
Economy planting seeds of 
growth amidst mixed data

T
he Nigerian economy is 
planting growth seeds 
and may be close to 
bottoming out, even as 
mixed, mostly backwards 

looking economic data hides the 
traction being made.

Among the green shoots in-
dicating faster expansion: Most 
firms have reported higher revenue 
growth in Q2, 2016 compared to 
a year earlier, higher FAAC alloca-
tions distributed to the three tiers 
of government for June, indicating 
a rebound in economic activity, and 
accelerating government spend-
ing that should lift growth in the 
remaining half of the year.

States like Lagos, the commer-
cial capital, which is responsible 
for a quarter of Nigeria’s output, are 
attracting foreign and local invest-
ments, while reforms to petrol and 
Foreign exchange (FX) markets 
announced in May/ June should act 
as growth tailwinds going forward.

“Although the CBN’s flexible FX 
market regime is yet to gain full trac-
tion, non-oil exporters are now able 
to convert their export proceeds 
at a (broadly) market determined 
rate. This should spur growth within 
the sector over the medium term,” 
FBN Quest analysts led by Gregory 
Kronsten, said in a July 22 note to 
investors.

Continues on page 4
Amid fears of weakness in Ni-

geria’s banking sector, two finan-
cial firms, United Capital Plc, and 
Wema Bank, a second tier lender, PATRICK ATUANYA & ODINAKA ANUDU
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FX dealers trade 
$19million on FMDQ in 
23 spot deals
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Analysts in cautious optimism over Nigeria’s 2017 budget projections

Continues on page 4
Analysts say the Federal 

Government’s oil bench-
mark price of $42.5 per 

barrel for 2017, $45 in 2018 and 

$50 for 2019 for its budget cal-
culations, while realistic and in 
line with current trends, projec-
tions for production volumes has 

them calling for caution.
This is against the backdrop 

of militant attacks on oil and gas 
infrastructure that have reduced 

production to 30 year lows, leav-
ing Nigeria trailing Angola as Af-
rica’s highest crude oil producer.

 “I think the projections of 
$42.5 per barrel is realistic judg-
ing by the fact that oil prices 
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Wary of production volume forecastISAAC ANYAOGU

…Urges Buhari to be 
vigilant

Continues on page 4

NASS full of 
rogues Obasanjo 
reaffirms

ELIZABETH ARCHIBONG

Former President Olusegun 
Obasanjo has urged Presi-
dent Muhammadu Buhari 

to be vigilant in his dealings with 
the National Assembly, reiterat-
ing that they are corrupt.

Obasanjo said it was not just 
about investigation but putting 
men and women of integrity in 
the right place.

“Well, if you said that I have 
said it in the past and if they are 
people who didn’t believe what I 
said in the past, then you now say 
that what has come out confirms 
what I said in the past, then you 
can say what I said in the past is 
what I will say now.

“It is not a question of inves-
tigation, we should get men and 
women of integrity in the place 
and the President should be very 
vigilant, whatever should not 
pass should not pass,” Obasanjo 
said, while fielding questions 
from journalists at the Presi-
dential Villa, after a closed-door 
meeting with President Buhari.

Obasanjo was reacting to 
the ongoing budget-padding 
impasse between the leadership 
of the House of Representatives 
and the ousted chairman of the 
House of Reps Appropriation 
Committee, Abdulmumin Jibrin.

Jibrin, who was replaced as 
chairman of the committee last 
week, had alleged that the pad-
ding of the 2016 budget with 
N40 billion was done at a secret 
location with the backing of the 
speaker of the House, Yakubu 
Dogara, the deputy speaker, 

ONYINYE NWACHUKWU, Abuja

Continues on page 4The Federal Government 
realised just N862.959 
billion revenue between 
January and June 2016, 

Nigeria already lost over N1trn revenue target
losing about N1.06491 trillion 
targeted for the period, as soft 
oil prices, output shortages and 
a slow down in economic ac-
tivity weighed significantly on 
earnings.

The loss represents 55.2 per-
cent of the projected N3.87 tril-
lion total revenues for the year 
and raises concerns on govern-
ment’s ability to implement the 
record N6.06 trillion, with which 
it intends to spend itself out of 
recession.

The  country has however 
done up to N600 billion in bor-
rowing, to augment the revenue 
shortfall, indicating about 33 
percent of the N1.818 billion 
approved borrowing for the year, 
Udoma Udo Udoma, minister for 

have started to recover however 
slightly, but my concern is on 
production volumes,” said Taiwo 
Oyedele, Head of Tax at PwC. 

Oyedele added, “The prob-
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Firms see revenue growth in H2

N600bn borrowed, Capex now N331bn

Manufacturers slowly expanding operations

President Muhammadu Buhari (r), receiving a pennant from FIFA President, Gianni Infantino, during the latter’s visit to the Presidential Villa in 
Abuja, yesterday.                    NAN

reported higher profits in the half 



Nigerian National 
Petroleum Corpo-
ration (NNPC) on 
Monday flagged 

off bid opening for the de-
commissioning and instal-
lation of towers and masts 
in its Lagos, Benin City and 
Port Harcourt area offices.

Eleven companies are 
participating in the exercise, 
a statement from Garba 
Deen Mohammed, group 
general manager, group 
public affairs, has said.

Speaking during the bid 

Only 33% of 2015 constituency 
projects were completed

NNPC gets marching order on exploration of oil in North East

J
ust 33.3 percent of 
constituency projects 
slated in the 2015 bud-
get were completed, 
BudgIT, a civic organ-

isation for transparent lead-
ership, has established.

Using tracka, a tracking 
application it launched in 
collaboration with its part-
ners, BudgIT monitored 
projects in 16 selected states 
of the federation and made 
stunning revelations.

According to Abiola Afo-
labi, programme manager, 
Tracka, “empowerment 
programs are the biggest 
means of funds misappro-
priation in constituency 
projects”.

The states monitored are 
Kogi, Ogun, Oyo, Kano, Edo, 
Delta, Anambra, Kaduna, 
Niger, Gombe, Lagos, Ondo, 
Imo, Cross River, Kebbi, and 
Jigawa.

“We embarked on this 
project tracking due to the 
recurrence of capital proj-
ects listed and not executed 
in successive budget, which 

President Muham-
madu Buhari has 
directed the Ni-
gerian National 

Petroleum Corporation 
(NNPC) to fast track its 
hydrocarbon exploration 
efforts in the North East.

The directive was pre-
mised on the reported 
indicative discovery of 
hydrocarbons by Royal 
Dutch Oil Company, Shell, 
in the Chad Basin and Kol-
mani River, respectively.

Maikanti Baru, NNPC’s 
group managing director, 
disclosed this during a talk 
with Governor of Bauchi 
State, Mohammed Abuba-

dampens the spirit of peo-
ple whose sense of belong-
ing comes from inclusion in 
the state and federal bud-
gets,” Afolabi said.

The 2015 budget provid-
ed a N40 billion allocation 
to the national assembly 
to execute constituency 
projects across the country, 
a major drop from the 2014 
allocation of N100 billion.

Project tracking officers 
(PTOs) were deployed to 
monitor and confirm citi-
zen reports on the progress 
of constituency projects 
across all 16-focus states.

“We observed a dispar-
ity between the number of 
stipulated and executed 
projects. Tracka’s report 
covered a total of 436 proj-
ects; 211 of these were not 
implemented, 77 projects 
are ongoing, and only 145 
projects reached comple-
tion,” she said.

“These statistics are a 
letdown to the people, most 
especially the grassroots 
who bear the brunt and 

kar, in Abuja.
Baru assured that the 

presidential directive had 
been heeded to and the 
corporation’s Frontier Ex-
ploration Services had 
retooled to commence this 
with the Northern Nigeria 
Development Company 
(NNDC), which he noted 
was already prospecting 
for oil within the basin.

The NNPC boss also 
said that the Department 
of Petroleum Resources 
(DPR) had been intimated 
on the need to assign blocs 
in the basin for prospective 
investors to take up.

“I thank you for your 
support for me to deliver in 
this turbulent waters, and 

are subjected to poor living 
conditions.

“According to our survey, 
contract inflation is one of 
the leading causes of un-
derdevelopment in Nigeria. 
We urge the government to 
adopt open contracting and 
bidding for public projects.

“For instance in Ijah 
Gbah, Niger State, a single 
solar-powered borehole 
construction was built for 
N10 million, and it became 
inoperative a month after its 
installation.”

Tracka found out that 
project locations were not 
listed in the budget making 
it impossible for citizens to 
monitor its implementation.

“Provisions like these are 
extremely prone to misap-
propriation of funds and 
corruption,” she continued.

“Ondo state had a provi-
sion of N61 million erosion 
control project in the south 
senatorial district; residents 
could not identify a com-
munity that required the 
provision.

definitely, we are commit-
ted to collaborate with you 
and other state governors 
to drive all the initiatives 
that will fulfil the national 
aspirations as expected 
from my industry, espe-
cially energy security.

“Now is a very difficult 
time for us with all the chal-
lenges of the leakages that 
we suffer from infractions of 
our infrastructure in terms 
of pipeline vandalism and 
theft to be able to meet 
obligations to the Federa-
tion Account Allocation 
Committee (FAAC). We will 
continue to meet this obli-
gation timely and effectively 
as much as possible,” Baru 
told the governor.

Akinwunmi Ambode (m), governor, Lagos State, flanked by Rear Admiral Ferguson Dukas Bobai (l), flag officer commanding 
Western Naval Command, and Commodore Abraham Olema Adaji, commander, NNS Beecroft, during a courtesy visit to 
the governor by the Rear Admiral, at the Lagos House, Ikeja, yesterday.

NDIC links frauds in Nigerian 
banks to staff casualisation 
… as 25% bank staff are on casual employment

African Export Im-
port Bank (Afrex-
imbank), a frontline 
African financial 

institution, has provided a 
$150 million funding sup-
port for Heritage Bank Lim-
ited.

The fund will enable the 
bank achieve its expan-
sion programmes. Olusola 
Longe-Okenimkpe, divi-
sional head, corporate com-
munications, said in a state-
ment yesterday that “HBCL 
Investment Services Limited 
(HISL), a major shareholder 
of Heritage Bank Limited, 
has executed the term sheet 
for the issuance of guarantee 
for its $150 million Convert-
ible Bond with the Afrexim-
bank to support Heritage 
Bank plc in its next phase of 
growth.”

11 companies bid for installation of 
masts in NNPC offices

Afreximbank provides Heritage 
Bank with $150m for expansion

opening ceremony in Abuja, 
Michael Ejike, manager, 
Telecoms, said reputable 
telecoms vendors with prov-
en experience and capac-
ity were invited to bid for 
the decommissioning and 
installation of towers and 
masts in some NNPC facili-
ties to give it a facelift.

He noted the 11 compa-
nies that submitted bid were 
required to bid for any of the 
four refineries of their inter-
est, adding that the exercise 
was geared towards provid-
ing equal opportunities for 
all bidders in a transparent 
manner.

Meanwhile, Heritage 
Bank recently acquired En-
terprise Bank Limited as 
part of its market focus and 
positioning strategy, the 
underlying essence of the 
combination was to facilitate 
the deployment of its retail 
banking franchise, espe-
cially its aspiration of emerg-
ing as the bank of choice for 
small growing businesses.

Afreximbank believes in 
the uniqueness of the busi-
ness strategy of Heritage 
Bank, especially the small 
growing business focus of 
the bank, which aligns with 
the founding mission of 
Afreximbank. The outcome 
of recent engagement with 
a number of institutional 
investors shows a desirable 
appetite for the bond issu-
ance, which is scheduled 
to be completed within a 
couple of weeks.

KENNETH AZAHAN, Abuja

KENNETH AZAHAN, Abuja
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Umaru Ibrahim, 
managing director, 
Nigeria Deposit 
Insurance Corpo-

ration (NDIC), says there 
is a nexus between staff 
casualisation and frauds in 
the Nigerian banking sector, 
just as he disclosed that over 
25 percent of bank workers 
in Nigeria are engaged on 
casual basis.

Staff casualisation is a 
trend where workers are 
engaged on insecure terms. 
These take many forms and 
often mean that the workers 
have fewer rights at work 
than their permanent, sala-
ried colleagues. The implica-
tion is that they are generally 
dissatisfied and vulnerable.  

According to Ibrahim, 
who spoke when a delega-
tion from the Chartered In-
stitute of Bankers of Nigeria 
(CIBN) led by Segun Ajibola, 
the council chairman, vis-
ited him in Abuja, casual 
workers constitute about 
25 percent of the banking 
workforce and this is hav-
ing negative impacts on the 
industry.

He noted with concern 

the practice of some banks 
that assigned sensitive roles 
to casual workers thereby ex-
posing the banking industry 
to frauds and forgeries.

The NDIC boss also ex-
pressed concern about the 
increasing wave of non-
performing insider loans in 
banks, saying, the develop-
ment had potential conse-
quences for the stability of 
the nation’s banking system.

This has resulted in cred-
ibility issue within the banks 
industry and capable of 
eroding public confidence 
in the sector, he said, and 
therefore advocated for strict 
compliance with extant code 
of conduct and the need to 
review some of the laws to 
allow stiffer penalties to be 
meted to directors who took 
advantage of their positions 
and failed to repay loans.

He however promised 
that the corporation would 
continue to partner the 
CIBN and other professional 
bodies on capacity building 
among workers.

The CIBN chair, Ajibola 
stated the need for strong 
collaboration between the 
two organisations in the area 
of training and other issues 
of mutual interest.

JOSHUA BASSEY

HOPE MOSES-ASHIKE

As the nation awaits 
the all important 
d e c i s i o n  o f  t h e 

Monetary Policy Commit-
tee (MPC) meeting today, 
members say the likeli-
hood of an improvement 
in foreign exchange supply 
in near-to-medium term is 
highly diminished, given 
that the driving force is 
permanent negative term 
of trade shock. 

This was contained in 
the personal statement of 
members for the last MPC, 
which was released yester-
day by the Central Bank of 
Nigeria (CBN).

“Apart from the effect 
of term of trade shocks 
on current account, avail-
able statistics show that 
the advanced countries’ 
currencies particularly 
the US dollar has appre-
ciated against emerging 
countries’ currencies since 
the latter part of 2015 on 
the backlash of the com-
mencement of monetary 
tightening by the US Fed-
eral Reserves,” Adelabu 
Adebayo, deputy governor, 
Corporate Services, said.

He said the current ex-
change rate framework is 
not compatible with the 
realities from the dynamic 
operating environment. It 
is therefore imperative to re-
view the current framework 
to a model that permits a 
great deal of flexibility to 
accommodate shocks from 
the external environment.

In her statement, Sarah 
Alade, deputy governor, 
economic policy, said in 
the short to medium term 
monetary policy must en-
sure that the economic 
engine is not grinded to a 
halt and should be focused 
at resuscitating growth.

MPC members defy 
short-term FX supply 
improvement
HOPE MOSES-ASHIKE
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Huawei sees revenues surge 

Nintendo shares plunge on Pokemon

General Motors puts $1bn 

Shares in Nintendo have fallen 
sharply after the Japanese gaming giant 
said Pokemon Go’s success would have 
a limited impact on its profits.

Nintendo shares dropped by 17.7% 
after they more than doubled in value 
since the game’s launch on 6 July.

Pokemon Go was developed by 
US firm Niantic and Nintendo said 
profits from licensing and fees would 
be limited.

General Motors has put on hold a 
planned $1bn investment in India as 
it reassesses its strategy in the country.

Its sales in India have fallen nearly 
40%, and its share of the passenger vehi-
cle market has also dropped.More than 
5,000 new cars are sold in India every 
day - and it is forecast to be the world’s 
third biggest vehicle market by 2020.

In 2015, Ford committed to invest-
ing $1bn (£760m) in India to boost its 
domestic market share and make the 
country a global export hub.

The UK’s vote to leave the Europe-
an Union heightens risks for the world 
economy, finance chiefs have said at 
the end of the G20 summit in China.

The outcome of last month’s ref-
erendum “adds to the uncertainty” 
for the global economy, the group of 
the world’s 20 largest economies said.

It urged the UK to remain “a close 
partner of the EU”, amid concerns 
Brexit talks could be acrimonious.

Chancellor Philip Hammond 
has begun discussions with 
China on an ambitious free trade 
deal which could see greater 
access for major Chinese banks 
and businesses to the UK econ-
omy.

The Chancellor told the BBC 
it was time to explore “new op-
portunities” across the world, 
including with China, one of the 
UK’s biggest inward investors.

Chinese technology and smart-
phone giant Huawei has reported 
a 40% surge in revenue for the first 
half of 2016.

The firm reported 245.5bn yuan 
($37bn, £28bn) in revenues, up 
from 175.6bn yuan for the same 
period last year.

It did not disclose its net profit 
but said the operating margin was 
12%, down from 18% in the first 
half of 2015.

Brexit heightens global economic risks

UK explores multi-billion pounds

Earnings worries lead US stocks
Wall Street markets opened low-

er, bracing themselves for a string of 
earnings results released this week.

In the opening minutes of trad-
ing, the Dow Jones Industrial Av-
erage was down 39.13 points at 
18,531.72.

The broader S&P 500 index fell 
2.93 points at 2,172.1, while the Nas-
daq slipped 2.52 to 5,097.64.

Shares of Verizon and Yahoo 
both slipped after it was announced 
that the US telecoms giant would 
buy Yahoo’s core internet business 
for $5bn.

Yahoo sold to US telecoms giant
US internet firm Yahoo is being 

acquired by American telecoms 
giant Verizon Communications for 
nearly $5bn (£3.8bn) in cash.

Yahoo will be combined with 
AOL, another faded internet star, 
which Verizon bought last year.

The deal does not include Ya-
hoo’s valuable stake in Chinese firm 
Alibaba.

Briefs
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NASS full of rogues...

Analysts in cautious...
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Economy planting seeds of growth amidst...

Nigeria already lost over N1trn revenue...

Yusuff Lasun, and three other 
principal officers.

Recall that Obasanjo had in 
2012 and 2014, at the fourth an-
nual conference of the Academy 
for Entrepreneurial Studies and 
the public presentation of  an 
autobiography, respectively, de-
clared that the National Assem-
bly and state Houses of Assembly 
were institutions filled with 
“rogues and armed robbers.”

“Integrity is necessary for all 
systems and institutions to be 
strong. Today, rogues, armed 
robbers are in the state houses 
of assembly and the National 
Assembly. What sort of laws 
will they make?” he had asked, 
while speaking at the conference 
in 2012.

In January this year, the for-
mer president listed corruption 
in the National Assembly as 
including “what they call con-
stituency projects, which they 
give to their agents to execute 
but invariably, full payment is 
made with little or no job done.”  
He added that the National As-
sembly had never singled out 
any corrupt lawmaker, except 
where the executive led in the 

year 2016 period.
Wema Bank had pre-tax profits 

rise by 10.2 percent to N1.29 bil-
lion, while United Capital’s gross 
earnings and PBT increased by 32 
percent and 182 percent to N3.65 
billion and N3.64 billion respec-
tively for the period.

In the brewery sub-sector, Ni-
geria Breweries saw half year, 2016 
sales rose by 3.75 percent to N157 
billion, while Unilever, a consumer 
goods firm, saw revenues increase 
by 12.3 percent to N32.2 billion in 
the six-month period to June 2016, 
compared to 2015 levels, despite the 
tough macro environment squeez-
ing consumer wallets.

Cadbury Nigeria Plc, another 
consumer goods firm, reported a 
profit for the period compared to a 
loss in 2015, while Transcorp Hotels 
saw marginally higher revenues and 
profits in the most recent period 
compared to last year.

Of the 14 major firms that have 
reported Half Year 2016 results since 
the earnings season began on July 
4th, 64 percent have seen higher 
revenues, profits or both, compared 
to the 2015 period, data compiled by 
BusinessDay show.

The term “green shoots” became 
popular in the U.S. after Ben S. Ber-
nanke, who was chairman of the 
Federal Reserve at the time, used 
the phrase in 2009 to describe signs 
of improvement in financial mar-

kets during the last U.S. recession.
While the IMF forecast last week 

that the Nigerian economy would 
contract by 1.8 per cent in 2016, 
some analysts say the view may be 
too pessimistic.

 “It is still early days for the new 
foreign exchange regime and im-
plementation of the budget”, Razia 
Khan, chief Africa economist at 
Standard Chartered, said.

“Economic conditions could im-
prove in the second half of the year. 
It is a bit of a stretch to say a contrac-
tion for the year is guaranteed.”

Fiscal allocations shared to its 
three tiers of government, increased 
by a whopping 120 percent last 
month to N559.03 billion, Nigeria’s 
Finance Minister ,Kemi Adeosun, 
said in Abuja last week.

The gains were led by increased 

Continues on page 59
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FX dealers trade $19m on FMDQ in 23 spot deals

Nigeria’s currency traded 
flat at an average of N307 
per dollar yesterday, 
data from the FMDQ 

website showed.
The local currency touched a 

high of N315/dollar as FX spot 
dealers traded $19.06 million in 
22 deals.

Dealers had expected a more 
quiet start to the FX market this 
week, with the pace of demand of 
the greenback expected to depend 
on the outcome of today’s mon-
etary policy committee (MPC) 
meeting.

On the FMDQ platform yes-
terday, the local currency opened 
for trade at N302.10/USD while 
dealers traded $1.98million. At 
2.35pm, naira/USD spot deal rate 
stood at N310.50 when $6,024.88 
was the traded volume. The high-
est deal volume of $5million was 
done at N310, FMDQ spot market 

data showed.
FX spot dealers were closely 

watching today’s outcome of the 
Central Bank of Nigeria (CBN) 2 
day MPC meeting which began 
yesterday. The apex bank has 
shown keen interest in cred-
ible price formation for the spot 
foreign-exchange market.

The naira has seen significant 
pressure as the FX spot market is 
witnessing significant volatility.  

The CBN has been mopping 
up naira liquidity to shore up debt 
yields. But the lack of dollar liquid-
ity has curbed interbank activity, 
leaving the apex bank as the main 
supplier of dollars.

Meanwhile, the apex bank had 
last week settled $697 million of 
one-month outright currency 
forwards it sold in June at an ex-
change rate of N280 per dollar. 
The $697 million is part of $4 bil-
lion auctioned after the naira was 
floated last month to help clear 
a backlog of demand for dollars.

Outstanding forwards sold 
by the Central Bank also include 
$1.22 billion of two-month con-
tracts and $1.57 billion due in 
three months.

Nigeria petro-dollar revenue 
has been devastated by falling 
crude prices and attacks on oil and 
gas facilities in the southern Niger 
Delta energy hub that have cut oil 
production from 2.2 million bpd to 
1.5 million since January.

Udoma Udo Udoma, minister 
of budget and national planning,  
outlining the country’s three-year 
fiscal plan Monday, said Africa’s 
biggest economy is assuming an 
oil price of $42.5 per barrel and 
output of 2.2 million barrels per 
day (bpd) in 2017.

Oil prices fell to two and half 
-month lows on Monday, on ris-
ing concerns that a global glut 
of crude and refined products 
would weigh on markets, delay-
ing a long-anticipated rebalance 
in the market.

IHEANYI NWACHUKWU

Budget and National, Planning 
said on Monday.

At a stakeholders consultative 
forum with Civil Society Organi-
sations  (CSOs) and private sec-
tor operators, on the 2017-2019 
Medium Term Expenditure 
Framework (MTEF) in Abuja, 
the minister said this reflects 
low revenue out turns caused 
by both global and domestic 

challenges. 
Udoma affirmed that the de-

cline in oil price since mid 2014, 
as well as the recent production 
shocks, are increasing domestic 
and external vulnerabilities.

Nigeria’s GDP growth rate for 
first the quarter of 2016 recorded 
negative 0.36 percent, and there 
are fears the economy had gone 
into recession since the second 
quarter of the year.

Oil revenues fell significantly 

in the second quarter, compared 
to the first, due to increased 
oil vandalism and production 
shut-ins.

Non-oil revenues also de-
clined against budget forecast 
on account of  the slow-down in 
economic activity, and the acute 
shortage of foreign exchange.

The budget and planning 
minister confirmed that out of 
N1.0436 trillion revenue targeted 
to be realised between January 

lems in the Niger Delta have af-
fected production volumes and 
this has impacted 2016 revenues. 
The government now struggles 
to pay salaries, so I doubt that 
this projection is realistic and 
the Federal Government has to 
look into it to forestall the cur-
rent situation.” 

Joel Bisina, consultant and 
expert in conflict management, 
told BusinessDay that until there 
is the political will to find a last-
ing solution to the problem in 
the Niger Delta, then the projec-
tions may not hold true. 

“The current problems in the 
Niger Delta have to be resolved 
before there can be improve-
ment in production volumes,” 
Bisina said. 

Udoma Udoma, Nigeria’s 
budget minister yesterday an-
nounced that Nigeria is assum-
ing  oil production of 2.2 million 
barrels per day (bpd) in 2017, 
2.3 million bpd in 2018 and 2.4 
million bpd in 2019.

“These are our key assump-
tions for the 2017 to 2019 me-
dium term expenditure frame-
work,” Udoma said, addressing 
a forum in Abuja. “We are also 
looking at an exchange rate of 
N290 per dollar in 2017, N290 
in 2018 and same N290 in 2019.”

Nigeria’s 2016 budget is based 
on oil production of 2.2 million 
barrels per day at 38 dollars 
a barrel but production since 
January has been below 2 mil-
lion bpd on account of militant 
activities and shutting of promi-
nent terminals for repairs.

Meanwhile the Federal Gov-
ernment has said that it is in talks 
with representatives of militant 
groups in the Niger Delta. It re-

L-R: Zainab Ahmed, minister of state for budget and national planning; Udoma Udo Udoma, minster of budget and national planning, and 
Ben Akabuze, director-general, Budget Office of The Federation, during a public consultative forum with Civil Society Organisations and 
Organised Private Sector on the 2017-2019 Medium-Term Fiscal Framework, in Abuja, yesterday.            NAN
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Edo State House of As-
sembly on Monday 
effected a peaceful 
change of leadership 

of principal officers with a 
view to address the political 
imbalance in the political 
leadership in the state.

BusinessDay reports that 
the change resulted in the 
stepping down of the in-
cumbent speaker, Elizabeth 
Ativie (APC), representing 
Uhunmwode constituency, 
for her deputy, Justine Oko-
noboh, (APC) representing 
Igueben constituency

Foly Ogedengbe, the 
majority leader, moved the 
motion on matters of urgent 
public importance for the 
duo to swerve position and 
was seconded by the dep-
uty majority leader, Henry 
Okhuaroboh.

Ogedengbe, (APC) repre-
senting Owan East Constitu-
ency, said the change was to 
correct the imbalance in the 
political leadership of the 
state, noting that the deci-
sion was for public interest 
and not personal.

The legislators however 
suspended rule 1 sub 2, 20, 
22 and 73 of the House to 

Nigerian oil industry 
has suffered a ma-
jor blow following 
the explosion that 

rocked a gas pipeline in 
Obotim, Nsit Ibom Local 
Government Area of Akwa 
Ibom State.

Efforts to resolve the cri-
sis in the Niger Delta region 
are yet to yield the expected 
results, as a gas pipeline in 
Obotim was allegedly blown 
up unknown persons.

