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LESSON 14 
 

 

Introduction:    

This lesson is based on the notes on “Advertising Agencies” 

Instructions 

1. In your Exercise Book, copy the Header and the learning outcome. Make sure that 

your Handwriting is neat and legible. Go through your lesson notes and attempt the 

Practice Exercise in you exercise book.(We will be checking your Exercise Book when 

you return to School) 
 

 

 

 

 

 

Please read your Lesson notes (resource) and complete the Practice Exercise 14 below 

Advertising Agencies 
 

Some companies have an in-house advertising department. The word “In-house” means 
within, therefore, companies have advertising agencies within the company which are 
made up of advertising personnel.  
 
Examples of advertising agencies in Papua New Guinea are found in the telephone 
directory (yellow pages).  
 
Listed below are a few of the advertising agencies taken from page 19 of the 2014 
telephone directory.  
- Creative Touch LTD - PASIFIKA PNG - Media Partners Limited - Active Signs  -  Digital 
Billboard 
 
Roles of Advertising Agencies   
Generally, advertising agencies do the following;  
 Employ specialists such as copywriters, artists, designers and researchers to do 
advertisements  
 Liaise with clients in regard to the preparation of the advertisement which includes 
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Learning outcomes: At the end of this lesson, you should be able to: 

1. define advertising agencies 

2. identify specialist advertising agencies & discuss their roles 

3. explain the roles of advertising departments within business organisations 
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deciding how and to whom the product or service will be presented  
 Create advertisements   
 Pay for cost of placing the advertisement in a newspaper, magazine, television or radio  
 Make money from their clients by charging them the cost of producing the 
advertisement and also earn through commissions   
 

Research, media buying, creative work and production are specific functions of 
departments operating the advertising agencies 

 
Specific functions in the order as they happen or operate:  
 
• Research - Advertising agencies run research for both strategic and evaluation 
purposes.  
•Media buying - The media planner must consider three factors. These are:   
(1) The number of people to be exposed to the message, known as the Reach, 
(2) The number of times each person needs to be exposed to the message in order  to 
remember it, known as the Frequency, and  
(3)  The Costs.   
• Creative work  
• Production  
 
How advertisement is done on Television  
Let us look at the advertisement that will be showing on television. What would the 
production department do?  
After a client approves a television storyboard, the creative team work with the broadcast 
producer to hire a director for the commercial. In consultation with the agency and the 
client, the director selects the actors who will appear in the commercial.  The director also 
hires the crew, including the camera and sound people who will film and record the 
commercial. After the commercial has been filmed, the creative team works with an editor 
to put the commercial’s various scenes together. When that task is completed, the 
copywriter and art director supervise the addition of music and sound effects. Once the 
advertisement is completed, numerous videotape copies called dubs are made. A dub is 
then sent to each television station that will air the commercial. 
 
 

Now attempt Practice Exercise 14 

Copy the questions onto your exercise books and write your answers. 

                                   Practice Exercise 14 

1.  Explain Advertising Agencies: 

2. List the specific roles of departments within an advertising agency.   

3.  Explain the functions of the following;  

(a) Copywriter:              (b) Art Director 

(c) Media planner                                               (d) Designer 


