CITA.
7 . Paragraphs 61 and 62, Petroleum (Drilling and Production) Regulations as amended.
8 . Production (Drilling and Production) (Amendment) Regulations 2006.
9 . Section 5, DIBPSA.
10. Paragraph 2, Marginal Fields Operations (Fiscal Regime) Regulations 2005
11.  Not to exceed 10% for Natural Gas.

The changes proposed to the tax and royalty regime 
of the Industry are outlined in the tables below.
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‘Sub-Saharan African Oil and Gas Summit 
is first African platform on home soil’

How has the journey 
been so far with the Sub-
Saharan African Oil and 
Gas Summit?

S
ub-Saharan Af-
rican Oil and 
Gas Summit has 
recorded some 
level of success 

while contending with 
few challenges. The first 
two editions, which held 
in Ghana in 2015 and 
2016 respectively, have 
gone very modestly well. 
It has been very impact-
ful on our businesses, 
and commercial relation-
ships have been built be-
tween investors in Nigeria 
and Uganda, including 
some professional friends 
across the industry. The 
challenges relate to the 
fact that the event is an 
upcoming platform. 

The Sub-Saharan Afri-
can Oil and Gas Summit 
brand is relatively new. 
This accounts for the 
challenge with attracting 
the companies that can 
provide support that we 
require. We are nonethe-
less confident that the 
platform has come to stay 
and we will continue to 
sustain it. 

The 2017 edition which 
is the 3rd in the series will 
be held in Nigeria. Nigeria 
is the biggest oil produc-
ing country in West Africa 
and one of the biggest in 
Africa. The chicken has 
come home to roost and 
we will get bigger if we get 
wider and better support 
from Nigeria oil and gas 
sector. 

So what makes this 
conference unique? 

This is the first plat-
form for the Sub- Saharan 
African oil and gas com-
munity to meet on the 

home soil. There are quite 
a few other ones that cut 
across nations that are 
organized but they are 
largely held outside of Af-
rica, either in Europe or 
United States of America 
(USA) but this platform 
is uniquely African. It has 
been put together by Af-
ricans, our resource per-
sons are Africans, and we 
are no less intelligent than 
our counterpart from oth-
er continent.  

An African petroleum 
engineer or investor or 
finance person or com-
munity engagement per-
son is not less intelligent 
than his colleague from 
Huston Texas for exam-
ple. Disappointingly, we 
hardly meet by ourselves 
to have a clearing out and 
discuss unique opportu-
nities in the sub-region. 

The level of participa-
tion that we get is another 
unique attribute. In the 
first two editions, virtu-
ally every participant at 
some point in the three 
day meeting had the op-
portunity to hold the 
microphone and had a 
voice; it is done so differ-
ently from where we go in 
our thousands and we are 
just part of the statistics. 
We just go there to listen 
to others discuss the chal-
lenges of their industries. 
They never discuss what 
is peculiar to a business-
man or to a petroleum 
engineer in Lagos or in 
Yenegoa or in Kampala 
or in Addis-Ababa. We 
have our peculiar issues 
that we relate to; culture, 
technological challenges 
etc. This is what we have 
established this platform 
to address.  

What is the confer-

ence theme other issues 
that will be discusses at 
this year’s Conference?

The theme for this year 
is; “Oil and gas business in 
Sub-Sahara Africa - Pros-
pects and sustainability”. 
This year’s conference will 
particularly address ‘’sus-
tainability’’ because of the 
challenging times we had 
in the industry across the 
globe. The problems of 
dwindling price of crude 
oil,  the issues relating to  
license to operate in our 
various communities, 
either in Niger-Delta in 
Nigeria or Shebab in East 
Africa, where these issues 
that affect us and has led 
investors’ apathy will be 
discussed. Sustainability 
of all the prospects is the 
focus of this year’s sum-
mit. We will examine the 
opportunities in Nigeria, 
Ghana and East Africa, 
with Tanzania and Kenya 
in focus.

What is the reason for 
moving the conference 
from Ghana to Nigeria?

The objective of the 
conference in terms of lo-
cation is to keep it on Afri-

can soil and to take it from 
one African country to 
another as well as spread 
the message and make 
Africans come onboard 
the platform.  So we knew 
that we will eventually 
have to come to Nigeria 
but because the idea was 
birthed and planted by 
Nigerians, we thought we 
should send the right sig-
nal to our brothers across 
the continent by not start-
ing in Nigeria.  So they can 
see that it is “our” collec-
tive platform and that was 
why we held the first two 
editions in Ghana. Now, 
we are in Nigeria and I 
think we will be here till 
next year after which we 
will go to East Africa.  

