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Conference. The Region 8 Journal is particularly interested in applied and theoretical scholar-
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The mission of the Region 8 Journal is to provide a forum for academic discourse that ad-
vances the scholarly reputation of the organizations, members, and affiliates of  ACBSP 
Global Business Accreditation, ACBSP Region 8, and  Teaching Excellence. Consequently, 
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Dr. Anass Lahlou 
2017-18 ACBSP Region 8 Chair
Serves as the CEO of American University of Leadership, Presi-dent of 
AULM Foundation., Board Director of American School of Leadership in Or-
lando FL, Founder of Ameritech Training and Consulting Group, as well as 
president of PIIMT/ AULM, a Private Higher Education School with 3 
campuses in Morocco. Dr. Lahlou is an award winning entrepreneur, 
professor, scholar and professional trainer. He holds a Doctorate of Business 
Administration, specialized in Leadership with Entrepreneurship focus, an 
MBA in Strategic Reengineering, and many Project and Quality Management 
Certifications. He is recognized as a leading authority on business strategic 
reengineering, cognitive development of entrepreneurial skills, and is 
acclaimed for his work as a project management professional. He specializes 
in strategy development, performance consultation, tum-around management 
and business process reengineering with emphasis in leadership and 
innovation manage-ment. He has worked with some of the world's largest 
privately held companies in Washington DC, USA Europe, and North Africa; 
and helped many of his students open their own businesses and ventures thus 
developing the economy of their local area and creating employment 
opportunities. Through Dr. Lahlou' organizations, many nonprofit student 
associations were created, benefiting local shelters: Chil-dren and Elderly, 
therefore helping local communities and charities. Dr, Lahlou is Chair 
ACBSP Region 8 2017-2018.

Meriam Ait Bacha 
2016-18 ACBSP Region 8 Secretary
Is the Director of Strategic Business partnerships at the Ameri-can University 
of Leadership. Meriem is a graduate of the American University of 
Leadership where she has received her MBA in Marketing and 
Communication. She also holds a Master in Project Management received at 
the Private International In-stitute of Technology and Management and a 
Bachelor from the “Institut Supérieur de Commerce et d'Administration des 
Entreprises”. After her graduation, she launched her career as a project 
manager assistant in a training company APD Ma-roc, a branch of APD 
Spain. She worked, then, as a sales manager in a real estate company. Later 
on, she joined the American University of Leadership as an Interna-tional 
Recruiting officer. She was promoted to Campus director and then to 
Strategic Business partnerships Director. She is in charge of establishing and 
managing Inter-national partnerships with universities, corporate and 
nongovernmental organiza-tions.

Conference Host
American University of Leadership
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2017 Region 8 ACBSP Fall Conference, Marrakesh 
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ACBSP 2017 Region 8 Fall Conference 

November 1st – 4th 

Palm Plaza, Marrakech 

Morocco 

Conference Agenda 

October 31, 2017 

2:00 pm to 8:00 pm Registration, registration desk at Palm Plaza 

November 1, 2017 

8:00 am to 9:30 am Registration and Welcome Reception 

9:30 am to 11:00 am Opening Ceremonies 

Welcome Speeches 

Dr. Anass Alex Lahlou, Chair of ACBSP Region 8 

International Council, President of AULMF , PIIMT and AUL 

– USA

Dr. Emil Gjorgov, ACBSP Director of European Operations – 

Belgium 

11:00 am to 12:00 pm Keynote Speeches 

Her Royal Highness Princess. SanyogitaAtrey, Serial 

Entrepreneur, Chairperson 18SG Group – India 

M. Jackie Kadoch, President of Jewish community in

Marrakech – Morocco

12:00 pm to 12:30 pm Official Opening of the Innov'Prize (The Entrepreneurship 

competition) 

12:30 pm to 3:00 pm Lunch 

3:00 pm to 4:00 pm Competition:Innov‟prize teams presentations (Room 1) 

Competition:Innov‟prize teams presentations (Room 2) 
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4:00 pm to 4:15 pm Coffee Break and Networking 

4:15 pm to 5:15 pm Competition:Innov‟prize teams presentations (Room 1) 

Competition:Innov‟prize teams presentations (Room 2) 

7:00 pm – 11:00 pm Diner at Bô & Zin 

7: 00 pm Meeting at the hotel lobby 

11:00 pm Departure to the hotel 

November 2, 2017 

8:00 am to 9:30 am Registration, registration desk at Palm Plaza 

9:30 am to 10:30 am Seminar: Networking and alliances: a necessity for the 

entrepreneur's success (Room 1) English 

NesrineRoudane, Managing Partner, Roudane& Partners Law 

Firm 

ACBSP Presentations (Room 2) 

9.30 am – 10.00 am: Presentation: Matthew Andrews - 

Linking student success to company success: knowledge and skills 

needed by young, fast growing companies and how business schools 

can contribute. (Room 2) 

10.00 am – 10.30 am: Scholarly Paper:Prof Jeremy Cripps, 

Dr. John Russel and Dr. Emil Gjorgov - The 3RsApp: Managing 

and Planning University Resources. (Room 2) 

10:30 am to 11:00 am Coffee break and Networking 

11:00 am to 12:00 pm Seminar: The impact of entrepreneurship on the socio-

economic environment through the integration of 

immaterial capital (Room 1) English 

Amine Laghidi, President of the National Commission of Capital 

and Intangible Economy at the ASMEX - Moroccan Association of 

Exporters - Morocco 
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ACBSP Presentations (Room 2) 

Presentation: Dr. ManishankarChakraborty. Presentation on 

Transforming Student Success through Recruitment, Retention, and 

Reentry (Room 2) 

12:00 pm to 2:00 pm Lunch 

2:00 pm to 3:00 pm Seminar: The role of the University and Governments in 

promoting the entrepreneurial culture (Room 1) English and 

French 

His Excellency M. UmaroSissocoEmbalo, Prime Minister – 

Guinea Bissau 

Dr. Anass Alex Lahlou, Chair of ACBSP Region 8 International 

Council, President of AULMF , PIIMT and AUL – USA 

Christine Clarke, Dean of Professional Qualifications, EU Business 

School - Spain 

ACBSP Presentations (Room 2) 

2:00 pm to 2:30 pm Presentation:Dr. Abdul Quddus 

Mohammed -Transforming Business Graduates Success through 

Employability Skills Program (Room 2) 

2-30 pm to 3:00 pm Scholarly

Paper:Dr.ManishankarChakraborty - A hypothetical Case Study 

on Transforming Student Success through Recruitment, Retention, and 

Reentry (Room 2)

3:00 pm to 3:30 pm Coffee break and Networking 

3:30 pm to 4:30 pm Seminar: Education and Training: Tools for optimizing 

Productivity and Income (Room 1) English 

Hanane Annoua, Founder and Managing Director, Learn and 

Dare, Morocco 

Workshop: Recruit, train and retain the right talents (Room 

2) English 

Kaoutar Moudar, HR Expert and Faculty, Morocco 
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4:30 pm to 5:00 pm ACBSP Board Meeting (Room 1) 

7:30 pm – 11:00 pm Diner at Palm Plaza Moroccan Restaurant 

November 3, 2017 

9:30 am to 10:30 am Seminar: Women and Social Entrepreneurship (Room 1) 

French and English 

SaidaChaanouni, President at Réseau Femmes Artisanes du Maroc 

- Morocco

HR. Princess SanyogitaAtrey,Serial Entrepreneur, 

Chairperson 18SG Group – India 

ACBSP Presentations (Room 2) 

Scholarly Paper: Dr. Alfred Howard Miller - Conceptual and 

Empirical Validity of Baldrige Excellence Model for Business Schools 

(Room 2) 

Scholarly Paper: Dr. AlmazSandybayev- Entrepreneurial 

Motivations as Determinants of Youth Entrepreneurship Challenges. A 

Case of Business College in UAE (Room 2) 

10:30 am to 11:00 am Coffee break and Networking 

11:00 am to 12:00 pm Workshop: Develop the optimal marketing strategy to launch 

and sell a product / service (Room 1) English 

Ahmed Salemi, International Marketing and Sales Expert and 

trainer at OMT Global, Faculty at American University of Leadership 

– Morocco

12:00 pm to 2:00 pm Lunch 

2:00 pm to 3:00 pm Competition: Final Round pitch (Auditorium) 

3:00 pm to 3:30 pm Coffee break and Networking 

3:30 pm to 4:30 pm Closing of the Conference 

Dr. Anass Alex Lahlou, Chair of ACBSP Region 8 International 

Council, President of AULMF , PIIMT and AUL – USA 
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His Excellency M. UmaroSissocoEmbalo, Prime Minister – 

Guinea Bissau 

Her Royal Highness Princess. SanyogitaAtrey, Serial 

Entrepreneur, Chairperson 18SG Group – India 

6:30 pm – 12:00 am Gala Dinner and Award ceremony at Chez Ali 

6: 30 pm Meeting at the hotel lobby 

12:00 am Departure to the hotel 

November 4, 2017 

9:00 am to 5:00 pm Marrakech City Tour 

9: 00 am Meeting at the hotel lobby 

- Jamaa El Fna

- Ourika

- Menara

5:00 pm Departure to the Hotel 
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2017 Region 8 ACBSP Fall Conference Report, 

Marrakesh 

During November 1-4th2017, The American University of Leadership Moroccohosted the 

Region 8 annual conference of the Accreditation Council for Business Schools and 

Programs "ACBSP" under the theme “Transforming Students Success through 

Recruitment, Retention and Reentry” with a special sub theme in this year‟s 

edition “A Better Education for a Better Africa”&“Education and 

Entrepreneurship: A Lever of the Development of the African Continent”. 

The conference kicked off with a welcome speech from Dr. Anass Alex Lahlou, 

President of AULMF, PIIMT and AUL – USA reminding the audience of the 

purpose of the conference: Sharing knowledge and correcting all preconceived ideas 

about Africa and its lack of resources and competencies thus the choice of hosting it in 

Morocco. 

Words from the Speakers: 

Education is not only about a country or a continent, it is global and must be shared. 

Africa has many talents but unfortunately lacks the tools to polish them.  
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Addressing the students in the audience, Dr. Lahlou reminds them that the continent 

and its citizensneeds them, without their contribution Africa will stay behind! After 

sharing an anecdote about his experience as a young director in America, he shares with 

the audience his reasons for choosing ACBSP as the University accreditor and why 

ACBSP Standards and Accreditation promote higherquality of education. He then 

emphasized the fact that education should not be connected to heated politics and 

should be above all regressive temptations of discrimination. The only standard that one 

could impose on students should be ethics.  