The explosion is said 
to have occurred around 

B
abatunde Fowler, 
chairman, Fed-
eral Inland Rev-
e n u e  S e r v i c e 
(FIRS) and Joint 

Tax Board, says at least 10 
million individuals from the 
informal sector of Nigerian 
economy would be dragged 
into the tax net before the 
end of 2016, saying the Joint 
Tax Board is putting strate-
gies in place to ensure Nige-
rians pay taxes.

Fowler, who chaired the 
135th meeting of the Joint 
Tax Board hosted by Ogun 
State Internal Revenue Ser-
vice  (OGIRS) in Abeokuta 
on Monday, said statistics 

showed that 37.5 million in-
dividuals operate small and 
medium-scale businesses 
in the country, but only 10 
million were captured in the 
tax net.

“Actually, some of the 
taxes are seasonal and also 
we are putting strategies in 
place to make sure everyone 
pays their taxes as and when 
due.

“Over the last six months 
or so, we have added close to 
700,000 corporate accounts, 
and among ourselves as 
members of the Joint Tax 
Board, which also includes 
State Boards of Internal Rev-
enue. We have put ourselves 
under heavy pressure to 
make sure that we bring 

more people into the tax net.
“Also, we have exchanged 

information between the 
FIRS and all the State Boards 
of Internal Revenue to make 
sure that everyone who is 
on a tax database of a state 
is also on our tax database 
and we have also given them 
information about our own 
tax payers,” Fowler said.

While revealing that 
Ogun State Internal Revenue 
Service (OGIRS) remains 
the best in terms of revenue 
generation from taxes by 
recording 50 percent growth, 
the FIRS chairman said, “Let 
me break that down into 
sectors.

“We have the individual 
in the informal sector and 

we also have corporate ac-
count. Now, I will give you 
a little idea of the position 
within the informal sector.

“Those in the small scale 
business areas claim they 
have over 37.5 million mem-
bers. What we have on our 
database nationwide, as in-
dividuals, is only 10 million. 
That shows you there are 
about 27.5 million individu-
als who are not paying taxes.

“But we also have small 
enterprises, small business-
es that are not paying taxes. 
But among ourselves as 
members of Joint Tax Board, 
all the states chairmen have 
agreed to add a minimum of 
10 million individuals before 
December 31st.

Babatunde Fowler (l), chairman, Federal Inland Revenue Service (FIRS) and Joint Tax Board, presenting a plaque to 
Governor Ibikunle Amosun of Ogun State, when members of Joint Tax Board paid the governor a courtesy visit in his office 
as part of activities marking 135th meeting of the Joint Tax Board held in Abeokuta, yesterday.

New speaker emerges in Edo Assembly
elevate the former deputy 
speaker to the position of 
speaker. The motion was 
supported by 19 lawmakers 
out of the 24 members. 

Recall that Elizabeth Ativ-
ie on May 3, 2016 emerged 
the first female speaker of 
the House as well as the 
South-South geo-political 
zone after the impeachment 
of the former speaker, Victor 
Edoror.

Edoror, APC member 
representing Esan Cen-
tral Constituency, was 
impeached over alleged 
gross financial misconduct, 
high-handedness, dictato-
rial tendencies, violation of 
House rules and regulations, 
among others.

The change of leader-
ship was said to have been 
informed by the alleged 
marginalisation of the Edo 
Central Senatorial District 
in the political leadership in 
the state.

In the political hierar-
chy in the state, Edo North 
Senatorial has Adams Os-
hiomhole, as the governor, 
Edo South produced Pius 
Odubu, as deputy, while the 
position of speaker was zone 
to Edo Central Senatorial 
District.

More trouble for Nigeria’s oil sector as 
pipeline explosion rocks Akwa Ibom

11.30pm Sunday night and lit 
up the sky with brilliant light 
sending thousands of people 
running for their lives.

According to residents of 
the areas, the illuminating 
light seems as if there was a 
plane crash, a development 
that has not been seen in the 
area before.

It was not immediately 
known what might have 
caused the explosion, but 
residents said they saw elec-
trical cables at the sight of the 
explosion, adding that ‘’they 
blew up the pipeline and ran 
away in their car.’’

RAZAQ AYINLA, Abeokuta

ANIEFIOK UDONQUAK, Uyo

Nigerian technol-
ogy start-ups that 
have been strug-
gling in terms of 

funding and support have 
been assured by the Federal 
Government that it will do 
everything possible to back 
innovative hubs across the 
country.

Adebayo Shittu, minister 
of communications, dis-
closed the readiness of gov-
ernment to drive innovation 
in Nigeria, a priority project 
in its Information Commu-
nication Technology (ICT) 
sector roadmap.

This is coming at the 
back of the government’s 
realisation of the signifi-
cant importance of inno-
vation to grow the coun-
try’s economy, especially 
at a time when everyone is 
looking to ICT as a viable 
alternative for diversifica-

JUMOKE AKIYODE

Executive secretary 
of the Organised 
Private E xport-
ers  Association 

(OPEXA), Jaiyeola Olare-
waju, said Nigeria’s earn-
ing from non-oil export 
declined from $3 billion in 
2013 to $1.6 billion in 2015 
due to the disruption in 
the implementation of the 
Export Expansion Grant 
(EEG) scheme since 2010.

While painting a gloomy 
picture for the sector’s export 
earning potential, he said 
there were indications that 
the earnings would slide 
further downward before 
the end of 2016, as the Fed-
eral Government had said 
Nigeria was in “technical 
recession.”

According to Olarewaju, 
Nigeria’s GDP in 2015 grew 
at 2.7 percent with forecast 
for 2.3 percent and 3.5 per-
cent for in 2016 and 2017, 

tion from oil.
It should be recalled that 

BusinessDay previously re-
ported that Nigeria may be 
losing out on benefits at-
tached to innovation due to 
lack of funding.

Chuma Ezri, head of e-
business at First Bank of Ni-
geria (FBN), said during the 
FirstBank Techtalk confer-
ence recently, “banks are not 
naturally wired to finance 
start-ups. However, we can 
collaborate with other banks 
to talk to government and 
lobby as Bankers’ Commit-
tee, to create tax incentives 
for people that support start-
ups.”

This means that the 
growth of innovation hub 
and tech start-up lies ma-
jorly on the support of the 
government who is now 
promising full support.

According to a statement 
by Victor Oluwadamilare, 
the minister’s special assis-
tant on media, “If equitably 

however, showing a sharp 
contrast with Ivory Coast, 
which has GDP growth 
above 8 percent.

“East African countries 
of Kenya, Tanzania, Uganda 
and Ethiopia are growing 
at 6 percent plus. A com-
mon thread among these 
countries is that they have a 
diversified production base 
of agro-allied industries,” 
Olarewaju said.

Olarewaju, in a state-
ment, said exporters were 
paralysed by the backlog and 
therefore had no option but 
to scale down exports, which 
bore a stark reflection on the 
country’s non-oil export per-
formance since 2014.

The report, which is 
based on impact assessment 
statement prepared by the 
Nigerian Export Promotion 
Council released in May, 
according to him, was based 
on a survey of 105 export-
oriented firms from across 
the country.

established across the coun-
try, the innovation hubs, 
according to Shittu, will pro-
vide unique opportunities 
for start-ups and SMEs to 
acquire important ICT skills, 
build key networks and ac-
cess necessary funding.”

The minister, in a key-
note address delivered at 
the public presentation of 
the Delta State Innovation 
Hub in Asaba, yesterday, 
said, “We, at the Federal 
Ministry of Communica-
tions are keen to support 
you in this process. Our 
policies are geared towards 
using ICT as a catalyst for 
innovation in every sector 
of the economy.

“A key part of my road-
map is the establishment of 
new innovation hubs and 
support for existing ones, 
as innovation hubs serve 
as magnets for high-end 
thinkers and a birthplace 
for ideas and channels for 
investment,” he said.

He said: “Based on the 
positive government policy 
on export incentives, the 
direct employment in the 
non-oil export sector in-
creased from 105,220 in 2005 
to 211,291 in 2010. However, 
due to the disruption in the 
incentive policy, the em-
ployment started to decline 
in 201.”

While bemoaning the 
country’s export as suffering 
from neglect, he said IMF 
world economic outlook re-
leased in April 2016, showed 
Nigeria in a worst performer 
among sub-Saharan African 
economies.

He admitted that Nige-
ria’s non-oil export sector 
was still in its infancy and 
only came into mainstream 
in the last 10 years due to 
the policies that were put in 
place that encouraged the 
sector to invest in agricul-
tural supply chains, export 
processing factories and 
overseas marketing.

HARRISON EDEH, Abuja

Respite for start-ups as FG assures full support for innovation hubs Expert links Nigeria’s non-oil export decline to disruption of EEG

Extra 10m people ‘ll be dragged into tax 
net before December – Fowler
... as Amosun wants review of VAT sharing formula

NEWS
6 Tuesday 26 July 2016BUSINESS  DAY

… as speaker, deputy swerve position
IDRIS UMAR MOMOH, Benin



Dutch men and 
Latvian women enjoy 
the best view of 
global growth spurt

A
mericans and Scandi-
navians were the tall-
est people in the world 
in 1914. A century later 
they have been left be-

hind, with Dutch men and Latvian 
women the global height champi-
ons in 2014.

Overall, the world has grown 
taller as economic prosperity and 
better nutrition have spread. But 
that growth has been uneven, ac-
cording to the first comprehensive 
study of human height released at 
the European Science Open Forum 
in Manchester.

In the tallest countries in 2014 
- the US, Canada and Nordic coun-
tries - there has been relatively little 
change. In fact, growth stopped in 
the US in the early 1970s and there 
has been a slight decline in height 
since 2000, partly due to falling 
nutritional standards.

The fastest increases in aver-
age height have taken place in a 
belt stretching across continental 
Europe, the Middle East and the 
temperate parts of Asia. Iranian 
men are 16.5cm taller on average 
today than 100 years ago, while 
South Korean women are 20cm 
taller.

“Our study shows that the Eng-
lish-speaking world, especially the 
US, is falling behind other high-
income nations in Europe and 

Guardian Media Group 
will this week reveal a 
higher than expected 

full-year operating loss of £69m 
as the owner of The Guardian 
newspaper battles to bring its 
finances under control.

GMG’s total pre-tax loss will 
hit a record £173m as the group 
belatedly writes down about 
£80m in the value of its stake in 
Ascential, the publicly quoted 
magazine and events company, 
according to figures sent to se-
nior executives. It will also take 

Asia-Pacific,” said Professor Majid 
Ezzati of Imperial College London, 
who led the research. It included 
measurements of 18.6m people 
aged 18 in 179 countries and was 
carried out by a global consortium 
of 800 scientists called NCD-RisC, 
in collaboration with the World 
Health Organisation.

Considerable gaps remain in 
height. Dutch men averaged 183cm 
in 2014 while their counterparts in 
East Timor, the world’s shortest, 
were 160cm. Women were tallest 
in Latvia (170cm) and shortest in 
Guatemala (149cm).

Height is strongly influenced 
by nutritional and environmental 
factors, including maternal health 
and diet during childhood, though 
genes play a role too. Prof Ez-
zati said the loss of height in some 
parts of sub-Saharan Africa were 
causing particular concern. In Si-
erra Leone, Uganda and Rwanda, 
young adults are 5cm shorter on 
average today than they were 40 
years ago - though still taller than 
100 years ago.

Professor Elio Riboli, director 
of the school of public health at 
Imperial College, said of the recent 
decline in height in the US: “Immi-
gration is one hypothesis to explain 
this but quality and equality of nu-
trition is another. There was a time 
when the US was the land of plenty 
but nutrition there is becoming 
worse and more unequal.”

a £20m restructuring charge for 
severance payments.

GMG has exceeded its tar-
get of cutting 250 jobs, with 
70 journalists taking voluntary 
redundancy as it struggles to 
deal with the harsh advertising 
environment that is hurting 
print publications.

Controversy over respon-
sibility for losses at GMG led 
to Alan Rusbridger, its former 
editor-in-chief, stepping down 
in May as incoming chair of the 
Scott Trust, which is GMG’s sole 

Dotcom star Yahoo eclipsed as Verizon 
agrees $4.8bn cash deal

Internet pioneer to be merged 
with AOL; Price is far cry 
from $125bn peak valuation
Yahoo, one of the big stars of 

the 1990s dotcom boom, has fi-
nally given up its independence, 
agreeing to sell its core internet 
assets to US telecoms group Ve-
rizon in a $4.8bn cash deal.

The deal will bring the com-
pany set up 22 years ago by 
Jerry Yang and David Filo under 
the same roof as AOL, after the 
two pioneers of the internet 
were eclipsed by rivals such as 
Google and swallowed in turn 
by Verizon.

Under the deal, Verizon will 
buy Yahoo’s search and email 
operations and merge them with 
AOL. Yahoo will retain its cash, 
its stake in Chinese ecommerce 
group Alibaba, its shares in Ya-
hoo Japan, its convertible notes 
and its non-core patents.

Yahoo’s core business has 
been shrinking as advertisers 
turn to Google and Facebook 
to spend their digital dollars. Its 
market value has dropped from 
its January 2000 peak of $125bn 
to about $37bn yesterday. Most 
of the company’s value is linked 
to its 15 per cent stake in Alibaba.

Lowell McAdam, Verizon 
chairman and CEO, said in a 
statement: “The acquisition of 
Yahoo will put Verizon in a high-
ly competitive position as a top 
global mobile media company, 
and help accelerate our revenue 
stream in digital advertising.” 
Verizon is expected to give more 

details today when it reports 
second-quarter earnings.

Yahoo chief executive Marissa 
Mayer, repeatedly criticised by 
analysts for making a series of 
bad acquisitions and poor hires, 
will stay at the company until the 
deal closes early next year.

She said in a post on Tumblr 
that she planned to stay “to see 
Yahoo into its next chapter”, but 
admitted it was unclear what 
would happen after the deal. 
“[Tim Armstrong, AOL chief 
executive] will be leading the 
integration on their side and I 
will be doing it on my side and 
the question is what happens 
post close,” she told the Financial 
Times.

Ms Mayer, who joined Yahoo 
four years ago from Google 
promising to revive the brand, 
could receive $55m in cash and 
stock if she is removed within a 
year of the sale. Investors had re-
lied on Ms Mayer’s experience as 
a Google executive and product 
expert to deliver new digital mar-
keting and advertising opportu-
nities through mobile, video and 
social media. But the company 
continued to struggle. Yahoo 
was also forced to take a further 
writedown on Ms Mayer’s largest 
acquisition, the $1bn paid for 
blogging site Tumblr.

Yahoo shares have risen 
nearly 150 per cent since Ms 
Mayer took over, but most of the 
increase has been attributed to 
growth of the Alibaba stake.

As one of Silicon Valley’s most 
high-profile female chief execu-
tives, media attention around 
Ms Mayer has often focused not 

only on her work. Five months 
pregnant when she was ap-
pointed to Yahoo, she took only 
two weeks of maternity leave, 
prompting debate about the ex-
ample this set for other mothers 
taking leave.

Ms Mayer decried reporting 
about her that focused on her 
gender. “We all see the things 
that only plague women leaders, 
like articles that focus on their 
appearance,” she told the FT 
yesterday. “I think all women are 
aware of that, but I had hoped 
that I would see fewer articles 
like that. It’s a shame.”

Additional reporting by Les-
lie Hook, Hannah Kuchler and 
Pan Yuk
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China unveils 
amphibious aircraft 
with range of 4,500km

Nigeria optimistic of recovery... 

Greece eases restrictions on cash withdrawals to woo back depositors

Naira’s dive fuels pressure for rates rise

Greece’s central bank has 
loosened capital controls it 
imposed 13 months ago in 

the hope that depositors will return 
some of the cash they pulled from 
local banks during last year’s panic.

George Chouliarakis, deputy 
finance minister, said he expected 
that lifting various restrictions 
on cash withdrawals would soon 

attract some €3bn-€4bn in fresh 
deposits.

The controls were imposed last 
June to stem a run on Greek banks 
as the government’s negotiations 
with its international creditors 
foundered and many feared the 
country was poised to crash out of 
the euro. Among other measures, 
they set strict limits on how much 
money depositors could withdraw 
from their accounts each week.

Lifting the controls will pose a 
critical test of confidence in the 
leftwing Syriza-led government of 
Alexis Tsipras, the prime minister. 
Specifically, it will show whether 
Greeks feel safe holding their cash 
in the country’s banks.

The government last month suc-
cessfully completed the first review 
of an €86bn bailout that eased last 
year’s panic. It faces tough negotia-
tions with international creditors in 

September.
Athens had previously loosened 

restrictions that made it difficult to 
pay for foreign school tuition and 
other necessities. The latest easing 
was designed to address controls 
that proved particularly onerous 
to individual depositors and small 
businesses.

They cover so-called “new” 
cash - funds that were pulled from 
accounts in last year’s bank run and 

stashed under mattresses and in 
safe deposit boxes. From yesterday, 
all restrictions on withdrawals of 
new cash are abolished.

According to the Greek central 
bank, about €45bn left the bank-
ing system in the first half of 2015. 
Of that sum, around €15bn was 
transferred to accounts abroad and 
another €15bn was spent on pay-
ing taxes and covering household 
expenses.

Continued from page 7

• Nigerian currency plunges to 
record low ahead of central bank 
meeting

The Nigerian naira tumbled to 
a fresh record low, taking its 
losses against the dollar to 55 

per cent over the past month and 
sharpening the pressure on policy-
makers in Africa’s largest economy 
to lift interest rates today.

Nigeria’s central bank finally 
gave in to market pressure in mid-
June to scrap the naira’s 16-month-
old currency peg, prompting a 
devaluation designed to restore 
investor confidence and haul the 
economy out of recession.

The naira plummeted more 
than 40 per cent against the dollar 
on the first day of the new currency 
regime, but quickly stabilised and 
hardly moved for three weeks, 
leading analysts to assume the 
Central Bank of Nigeria was still 
keeping a tight grip on the cur-
rency.

However, any semblance of 
stability has evaporated in recent 
days, as the naira fell more than 

8 per cent against the dollar last 
week. Yesterday, the currency 
dropped a further 1.6 per cent to 
an all-time low of N310 per dollar.

“Although the new system was 
described as a free float, it was very 
clear it wasn’t actually,” said John 
Ashbourne at Capital Economics. 
“Weakening the naira is a poten-
tially painful but necessary step to 
fixing the economy.

“Policymakers must balance 
what’s economically necessary 
with what’s politically possible.”

Nigeria has been tipped into 
one of its worst economic crises 
in more than a decade by low oil 
prices, which account for more 
than 90 per cent of Nigeria’s for-
eign revenue. This has been com-
pounded by a shortage of dollars.

During the first three weeks of 
the new currency system, when the 
naira held steady, the central bank 
was selling $35m to $60m worth of 
dollars a day, according to analysts 
at JPMorgan.

The renewed depreciation over 
the past week has come as the 
central bank has “stepped away 
from the foreign exchange market 
for the first time since adopting the 
floating exchange rate model”, ac-

cording to Sonja Keller and Yvette 
Babb, strategists at JPMorgan.

“We expect the naira to continue 
to test new” record lows, they said, 
as the “central bank seeks to reduce 
its supply of foreign exchange to 
the market”.

Fresh weakness in the currency 
will focus further attention on the 
rate-set ting meeting of the Cen-
tral Bank of Nigeria, which faces a 
tough balancing act between quell-
ing a rise in inflation expectations 
and supporting an ailing economy 
that contracted 0.4 per cent in the 
first quarter from a year ago.

Inflation leapt to 16.5 per cent in 
June, well above the bank’s target 
of 6 per cent to 9 per cent, and is 
widely expected to rise further in 
the wake of the currency devalua-
tion as import prices surge.

JPMorgan predicts that inflation 
will average 18 per cent in the sec-
ond half of this year, and forecasts 
the central bank will lift rates by 2 
percentage points to 14 per cent 
today. But Mr Ashbourne at Capital 
Economics forecasts inflation to hit 
20 per cent within a few months, 
but predicts the central bank will 
hold fire on rate rises until the 
autumn. 

shareholder. Mr Rusbridger and 
Andrew Miller, GMG’s former 
chief executive, were accused of 
allowing costs to escalate as the 
Guardian expanded globally.

The Guardian’s launch of free 
digital editions in the US and 
Australia relied on rising digital 
advertising demand. Although it 
recorded 167m monthly unique 
browsers in June, it has faced in-
tense competition for advertis-
ing from Facebook and Google.

The operating loss of £68.7m 
for the year to March, to be 
unveiled on Wednesday, ex-
ceeds its earlier estimate of 
£58.6m. GMG faces a sharper 
than anticipated fall in UK print 
advertising, along with other 
newspapers including the Fi-
nancial Times.

DMGT, which owns the Daily 
Mail and Mail Online, last week 
disclosed a 10 per cent fall in 
print advertising revenue in 
the third quarter, partly offset 
by a 12 per cent rise in digital 
ad revenue.

Katharine Viner, editor of 
the Guardian, and David Pem-
sel, the new chief executive, 
are likely to emphasise that 
GMG’s new leadership is taking 
tougher action than before to 
cut losses. This includes record-
ing the writedown on Ascential, 
which floated this year.

GMG’s 22.4 per cent stake in 
Ascential is worth £219m, and 
it has about £750m in cash and 
investments following its earlier 
sale of its stake in Auto Trader, 
the online group. Apax, which 
co-owned Ascential with GMG 
before the flotation, is thought 
to have written down the value 
of its own stake several years 
ago, but GMG did not take the 
same action.

GMG declined to comment 
on the figures. 

The world’s largest seaplane rolled 
off a production line in China 
at the weekend, beefing up the 

country’s strategic reach to islands it 
claims in the South China Sea.

While not ruling out military uses, 
state news agency Xinhua said the 
amphibious aircraft, which is the size 
of a Boeing 737, would be deployed to 
“fight forest fires and perform marine 
rescue missions”.

The state-owned Aviation Industry 
Corporation of China, which designed 
and produced the seaplane, had 17 or-
ders so far, Xinhua added, noting that the 
aircraft would be “very useful in devel-
oping and exploiting marine resources”.

The AG600, which boasts four turbo-
prop engines and a hulking body with a 
keel down the centre of the plane’s belly, 
could also be used for “environmental 
monitoring, resource detection and 
transportation”, Xinhua said.

The report said the AG600 had a 
range of 4,500km - a distance that com-
fortably covers much of the western 
Pacific Ocean from China’s coast, and 
as far as the northern shores of Australia.

According to Chinese media reports, 
the aircraft can carry 12 tonnes of wa-
ter for dousing forest fires, and could 
rescue up to 50 shipwreck victims at a 
time. However, the AG600 also adds to 
China’s military capabilities in the South 
China Sea, where Beijing is locked in an 
escalating war of words with neighbours 
such as Vietnam and the Philippines - as 
well as the US - over its efforts to build 
islands in disputed waters.

Seaplanes last saw large-scale mili-
tary use by the US against the Japanese 
during the second world war’s “island-
hopping” Pacific campaigns. However, 
they are little used by modern military 
forces.

The aircraft gives Beijing the capac-
ity to connect to island bases in remote 
locations without available airfields and 
follows hot on the heels of the launch 
of the Y-20 Kunpeng, nicknamed the 
“chubby girl”, which is the largest military 
transport aircraft currently in production 
and is designed to help the People’s 
Liberation Army fulfil a more global 
mission, capable of sending troops and 
tanks round the world at a moment’s 
notice.

George Chouliarakis, deputy finance minister
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Economist predicts recovery of Nigeria’s 
economy, disagrees with IMF forecast

the government is going 
to release some amount 
of money for the capital 
projects.

``So, the government 
will want to be seen do-
ing something, that is why 
I’m optimistic that the 
country will come out of 
recession,’’ he said.

The economist, how-
ever, disagreed with the 
International Monetary 
Fund’s (IMF) forecast that 
Nigeria’s economy would 
probably contract by 1.8 
per cent in 2016.

The IMF forecast says 
Nigerian economy will 
now grow at a much slow-
er pace than South Af-
rica’s, which is expected 
to grow at 0.1 per cent in 
2016.

It (IMF) also reported 
that the economy will 
contract for the first time 
in more than two decades 
as it adjusts to foreign 
currency shortages, lower 
power generation and 

weaker investor confi-
dence.

Aigbokhan said: ``I am 
not as pessimistic as the 
IMF, you know how IMF 
forecast do go; sometimes 
they use it to put pressure 
on government to act. So, I 
don’t think Nigeria’s econ-
omy will grow at minus 1.8 
per cent. No! Things will 
not be that bad.

``One, oil production 
is picking up, and the rate 
of avengers destroying 
oil pipelines has reduced 
or at least is reducing. It 
is reducing with all that 
but you can see that the 
economy still nose-diving 
as much as well.’’

He said that the econ-
omy might decline by 1 
percent but would not get 
to minus 1.8 percent as 
predicted by IMF.

``I don’t think it will 
be that bad because the 
government is reacting 
to the criticisms that it’s 
receiving lately. I’m not 

A
n economist, 
B e n  A i g -
bokhan, has 
predicted that 
Nigeria’s econ-

omy would recover from 
depression as soon as pos-
sible with the measures 
being put in place by Presi-
dent Muhammadu Buhari.

Aigbokhan, the presi-
dent, Nigeria Economic 
Society, made the predic-
tion in an interview with 
the News Agency of Ni-
geria in Abuja on Sunday.

He praised the Federal 
Government for not fold-
ing its hands and doing 
everything possible to 
improve the living condi-
tions of Nigerians.

` ` T h e  g o v e r n m e n t 
w a n t s  t o  b e  s e e n  t o 
achieve something and 
will not allow the econo-
my to be nose-diving as 
to come to minus 1.8 per-
cent in the last quarter of 
the year. I think between 
now and the last quarter 

holding forth for the gov-
ernment but I don’t know 
any reason why govern-
ment will want to do that,’’ 
the economist said.

He further said that 
you could see that the 
President himself had 
been talking more in the 
last few days than he used 
to do, and opined that 
President Buhari’s talking 
about the economic situ-
ation was a sign that he 
wanted to shed off some 
of this image of in-activity 
and in-action.

``Also with the oil pro-
duction picking up, some 
more revenue will be com-
ing in gradually. I don’t ex-
pect government to spend 
the revenue on social things 
but government should 
spend it on developmental 
projects,’’ he said.

He stated that the re-
lease of funds for capital 
projects would enhance 
some level of growth in 
the nation’s economy.

KENNETH AZAHAN, Abuja

Buhari sets to flag off Abuja-Kaduna rail 
transport service for commercial operation

affordable means of trans-
portation in the country 
and will serve as a vehicle 
for delivering sustainable 
socio-economic develop-
ment, social harmony and 
political stability.

Rotimi Amaechi, min-
ister of transportation, 
had last week at the final 
test run of the train, said 
commuters plying the 
Abuja-Kaduna route on 
the revitalised rail system 
would pay N500 for the 
economy class and N900 
for business class once the 
Presidency commissions 
the project.

Amaechi said the test 
run lasted longer than 
planned to enable as many 
people as possible had a 
feel of the train and ensure 
that there were no prob-
lems with the trains.

“One of the reasons 
why we did not commis-
sion earlier is because we 
wanted the train to run for 
at least a month and check 
if there will be any prob-
lem, but we have done that 
for over a month and there 
was no problem,” he said.

President Muham-
madu Buhari will 
today flag off the 
newly complet-

ed Abuja (ldu) -Kaduna 
(Rigasa) train service for 
commercial operation, a 
journey that takes two and 
half hours.