What is your assess-
ment of Nigeria’s oil and 
gas sector in the past de-
cade?

It is a very resilient 
one; it is quite promis-
ing notwithstanding the 
challenges. In the last 10 
years, the oil and gas busi-
ness in Nigeria has grown 
metaphorically. 10 years 
ago there were a few in-
digenous oil companies 

Dapo Ayoola, Chief Executive Officer of the Sub-Saharan African Oil and Gas Conference and 
Exhibition in an interview with Frank Uzuegbunam, spoke on the prospects, opportunities 
and sustainability of oil and gas business in Sub Sahara Africa. Excerpts:

finance    people     appointments

operating. Today, we have 
quite a good number of 
them. The international 
oil companies are divest-
ing from one asset and 
putting more into anoth-
er asset. So if you look at 
that, what used to be un-
profitable fields which we 
now call marginal fields 
are now being taken over 
by indigenous players 
and those fields that were 
thought not to be profit-
able are now profitable. 

Beyond the marginal 
field what other oppor-
tunities do you see in the 
oil and gas sector?

First, I see one box that 
we are not opening in Ni-
geria and this in our in-
tellectual capacity that is 
our know-how in the in-
dustry. From the decades 
of Nigeria and Nigerians’ 
involvement in the indus-
try, we have a reservoir of 
knowledge that we should 
begin to export to other 
parts of the world.

Apart from marginal 
field, we are not doing well 
in infrastructure, support 
services and shipping. We 
are still relying on foreign 
firms to take our crude to 
other parts of Africa and 
to the west. Again this is 
a huge investment oppor-
tunity. Somebody called 
my attention to the issue 
of insurance. Insurance 
companies need to come 
into the industry and play 
more active roles. Oil and 
gas is a capital intensive 
project. We still do not 
have enough local fi-
nance going there which 
means most projects are 
financed by hedge funds 
based in the West so the 
profit goes out. Whereas 
our banks are doing what 
they can, a lot more finan-

cial experts need to come 
into the industry (Up-
stream). 

In the downstream, 
there are quite a lot of op-
portunities such as mod-
ular refineries. We can 
even go into power gen-
eration, petrochemicals, 
and fertilizers. 

Are there issues in the 
industry that are giving 
you concerns?

Yes! Definitely there 
are. First regulation is 
not negotiable. Take the 
issue of the Petroleum 
Industry Bill (PIB) as an 
example. I always say it is 
time we had a Petroleum 
Industry Act (PIA) and 
no longer a Petroleum 
Industry Bill (PIB). Once 
the Bill becomes an Act of 
the parliament, it would 
send a signal of stabil-
ity. The other day I read 
that the Group Managing 
Director of the NNPC is 
concerned that the Bill is 
taking longer than neces-
sary. I share that vision 
with Dr. Baru. I believe we 
should put in place an Act 
of parliament so that this 
restructuring, deregula-
tion can be settled once 
and for all. 

The issue of the Niger 
Delta is being addressed 
now. The current govern-
ment is doing very well in 
that regard. I believe they 
need to translate that into 
action plan and walk the 
talk. Collectively I would 
like to say the issue of na-
tional reputation manage-
ment gives me concern. If 
the perception about the 
country is positive, then 
that would affect attitude, 
it would affect the way 
we are treated, it would 
determine who comes in 
here to do business. 
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Oil prices steady but 
outlook more bearish

O
il prices 
were largely 
steady last 
week, fin-
ishing with 

modest gains, but specu-
lators sharply cut long 
positions on concerns 
that an OPEC production 
cut was failing to reduce 
a global supply overhang.

Crude traded in a nar-
row band with Brent and 
West Texas Intermediate 
bouncing in a $2.50 range 
as investors weighed the 
impact of the first oil cut 
from the Organization of 
the Petroleum Exporting 
Countries in eight years 
against rising US shale oil 
output and high invento-
ries.