The 2017 Annual conference and its attendees had the honor to welcome its second 

speaker her Highness the Indian Princess “Ms. SangoyitaAtrey”, who not only 

represented her country in this international event but also gave an instructive and 

inspiring speech. With a law degree on her belt and international exposure, the princess 

urges the audience not to merely let books dictate their lives, but to be bold, to 

experience life to its fullest and take risks even if it means temporary failures that 

ultimately lead to a wonderful success. The speaker concludes her address by advising 

against putting extra pressure on one‟s children and forcing them to be overly 

competitive, as it will make them lose their real self in the process. 

Our third speaker at the event was Dr. Emil Gjorgov representing ACBSP as the 

Director of European Operations. 

Dr. Gjorgov started by stating ACBSP‟s main goal, which is to help universities acquire 

recognition not only on a national scale but on a continental one. It is put in emphasis 

that quality is the criteria ACBSP insists on the most. ACBSP is a member of CHEA “the 

Council for Higher Education Accreditation” the largest institutional higher education 

membership organization in the United States, with approximately 3,000 degree-

granting colleges and universities. 

ACBSP provides various awards throughout the year, for example the “Teaching 

Excellence Awards” and the “Student Excellence Awards” open to its members through 

a rigorous evaluation system. 

Dr.Gjorgov speech insisted on the fact that ACBSP does not want students to face 

hardships when they travel abroad, and is therefore calling for unity between all the 

members to assure the security and wellbeing of its learners. 

Our 4th speaker, Dr. Samuel Waldron, Chairman of the AUL Board gave a really 

emotional speech explaining how from nothing, he became the great leader that he is 

now. He exhorts the students present in the audience not to lose hope and to continue 

persevering. 
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Last but not least, Ms. NesrineRoudane, Legal Advisor and Managing Partner 

of Roudane& Partners Law Firm, gave a fascinating speech about networking and 

strategic alliances. She explained why networking and alliances are vital for any 

organization. She was satisfied to answer distinctive inquiries from the group of 

onlookers that were truly inspired by her presentation.  

Dr. Christine Clarke, Dean of Professional Qualifications at EU Business 

School in Barcelona and Dr. Lahlou initiated a fascinating dialogue about the effect 

of governments on training in Africa. Dr. Lahlou examined the tragic low level of 

youthful business people through Morocco and Africa. The attendees took an interest in 

the discourse and gave diverse feelings. 

Ms. Hanane Annoua, Founder and Managing Director, Learn and Dare gave 

a formal speech on the new vision of instruction. She approached the different elements 

of this new teaching methodology. She proceeds by presenting the differences between 

soft and hard skills. 

Kaoutar Moudar, HR Manager at Aramex Morocco and Faculty provided a 

good description of her speciality “Human Resources” and encouraged students to 

become young entrepreneurs.  

Scholarly Papers and Presentations 

Three papers were presented: 

1. Dr.Manishankar Chakraborty - A hypothetical Case Study on Transforming

Student Success through Recruitment, Retention, and Reentry

2. Dr. Alfred Howard Miller - Conceptual and Empirical Validity of Baldrige

Excellence Model for Business Schools

3. Dr. Almaz Sandybayev- Entrepreneurial Motivations as Determinants of Youth

Entrepreneurship Challenges. A Case of Business College in UAE

Four presentations were given: 

1. Matthew Andrews - Linking student success to company success: knowledge and

skills needed by young, fast growing companies and how business schools can

contribute

2. Dr. Manishankar Chakraborty. Presentation on Transforming Student Success

through Recruitment, Retention, and Reentry

3. Dr. Abdul Quddus Mohammed -Transforming Business Graduates Success

through Employability Skills Program
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4. Prof Jeremy Cripps and Dr. John Russell - The 3RsApp: Managing 
and Planning University Resources

The best paper award has been given to Dr, Alfred Howard Miller and best 
presentation was given to Prof Jeremy Cripps and Dr. John Russell; the winners of 
last year. 

The Innov’Prize 

The third track and most inspiring was the “Innov’Prize”, an initiative of the American 
University of Leadership Foundation Morocco in partnership with ACBSP Region 8 
International Council. 

20 teams of students from diverse backgrounds and countries mainly Africa have 
competed to win one of the prizes offered by presenting their project. 

The winners of the competition were: 

- 1st place Lions about founding an Agro-pastoral farm in 
Togo: ThomosMouketou Rene Rodney, Amegavi K. David 
and LanguieMalimdaEssoham.

- 2ndplaceSharks with their project Vision Tech about developing an IT 
company in Guinea Conakry: Diallo Abdoulaye, Barry Ibrahima 
and Conde Sekou

- 3rd PlaceChoco Chinese about a fashion company offering personalized 
and affordable fashion items in Morocco: Omar BabacarDiagne and 
Ghita ImtiazMagid 

The Gala Dinner 

At the end of the three-day conference, a Gala Dinner at Chez Ali was organized where 
all participants could enjoy a nice Moroccan Meal in a typical tent as well a 
multiple shows; Fantasia, Belly dancing, traditional musical troops representing all the 
regions of Morocco.. 

The City Tour 

During the fourth and last day, a group of participants have enjoyed a tour of the city of 
Marrakech where they have visited the Menara, Ourika Mountains and the El Fana 
square. 

Region 8 Journal 17 Transforming Student Success



Entrepreneurship Competition 

Winners were honored with the Innov'Prize Award
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Recognizing the expansion of entrepreneurial activities in our community, 
the Entrepreneurship track aimed to provide a platform for members of the African 
and international community a unique learning experience to create and evaluate 
new businesses as well as prepare students for an entrepreneurial career. 

This initiative was held during the 2017 Region 8 ACBSP conference in Marrakech and 
will be perpetuated in the 2018 conference in Paris. 

• 20 teams of students from diverse backgrounds and countries, majority Africans, 
have competed by presenting their project to win prizes. 
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Dr. Alfred Miller—Bac/Grad Commissioner nominat replacement
. As commissioner, Alfred served on three committees, (Credentials, Standard 5 & 

Standard 6). Al has served as past Region 8 Chair, Site Evaluator and Mentor for schools 
throughout Asia, Europe and the Middle East. Dr. Miller and hosted the Fall 2016 Region 8 
Conference in Dubai. Al has participated in each ACBSP Region 8 Conference, since 2010,
including Region 8 East in Mongolia. Alfred joined Higher Colleges of Technology in January
2009, and by early 2013, Alfred had become the system-wide Champion, for ACBSP
Accreditation, at the UAE’s, Higher Colleges of Technology, a 17 campus, 24,000 student 
institution. Alfred has motivated accreditation success at his institution through both ACBSP QA 
Reports and 10-Year Reaffirmation, contributing integral parts of CAA federal accreditation. 
Dr. Miller has cultivated, a durable study abroad partnership with Webster Athens. Al has won 
2017 Best Paper of Region 8 Conference; the 2017 Chair Award for ACBSP Region 8; 2016
Region 8 Champion Award; 2015 Teaching Excellence Award (Region 8), 2014; Author
Excellence Award, Delta Mu Delta, Lambda Eta Chapter; 2013, Best Paper of the (ACBSP)
International Conference; 2012, Best Session Paper Award-Session II (IRISETS in Bangkok).
Alfred has served as Editor of the Region 8 Journal, member of the Scholar-Practitioner 
Publication Committee, Region 8 Secretary, & most recently Administrative Director.  Dr.
Miller’s educational qualifications include a PhD in Business Administration, Ecommerce, with
CAGS specialization in E-Business from Northcentral University. Alfred is currently pursuing a
second doctorate from Henley School of Business in the UK, a DBA in Taxation, as part of the
Business Information Systems and Accounting program. Concurrent with his PhD, Al won three
grants from Wharton and completed the Wharton Global Faculty Development Certificate, with
a residency in Philadelphia (2011). Alfred’s MA’s are from Webster University, MA-Intl 
Business— (Webster Thailand) MBA, MA Media Communications and MA-Intl Relations. Dr.
Miller has a BSAg from Mizzou 1985, and a Post Graduate Certificate in Education, Tertiary
Teaching and Learning, from RMIT. Dr. Miller is Managing Director of Charlie Drillco Ltd. 
(Thai) since 2004.  Prior industry experience includes National Groundwater Water Association
leadership recognition while VP-Operations and leveraged-buyout partner—St. Charles Drilling;
lifetime member of the Teamsters (logistics); and assignment to liquid plants on Kwajalein 
Island, for the Ronald Reagan Missile Defense Project.  Nine year’s military service during the
Cold War included 4 years’ active duty, with a 2-year Inner East German Border mission in the
Fulda Gap 1979-80. Al’s current student-centered appointment project is the Productization,
Innovation and Entrepreneurship initiative.

Editor Detail
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Selected Author Detail

Matthew Andrews has been working in higher education in France since 1997 as a teacher, 
administrator, consultant, and accreditation peer reviewer.   Before his current position as 
Director of Academic Affairs at ISM, Matthew Andrews was the Dean of Bachelor and Master of 
Business Administration programs at the Institut Supérieur de Gestion in Paris France.  He 
has taught courses at business schools and universities in Paris on Organizational Behavior, 
Intercultural Communications, and Sociology.  He recently completed his PhD at the 
International School of Management in Paris and doctoral dissertation covered tacit learning in 
an e-commerce company. 

A Business Management faculty with prior experiences of teaching and learning in Oman with 
the Ministry of Manpower, industry in the UAE as Senior Subject Matter Expert, with a 
leading knowledge transfer company. He also has teaching and learning experiences with leading 
private institutions in Central and Western India. He has published more than 15 research 
papers, 10 chapters in edited books in South Asia, Middle-east and America. He has also 
presented in more than 30 conferences in the Middle-east and North African Region as well as in 
South Asia. He is also an avid blogger and micro-blogger on teaching and learning as well as on 
Knowledge Sharing. He has published more than 500 articles in leading dailies, periodicals 
and magazines of South Asia and Gulf Cooperation Council.  

Dr. Manishankar Chakraborty, Assistant
Professor-Business, Al Ain Women’s Higher 
College of Technology, Al Ain, UAE,

Cell +971 561652079
Email mchakraborty@hct.ac.ae

Dr. Matthew Andrews, Director of Academic 
Affairs International School of Management, Paris 

Office: +33 (0)1 45 51 09 09 

Email: matthew.andrews@ism.edu
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Selected Author Detail

A Chartered Accountant (UK) and a CPA (Ohio), earned AB & MA from Case Western Reserve 
University, Cleveland and a PhD from the Union Institute and University, Cincinnati, by 
translating The Summa by Luca Pacioli. International Tax experience with 
PriceWaterhouseCoopers and as European Controller for an American multi-national led to 
consultancy in the Middle East providing extensive real-world business experience. Fulbright 
Scholarships in Zimbabwe and Bulgaria and work with contractors for US Aid have add further 
to providing practical input in the classroom as a full-time Professor of Accounting. Research 
interests include business and accounting history, human capital valuation, and strategic 
planning. 

