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BLOGGING TUTORIALS 
BY IMB KALLAMU 

TEAM4WARDWEGO 

INTRODUCTION: 

A Brief History of Blogging 

Initially, blogging involved a personal web log, in which a person would journal 

about their day. From "web log" came the term "blog." 

Like most new innovations on the Internet, many entrepreneurs saw marketing 

potential in having a blog, and blogging took off from there. Not only can a blog 

be used for marketing, but also, a blog can be a home business in and of itself. 

Blog Versus Website 

Many people are still confused over what constitutes a blog over a website. Part of 

the problem is that many businesses use both, integrating them into a single web 

presence. But there are two features of a blog that set it apart from a traditional 

website. 

1. Blogs are updated frequently. Whether it's a mommy blog in which a woman 

shares adventures in parenting, a food blog sharing new recipes, or a 

business providing updates to its services, blogs have new content added 

several times a week. 

2. Blogs allow for reader engagement. Blogs are often included in social media 

because of the ability for readers to comment and have a discussion with the 

blogger and others who read the blog makes it social. 

There are several reasons why entrepreneurs have turned to blogging. 

1. Search engines love new content, and as a result, blogging is a great search 

engine optimization (SEO) tool. 

2. Blogging provides an easy way to keep your customers and clients up-to-

date on what's going on, let them know about new deals, and provide tips. 

The more a customer comes to your blog, the more likely they are to spend 

money. 

3. A blog allows you to build trust and rapport with your prospects. Not only 

can you show off what you know, building your expertise and credibility, 

https://www.thebalancesmb.com/blog-marketing-1794404
https://www.thebalancesmb.com/blog-marketing-1794404
https://www.thebalancesmb.com/define-social-networks-1794438
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but because people can post comments and interact with you, they can get to 

know you, and hopefully, will trust you enough to buy from you. 

4. Blogs can make money. Along with your product or service, blogs can 

generate income from other options, such as advertising and affiliate 

products. 

5. Blogging is flexible and portable, making it a great option for people who be 

a lifestyle entrepreneur. 

 

Here are some basic things you need to know as a Blogger: 

1. WEBSITE/BLOG CREATION 

 

It is expected of you to launch an eye-catching website that attracts your 

target audience, you have a vision; it’s your job to turn it into a reality. 

Gather ideas, and turn them into a beautiful online community 

communication channel, ask questions and offer feedback along the way. 

Don’t stop until your website expresses your brand just the way you want it 

to. 

 

Implemented a strategy to generate leads and turn them into leaders and 

followers,  getting traffic to your website is great, but it isn’t valuable unless 

a good portion of it turns into leads and communicates to millions of social 

media users. Develop an online strategy to reach visitors across multiple 

traffic channels. Executing this strategy will allow your team to drive more 

visitors to your website, nurture relationships, and turn visitors into clients. 

 

Optimized ongoing online efforts through data and visitors feedback – A lot 

of social media enthusiast agencies offer “set it and forget it” solutions, but 

don’t operate that way. Rely on your expertise and the information at hand 

to develop an online social media strategy and put it into action, but don’t 

stop there. Execute ongoing social media initiatives, relying on analytics and 

followers feedback to make campaigns even more communication 

engagements over time. 

 

2. BRANDING 

https://www.thebalancesmb.com/earning-multiple-streams-of-income-1794348
https://www.thebalancesmb.com/launching-affiliate-marketing-business-2531501
https://www.thebalancesmb.com/launching-affiliate-marketing-business-2531501
https://www.thebalancesmb.com/how-to-become-a-lifestyle-entrepreneur-4163947
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A brand is a name, picture, design, or symbol, or combination of those 

items, used by a seller to identify its offerings and to differentiate them from 

competitors’ offerings. Branding is the set of activities designed to create a 

brand and position it in the minds of consumers. 

 

3. SOCIAL MEDIA PROFILE CREATION AND MANAGEMENT 

 

This is where you will create a social media profile on relevant platforms, 

like YouTube, Twitter, Facebook, and Instagram for your brand and 

yourself, as well as provide ongoing management. You are to update these 

with content designed to build profitable relationships with your target 

audience. You are to operate all social media platforms in a voice that 

reflects your unique brand. 

 

4. ONLINE PRESENCE MANAGEMENT 

 

Online presence Management is the process of presenting and drawing 

traffic to a personal or professional brand online. 

Due to the evolving nature of Internet use, a web site alone is not sufficient 

to promote most brands. To maintain a web presence and brand recognition, 

individuals and companies need to use a combination of social tools such 

as Google Maps, Facebook, Twitter, Flickr, YouTube, and Pinterest, as well 

as cultivating a brand presence on mobile apps and other online databases. 

The online presence management process starts by determining goals that 

will define an online strategy. Once this strategy is put in place, an ongoing 

and constant process of evaluating and fine-tuning is necessary to drive 

online presence towards the identified goals. 