Brent crude settled up 
2 cents to $51.76 a barrel 
while US light crude end-
ed up 3 cents to $48.78 a 
barrel. Both benchmarks 
gained 0.8 percent for the 

India’s oil imports 
from Iran rose nearly 
17 percent in Febru-
ary from a month 

earlier as refiners received 
less crude from key OPEC 
producers Saudi Arabia 
and Iraq after an OPEC 
deal to cut output, ship-

WEST AFRICA ENERGYmarketinsight

week.
However, oil has not 

been able to reclaim 
the range that prevailed 
through most of 2017 be-
fore last week’s rout. In-
stead of rebounding to 
$53 a barrel, US crude has 
remained stuck around 
$49. Analysts anticipate 

ping data showed.
The jump meant Iran 

replaced regional rival 
Iraq as India’s second-
biggest oil supplier - a role 
Tehran used to occupy 
before Western sanctions 
were imposed against it 
over the country’s disput-

that regaining the old lev-
els may be difficult with-
out significant drawdown 
in inventories.

Futures positioning 
showed that last week’s 
rout pushed many specu-
lators to bail out of long 
positions. The potential 
for increased US produc-

tion continues to build, as 
Baker Hughes weekly rig 
count data showed an in-
crease of 14 drilling rigs in 
the United States.

The market failed to re-
bound after Saudi Arabia 
Minister Khalid al-Falih 
said the cuts by the OPEC 
and non-OPEC produc-
ers could be extended be-
yond June if oil stockpiles 
stayed above long-term 
averages.

Saudi Arabia has cut 
output by more than its 
share under the Novem-
ber 2016 deal.

OPEC and non-OPEC 
members agreed last year 
to cut output by a com-
bined 1.8 million barrels 
per day (bpd) in the first 
half of 2017. But OPEC’s 
monthly report showed 
global oil stocks rose in 
January to 278 million 
barrels above the five-year 
average.

OPEC Flakes

OPEC and its al-
lies may pro-
long produc-
tion cuts after 

they expire in June if the 
world’s crude inventories 
remain excessive, Saudi 
Arabia’s Energy Minister 
said.

The curbs will be sus-
tained if stockpiles are 
“still above the five-year 
average, if the markets 
are still not confident in 
the outlook, if we don’t 
see companies and in-
vestors feel good about 
the health of the global oil 
industry,” Khalid Al-Falih 
said. “We want to signal 
to them that we’re go-
ing to do what it takes to 
bring the industry back to 
a healthy situation.”

The Organization of 
Petroleum Exporting 
Countries will meet on 
May 25 to decide whether 
to continue its produc-
tion cuts, aimed at end-

Global oil inven-
tories rose for 
the first time in 
January as the 

market grappled with a 
swell in production last 
year, but if OPEC main-
tains its output cuts, de-
mand should overtake 
supply in the first half of 
this year, the Internation-
al Energy Agency said.

OPEC also flagged ris-
ing inventory levels, but 
raised its estimates for 
production outside the 
group and did not see 
a rebalancing between 
supply and demand un-
til the second half of this 
year.

The IEA said crude 
stocks in the world’s rich-
est nations rose in Janu-
ary for the first time since 
July by 48 million barrels 
to 3.03 billion barrels, 
more than 300 million 
barrels above the five-
year average.

The increase is the 

ing a slump that bat-
tered the economies of 
energy exporters around 
the world. The strategy is 
moving global markets 
in the “right direction” 
and fundamentals have 
improved considerably, 
Al-Falih said.

So far, Saudi Ara-
bia has shouldered the 
bulk of OPEC cuts, trim-
ming February output to 
10.011 million barrels a 
day, which is below the 
ceiling imposed by the 
agreement. OPEC output 
in February was 1.39 mil-
lion barrels a day lower 
than its reference level.

product of “relentless” 
supply growth in the lat-
ter stages of last year, 
particularly from OPEC 
countries that pumped 
at record levels, and from 
the US shale oil basin, 
where drilling activity be-
gan picking up 10 months 
ago.

Compliance by OPEC 
with its agreed output cut 
of 1.2 million barrels per 
day in the first half of this 
year was 91 percent in 
February and, if the group 
maintains its supply limit 
to June, the market could 
show an implied deficit of 
500,000 bpd, the IEA said.

Saudi says oil-supply cuts may 
be extended if necessary

IEA: Oil market could tilt into 
deficit if OPEC sticks to cutsIran is India’s No. 2 oil supplier, Nigeria No. 4

ed nuclear programme.
Meanwhile, Nigerian 

oil supplies in February 
stood at 527,400 bpd, the 
data showed, a jump of 94 
percent from the previous 
month. That meant the 
African nation emerged 
as the fourth-biggest oil 

supplier to India, displac-
ing Venezuela.

The latter, witnessing a 
decline in production, is 
cutting supplies to India 
as it is fulfilling obliga-
tions under oil for loan 
deals with China and Rus-
sia.