A Contractor for ACBSP, Director of European Operations at the Brussels office, earned a BS in 
Electrical Engineering from the University St. Ciril and Methodius, MA in Communications and 
Negotiations from the University American, and a PhD from the Institute for Balkan and 
European Political Studies, EuroBalkan Research Institute in Macedonia. 
Experienced international program coordinator involved in curriculum development and 
establishment of academic programs and schools, trainer and evaluator in numerous fields of 
education, with an exceptional ability to implement international academic standards such as the 
European Association for Quality Assurance standards in Higher Ed. 
International accreditor and evaluator for national and regional accrediting agencies in the USA, 
with extensive knowledge of successfully applying accreditation standards and designation from 
ACBSP, ACICS, AACSB, ECBE, CIE, ENQA/EQAR, and similar accrediting organizations. A 
successful coach in theoretical and practical knowledge needed to prepare and organize 
educational institutions to apply for recognition from internationally recognized accrediting 
organizations. Research interests include business behavior, social behavior in business and 
media, educational advancement, and strategic planning in education  

Prof. Jeremy Cripps, University American College Skopje

Email: jcripps43@hotmail.com

Dr. Emil Gjorgov, Director European Operations, ACBSP 

Office:

Email:
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Selected Author Detail

Received his PhD from the Pennsylvania State University in 1998.  He teaches financial 
accounting to students on the undergraduate program, and has taught in Canada and Britain. Dr. 
Russell’s research is informed by the critical and interpretive and paradigms, and draws on labor 
process theory and symbolic interactionism.   Research interests include, facilitating student 
learning, the construction of images of labor in financial reports, workplace participation, and 
workplace experiences of male and female articling accountants.  

Holding a PhD Degree in Management, DBA (Doctorate in Business Administration). An 
internationally Certified HR professional with CHRS (Certified HR Specialist), SHRM-CP 
(Society of Human Resources Management- Certified Professional), HRBP (Human Resources 
Business Professional) from prestigious SHRM (Society of Human Resources Management, 
USA). He is a member of Arab HR Society (ASHRM), Society of HRM(SHRM) and 
Association for Talent Development (ATD, formerly ASTD). Recently qualified to be an 
Academic Member-MCIPD from CIPD (Chartered Institute of Personnel and Development), 
UK. Having 5 years of industry experience with companies like Pepsi, General Electric (GE), 
and 8 years of teaching, training and administrative experience with reputed colleges in Oman, 
Bahrain, Saudi Arabia and UAE. Has published and presented research papers in the area of 
Talent Management, HRD, Performance Management, Organizational Development and 
Pragmatic Teaching methods in Business. His professional interests include HRD Consulting. 

Dr. John D. Russell

Professor of Accounting in the College of Business & Economics at 
the American University of Kuwait,

Email: jrussell@auk.edu.kw

Dr. AbdulQuddus Mohammed, Higher College of 
Technology, Ruwais College, Abu Dhabi, UAE        

Phone: 00971-565926146

Email: amohammed1@hct.ac.ae
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GLOBAL BUSINESS EDUCATION
This customisable assessment addresses quality assurance associated with 
measurement of learning outcomes and internal/external academic benchmarking. It
will help satisfy
the ACBSP accreditation Standard 4 related to Assurance of Learning and Assessment. 
Available in English, French, German, Mongolian, Portuguese, Russian, and Spanish, 
with regional and country-specific aggregate comparison pools.

B-SCHOOL CONNECTION
Includes a subscription to the digital version of Bloomberg Businessweek and 
online student/instructional resources that provide weekly article reviews, quizzes, 
short case studies, and engaging classroom lessons, all written by academic 
professionals from twelve business disciplines and covering seven academic 
competencies.

EXPLORING YOUR POTENTIAL™
Career Readiness Courses designed for initial career planning for undergraduate 
students and subsequent career development of returning graduate students. The 
globally-focused service transforms participants through applied online learning, self-
reflection, and competency-based critical thinking.

WRITE & CITE™
An Academic Writing Readiness Course used to develop the student’s scholarly 
writing competencies and teach the skills and knowledge needed to write, format, 
and properly cite academic papers, theses, and dissertations. Customised to teach 
either APA Style (Publication Manual of the American Psychological Association, 
6th Edition), MLA Style (Modern Language Association), or The Chicago Manual of 
Style (CMS).

Leadership Institute • Academic Service Phone: +1 307 685 1555
+33 6 30 79 09 32

 Email: Info@PeregrineAcademics.com
Website: PeregrineAcademics.com

YOUR THOUGHT-
PARTNER IN HIGHER 
EDUCATION
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Knowledge and skills needed by young, fast growing 
companies and how business schools can contribute.
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Preview: 
You are the digital media manager.  What would you
do if your boss oversold to the client the media
package that you’re supposed to deliver?
A:  Scream, cry and panic.
B: Tell your boss to stop doing stupid stuff.
C: Blame your colleagues.
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The wider context - e-commerce and the Age of 
Information and Telecommunications:

The fifth surge of development (Perez, 2009) – started
in the 1970’s in the US
Modern e-commerce starts in the mid-1990’s
The Internet economy has cycles similar to prior
technological innovations (Varian, 2001)
Dotcom crash of 2000, a major technology bubble
represents a halfway point of assimilation.
Beginning in 2007, the cycle of experimentation starts
over with the Web 2.0 and smart phones (but overlaps
with the trend towards consolidation)
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Purpose of the study:
To assess the knowledge and skills possessed by
employees of a young e-commerce firm to help
identify critical organizational skills.
To explore ways of generating new explicit knowledge
from this tacit knowledge through practice so that the
company may leverage its organizational skills and
knowledge as sustainable competitive advantages.
To assess the depth of learning in the company with a
view to identifying areas of strengths and weaknesses.
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The company  history and 
culture:

Founded in 2008 by three professionals in their late twenties/early
thirties who met working at an e-commerce firm.

Full-service e-commerce firm whose B2B offer targets apparel brands
6 years after its creation the company employed 90 people and had 17
clients (apparel brands)
Today the company employs 115 people, has 30 brands and enjoys a
growth rate of about 30%
Until  a few months ago there was no HR function
Culture of the company: hierarchy, office space, age and diplomas, staff
turnover
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Methodology:
Theory driven study focusing on one company.
Mixed methods cross-sectional survey research
approach:

Quantitative survey tool: the Learning Organization
Survey
Qualitative semi-structured interview protocol based on
causal mapping and a knowledge-in-practice
framework.

Convenience sample representing 36% of the total
population.
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Findings- focus on tacit skills: 
Why tacit skills?

The link to firm-specific competencies

What are tacit skills?
Things you know but don’t necessarily know you know. Anchored in
practice.   Riding a bike.

Organizational tacit skills
Embedded in routines

What are soft skills?
Nontechnical and not reliant on abstract reasoning, involving
interpersonal and intrapersonal abilities to facilitate mastered
performance in particular contexts (Hurrell, Scholarios, Thompson,
2013)
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Low tacitness, 
high 
learnability, 

Low, low High tacitness,
low learnability, 

High, high

High learnability

Low learnability

Low tacitness
High tacitness

McIver et al (2013) Knowledge-in-Practice Framework
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Analysing the positions according to the framework

Activity 
What is high 
performance? 

How is high 
performance 
achieved?

What needs to be 
known? 

How does 
knowing take 
place? 

How is knowing 
applied? 

KIP type

Brand Manager 
(e-commerce) 

Successful 
positioning, 
visibility and 
development of 
the brands.   

Anticipating trends 
and creatively 
thinking about how 
the brands can 
develop, 
maintaining good 
relations with the 
client, developing 
the teams working 
with the brands. 

A global 
understanding of 
the “brand’s 
ecosystem”, a deep 
understanding of e-
commerce and e-
commerce 
platforms, a 
strategic business 
sense of what drives 
traffic and turnover, 
how to 
communicate with 
the client, people 
management and 
team building skills

A brand manager 
must have learned 
and assimilated 
robust technical 
and business 
knowledge 
through study and 
past experience.   
On top of that, 
brand managers 
must learn on the 
job – feedback and 
mentoring play a 
significant role. 

Ideally work would 
be designed to 
facilitate the 
application of the 
specialized expertise 
with ways to share 
and transfer 
knowledge with 
colleagues.   But 
there should also be 
an emphasis on 
application of 
experience based 
skills and developing 
those skills through 
related experienced.  
Apprentice/mentor 
relationships should 
have an important 
role and constant 
outcome-based 
feedback.  There 
should be new 
challenges and 
opportunities to 
develop self-
leadership. 

Hybrid between 
Accumulated 
Information (low 
tacitness and low 
learnability) and 
Apprenticed 
Know-how (high 
tacitness and 
high learnability) 
with dimensions 
of Talent and 
Intuitive Know-
how (high 
tacitness, low 
learnability)
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Low tacitness, 
high 
learnability, 

Low, low High tacitness,
low learnability, 

High, high

High learnability

Low learnability

Low tacitness
High tacitness

Customer Service

Co-founder/Head 
of Photography

E-store manager

Embedded position

Brand manager

Knowledge-in-practice framework applied to
specific positions in the company
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Low tacitness, 
high 
learnability, 

Low, low High tacitness,
low learnability, 

High, high

High learnability

Low learnability

Low tacitness
High tacitness

Dealing with incoming final consumer
questions and requests;
Dealing with incoming messages from
service providers and company
clients;
Routine, technical aspects of setting
up sites and managing deliveries.

Finding customized solutions to 
clients’ needs and problems; 
Prioritizing and problem solving 
under pressure. 
Analysis of traffic and SEO;
Maintaining IT infrastructure
Managing logistics 

Commercial and business analysis;
Aspects of various activities which 
involve oral transmission, feedback, 
coaching, and mentoring, and 
learning through doing. 

Creative conception of websites;
Developing and communicating a vision of 
e-commerce ecosystem;
Anticipating e-commerce trends;
Thinking strategically;
Risk taking, experimentation.