An online presence management strategy has several parts. Generally these 

will include search engine placement (making sure the brand appears high in 

search engine results when the end user has a relevant query), 

monitoring online discussion around the brand, and analyzing the brand's 

overall 

 

https://en.wikipedia.org/wiki/Web_presence
https://en.wikipedia.org/wiki/Brand_recognition
https://en.wikipedia.org/wiki/Google_Maps
https://en.wikipedia.org/wiki/Facebook
https://en.wikipedia.org/wiki/Twitter
https://en.wikipedia.org/wiki/Flickr
https://en.wikipedia.org/wiki/YouTube
https://en.wikipedia.org/wiki/Pinterest
https://en.wikipedia.org/wiki/Mobile_apps
https://en.wikipedia.org/wiki/Strategy
https://en.wikipedia.org/wiki/Search_engine
https://en.wikipedia.org/wiki/Online_discussion
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5. TARGET AUDIENCE 

 

A target audience is the intended audience or readership of a publication, 

advertisement, or other message. In marketing and advertising, it is a 

particular group of consumers within the predetermined target market, 

identified as the targets or recipients for a particular advertisement or 

message. 

It is indeed very relevant to know who your target audience are, in order to 

get your product or brand across to them. 

 

6. COMPETITORS 

 

Competitors are brands who do or deliver similar services to the same target 

audience. 

The question here will be “How do you keep doing the same thing others do 

and you still stand out”?  It is very easy, go into research, make your 

services more unique, customer friendly, and create relationship if possible. 

Make every possible efforts to make your target audience believe your 

services is the best option. 

 

7. SEARCH ENGINE OPTIMIZATION (S.E.O) 

SEO stands for “search engine optimization.” It is the process of getting 

traffic from the “free,” “organic,” “editorial” or “natural” search results on 

search engines. 

All major search engines such as Google, Bing and Yahoo have primary 

search results, where web pages and other content such as videos or local 

listings are shown and ranked based on what the search engine considers 

most relevant to users. Payment isn’t involved, as it is with paid search ads. 

Search engine optimization is the use of keywords in a web site to increase 

its ranking and thus visibility in the organic, crawler-based listings of search 

engines. Search engines use a spider or a crawler to gather listings by 

automatically "crawling" the web. The spider follows links to web pages, 

makes copies of the pages, and stores them in the search engine's index. 

Based on this data, the search engines then index the pages and rank the 

https://en.wikipedia.org/wiki/Audience
https://en.wikipedia.org/wiki/Marketing
https://en.wikipedia.org/wiki/Advertising
https://en.wikipedia.org/wiki/Consumer
https://en.wikipedia.org/wiki/Target_market
https://searchengineland.com/library/google
https://searchengineland.com/library/microsoft/microsoft-bing
https://searchengineland.com/library/yahoo
https://searchengineland.com/guide/what-is-paid-search
https://en.wikipedia.org/wiki/Search_engine_optimization
https://en.wikipedia.org/wiki/Web_crawler


 

5 
 

websites accordingly. Major search engines that index pages using spiders 

are Google, Yahoo, Bing, AOL, and Lycos. 

 

8. CONTENT CREATION 

 

Use your SEO expertise to generate a list of relevant keywords and create 

content to target them. This will help you expand your online presence and 

reach new visitors via organic search engine traffic. Create one article for 

your blog and one video (to be hosted on platforms like Vimeo and 

YouTube) per week to continue these efforts. You will continue to research 

and target additional keywords and optimize your website to stay abreast of 

search engine best practices. 

 

9. SONG/VIDEO EDITING 

 

Editing Song/Video is the process of renaming the song/video, attaching a 

clip art to it, getting it ready for upload. This is going to more of a practical, 

we will be using some special application to edit songs and videos, example 

is Itunes application, Itunes is a Mac application, free for all Operating 

System. Itunes is use for editing and attaching a clip art to a song before 

uploading. 

 

10.  SONG/VIDEO UPLOADING 

 

Song/Video uploading is the process of uploading a song to a website/Blog, 

it can either be directly or indirectly. Now let me explain; 

You can upload a song/video directly to your website if it’s a paid site, 

indirectly to any free audio upload sites like Datafilehost, Dropbox, Google 

Drive, Cloudup and many others. After you upload a song indirectly to any 

of the free sites, copy the link and paste it in your website/Blog. 

 

 

 

 

  

 

https://en.wikipedia.org/wiki/Google
https://en.wikipedia.org/wiki/Yahoo
https://en.wikipedia.org/wiki/Bing_(search_engine)
https://en.wikipedia.org/wiki/AOL
https://en.wikipedia.org/wiki/Lycos
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11.  PUBLICITY 

 

Publicity involves conveying information and generating awareness about 

brands, products and services to the general public or target audiences 

through various media. 

Now after editing and uploading your content online, it is now time to share 

those content to the various social media platform for a wider reach. 

 

The most common social media platforms are: 

Facebook, Twitter, Instagram, YouTube, Google +, LinkedIn, and so many 

others. It is expected of you to share your contents on all created social 

media platforms. 

 

There will be a video tutorials on some aspects for better understanding. 
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