According to a state-
m e n t  f r o m  Ye t u n d e 
Sonaike, director, press 
and public relations, min-
istry of transportation, 
stakeholders in the trans-
port sector will attend the 
event, which will take off at 
the Idu Railway Terminal.

The Nigerian Railway 
Corporation has been test 
running the train service 
by moving people free of 
charge from Abuja to Ka-
duna and back since June 
15, 2016.

The statement further 
explains that the Abuja 
- Kaduna train service is 
part of the ongoing ef-
forts and commitment of 
President Muhammadu 
Buhari’s administration to 
provide modern, safe and 
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lic transport with the aim of creating a 
virtuous circle, tempting former driv-
ers back on to buses and other public 
transport alternatives.

While long-term decongestion 
solutions are capital intensive for de-
veloping cities, it tends to be the most 
efficient mode to immediately de-
congest any given area. For instance, 
the development of underground rail 
networks linking neighbourhoods 
is capital intensive, but provides a 
long-term solution for alternative 
transportation within the city. The 
introduction of the Lagos Rail Mass 
Transit (LRMT) network is a laudable 
effort of the city. The railway network 
links key areas in the mainland such 
as Festac Town to the Island. When 
completed, the LRMT will be respon-
sible for shuttling up to 3 million 
people back and forth through Lagos 
– from the mainland to the island and 
back. This will mean a subtraction of 
3 million people from the daily Lagos 
commute – what a huge impact this 
would have! The LRMT forms a major 
component of the Strategic Transport 
Master Plan (STMP) which has been 
developed to guide as a compass for 
the development of public transport 
infrastructure in the state.

A final long-term sustainable solu-
tion will be a revamping of the existing 
urban plan of the city. Though this 
will be quite challenging as the city 
consistently evolves with the growing 
population, it is nonetheless essential. 
Effective urban planning and execu-
tion are necessary elements for the 
growth and development of any city, 
particularly Lagos. 

Popularly known as the largest 
city in Africa and also a major finan-
cial centre on the African continent, 
whether for business or pleasure, 
Lagos remains one of the most sought 
after cities in the world. Having a 
mixture of some of the mentioned 
decongestion strategies can help the 
development and growth of Lagos city 
into a modern metropolis.

A congestion charge is 
where...users are charged 

for use of bus services, 
electricity, metros, railways, 
telephones, and roads dur-
ing peak hours. The objec-
tive is to discourage people 
from using these goods or 

services at these peak peri-
ods in time, and ultimately 

reduce traffic congestion

of Lagos, one should consider short-
term solutions, as well as long-term 
proposals. Less costly and easier to 
implement, several short-term alter-
natives may be considered.

Quick wins over the short-term
One of these is the popular Bus 

Rapid Transit (BRT) system. Invented 
in Latin America and found the world 
over, BRT systems have a particular 
relevance for financiallyconstrained 
developing nations due to their 
relatively modest cost, as well as their 
dramatic benefits in terms of urban 
mobility and the reduction of air pol-
lution. As such, a BRT system is well-
suited to the large Lagos population. 
The BRT system was initially set up in 
Lagos in March 2008 with about 22km 
of roadway. But the population of the 
city has drastically increased since 
then, up from 15million to 21million 
in 2016. As a result, the 22km BRT 
system is no longer sufficient and 
needs to be further expanded in order 
to adequately support the growing 
population.

A second solution is to take ad-
vantage of the waterways ever pre-
sent and sprawling in Lagos. Similar 
to major cities such as London and 
New York, Lagos has a landscape 
largely consisting of 40% in water-
ways. However, unlike these cities, 
Lagos has not developed an adequate 
waterway transportation network. A 
few exist on a small scale, such as 
the speedboats at Lekki-Epe Express 
Road or Phase 1 Lekki that move 
people to Apapa and other locations 
on the mainland. But due to the large 
population and existing congestion 
challenges, these small scale op-
erations are not sufficient. There is 
great room for improvement and the 
population can easily support various 
water transportation solutions such 
as ferries, speedboats and flotillas.  
Regular commuting on waterways 
can greatly reduce congestion on 
motorways and bridges in Lagos. 
This can also prove to be a viable 
revenue generating medium for the 
local government, with the potential 
of transport on the lagoon to boost 
tourism, providing unique access to 

and can be quite cost prohibitive. Im-
mediate examples that come to mind 
include flyovers at key roundabouts 
such as the VGC/Ajah axis that has 
recently experienced a spike in con-
gestion due to the rain season.

A congestion charge is another 
example where users are charged dur-
ing high peak hours when congestion 
is known to occur. Users are charged 
for use of bus services, electricity, 
metros, railways, telephones, and 
roads during peak hours. The objec-
tive is to discourage people from using 
these goods or services at these peak 
periods in time, and ultimately reduce 
traffic congestion. Airlines and ship-
ping companies can also charge high-
er fees for slots at airports and canals 
at busy times. This pricing strategy 
regulates demand, making it pos-
sible to manage congestion without 
increasing supply. Market economics 
theory, which encompasses the con-
gestion pricing concept, postulates 
that users will be forced to pay for 
the negative externalities they create, 
making them conscious of the costs 
they impose upon each other when 
consuming during the peak demand. 

The congestion charge has been 
used effectively in European cities 
such as London whereby upon imple-
mentation in 2003, the policy resulted 
in fewer cars on the road, less pollu-
tion and has had a positive impact on 
businesses. Findings show that, on 
average, the number of cars entering 
the central zone in London was 60,000 
less than the previous year, represent-
ing a drop in non-exempt vehicles of 
30%. Meanwhile, the number of taxis 
has risen by 13%, bus and coaches by 
25% and bicycles by 49%, confirm-
ing significant changes to London’s 
transport patterns over the next five 
years. In 2008, drivers handed over 
£252.4m in congestion charge pay-
ments to Transport for London (TFL) 
authorities. Running the scheme cost 
£130.1m and, when other costs such 
as administration and depreciation 
were taken into account, TFL was left 
with a net income of £89.1m from the 
charges. The organisation is required 
by law to reinvest its “profit” into pub-

J
ust like heart disease, traffic 
congestion has proven to be a 
lifestyle problem. For instance, 
when arteries get clogged or 
become narrow, the result is 

a heart attack. Similarly, when roads 
get clogged, the consequence is grid-
locked traffic jams. Drastic measures 
like surgery may be required to fix 
things. In order to fully grasp the 
extent of the problem, we need to ask 
one fundamental question – why do 
these traffic jams exist in Lagos?

The answer to this question re-
quires a step back into the history of 
the city. Historically, Lagos has always 
been a commercial city, even under 
British colonial rule. As Nigeria gained 
independence and key infrastructure 
was developed (including the Tin Can 
Island Port and Murtala Muhammed 
International Airport), the city be-
came more attractive to both internal 
and external migrants. Unfortunately, 
the original city design was not up-
dated to accommodate such a bustling 
population. The delays in redesigning 
the city plans, coupled with limited 
investments in infrastructure, meant 
that the city simply ‘burst out of its 
seams’. Existing structures could not 
cope with the rapid urbanisation of 
the city and congestion became the 
norm.

To address the congestion issues 

Decongesting Lagos

destinations around the metropolis.
Back on land, a third solution to be 

considered is the implementation of 
basic transportation measures such as 
the efficient use of smart traffic lights at 
major intersections. The use of modern 
technology such as speed cameras and 
traffic radar to monitor and control 
bottlenecks can also go a long way to 
resolve congestion at peak hours. 

Finally, carpooling is another out 
of the box short-term solution that 
should be considered, particularly for 
corporates in Lagos. Over time, the lack 
of adequate alternative road infrastruc-
ture has necessitated the need for an 
average Lagosian to own a vehicle. This 
attitude has created a situation whereby 
private vehicles capable of transporting 
multiple passengers, transport only 
the driver and one or two passengers. 
Carpooling can serve as an efficient 
alternative to regular  commuters 
along similar routes. It is a system that 
creates room for shared responsibility 
whereby multiple passengers on similar 
routes can share a vehicle, reducing 
the number of vehicles on the road. If 
implemented properly, private organi-
sations can support the initiative with a 
reward system for carpooling among its 
employees to further encourage its use 
and help reduce congestion in the city.    

Taking the long-term view
In addition to these short-term so-

lutions, long-term decongestion solu-
tions should be considered. These are 
defined as more difficult to implement 
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may then be requested to exercise his/her 
discretionary powers under Section 11 (4) 
of the Local Content Act. The establish-
ment and the maintenance of a Nigerian 
oil and gas industry capacity data bank is 
the responsibility of the NCDMB.

Also, the Minister is empowered to 
make regulations for the implementation of 
the specific mandates of the Local Content 
Act. An example of the regulatory functions 
of the Minister is the one established under 
Section 36 of the Act. That section requires 
the Minister to make regulations specifying 
or outlining requirements and targets for 
the growth of research and development in 
the Nigerian oil and gas industry.

Furthermore, Section 40 of the Act 
provides that the Minister shall make 
regulations establishing the minimum 
standards, facilities, personnel and technol-
ogy for training in the oil and gas industry. 
Similarly, it is the responsibility of the 
Minister to make regulations stipulating 
definite targets designed to ensure the 
full utilization and the progressive growth 
of the indigenous companies engaged in 
upstream activities.

The NCDMB or the Board is a body 
corporate established by the Local Content 
Act whose primary responsibility is to im-
plement the provisions of the Act and the 
regulations made by the Minister in relation 
to the Act. In other words, the functions 
of the NCDMB include the supervision, 
coordination, administration, monitoring 

and management of the development of 
Nigerian Content in the Nigerian oil and 
gas industry. 

In bidding for licences, permits or 
other oil and gas interests and before car-
rying out any operation or transaction, 
companies operating in the Nigerian 
petroleum industry are required to submit 
to the Board a “Nigerian Content Plan” 
(the Plan). The Plan is expected to dem-
onstrate to the Board how that operator or 
company intends to achieve the Nigerian 
Content in that particular transaction, 
activities or endeavour. The Board may 
approve the Plan as submitted, reject it 
or order its amendment. Once the Plan 
has been approved, the Board must work 
with the author of the Plan to deliver a 
“measurable and continuous growth of 
Nigerian content” both in relation to the 
particular activity and in relation to oil 
and gas arrangements, projects, opera-
tions, or transactions in the Nigerian oil 
and gas industry.

The Schedule to the NOGICD Act 
established targets in the various aspects 
and disciplines relevant to the oil and gas 
industry such as Surveying, Procurement, 
Engineering services, Project Manage-
ment/Consulting, Finance and Insurance, 
Health, Safety and Environment, Informa-
tion System/Information Technology/
Communication Services, Transportation/
Supply Services, Well and Drilling Services, 
Research and Development services, and 

Project management/Consultancy. The 
Board is required by the NOGICD Act to 
ensure that the minimum Nigerian Con-
tent in any project executed in the Nigerian 
oil and gas industry is consistent with the 
level established in the Schedule thereto.

Data collection, maintenance and 
management are crucial to the effective 
administration of the NOGICD Act by the 
Board. Most of the duties imposed on the 
Board necessarily require the use of data for 
effective and accuracy of decision-making. 
For instance, the duties to give Nigerians 
first consideration pursuant to section10; 
setting minimum Nigerian Content where 
there is a lacuna pursuant to section 11 
(2); or in cases in which particular ca-
pacities are alleged to be non-existent or 
inadequate pursuant to section 11(4), will 
necessarily require a recourse to statisti-
cal information to provide accurate and 
update information on the availability or 
non-availability of specific capacity needs 
of the oil and gas industry. 

Furthermore, the Board is required by 
the Act to establish a body known as the Ni-
gerian Consultative Forum (NCCF) which 
shall provide a platform for the exchange 
of information and collaboration in the 
Nigerian oil and gas industry. The NCCF 
has already been constituted.

By the provisions of the NOGICD Act, 
the Minister of Petroleum Resources 
and the NCDMB have the respon-

sibility of improving the Nigerian Content 
within the Nigerian oil and gas industry. 
The following are some of the important 
responsibilities imposed on these two 
institutions of the Federal Government. 

The NOGICD Act empowers the Minis-
ter of Petroleum Resources (the Minister) to 
provide policy and regulatory direction to 
aid the implementation of the Act and the 
systematic improvement of the Nigerian 
Content in the oil and gas industry. Some of 
the specific responsibilities of the Minister 
are as follows.

The NOGICD Act provides that Nige-
rian independent operators shall be given 
first consideration in the award of oil blocks, 
oil fields licence, oil lifting licences and in all 
projects for which contract is to be awarded 
within the Nigerian oil and gas industry. 
The Minister of Petroleum Resources has 
the responsibility to establish the frame-
work or the conditions for the enjoyment by 
Nigerian independent operators of the right 
of first consideration as established under 

this section of the Local Content Act.
The framework or conditions as 

put in place is such that ensures that 
qualifying Nigerian companies are able 
to bid, acquire, manage or administer 
petroleum licences, oil field licences or 
oil lifting licences in less onerous terms. 
However, interested Nigerian companies 
must demonstrate extant technical and 
financial capabilities or at least a dem-
onstration of the ability to attract human 
and material resources needed for the 
particular operation. In other words, 
the integrity of the Nigerian oil and gas 
industry should not necessarily be com-
promised on grounds of this provision.

The Local Content Act established a 
minimum Nigerian Content which must 
be satisfied by operators in any project 
executed in the Nigerian oil and gas in-
dustry. However, the Act recognises the 
challenge of capacity shortfalls among 
Nigerians in certain areas which means 
that all the capacity and competency 
requirements for the implementation 
of the minimum Nigerian content may 
not be currently available. Where this 
is the case and upon notification of the 
Minister, the Minister may grant a waiver 
permitting the operator to import such 
needed but locally unavailable resource, 
skill or capacity.

This provision creates a need for 
a comprehensive and up to date data 
bank on the basis of which the Minister 
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Abia and the metaphor of the fast lane

You know the fast lane; the 
extreme corner of the road 
where drivers throw caution 

to the wind and challenge the speed-
ometer of their automobiles. The 
fast lane, beyond the expressway, 
is also a metaphor of action and 
behaviour. It has transformed into a 
social construct, with meanings that 
signify a man and a woman in a hurry 
and in desperation. Uche Ogah, the 
president of Masters Energy Group 
and the protagonist in the failed Abia 
civilian coup, has suddenly thrown 
himself into the fast lane.

The fast lane, precisely, is a ste-
reotype that conjures negative im-
ageries. Therefore, it is hardly a 
compliment for one to be described 
to be on the fast lane. An unassuming 
gentleman, Ogah was never known 
for the fast lane.  Ogah has never 
been identified or associated with 

the fast lane of life. Until a couple of 
weeks ago, his reputation spoke of 
a man who carried himself with so 
much respectability.

For instance, after he lost out in 
the December 2014 PDP Primary 
Election, he walked away gently and 
later made a donation of N5 million 
to the Okezuo Abia Campaign team. 
He enjoys a soaring reputation in 
Abia as a philanthropist. And in his 
Uturu community, he transformed 
an otherwise rural clan into a modern 
estate with boulevards and landscap-
ing. On one or two occasions when I 
met Ogah, I felt in love with his calm 
demeanour and humility and saw a 
future leader in him.  Given the com-
patibility of his humanely nature and 
his wealth, I was convinced he will be 
able to display the rare attribute of 
combining remorse with power- the 
hallmark of leadership.

But, all these propositions shat-
tered recently when Ogah suddenly 
jumped unto the fast lane. Why has 
he suddenly developed so much 
desperation to become governor? It 
is very unfortunate to imagine the 
harm that has been inflicted on Ogah 
by those who led him on this danger-
ous part. Those who urged him on 
this mission have deliberately ruined 

a very promising political career and 
damaged a very great reputation that 
was ahead of this kind gentleman.

There is what the Igbos call aru-
ruala.  I do not know how to translate 
it in English and capture the disguised 
treachery in a seeming goodness. This 
is the harm that has been inflicted on 
Ogah by those who led him on this des-
perate ambition. It will take only a few 
insightful people to understand and 
appreciate my drift. Only a precious 
few with a discerning spirit will look be-
yond the veil to see the enormity of the 
harm inflicted on Ogah.  In few months 
to come, when the spell of inordinate 
ambition would have cleared, Ogah 
would look back to understand he had 
been deceived and sabotaged by the 
people who seemed to mean well for 
him. In a deep moment of introspection 
when the wool had left his eyes and the 
aphrodisiac evaporates, he will be able 
to see clearly the harm that has been 
done to his future political prospects.

Why do I argue thus? I say so 
because among the top political 
gladiators in Abia North today none 
can match Ogah in terms of goodwill 
across the state. None can match his 
general acceptability across board. 
None can match his wealth, both in 
cash and in emotional investment. 

He has not stepped on toes and has 
no liabilities of political traducers. 
He is coming to the stage clean and 
unbridled. And, above all, he has 
age going for him and belongs to the 
new dispensation. Thus,  by the  ap-
pointed time  when power returns to  
Abia North, Uche  Ogah would have, 
indisputably, been the best and most 
popular choice.

Ogah would have had friends 
and followers across the length and 
breadth of the state. But, today, he 
has hurt a large segment of the state, 
a strong homogeneous bloc, the 
Ukwa Ngwas who are having their 
first shot in power since the creation 
of earth. He has also disappointed 
many good men of conscience from 
the other parts of the state who be-
lieve in equity and social justice. By 
attempting to distort the Abia Charter 
of Equity upon which framework, 
the PDP zoned the governorship 
slot to Abia South, Ogah has also 
transgressed against the party. And 
has also contravened the cosmic laws 
of cause and effect. He has broken 
a very formidable reputation and a 
broken skull heels faster than a broken 
reputation.

Indeed, this is the tragedy of the 
fast lane. It is an underground lifestyle 

that keep you perpetually in anxiety 
and under the prying eyes of the law 
and make you an unwanted friend to 
the men of the Intelligence Bureau. 
Those who succeed flaunt their wealth 
publicly to the envy and admiration 
of us all.   The unlucky ones remain 
slammed behind bars and languish 
for years in jail. They live the later 
part of their lives in pain and regret. 
The fast lane, therefore, is not the best 
of options.

Indeed, it is painful to contemplate 
the enormity of the aruruala meted 
out to the fine gentleman. He did not 
thick twice and prayerfully too. He 
did not weigh the options against his 
future prospects and realise that all 
he needed was patience. He was so 
much driven that his ambition became 
worthier than the blood of Abians that 
would have been shed on that fateful 
Thursday and in the following days. 
Any action of man that is capable of 
distorting the order of peace can never 
be ordained.

Today, I feel for Ogah. I am touched 
that he is a victim ofaruruala. I think 
about how a great reputation can easily 
be destroyed.

Send reactions to:
comment@businessdayonline.com

state. The House passed a bill to 
prohibit forceful entry and illegal 
occupation of landed properties, 
violent and fraudulent conduct 
in relation to landed properties 
in Lagos State and for connected 
purposes into law. If found guilty, 
by the provisions of the bill, land 
grabbers, popularly known as 
Omo Oniles will face a maximum 
21 years and minimum of five 
years imprisonment respectively. 
The bill, passed at its plenary, after 
scaling through Third Reading 
was later sent to Governor Akin-
wunmi Ambode for his assent. 
The passage of this bill into law is, 
no doubt, a massive step towards 
a lasting solution to the activities 
of the land grabbers in the state.

It is heart-warming that the 
state government is coming up 
with the legal and institutional 
framework to tackle the menace 
of Omo Oniles once and for all. 
A society that thrives on lawless-
ness cannot attract meaningful 
development and growth. The 
citizenry, especially masses who 
daily struggle to make ends meet 
would, without a doubt, benefit 
from this renewed attempt to sani-
tize the land sector in Lagos State. 
Meanwhile, it is crucial that the 
state government demonstrate 
sufficient political will to follow 
through this fresh process in order 
to repose the citizenry’s confi-
dence in the rule of law.

On its part, the citizenry must 
brace up to fully support the 
government in this new bid to rid 
the state of the nuisance of Omo 
Oniles. 

The activities of land grab-

bers are not only illegal, 

but anathema to society, 

development, peace and 

progress. They speculate 

on land with little or 

no recourse to land use 

laws, as they engage in 

the illegal sale of govern-

ment land to unsuspecting 

individuals

B
uying a  piece of land 
in Lagos and putting 
up a structure on 
same is usually a tall 
order, no thanks to the 

belligerent activities of land grab-
bers and land speculators popu-
larly known as “Omo-Onile” who 
make life unbearable for intend-
ing house owners through their 
voracious frivolous demands. 
There have been many instances 
where unsuspecting buyers paid 
for land only to be told to come 
and pay again to reclaim their 
land, or settle some aggrieved 
family members who were not 
factored into the sharing formula 
of the previous payment. “Omo 
Oniles” simply have no regard for 
the law of the land as they have 
become a law unto themselves 
charging and fining prospective 
land owners’ different absurd bills 
as it pleases them.

They also ensure the buyers 
are not free from their strangu-
lating grip as they exact different 
fines on them, at every stage of the 
development of their properties. 
Prominent among such fines are 
foundation bill, lintel bill, decking 
bill, roof bill, fencing bill and a 
whole lot more. The value of such 
bills could sometimes be equiva-
lent of the total value of the land 
or a little less depending on their 

state government recently inau-
gurated a Task Force to check the 
menace of land grabbers in the 
state.

The Task Force is saddled with 
the task of reducing to the barest 
minimum activities of individuals 
or corporate entities that use force 
and intimidation to dispossess or 
prevent people or organizations 
from acquiring legitimate inter-
est and possession of property 
acquired through the state gov-
ernment or private transactions. 
The Force is also empowered to 
co-ordinate the efforts of various 
agencies of government charged 
with enforcing the state govern-
ment’s rights over lands in Lagos; 
and to work with all security agen-
cies to ensure enforcement of state 
government and private property 
rights in Lagos state.

The state government has 
vowed to deploy the full force of 
the state and the law to tackle the 
issue permanently, noting that 
the havoc and chaos being caused 
by land grabbers would no long-
er be tolerated. Consequently, 
henceforth any person who uses 
physical force, threats or arms to 
dispossess people of their legiti-
mate property will be treated as a 
criminal in accordance with Sec-
tions 52, 53 of the Criminal Law 
of Lagos state, which stipulates 
a 2-year jail term for any person 
found to have forcefully entered 
or dispossessed a legitimate land 
owner of his property. According 
to Section 281 of the criminal law, 
land is part of items that can be 
stolen. 

A few days back, the Lagos 
State House of Assembly made 
good its promise to move against 
the threat of Omo Oniles in the 

Nuisance of land grabbers in Lagos

a pathway for movement as other 
houses have been erected on their 
path; more appalling, some are 
built under high tension wires.

Although some of the notorious 
‘Omo Oniles’ are known but the 
society is helpless in dealing with 
them. To stem the tide of ‘Omo 
Onile’ nuisance, there is a need 
for accurate and efficient record 
keeping were the history of every 
property is preserved and consci-
entiously kept and protected. The 
courts are congested with land 
cases because landed properties 
are not properly documented. 

It is not in doubt that the state 
has recorded enormous loss to the 
unlawful activities of these hood-
lums, most of whom are lay about, 
opportunists and exploiters who 
go about rubbishing the image of 
the state. It is in order to decisively 
tackle this nuisance that the Lagos 

scale of relevance and location of 
the property. 

In addition, they employ the 
use of force and threat in col-
lecting these monies from their 
victims who are at their mercy 
with no option or defense. Some 
of their victims have had their 
structures demolished, as the 
“Omo-Oniles” storm their sites 
in commando-like style, wielding 
harmful weapons and attacking 
the workers on site. Property 
owners are often mercilessly beat-
en up, wounded and forced to 
stop work until payment is made. 
Through this trend, land grab-
bers have successfully stalled the 
development of many projects.

Consequently, in Lagos, indi-
viduals and organizations plan-
ning to put up structures have 
learnt to factor the cost of “Omo-
Onile” into their expenditure. This 
has not only hindered develop-
ment; it has also made individu-
als and organizations to consider 
relocating to neighboring states 
where the activities of land grab-
bers are not so pronounced. 

The activities of land grabbers 
are not only illegal, but anathema 
to society, development, peace 
and progress. They speculate on 
land with little or no recourse 
to land use laws, as they engage 
in the illegal sale of government 
land to unsuspecting individuals. 
They sometimes even dispossess 
people of land that are legiti-
mately bought from the govern-
ment. They also sell lands with 
no proper planning or cognizance 
of a mapped out environmental 
outlay, this is especially so, with 
new satellite settlements in the 
suburb of the state. Some houses 
within such locations don’t have 

GODWIN ADINDU
Adindu is the President-general of 
the Abia Renaissance Movement

TEMILADE ARUYA

Aruya is of the Features Unit, Ministry 
of Information & Strategy, Secretariat, 

Alausa, Ikeja, Lagos. 



EDITORIAL
12 Tuesday 26 July 2016BUSINESS  DAY

The insecurity in 
t h e  c o u n t r y  i s 
worsening by the 
day. While the fed-
eral government 

appears to be focusing much 
attention on the activities of 
the Islamist sect, Boko Ha-
ram, in parts of the country, 
it is apparently doing noth-
ing to tame the rising spate 
of kidnappings across the 
country which has assumed 
a worrisome dimension.

When this  dang erous 
crime reared its ugly head 
in Abia state some years ago, 
not many people thought 
it would become a national 
issue some years after. At 
that time the then admin-
istration of Theodore Orji 
did all it could and with the 
assistance from the federal 
government, many of those 
behind the dangerous trade 
were hunted down.

Before the Abia experi-
ence, all that Nigerians knew 
about kidnapping was from 
the Niger Delta during the 
period when the militants 
held sway in the region. That 
was in the 1990s and early 
2000s. They targeted expa-
triates who worked with oil-
prospecting companies and 
abducted them for ransom.

The Niger Delta militants, 
who were embittered about 
the level of pollution and deg-
radation in lands and waters 
in the oil-rich region, also 
kidnapped high profile per-
sonalities in the area, whom 
they believed were living big 
off their common wealth.

It was a thriving means of 
survival for the militants until 
the Amnesty Programme put 
in place by the late Umaru 
Musa Yar’Adua administra-
tion.

Today, no part of the coun-
try is speared of the activities 
of kidnappers. From the South-
South to South East; from the 
South West to North Central; 
from the North West to North 
East the story is the same- kid-
nappers are on rampage.

 Unlike what happened in 
the Niger Delta where impor-
tant personalities were the 
target, nowadays, anybody, 
including children, in as much 
as they can attract a ransom 
(no matter how meagre), is 
a potential victim. Stories 
abound today where kidnap-
pers abduct people for ridicu-
lous ransom as low as N50, 
000 (fifty thousand naira) or 
even less.

It would be recalled that 
the US Department of State 

had in 2013 listed Nigeria as 
having the highest rates of kid-
nappings in the world. In the 
first quarter of 2014, Nigeria 
again led the chart among the 
countries with cases involving 
“kidnap for ransom”

It is also on record that the 
Overseas Security Advisory 
Council (OSAC) had ranked 
Nigeria among the top 10 coun-
tries in the world with over 
1000 kidnap cases reported 
annually. And this makes the 
country 6th worst country in 
the world, coming behind Phil-
ippines, Venezuela, Columbia 
and Mexico.