Key knowledge and skill areas in the company
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Firm specific tacit skills cluster-
seeing the big picture: 

Understanding “ecosystems”
Anticipating trends/thinking creatively
Recognizing patterns (anti-fraud)
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Firm specific tacit skills cluster -
communication skills: 

Convincing others (client/colleagues) – linked to
innovation and creativity.
Listening to the client’s specific needs, expectations,
and problems.
How to say ‘no’ to a client request.
Sharing with the client what’s difficult and/or
challenging in e-commerce.
Communication between and among
teams/departments
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Firm specific tacit skills cluster –
team work skills: 

Working in pairs (e-store managers)
Flexibility (“lacher prise”)
Psychological safety and team learning (Edmondson,
1999, 2002, 2008)
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Firm specific tacit skills-
encouraging autonomy: 

Brand manager:
Asking the right questions to e-store managers and
member of team
Encouraging autonomy on the part of the client.
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Firm specific tacit skills cluster - the art 
of compromise 

Prioritizing
Position dedicated to negotiating compromises with
the client
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Firm specific tacit skills cluster -
dealing with uncertainty (one)

Quiz: You are the digital media manager.  What would
you do if your boss oversold to the client the media
package that you’re supposed to deliver?
A:  Scream, cry and panic.
B: Tell your boss to stop doing stupid stuff.
C: Blame your colleagues
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Firm specific tacit skills cluster -
dealing with uncertainty (two): 

You are a brand manager.   A big client has just been
acquired by another company in a foreign country.  The
new people in charge are not able to provide reliable
information about their products or stocks that you’re
supposed to sell and deliver.   You should:
A:  Use heuristics
B:  Threaten the client with punitive damages.
C:  Write a report to your manager and explain what’s going
on.
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Firm specific tacit skills cluster -
dealing with uncertainty (three): 

Quiz: You work in the logistics department.  You notice 
that the order system has a major bug: certain orders are 
being processed for free, others are not being processed at 
all, some are being processed normally. 
A:  Blame the IT department
B: Inform all relevant internal parties, make a list of all the 
unprocessed orders, assess the cost of all  the unprocessed 
orders.  
C: Angrily throw your cup of coffee across the open space. 
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Implication and what business schools 
could do to contribute? 

Evolutions in the work place
Importance of tacit skills
Continuous learning/organizational learning
Exercises, projects and simulations which encourage:

Problem solving
Analyzing trends and thinking creatively
Facing uncertainty
Integrated thinking
Communication skills/soft skills
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DR.ABDULQUDDUS,HCT, ABU DHABI(WR)

Transforming Business Graduates Success through 
Employability Skills

47
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What is education?  And what do you think is the 
outcome of education?
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Education is all about the function of enabling learning, or the
attainment of knowledge, skills, values, beliefs, and habits.
Ideal Outcomes of Education are:

Employment
Responsible Citizens
Ethical Citizens
Problem Solvers
Innovators and Creators

Source: Dewey, John (1944) [1916]. Democracy and Education. The Free Press. pp. 1–4. ISBN 0-684-83631-9
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Employment is the key….
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Critical Question- Who should adapt who?
Whether the HEIs (Higher Educational Institutions) must

adjust their programs to produce future employees based
on what the market needs or competencies and educational
qualifications.

Whether the Employers must adjust their organizational
structures so that they can attract the current competencies
that the HEIs produce .
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Research Objective
Research the demanded employability skills of business

graduates from the perspective of employers in higher
educational managers in UAE and developing a tool and the
employability skills program that can facilitate both sides to
make decisions
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Data Collection
To organize this research interviews were organized with 20
managers from industry (Retailing, Petroleum) in Abu Dhabi, Dubai
and 5 managers from the higher educational institutions in Abu
Dhabi, Dubai
Interviews were conducted face to face and interview transcription
is developed to re.ach similarities and differences
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Results of the interviews 
(Employers and Educational Institutions perspective on Employability Skills)
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Employers Perspective on Employability Skills
Employers believe that the business graduates must have following

skills to be successful in employment:
•Educational qualifications
•Domain Expertise
•Computer, internet and technology skills
•Leadership skills
•Previous experience in the sector
•Language capacities and
•Good professional skills
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Other secondary sources on employability skills
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The 10 Skills Most Employers Want

Domain Expertise Decision Making Planning Organizing

Communication Skills Data Analysis Teamwork Influencing and Selling

Source: http://www.forbes.com/sites/susanadams/2013/10/11/the-10-skills-emloyers-most-want-in-20-something-employees/#377c704f752dRegion 8 Journal 74 Transforming Student Success



Skills Shortage in Middle East (Skills Gap in 2016)
Communication Skills
Negotiation Skills
Leadership Skills
People Management Skills
Collaboration/ Teamwork
Ability to Work Under Pressure
Personality & Demeanor
Creative Thinking

Efficiency

Adaptability

Technical Skills

Relevant Industry Experience

Local Work Experience

Regional Work Experience

International Work Experience

Planning/Organizational Skills
Source: https://www.bayt.com/en/research-report-29942/
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Skills Gap in UAE
“Teamwork, problem-solving, communication and creativity – had been
building for some time”-Managing Partner for Talent,Ernst & Young
“One of the key gaps is a real inconsistency in graduates’ critical thinking,
problem-solving and research skills,” Partner, Education Practice, PwC
Middle East.
Director of the Dubai Business Internships programme (DBI), agrees.
“Higher education is not preparing graduates enough for the job market,
according to research. But companies can contribute to narrowing the
gap.”

Source: http://vision.ae/focus/softly-softly-skills-gaps-in-the-modern-day-workplace

Region 8 Journal 76 Transforming Student Success



Most of the employers agreed that technical and soft skills are
important for the success in the job market.
A manager from a company pointed that the […..] HEIs are not
producing what the industry demands, the graduates require much
training before employment. I would be haply to employ business
graduate with IT and analytical skills with some experience in the
filed. The certificates are not important
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Higher Educational Institutions Perspective on Employability Skills
Most higher education managers believe that the following skills

are desired in business graduates to get them employment:
Team work, Entrepreneurial skills, Innovative and critical
thinking, Motivation, Communication
Analytical thinking
Social thinking
Soft skills

Most of them agree on social skills
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The most of the HEIs agreed that Social Skills are important for the
success in the job market. A manager from a reputed college
pointed out:
[…] business graduates are lacking creativity and innovation [….], I would not
blame the graduates, as the HEIs course curriculum and academic staff plays
an important role. The next generation of workforce needs to be more
problem solvers with more interpersonal and social skills […].

Region 8 Journal 79 Transforming Student Success



UAE Higher Education Priorities
(Domains of Learning)
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Domains of Learning in UAE

Knowledge Skills

Autonomy and 
Responsibility

Role in 
Context

Self 
Development

Source: Emirates National Qualification Framework 

Aspects of Competence
http://www.nqa.gov.ae/en/Documents/QF_Handbook__28_Feb_2012.pdf
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Outcome of research-Matrix – Type of Business Graduate
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Matrix – Business Graduate Type
The employers desire individual and technical skills as critical

employability skills
The HEIs managers desire social qualities as critical employability

skills
The Two-Dimension model focus on two ways of thinking from the

perspective of employers and HEI managers on the skills demanded
by the business graduates.
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Matrix – Type of Business Graduate
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Dynamics- Type of Business Graduate Matrix
This matrix can help as a management tool to help the management
in recruiting business graduates for the managerial positions
The current employees can also use this tool for benchmarking
within the same institutions and between institutions

Region 8 Journal 85 Transforming Student Success



Employability Skills Program
Eight key areas for graduates to be more effective in the workforce.

1. Job search techniques and follow-up

2. Job Enrichment and Career Progression skills

3. Communication and Interpersonal skills at workplace

4. Effective Leadership

5. Team Player and team management

6. Time Management

7. Problem solving

8. Entrepreneurial Skills and Developing business
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Conclusion
More collective role should be played by the higher education sector in
UAE to address the graduates’ employability problem.
HEIs also must respond to the skills that are demanded by the
employers (Employability Skills) and incorporate in curriculum and
teaching methodologies

Must focus on real-world problems and processes (Problems BL)
Support inquiry-based learning experiences (Innovation BL)
Provide opportunities for collaborative project approaches to learning
(Projects BL)
Focus on how to learn (above “what” to learn).

On the other hand, the employers should be more aware of HEIs
programs, engage in all aspects and look HEIs as a souce of future
managers.
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Directions of Future Research
Bigger Sample Size
And proposing a program to improve graduate

employability skills for the higher educational institutions in
UAE
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332

Conceptual and Empirical Validity of Baldrige Excellence Model for 
Business Schools

amiller@hct.ac.ae

Abstract
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satisfaction, financial implications

assessing stakeholders in terms of their potential impact on 

the strategic direction

students, community companies 
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Overview Items III, O5 & O9
Public and Outcomes Reporting

Figure 1. Deficiencies with Overview Items
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Standards 1 & 2 Leadership and Strategic Planning

Figure 2. Deficiencies in Standards 1 and 2

Standards 3 & 4 Stakeholders and Learning Outcomes

Figure 3. Deficiencies in Standards 3 and 4
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Standards 5 & 6 Faculty/Staff Business Processes

Figure 4. Deficiencies in Standards 5 and 6
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Figure 5. Cumulative Display of Accreditation Outcomes
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ENTREPRENEURIAL MOTIVATIONS AS DETERMINANTS OF YOUTH
ENTREPRENEURSHIP CHALLENGES: A CASE OF BUSINESS

COLLEGE IN UAE
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ENTREPRENEURIAL MOTIVATIONS AS 
DETERMINANTS OF YOUTH

ENTREPRENEURSHIP CHALLENGES: 
A CASE OF BUSINESS

COLLEGE IN UAE

Dr. Almaz Sandybayev
Higher Colleges of Technology, Abu Dhabi 
Men’s College, Faculty of Business, United 
Arab Emirates
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What is an Entrepreneur?
Entrepreneur: A person who organizes and
manages an enterprise, especially a
business, usually with considerable 
initiative and risk.
– Initiative: Readiness and ability in

initiating action.
– Risk: The hazard or chance of loss.

Source: Webster’s College Dictionary (Random House/McGraw Hill)
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Why Abu Dhabi?

Source: Abu Dhabi – Vision 2030 Economic Development 
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United Arab Emirates population

Source: Trading Economics 2017
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United Arab Emirates national 
population

Source: Trading Economics 2017
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Source: 

Unemployment Rate for UAE 
Nationals by Age-groups, 2016 
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Share of Self Employed & Employers in the 
Employed Population, 2006 (in %)

Source: 
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Challenges & Motivations for Youth 
Entrepreneurship

Assumption 1:

The UAE national youth have a high career preference for public
sector jobs, over entrepreneurship. However, certain factors are
driving them towards entrepreneurship.

