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Beauty meets Science





After 16 months of R&D working together with some of Australia’s 
leading chemists and beauty product experts from Byron Bay, 
Australia, we are proud to announce that our luxury coconut & 
urea foot moisturizer is now available.

Our team of chemists and podiatrists have come up with a 
recipe that is not only full of active ingredients but also smells 
and feels like no other product currently available on the market.

Our LUXE30 foot moisturizer is through and through 
revolutionary. From packaging design to scent and texture we 
have carefully crafted a product, we believe people can't wait to 
use, show their friends and gift to their loved ones. 

We have managed to combine beauty with science and come up 
with the most advanced dermatological topical compound 
specifically designed for the active woman of today.

Innovation and Elegance



Ace Health products are based and designed from a mix of Medical and 
psychological research to help increase and improve patient 
compliance and clinical outcomes. 

Smell

The current literature indicates a strong correlation between aromas 
(scents) and the mental and physical behaviour patterns of consumers. 
Our sense of smell is one of our most important senses as it is directly 
connected to the part of our brain (hippocampus) linked to memory 
and emotion. This is why smelling a particular scent can instantly send 
us back to a childhood memory and make us immediately experience 
happiness.
It is a known fact that the sense of smell is the most emotional of all 
human sensations (Axel, et al., 1991). 

Findings suggest that scent selection can play a key role in patient 
compliance and clinical outcomes. Gueguen et al. (2006), have stated 
that different aromas selected from the Cocos nucifera (Coconut) or 
Arecaceae (Palm Family) odor profiles increase the appeal of a product 
to potential consumers.

Scent marketing has been proven to manipulate and trigger usage 
behaviour in people (Hulshof,2013). This also includes lifting the mood. 
In fact, research shows that it can be an improvement of up to 40% 
after being exposed to pleasant scents.(Warrenburg, 2005)

There is plenty of research out showing that scent can increase and 
influence customers to purchase a product. Making sure that the 
products are purchased is the first step to the patient using the 
product, and purchasing the correct product. Once purchased this 
again will increase the chance of use and increase the compliance level 
and treatment outcomes. (Bradford et al, 2009)

Literature Review



Visual & Aesthetics

Product aesthetics and branding elements are powerful in usage 
behaviour in people. (Hulshof, 2013). 

The importance of product design as a determinant of consumer 
behaviour. Aesthetic theory has been advanced that aids in our 
understanding of how people respond to design or how aesthetic 
responses are formed (Berlyne, 1974). 

In a study by San Francisco State University, it was concluded 
that‘consumers'  loyalty and passion for an automobile brand are 
driven more by appearance than practical concerns. Further supporting 
this, were the findings that aesthetics resonating on an emotional level 
contribute more to brand loyalty than such factors as functionality and 
price (Kumar, et al, 2014). 

These findings again conclude that ‘Looks are everything’. Ace Health 
Care's branding is designed based on this conclusion again to try to 
help increase the chase of a patient purchasing and using the products. 
This, in turn, is an effort to improve treatment outcomes and 
compliance. 

Conclusion

With Ace Health Care using the two factors of aesthetic and scent 
within our products, consumer's are more inclined to continue to use 
the product. (Spangenberg at el, 1996). By incorporating attractive 
scents with stimulating branding, we aim to increase the likely hood of 
the customer purchasing the product and increasing the chance of use. 
This will, therefore, help increase patient compliance and therefore 
clinical outcomes. 





Urea 30%

Urea-containing creams are used in topical dermatological 
products to promote rehydration of the skin. Urea creams 
are great to treat psoriasis, xerosis, onychomycosis, 
ichthyosis, eczema, keratosis, keratoderma, corns, and 
calluses. If covered by an occlusive dressing, urea 
preparations may also be used for nonsurgical debridement 
of nails. Urea dissolves the intercellular matrix of the nail 
plate. Only diseased or dystrophic have to be removed, as 
there is no effect on healthy portions of the nail.

Glyceryl Stearate

Glyceryl Stearate acts as a lubricant on the skin's surface, 
which gives the skin a soft and smooth appearance. It also 
slows the loss of water from the skin by forming a barrier on 
the skin's surface. Glyceryl Stearate, and Glyceryl Stearate 
SE help to form emulsions by reducing the surface tension of 
the substances to be emulsified.