These days, across all sec-
tions of the country, the thriv-
ing business in town is kidnap-
ping. Both children, adults, 
heavily pregnant women, the 
old, infirm and even the clergy 
are no longer immune. Desper-
ate youth and adults in search 
of money kidnap just anyone 
they can lay their hands upon 
just to make money. We are 
very concerned that govern-
ment appears not to be doing 
enough to address this danger-
ous trend.

It is our considered opinion 
that it is high time government 
declared a state of emergency 
on the issue of kidnapping. 
We are aware that some states 

had pronounced capital pun-
ishment for kidnappers. We 
therefore call on the federal 
government – in conjunction 
with the National Assemble – 
to formulate laws that would 
totally and explicitly prescribe 
capital punishment for kidnap-
pers.

There is also the need for the 
security agencies to explore 
the use of technology in halt-
ing these crimes even before 
they are committed. Here, the 
security agencies should up 
their game in the area of intel-
ligence gathering.

We also suggest that the se-
curity agencies should closely 
work with GSM service pro-
viders, the Ministry of Com-
munications as well as that of 
Science and Technology to be 
able to effectively track down 
the criminals.

Above all, government at all 
levels must do everything pos-
sible to bridge the gap of unem-
ployment in the country. There 
is no doubting the fact that this 
crime is being helped by the 
abundance of able-bodied but 
idle hands in society. Govern-
ment must make the environ-
ment conducive for people to 
survive without necessarily 
courting crimes. And the time 
to do so is now.

Combating rising kidnapping cases
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In association with

IPMAN partners stakeholder to import 
kerosene, diesel to ease hardship
The Independent Petroleum 

Marketers Association of 
Nigeria (IPMAN)   said it 

was partnering with some major 
stakeholders in the oil industry to 
import kerosene and diesel.

Chinedu Okoronkwo, Na-
tional President of IPMAN, made 
the disclosure in an interview with 
the News Agency of Nigeria (NAN) 
in Lagos.

Okoronkwo spoke against the 
backdrop of the hike in the prices 
of the products that was causing 
hardship to Nigerians.

He said the association had 
been given licence to import 
kerosene and diesel, adding that 
it had also concluded agreements 
with its foreign partners to finance 
the importation.

Okoronkwo said the asso-
ciation’s partners in Dubai had 
agreed to finance the importa-
tion urgently to ease the hardship 
which Nigerians were passing 
through.

He added that kerosene 
which was meant for the com-
mon people had skyrocketed due 
to scarcity.

The IPMAN president said 
that having got the licence to 
import kerosene and diesel, it 
would strive to ease the suffering 
of Nigerians in a couple of weeks.

He said the products would 
be available at affordable prices, 
noting that the government and 
marketers should ensure the 
consumers benefitted.

According to him, this will go 

Restriction on foreign 
exchange bane of online 
shopping- Bagdadioglu
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Economist predicts recovery of Nigeria’s 
economy, disagrees with IMF forecast

a long way to improve the nation’s 
economy and bring about devel-
opment in the oil and gas sector.

``We, IPMAN, have entered 
into partnership with some multi-
nationals to assist the Federal 
Government to make petroleum 
products available in the country.

``This, we hope will create 
value in the industry by ensuring 
that there is enough kerosene and 
diesel in all our members’ stations 
at affordable prices,’’ he said.

Okoronkwo said the essence 
of the importation of petroleum 
products was to boost the activi-
ties in the downstream sector.

``As at today, because of the 

liberalisation in the petroleum 
industry, we are working towards 
importing our own products.

``In short, we are on course to 
importing our products into the 
country so that we can distribute 
to our members,’’ he said.

Okoronkwo said that IPMAN’s 
planned establishment of a refin-
ery in Nigeria to ensure that there 
was adequate supply of petroleum 
products to customers was still 
on course.

The IPMAN boss also said 
that the Federal Government had 
restored the association’s right 
to petroleum products in all the 
depots across the country.

He explained that this would 
boost fuel supply, especially as the 
association accounted for a large 
percentage of fuel retail outlets, 
adding that in no time the scarcity 
would no longer exist.

Okoronkwo appealed to IP-
MAN members to support the 
NNPC in protecting the pipelines 
from the nefarious activities of 
vandals, adding that vandals had 
caused the corporation to lose 
billion of Naira.

NAN reports that Nigerians are 
complaining over the high prices 
of kerosene and diesel with kero-
sene selling for N230 per litre and 
diesel 185 per litre. (NAN)

out of recession,’’ he said.
The economist, however, 

disagreed with the Interna-
tional Monetary Fund’s (IMF) 
forecast that Nigeria’s econo-
my would probably contract 
by 1.8 per cent in 2016.

The IMF forecast says Ni-
gerian economy will now grow 
at a much slower pace than 
South Africa’s, which is ex-
pected to grow at 0.1 per cent 
in 2016.

It (IMF) also reported that 
the economy will contract for 
the first time in more than two 
decades as it adjusts to foreign 
currency shortages, lower 
power generation and weaker 
investor confidence.

Aigbokhan said: ̀ `I am not 
as pessimistic as the IMF, you 
know how IMF forecast do go; 
sometimes they use it to put 
pressure on government to act.

``So, I don’t think Nigeria’s 
economy will grow at minus 
1.8 per cent. No! Things will 
not be that bad.

``One, oil production is 
picking up, and the rate of 
avengers destroying oil pipe-
lines has reduced or at least is 
reducing.

about healthy living through 
exercise and to make people 
aware that power oil is the 
preferred choice for cooking.

“The Abuja episode of the 
exercise is the fifth in a major 
Nigerian city where Power 
Oil will teach people about 
the necessity of body exercise 
in the maintenance of body 
health and also to teach them 
about far ranging importance 
of making wise choices con-
cerning essential ingredients 
in meal making,” she said.

Similar  exercises  have 
been held previously in La-

In order to sensitize the 
Nigerian public on the 
merits of healthy living and 

against the dangers of con-
suming substandard cooking 
oil for meal making, Power Oil, 
one of the leading Nigerian 
vegetable oil companies, at 
the weekend organized a toll-
free body exercise and public 
campaign session for   Abuja 
residents.

Ijeoma Opara, who is a 
brand communication officer 
of Power Oil, told BusinessDay 
that the event was organized 
in order to create awareness 

gos, Ibadan, Owerri and Part 
Harcourt.   

  “Women remain the core 
focus of the healthy living 
campaign by Power Oil since 
they are the primary meal 
decision makers,” Opara ex-
plained.

According to her, the Power 
Oil is fortified with vitamin A, 
does not clot, is cholesterol-
free, heart friendly and with-
out foul smell.

According to data from the 
World Health Organization 
(WHO), coronary heart dis-
ease deaths in Nigeria reached 

Power Oil sensitizes Nigerians on healthy living 
…Warns of heart disease from substandard oil                                                                                             

An economist, Prof. Ben 
Aigbokhan, has pre-
dicted that Nigeria’s 

economy would recover from 
depression as soon as possible 
with the measures being put 
in place by President Muham-
madu Buhari.

Aigbokhan, the President, 
Nigeria Economic Society, 
made the prediction in an in-
terview with the News Agency 
of Nigeria (NAN) in Abuja on 
Sunday.

He praised the Federal 
Government for not folding 
its hands and doing everything 
possible to improve the living 
conditions of Nigerians.

``The government wants 
to be seen to achieve some-
thing and will not allow the 
economy to be nose-diving as 
to come to minus 1.8 per cent 
in the last quarter of the year.

``I think between now and 
the last quarter the govern-
ment is going to release some 
amount of money for the capi-
tal projects.

``So, the government will 
want to be seen doing some-
thing, that is why I’m optimis-
tic that the country will come 

53,836 or 2.82% of total deaths 
in 2014 as compared to other 
major causes.

A further analysis of the 
data showed that, with the age 
adjusted death rate of 77.49 per 
100,000 of population, Nigeria 
is ranked 111th in the world.

Now over three years in 
the Nigerian market space and 
still counting, Power Oil is pro-
duced by Dufil Prima, who are 
also the makers of other popu-
lar brands, such as Indomie, 
Power Pasta, as well as Hypo 
cleaning agents, including de-
tergents and bleaching agents.

 

UnityKapital Assurance records 19 
percent premium increase

strong by defying challenging 
national and economic circum-
stances with strategic actions to 
deliver value to all its stakeholders.

He said in line with the realities 
of the operating environment, the 
company had to strategically cut 
down on its expenses to be able 
to grow premium and declare 
profit to meet the expectations of 
shareholders.

“While the premium income 
for 2015 seems to be lower than the 
previous year, due to challenging 
national and economic circum-
stances, however, UnityKapital has 
repositioned itself to make mark on 
the Nigerian insurance industry”.  

He elaborated further: “To 
expand on its retail market share, 
UnityKapital recently launched 
its free Insurance Mobile App on 
the Android and IOS operating 
systems. The App is a self-service 
insurance product that allows 
existing and prospective custom-
ers to purchase and manage their 
insurance policies from their smart 
phones at the comfort of their vari-
ous locations”.

UnityKapital Assurance Plc 
has declared an increase 
of 19.09 premium increase 

for 2014 and 2015. A breakdown of 
the accounts reports show 4.49% 
in gross premium income to 
N3,032,045,000 billion for 2014 as 
against N2,901,845,000 Billion the 
preceding year, as well as a 14.6% 
increase in Net Premium Income 
of   N2,509,209,000 billion from 
N2,188,619,000 billion the previous 
year. A profit After Tax of N141.477 
million was recorded in 2014.

 The company also recorded a 
gross premium income of N2.651 
billion and a Net Premium Income 
of N2,095,941 Billion. A Profit After 
Tax of N340.503 Million in 2015.

 Speaking on Wednesday in 
Abuja at the 2014/2015 at its 39th 
Annual General Meeting (AGM), 
Michael Dogo, managing direc-
tor and CEO of the company ex-
plained that, despite the tough 
business operating environment, 
UnityKapital Assurance Plc held 

L-R: Abiodun Jegede, branch manager, Oshogbo, Sterling Bank Plc; Kabiru Lawal, winner in the on-going 
Sterling Cash Reward Promo; Temiwumi Tope-Banjoko, regional business executive retail, South West 
Sterling Bank Plc and Jimoh Najeem Adebare, retail business manager, Oshogbo, Sterling Bank Plc, at 
the presentation of the prize money to Lawal in Oshogbo, Osun State.

KENNETH AZAHAN, Abuja
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Restriction on foreign exchange bane 
of online shopping- Bagdadioglu
Sefik Bagdadioglu is the managing director of Kaymu Nigeria- a 100 percent online market place with a 
social and community focus. In this interview with CHINWE AGBEZE & ANGEL JAMES, Bagdadioglu talks 
about the e-commerce industry and how they are coping with the present economic recession. Excerpt

Ho w  w a s 
Kaymu’s 
p e r f o r -
mance in 
the past 

one year?
2015 was a good year 
for us. We experienced 
very significant growth 
both in transit number 
of sellers that we have on 
the site, which exceeded 
50,000, and this turns on 
the traffic which have 
reached millions. We 
also had an extremely 
good black Friday where 
we almost increased our 
daily sales by 50 volts 
and that was a very in-
teresting and good day. It 
seems like Nigerians are 
embracing e-commerce 
more and more, each 
day.

T h i n g s  o b v i o u s l y 
slowed down a little 
bit last quarter; there 
are several reasons for 
this. One of them obvi-
ously is the economic 
downturn. When you 
have a significant part of 
people’s incomes going 
into transportation and 
electricity, therefore, any 
price surge in the price of 
diesel increases the cost 
of transportation and 
also the cost of electric-
ity, and electricity is an 
input for pretty much 
everything. What that 
means is that it reduces 
the people’s disposal 
incomes, therefore, they 
have less money to spare 
on necessities.

How has the foreign 
exchange restriction 
impacted on your busi-
ness?

Our site is focused 
on small and medium 
enterprises. A lot of our 
sellers bring in goods 
from abroad and that’s 
how they source. They 
s o u r c e  t h i n g s  f r o m 
Dubai, China, Turkey, 
UK, US e.tc and they 
resell here. Obviously, 
restrictions on foreign 
exchange had an adverse 
impact on our sellers. I 
try to speak with our sell-
ers on a daily basis over 
and over and this is one 
problem they raise.

So, how does it work? 
Usually, you have big 
importers that bring 

in containers of goods. 
Thus, instead of sourcing 
for products themselves, 
sellers are now more 
reliant on the importers 
who have the foreign 
exchange that would 
enable them bring in 
containers full of goods 
to Nigeria. Overreliance 
on importers has two im-
pacts; one is that diver-
sity goes down because 
you have large import-
ers bringing in similar 
products and everyone 
does have similar prod-
ucts. The second one is 
that you are adding an 
unnecessary extra layer. 
Obviously, the person 
who is bringing in the 
container to Nigeria is 
going to make their own 
profit and when they sell 
it, the resellers in Nigeria 
are also going to make 
their own profit, so that 
has a double impact on 
the price of the goods. 
Hence, this obviously 
raises the price level.

was an issue in United 
States, United Kingdom, 
Canada, China, Turkey, 
because online shop-
ping is something new 
and you cannot just see 
the person you are pur-
chasing from, hence, the 
customer is hesitant.

 
T h e r e  h a v e  b e e n 

complaints about con-
sumers placing an or-
der for a product, but 
they receive an entirely 
different quality. How 
do you deal with this?

At Kaymu, we have 
a  two stage product 
process- when a seller 
orders for a product, it 
goes first to the quality 
control team- where they 
need to see if the product 
is actually reflective of 
what the seller says the 
picture and the product 
is. They either approve 
or decline. The second 
stage is when the cus-
tomer opens the product 
and find out it’s not their 
real size.

We have a rule that 
every seller has to accept 
returns or refunds within 
the first three days. So if 
the buyer wants to ex-
change a product, he 
contacts the seller and 
the seller has to give a 
response. If the seller 
refuses to do this, then 
it rises to our level and 
we take it up from there. 
We need to make sure 
the process is good for 
both buyers and sellers. 
When buyers leave com-
ments on our site that 
they are not impressed, 
we encourage sellers to 
call them immediately.

How long does it take 
Kaymu to deliver goods 
to customers and what 
happens if you fail to 
deliver within the speci-
fied period?

For both Lagos and 
outside Lagos, it will take 

between three to seven 
days, but outside La-
gos comes with an extra 
charge. If the buyer does 
not receive the product 
within a speculated time, 
we refund the money.

How are your prices 
compared to physical 
stores?

We  a r e  n o t  o n l y 
cheaper than physi-
cal stores, we are also 
cheaper than probably, 
all other e-commerce 
companies as well, be-
cause the commission 
we charge on sellers site 
is one of the most com-
petitive in Nigeria.

What’s your share of 
the e-commerce mar-
ket?

We are sister com-
panies with Jumia. So, 
we focus on the social 
aspect of shopping. We 
are one of the top three 
e-commerce companies, 
but at the same time, 
we are still starting; you 
wouldn’t see the giant 
van of ours outside, as we 
try to go more grassroots 
while trying to expand. 
We try to connect to uni-
versities, churches, and 
so on.

What’s your assess-
ment of the e-commerce 
business in Nigeria?

T h e  e - c o m m e r c e 
business in Nigeria is 
increasing but the is-
sue here is how fast it 
is increasing. I think it’s 
less than 10 percent. The 
problem is that the e-
commerce business is 
highly concentrated in 
Lagos. It is true Lagos 
is the economic hub of 
Nigeria; however, there 
are also millions of con-
sumers outside of Lagos, 
but there are still a lot 
of work to be done and 
there are opportunities.

How has the econom-
ic contraction affected 
Kaymu?

As inflation increas-
es, consumers become 
more selective in what 
they are buying. They 
want to find better deals 
and I think this is where 
e-commerce can play a 
very good role because 
e-commerce allows the 
consumer to  s ource 
goods at a more reason-
able price, especially in 
a site like ours where we 
focus on diversity and 
affordability. So you are 
providing the different 
channels for the con-
sumer. Inflation is very 
bad for the country but 
in times like this, people 
actually change their 
consumption pattern 
and those who don’t pur-
chase online would like 
to try it out because it is 
cheaper to buy online.

What challenges do 
e-commerce businesses 
face in Nigeria?

People who would like 
to do cash on delivery 
because online payment 
channels are not as de-
veloped in Nigeria as in 
other countries and this 
adds to the cost of trans-
action. The condition 
of the roads in Nigeria 
is quite bad, so if the 
roads were in a better 
condition, we will be 
able to bring products 
to Benin in an hour but 
because it is bad, it is 
going to take seven to 
eight hours. Electricity 
is another challenge and 
this adds to the cost of 
doing business. Every 
single shop has a genera-
tor because there is no 
consistent power supply 
which means that cost 
will shoot up.

 
How do you man-

age trust issues because 
when you are using your 
card online, issues of 
trust are bound to arise?

Trust is always go-
ing to be an issue. Trust 

Sefik Bagdadioglu
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Underwriting firm, Law 
Union & Rock Insur-
ance plc has paid out 

N762million claims to her cus-
tomers in the last six months. 
This is 11 percent higher than 
what was paid within the same 
period in 2015. The company’s 
commitment to its obligations 
is in line with her strategic 
direction which focuses on 
customers’ satisfaction. We 
believe that this is the period 
that people need insurance 
most said Jide Orimolade, the 
managing director/ CEO of the 
Company.  

According to the Managing 

Director, the Company paid the 
sum N271, 287,135 on Motor 
which is the highest among the 
claims paid within the period 
and accounted for 35.5 percent. 
This was followed by fire with 
N 227,242,749. This experi-
ence underscored the need for 
people to consider insurance 
cover especially against motor 
and fire risks. Other businesses 
where claims were paid are 
General Accident, Marine& 
Aviation, Bond and Credit, 
Engineering and Oil & Gas and 
Energy.

Despite  the economic 
downturn, the Company re-
corded a positive growth in 
its assets and Gross Premium 

Written within the same pe-
riod. Its Assets grew by 3.51 
percent from N8, 273, 420,000 
to N8,996,290, 000 while the 
Gross Premium Written of 
N2.37billion was recorded by 
the company with a growth 
of 2.6 percent compared with 
second quarter of 2015.

I n  2 0 1 5 ,  a  s u m  o f 
N1.64billion was paid as claim- 
which confirms our sincere 
commitment to our policy-
holders said Orimolade. The 
Chief Executive Officer also 
explained that his company 
had line-up various strategic 
initiatives put in place by the 
Company to accelerate her 
claims processing.

Law Union pays N762m claims, advises 
Nigerians to take insurance policies
MODESTUS ANAESORONYE

Sterling Bank to consolidate on Positive Ratings 
by International Agencies, says Suleiman

Sterling Bank has said it 
would consolidate on the 
positive ratings by the 

various international rating 
agencies by ensuring that it 
continues to deliver quality 
banking services to its custom-
ers and adhere strictly with best 
practice as applied to banking 
worldwide.

Suleiman Abubakar, Execu-
tive Director, Finance & Strategy 
who attributed the ratings by 
Global Credit Rating (GCR), 
Moody’s and Lafferty Bank 
Quality Ratings (LBQR) to the 
Bank’s strong performance and 
resilience amidst challenging 
operating conditions also noted 
that the ratings is a validation 

of the Bank’s business models.
It would be recalled that GCR 

earlier in the month,   affirmed 
Sterling Bank Plc’s national long 
term and short term ratings of 
BBB(NG) and A3(NG) respec-
tively, with the outlook accorded 
as stable.

 Similarly, Moody’s Investors 
Service had also assigned B2 Is-
suer rating to the Bank.

This according to Moody’s 
is a confirmation of the Bank’s 
“solid assets quality metrics and 
provision coverage, improve-
ments to the Bank’s  Information 
Technology (IT) infrastructure 
and risk management processes 
as well as its high liquidity buffers 
and a solid deposit funding base”.

Assessing the Bank’s quality, 
the Lafferty Bank Quality Ratings 
(LBQR)also this year, reckoned 
Sterling Bank to be amongst 
the top 10 in the world, top 3 in 
Africa (after Capitec and Bar-
clays Africa) and the top Bank in 
Nigeria.The Lafferty Group ap-
proach to Bank ratings involves 
an evaluation of key quantitative 
and qualitative criteria such as 
strategy, culture, customer care, 
brand promise and financial 
performance.

Michael Lafferty, Chairman, 
Lafferty Group had statement 
that “banks that score well on Laf-
ferty Bank Quality Ratings tend to 
trade at a premium price to their 
tangible book value”.

For his strategic invest-
ments across African 
countries and creating 

thousands of jobs, the Global 
Organised Labour under the ae-
gis of African Industrial Global 
Union has commended the 
President of Dangote Group, 
Aliko Dangote, for his invest-
ment patriotism in Africa.

The body at a meeting in 
Lagos called for special rec-
ognition for the African entre-
preneur describing him as a 
success story from African soil 
for which African countries 
must be proud of.

Speaking at a network meet-
ing on unionization in Dangote 
Group, organised by Industrial 
Global Union Africa Region in 
Lagos, Union leaders one after 
another said Dangote has of-
fered a relief to African from 
the negative narratives the 
western countries latched on to 
discredit Africa and her people.

They stated that much as 
an African could so patriotic as 
to be dotting African soil with 
billion of dollars investments to 
create jobs and reduce poverty, 
he needs to be given special 
recognition to motivate others 
to tow similar line.

Relishing on the prospective 
of an African country hosting 
the single largest Refinery and 
Petrochemicals train project, 
the union leaders said it was 
planning in their next African 
meeting to bring the business 
mogul to address global union 
leaders.

Fabian Nkomo, regional 
secretary, sub-Saharan Africa, 
said the body cherished the 
business acumen of Dangote 
and would like to work closely 
with him so that as he cre-
ates jobs, the union could also 
partner to ensure job quality is 
maintained.

Dangote Group was com-
mended for the strong network 
of branches across the Africa 
continent; Nigeria, Ghana, Cote 
d’ Ivoire, Liberia, Sierra Leone, 
Senegal, South Africa, Zimba-
bwe, Zambia, Tanzania, Congo, 
Cameroun, Kenya, Ethiopia 
among others.

Global Union 
describes Dangote 
as a relief from 
negatives about 
Africa
JOSHUA BASSEY
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C
ompanies pushing for 
deeper consumer en-
gagement in their mar-
keting approach can 
achieve more value 

with cost effectiveness by allowing 
all the media agencies working for 
them, be it digital, creative, PR or 
experiential marketing  to come 
together to  create and implement 
single communication message 
for any project campaign.

The present structure where 
agencies operate individually, 
struggle and compete against 
themselves for client’s marketing 
budget is waste of time and re-
sources, says Carol Abade, Group 
CEO of EXP Africa at the 9th Afri-
can Experiential Marketing Sum-
mit held in Lagos recently .

She said that clients are still 
entrenched in traditional market-
ing structure of engaging different 
audiences in different media but 
said that technically, clients cur-
rently have one audience when 
they consider the way consumers 
are accessing brands.

“If you want to therefore talk 
to the consumer on radio, TV or 
through BTL, the only way to do 
that is by bringing all the agencies 
together to create one communi-
cation platform and not different 
messages for different media”

Under this arrangement, Carol 
said the client must be unmindful 
whose idea is being implemented 
but the agencies must justify why 
either advertising, PR, experiential 
or digital is leading the campaign. 
With this understanding, she said 
that every agency is more secured 
and covered in the budget instead 
of creating different ideas and 
fighting for client’s single budget.

“During pitch, nobody is com-
pensating the agencies and a lot 

Joint execution of ideas by media agencies 
can save marketers cost, says expert

of time and money are spent on 
the pitch through the process. The 
client is literally getting the best of 
the agencies through a process 
that is not fair but if a client can 
assemble the agencies and ask for 
an idea, they can come with one 
and implement for the client and 
share the budget.

“This collaborative nature of 
working together across all the 
different media is where the di-
rection of marketing needs to go”, 
Caro said at the summit that its 
objective is to demystify the notion 
and raise understanding of what 
experiential marketing is all about 
and showcase how experiential 
marketing can assist in building 
brands beyond traditional adver-
tising.

Carol also cautioned that mar-
keting which is about sales and 
revenue that sustain companies 
should not be seen as money wast-
ing department within organiza-
tions. “Marketing as a discipline 
needs to come back to the table. 
Marketing needs to start focusing 
on the core principles of what it is 
about. When marketing under-

Innovative and customer 
friendly telecommunications 
company, Etisalat Nigeria 
has been  recognised for its 

commitment to innovation and 
quality of service as the telco 
emerged winner of the ‘Market 
Friendly Operator of the Year’ 
award category at the 2016 edi-
tion of the Nigerian Telecom 
Awards, held in Lagos.

According to the Panel of 
Assessors and  Judges of the 
Nigerian Telecom Awards, Etis-
alat  clinched the coveted award 

Etisalat wins market friendly award as minister 
commends telecom players for industry growth

stands that the business objective 
is not separate from marketing 
objectives then it is taken seriously 
from a business perspective”.

In his comment at the sum-
mit, Gil Kemani, the CEO of EXP 
Nigeria, said as companies discuss 
brand connection with consum-
ers, that experiential marketing is 
one platform that allows marketers 
to bring in a live way the consumer 
and the brand together.

Correcting the misconcep-
tion that experiential marketing 
is about event planning, Gil said 
the next big thing in experiential 
marketing are the innovations 
that are happening especially on 
a technological front.

In his presentation to the top 
level marketers who attended the 
conference, Dan Hanover, Editor 
and Publisher of Event, Marketer 
Magazine based in New York City, 
US focused on trend in marketing 
especially experiential approach 
which he considered as  the next 
chapter of marketing.

“This is an era companies are 
moving away from advertising and 
moving in to the era of engage-

ment. As marketers realize that 
consumers are no longer watch-
ing  TVs and may no longer see 
the outdoor billboards, nor hear 
radio nor click the banner online 
and open email, the last frontier 
therefore that marketers can use 
to connect with consumers is live 
events and experiences and face-
to- face marketing”, he said.

Cautioning that what brands 
did in the last 20 years may not 
work now, Hanover who gave 
tangible best practices on experi-
ential marketing and involvement 
of social media in the marketing 
approach said African brands can 
leapfrog using experiential mar-
keting to drive their brands.

Hanover further said that  “Ex-
periential marketing can be used 
successfully to build relationships, 
raise awareness, increase loyalty, 
establish relevance, encourage 
interaction and product trial, cre-
ate memories, stimulate positive 
word of mouth, change the mind 
of dissatisfied customers, create 
product desire, verify the target 
audience and increase return on 
marketing investment”.

The celebrated ‘Marketing 
Magician’ who is the world leading 
provider of experiential content 
also said “Africa is gradually ac-
cepting the model of social media 
and experiential marketing. Africa 
consumers have progressed over 
the last five years and are becom-
ing digital natives using all the forc-
es put in place to evolve quickly 
over the next couple of years not 
only to a population super power 
but a brand super power.”

The African Experiential Mar-
keting Summit is a brain child of 
EXP Marketing, an Experiential 
Marketing Agency with operations 
in 15 countries across Africa. It is 
a forum organised to learn, share 
and discuss experiential market-
ing trends and strategies in the 
African market.
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having being adjudged as the 
network that excites consumers 
with pocket friendly offers and 
excellent customer relations 
among other parameters set 
for the keenly contested award 
category. 

