
  



FB Ad Templates For Service Providers and F&B 

 

The service industry is a huge industry making up of many industries based 

on the niche like, fitness, health, Insurance, Automobile services, event 

services and many more.  

Even with all these industries and niches the core of the service industry is 

you are offering your services to people, so while the message you send to 

your audience is dependent on your niche, the structure of the ads is the 

same.  

And this also includes F&B providers because they are also proving both a 

service and a consumable product. 

Most service providers are excellent at what they offer and yet they always 

seem to get the wrong clients and so little people interested in their 

services.  

This is because the lack of marketing. With FB Ads, the service provider 

can identify his/her audience and then craft a message to send to them that 

will attract the right kind of clients. 

The Ad Templates below will showcase how many different service 

providers communicate to their audience and how you can also do the 

same. 

  



FB Ad Templates #1: 

 

  

This is an insurance Ad. With 

insurance its trickier because FB 

is even more strict with their 

regulations. The way this one 

was written is about how 

insurance can protect dreams. 

A video telling the story of a 

child’s dream invokes a n 

emotional response to the 

viewers and this will prompt 

them to know more about the 

insurance plan. 



FB Ad Templates #2: 

 

  

This video corresponds with the 

message written and focuses 

more on communicating to the 

audience, this builds an image in 

the audience about how human 

the company is. 

This is a paid ad, yet it talks 

about the celebration of the 

new year and more about the 

company’s mission. 



FB Ad Template #3: 

 

  

A short and nice copy about 

what the service is offering 

including a reduction in price 

plus a deadline to encourage fast 

action. 

The headline and Sub-Headline 

show more info on the service 

promotion and includes a sign-

up button but a learn more 

button would be better because 

learn more has been proven to 

convert better. 



FB Ad Templates #4: 

 

  

In conjuncture with Chinese New 

Year celebration, the copy is 

written in a more relaxed, 

informal tone to signify a close 

relationship with the leads. 

When writing text in a picture, 

make sure to not exceed 20%. 

Use this tool to check: 

https://www.facebook.com/ads/

tools/text_overlay 

Here the Headline and Sub-

Headline shows a deadline and 

how it’s an exclusive offer which 

prompts leads to sign up or 

enquire quickly. 

https://www.facebook.com/ads/tools/text_overlay
https://www.facebook.com/ads/tools/text_overlay


FB Ad Templates #5: 

 

  

Here, this ad on yoga talks about 

a 7-day pass and how only 

through this ad can you get this 

pass. This creates an urgency and 

exclusivity that makes the leads 

want to take fast action. 



FB Ad Templates #6: 

 

  

When it comes to a restaurant, 

what you want isn’t for your 

leads to sign up but instead 

come to the restaurant, and to 

encourage them to do that we 

do a promotion via a coupon 

method which is the ad itself. 

 With a video of the restaurant 

or the dishes available, it can 

make the leads stomach grumble 

with hunger like what KFC likes 

to do with their ads. 



FB Ad Templates #7: 

 

  

This is a company that’s offering 

a financial program, and from 

the copy we can see that there’s 

a sense of urgency with saying 

they are opening their intake. 

Next, there’s points on the 

benefits of the program and 

lastly a way to apply via a link 

which can be found in the middle 

and at the end of the copy. 



FB Ad Templates #8: 

 

  

This copy shows the benefits of 

the service provided, in this case 

JQC coating. It also details what 

the service components are and 

this allows the leads to be able 

to trust this provider because of 

how transparent he is with the 

information regarding the 

service. 

A video showing the service and 

acts as a testimonial because 

this is a client’s car. Testimonials 

are an amazing way to 

showcase your service and why 

others should go for it. 



FB Ad Templates #9: 

 

  

Emoji helps liven up your ad but 

too much will make it 

distracting and messy. In this 

case, the number of emoji is 

good because the target 

audience is parents so showing 

the friendliness and 

cheerfulness of the service 

provider helps to easy the 

parent’s suspicions about the 

service provider. 



FB Ad Templates #10: 

 

  

Here, we can see how they 

are talking about their 

program and what the 

benefits of the program is. 

Th good thing is they ended 

the copy with a way to 

contact them and this will 

prompt the parents to take 

action. 

When choosing the pictures, 

sometimes it is best to use 

pictures that can resonate 

with your audience, in this 

case being parents seeing a 

picture of kids undergoing 

the program will help them 

see the potential of the 

program. 



FB Ad Templates #11: 

 

 

Using information that is 

public and from a significant 

source helps to display your 

service better. Using emojis, 

benefits (works as a 

testimonial as well), urgency 

by saying limited seats and 

ending it with a way to allow 

fast action. This is an 

example of a well written Ad 

Copy. 


