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UNI HILL FACTORY OUTLETS 

The recent expansion of Uni 
Hill Factory Outlets was 
initiated by MAB following a 
detailed review of the most 
successful outlet centres 
around Australia. 

They found that Outlet 
centres require particular 
circumstances to be 
successful, including good 
accessibility, an extensive 
trade area and an appropriate 
scale and tenant mix.

The main challenge that was 
to be considered was how 
best to achieve a resolved 
design that would easily link 
to the existing DFO building 

while allowing current 
tenants to trade during 
construction. Strategic 
placement of services, and 
consideration of the existing 
structure allowed for all 
tenants to maintain trading 
including an operational 
loading dock.

Assessment of the existing 
loading dock highlighted 
the need for a larger facility 
with easier access for 
tenants while not sacrificing 
excessive retail areas. 

The natural slope on the 
existing site lent itself to 
create a 120 car extension 

of the existing basement 
car park, while providing 
multiple access points for 
both vehicles and pedestrians 
from major neighbouring 
roads and paths. 

Sight lines and shop fronts 
were maintained in the new 
portion, creating a sense of 
familiarity and ensured all 
retailers had their fair share 
of retail presence. 

Case Study
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“A GLA increase of approx 6000m², total 19,520m², 
has given room for all major sporting brands, 
fashion, homewares and new food tenancies. ”
Documentation and Approvals Team

A new on grade loading dock 
with multiple lifts and waste 
facilities now accommodates 
all the tenants’ requirements 
while reducing congestion.

Some strategic upgrades of 
the existing centre helped to 
ensure that University Hill 
DFO felt united with the old 
and the new. 

The top nine centres in 
Australia average 22,970 
sq.m. each, and it was 
therefore clear that the 
most successful centres 
require this critical mass to 
give customers a range and 
choice of brands.

A GLA increase of 
approximately 6000m², total 
19,520m², has given room for 
all major sporting brands, 
fashion, homewares and 
new food tenancies. This mix 
has resulted in attracting 

record numbers of shoppers 
from a large and extensive 
catchment area. 

Uni Hill had good accessibility 
from the Metropolitan Ring 
Road and Plenty Road, the 
trade area was extensive 
and the leasing team was 
working on the tenant mix. 
It was therefore critical to 
deliver the scale required to 
complement the other key 
requirements and achieve the 
long term sustainability of the 
asset.

Outcomes
Expanding on the existing success of University 
Hill factory outlet has guaranteed a successful 
business model and provided a more fulfilling 
and extensive retail experience.
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