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After a warm welcome at the time of the 
launch in Paris, it is now your turn to enjoy 
the effectiveness of this original, contempo-
rary, and accessible collection.
The keys to this success lie in the brand’s  
values: simple, conscious & committed.

Launched in March 2022!

Welcome to the world of Olibanum
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As the signature scent of the Olibanum collec-
tion the olibanum essence is associated in each  
creation with an emblematic raw material to 
highlight it.

Perfumes that say how they smell and that 
smell how they say aim to be everything except  
ordinary.

Stripping away a perfume in order to discover 
its fundamental dimension and its pure and  
accessible creations is the very essence of  
Olibanum.

Olibanum + 1 Raw material

Welcome to the world of Olibanum
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Our formulas are elaborated with ethical natural ingredients, clean 
synthetic molecules and organic alcohol made in France. 

The flacons are made of a glass that is 40 % lighter, which means less 
material required for production along with a reduction in emissions, 
logistics and transportation. The pump is easily unscrewed from the 
bottle, thus making each flacon completely recyclable.

The cap? Well, there isn’t! We have chosen not to use a cap, opting for 
a security clip instead, thus eliminating the production of an added 
component while also avoiding evaporation of the perfume inad-
vertently.

Our boxes, they are made of recycled cardboard, are recyclable, unal-
tered, unbleached and unvarnished. This cardboard is obviously fur-
ther recyclable.

We ensure to minimize the carbon footprint of our supply chain by 
opting for local partners, like Accords & Parfums in Grasse, which 
produces most of our perfume oils.

Packaging and formulas

Each and every ingredient of the product 
has undergone careful evaluation in order to  
minimize its environmental impact.

Welcome to the world of Olibanum
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Sourcing

We work with partners who assure us the best  
quality of raw materials on an olfactory level as 
well as a supply in accordance with the condi-
tions of a sustainable development.

All of our Olibanum fragrances contain a  
CO2 extracted olibanum from Somalia. 
The CO2 extraction method is both more 
environmentally friendly because it is faster, 
generates less energy and does not release 
pollutants or greenhouse gases into the envi-
ronment.

When possible, our natural raw materials 
come from conservation and/or giving back 
programs.

Welcome to the world of Olibanum
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Sourcing

Blue ginger

The Vohimana reserve in Madagascar is managed by several associa-
tions, including L’Homme et l’Environnement, which work together 
to conserve the fauna and flora and to improve the living conditions 
of the local population. 

The Blue Ginger we use in Gingembre is distilled on site, as close to 
the field as possible, unlike most ginger essences. This process keeps 
intact the freshest and most lemony fragrance molecules that usually 
disappear as the raw material dries out. From an environmental point 
of view, the cultivation of blue ginger helps to curb traditional slash-
and-burn cultivation, which is extremely polluting and destructive, 
and provides local communities with a sustainable alternative. 

Examples: 

Sandalwood Album upcycled 

Sandalwood (Santalum Album) originally came from the Mysore  
region of southern India. Its naturally sweet fragrance has made it 
the most prized wood in perfumery, but decades of deforestation 
and rampant logging have resulted in the need to replant it in a more 
controlled way in another territory: Australia. It is in the Kununur-
ra region that sandalwood is once again being cultivated with the  
participation of the local aboriginal populations. 
Since the 1970s, tens of thousands of hectares of sandalwood have 
been planted alongside other species, as sandalwood is a para-
sitic tree that needs the proximity of other species to grow. This  
polyculture program, in addition to enriching the soil, has also en-
abled some twenty species of birds to repopulate the area. 

The sandalwood used in our Cuir Végétal is in fact made from the 
upcycling of the dregs of a first distillation. This second extraction 
produces an essence with an olfactory profile that is very different 
from the sandalwood we are used to smelling, with liquorous notes 
of cooked prune, candied apricot and roasted, smoky and even  
caramelised effects. 

This initiative allows local people to benefit not only from the san-
dalwood they use but also from its waste: a fine example of virtuous 
and circular economy.

Welcome to the world of Olibanum
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At Olibanum we want to be involved in  
improving everyone’s well-being. Therefore, 
we are committed to supporting different  
humanitarian projects and developmental 
aide.

Our first commitment has been the implementation of an opera-
tion aiming to help a Samburu community in Kenya. The Samburu 
are semi-nomadic and in order to live, they first and foremost need  
financial autonomy. 
That’s why we funded a milk pasteurizer, hand in hand with L’Homme 
et l’Environnement and Gazelle Harambee charities. The community 
has since been able to produce their goats’ milk and sell it to a nearby 
elephant calves orphanage.

This operation is the first in a series of commitments that we will 
lead thanks to you, toward several communities who seek out  
external help.

Tangible actions

Committed tote bag, to participate in the brand’s commitment. In addition to being a 
100% organic cotton bag woven in France, each sale made is entirely donated to one of the 
associations with which we are committed. (OMTOTEBAGX5 on the order form).