Receiving the award on behalf 
of Etisalat Nigeria, its Head, Envi-
ronmental Compliance & Public 
Relations, Oluseyi Osunsedo 
said the award further affirmed 
Etisalat’s commitment to con-
tinuously put the over 22 million 
customers on its network at the 

heart of its operations by making 
sure they enjoy better services at 
pocket friendly prices.

“At Etisalat, we value our cus-
tomers as part of our most treas-
ured asset to have and to keep. 
This award affirms our unrelent-
ing commitment to excellence in 
customer service, and to ensure 
we continue to satisfy them by 
offering them world-class posi-
tive customer experience through 
innovative products and services 
that are not available elsewhere”, 
she said.

IABC to recognise 
business leaders 
who excel in 
communication

The Nigerian chapter of the 
International Association 
of Business Communi-
cators (IABC) has called 

on business leaders in Nigeria to 
compete and win an Africa-wide 
award for executives who excel 
in using communication to drive 
business outcomes.

The International EXCEL 
Award programme of IABC “hon-
ours a top-level executive for con-
tribution to business communica-
tion. This contribution can include 
initiating, directing, supporting or 
sustaining outstanding and effec-
tive communication programmes. 
The award is frequently given to a 
chief executive officer, managing 
director or general manager.”

 IABC Africa operates the EX-
CEL Award for participants on the 
continent. Nominees do not have 
to be members of the association.  
Now in its fourth decade, “the 
EXCEL Award is the IABC’s high-
est honour to be bestowed on a 
non-member. There are no restric-
tions or biases based on thesize of 
organisation or budget.”

 The Award looks at the role of 
a leader in communicating effec-
tively with internal and external 
stakeholders during tough times 
as this is crucial to a company’s 
long-term success. In the call for 
nominations, IABC Africa through 
Zanandi Allers said the award 
takes in six criteria.

 These are a demonstration of 
exceptional leadership, manage-
ment and communication skills, 
use of a communication strategy 
that demonstrates creativity and 
innovation and that contributes 
to the business success of the 
organisation as well as some ex-
perience in communicating with 
global or multicultural audiences, 
where possible. Others are a com-
mitment to the communication 
programmes for all of the organi-
sation’s audiences, both internal 
and external, and at local, national 
and international levels, must have 
participated in communication, 
not simply directed communi-
cation staff in their efforts. The 
nominee must also show com-
mitment to the highest ethical and 
professional standards.

 Nigerian chapter president of 
IABC  Chido Nwakanma urged 
communication professionals in 
Nigeria to take advantage of the 
opportunity to nominate their 
business leaders. He appealed to 
both in-house professionals as 
well as consultants on the agency 
side.  Nwakanma stated, “Many 
firms in Nigeria have done excel-
lently in communication as the 
cases we have examined in our 
Business Leaders Forum reveal. 
Many have managed challenges 
with change, employee engage-
ment, consumer outreach, or deal-
ing with stakeholders in the com-
munity, government, or advocacy. 



BD Brand Talk
Navigating recession: Some interesting perspectives
MIKE UMOGUN

It may seem counterintu-
itive to tell a brand cus-
todian to spend when 
business is slow and not 

performing at an optimal 
level. Speaking recently at 
the business roundtable for 
sustainable development in 
Lagos, Enase Okonedo, Dean 
of the Lagos Business School, 
explained that businesses 
must operate in a sustainable 
manner and engage their 
customers to ensure they 
understand their needs at all 
times, irrespective of the state 
of the general economy.  Let 
me expand

 The relationship be-
tween share of market and 
share of voice

The connection between 
share of market (SOM) and 
share of voice (SOV)has been 
proven. The higher your share 
of voice compared to your 
actual market share, the more 
likely your brand is to grow its 
market share in the subse-
quent year. So, if you increase 
your marketing investment 
at a time when competi-
tors are reducing theirs, you 
should substantially increase 
the saliency of your brand. 
This could help you establish 
an advantage that could be 
maintained for many years.

 The relationship be-
tween brand size and profit 

margins
Because they benefit from 

scale, big brands enjoy an 
advantage over smaller ones 
in terms of attracting repeat 
purchase and recouping 
their marketing invest-
ments. Therefore, a brand 
that increases share during 
a recession stands to benefit 
from this multiplier once the 
economy rebounds.

 Reduced “noise” during 
recession provides oppor-
tunities

A new product launch 
may actually have greater im-
pact during a recession than 
at other times, for several rea-
sons. A product that is unique 
or demonstrably better than 
others should be able to com-
mand a higher price, even 
among price conscious shop-
pers. Competitors who are 
running scared may be late 
in countering a new product 
with their “me-too” offerings. 
And, because media costs are 
likely to be lower, advertis-
ers should get more bang for 
their buck. These savings may 
be compounded by the rela-
tive ease of cutting through in 
a less cluttered atmosphere.

 Overall, competing in a 
recession is like running a 
marathon. A smart frontrun-
ner will seize the lead and 
work to increase it while 
others are flagging. If the 
other runners allow the gap to 
widen, it will be really tough 

for them to regain the lost 
ground when the pace picks 
up again.

 But in spite of all the 
evidence suggesting that 
recessions are a good time 
to market more aggres-
sively, management teams 
need to judge each case on 
its individual merits. The 
best strategy for your brand 
— whether it is offense or 
defense — will depend on a 
number of things: the nature 
of your category, your cat-
egory’s size, the inclinations of 
your customers, your brand’s 
strength relative to others, 
and, most important, the ac-
tions and reactions you expect 
from your competitors.

 Speaking recently at the 
2016 African Brand Congress 
in Lagos, Ugo Geri-Robert, 
Managing Director Kantar 
Millward Brown Nigeria, said 
as company budgets continue 
to be put under pressure, cost 
effective research solutions 
like mobile allow marketers to 
get more from their research 
budgets, allowing them to 
continue to engage with con-
sumers, to help ensure their 
brands survive and outlive the 
recession.

 I shall be exploring more 
on this subject in future brand 
talks. Feel to share your per-
spective on this very interesting 
debate.@michaelumogun / 
michael.umogun@millward-
brown.com
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...in age of global oil glut

Could you take me to 
the world of 7even Inter-
active?

W
e are a year 
old inde-
p e n d e n t 
company, 
a n d  w e 

don’t like being seen as a 
new agency because the 
years of individual expe-
riences in the company 
would indicate that we are 
not new in the business. 
The combination of our 
experience is enough for us 
not to seen as a new agency. 
We are a youthful and youth 
centric brand. Our goal is 
to do the work of market-
ing/advertising differently. 
We are youthful and de-
termined; we want to go 
the extra mile to satisfy the 
client. Today, if any agency 
does not deliver what clients 
want, the clients will take off 
to the next shop who will 
offer the same service at 
much reduced rate. We are 
one year old and we already 
have about 5 accounts that 
are stable. Though we have 
some other projects but be-
yond the accounts we have 
other referrals. This is not 
bad business for a young 

striving agency. We know 
that the industry is saturated 
as agencies spring up often 
but what differentiates us 
beyond our youthfulness is 
that we go the extra mile to 
satisfy the client.

Are you a full service 
agency?

We are a full service 
agency. We do everything 
apart from PR and the edge 
we have over some agencies 
is that we have strong digital 
team that handles digital 
briefs. We also buy adverts 
for clients. 

Creativity is a major 
strength of an agency, what 
drives your creativity?

When it comes to our 
creative process, what 
drives us is hunger to do 
more. There are a lot of 
agencies, even old ones 
and the question is why 
should clients choose you 
over others. When clients 
start working with us, they 
realize we see things from 
a different perspective. 
What has really worked for 
us is the caliber of people 
we have. Most people in 
our creative team are de-
termined in the creative 
businesses. They are not 

‘Innovative advertising 
firms will survive the 
tough economy’

shackled in the old ways 
of doing things. We are 
always coming anew from 
a different angle.

Which account was 
your first major pitch?

Our first major pitch was 
for the Fidelity Bank ac-
count. We pitched against 
so many established agen-
cies and it is not a surprise 
that we won the account. 
This is because we be-
lieved so strongly in what 
we put forward. Fidelity 
re-launched last year and 
all the re-launch creatives 
were handled by us. We also 
pitched for MainOne busi-
ness also against some other 
agencies and we won.  We 
also work on GAC Motors. 
It is one of the new entrants 
in to the auto industry in 
Nigeria. We have received 
some accounts based on re-
ferrals which include CMA 
account, a holding company 
for Sound City and Spice TV. 
We also are expecting result 
of three accounts.

What are the major 
challenges confronting 
the creative industry now?

The economic challeng-
es are seriously affecting 
the advertising industry as 
clients are not spending. 
Imagine you do projection 
at the beginning of the year 
that by April, I will publish 
some number of Ads but 
clients will cut the number 
of Ads by 80 percent.

How do you navigate 
this harsh economy?

Agencies have to be in-
genious. A client has told me 
this year that my budget of 
N180 million for the March 
has been cut to N40 million. 
The question is did I get the 
traction I projected, yes I 
did. How did I do it, you are 
boxed in to a corner and 
you have to react. If clients 
say they are cutting cost, 
then agencies have to be on 
their feet. We have to think of 
better ways of reaching our 
consumers. ATL is not going 
anywhere soon.

Marketing Views

BOLAJOKO BAYO-AJAYI

I was reading a book 
titled “The 22 Immu-
table laws of Marketing 
by Al Ries and Jack 

Trout and came across 
the 16th law which is “the 
law of singularity” – which 
states that in each situa-
tion, only one move will 
produce substantial results! 
This is so true and it brings 
back some memories 
which has informed my 
writing this week.

A lot of us marketers 
believe that we need to 
execute many different 
activities which will likely 
culminate in producing 
the results we expect on 
our brands. We are so full 
of activities and the brand 
calendar is filled back to 
back with various activities 
across many channels. As 
it were, marketers are often 
faced with many possible 
strategies and tactics that 
could be adopted and 
letting go of one may seem 
like we are losing out on an 
opportunity.

If you take a learning 
from the military, it is im-
portant to study the battle-
field to know the best strike 
that will deliver the deadli-
est blow to the opposing 
side. A smart general will 
not order his troop to spray 

randomly and pray that 
one shot will at least hit the 
target. On the battlefield, a 
general want to hit when it 
is least expected; and this 
is referred to as “the line of 
least expectation”– accord-
ing to military strategist 
B.H. Liddell Hart.

In applying this to 
marketing, it is important 
to identify the point of vul-
nerability of the competi-
tor, which should inform 
the focus of the planned 
invasion. Rather than 
implementing many frag-
mented campaigns, better 
value and result would 
be achieved if the brand 
adopts a single-minded 
and impactful campaign 
that will deliver a big and 
bold stroke.

While it is important 
for a brand to take a step 
forward in its brand build-
ing efforts, it is equally 
necessary to take a step 
backwards to review how 
the brand has been man-
aged and what the impact 
of the executions have been 
on the brand numbers. A 
lot of brands are guilty of 
launching a campaign and 
before the consumer have 
the chance of fully assimi-
lating what the campaign 
means, they are on to the 
next one! Many slogans 
have characterised such 
brand with none achieving 

The law of singularity
the desired connection and 
top of mind recall.  

In taking a step back-
wards, the question to ask 
is this; what is that singular 
and bold move that your 
brand can make that will 
surprise competitors and 
strike them when they least 
expect? Will your marketing 
campaigns follow the path 
of predictability and ticking 
the box rather than one that 
achieves singularity and 
purposeful execution?

It is fulfilling for a Brand 
Manager to have their brand 
being busy for the whole 
calendar period and could 
often be an emotional task 
if he/she is required to give 
up on a campaign; however, 
what should be of utmost 
importance is the impact 
the campaigns have had 
on the consumers and the 
results it has driven for the 
brand. Are you competitors 
scampering about as a result 
of your campaign or are they 
well accustomed and not 
perturbed by whatever you 
do? Remember the key is to 
hit when it is least expected 
with such a bold strike!

 Bolajoko Bayo-Ajayi, 
Marketing & Brand strategist 
is Principal Consultant at 
Purple Pearl Consulting Ltd., a 
Marketing Services Company. 
info@purplepearlng.com

Taiwo Agboola is the CEO of 7even Interactive firm, 
a creative agency that has Fidelity Bank and GAC 
Motors accounts among others. He said though APCON 
encourages companies’ on local production and cast but 
at times shooting Ads in Nigeria could be cumbersome 
in terms of procuring technical equipment. He 
acknowledged the effects of harsh economy but said 
agencies need to be ingenious to survive. Excerpts

Taiwo Agboola
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T
o Regulate Brand 
A m b a s s a d o r s 
E n g a g e m e n t , 
Launches News-
letter   

The three tiers of govern-
ment  across the nation have 
been reminded of the effec-
tiveness of using experiential 
marketing, citizen engage-
ment and community rela-
tions to market government 
policies to the citizenry.

These marketing elements 
were stressed at the just con-
cluded 3rd annual general 
meeting of the Experiential 
Marketers Association of Ni-
geria (EXMAN) in Abuja, as 
most effective and potent 
ways to engage Nigerians.

This was contained in a 
position paper presented 
at the 2016 yearly meeting 
by  President of the Associa-
tion,  Rotimi Olaniyan entitled 
‘Building Nigeria through 
Meaningful Experiences: The 
Role of Experiential Market-
ing in Citizen Engagement 
and the Marketing of govern-
ment policy. “

Speaking on the role of 
EXMAN and the pursuance 
of citizen engagement and 
policy marketing in Nigeria,  
Olaniyan said that EXMAN 
offers the opportunity for 
government to gain sufficient 
partnership from the private 
sector for its initiatives.

According to him “We 
offer the opportunity for gov-
ernment to receive immedi-
ate feedback from citizens 
on the effects of their public 
policies and projects. The 
association has healthy re-
lationships with most com-
munities across the country, 
thanks to many years of brand 
activations and engagements 
within these communities.” 
he added in a statement.

According the EXMAN 
President having this feed-

back is important for adjust-
ments on these public poli-
cies and projects to be made.

In communicating gov-
ernment policies, the rela-
tionship between experiential 
marketing, citizen engage-
ment and community rela-
tions has a number of di-
mensions. First of all, these 
concepts require the exist-
ence of people. They involve 
efforts and activities aimed 
at engaging people and they 
also seek to ensure positive 
relationships with people.

For experiential market-
ing, it is a form of marketing 
that requires a good strategy 
for it to be as effective as in-
tended by those undertaking 
it. Like many marketing cam-
paigns, there is an underlying 
strategy guiding it to achieve 
its objectives and aims.

Meanwhile, community 
relations can serve as a strat-
egy on its own for experiential 
marketing. For example, in 
Casanare, Colombia, where 
it is developing oil interests, 
British Petroleum invests in 
community activities that 
support the business plan 
and contribute to the region’s 
development.

In 1996, the company 
committed $10 million to the 
region, setting up a loan fund 
for entrepreneurs, giving stu-
dents technical training, sup-
porting a center for pregnant 
women and nursing mothers, 
working on reforestation, 
building aqueducts and help-
ing to create jobs outside the 
oil industry.

 Experiential marketing 
seeks to create experienc-
es that are pleasurable and 
meaningful for consumers 
while community relations 
involves activities that help 
establish and maintain posi-
tive relationships with people 
in a certain community said, 

Experiential marketers strategic 
communication as key to promote 
government Policies

the former Director General, 
Nigerian Electricity Regula-
tory Commission (NERC),  
Sam Amadi, who was the 
guest speaker at the event.

Amadi, who faulted fail-
ure of government reforms 
on lack of adequate com-
munication said since 1980, 
Nigerian has undertaken 
several reforms and policies 
but many of them ended in 
papers because of inadequate 
communications.

He pointed proper com-
munication, which he called 
awareness could help in mar-
keting government policies.

Over the years, marketing 
agencies, have been utilized 
by the government only dur-
ing elections or for communi-
cation purposes. Efforts have 
not been so much geared to 
utilizing these agencies to 
drive government policies 
through citizen engagement, 
particularly in the area of 
pro-poor and community 
relations.

Stakeholders however 
urged government to tap 
into the capacity of the cur-
rent experiential marketing 
agencies to leverage their 
policies. “Given the worth of 
the experiential marketing 

industry in Nigeria and the 
capacity of its key players 
most of whom are active 
members of the EXMAN, it is 
fair to state that the industry 
contributes massively to the 
economy of the country and 
so cannot be ignored much 
longer,” Kayode Olagesin, 
former EXMAN President 
Stated.

Another high point the 
conference was the launch of 
Certified Brand Ambassador 
Programme and the unveiling 
of the Association first News-
letter. The programme, which 
seek to protect and reward 
non-staff of the agencies who 
form greater part of the work-
force kicked off immediately 
after launch in Abuja.

The EXMAN’s Certified 
Brand Ambassadors Program 
(ECBAP), is an initiative de-
signed to re-organize the op-
erating structure of the activa-
tion industry by establishing 
a Central register of Field ac-
tivation personnel across the 
country, while also offering 
on-line and distance learning 
as well as all year round group 
life and personal accident 
cover to brand ambassadors 
recruited by any of EXMAN’s 
40 member agencies.

???

StarTimes revamps Nova Bouquets 
with 3 more channelsDigital TV Com-

pany, StarTimes 
Nigeria, said it has 
revamped one of 

its four bouquets on DTT 
platform, Nova Bouquet, to 
include three more chan-
nels, in a strategic move to 
further improve its rich en-
tertainment to budget-con-
scious subscribers and offer 
them better value for money.

Marketing Director, Star-
Times Nigeria, Oludare Ka-
far said in a statement that 
the new offering which will 
give StarTimes subscribers 
on Nova Bouquet access to 
watch and enjoy three more 
channels, namely Wazobia 
TV, Wap TV and Liberty TV, 
further reiterates the compa-
ny’s commitment to provide 
Nigerians with quality enter-

tainment they can afford.
“Nova bouquet is de-

signed as the most affordable 
Digital TV bouquet which 
gives access to value for mon-
ey customers to enable seam-
less connection to digital TV 
and enjoy exciting entertain-
ment at a very affordable rate 
which suits their lifestyle. We 
have refreshed the bouquet 
to include three more chan-
nels, including Wazobia TV, 
Wap TV and Liberty TVand 
further opened access to 
more entertainment, drama, 
talk show, music and lifestyle 
shows,” he said.

Kafar added that the bou-
quet now comes with over 30 
channels, including popular 
channels like Orisun, NTA 
Sports 24, ST Dadin Kowa, 
ST Zone, Emmanuel TV, ST 
Sports Focus and ST Music, 
with monthly subscription 
reviewed to N800.Subscrib-

ers to the bouquet, he said, 
will enjoy a wide selection 
of movies, sports, news, mu-
sic, lifestyle shows and series 
both local and international.

He further announced 
that “For parents who are 
always seeking decent and 
inspiring entertainment for 
kids as they proceed on va-
cation soon, StarTimes offers 
wide range of kids channels 
with wholesome entertain-
ment like Nickelodeon, Jim 
Jam, Baby TV, Jyb TV, PoP, 
Da Vinci Learning and many 
more on its very affordable 
bouquets.

RES-Q-Digital unveils 
brand in Lagos

Richbrands Group, 
an Integrated 
Marketing Com-
munication (IMC) 

company has launched Res-
-Q-Digital Limited in Lagos  
in its quest towards impact-
ing the digital space in Africa 
and bringing digital market-
ing in Nigeria to the reach of 
consumers.

Lekan Abioye, Chairman 
of Res-Q-Digital described 
the company as a solution 
providing agency with futur-
istic plan to take on the rest 
of Africa in the digital mar-
keting space.

Abioye who spoke to 
newsmen at the unveiling of 
the brand said “RES-Q DIGI-
TAL is a digital agency for 
agency in research providing 
solutions that guarantee cli-
ents’ satisfaction and return 
on investment”.

According to Abioye, 
RES-Q is an acronym for 
Research, Experiential, So-
lution, and Quick digital re-
sponse which also represent 
the characteristics of the 
company built around its 
Unique Selling Preposition 
(USP).

RES-Q is coming into the 
market to provide solutions 
based on verifiable research, 

provide solutions that make 
people have affinity with 
brands, multi-directional 
solutions while dealing with 
clients, and the swiftness 
of providing solutions that 
meets clients’ goals and as-
pirations.

He said technology and 
communication comple-
ment each other in today’s 
world where communica-
tion exposure is digitalized, 
“what makes a brand big is 
the marketing efforts put 
into its campaign over the 
years”.

Speaking on the advan-
tages of digital marketing to 
traditional advertizing, Wale 
Ogunjobi, a digital expert 
said digital communica-
tion is the future of brands 
communication and for tra-
ditional advertizing agen-
cies to remain relevant, they 
will have to integrate digital 
marketing into their com-
munication strategy. “Today 
we have software that allows 
you to analyze and target 
your marketing campaign to 
the real target audience for 
which the campaign is in-
tended”.

According to Ogunjobi, 
before an online campaign 
can be launched, a thorough 
online research must be con-
ducted first to find out  what 
is trending online.

SALAU SEYI JOHN

Didi Akinyelure receives second BBC 
World News Komla Dumor award

BBC said that the 
business journal-
ist and presenter, 
Didi  Akinyelure, has 

been awarded the second 
BBC World News Komla Du-
mor Award.

 Didi -a Nigerian with a 
passion for telling African 
stories - began her career in 
the financial sector before 
moving to journalism in 
2011. Today, Didi produces 
and presents a business 

show for CNBC, which is 
watched across the conti-
nent. She is experienced 
in business reporting, hav-
ing anchored CNBC Af-
rica’s daily show ‘Open Ex-
change’ from West Africa 
for over three years. Didi 
is passionate about social 
entrepreneurs and has cov-
ered several stories about 
those who are transforming 
the African business land-
scape.

Nairabox unveils Alade, Geniuzz 
as brand Ambassadors

Award winning ar-
tiste, Yemi Alade, 
and Geniuzz of 
Effyzzie Music 

Group have been officially 
unveiled as the brand am-
bassadors for the social digi-
tal wallet, Nairabox.

Speaking at the develop-
ment, Yemi Alade said “Eve-
rything is happening online 
right now, technology is the 
future and Nairabox is the 
future, you don’t need physi-
cal cash, you can buy movie 
tickets, purchase airtime, 

make bill payments and 
transfer cash to your kids in 
school. The best part about it 
is that it operates all over the 
country and you don’t need 
data. Plus it doesn’t take a 
lot of space when you down-
load, it’s just 2MB.”

Giving his own thoughts, 
Geniuzz said, “The exciting 
thing about this app is that 
it is very easy to use, user 
friendly and needs no data. 
Because it’s a wallet you can 
take it everywhere with you. 
It enables you go cashless. 
Each one of us should have 
it and I encourage you all to 
get it.”

CHINYERE OKEKE
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A
s the scramble for the 
Lagos skyline, especially 
on the Ozuma Mbadiwe 
Avenue, Victoria Island, 
Lagos gets bolder and  

better, corporate entities looking 
for prestigious office locations are, 
increasingly, facing the challenge of 
making the best decision on what to 
settle for among the array of exciting 
choices.

Clearly, there is a subtle battle of 
wits as each developer wants to stay 
ahead of competition—a develop-
ment which 3Invest Limited, a real 
estate investment company, says has 
created a market that  tasks developers 
to be unique by offering richer and 
more profitable office space for pro-
spective clients and occupiers.

3Invest notes that this rush for 
uniqueness seen in modern devel-
opments enhances quality products 
and better service delivery and, in its 
10-point appraisal of The Wings Tower 
located on this sought after Ozumba 
Mbadiwe Avenue, the real estate com-
pany says this iconic building offers in-
spiration for the future of real estate in 
Nigeria.  The Wings Towers comprises 
27, 000 square metres of ultramodern, 
quality office space across its 12 floors 
which overlook the Five Cowrie Creek.  

“With an increasing supply of office 
space to the Nigerian office market, it 
has become imperative for develop-
ers to differentiate their products by 
offering a richer and more profitable 
experience to their occupiers and 
clients”, says Ruth Obih, CEO, 3Invest 
Limited, in reference to the benefits 
of The Wings. 

Continuing, he said, “this com-

New retail opportunity, shopping experience 
coming as Asaba Mall opens in 5months

Construction 
tops out on 
Alliance Place 
with compel-
ling value 

Scientists give 
insights on how 
environmental 
factors trigger 

Poor assets management, environment 
fingered for Nigeria’s yearly  $3bn loss to 
medical tourism
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petitive advantage makes it easier for 
decision makers in top organisations 
to select buildings that  meet their real 
estate needs.”

According to the firm’s appraisal 
outcomes, observers always ask why 
The Wings is more unique and what 
differentiates it from other grade ‘A’ of-
fice spaces, and the to these questions, 
the company responds that location is 
a key factor for real estate investment. 

“The Wing’s superb location in 
the north-eastern corner of Victoria 
Island, on Ozumba Mbadiwe, puts 
its occupiers literally minutes away 
from the former commercial centre of 
Lagos Island;  Eko Bridge for Mainland 
access, Awolowo Road, Osborne Road 
and Third Mainland Bridge all via the 
vital Ring Road – providing excellent 
connectivity between the islands and 
main routes to the mainland”, Obi 

observes.
The Wings is also one of the very 

few prime office buildings with wa-
terway access, via its private jetty on 
the Five Cowrie Creek. This feature 
offers its occupiers much greater flex-
ibility in commuting. It also provides 
its occupiers with the option to avoid 
travelling by road by simply hopping 
on to a boat and zipping off to their 
desired location.  Tenants can be in 

meetings or at home in a fraction of the 
time. Who says Lagos traffic cannot be 
conquered?

The building has a high-efficiency 
ratio, meaning that every inch of space 
being let by the tenants could be used 
in their fit–out. Dead space has been 
eliminated, thereby maximising the 

Slim financing options for real estate as hope dims on pension funds

I
ncreasingly, financing options for 
residential real estate or housing 
is getting slim by the day as hope 
and common expectation that 
the over N5 billion pension funds 

would be invested in this sector have 
been weakened by the revelation that 
managers of those funds cannot  invest 
directly in real estate.

Analysts see this as another major 
challenge for the housing sector, consid-
ering that other financing options have 

not been able to take it out of the woods. 
The Federal Mortgage Bank of Nigeria 
(FMBN) estimates that  N56 trillion is 
required to meet the shortfall in Nigeria’s 
housing needs. 

But the current sources of housing fi-
nance are not equipped to fund the sup-
ply deficit estimated at 17 million units.  
The Real Estate Investment Trusts (RE-
ITs) is a viable option but there are only 
two viable options available now—the 
Skye Shelter Fund and UACN Property 

Development  Company (UPDC) REIT.
Similarly, bonds  are good sources 

of housing finance, but again, there are 
just two bonds in issue that are linked 
to housing  and they  the FMBN Bond 
and the Nigerian Mortgage Refinance 
Company (NMRC) Bond.

“Closed Pension Funds Administra-
tors (CPFAs) are allowed to make direct 
investments in Real Estate, but  Retire-
ment Savings Account (RSA) Funds are 
not, and the exposure of the CPFAs as 

at 31 March, 2016 stood at N212 billion 
or 3.89 percent of the total industry 
assets under management”,  said Eric  
Fajemisin, CEO,  Stanbic IBTC Pension 
Managers, who spoke at a Mandatory 
Continuing Professional Development  
(MCPD) forum in Lagos recently.