In the first two months 
of 2017, India’s oil im-
ports from Iran averaged 
598,400 bpd compared to 
about 192,500 bpd a year 
ago, the data showed.

Indian refiners in-
cluding Reliance Indus-
tries Ltd, operator of the 
world’s biggest refinery 
complex at Jamnagar, 
have returned as buyers 
of Iranian oil after hav-
ing stopped imports from 
Iran during the sanctions 
period.

India’s February oil 
imports from Saudi Ara-
bia and Iraq were nearly a 
third lower than the same 
month a year ago.



Uncertainty still pervades Nigeria’s oil, gas industry

T
he snail pace of 
reforms in Nige-
ria’s oil and gas 
industry could 
further the iner-

tia that pervaded the sector 
over the past decade. 

“Regulation is not ne-
gotiable. Take the issue of 
the Petroleum Industry 
Bill (PIB) as an example. It 
is time we had a Petroleum 
Industry Act (PIA) and no 
longer a Petroleum Indus-
try Bill (PIB). Once the 
Bill becomes an Act of the 
parliament, it would send 
a signal of stability”, Dapo 
Ayoola, Chief Executive 
Officer of the Sub-Saharan 
African Oil and Gas Confer-
ence and Exhibition said in 
an exclusive interview with 
Businessday. 

While it is understood 
that government has put 
forward the draft National 
Petroleum Fiscal Policy 
which is aimed at resolving 
some of these uncertain-
ties, there are signs it is still 
a long shot. Reviewing the 
draft National Petroleum 
Fiscal Policy for West Africa 
Energy, ACAS-Law firm 
pointed areas that need to 
be resolved.  

“While the Fiscal Policy 
proposes incentives to en-
courage the development 
of small fields, it does not 
define what areas will be 
considered as “small fields”. 
This uncertainty should be 
resolved either by clarifying 
whether the term “small 
fields” is used in the Fiscal 
Policy in reference to mar-

ginal fields and marginal 
fields alone, or by providing 
a conclusive definition of 
the term “small fields”, the 
oil and gas-focused firm 
stated.

Financing gap 
not making it any 
easier

The oil and gas industry 
has faced huge challenges 
finding financing solutions 
in an era of recession with 
massive cut in CAPEX giv-
ing rise to projects either 
being delayed or suspend-
ed. 

Dolapo Oni, Energy Re-
search Analyst at Ecobank 
identified three key areas 
where gaps exists in financ-

Graeme Blaque Advisory 
told BusinessDay on the 
sidelines of the recent 
Energy Finance Forum 
organized by Centre for 
Petroleum Information 
(CPI) in Lagos recently.

“In addition to the loss 
in revenue from the fall in 
unhedged oil price, there 
were huge losses in oppor-
tunity cost as well as the 
corresponding slump in 
both support and ancillary 
businesses, all of which 
would be very difficult to 
quantify but certainly at 
least equal to the loss in 
oil revenues”, Akaraiwe 
added.  

Experts identify mas-
sive knowledge gaps and 
lack of knowledge in ad-
equate risk management 
techniques in the oil in-
dustry as major hindrance 
to financing oil and gas 
projects.  According to 
Akaiwe, “there is still sub-
optimal knowledge and 
even less appreciation for 
the relevant risk mitigat-
ing tools when it comes 
to managing oil price risk. 

The oil markets have 
proven to be extremely 
volatile and oil producers 
are natural risk takers but 
their risk appetite is more 
honed on production and 
technical risk. The finan-
ciers are those that should 
have a keen sense of and 
appreciation for price risk 
and therefore the onus 
is on them to ensure that 
adequate measures are 
taken to mitigate oil price 
risk to the extent that the 
project’s viability is not 
compromised”. 
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ing oil and gas projects in 
Nigeria.  

“First, is proper under-
standing of the risks in oil 
and gas - banks should not 
be financing acquisition 
as a stand-alone project 
without financing for field 
development and produc-
tion. 

Second, hedging is not 
only a pre-condition to 
completing the deal, it is 
the financier’s protection. A 
lot of deals were done with 
no hedging last two years. 

Third, not enough pure 
equity in deals. I think the 
traditional 30/70 or 20/80 
mix of equity/debt is not 
good enough in this climes. 
We need to push the divide 
towards 50/50 or 60/40 or 

lower. Place more emphasis 
on corporate governance 
structures in companies 
and also disqualify equi-
ty composed of personal 
loans taken by company 
promoters”, Oni said. 