Welcome to the world of Olibanum
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Target

The collection of 18 fragrances has been  
designed to appeal to all markets.
Simplified compositions, which claim:
Olibanum + 1 Raw material.
Thus, the fragrances are accessible, not confu-
sing and appeal to a wide range of people. 

Originally this collection was aimed at a younger clientele (25-35 
years), connoisseurs of course, intrigued by a proposal based on  
olibanum, and also, neophytes, attracted by the design, by the  
reduced packaging and by the price.

Finding a beautiful perfume different from the mainstream proposi-
tion and at an affordable price obviously motivates the purchase act.

Welcome to the world of Olibanum
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Sales techniques and tools

Whether you have selected 6, 12 or 18  
fragrances, the tools we provide will help 
you.

Below are the links to access the tools:
- ‘‘Olibanum Perfumes’’ table. This table gives you information on 
each perfume, descriptions, short pyramids, layering...
- Video presentation, an immersion in the world of the brand.
- At least, we have worked on a sales pitch that has proved its  
worth, to read in the following pages. And as you are still our best  
ambassadors, you will be able to enrich and adapt it as required.

Links:
Olibanum Parfums table
Vidéo

 Welcome to the world of Olibanum

https://www.dropbox.com/s/kkyo3l4kb0727wj/OLBNM%201-Description-Layering.xlsx?dl=0
https://www.dropbox.com/s/87wwzci907qyg98/Olibanum_presentation_FR-stEN.mp4?dl=0
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Exchange between Ambassador and customer:

- «Hello, welcome!
I’m going to introduce you to Olibanum, our new brand, 
launched in March 2022.
‘‘Olibanum’’ is the name of the brand, but it is also the 
name of this resin. [You must have received resin with 
your order]
- Come, take it and rub it quickly between your hands 
to get the smell of this vegetable resin which comes 
from the Boswellia Sacra tree. Here we have a picture. 
[There is a reproduction of this tree on the display. We 
can also send you a poster.]
- It’s a tree that comes from Oman, Somalia, Kenya, 
Ethiopia... We make incisions on the tree to let the resin 
flow out, then it hardens in the sun and all that’s left is 
to harvest it. And it is the fruit of this harvest that you 
have in your hands.

- Do you like the smell? [No one has ever said to us:  
‘‘I don’t like it’’, we hope it will the same for you :)]
[Describe the smell] 
- It is sweet and woody, balsamic and fresh.

1. The customer knows what it is about:
- You already know, yes indeed, it is what is called  
Lubane in Arabic. An incense resin, which is burned, 
used as a fumigation or as a medicine diluted in water...

2. The customer doesn’t know:
- It is in fact the thousand-year-old resin, that of  
the Three Wise Men, that was burnt on the altars to 
communicate with the gods, that is still used today in 
fumigation, for its smell, to feel good. It can also be  
diluted in a bath to relax, and for Olibanum, we have 
distilled it to obtain an essential oil...

[Go back to Olibanum...]
- And it is this resin that is the common thread of the 
Olibanum collection.

More on the next page...

Sales pitch

Welcome to the world of Olibanum
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2. The customer is sensitive to this scent. [So, you can 
directly guide her/him on her/him perfume preferences 
as you are used to doing.]

Layering
If you have the 12 ml do-it-yourself box offer*, it’s time 
to talk about layering!
Since Olibanum fragrances have a common base, it is 
quite possible to layer them together.
For example, suggest spraying the most present note 
first and refreshing and dressing with the freshest note 
as a second layer.
(See our table Olibanum Parfums table)

Values:
You have spent time with the customer, and he seemed 
very attracted by the concept?
Thank you to take the time to share our values with 
her/him: Simple, Conscious and Committed.

- I invite you to smell Sacra. This perfume is composed 
of different varieties of olibanum, which will allow you 
to get an idea of the olfactory effect of this resin in a 
perfume.
Sacra is the composition that highlights the olibanum 
resin with the best qualities of the production regions. 
And in the whole collection you will have this note, 
more or less nuanced, associated with another raw ma-
terial.

[However, each perfume is a composition in its own 
right, dressed up with other raw materials, and respects 
the traditional structure of the perfume with its top, 
middle and bottom notes. 
But what we want to focus on with Olibanum is sim-
plicity, so it’s up to you to see if you need to add these 
elements or not in your argument.]

- What do you think about?

1. The customer is not sensitive to this perfume. [In 
that case, let her/him smell Ambrette immediately, so 
that she/he realises that we can really move away from 
Sacra and find something else in the whole collection. 
Then guide her/him to their own perfume preferences.]

Sales pitch

*12 ml do-it-yourself box offer, - Box to be composed on demand. Contains 3 to 5 12ml 
sizes - “Case and leaflet for Generic boxes 12ml - OMP20CASEGENE” on the order form

Welcome to the world of Olibanum
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