Assumption 2:

Certain aspects of the national culture are not supportive and 
conducive for entrepreneurship
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Push and Pull factors Impacting 
Youth Entrepreneurship in UAE

Factors pulling
the Youth towards

Public Sector
Higher Income

Job Security
Job Benefits

Societal & Family Acceptance
Cultural Fit
Familiarity
Flexibility
Low Risk

Lesser Responsibilities

Factors pushing
the Youth towards

Entrepreneurship
Supplement existing income

Want of Personal 
Achievement

Passion
Role models/ Success stories

Family Background/ Support
Partners from Similar

Background
International Exposure

Unemployment
Job Engagement
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Research Methodology

A focus group is a group discussion on a particular topic organized
for research purposes (Kitzinger, 1994). Focus groups are used for
generating information on collective views, and the meanings that lie
behind those views. They are also useful in generating a rich
understanding of participants' experiences and beliefs
(Morgan,1998).
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Research Approach and Purpose

The research was conducted in December 2016 covering the
sample of 60 students from College of Business.
The group in-depth interview is one of the so-called "flexible" or
qualitative research methods. Its task is to form a list of so-
called "hypothesis of existence", i.e. a list of opinions, estimates
or statements that exist in society and have a non-zero degree
of proliferation.
5 focus groups have been formed and interviews conducted.

The purpose of the focus group interviews was to help
open up the participants and to find out what young people
think and feel about entrepreneurship in UAE.
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81% of young people agree that the creation of their
own business deserves a consideration and do not
exclude the possibility in the future to engage in it.
However, only 28% of recipients clearly bind the next
life and career plans with a business. Among them, 19%
are family members of the existing “fathers
entrepreneurs” – young people who want to continue
the work of their parents and have the opportunity to
use the parent capital to start business; 9% are the
initiative, young people from the middle class which
focused on business "as a profession."

Results
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51% of respondents expressed a positive attitude
towards entrepreneurship but do not connect it directly
to real life plans
"How likely is it that you become an entrepreneur in the
near future?“
26% of respondents pointed that as a high, 36% - the
average, and 38% - low. These results reflect the real
willingness of young people to engage in their own
business.

Results
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The results show that males are more inclined towards entrepreneurship. This
can be explained by the widespread social gender expectations. The role of
"breadwinner" encourages male representatives to entrepreneurship.

Moreover, if the presence of entrepreneurs among friends or relatives plays the
role of a positive example, the ownership of the company by parents provide live
coverage of their own business from generation to generation.

Results
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The results of the focus groups indicate that the most readily available niches for
small and medium-sized businesses are trade (35%), maintenance services
(27%) and real estate (21%).

The last positions are occupied by organizing entertainment activities (9%),
health care (5%) and industrial production (3%). Respondents quite realistic to
note the types of business where they can earn fast capital and most importantly
provide the possibility of entering into business without a large initial
investments. It is important to indicate that potential young entrepreneurs offer a
fairly traditional list of the desired types of entrepreneurial activity.

Results
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Results

Positions as "regular income" (35%) and "the possibility of self-
realization" (20%) can also be obtained in other professional niches.
The main attractive aspect inherent to the actual business activities,
most of the respondents called "work for themselves and
independence" (19%). Factor of labor freedom and independence is far
ahead of other "pluses" of entrepreneurship. In addition,
entrepreneurship is not bound by most of the respondents with the
ability to get rich quick (only 9%). Sufficiently low rating (10%) has been
received for the position of "social recognition” (prestige of the work,
respect of others). It should be noted that only 7% of respondents
noted "usefulness to society" as an attractive factor of
entrepreneurship.
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Conclusion

The study concluded that the current state of development of motivation to
engage youth entrepreneurship is characterized by a focus on the identification
of socio-cultural and socioeconomic factors contributing to the successful
implementation of this process. The model of formation of youth motivation to
engage into business activities is disclosed in the socio-cultural context that is
specified on three complementary levels: family and relatives, government and
public, and finally education and academia.

Summarizing, it is possible to assume that higher education institutions
and colleges first in the raw to create the necessary social and cultural
conditions in preparation for entrepreneurial activity. This model opens up
the prospect of empirical studies aspects of pedagogical management of
the process of motivation formation to engage in entrepreneurial activity
of youth population
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Conclusion
Thus, modern education is represented as an
essential tool to actualize a young person to focus on
entrepreneurial and creative sources that give the
opportunity of finding unique individuality, spiritual
and creative freedom.
A dominant limitation of the study is the relatively
small number of participants in the study considering
the case of data and findings interpretation but a
large avenue for the future research of this increasing
phenomena.
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Introduction

Postmodern education attempts to create practices whereby people develop reciprocal 
relations with others, and act in transformative ways. This leads to engagement and 

success in relationships and particularly at work (Freire 1970).  As new changes in 

the work market can be observed practically every day, it is clear that the methods of 

teaching should easily adapt to this dynamics. Academic institutions' culture should 

be driven by changes in the external environment (Grant et al., 2010; cited in Radu 

2012, p.76). Therefore, there is a need to develop additional and alternative methods 

of teaching that are more relevant for students' retention and also future work than 

traditional lecture, seminar and computer laboratory formula (Radu, 2012). 

The purpose of this article 

The purpose of this article is to explore how experiential learning, in business studies, 

retains students and drives their successes. For this purpose, I offer, in this article, 

an exhaustive review of understanding the educational process as a transformative 

one though experiential learning. 

I explore theories and research related to experiential learning and the ways an 

understanding of the educational process as a relational activity might inform and 

transform the university teaching experience for both the facilitator and the students.

Retaining & Transforming Student Success through Experiential 
Learning, an Overview

 

 

Region 8 Journal 177 Transforming Student Success



Experiential learning in business education

Without application, principles and ideals have no bearing and no test 

—John Dewey

The idea of linking hands-on learning with academics is not a new one. John Dewey 

advocated education through experience at the turn of the last century. Unfortunately, 

relatively few schools offer this integrated approach, typically limiting instruction to 

textbooks and lectures. “The evidence suggests that students who engage in 

experiences that connect school learning to the real world, are more likely to stay in 

school. Furthermore, such experiences increase the chances that students will be both 

college and career ready” (Rogers-Chapman & Darling-Hammond, 2013; p.1).
Defining Experiential Learning 

Kolb (1984) defines experiential learning as “a holistic integrative perspective on 
learning that combines experience, cognition and behavior” (p. 21) and he further 
elaborates that “it is a continuous process grounded in experience” (p. 41).

Kolb's (1984) experiential learning cycle provides a powerful theoretical and practical
framework for business learning efforts. “The model draws on an all-star set of
interdisciplinary influences-John Dewey from educational philosophy, Jean Piaget 
from developmental psychology, and Kurt Lewin from social psychology” (Petkus, 
2000 p. 65).

“In experiential learning, immediate personal experience is the focal 

point” (Kohonen V. et al.,  p. 27).  As pointed out by Kolb (1984; p.21), “personal 

experiences gives the life, texture, and subjective personal meaning to abstract 

concepts”.  Experiences need to be processed by reflecting on them. “Learning this is 

a cyclic process integrating immediate experience, reflection, abstract 

conceptualization and action” (Kohonen V. et al., 2001, p. 27).
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Figure 1.

However, though the gaining of knowledge is an inherent process that occurs 

naturally, for a genuine learning experience to occur, certain elements must 

exist.  Knowledge is continuously gained through both personal and 

environmental experience.

Kolb states that, in order to gain genuine knowledge from an experience, 

certain abilities are required:

The learner must be willing to be actively involved in the experience;

According to Kolb's (1984) basic model (  
requires four different learning abilities: concrete experience, reflective 
observation, abstract conceptualization, and active experimentation. These four 
learning abilities are formulated into a learning cycle. Four learning roles are 
assigned to the transitions between the four learning abilities: the reflector role, 
the theorist role, the pragmatist role, and the activist role. There is no designated 
‘starting point’ for the cycle; however, learning is most effective when the 
student goes through all points, regardless of where he or she starts (Kolb, 1984). 

David Kolb’s Experiential Learning Model (ELM)

The learner must be able to reflect on the experience;

The learner must possess and use analytical skills to conceptualize 

the experience; and
The learner must possess decision making and problem solving skills in 

order to use the new ideas gained from the experience.
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have much better results. Thus, through Action Learning, learners not only absorb the 
results of research produced by specialists, but are also able to generate knowledge. It 
is actually what Kolb meant, as explained and referred to above, when developing the 
so-called "experiential learning cycle", composed of four stages: (1) concrete 
experience, (2) observation and reflection, (3) forming abstract concepts and (4) 
testing in new situations. This topic is explained in more detail in the next section. 

New ways to learn under experiential learning: Action Learning and, as a subfield
of action learning - Industry Linked Learning in Business referred to as Linked 
Learning

“We have been teaching in higher education for several years and are discouraged 

when we listen to students tell their stories of how they were taught, mostly through 

passive methods of learning” (Wurdinger & Carlson;2009, p.1).  

For the students, as both authors explain, the same theme surfaces: they listen most 

of the time, and when they are allowed to talk it is to answer a question. “When 

asked how they feel about such experiences they use terms such as bored, oppressed, 

 

 

 

 

 

 

 

 

 

Knowledge transfer in traditional education means learning is an external, objective 

process, in which knowledge must be transmitted and received in the form of 

information, theories and research findings, after reception learners being able to 

apply the knowledge to their own purposes (Zuber-Skerritt, 2002; Radu, 2012). 

However, there is also another possibility of knowledge transfer which appears to 
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Action Learning

Action learning means learning from experience and critical reflection on that 

experience, through group discussion, trial and error, discovery and learning from 

each other (Zuber-Skerritt, 2002).

“Action learning is a powerful and inspiration technique, even if it sometimes 

risky” (West & Choueke, 2003; cited in Radu 2012, pp.277).  Action learning is 

clearly contextual: it depends on the organizational culture, on the purpose for which 

it is designed and on the existing constraints (Zuber-Skerritt, 2002).

In this research case, Industry Linked Learning in Business is particularly interesting 

because, as a subfield of Action Learning, it addresses actual workplace issues, in 

relatively complex situations and conditions in Business.
Linked Learning 

Linked Learning is an innovative approach that seeks to prepare students for career 

by connecting learning in the classroom with real-world applications in the 

workplace (Rogers-Chapman & Darling-Hammond, 2013).  By linking students’ 

classrooms topics to real world situations through connecting their projects and class 

topics to industry knowledge, the students gain real insights into business situations. 
through

ing
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Social interaction, through team work, is an integrative part of the linked learning 

process.  Social-constructive theories (Woolfolk, 2001) consider social interaction 

an integrative part of the industry linked learning process. Working in teams deepens 

the learning experience and promotes active learning (Radu, 2012). In collaborative 

learning, students learn more when giving an explanation than when receiving one 

(Ross, 1994). The reason is clear: a more active implication when explaining than 

when listening. Collaborative learning means that students engage in a common and 

authentic task where each peer depends on and is accountable to each other 

(Rahman, 2009). “Communication and cooperation are vital and this is also what the 

modern society requires” (Radu, 2012; p277).