Sorbitan Olivate / Cetearyl Olivate

Cetearyl Olivate and Sorbitan Olivate are a unique natural 
PEG-free emulsifier from Olive oil. It reduces skin water loss, 
has a high moisturizing effect, is hypoallergenic and mimics 
the skin.

Key Ingredients



Isoamyl Laurate 

An emollient – Emollients are complex mixtures of chemical 
agents specially designed to make the external layers of the 
skin softer and more pliable. They increase the skin's 
hydration by reducing evaporation.

Key Ingredients



Why ACE LUXE30?
Designed for dry feet

The unique combination of all natural ingredients 
completely hydrates the skin leaving your feet soft an ad 
smooth all day long

Medical protection

Our foot moisturizer is designed to help treat & reduce 
common skin conditions like corn, callous, eczema, heel 
fissures, psoriasis & more.

Everyday day hydration 

Our perfectly composed LUXE30 formula is the perfect 
moisturizer for all foot types.

Amazing smell & feel

Our LUXE30 doesn't just smell great but also feels fantastic. 
The non-greasy solution means that the creme quickly 
absorbed into the skin without the feeling of having your 
feet covered in oil.



All natural

Our LUXE30 foot moisturizer contains only premium natural 
ingredients. We never add artificial colours, parabens, 
phthalates or petroleum by-products to any of our creams. 
None of these are needed or active ingredients and hence 
nowhere to be found in our product.

200ml bottles

Like any good brand out there, our moisturizer has a high 
concentration of active ingredients meaning that you only 
need to use half the amount of a standard cream. A 500ml 
15% urea cream could cost your clients upwards of $25. Our 
30% cream is RRP$35 for 200ml. Now that’s value for money! 
Made in Australia

Our LUXE30 foot moisturizer are designed and 
manufactured in Byron Bay, Australia only using local all 
natural ingredients.

100% cruelty-free and vegan-friendly

We would never test or use animals to produce our foot 
creams - But let's pretend we do, we guarantee they would 
have the softest skin among their farm friends.

Why ACE LUXE30?



Clinical
Management

A clinical review, conducted by Longhurst & Steele 2016, has 
examined the use of emollients and Humectants such as 
urea, lactic acid, and glycerine to treat and prevent heel 
fissures and anhydrotic feet. NICE guidelines are 
evidence-based recommendations for health and care in 
England in which regular use of emollients and urea are 
essential for people with diabetics. They have been shown 
to reduce the risk of ulceration as well as prevention of 
callouses and fissures. A mixture of at least 25%usea is 
recommended for daily use for maximum effect. In 2010 an 
evaluation of 18 patients with heel fissures using a 
concoction of emollients and urea demonstrated a 94% 
relief and benefit of the modality.

Conclusion

The results have shown that the risk of recurrence can be 
significantly reduced through the application of emollients 
and humectants such as urea, glycerine, etc. to maintain 
hydration of the epidermis and thus preserve the integrity of 
the skin, reduce the underlying cause of fissuring, and 
promote healing in non-infected wounds. 



Wholesale Product Order Form

Wholesaler Information

Business Name

Contact Name

Phone Number

Email

Address

ABN

www.acehealthcare.com.au

Shipping

Shipping Address (If the address is the same as the one in the wholesaler information type “AS ABOVE)

Billing Address (If the address is the same as the one in the wholesaler information type “AS ABOVE)

Products

Invisible Gel Insoles

Size Small (6-8)

Quantity

Size Large (9-11)

Quantity

Luxe 30 - Coconut Cream

Quantity

Other / Special Orders

Size

Quantity

Samples (Fill with YES/NO)

Invisible Gel Insoles

Size Small (6-8)

Size Large (9-11)

200 ML Bottle

Luxe 30 - Coconut Cream

Credit Card Payment Details

Credit Card Number (16 DIGITS)

Name (As it appears on the credit card)

Valid Until CVV (Located on the back of the card)

VISA MasterCard (Ace Healthcare is not accepting AMEX at the moment)

Please send completed form to

FAX: 5604-1669

sales@acehealthcare.com.au
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