There is, however, a 
growing call for creative 
financing models for the oil 
industry.  According to Oni, 
“the thing about financing 
oil and gas projects is that 
it is never really based on 
the season. You can still 
finance projects with a mix-
ture of debt and equity now 
as in any other season but 
at times like this, you tend 
to want more equity in the 
financing pool than debt. 

For Nigerian indepen-
dents, many are likely to 

be in the market for cheap 
refinancing of their ex-
isting loans to give them 
some breathing space on 
interest expense commit-
ments. Most actually need 
to consider diluting owner-
ship and bringing in more 
equity so they can continue 
investing in appraisals, field 
development”. 

Nigeria averse to 
risk management 

Nigeria  seem to be 
averse to risk management 
techniques. The country, 
according to analysts, may 
have lost over $18 billion in 
the last 2 years due to lack 
of knowledge in adequate 
risk management tech-
niques in the oil industry. 

The loss which occurred 
as a result of steep slide in 
oil prices, could have been 
averted if government had 
put in place proactive risk 
management structure like 
hedging while the prices 
were high. 

“A loss of $60 per barrel 
for over 1.8million barrels 
per day approximates close 
to an average of $100m per 
day. 

But since the Federal 
Government only owns 
about 52 percent of the 
Joint Ventures, they may 
never really have hedged 
more than 50 percent of 
that. So in that instance, 
government’s loss would 
be roughly about $25 mil-
lion per day. A loss of $25 
million per day comes to 
over $18 billion in 2 years 
”,  Zeal Akaraiwe, CEO, 

In association with WEST AFRICA ENERGY talking points

FRANK UZUEGBUNAM
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Rising prices of basic food items
Similarly, prices of other food 

items and condiments, such as 
Ogbono (a major soup thickener), 
salt, dried pepper, tomato paste, 
noodles, seasoning (Knorr, Maggi, 
Royco, etc), maize, flour, among 
others, have also been on the 
upward swing in the past three 
months.

On the back of rising price of 
flour, the price of bread, a major 
staple for many Nigerian fami-
lies, has also gone up across the 
country. Big loaves of bread that 
used to sell for N200 now sells for 
N300, while those that previously 
sold for N250 now sell for N350, 
with prospects of further increase.  
Consumers under pressure

Across Nigeria, consumers 
have continued to lament hike in 
the prices of food and household 
items. Many state governments 
have been unable to pay staff 
salaries for several months now, 
pensioners are not being paid 
either, and many more people 
are being thrown into the already 
saturated unemployment market. 
The private sector is not spared 
either as many have either closed 
shop or shed staff. In the face of all 
this, school fees are going up while 
many landlords have increased 
house rents.

“It’s really amazing that even 
garri is now beyond the reach of the 
poor. One small mudu that I used 
to buy for N120 is now N400. Eating 
common two meals a day is now a 
huge problem. The price of every-
thing seems to be increasing by the 
minute and the money is not even 
there. Now, we eat what we can af-
ford and not what we want to eat,” 
says Monique Chigbo, a housewife 
in Abuja. Bisi Adejare, a mother of 
three who lives in Festac Town, 
Lagos, laments that it is becoming 
increasingly difficult to cope.

“The price of everything 
keeps going up every day, plus 
my monthly housekeeping allow-
ance has also gone down since my 
husband’s office cut his salary last 
year. I used to buy things like rice 
and beans in bags, or at least half 
bags, but now I can only measure 
in ‘painter’ buckets (about 2kg). 
Even that is becoming increasingly 
unaffordable. We may soon resort 
to measuring in De Rica cups,” 
Adejare says.

“It’s not been easy at all as 
our expenditure keeps rising as 

a result of price increase without 
a corresponding increase in our 
income. For now, all our money 
goes into food items, and our chil-
dren’s school fees. No one is even 
talking about savings for now,” says 
Deji Bamidele, a banker in Satellite 
Town, Lagos.

Chinyere Ijeoma, who resides 
with her family at Ajao Estate, 
Lagos, says her income has been 
under severe pressure with every 
family member feeling the impact.

‘‘The price of things is not sta-
ble. Every day, the prices vary. So, 
I’m constantly adjusting and read-
justing price of items and I cannot 
plan. I buy as I need now no longer 
in bulk,’’ she said.

Retailers decry low patron-
age

While households are feeling 
the pangs in terms of inability to 
afford the basic necessities due to 
shrinking income, traders are also 
lamenting the low patronage they 
are experiencing.