The MCPD forum organised by the 
Lagos State chapter of the Nigerian In-
stitution of Estate Surveyors and Valuers 
(NIESV) had as theme, ‘Pension Fund 
as a Catalyst for Sustainable Housing 
Growth and Development’.

Fajemisin noted that the hous-
ing sector in Nigeria was fraught with 
challenges that make it unattractive for 
investment of pension funds despite 
the huge opportunities they have seen. 
“Housing policy in this country has the 
characteristics of being inconsistent  
and poorly coordinated”, he pointed out.

There is also lack of political commit-
ment and differing approaches between 
sovereign and sub-national entities such 
as the National Housing Fund (NHF) 
managed by FMBN with a total collec-
tion of N2 trillion from the 2.5 percent 
contribution from the basic salaries of 
contributors. Again, the primary mort-
gage banks (PMBs), about 43 in number, 
which are supposed to provide housing 
finance are  highly fragmented  and their 

Continues on Page 23
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New retail opportunity, shopping experience 
coming as Asaba Mall opens in 5months

O
pportunity for pro-
spective retailers 
and a new shop-
ping experience 
for shoppers are 

coming the way of the residents 
of Asaba and environs as the $45 
million Asaba Mall readies for 
delivery in the next five months 
of this year.

The mall which sits on a gross 
floor area of approximately 9,500 
square metres with approximate-
ly 7,500 square metres lettable 
space is located at the popular 
Interbau Roundabout where 
Summit and Okpanam Roads 
intersect, just by the flyover in 
Asaba, the Delta State capital.

A project promoted by Resil-
ient Africa (Pty) Limited which is 
a joint venture between Shoprite 

and Resilient REIT, Asaba Mall 
has 39 shops of various sizes 
with the anchor shop spread out 
over 3,000 square metres already 
taken up by Shoprite—the South 
African retail chain.

The mall is targeted at retail-
ers who operate locally, nation-
ally and internationally and trade 
on a wide range of goods and 
services such as boutique, enter-
tainment, furniture, household 
goods, fashion, IT and electron-
ics among others and for this 
class of retailers, opportunity is 
beckoning.

The retail facility is the third 
in the country by Resilient Af-
rica after Delta Mall and Owerri 
Mall, located in Warri and Imo 
State respectively, and covers 
a  land area measuring 50,000 
square metres. Construction 
commenced on the mall in June 

With an eye on budget 
and the delivery 
time slated for the 
first half of 2017, 

work has moved progressively 
on the Alliance Place and peaked 
recently when its promoters 
gathered stakeholders for a top-
ping out event that marked the 
completion of the structure on 
the construction side.

The excitement was not lost 
on the investors and contractors 
who looked forward to the  deliv-
ery of the building to the market 
which is eagerly waiting for its 
compelling value proposition. 

An innovative Grade A office 

Construction tops out on Alliance Place with compelling value proposition

2015 and has so far achieved 75 
percent completion.

While Resilient Africa (Pty) 
Limited, Delta State Govern-
ment and Bayol Development 
Company Limited are the equity 
owners of the mall, Formwork 
Nigeria Limited is the main con-
tractor and the professional team 
comprises a list of well known 
companies. These include WSP 
for mechanical and electrical 
engineering, Pro-M for air-condi-
tioning and mechanical services 
and Profica as project manager. 
Messrs NWS Nigeria Limited are 
the project quantity surveyors 
and LYT Nigeria Limited are 
the Architects. Broll Property 
Services and Bullnet Brokers are 
the joint leasing agents.

Eddie McDonald, CEO, Resil-
ient Africa, explained in a state-
ment in Lagos at the weekend 

that the choice of Asaba for the 
mall was based largely on demo-
graphic factors, a strategic and 
commercially viable location and 
the average disposable income 
of the residents among others. 
It was also largely driven by the 
desire of Shoprite to establish a 
foothold in Asaba.

 McDonald stressed that 
some other major cities in the 
country, namely Port Harcourt, 
Benin, Uyo and Abeokuta, have 
been slated for the location of 
Malls under their brand. Asaba 
Mall is proposed for lease and 
the regular lease term is two years 
while the rents can be conveni-
ently paid quarterly to ease cash 
flow for the retailers.  The mall 
is conceived and planned to be 
finished from floor to roof to in-
ternational standards for which 
the commercial brand is known 
globally. 

Similarly, the range of facili-
ties including central air-condi-
tioning and back up electricity 
generators and others that will 
be provided are exclusive and 
state-of-the-art. Security is as-
sured with smart, eagle-eyed 
personnel working closely with 
electronic gadgets while ample 
parking space is available for 
retailers and shoppers alike. 

McDonald revealed that a 
Tenants’ Forum had been slated 
for August 24, 2016 in Lagos, 
adding that  an invitation was 
extended to potential tenants 
to make contact with any of the 
leasing agents to indicate their 
interest.

Sogenal Group and their 
partners, Eris Property 
Group, have joined the 
hot chase for prime 

space now happening on King-
sway (Alfred Rewane) Road in 
the up-scale Ikoyi neighbour-
hood in Lagos, Nigeria. 

The firms have perfected 
plans to build a 14-storey office 
space to be called and known as 
Sogenal Towers on this highly 
sought after address where the 
likes of Heritage Place, King-
sway Towers, Alliance Place, etc 
are already scrambling for its 
elevated and coveted skyline.

Recently, the design of the 
tower was unveiled in Lagos, 
revealing a signature develop-
ment that represents Sogenal 
and Eris’s commitment to in-
vesting in its employees and in 
Lagos. The project promises to  
provide up to 1,000 new jobs 
in the course of construction.

The 12,000 square-meter 
office tower which promises to 
invigorate urban life and serve 
as a beacon for Sogenal Group 
at this prime location on the 
corner of Kingsway Road and 
Cameroon Road, is expected 
to be completed by the second 
half of  2018.

The Sogenal Group, a con-
glomerate with interest in oil 
and gas, financial services, 
telecommunications and real 
estate, has been involved in the 
acquisitions of the Transcorp 
Hilton Abuja, NITEL, Sapele 
Generating Plant. Sogenal Tow-
er represents another landmark 
investment by the group and, 
according to Funso Lawal, 
chairman of the Group, “from 
the beginning, Sogenal’s lead-
ership sought to come up with 
a development that would be 
representative of our corporate 
ethos of doing the right thing”. 

Eris is a property develop-
ment and services group, which 
provides a range of commercial 
property skills in the South Af-
rican and sub-Saharan African 
markets. The Group employs 
405 people across 7 offices and 
understands that all levels of 
property-related decisions are 
critical to the long term success 

Sogenal Group, Eris Property in strategic 
plans to build 14-floor office tower

of all stakeholders.  Sogenal 
Towers is part of its proprietary 
investment. 

Dillon Rothman , its De-
velopment Manager, noted 
in  a statement obtained by 
BusinessDay that  “it has been 
a tremendous experience col-
laborating with the Sogenal 
Group and the design team to 
realize this new landmark , not 
only providing a new down-
town presence for Sogenal, but 
for Lagos as well”. 

Designed by Boogertman & 
Partners Architects in collabo-
ration with James Cubitt Archi-
tects, the building is designed 
as an urban marker, responding 
to its prime position in this 
sought after location. It draws 
inspiration from the many pat-
terns and textures of Nigeria as 
reflected in the glass façade. 

The glass façade gives light-
ness to its mass and transpar-
ency from within, maximising 
views from the exterior, result-
ing in a crystalline sculptural 
mass with strong verticality and 
slenderness through layered 
facades. Other members of the 
project team include Profica, 
MOA, KOA, Tillyard Consult-
ants and a few others.

Eris is the development 
manager for this urban corpo-
rate building that will provide 
Sogenal Groups employees 
with an inspiring, daylight-
filled and highly flexible work 
environment. As a significant 
building of the 21st century, the 
project will offer greater com-
fort, efficiency and productiv-
ity and has been designed to 
achieve a 4-star rated Green 
Building in accordance with 
Green Building Council of 
South Africa’s (GBCSA) Green 
Star Office Rating tool.

 “To us, that means design-
ing a building of enduring 
beauty and value that respect-
fully balances the expectations 
of our clients with the desire for 
a state-of-the-art workplace, 
while making significant con-
tributions to Lagos’s urban 
vitality. I believe our design suc-
cessfully achieves these goals”, 
Lawal enthused. 

building located in the primary 
commercial centre of Ikoyi, Alli-
ance Place is a project promoted 
by Edimara Properties Limited—
a joint venture between Africa 
Capital Alliance  (ACA) Holdings 
Limited and Samges Investment 
Limited.

 The 12-floor office complex 
has already recorded 50 per-
cent occupancy rate and Obi 
Nwogugu, Head, Real Estate 
Unit in ACA, has assured that 
they were working hard on the 
remaining 50 percent.  “A good 
number of people are coming 
to us about the building and we 
are excited about that”, he stated.

On completion, the building 
will boast eight floors of flexible 
office space and meeting rooms; 
four floors of multi-level parking, 
a light and airy reception area 
and a ground floor café. Expec-
tation is that contemporary and 
international elements along 
with select African accents will 
be incorporated into the style of 
the complex.

Apparently, there is an over-
supply in the prime office market 
and that is a reality that is driving 
competition and innovation in 
products offering. “We have to 
deal with the realities (competi-
tion) like everyone else and we 
think that our building is well 
positioned with good ameni-
ties. The floor-plates are very 
efficient. We have put in place 
very compelling green features 
which will make occupancy 
cost very competitive”, Nwogugu 
told BusinessDay at the topping 
out event.

Though the market in Nigeria 
has seen increased supply, an-
other challenge has always been 
in quality products that meet 
international standard and this 
is where Alliance Place excels as 
it is coming to the market with 
compelling value proposition 
that has already placed it ahead 
of competition.

Developers have tried to be 

ahead of competition through 
product differentiation which 
explains Alliance Place’s employ-
ment of green and sustainable 
development features such as 
smart technology in the build-
ing management systems and 
services aimed at delivering low 
occupancy costs to its tenants.

The building also promises 
a high performance glass cur-
tain wall, interior finishes with 
contemporary look and feel to 
ensure  ease  of maintenance and 
high level user-friendly security, 
while access control systems will 
be given top priority for tenants 
and visitors.

Conscious of the challenge 
traffic now posses on Alfred 
Rewane (formerly Kingsway) 
Road where it is situated, Alliance 
Place is incorporating  a circular 
traffic management  system to 
enhance safety and accessibility 
to, and within the building.

Office spaces are designed 
with high efficiency and flex-
ibility, affording modular spaces 
ranging from 200 square metres 
up to 920 square metres on each 
floor. It is hoped that the build-
ing’s central location in Ikoyi will 
afford tenants premium access 
to luxury hotels including the 
Southern Sun and the Wheat-
baker as well as recreation facili-
ties like the Ikoyi Club, the Polo 
Club and the Lagos Boat Club.  
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Scientists give insights on how environmental factors trigger autism

T
he growing number of chil-
dren with cases of autism is 
raising concerns not only 
at national and regional, 
but also at global level. This 

has spurred inquests and researches 
by scientists some of whom have 
come out with findings that are quite 
insightful

One of such researches has shown 
that autism— a primary disorder of 
brain development —is triggered by 
environmental factors including  an 
abnormal level of lipid molecules in 
the brain that affect the interaction 
between two key neural pathways in 
early brain development in the womb.

A report obtained from Environ-
ment News Service (ENS) says the 
researches carried out by scientists at 
York University discovered that envi-
ronmental causes such as exposure 
to chemicals in some cosmetics and 
common over-the-counter medica-
tions can affect the levels of these 
lipids.

Autism, they explain, comes with  
symptoms ranging from mild to severe 
which include repetitive behavior, 
deficits in social interaction, and 
impaired language. They point out 
that it is four times more prevalent in 
boys than in girls and the incidence 
continues to rise.

 “We have found that the abnormal 
level of a lipid molecule called Pros-

Poor assets management, environment fingered for 
Nigeria’s yearly  $3bn loss to medical tourism

With a history of low infra-
structure base, Nigeria 
also scores low in healthy 
environmental condition, 

assets management and maintenance 
which together account for the decay 
and collapse seen on roads, schools, 
health institutions, and even at air-
ports.

Because of poor assets manage-
ment and the decay in health facilities, 
the country loses annually as much as 
$3 billion to medical tourism as many, 
especially the rich who can afford 
what it takes, seek medical attention 
overseas with India as a preferred 
destination.

At a time when the economy of the 
country is down following a drastic 
drop in foreign exchange earnings, a 
weak local currency and hyper infla-
tion, $3 billion annual loss, analysts 
say, is a huge blow on an economy 
and its people who are struggling and 
gasping for breath.

According to records, in 2012 alone, 
Indian hospitals received 18,000 Ni-
gerians on medical visas. “Nigeria is 
on top of the medical tourism list of 
Africans going to India for medical 
attention”, revealed Babatunde Green, 
MD/CEO, Alpha Mead Healthcare 
Management Service, who spoke at 
a facilities management roundtable 
organised by AMFacilities Limited in 
Lagos recently.

The situation of the healthcare 
industry in the country today is such 
that some health institutions, rather 
than providing the needed cure, make 
patient s sicker and, by extension, 
shorten their lifespan.

Life expectancy  has therefore, 
dropped and Green hinted that life 
expectancy for male Nigerians was 

L-R: Eno-Obong Amelia Edet, 81 Division President of the Nigerian Army Officers’ Wives Association (NAOWA) 
planting a tree at the Palace of Alake of Egbaland and Paramount Ruler of Egba as part of activities marking 2016 
Nigerian Army Day Celebration in Abeokuta at the weekend. 

tenants’ value for money.
The Wings proudly offers its tenants a 

world-class restaurant venue, with indoor 
and outdoor dining space. Tenants and 
visitors can enjoy their lunch break or 
engage in after-work networking on the res-
taurant’s pristinely landscaped deck, with 
gratifying views of the Five Cowrie Creek.

With a 700-bay car parking facility, The 
Wings also offers one of the largest office 
parking spaces in Nigeria, and the highest 
leasable space to parking ratio, with three 
cars per 100 square metre– housed in un-
derground and podium parkades.

As concerns grow over the security chal-
lenges in the country, the building boasts 
of cutting-edge security systems to ensure 
the highest level of safety for its occupiers 
and their property at all times.  

These measures include an on-site se-
curity team, access control to office floors, 
turnstile access control in each tower secu-
rity lobby, bulletproof ground floor glazing, 
automated security bollards and Network 
Video Recording system, which monitors 
key areas of the building and others.

The building’s intelligent building 
management system will optimise energy 
and resource consumption and ensures a 
fully coordinated environment at all times. 
The energy efficient external cladding is 
designed to limit direct solar gain by using 
high-performance glazing with a ceramic 
frit solution aimed at controlling glare.

It will be managed by one of the finest 
international facilities and property man-
agement companies, ensuring the highest 
service standards and tenant satisfaction at 
all times. Besides being a centre of thriving 
commerce, The Wings complex will also 
be a space that fosters international and 
indigenous art and culture.

Studies have shown that a workplace 
environment, enriched with art and other 
visual boards can help to elevate the pro-
ductivity, mood and wellbeing of its occu-
piers.  To this end, the acclaimed artist and   
architect, Peju  Olatise, whose works have 
featured in art exhibitions across the world, 
has been commissioned to create a series of 
inspiring pieces that will be displayed both 
within and around the building, thereby 
creating an aesthetically and consciously 
stimulating experience for esteemed ten-
ants and their guests. 

The Wings: Iconic building...

licenses are misused.
“Regulatory challenges are not helping 

matters”, Fajemisi said, explaining that  the 
“Land Use Act of 1978 is  slowing down pro-
cess of  obtaining titles to ownership of land, 
and property registration is therefore, costly 
and  difficult”.

Earlier in her presentation, Chinelo 
Anohu Amazu, Director General, National 
Pension Commission (Pencom) had listed 
valuation and liquidity or tradability as other 
reasons pension funds could not be invested 
in housing,  explaining that housing is a long 
term investment asset class and therefore, it 
is not always easily disposable when the need 
to do so and recoup the investment arises. 
“Apart from this asset class not being liquid 
or easily tradable, valuation is yet another 
issue”, she said. 

The above scenarios do not excite hope of 
an end to housing challenges in Nigeria and, 
in a very poignant manner, confirm the fears 
expressed by Samuel Ukpong, chairman, 
NIESV Lagos Branch, when in his opening 
remarks at the forum, he asked,  can there be 
a solution to social housing; can housing be 
ever affordable in Nigeria?”.

Slim financing options...
Continued from Page 21

taglandin E2 in the brain can affect 
the function of Wnt proteins. It is im-
portant because this can change the 
course of early embryonic develop-
ment,” explained  one of the scientists.

Prostaglandin E2 (PGE2) is a 
bioactive fatty acid, a natural lipid-
derived molecule involved in healthy, 
normal functioning of the human 
body. The York University researchers 
write: “Abnormal PGE2 signaling has 
been associated with pathologies of 
the nervous system.”

This is the first time research shows 
evidence for “cross-talk” between 
PGE2 and Wnt signalling in neuronal 
stem cells, according to the peer re-
viewed study published in the journal 
“Cell Communication and Signaling,”

“Extracellular stimuli such as im-
munological and infectious agents, 
environmental toxins such as mer-
cury and lead, and exposure to drugs 
including misoprostol and valproic 
acid can trigger the local production 
of PGE2 via specific biosynthetic 
pathways, resulting in altered cell 
signal transmission that modulates 
biological functions such as sleep, 
fever, inflammation, and pain,” the 
authors state.

In addition, the study states, “in-
creasing evidence for the contribution 
of environmental factors in the etiol-
ogy of neuro-developmental disorders 
like ASD (autism spectrum disorder) 
has prompted urgency to reveal their 
potential exogenous causes and un-

derlying mechanisms.”
“Environmental factors like ex-

posure to drugs, toxins or infectious 
agents cause disruptions in PGE2 
signalling by increasing the levels 
of oxidative stress, consequent lipid 
peroxidation, and the immuno-
logical response; these factors and 
consequences that disturb normal 
PGE2 signalling have all been linked 
to ASD,” the study states.

The scientists added that, “using 
real-time imaging microscopy, we 
determined that higher levels of 
PGE2 can change Wnt-dependent 
behavior of neural stem cells by 
increasing cell migration or prolifera-

tion. As a result, this could affect how the 
brain is organized and wired.”

 “Moreover, we found that an elevated 
level of PGE2 can increase expression of 
Wnt-regulated genes — Ctnnb1, Ptgs2, 
Ccnd1, and Mmp9. Interestingly, all these 
genes have been previously implicated in 
various autism studies,” they  said.

Genes do not undergo significant 
changes in evolution, so even though 
genetic factors are the main cause, en-
vironmental factors such as insufficient 
dietary supplementations of fatty acids, 
exposures to infections, various chemi-
cals or drugs can change gene expression 
and contribute to autism.

now 53.7 years, down from 60 and 
above, and 55.4 years for females, 
adding that “the total life expectancy 
is 54.5 which gives Nigeria a World 
Life Expectancy ranking of 175”.

As response to this situation 
which it considers a national emer-
gency, AMFacilities Limited, Nigeria’s 
torch-bearer in facilities manage-
ment services, has established the 
Alpha Mead Healthcare Manage-
ment Service which is an additional 
portfolio to the company’s security 
services and real estate development.

“We are not out to build hospi-
tals, but to partner with owners of 
health institutions to provide health 
management  services comparable to 
what obtains anywhere in the world”,  
explained Femi Akintunde, MD/
CEO, AMFacilities Limited, disclosing 
that their engagement  of Green—a 

Professor  and world acclaimed 
expert in health issues—was their  
bold statement on what they were 
out to offer.

To stem further loss of scarce 
resources in the country through 
medical tourism, Green advised that  
Nigerians should embrace the sci-
ence and art of preventing diseases, 
prolonging life and promoting physi-
cal health efficiency, adding that the 
sanitation of the environment should 
also be emphasized by households.

“The control of community infec-
tions, education of the individual on 
the principles of personal hygiene; 
organization of medical and nurs-
ing services for early diagnosis and 
preventive treatment of disease,  
development of the social machin-
ery (policies, funding and facilities) 
should be part of government’s policy 

frameworks”, he advised further.
In furtherance of this, Akintunde 

stressed that Nigeria needed to explore 
the full potential of facilities management 
(FM) as a critical business support service, 
quoting the British Institute of Facilities 
Management  (BIFM), which says that 
FM in UK is valued at approximately 111 
billion pounds and employs almost 10 
percent of UK’s working population as 
at 2015.

“Nigeria is positioning to stimulate its 
economic activities through agriculture, 
mining and critical infrastructure; this 
roundtable is aimed to carry out a clini-
cal examination of how FM can enable 
an increasing intersection of the factors 
of production, reduce reliance on oil 
and gas as the mainstay of the country’s 
economy, and also harness the potentials 
of these sectors in the face of growing 
unemployment.

Stories by CHUKA UROKO 
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Yes, you can provide feedback in a 
‘nice’ organization

50%: When the yogurt-maker 
Chobani launched in 2005, 
Greek yogurt made up less 

than a quarter of 1% of the yogurt 
market in the U.S. Today, Greek 
yogurt accounts for over 50% of total 
yogurt sales, and Chobani controls 
about 50% of the market. The com-
pany’s secret to success wasn’t that 
it introduced Greek yogurt to the 
American consumer — Greece’s 
Fage had been selling plain Greek 
yogurt in the U.S. for many years, in 
large containers. What Chobani did 
was sell single servings of yogurt, 
mixed with fruit and other flavors, 
which Americans were already 
used to.

No. 1: According to the 
results of a 2014 survey 
of 116 CEOs and other 

executives around the world, 
being found incompetent is the 
No. 1 fear shared among leaders. 
This fear is commonly known 
as “imposter syndrome,” or the 
suspicion that an executive is 
unworthy or unqualified to ac-
complish his objectives or lead 
a team. The second biggest fear 
that leaders reported was the fear 
of underachieving; the third was 
appearing too vulnerable.

(Harvard Business Review) 

You can’t just ignore office politics CEOs’ Greatest Fears

D
elivering con-
sistently stellar 
results should 
be enough to get 
ahead at work. 

Keeping your head down 
and focusing on getting your 
work done should help you 
move up the ranks of a com-
pany. But, unfortunately, do-
ing good work is only part of 
the success equation. If you 
want to prove your worth, 
you must embrace office 
politics. You have to “play the 
game” and navigate all of the 
tricky interpersonal relation-
ships and sticky situations 
that go well beyond your ac-
tual job description. Observe 
how those who are rising 
through the ranks at your 
company communicate, 
network and strategically 

Building candor and feed-
back into any culture is 
challenging, but it can be 

particularly difficult in “nice” 
organizations, where behavior is 
expected to be poised, respectful 
and professional at all times. In 
general these are positive quali-
ties, but learning a new skill (like 
giving feedback) is inherently 
messy. We learn by trying, get-

Data can provide enlight-
ening information to 
a company’s leaders, 

guiding their decisions. But 
measurements can be mis-
leading, which will push you in 
the wrong direction. Identify-
ing whether your data can be 
trusted isn’t as difficult as you 
may think. Start by clarifying 

what you want to know. If 
you are timing a multistep 
process, for example, do you 
want to know how long each 
individual step is or how long 
the entire process is? Both 
have valid uses but are quite 
different. Then see how closely 
the measurements align with 
what you really want to know. 
Strive to distinguish “pretty 
close” from “a good-enough 
indicator” from “not what I 
had in mind.” You may have 
to settle for a less-than-perfect 
measurement, but at least 
you’ll know exactly what it is 
you are settling on. And be 
sure to try the “smell test.” 
When results just don’t seem 
right, dig deeper.

(Adapted from “4 Steps for 
Thinking Critically About Data 
Measurements,” by Thomas C. 
Redman)

manage their own careers, 
and try to replicate their 
techniques. Look for chances 
to talk to influential execu-
tives, and make sure your 
contributions are noticed by 
those above you. If it feels un-
natural or uncomfortable at 

first, that’s OK. Professional 
growth often requires get-
ting outside of your comfort 
zone.

(Adapted from “Great 
Leaders Embrace Office 
Politics,” by Michael Chang 
Wenderoth) 

ting it wrong, understanding our 
errors and then trying again. Start 
with yourself: Show your team that 
you are making a serious effort 
to improve, and actively request 
feedback from your peers. Really 
listen to what you hear. And make 
sure to identify when feedback 
would not be helpful. Remember 
the acronym HALT — don’t give 
feedback if you are hungry, angry, 
lonely or tired. Since candor and 
feedback involve other people, 
you’ll likely encounter misunder-
standings, hurt feelings or other 
conflict. Don’t expect feedback to 
always feel natural or easy. A little 
discomfort and a few mistakes 
means you’re on the right path.

(Adapted from “How to Give 
Negative Feedback When Your 
Organization Is ‘Nice,’” by Jennifer 
Porter) 

alities. And when you’re 
negotiating with yourself, 
your “position” might be 
that you’re unwilling to be 
more assertive. Dig a little 
deeper and ask yourself 
why. Is it an emotional chal-
lenge? Are you afraid of be-
ing assertive?

You’re in the middle of 
a heated negotiation 
with your colleague. 

You want to come across as 
confident, but inside you 
feel timid. During these 
difficult situations, there 
are actually two conver-
sations happening at the 
same time. One is obvious: 
It’s the conversation you’re 
having with someone else. 
The other is the conversa-
tion you’re having within 
yourself about how willing 
and able you are to stretch 
outside your comfort zone. 
To negotiate successfully, 
you need to question your 
position in both conversa-
tions. When you’re nego-
tiating with someone else, 
look beyond your stated 
position to find common-

Challenge the way you’re measuring data Regulate your emotions during a negotiation

A yogurt success story



N
igeria has adopted a 
theme: “Smart Com-
munities: the key to a 
digital Nigeria” for the 
upcoming Interna-

tional Telecommunications Union 
(ITU) Telecom World 2016.

This was revealed by Tony Ojo-
bo, Director, Public Affairs, Nige-
rian Communications Commission 
(NCC), who said the adopted theme 
underscores the importance Nigeria 
attaches to the global event for the 
Information Communication Tech-
nology (ICT) community.

Ojobo explained that Nigerian 
industry players, NCC, satellite play-
er, Nigerian Communications Satel-
lite (NIGCOMSAT), e-government 
service provider, Galaxy Backbone, 
the postal sector led by NIPOST and 
Nigerian Information Technology 
Development Agency (NITDA) will 
have the opportunity to participate 
in sessions that will bring together 
expert speakers and an influential 
global audience drawn from govern-
ments, key ICT players, internation-
al organisations, high growth SMEs, 
consultants, academia, the media 
among others.