Students’ team work can increase motivation to pursue such learning. Conceivably, 

effective team implementation can increase motivation for work and job satisfaction; 

of course, this idea can be easily transferred to the learning process. There are many 

articles in which the emphasis is put on teamwork, as it is generally easier and it 

creates synergy (Griffin, et al, 2001). There are, though, some conditions to be met in 

order to attain synergy. Working in teams is not an easy task and satisfaction of team
members is determined by multiple factors such as team's composition, group
processes within the team or the nature of work by itself (Campion, et al, 1993).  “For 
faculty projects, working occasionally in teams for the learning process is useful, but 
not as much as it is when a team-based learning environment is created” (Radu, 2012; 

p. 277).    Team-based learning environments should involve small student teams 

working together for the entire semester, using class time to discuss readings, solve 

problems and apply concepts previously learned through individual reading 

assignments.  “Individual work is also important in this process. Without this 

individual part of the learning process, group discussion would not have a strong 

basis” (Radu, 2012; p. 277).
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resources of the academic community together” (Radhakrishnan A, Crino M.,  Davis 

S, & Camlibel L., 2005; p.8).

One way of integrating real world business problem solving into the curriculum is by 

Importance and benefits of ‘Academia –Industry Linkage’ 

Linked learning benefit the students, faculty members and also the academic 

institutions. “Academic institutions have come to recognize the value of involving 

business students in solving real business problems, but most lack a way to 

systematically and reliably bring the needs of the business community and the 

students undertaking projects that address problems faced by industry. Students 

retain concepts they learn when they apply them to solve real problems. Industry 

linked learning through Learning by doing, or experiential learning, deservedly 

needs our attention in academia and industry to join efforts to prepare our students 

for better careers.  Projects force students to deal with the inevitable trade-offs, 

conflicting business goals, data management problems and the myriad of other issue 

found in the real world (Grossman Jr., 2002). 

Student projects also benefit faculty teaching and research. Teaching improves 

because projects provide faculty with clear, useful feedback about what students have 

learned (Grossman Jr., 2002). 

Faculty members receive feedback from observing student performance during 

project presentations, informal conversations, business client statements, and through 

written reports. Student projects also provide faculty with opportunities for applied 

research, including case, and pre/post intervention comparisons studies (Grossman 

Jr., 2002; Radhakrishnan et al., 2005).

“Student projects addressing real world business problems also benefit industry 

regardless of size, especially important for small businesses and nonprofit 

organizations that have far fewer resources than large businesses” (Radhakrishnan A. 

& Al.,2005; pp. 8-9).  Industries would benefit from students’ ideas as well as they 

would have a medium to select and hire potential employees.  
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“Generally, academic institutions have not structured or organized themselves in a way 

that would encourage or facilitate the provision of student and faculty expertise to the 

business community” (Kellogg Commission Report, 2001; cited in Radhakrishnan A. & 

Al.,2005; p.9).
Similarly, businesses find communicating with faculty or finding expertise on a 
university campus daunting if not impossible. Simply put, for a number of reasons 
universities represent a largely untapped source of business and community assistance. 

Challenges faced in establishing ‘Academia – Industry Linkage’ and the need to 
connect

Educational institutions have developed different strategies to set up an academia –

industry link. Many universities ask their final year students to find suitable industry 

projects, but experience shows that this is a difficult and time consuming task. “At

some universities, faculty members take responsibility for identifying suitable 

industry projects for their students. But making useful contacts in the business 

community and finding meaningful projects on a continuing basis is often easier said 

than done” (Radhakrishnan A. & Al.,2005; p.9).

Many of these initiatives are restricted to a specific functional area of business or are 
just one time efforts to link academia to industry (Murphy, 2002)).. 

There is a need to find a way to bring together the business and local communities with 
the resources of universities is a sustained long-term manner. “There has been little 
research on this issue, yet there is significant potential for benefits for all parties” 
(Radhakrishnan A. & Al., 2005; P.9).    

In marketing, as in other areas of management studies, there is a feeling that lines of 
communication need to be improved between those who work largely in the academic 
sphere and the practitioner community (Brennan 2006). 

Tips for faculty to strengthen those industry linkages

Frederic Murphy (2002) provides tips for faculty to strengthen those industry linkages. 

He gives advice to business faculty to at least read some business publications and use 

their intuition to extrapolate what they read into a management science context. Also, to 

use their students as a means to connect with local businesses and listen to their 
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context, which is the critical starting point in the art of modeling” (p.2) .  Students 

are also interested in the decision-making process and want to be involved in 

deciding and securing their future by linking and learning from industry.   

managers rather than trying to sell management science. 
Then he advises to use common sense, to integrate what they hear into their use of 
material in class and into thinking about research issues. 
Addressing faculty, he advises them to connect with industry. Murphy (2002) adds 
that ‘Practitioners’ do not have a lock on facts and relevance; “however, they know 
where they have problems, and you and your students can provide critical insights if 
you listen to them and rethink what they are talking about in a management science 

Hence, there is a definite need for forging stronger links between the three parties 

involved in tertiary education – students, industry and academics (Werner, T. & Al; 

2007).

Conclusion

Higher education should lead both to specialized knowledge and to skills for 

applying knowledge in complex situations, including developing communication 

skills and the skills of working in teams (Ramaswamy et al., 2001). As higher 

education continues to adapt to new expectations from students, experiential learning 

in business programs has become more important to retain and prepare students for 

successes. Clark & White (2010) point out that today a quality university business 

education program must include an experiential learning component. With 

reference to this study, employers note that graduating students need to build skills in 

“professionalism” – which can be taught via experiential learning. Students value 

this learning as much as members of the industry do (Clark & White, 2010) and it 

can be a critical point in retaining students and preparing them for future successes.
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The 3RsApp: Managing and Planning University Resources
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Retention: Trends for Fall 2017
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Re-entry: Trends for Fall 2017
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Conceptual Framework 
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Exhibit 1: Conceptual Map for the 3RsApp
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Recruitment:
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Retention - 1:
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Re-entry:

Retention - 2:
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Discussion
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A Hypothetical Case Study on Transforming Student Success through 
Recruitment, Retention, and Reentry
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An Analysis of Business Student 

Assessment Results based on 

Response Distractors

IACBE Region 9: 20 October 2017
Praha, Czech Republic
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While it is certainly important, indeed an accreditation 

requirement for assurance of learning, to understand 

student knowledge levels based on scores obtained through 

standardized testing that allows for external comparisons, 

what is not well understood is why students missed specific 

types of questions, which would indicate a knowledge gap. 

Therefore, the purpose of this presentation is to 

understand why students miss questions, which would 

suggest potential knowledge gaps.
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Peregrine Global

Making a difference

in our world. 

www.PeregrineLeadership.com

www.PeregrineAcademics.com
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Programmatic Assessment

Understanding Potential 
Knowledge Gaps in Higher 
Education
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The BUS Assessment Service
• Peregrine Academic Services provides normed,

summative assessment services for Business

Administration (BUS) academic requirements used for

internal and external programmatic evaluation.

• The customizable service is easily managed and can be

effectively integrated for any business program to

evaluate retained student knowledge associated with

the program’s learning outcomes.

• The assessment service is specifically designed to

address programmatic accreditation requirements

related to learning outcomes assessment, quality

assurance, and external academic benchmarking.
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The BUS Assessment Service…
Build a specific assessment service aligned with learning outcomes by selecting

from 12 available BUS topics.

Integrate directly into the Learning Management System (LMS) for seamless delivery

to the students and automated gradebook posting.

Choose from 3 test banks: Undergraduate, Master’s, and Doctoral.

Client Admin with 24/7 unlimited access to the individual student results and

analysis reports.

Benchmarking of scores with other institutions based on the demographical

characteristics of the institutions.

Randomized exam question delivery that does not require an exam proctor.
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Service Objectives …

Provide a meaningful, cost-effective, and practical solution to

the evaluation of BUS and BUS-related programmatic learning

outcomes.

Conduct comparisons of the program’s results to one or more
external aggregate pools.

Conduct internal comparison of the program, value added.

Directly measure retained student knowledge.

Address accreditation requirements.
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12 BUS Topics
1. Accounting

2. Business Ethics

3. Business Finance

4. Business Integration and

Strategic Management

5. Business Leadership

6. Economics, with Subtopics in:

• Macroeconomics

• Microeconomic

7. Global Dimensions of Business

8. Information Management

Systems

9. Legal Environment of Business

10.Management, with Subtopics in:

• Human Resource Management

• Operations/Production Management

• Organizational Behavior

11.Marketing

12.Quantitative Techniques and

Statistics
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Test Bank Validity and Reliability
Exam questions are aligned with 

the business knowledge areas and 

have been validated and peer 

reviewed. 

Regular psychometric analyses of 

the test banks ensure reliability 

and accuracy. 

Exam difficulty is relative; the 

exam assesses retained 

knowledge of the students using 

normed instrumentation. 

Measures of reliability include: 
1. Item Difficulty
2. Item Discrimination
3. Question Interchangeability
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Understanding Knowledge 
Gaps in Higher Education
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The service includes 24/7 access to Client Admin, which is where school 

officials track student progress and generate reports, both individual and 

summative. 
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There are both individual and summative reports to choose from 

to analyze and report the results. 
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1. Individual Student Data Report. An Excel file with the student-by-student
results showing the percent correct for each topic and subject.

2. Internal Analysis Report. A report of a selected group of exams with the
selection of one aggregate pool at a time with both an analysis of means
and an analysis of frequencies.

3. Executive Summary: Internal Analysis Report. An abbreviated summary
report of the internal analysis report.

4. External Comparison Report. A report of a selected group of exams
comparing the results against one or more aggregate pools.

5. Executive Summary: External Comparison Report. An abbreviated summary
report of the External analysis report.

6. Program/Cohort Comparison Report. A side-by-side comparison of the
results between one or more academic programs or cohorts of students
where there is overlap of topics on the student exams.
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7. Longitudinal Analysis Report. A side-by-side comparison of different exam
periods (up to 5 exam periods can be shown on the report).

8. Pairwise Report. Shows student-by-student results when the same students
who took the Inbound Exam also complete a Mid-point or Outbound Exam.

9. Grade Scale Report. A report based upon the client school’s COMP exam
results used to determine a school-specific grading scale based on percentile
scoring.