“Customers are buying so little 
these days compared to before 
and it appears to get worse by the 
day. Even now that the prices of 
some food items have come down, 
they still complain they don’t have 
enough money to spend,” Udoka 
Anyikwa, a trader in Lagos said.

‘‘Some days I go home without 
making any reasonable sale and 
this have never happened before,’’ 
Adeyemi Olajide, a trader at Os-
hodi market complained bitterly.

This means that Nigerians now 
spend a huge percentage of their 
income on food items leaving them 
with less to spend on school fees, 
house rent and other needs.

Analysts sees further jump 
in prices

According to a recent report 
by SBM intelligence, incidents 
of widespread lay-offs, delayed 
wages, and pockets of unrest in 
key farming regions will continue 
to show up on the shelves of open-
air markets and in the decreasing 
range of choice available to ordi-
nary families.

‘The irony is that as the pur-
chasing power of Nigerians de-
creases, the price of the very items 
they seek to purchase will continue 
to increase rapidly, creating a dou-
ble jeopardy situation,’’ said Cheta 
Nwanze, head of research for SBM 
Intelligence.

Why it Matters

T
he drop in govern-
ment revenues caused 
by falling global oil 
prices and aggravated 
by militant activities in 

the oil-bearing Niger Delta region 
of the country, foreign exchange 
shortage, plunging naira and ris-
ing food inflation have, over the 
past one year, combined to bring 
the Nigerian economy to its knees, 
putting many Nigerian families in 
dire straits.

The number of job losses over 
the last one year, according to Na-
tional Bureau of statistics (NBS), 
is 3.67million. Clearly, however, 
many businesses have closed shop, 
many others have laid off staff 
and slashed salaries of those who 
survived the hurricane, while some 
others have replaced high-earning 
staff with low-earning ones within 
the period.

Inflation numbers have 
dropped to 17.8 percent in Feb-
ruary 2016 from 18.7 percent in 
January 2016, but food inflation 

verdict.
Prices of goods and services 

have continued to skyrocket, put-
ting severe strain on the ever-
shrinking household incomes.

A recent survey conducted 
by SBM Intelligence shows that 
the increase in prices of goods 
and services tops the list of recent 
socio-economic challenges being 
witnessed by Nigerians.

Unstable consumer goods 
prices

Despite the contraction in 
consumer disposable income, 
the prices of most agricultural 
and other consumer goods have 
continued to rise in the past three 
months with the exception of a 
few items which witnessed a slight 
decline.

As at Monday, the price of a 
50kg bag of Cameroon pepper 
rose to N27, 000 from between 
N25, 000 and N26, 000, a 50kg bag 
of dried pepper increased by over 
10 percent to sell for N70, 000 from 
N61, 000, and a bag of tatashi pep-

fiveNumbers

3.67 million
is the number of job losses over the 

last one year

has continued to increase.
The latest inflation data from 

the NBS shows that food inflation 
increased to 18.5 percent in Febru-
ary from 17.8 percent in January. 
According to NBS, this is driven 
by increases in the cost of bread, 
cereals, meat and fish.

“This contraction reflects a 
difficult year for Nigeria, which 
included weaker inflation-induced 
consumption demand, an increase 
in pipeline vandalism, significantly 
reduced foreign reserves and a 
concomitantly weaker currency,” 
the NBS statistics office said in its 

per rose by 100 percent to sell for 
N12, 000 from N6, 000 a week ago.

The price of a bag of fresh pep-
per rose by 25 per cent to N10, 000 
from N8, 000; the price of 50kg bag 
of yellow garri is N12, 000 against 
N10, 200 it sold for a week ago 
which is a 20 percent increase 
and the price of a basket of fresh 
tomatoes increased to N5, 000 on 
Sunday from N4, 000 a day before. 
Also, a kilo of Titus iced fish now 
sell for N1000 as against N700, and 
four medium size of plantain rose 
to sell for N400 from N200, three 
weeks ago.

The price of everything keeps 
going up every day, plus my 
monthly housekeeping allow-
ance has also gone down since my 
husband’s office cut his salary last 
year. I used to buy things like rice 
and beans in bags, or at least half 
bags, but now I can only measure 

in ‘painter’ buckets (about 2kg)

17.8 percent
This was the inflation rate in Febru-

ary from 18.7 percent in January

18.5 percent
This represents the rise in food 

inflation from 17.8 percent

25 percent 
This represents the rise in basket of 
fresh tomatoes in the last three days

A 50kg
bag of dried pepper rose by 

10 percent in the last one week