According to a statement re-
leased by Ojobo, a leadership sum-
mit of global leaders from public and 
private sectors will open the forum 
with an exploration of why working 
together is critical for growth in the 
digital economy and how it can best 

be achieved.
Some topics lined up for discus-

sions include:
    New approaches to connec-

tivity: re-imagining the satellite in-
dustry:  how demand for always-on 
connectivity is leading to innovative 
connectivity solutions, new players 
and new markets for the satellite in-
dustry

The connected car: freeway to the 
future or highway to hell?: exploring 
the status and future of vehicle com-
munications and automated driving 
from the perspectives of business, 
technology, and regulation

    Creating inclusive ICT innova-
tion ecosystems: targeted business-
to-government dialogue exploring 
concrete measures to foster inno-
vation in SMEs for job creation and 
socio-economic growth

Smart approaches to smart sus-
tainable cities: the economic and 
political challenges of delivering the 
promise of smart homes, streets, cit-
ies and regions

    Making money from meet-
ing the SDGs: a business approach 
to sustainable development: how 
the ICT sector can develop feasible 
business models to accelerate the 
achievement of the UN Sustainable 
Development Goals (SDGs)  

    B2B and B2G dialogues: explor-
ing how corporations and govern-
ments can strengthen collaboration 
with SMEs to improve the outcomes 
of research and development, accel-
erate innovation and improve pub-
lic services

Spotlight on Thailand: focusing 
on regional and local challenges, 
including dedicated sessions on 
Thailand’s ICT priorities and en-
trepreneurs, featuring Thai indus-
try experts. These sessions will be 
highly beneficial to local and re-
gional audiences

ITU-wide agenda: providing 
perspectives from across ITU and 
its membership and partners, co-
located events include the ITU Ka-
leidoscope academic conference 
2016; the World Standards Coop-
eration Academic Roundtable; a 
global CTO meeting; the 7th Private 
Sector Chief Regulatory Officers 
(CRO) meeting and ITU Academia 
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  TECHBD In association with

Nigeria prepares for ITU Telecom world 2016
… To focus on the key to a digital Nigeria

R-L; Richard Turner, Group CFO, Jagal; Ezekiel Egboye, Director of Operations, Rack Centre; Paul Arkwright, the British High 
Commissioner to Nigeria; Rukayat Lawal, the Trade Development Manager, UK Trade & Investment, and Frederick Udoaka, 
Business Development Director, Rack Centre, during the High Commissioners visit to Rack Center data center in Lagos recently. 

L-R: Tunji Adeyinka, Managing Director Connect Marketing; Omobola Johnson, 
Chairperson Alliance for Affordable Internet; Afolabi Imuokhuede, Senior Special Assistant 
to the President on Job Creation/ Youth Employment; Linda Saint-Nwafor, Chief Enterprise 
Business Officer, MTN Nigeria, and Amina Oyagbola, Executive MTN Nigeria, at the 
opening day of Techplus 2016 conference and exhibition in Lagos.

Nigeria’s tech space receives major boost at Techplus 2016 conference

Stories by JUMOKE AKIYODE

As over 10,000 participants 
and notable technol-
ogy thought leaders con-

verged in Lagos for Techplus 
2016, Omobola Johnson Chair-
person of Alliance for Affordable 
Internet and other tech experts 
have highlighted Nigeria’s key 
role in Africa’s highly anticipat-
ed technology revolution.

Giving her opening remark 
at Africa’s biggest technology 
conference, Omobola Johnson, 
stated that developments in 
technology are fundamentally 
altering the way people live, con-
nect, communicate and trans-
act.  These developments, in her 
view, have had profound effects 
on economic development in 
Nigeria and Africa at large. 

According to her; “to pro-
mote tech advancement, devel-

oping countries should invest 
in quality education for youth, 
continuous skills training for 

APPS CORNER
Pokemon GO: Featured as the 
top free app on the apple app 
store this week, this increas-
ingly popular games app al-
lows you travel between the 
real world and the virtual 
world of Pokémon with Poké-
mon GO for iPhone and An-
droid devices. Pokémon GO is 
built on Niantic’s Real World 
Gaming Platform and will use 
real locations to encourage 

Google translate: 
This app helps you 
translate between 
103 languages by 
typing. Copy text 
in any app and 
your translation 
pops up. When 
offline, the app 
can still translate 
52 languages and you can 
use your camera to translate 

Sports Tracker Run-
ning Cycling: Turn 
your mobile into a so-
cial sports computer 
with Sports Tracker for 
running, cycling, walk-
ing, hiking, mountain 
biking, skiing and all 
your sports activities. 
Track and analyze your 
performance, share 
workout data and pho-

texts instantly in 29 different 
languages. Other features of 
the app include; conversation 
mode which enables two-way 
instant speech translation in 
32 languages, Handwriting 
mode that allows you to draw 
characters instead of using the 
keyboard in 93 languages and 
Phrasebook which gives you 

the option of saving translations for future refer-
ence in any language.

players to search far and wide in 
the real world to discover Poké-
mon. Pokémon GO allows you to 
find and catch more than a hun-
dred species of Pokémon as you 
explore your surroundings.

tos with your friends, 
and most of all – get fit 
and stay healthier.

Consultations.
Small and Medium Enterprises 

(SMEs) innovators, industry play-
ers and stakeholders are among the 
large number of delegates to the 
ITU Telecom World 2016.

Participants will explore impor-
tance of collaboration in the digital 
economy through best approaches, 
business models and technologies 
to forge flourishing inclusive eco-
system.

The general theme for ITU Tele-
com World 2016 is “ Collaboration 
in the Digital Economy” and this 
will signpost collaborative regu-
lation, the connected car, smart 
sustainable cities, fostering SME 

innovation, new roles for the sat-
ellite industry and digital financial 
services.

This year’s theme will feature 
compelling formats ranging from 
top-level CEO/Ministerial round 
tables to frank, open dialogues be-
tween governments and small and 
medium business leaders and in-
teractive panel debates.

The event which is due to hold in 
Bangkok, Thailand from November 
14 – 17, 2016 will provide partici-
pants the opportunity to network, 
showcase their innovations and tap 
new business models in the Infor-
mation and Communications Tech-
nology (ICT) terrain.

workers and managers for all 
stakeholders to understand the 
importance of the continuous 

revolution.”
She also added that technol-

ogy has now become a key driver 
to development, because techno-
logical revolutions underpin eco-
nomic advances, improvements 
in business, health systems, edu-
cation and infrastructure.  

“The technological revolu-
tions of the 21st century are 
emerging from entirely new sec-
tors, based on micro-processors, 
tele-communications, bio-tech-
nology and nano-technology. 
Products are transforming busi-
ness practices across the econo-
my, as well as the lives of all who 
have access to their effects. The 
most remarkable breakthroughs 
will come from the interaction of 
insights and applications arising 
when these technologies con-
verge,” she said.

Also speaking at the event, 
Afolabi Imuokhuede Senior Spe-
cial Assistant to the President 
on Job Creation/Youth Employ-
ment,  who represented Yemi 
Osinbajo, the Vice President, 
noted that access and applica-
tion of technology has become 
quite critical in today’s society. 

Imuokhuede stressed that 
service and technology are the 
differentiators between coun-
tries that are able to tackle pov-
erty effectively by growing and 
developing their economies, 
and those that can’t.

He said, the extent to which 
developing economies emerge 
as economic powerhouses de-
pends on their ability to grasp 
and apply insights from science 
and technology and use them 
creatively.
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Stories by JUMOKE AKIYODE 
Yudala, Africa’s pio-

neer composite e-
commerce outfit, has 

added another feather to 
its hat having emerged as 
e-commerce company of 
the year at the Nigerian 
Telecom Awards held in 
Lagos recently, beating off 
competition from a very 
strong field which included 
the likes of Konga, Jumia, 
Payporte, among others.

The event which fea-
tured award presentations 
in other categories had a 
roll-call of personalities 
and key players from the 
Nigerian ICT eco-system 
in attendance, including 
Adebayo Shittu, Minister 
of Communication; Umar 
Dambatta, Executive Vice 
Chairman, Nigerian Com-
munications Commission 
(NCC); Vincent Olatunji, 
Ag. Chief Executive Offi-
cer, Nigeria Information 
Technology Development 
Agency (NITDA); Segun 
Ogunsanya, Chief Execu-
tive Officer, Airtel Nigeria 
among others.

The award is in recogni-
tion of Yudala’s ground-
breaking entry into the Ni-
gerian e-commerce sector 
and exceptional innovative 
strategies through which it 
has raised the standards in 
the industry.

Nnamdi Ekeh, Found-
er/Vice President, Yudala, 
who received the award 
on behalf of the company 
dedicated the award to staff 
who have worked diligently 
hard in making the Yudala 
revolution a reality. He also 
attributed the recognition 
to customers who have kept 
faith with the Yudala brand, 
especially those who be-
lieved in the Yudala dream 
from its inception.

“I am delighted because 
this recognition goes a long 
way to justify the huge im-
pact we have made in the 
e-commerce sector. This 
award is a fitting reward for 
all the hard work and win-
ning strategies we have put 
in to make the Yudala brand 
one to look out for.

“I dedicate this award to 
all staff of Yudala who work 
so hard to make the dream 
a reality. Special dedication 
also goes to our customers: 
those who have kept faith 
with the Yudala brand from 
day one as well as the many 
others who later became 
convinced by our world 
class service and have re-
mained ardent customers 
ever since,”  Ekeh said.

Yudala wins 
e-commerce 
Company of 
the year award

Nnamdi Ekeh, Founder, Yudala, receiving the award for e-commerce company of the year at the Nigerian 
Telecom Awards recently. 

A 
higher percent-
age of Nigeri-
ans make use 
of Automated 
Teller Machines 

(ATMs) compare to their 
counterparts in Ghana and 
U.K., an assessment by Com-
puter Warehouse Group Plc 
has revealed.

James Agada, Chief Ex-
ecutive Officer of the Group, 
who shared the outcome 
of the assessment, said the 
average ATM in Nigeria dis-
penses thrice the number 
of notes in Ghana and ten 
times the number of notes 
in U.K.

Agada who spoke at an 
editors’ workshop organised 
by CWG Plc at the Group’s 
Academy in Lagos, said “By 
accepted proportion, ac-
cording to the Central Bank 
of Nigeria, we should have at 
least 60,000 ATMs installed 
but only 15,000 ATMs are 
available to serve the teem-
ing population. The number 

the problem of ATM-related 
fraud. We also have PIN-
Shield, security cameras, 
mirrors, encryption technol-
ogy, anti-phishing devices 
fixed on the ATM and we are 
not resting on our oars.”

The ICT expert, who em-
phasised that no technology 
is completely impregnable, 
observed that: “There’s no-
where you carry out trans-
actions, without the risk of 
some likely fraudulent po-
tential.

 “You will recall that the 
Central Bank of Bangla-
desh was scammed and lost 
$80million to fraud which 
has gone untraced till date. 
So if the system of the Cen-
tral Bank can be compro-
mised by these fraudsters, 
no one is spared.

“Bearing this reality in 
mind, the truth is there is 
no absolute security be-
cause these technology keep 
evolving; hence it is key to 
ensure that the good tech-
nology solutions stay ahead 
of the bad,”  he said.

of people with ATM cards 
keeps increasing by the day, 
despite the shortfall in ATMs 
and Nigeria still ranks higher 
in ATM usage.”

He agreed that ATMs do 
sometimes develop faults 
and break down but how-
ever said these problems are 
overstated. “The core issue 

we have with the ATMs are 
that we don’t have enough of 
them and the few around are 
overwhelmed.”

The CWG boss, who 
spoke against the back-
ground of ATM related fraud 
in the country, said it is not 
peculiar to the Nigeria en-
vironment, but was a global 

challenge that was receiving 
attention from various quar-
ters.

He also went on to say; 
“as far as ATM security is 
concerned, Nigeria is more 
secured compared to places 
like the U.S.A. or U.K. In Ni-
geria we have many mea-
sures being deployed to curb 

Nigeria records highest ATM usage 
compared to Ghana, UK
…experts see ATM shortage in Nigeria as major problem

Airtel launches new data package to connect more youth
...Offers 11k/sec, all night browsing at 1.5GB for N50

Airtel Nigeria, has 
announced special 
offers on its newly 

revamped SmartTrybe 
package in a strategic move 
to empower youths and 
the young-at-hearts with 
an amazing opportunity to 
connect with friends and 
family, and also stay ahead 
of current trends in fash-
ion, music, movies and 
lifestyle.

According to Airtel, the 
new SmartTrybe pack-
age is loaded with the best 
deals in a telecoms value 
proposition as it offers the 
best call rates, best data of-
fer, weekend deals on calls 
and data and night brows-
ing from 12am to 5am.

Under the new package, 
customers can make calls 
to all networks in Nigeria 
for 11kobo per second and 
can subscribe to 1GB of 
data for N500 only with a 
validity of 7 days, the com-
pany said.

Commenting on the 
newly revamped offering, 
Ahmad Mokhles, Chief 

Commercial Officer, Airtel 
Nigeria, said Airtel is com-
mitted to providing young 
Nigerians with innovative 
telecommunication pack-
ages that will empower 
them to realise their full 
potentials and fulfill their 
dreams.

According to him, the 
telco is intensely interested 
in young Nigerians and 
committed to creating in-
novative and bespoke tele-
coms packages that will en-
hance their lifestyles, boost 
their productivity and also 
offer exciting platforms for 
them to connect with their 
loved ones, family and 
friends.

 “With SmartTrybe, 
young Nigerians will not 
miss out on the latest mov-
ies, series, music and fash-
ion and lifestyle trends 
as they can enjoy 500Mb 
of data at only N25 under 
the SmartTrybe Mini and 
1.5GB at just N50 under the 
SmartTrybe Max variant.

“Customers can sub-
scribe to the SmartTrybe 

package by dialing *312# 
on their Airtel lines,” he 
said.

This means that youths 
who have the Airtel Smart-
Trybe package will receive 
additional benefits as they 
will enjoy unlimited con-

nection to friends and fam-
ily members who are on the 
SmartTrybe platform with 
additional bonus of 250MB 
plus 30 Airtel Minutes at a 
cost of just N200 and a va-
lidity period of Saturday 
and Sunday.

From L-R: Nicolene Vanzyl, Group Head Corporate Communication and Marketing (South Africa); 
Godfrey Efeurhobo, Managing Director Smile Nigeria;  Tobe Okigbo, Chief Corporate Services Officer, 
and Ogor Chukudebelu, Head Program and Strategy, Management Office,  all of Smile Communications 
Nigeria Limited at the unveiling of the Lowest  4G LTE Voice Call Rate in Nigeria by Smile in Lagos 

According to the com-
pany, Airtel Smart Trybe 
package is a product of 
careful research and it is 
designed specifically to ex-
cite and empower Nigerian 
youth and the young-at- 
heart.
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Lafarge Africa reports half 
year and Q2 2016 results

well as that of the Group.
“We are at the final stages of 

concluding the voluntary tender 
offer issued to increase our shares 
in Ashakacem from 82.46 percent 
presently. The shares acquisition 
is expected to conclude before the 
end of the year,” Lafarge said in a 
statement, following release of the 
results.

The South African cement op-
erations reported solid volume 
growth, with cement sales volume 
growing by 8 percent vs. H1 2015, 

PATRICK ATUANYA

isation is much stronger and better 
positioned to deliver operational 
excellence and improve value to 
our shareholders.”

Future Outlook
Lafarge says the second half of 

the year is anticipated to be more 
rewarding for the firm and share-
holders.

It expects the cement market 
to be strong mainly driven by the 
Individual Home Segment with 
a marginal contribution from the 
public sector.

The cement maker also expects 
to benefit from the synergies of its 
integrated operations, in spite of 
the gas shortages and the objective 
is to deliver innovative and good 
quality building solutions to meet 
the specific needs of customers, 
while also achieving good value 
creation for shareholders.

The South African market will 
remain challenging, but with the 
reinforced sales team and route 
to market strategies, financial per-
formance is expected to improve. 
In aggregates and concrete, the 
company will continue to benefit 
from its strong network to drive 
business growth.

The new line at East Nigeria 
(Mfamosing plant) is to be commis-
sioned in the 4th quarter of 2016; 
other existing plants are now fully 
operational with the exception of 
the gas supply limitations.

The possibility of operating 
more plants on alternative fuels 
are being fully explored and on the 
fast-track.

Lafarge also expects that its 
Ready Mix business will continue 
to secure high quality contracts to 
deliver strong performance in the 
second half of the year.

Lafarge Africa Plc, a major Sub-
Saharan Africa building materials 
company is a subsidiary of Lafarge-
Holcim, a world leader in building 
materials.

Listed on the Nigerian Stock Ex-
change with a presence in Africa’s 
two largest economies, Nigeria and 
South Africa, Lafarge Africa is ac-
tively participating in the urbaniza-
tion and economic growth of Africa.

Combining its operations in 
Nigeria - Ewekoro and Sagamu 
plants in Ogun State, Ashakacem 
in Gombe State, Mfamosing in 
Cross Rivers State, Atlas cement in 
Rivers State and Ready-Mix Nigeria 
with its varied operations in South 
Africa, Lafarge Africa has a cur-
rent installed cement capacity of 
12Mtpa, which is expected to grow 
to 17.5Mtpa by 2017.

This is in addition to strong mar-
ket leading positions in Aggregates, 
Ready mix concrete and Fly Ash.

Net income up 70.24 percent in 2016

Key Highlights for the 
period:

·Revenue at N107 Bil-
lion with a cash genera-

tion of N20 Billion
·United Cement of Nigeria Ltd 

(UNICEM) now 100 percent owned 
by Lafarge Africa Plc

·N60 Billion Bond Issuance 
successful and funds fully utilized 
to refinance Unicem’s third party 
Naira debt

Lafarge Africa Plc, the cement 
and building solutions provider, 
recorded sales of N107 Billion in 
the first half of 2016.

Industrial operations were sig-
nificantly impacted by gas supply 
shortages in the South West and 
East Nigeria operations with oc-
casional plant repair works. As a 
result, EBITDA stood at N12 Billion, 
as against N48 Billion in H1 2015.

During the first half of 2016, La-
farge Africa successfully acquired 
the balance of 50 percent owner-
ship stake in UNICEM and this 
takes shareholding to 100 percent.

A N60 Billion bond was raised 
successfully from the debt market, 
to refinance the UNICEM’s Naira 
denominated debt at a lower inter-
est rate. Given the current exchange 
rate environment, Lafarge says’ 
actions are being implemented to 
restructure and refinance the USD 
denominated debt.

The loans were largely used to 
fund the expansion projects which 
will add an additional 2.5MTpa 
cement capacity to the current 
production capacity of UniCem as 

and a steady aggregates volume in 
H1 2016.  Overall sales was stable vs. 
H1 2015, reflecting the impact of the 
competitive pricing environment.

Commenting on the results, 
the CEO, Lafarge Africa Plc, Mi-
chel Puchercos said ‘“in spite of 
the macroeconomic challenges 
and market uncertainties, our 
company will continue to deliver 
good performance with significant 
upsides to come as we conclude 
on the integration journey to form 
Lafarge Africa Plc. The new organ-

Exceptional income spurs Flour Mills to growth as profit spikes

A significant increase in excep-
tional income has spurred 
Flour Mills of Nigeria (FMN) 
Plc to growth, as profit spiked 

amid strong macroeconomic head-
winds, a tough business environment 
and currency devaluation. Analysts are 
of the opinion that investors that crave 
for companies with strong earnings 
may greet the Nigerian millers’ leap 
in profit.

The 2016 audited financial state-
ment of FMN shows net income 
increased by 70.24 percent to N14.42 
billion from N8.47 billion the previous 
year. The growth at the bottom line was 
bolstered by a 66.17 percent increase 
in exceptional item to N23.17 billion 
in the period under review.  

Lafarge Africa in November of 

profit margins fell to 2.63 percent in 
2016 as against 3.30 percent in 2015.

The largest miller by market value 
became the first company in the 
consumer goods space to record a 
double digit growth in sales despite low 
consumer spending and unrest in the 
north east part of the country.   

Sales were up 10.95 percent to 
N342.12 billion in 2016 from N308.15 
billion the previous year.

While the Nigerian Miller has made 
tremendous stride at the top and 
bottom lines, the devaluation of the 
naira by 30 percent spiraled produc-
tion costs as cost of sales increased by 
11.55 percent to N237.38 billion. The 
Central Bank of Nigeria has thrown in 
the towel on its continued peg of the 
naira and adopted a flexible exchange 

2015 agreed to purchase Flour Mills’ 
30 percent holding in United Cement 
Co. of Nigeria.

Such partial divestment impacted 
positively on profit margins as net 
margins, a measure of profitability and 
efficiency increased to 4.20 percent in 
2016 from 2.74 percent in 2015.

A 4.20 percent net margin is low. 
This is because the company spent 
over 80 percent of revenue generated 
on input costs. Gross profits were up 
7.34 percent to N37.62 billion in the pe-
riod under review from N35.36 billion 
the previous year. However, FMN’s op-
erating profit took a hit from a 1026.92 
percent surge in net operating loss to 
N7.72 billion. Operating profit fell by 
11.36 percent to N9.05 billion in 2016 
from N10.21 billion in 2015. Operating 

BALA AUGIE

rate in order enhance liquidity in a cash 
strapped economy.

Analysts say the restrictions or capi-
tal controls policy hindered companies 
from accessing the desired dollars to 
import raw materials. It is the main 
cause of the economic lethargy.

Consumer goods firms should 
brace for lower margin as shortages of 
gas at factories, currency risk, and high 
energy costs will spike production costs 
throughout 2016.

This is because their input costs are 
rising much faster than official infla-
tion figures.

Economists across a wide spectrum 
opined that in a period of inflation, 
when costs are rising, the expense-to-
sales ratio might increase because it 
is more expensive to produce a unit 

for sale.
“This is because cost of raw mate-

rials went up due to exchange rates,” 
according to Bismarck Rewane, Man-
aging Director/ Chief Executive Officer 
of Financial Derivatives Company 
Limited.

“There were also productivity 
constrains such as power generation 
challenges. For instance the price of 
diesel increased to N215 in June from 
N210 as May,” said Rewane. FMN is 
exposed to currency risk due to the 
dollar denominated high debt in its 
capital structure. A weak currency 
could jerk up debt.

The company’s finance costs in-
creased by 19.78 percent to N22.40 
billion in 2016 compared to N18.70 
billion in 2015. Total long term loans 
in the balance sheet increased by 35.91 

Continues on page 28
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Growth concerns must trump 
inflation as CBN decides today

A
t exactly 2:17 pm, on the 22nd 
day in the month of March, 
Godwin Emefiele, the Cen-
tral Bank of Nigeria (CBN) 
governor, shocked market 

watchers when he announced that the 
12-man Monetary Policy Committee 
(MPC), which he chairs, had unani-
mously decided to review the Monetary 
Policy Rate (MPR) upward to 12 percent 
from a pre-level of 11 percent.

At the conclusion of the two day 
meeting, the committee also voted to 
increase the cash reserve ratio, CRR 
to 22.5 percent from 20 per cent to 
22.5 per cent, while maintaining the 
liquidity ratio at 30 per cent with an 
asymmetric corridor of plus 200 basis 
points and minus 700 basis points.

MPR is a tool for controlling and 
managing cost of funds and interest 
rates while CRR is basically used to 
control money supply and ultimately 
the inflation. Liquidity Ratio is a safety 
net policy to cushion and protect banks 
and the depositors from adverse drop 
in the liquidity of banks.

“From our discussion with the Cen-
tral bank, interest rates were raised be-
cause they were more concerned with 
curbing the inflation trajectory, rather 
than addressing economic growth,” 
said Yvonne Mhango, sub-Saharan 
Africa economist at Renaissance Capi-
tal, in an interview with BusinessDay.

Propelled by rising costs of energy 
and food, inflation was indeed getting 
out of hand in Africa’s largest economy, 
breaking out of the single digit thresh-
old to 12.8 percent (year-on-year) in 
March, in sustenance of similar digits 
of 11.4 percent recorded in Febru-
ary. But wasn’t raising rates, and by 
implication, mopping up liquidity in 
the economy rather brash? Given that 
we had a cost push inflation and not 
demand pull.

“Of course it was brash and mis-
guided. There was no premise to hike 
rates given the fact that it was due to 
cost shocks,” said Ayo Teriba, CEO of 
consulting firm, Economic Associates 
Ltd, in response to questions.

“In at least eight years, there has 
been no reason to raise rates because 
we have never had demand pull infla-
tion. It has always been cost driven and 
would fizzle out with time,” Teriba said. 
Inflation occurs when the price of goods 
and services are rising by some degree 
across the whole eThis is caused by 
two factors, each of which is related to 
basic economic principles of changes in 
supply and demand, and these factors 
range from cost-push to demand-pull.

When there is a decrease in the ag-

gregate supply of goods and services 
stemming from an increase in the cost 
of production, we have cost-push in-
flation. Cost-push inflation basically 
means that prices have been pushed 
up by increases in costs of any of the 
four factors of production (labour, 
capital, land or entrepreneurship) 
when companies are already running 
at full production capacity.

With higher production costs and 
productivity maximized, companies 
cannot maintain profit margins by 
producing the same amounts of goods 
and services. As a result, the increased 
costs are passed on to consumers, 
causing a rise in the general price 
level (inflation). On the other hand is 
demand-pull inflation, which occurs 
when there is an increase in aggregate 
demand, categorized by the four sec-
tions of the macro economy: house-
holds, businesses, governments and 
foreign buyers. When these four sectors 
concurrently want to purchase more 
output than the economy can produce, 
they compete to purchase limited 
amounts of goods and services. Buyers 
in essence bid prices up, again, causing 
inflation. This excessive demand, also 
referred to as “too much money chas-
ing too few goods”, usually occurs in an 
expanding economy.

In contrast, Nigeria’s economy is far 
from expanding.

GDP growth contracted by 0.34 
percent in the first quarter of 2016 

and “it appears impracticable that the 
second quarter would not follow suite 
since factors that led to the contraction 
in Q1, intensified in Q2,” analysts say. If 
interest rates could be hiked in March 
amid rising inflation; signs are fast 
emerging it may happen again, espe-
cially as inflation has risen unabated.

Rising inflation is in no way unique 
to Nigeria.

Low income countries are reeling 
from weakening currencies as com-
modity prices bottom out , but some-
including Nigeria- are making the 
mistake to defending their currencies 
with monetary policies.

A key problem with a CBN that 
tightens monetary policy to respond 
to negative supply shocks, analysts say, 
is that it will sharply reduce nominal 
GDP. A sharp drop in nominal GDP 
will cause debt-to-GDP to rise sharply 
which increases the risk of a banking 
crisis. Mozambique followed a similar 
route (hiking interest rates by 300 basis 
points to 17.25 percent), last week, in a 
bid to defend its currency, the metical.

“Mozambique’s economic crisis 
may grow bigger as the central bank 
tries to curb the fall in the metical by 
tightening monetary policy rather than 
allowing inflation to rise,” analysts fa-
miliar with the matter tell BusinessDay. 
Tosin Ojo, head of research at consult-
ing firm, Cardinal Stone Partners Ltd, 
says tightening monetary policy amid 
a cost-push inflationary environment 

is inconsistent with global practices.
“The world over, Monetary Policy 

Rates (MPR) are not hiked to control 
inflation when it is not driven by de-
mand pull,” Ojo said in response to 
questions.

The United States Example
In a succession of moves neces-

sitated by the financial crisis and the 
Great Recession that officially ended 
in mid-2009, the United States Federal 
Reserve (Fed) drove interest rates to 
zero on Dec. 16, 2008.

This would go on for seven years 
precisely, until rates were pushed up 
to 0.5 percent on Dec.16, 2015. The 
reason for the hike was not far-fetched.

“I feel confident about the funda-
mentals driving the U.S. economy, 
the health of U.S. households, and 
domestic spending,” Fed chief Janet 
Yellen said during a press conference. 
“There are pressures on some sectors 
of the economy, particularly manufac-
turing, and the energy sector...but the 
underlying health of the U.S. economy 
I consider to be quite sound.”