10. Student Survey Report. A summary report of the results from the optional
student survey administered in conjunction with an Outbound Exam.

11. Response Distractor Report. A unique report that summarizes why students
answered questions incorrectly based on 5 types of response distractors.
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The Response Distractors

Understanding Knowledge 
Gaps in Higher Education
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The Response Distractor Report
The purpose of the Response 
Distractor Report is to provide 
program and course managers with 
information regarding why students 
selected incorrect responses. 

While it is essential to understand the percentages of correct scores 
and compare those scores with an external aggregate pool, it is also 
important to gain a more thorough understanding regarding the 
nature of the incorrect responses chosen by the students when 
completing the exam.

Region 8 Journal 228 Transforming Student Success



The Response Distractor Report
Based on this understanding of why 

students are selecting incorrect responses, 

program and course managers can 

therefore make any needed course or 

program adjustments. 

For example, if students make concept-based errors at a higher than 

expected rate, perhaps the course or program manager can explore 

the specific concepts taught and see what, if any, issues exist.
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The 5 Response Distractors
The term, Response Distractor, refers to why an incorrect response is incorrect. There are 
five categories of Response Distractors:

1. The response is incorrect due to a Fact-based error, meaning the student selected this
response not knowing the fact or facts associated with the question and/or response.

2. The response is incorrect due to a Concept-based error, meaning the student selected
this response due to misunderstanding of the concept presented by the question and/or
response.

3. The response is incorrect due to a Conclusion-base error, meaning the student selected
this response by reaching a wrong conclusion based on the question and/or response.

4. The response is incorrect due to an Interpretation-based error (also called a Perception-
based error), meaning the student selected this response based on an incorrect
interpretation or misperception of the question and/or response.

5. The response is incorrect due to a Calculation-based error, meaning the student selected
this response based on an error with a formula or math-related calculation with the
question and/or response.
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Coding Responses in the Test Bank
All exam questions include either 4 or 5 responses. One of the responses
is correct and the other responses are incorrect.

Each incorrect response is characterized with a response distractor
designation. Not every question will have 3 or 4 different response
distractors.

Some questions have the same response distractors for all incorrect
responses, whereas other questions will have different response
distractors.

For a particular exam topic, usually all types of response distractors are
included with some exceptions depending upon the nature of the exam
topic.

Coding Response Distractors is sometimes subjective; however, we strive
for consistency in how these incorrect responses are coded.
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The Response Distractor Report

The Response 
Distractor 
Report is 
divided into 
three unique 
tables. 
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The Response Distractor Report
The first table is a characterization of the sample, summarized 
results from either the Inbound, Mid-Point, or Outbound Exam. 

An exam includes 6-12 topics depending on the outcomes of the academic 
program. Each topic includes 4-10 subjects. 

Each student sees 10 questions per topic and questions are selected from a test 
bank of 3000+ questions. Unique test banks for bachelors, masters, and doctoral 
academic degree levels. 
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The Response Distractor Report
Table 2 compares the sample’s results with the test bank to determine what, if 
any, differences exist between the sample’s results and the proportion of the 
responses distractors included within the test bank of questions. 

Highlighted topics/subjects are where students missed questions at a significantly 
(p<.05 based on t-Test results) higher rate than its representation in the test bank. 
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The Response Distractor Report
Table 3 compares the sample’s results with the selected aggregate 
pool to determine what, if any, differences exist between the school’s 
results and the results from the population (selected aggregate pool).

Highlighted for topics/subjects are where students missed questions at a 
significantly (p<.05 based on t-Test results) higher rate than its representation in 
the population (the selected aggregage pool).  
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Understanding Knowledge 
Gaps in Higher Education
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Table 2 includes the summarized frequencies of the 
response distractors in the test bank. 
Table 3 includes the summarized frequencies of the 
response distractors in the aggregate pool. 
These two sets of data can be compared to determine 
what, if any, differences exist. A significant difference 
would indicate potential knowledge gaps in the 
population if students were selecting responses based 
on a specific response distractor disproportionately 
higher than its distribution in the test bank.
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A statistical comparison of the Test Bank with the 
Aggregate Pool. 
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Students are selecting incorrect responses disproportionately higher than their 
distributions in the test bank for subjects within the following topics. (# Subjects with 
Higher / Total Number of Subjects) 

Topic Calculation -
based Error

Concept -
based Error

Conclusion -
based Error

Fact -based 
Error

Interpretation 
- based Error

Accounting 4/8

Business Integration & Strategic 
Management

4/8

Business Leadership 2/8

Macroeconomics 1/7

Global Dimensions of Business 1/5

Legal Environment of Business 3/9

Operations/Production Management 1/4

Organizational Behavior 1/4

Human Resource Management 3/4

Marketing 2/6

Quantitative Research Techniques and 
Statistics

1/7

For the BUS Undergraduate 
population, students chose 

incorrect responses at a 
disproportionately higher rate for 
23 out of 98 subjects (n=50,000+) 
than their representation in the 

test bank.

Region 8 Journal 239 Transforming Student Success



Students are selecting incorrect responses disproportionately higher than their 
distributions in the test bank for subjects within the following topics. (# Subjects 
Higher / Total Number of Subjects) 

Topic Calculation -
based Error

Concept -
based Error

Conclusion -
based Error

Fact -based 
Error

Interpretation 
- based Error

Accounting 1/6

Business Ethics 1/6 1/6

Business Finance 2/6

Business Integration & Strategic 
Management

1/9

Global Dimensions of Business 1/5

Information Management Systems 2/6

Marketing 1/6

Quantitative Research Techniques and 
Statistics

2/11 1/11

For the BUS Graduate 
population, students 

chose incorrect 
responses at a 

disproportionately 
higher rate for 13 out of 

92 subjects 
(n=40,000+).
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When you use our Assessment Services:
• Run the Response Distractor Report for your specific sample.
• Review the results to look for topics/subjects where the

students selected incorrect responses proportionally higher then
that response’s distribution in the Test Bank (Table 2) and
Aggregate Pool (Table 3).

• Go back to your courses to see if there is an issue to address.
• Make any corrections and re-test with the next cohort of

students.
When you create and administer your own exams:

• Identify similar response distractors for the incorrect
responses on multiple-choice exams.
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The Takeaways

Understanding Knowledge 
Gaps in Higher Education
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A Few Key Takeaways …
Use of the Response Distractor Report allows you to see any
potential knowledge gaps if your students are selecting
responses disproportionally to the test bank and/or
aggregate pool.

Interpretation-based Errors relate to critical thinking, the
application of knowledge. This continues to be a struggle in
many areas and requires more application-based activities.

Students are generally doing very well at understanding the
concepts, conclusions, and facts associated with the topics
and subjects.

A few calculation errors for those topics that include
calculations.
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Understanding 
Knowledge Gaps in 
Higher Education
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The Client Services Management Team

Odgerel Batmunkh    Kim Carroll Lara Miller Kayla Vos 

Ichinkorloo Batjargal Josh Duryea Lana Gaskins
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PO Box 741
Gillette, WY 82717
Phone: (307) 685-1555 
Fax:      (307) 685-0141
Toll Free: 1-877-260-1555 
Info@PeregrineAcademics.com
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Your thought-partner in higher education accreditation:

web | www.PeregrineAcademics.com

phone | 1-877-260-1555 or 1-307-685-1555  

e-mail | Info@PeregrineAcademics.com

Peregrine Academic Services provides nationally normed, summative assessment services for Business 

Administration academic programs that are used for internal and external programmatic evaluation. 

The customizable service is easily managed and can be effectively integrated into any undergraduate 

or graduate program to comprehensively evaluate retained student knowledge associated with the 

academic degree program’s learning outcomes. The assessment service includes English, Spanish, 

French, German, Portuguese, Russian, and Mongolian language support. The assessment service 

is specifically designed to address most AACSB, ACBSP, AMBA, EMFD, and IACBE accreditation 

requirements related to learning outcomes assessment, quality assurance, and external academic 

benchmarking.

ACADEMIC PROGRAM ASSESSMENT

GLOBAL BUSINESS EDUCATION

ARE YOU DIRECTLY MEASURING 
LEARNING OUTCOMES AND RETAINED KNOWLEDGE FOR

AT THE PROGRAM LEVEL FOR YOUR PROGRAMMATIC AND INSTITUTIONAL 

ACCREDITATION REQUIREMENTS?
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SERVICE OVERVIEW

We provide comprehensive assessment services for 

academic program-level evaluation. The assessment 

service includes customizable, nationally normed, 

online exams that facilitate direct measurement of 

learning outcomes and retained student knowledge 

using a comprehensive reporting system that 

is available 24/7 for service administration and 

evaluation of results. 

Students start the programmatic assessment 

process early in their academic program, usually 

within their first program course by completing an 

Inbound Exam. Students resume the programmatic 

assessment process towards the end of their 

program, usually just before graduation, with an 

Outbound Exam. The comparison of scores from 

the Inbound Exam and the Outbound Exam is the 

direct measure of learning. Using a variety of 

aggregate pools, the comparison of the Outbound 

Exam results to other universities allows for external 

benchmarking and programmatic assessment. 

Grades and rankings are not sufficient to 

demonstrate program accountability. You need an 

appropriate tool for program-level assessment. 

Our Global Business Education assessment services 

are appropriate for any school located outside of 

the US. Graduate and undergraduate services are 

available in English, Spanish, French, German, 

Portuguese, Russian, and Mongolian. 

CUSTOMIZATION FOR PROGRAM ALIGNMENT
For most academic programs, school officials select exam topics that are aligned 

to the specific program(s). An Associate-level exam typically includes 4-6 topics 

and a Bachelor’s-level exam includes 10-12 topics. Graduate-level exams usually 

include 6-10 topics. Exam topic selection depends upon learning outcomes 

and program curriculum. An exam includes 10 questions per topic.

SERVICE VALIDITY  AND RELIABILITY
Test bank questions are aligned with the knowledge areas of the academic 

program and have been validated and peer reviewed. Regular psychometric 

analyses of the test banks ensure reliability and accuracy. Exam difficulty is 

relative; the service assesses retained knowledge of the students at the program 

level using nationally normed instrumentation. 

Program managers use the results to provide quality feedback into the 

institution’s continuous improvement process. In-depth reporting provides a 

comprehensive approach to program-level assessment.

THE ASSESSMENT IMPERATIVE

Global higher education organizations including ANZAM, CEEMAN, EQAR, INQAAHE, CLADEA, and PRME list programmatic 

assessment as a requirement for use with quality assurance. The Association to Advance Collegiate Schools of Business 

(AACSB), the Accreditation Council for Business Schools and Programs (ACBSP), and the International Assembly for Collegiate 

Business Education (IACBE) require accredited institutions to include direct measurement methods for learning outcomes 

evaluation. A program-level assessment for learning outcomes evaluation using recognized educational standards allows 

you to close the quality loop, demonstrate success, and drive your continuous improvement efforts as well as meet your 

academic accreditation requirements.

The test banks (undergraduate and graduate) include topics as 

defined by the AACSB, ACBSP, and the IACBE:

The online assessment service directly measures learning 

outcomes and retained student knowledge. The services are 

designed to satisfy most institutional and programmatic 

accreditation requirements related to internal and external 

benchmarking.

� AACSB Standard 8: Assurance of Learning

� ACBSP Standard 4: Measurement and Analysis of Student
Learning and Performance

� IACBE Principle 1: Outcomes Assessment

ASSESSMENT SERVICE TEST BANKS

For each topic and subtopic, 6-10 subject 
areas relate to learning outcomes. 
We provide complete summative and 
statistical analyses of the exam results 
including the frequencies of questions 
missed by topic and subject along with 
percentile benchmarking for external 
comparisons. Program managers use the 
reports to understand the strengths and 
opportunities for improvement associated 
with the higher education program. 

*
SUMMARY STATISTICS

INBOUND
EXAM

OUTBOUND
EXAM

Sample Size

Average Score

Standard Deviation

Min Score

Max Score

Median Score

Mode

86

58.65

17.16

20

70

50

50

76

78.73

3.45

40

100

80

70

Frequency of Questions Offered and Missed on Outbound Exams

SUBJECT AREA OFFERED
FREQUENCY

MISSED

International Environment

Foreign Business

68

58

30.88%

51.72%

GGLOBAL DIMENSIONS OF BUSINESS
TOPIC ANALYSIS

REPORT EXAMPLE

1. Accounting

2. Business Ethics

3. Business Finance

4. Business Integration and
Strategic Management

5. Business Leadership

6. Economics, including
Macroeconomics and
Microeconomic subtopics

7. Global Dimensions of
Business

8. Information Management
Systems

9. Legal Environment of
Business

10. Management, including
Human Resource
Management, Operations/
Production Management,
and Organizational Behavior
subtopics

11. Marketing

12. Quantitative Techniques/

Statistics
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How would direct assessment work for my academic programs?

Students complete an Inbound Exam early in the program and 

then an Outbound Exam towards the end of the program. The 

comparison of Inbound and Outbound Exam scores is the direct 

measure of learning. A detailed analysis of the results is used for 

evaluating learning outcomes. The comparison of the cumulative 

results with other institutions is used for academic benchmarking. 

If your student body demographics have not changed significantly, 

Inbound and Outbound Exams can be administered concurrently 

for statistically valid comparisons. Pairwise reporting is available 

once a student also takes the Inbound Exam.

Are the exam questions US-specific?

No, the exam questions are not US-specific. The questions are 

applicable anywhere in the world for an accredited business 

program. Questions represent the foundational body of knowledge 

common to the profession irrespective of the location of the academic 

program. There are two test banks: one for undergraduate business 

programs and another for graduate programs.  Currently, we have 

over 80 client institutions located in more than 30 countries (Europe, 

Asia, Africa, India, and South America) using our GBE assessment.

My program is taught in English, but the student’s native language 

is Spanish. Can the exam show both the English and the Spanish 

questions and responses?   

Yes. There is a control item used to switch the display back-and-

forth between English and another language supported by our 

test banks (Spanish, French, German, Portuguese, Russian, and 

Mongolian).  

In my country, we teach very specific content for the legal 

environment of business and for accounting/finance courses. 

How can your exam work, if we have such specific instructional 

requirements for my country?

The service measures foundational business concepts, not 

advanced concepts. For the legal environment of business, the 

exam includes material related to international trade and global 

business enterprises. For accounting/finance, the exam includes the 

foundational concepts of debits, credits, balance sheets, analysis 

ratios, etc. Most likely, these topics will be applicable to your 

business program. If, however, you want to create new (country-

specific) topics that would apply only to exams administered in your 

country, we can create new topics with your help. We often do that 

with specific country-level exams. Most of the topics come from 

the base exam; however, we can include 1-3 new topics with your 

assistance. Additionally, if a topic does not apply to your business 

program, then you do not need to include that topic on the exam. 

How does your Business Exam service help me with my   

programmatic accreditation requirements? 

The exam service was created specifically to address programmatic 

accreditation requirements related to quality assurance and 

benchmarking as identified by AACSB Standard 8 (Assurance of 

Learning); ACBSP Standard 4 (Measurement and Analysis of Student 

Learning and Performance), and IACBE Principle 1 (Outcomes 

Assessment). 

FREQUENTLY ASKED QUESTIONS
How do I compare my results with the results from 

other schools?

Available aggregate pools include exam results 

from colleges and universities with accredited 

programs. Over 20 different pools are available for 

direct comparisons. We update the pools each year 

and maintain 4-year rolling aggregates. Summary 

reports include topic-by-topic and subject-by-subject 

comparisons.

How do you differ from other exam services? 

Peregrine provides a complete assessment service, 

including a Client Admin site used by school official for 

24/7 access to exam results and assessment reports. 

Our Education Site includes numerous best practices 

and assessment techniques. Our thought-partners are 

available to help you interpret the assessment results. 

Ours is the only service that can be readily integrated 

into your LMS for seamless delivery to students. 

Can you translate the test banks into other languages? 

Perhaps, but it depends upon the overall requirement. 

In general, we need to have a commitment of at least 

500 exams per year for the language translation to be 

cost-effective. If your requirement is below the 500 

exam requirement, we would need to work with you on 

service pricing to balance out the costs. 

Can I see the exam and how will the service look to 

the student?

Email Info@PeregrineAcademics.com to ask for a 

pass code used with the DEMO site. You and your 

colleagues can view and evaluate all of our services 

without charge. If you have follow-up questions after 

you review the material or need help getting started, 

you can email the same address. When you decide 

to use our services, we will then create an institution-

branded microsite for student self-registration. We 

can technically integrate our services with your online 

bookstore and/or Learning Management System.

Internal benchmarking 

is conducted by 

comparing the Inbound 

Exam scores with 

the Outbound exam 

scores. The percent 

difference is your direct 

measure of learning 

and the change in 

knowledge levels of 

the students as a result 

of their academic 

experience. 
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RESULTS AND REPORTING

School officials have 24/7 access to student results and 

reporting through Client Admin. The site includes student 

registration management, access to completion certificates 

and individual scores, and summative reports for comparative 

analysis. Reports are used for academic benchmarking and 

learning outcomes evaluation.

Service pricing is based on annual requirements 

and includes complete access to all individual 

results, summative reports, and analytics. Multi-

service packages may qualify for additional 

discounting. 

SERVICE PRICING

EXAMS  
PER YEAR

DISCOUNT

1-50 FULL PRICE $40 $20

51-100 5% $38 $19

101-250 10% $36 $18

251-500 15% $34 $17

> 501 20% $32 $16

BA/BS/GRAD AA/AS

PRICE PER TEST

Peregrine Global includes two interrelated companies – 

Peregrine Academic Services and Peregrine Leadership 

Institute – along with our strategic partners and associates. 

Together, we make a difference in leadership and higher 

education by leveraging a diversity of talents across a broad 

spectrum of disciplines, backgrounds, experiences, and 

cultures. We are Thought-Partners in higher education with 

personal and organizational experience in quality assurance, 

accreditation, leadership, assessment, and institutional 

effectiveness. 

Programmatic Assessment Services are available for 

Business Administration, Global Business Education, 

WHO WE ARE

EASTERN U.S. OFFICE

Washington, District of Columbia

+1 (202) 805-2788

CENTRAL U.S. OFFICE

Kansas City, Missouri

+1 (816) 912-8307

MONGOLIA / EAST ASIA OFFICE

Ulaanbaatar, Mongolia

www.pasmon.mn

LATIN AMERICA OFFICE

Dallas, Texas

+1 (214) 471-6742

B-SCHOOL CONNECTION

Dallas, Texas

+1 (972) 741-5666

AFRICA PARTNERSHIP

AIOD

Accra, Ghana

www.aiodghana.org

EUROPE OFFICE

Zürich, Switzerland

+41 79 248 03 93

AUSTRALIA OFFICE

Melbourne, Victoria

+61 437 209 040

INDIA PARTNERSHIP

SEAA Trust

Delhi, India

www.seaastandards.org

CORPORATE OFFICE AND 

LEADERSHIP TRAINING CENTER

1001 S. Douglas Hwy, Suite #160

PO Box 741

Gillette, WY 82717-0714, USA

Phone: +1 (307) 685-1555 

Fax: +1 (307) 685-0141 

www.PeregrineAcademics.com

www.PeregrineLeadership.com

Email us to request a pass 
code to our DEMO site.

NEXT STEPS: CONTACT INFORMATION

For more information regarding any of our academic services, 
please visit our website at www.PeregrineAcademics.com. 

Accounting/Finance, Early Childhood Education, Healthcare 

Administration, Criminal Justice, Public Administration, and 

General Education. Educational Services include academic 

leveling courses for business programs, an academic writing 

readiness course, online leadership courses, Bloomberg 
Businessweek B-School Connection, and Exploring Your 

Potential: Career Readiness Courses. Our Higher Education 

Support Services focus on accreditation, governance, 

academic research, strategic planning, and leadership 

development. 

We solve accreditation-related challenges with customized 

academic solutions to improve the quality of higher education.
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Transforming Student Success through Recruitment, Retention, and 
Reentry

Transforming Student Success through Recruitment, Retention, and 
Reentry
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MMorocco 2017 Reviewers’ Rubric 

ACBSP Region 8 Conference 2017 
Reviewer’s Recommendation 

   This paper # _____ is 

Honors Quality …………………….

Acceptable ………………………….

Acceptable with minor revisions …. 
  (revisions below) 

Acceptable with major revisions …. 
  (revisions below) 

NOT ACCEPTABLE …………..

To assist the author(s) in revising the manuscript, please separate your remarks into three 
sections 

1. Suggestions which  might improve the quality of the paper  - not essential for publication

2. Changes which must be made before publication

3. The scholarly paper is most appropriate for which theme?

a) Transforming Student Success through Recruitment, Retention, and Reentry
b) Applied Business Education and Research
c) Neither Category

Return Review to almiller@region8journal.com
Reviewer’s email address:  

Date:    /   /2017      Reviewer’s Signature: _______________________________ 
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Consider submitting your article for publication in the Transnational
Journal of Business, where successful articles have originated in Region 8.
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