Indeed the US economy was “quite 
sound”. Gross Domestic Product (GDP) 
jumped 2.4% by 2015 year end. The 
agriculture, industry and services sec-
tor expanded 1.6 percent, 20.8 percent 
and 77.6 percent respectively. Inflation 
was also below 2 percent (1.7).

The US example may be insinuat-
ing that interest rates are sliced amid 
slowing economic growth and raised 

when the economy becomes “quite 
sound”.

“Slashing interest rates drives down 
the cost of borrowing and strengthens 
the purchasing power of consumers. 
Indeed interest rates are cut to in-
centivise economic growth,” analysts 
contacted in writing this article said.

MPC meets for the 245th time
Maybe not at 2:17 pm and certainly 

not on the 22nd day in the month of 
March, but amid similar underlying 
factors, Emefiele will today announce 
the consensus of the committee’s 245th 
meeting in what keen observers call the 
single most decisive meeting of 2016. 
The MPC will have two options from 
which to choose a path to rekindle 
growth in Africa’s largest economy as 
it slides into recession for the first time 
in 12 years.

The options before the MPC are 
to either chase inflation or pursue 
economic growth. Inflation climbed 
to 16.5 percent (year-on-year) in June, 
and is the highest since 2005 accord-
ing to data by the Nigerian Bureau of 
Statistics (NBS). High costs of energy 
and imported items were the drivers 
of June’s inflation, the NBS noted in a 
report published last week Monday.

“The big challenge is that the infla-
tion is not being driven by a rise in 
demand but rather a leap in costs,” 
Abiodun Keripe, head of research at 
investment bank, Elixir Investment 
Partners Ltd said in an interview with 
BusinessDay.

“Chasing inflation will akin to 
chasing shadows,” Ayodeji Ebo, an 
investment banker with investment 
bank, Afrinvest.

“They should focus on monetary 
policies that can spur growth to ease 
the pressure on the economy which 
is technically in a recession,” Ebo said.

Policy makers in Africa’s largest 
economy may be creating another 
problem as they seek to solve another 
if they give pre-eminence to managing 
inflation, according to Taiwo Oyedele, 
a partner and head of tax and regula-
tory services, consulting firm, PriceWa-
terhouseCoopers (PWC).

“The spike in year-on-year infla-
tion rate in June is not as a result of 
excess money supply; rather it is due 
to the increase in price of electricity 
and imported goods. In other words, 
mopping up excess liquidity is not the 
right policy direction,” Oyedele says.

Oyedele thinks Nigeria’s fiscal and 
monetary policy ought to align to a 
significant extent.

President Muhammadu Buhari, 
73, signed Nigeria’s N6.1 trillion ($30.6 
billion) budget, the biggest in the coun-
try’s history and up 20 percent from 
the 2015 budget, as the nation looks 
to spend its way out of an economic 
slowdown and diversify its $492 billion 
economy. The country’s fiscal policy 
holds strong on stimulating economic 
growth, as investments in capital proj-
ects, which account for 30 percent of 
the budget, are intended to revive busi-
ness activities and create jobs.

It is in the economy’s best interest 
that today’s decision is growth driven 
than inflation driven. 

percent to N148.83 billion in 2016 from 
N109.50 billion in 2015.

This translates to a debt to equity 
ratio (D/E ratio) of 155.42 percent in 
the period under review, higher than 
125.27 percent recorded last year. It 
means the balance is mainly financed 
by debt. FMN said the loans were 
granted by lenders to enable it finance 
and refinance the construction of its 
plant and expansion of existing plants. 
Some of the fallibilities were also used 
to finance the importation of raw ma-
terials.   Nigeria, Africa largest economy 

has been grappling with a sudden 
crash in oil price that make up two 
thirds of government revenue and 90 
percent of foreign exchange earnings. 
Consequently, state governments are 
unable to pay salaries hence dampen-
ing purchasing power workers.

Flour Mills of Nigeria will have to 
contend with rising inflation eating 
into deep into consumer wallet.

Inflation rose by 16 percent in 
June from 15.6 percent in May, the 
highest in 11 years, the highest in 11 
years, according to the National Bu-

reau of Statistics (NBS). The economy 
contracted by 0.4 percent in the first 
quarter of the year as the International 
Monetary Fund (IMF) have said that 
the economy may likely dip to 1.80 
percent by the end of 2016.

The company’s shares declined 
0.23 percent to N21.45 by 2:45 p.m. 
Friday in Lagos, Nigeria’s commercial 
capital. Market capitalization stood at 
N56.21 billion. FMN has utilized the re-
sources of shareholders in generating 
higher profit as the Return on Equity 
(ROE) increased to 15.05 in 2016 from  

10.14 as at March 2015. Return on As-
sets (ROA) moved to 4.17 percent in 
2016 as against 2.26 percent in 2015.

Investors are willing to pay more 
for each naira of annual earnings of 
the company as its P/E ratio of 3.85x is 
incomparable to peer rival firms like 
HoneyWell Plc and Northern Nigeria 
Flour Mills Plc with nil P/E ratios.  

The directors of FMN are pleased 
to recommend to shareholders at the 
forthcoming Annual General Meeting 
(AGM) the declaration of N2.62 billion 
(2015: N5.5 billion) representing divi-

dend of N1 (2015: N2.10 ) per ordinary 
shares of 50k each.  Flour Mills of Nigeria 
is one of the biggest producers of sugar 
in the country and according to recent  
statement by the company; it has al-
ready invested N50 billion in a state-of-
the-art sugar refinery in Apapa capable 
of refining up 2 000mt of sugar per day. 

In order to reduce dependence 
on imported sugar the Government 
introduced the National Sugar Master 
Plan, which encouraged the company 
to invest in this Backward Integration 
programme at Sunti Golden Sugar. 

Exceptional income spurs Flour Mills to growth as profit spikesContinued from page 27
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T
he President and Chair-
man of Council of Char-
tered Institute of Bankers 
of Nigeria (CIBN), Council 
Members, Chairman of 

this Occasion, Special Guests, mem-
bers of the Press and Distinguished 
Colleagues.

I welcome you with great pleasure 
to the 4th Valedictory Lecture orga-
nized by the CIBN. I feel honored to 
give this valedictory lecture, as the 
out-going Group Managing Direc-
tor/Chief Executive Officer of United 
Bank for Africa (UBA) Plc, a foremost 
Nigerian Pan-African Bank. I also feel 
privileged to have served the banking 
industry in a career that spanned 
more than   three decades, especially 
the last six years, when the mantle of 
leadership of our great institution fell 
upon my shoulders.

My foray into banking was ac-
cidental, given my Engineering 
background though backed by an 
MBA (Finance). I commenced my 
banking career in 1988 at Interna-
tional Merchant Bank. I then went to 
work for Citibank between 1988 and 
1991, where I got extensive training 
in Banking Operations, Relationship 
Management, Credit/Marketing and 
Risk Management.

An opportunity to be part of an 
elite team to pioneer a commercial 
bank arose when I joined Diamond 
Bank in 1991 as a pioneer staff, and 
rose through the ranks to the position 
of Executive Director in 1999 until 
2004, when I retired as Executive 
Director, Commercial/Retail Bank-
ing. I had a brief stint with Reliance 
Bank as Deputy Managing Director 
in 2004, before joining Standard 
Trust Bank as an Executive Director 
in December of that year.

The CIBN request for me to give a 
Valedictory Lecture has stirred within 
me, deep and emotional   memories 
of my 3-decade career experience in 
banking. It has given a chance to look 
back and marvel at how much the 
banking sector has changed over this 
time. And in  scanning  through my  
memorable journey in the Nigerian 
banking industry, I will like to use this 
opportunity to share  a unique part of 
this journey, that I have been  fortu-
nate to have personally experienced, 
supervised and witness    grow.

I joined UBA just in time in De-
cember 2004 to be part of the team 
that engineered the historic merger 
in  2005  between United Bank for 
Africa (UBA) Plc and the then Stan-
dard Trust Bank (STB) to create a 
bank with an  asset size in excess of 
one  trillion Naira.

Prior to the merger, STB had 
commenced its foray into the African 
continent with the establishment of 
a Ghana subsidiary in 2004 before 
spreading to other countries. The Af-
rican expansion gained momentum 
after the consolidation in 2005. I was 
deeply involved with this Pan-African 
ambition of the Bank and I relish the 
experience, both at professional and 
at a personal level, hence the choice 
of my topic today “The Emergence of 
a Nigerian Pan-African Bank”.

Why Africa?
The seed for a Pan-African Bank 

was sown in 2004 with the open-
ing of our first subsidiary outside 
Nigeria, STB Ghana. However, the 
order by the Central Bank of Nigeria 
(CBN) in 2004 that all banks boost 
their minimum capital to N25 billion   

Sub-Saharan Africa’s GDP per capita 
from $897 in 2005 to $1,530 in 2010.

Against this backdrop, the region 
became one of the world’s fastest 
growing markets, leading to The 
Economist magazine reversing its 
position on the continent’s outlook 
from the “The Dark Continent” to 
“Africa Rising”!

 I am happy to say that UBA has 
played a critical role in changing the 
narrative of  the African continent  
by being   part of the  catalyst for this 
economic transformation through 
the provision of world class financial 
services to Africa’s  key growth sectors 
and economies.

Our Entry Strategy
Our African expansion pro-

gramme was based on a com-
prehensive review of the socio-
economic outlook of the region. 
We ensured our geographic spread 
strategically cut across various 
markets and economic blocs in 
order to effectively achieve our goal 
of rendering financial services and 
tap into opportunities across the 
continent. Thus our subsidiaries 
are strategically located in these 
economic/regional blocs;  

·ECOWAS (Economic Commu-
nity of West African States),

·CEMAC (Central African Econ-
omy and Monetary Community),

·EAC (East African Community) 
and

·SADC (South African Develop-
ment Community).

We   deployed a mix of new li-
censes and acquisitions in setting 
up subsidiaries. Of the current 18 
banking subsidiaries, 16 were green-
field investments while the other 
two, Benin and Burkina Faso were 
brownfield investments.

In our experience, each of the 
two entry approaches comes with 

and the resulting UBA/STB merger in 
2005 fuelled our passion for further 
African expansion.

We subsequently worked with 
McKinsey, a leading global consult-
ing firm, to craft a new strategic 
direction for the Bank, given the 
changed banking environment. Af-
rica featured prominently in our new 
vision and mission statements. This 
informed the adoption of the legacy 
name, United Bank for Africa Plc by 
the Board of Directors at the time of 
the UBA/STB merger, underscoring 
the importance of the African conti-
nent to the Bank’s future.

In retrospect, I would say that 
our African expansion was a very 
bold move as foreign investor senti-
ments of the continent was   very 
negative because of decades of weak 
economic growth, poverty and in-
stability; hence it was labeled “The 
Dark Continent” by The Economist 
magazine at the start of the century.

Today, Africa has taken a turn for 
the better. Since, the middle of last 
decade, Sub-Saharan Africa GDP 
has averaged 6.1% until the financial 
crisis of 2008. Post 2008, the region 
has continued to grow with Sub-
Saharan Africa GDP growth rate of 
3.5%, higher than the global GDP and 
advanced economies GDP of 3.1% 
and 1.9% respectively by 2015.

Growth on the continent has been 
driven by the exploitation of its mas-
sive and rich natural resources. Africa 
accounts for about 10% of the world’s 
crude oil, 8% of global gas, 42% of 
gold and 73% of platinum reserves. 
Sub Saharan Africa thus benefitted 
immensely from rising commod-
ity prices in the last decade,  which 
boosted government revenues and 
Foreign Direct Investments, resulting 
in a significant growth in disposable 
income as seen in the 71% spike in 

its advantages and disadvantages. 
For greenfield expansion, the ad-
vantages are:

  Higher corporate governance 
and compliance standards given 
we own the subsidiaries from the 
very start

    Control over our staff recruit-
ment and able to build our brand 
without the burden of legacy brand-
ing issues

    Greater control of all aspects of 
the business

    Undiluted culture
    Asset quality
However, this approach also has 

its disadvantages including:
The learning curve involved in 

understanding government regula-
tions especially in the initial set-up 
phase

    Slow build-up of franchise
For the brownfield approach, 

key advantages from our experience 
include:

Assured market share at acquisi-
tion since the bank was previously 
in existence

    License already secured with 
clearly defined scope

Much deeper knowledge of the 
country from the start

Whilst some identified disadvan-
tages include:

Dealing with legacy issues espe-
cially asset quality

Challenges with blending differ-
ent cultures

Dealing with stakeholders that 
have different interests e.g. unions

You may not fully know what you 
are buying!

Opportunities
We moved into Africa because 

we saw increasing opportunities due 
to the improving political climate, 
steady growth in GDP, growing 
workforce and rapidly increas-
ing disposable income.   We also 
realised that the   presence of Pan-
African financial institutions will 
help drive financial inclusion across 
the continent and foster integration 
via intra-African trade.  

 Specifically, our African expan-
sion has helped us tap into the 
following opportunities on the 
continent;

Diversified Banking Model
Africa has provided ample op-

portunity for UBA to diversify its 
banking business and therefore 
ensure sustainable revenues regard-
less of economic cycle. As a Pan-
African bank, we generate earnings 
from various regions so that we are 
not overtly exposed to a particular 
part of the continent and hence 
protected from systemic risks. Some 
African countries by default have a 
larger percentage of their revenues 
generated from commodities. The 
economies of these countries mirror 
the trend of global commodity prices. 
The systemic risk which this portends 
could be easily avoided by conduct-
ing businesses across countries with 
different economic drivers.

One of the critical considerations 
in our expansion into the continent 
was the need to ensure that we are 
not overly exposed to markets with 
similar commodity drivers. This was 
an important consideration in our 
choice of African countries to deploy 
our resources in order to ensure that 
the Bank was protected from sys-
temic risks from other countries. This 
enabled us to achieve a relatively di-
versified portfolio within the Group.

Our medium term strategic objec-

tive is to effectively diversify our rev-
enue streams to achieve a balanced 
(50:50) earnings between Nigerian 
operations and African subsidiaries. 
Currently, the distribution between 
Nigeria and African operations is 
72:28.

Larger Customer Base
UBA has an estimated potential 

customer size of 587 million from 
our 19 countries of operations within 
the continent. Currently, the cus-
tomer base is over 10 million, one 
of the highest within the continent, 
achieved largely due to our wide 
geographic spread.

This larger customer base has also 
presented a platform for deepening 
relationships with existing clients. 
Globalization has resulted in manu-
facturing and service-oriented firms 
seeking new markets and cheaper 
labour in their expansion plans 
across Africa in their pursuit to grow 
revenues via new markets. Given our 
presence and better understanding 
of how the market functions, we are 
well positioned to offer services rang-
ing from advisory, trade finance, cash 
management, payment products and 
others based on the needs of our 
numerous customers.

Exploiting Trade Opportunities
African countries have started 

exploring options of increasing trade 
amongst themselves at the bilateral 
and regional levels. Historically, in-
tra-African trade has been hampered 
by lack of required infrastructure, 
which is receiving strong attention 
recently from most African govern-
ments. However, the adoption of 
policies to promote investments 
in sectors outside commodities in 
order to diversify their economies 
will further drive intra-African trade. 
Key examples of these polices could 
include tax holidays, waivers, market 
interventions etc

The volume of formal intra-Afri-
can trade is relatively low and esti-
mated between 10% and 12% of Af-
rica’s total trade. Comparable figures 
are 40% in North America and about 
60% in Western Europe[1]. This im-
plies existence of a huge opportunity 
for intra-African trade to grow and 
for a Pan-African Bank to leverage 
this growth to achieve a significant 
increase in its earnings. UBA has suc-
cessfully harnessed this opportunity 
by the use of its trade platform called 
Afritrade targeted at trade businesses 
within the continent.

Another important sub-sector of 
the intra-African trade is the huge 
informal trade that occurs across Af-
rican borders. AfDB report estimates 
the informal sector contributes 
about 55% of Sub-Saharan Africa’s 
GDP and 80% of the labour force. 
Recently, the National Bureau of 
Statistics in Nigeria released a report 
that put informal economy at 41%, 
with a value of N39trillion. Informal 
trade is a significant part of this in-
formal market and provides a huge 
opportunity for a Pan-African bank 
like UBA to formalize such informal 
trade through provision of quality 
financial services. We leveraged on 
this opportunity through the capture 
of the remittance flows with our Afri-
cash product and Afritrade for trade 
transactions backed by necessary 
documentation.

Concerning the potential of 
informal trade on the continent, I 
strongly feel African Central Banks 
have a greater role to play by col-
laborating to promote the develop-
ment of cross border trade platforms 
in order to encourage the informal 
sector to join the formal banking 
system. When this is done, the op-
portunity will be readily captured 
by Pan-African banks.

The emergence of a Nigerian Pan-African Bank

Philip Oduoza
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T
his is not the first time that 
Nigeria is facing export income 
decline following a steep fall 
in oil price. The first time was 
in the early eighties and it 

spelt doom for the Nigerian economy 
for almost two decades. This time is rap-
idly degenerating into early eighties-like 
doomsday situation in which oil price 
collapse is translating into a currency 
crisis, inflationary spiral, fiscal collapse, 
and recession. This should not be so at 
all as this time is fundamentally different 
from the early eighties. Nigeria should 
easily find a way around the loss of export 
income by taking advantage of glaring 
opportunities to attract foreign invest-
ment to move the economy forward. 
Such opportunities were not available in 
the 1980s. The essential difference is that 
the global economy that had been bur-
dened by a debt crisis then is now awash 
with liquidity, and it should be easy for 
Nigeria to attract enough foreign invest-
ment inflows into infrastructure sectors 
to compensate for the export income lost 
to the fall in oil price. Nigeria can rapidly 
build the capital account buffers required 
to cope better with the decline in income 
from oil exports.

Crisis of the early eighties
Nigeria’s first export income collapse 

came in 1982, about 20 years after inde-
pendence, and after almost a decade of oil 
boom that started in 1973. The economic 
and financial realities facing Nigeria in the 
early 1980s were so bleak as the country 
was already burdened with heavy external 
debt before the fall in commodity prices 
triggered the collapse in export earnings, 
and the emergence of the global debt crisis 
in 1982 triggered a severe global liquidity 
shortage for the rest of the decade. The ex-
port income collapse thus coincided with 
intense external debt service pressures at a 
time when global illiquidity foreclosed any 
hope of relief from foreign capital inflows. 

Consequently, Nigeria had to go 
through a painful economic stagna-
tion and structural adjustment. The 
economy deteriorated, federal and state 
governments retrenched workers mas-
sively, multinationals exited the country 
in droves, and infrastructure deteriorated. 
The situation was used to justify a series of 
military coups – December 1983, August 
1985, and November 1993, in which suc-
cessive regimes blamed the ousted ones 
for the nation’s economic woes, only to 
find that the grim economic situation was 
no fault of the ousted regimes. This situa-
tion persisted until 1999 when the return 
of Nigeria to democratic rule coincided 
with a strong recovery in global com-
modity prices, accompanied by a surge 
in global liquidity.  

The current crisis
The oil price collapse that started in 

July 2014 has inflicted sharp declines in 
export earnings, putting downward pres-
sure on Nigeria’s external reserves to the 
point that the naira exchange rate has now 
moved from about N150/US$ to about 
N300/US$ by mid-2016: specifically, the 
inter-bank rate is now at N280/US$; while 
the BDC rate is now at N330/US$, both 
were more or less at par at around N150/
US$ mid-2014.

Consumer price inflation has reached 
a six-year peak of 16.5 percent in June 2016 
as a result of devaluation of the parallel 
market rate and increases in the electricity 
tariff and pump prices of petroleum prod-
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This time is different: There is a clear way 
forward for the Nigerian economy

the global liquidity glut to attract record 
levels of foreign direct investment stocks. 
Box 1 provides a discussion of the alterna-
tive investment opportunities available 
for Nigeria at this time: FDI, FPI, and 
remittances. Box 2 discusses the reasons 
why FDI is key to Nigeria’s quest for pro-
gress at this time. Box 3 discusses why 
investment promotion is more realistic for 
Nigeria now than export promotion. Box 
4 explains why borrowing to fund capital 
projects is not a sustainable strategy for 
Nigeria at this time. Box 5 explains why slo-
gans like Diversification and Buy Nigeria 
are wishful thinking, given infrastructure 
gaps, and suggests more realistic slogans.

Box 1: Alternative investment op-
portunities for Nigeria: FDI, FPI, and 
remittances

While it is appropriate to highlight 
investment opportunities in infrastructure 
as obvious potential destinations for large-
scale FDI inflows, Nigeria needs to boost all 
types of investment inflows into all areas 
of the economy, although it is a fact that 
functioning infrastructure would also boost 
investment inflows to all other sectors.

• Greenfield foreign direct investment 
involves the creation of tangible and ir-
reversible investment, while brownfield 
foreign direct investment involves acquisi-
tion of existing projects. Both involve active 
managerial roles and technology transfers. 
China leads the pack with US$1trillion in 
FDI stock in 2015, from only US$20 billion 
in 19904. A fifty-fold increase in FDI stock 
in 25 years. Rather striking is the fact that 
Nigeria had hosted US$8.538 billion in 
FDI stock in 1990, well ahead of South 
Korea’s US$5.185 billion, or India’s paltry 
US$1.656 billion at the time, or even UAE’s 
miniscule US$751 million. All three have 
since overtaken Nigeria as India’s stock 

that shuts foreign investment out
Nigeria has the potential to attract 

and retain significant inflows of foreign 
direct investment into its large network 
infrastructure sectors, including rail trans-
portation, gas pipelines, and electricity 
transmission, as it has successfully done 
in telecommunications, but failure to 
abolish government monopoly in these 
sectors keeps shutting the investment out. 
Nigeria’s stock of foreign direct investment 
is currently concentrated in two sec-
tors, telecommunications and oil & gas. 
These are the only two sectors in which 
the government has liberalized entry of 
foreign direct investment. Government 
monopoly in key infrastructure sectors, 
like rail transportation, gas pipelines, and 
power transmission, obstructs beneficial 
FDI inflows. The new government in Ni-
geria needs to take immediate measures 
to break government monopoly in the 
critical infrastructure sectors to allow the 
inflow of needful foreign investment.

(ii.) Attract foreign investment to fix 
foreign exchange scarcity and infrastruc-
ture decay

Nigeria should attract foreign invest-
ment inflows to solve the two main prob-
lems that have inflicted recession on the 
Nigerian economy: inadequate supply of 
foreign exchange and infrastructure de-
cay. Attracting investment into infrastruc-
ture sectors will solve the two problems 
and will also make the Nigerian economy 
more competitive as infrastructure gaps 
are filled. The global economy currently 
presents a bleak outlook for commodity 
prices, exports and real economic growth, 
while offering bright prospects of contin-
ued liquidity glut. Developing countries 
with clear visions of how they want their 
economies to progress have leveraged on 
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ucts. Government revenue has dwindled 
to the point that more than half of the 
states are unable to meet their workers’ 
salary commitments, and the Federal 
Government is funding its entire capital 
spending, and indeed 36.7 percent of its 
2016 budget, with debt.

Economic activity had contracted 
as a combined result of the global com-
modity price weaknesses and reduced 
access of domestic businesses to foreign 
exchange supply. Quarterly real GDP 
growth has slowed from 6.77 percent in 
the first quarter of 2014 to -0.4 percent in 
the first quarter of 2016 and stock market 
capitalization has fallen from a historic 
peak of N14 trillion in June 2014 to N8.2 
trillion in January 2016, before recovering 
to N10.1 trillion in June 2016.

Why this time is different
These economic hardships are remi-

niscent of the early and mid-eighties, 
especially the foreign exchange rationing, 
dramatic movements in the dual exchange 
rates, government having difficulties 
meeting workers’ salary commitments, 
and a recession. But this time is quite dif-
ferent from the early eighties as Nigeria has 
a clear way out of the present crisis, unlike 
in the eighties when there was no way out.     

The oil price-induced current account 
crisis is happening at a time the global 
economy is awash with liquidity and 
many of Nigeria’s emerging market peers 
are successfully attracting record levels of 
foreign direct investment and diaspora 
investment inflows. Nigeria should adopt 
immediate measures to join the ranks of 
these countries and attract investment 
inflows on its capital account to offset the 
export income lost on the current account 
because of the collapse in oil price. Saudi 
Arabia is currently pursuing this strategy 

by attracting the world’s attention to its 
non-oil investment opportunities. Nigeria 
is much better placed to do so than Saudi 
Arabia because Nigeria has a much big-
ger non-oil economy than Saudi Arabia, 
thereby offering much bigger non-oil 
investment prospects. A long and growing 
list of emerging markets is capitalizing 
on the global liquidity glut to attract and 
retain record levels of foreign investment 
inflows.

The way forward
The most worrying fact about Nigeria’s 

external financial inflows is that two cur-
rent account items, export revenue and 
diaspora remittances, are the only two 
significant sources of foreign exchange 
supply. Capital account inflows into 
Nigeria, in the form of direct investment 
and portfolio investment, are very weak. 
And this must be immediately redressed. 
In 2015, Nigeria’s exports were US$45.89 
billion, while diaspora remittances were 
US$20.41 billion, compared to foreign 
direct investment of US$3.06 billion, and 
foreign portfolio investment of US$2.54 
billion. Such weakness in the capital ac-
count makes the oil price-induced current 
account crisis more hurtful than it should 
have been in the presence of buffers from 
stronger capital inflows.

The way forward for Nigeria is to fix this 
weakness in the capital account by taking 
the following three measures: (i.) Break 
government monopoly that shuts foreign 
investment out; (ii.) Attract foreign invest-
ment to fix foreign exchange scarcity and 
infrastructure decay, through immediate 
IPOs on existing state-owned enterprises, 
and new licences for greenfield projects; 
(iii.) Engage the world about the future of 
the Nigerian economy.

(i.) Break government monopoly 
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of FDI reached US$282 billion in 2015, 
South Korea, US$171 billion, UAE, US$111 
billion, compared to Nigeria’s US$89 bil-
lion. On the African continent, Nigeria 
was the top investment destination in the 
early nineties, but has been displaced by 
South Africa since the turn of the century. 
To attract foreign direct investment, the 
Nigerian government will have to do two 
things: (1.) break its own monopoly in all 
network infrastructure sectors to allow 
inflow of foreign direct investment, through 
immediate IPOs on existing state-owned 
enterprises, and new licences for greenfield 
projects; and, (2.) engage the world about 
the investment opportunities in the Nige-
rian economy. The new regime could have 
taken these two measures from its inception 
in May 2015 to avoid the deterioration 
in domestic economic realities that has 
occurred since then. The steps have to be 
taken now to stem further deterioration, 
and induce a turnaround.

• Foreign portfolio investment on the 
contrary only provides needful short- and 
medium-term liquidity, and is fully revers-
ible. Many refer to FPI as ‘hot money’, as 
they can be very volatile. To illustrate, FPI 
inflows into Nigeria was US$6 billion in the 
first quarter of 2013, and that must have 
really been helpful, but it was -US$387 mil-
lion in the third quarter of 2015, and that 
must have been equally hurtful.

• Diaspora remittances are mostly ir-
reversible current account private sector 
inflows that end up in consumption. But 
some countries have succeeded in encour-
aging inflows of remittances on the capital 
account, through the issuance of medium-
term foreign currency government bonds, 
with possibility of redemption in local 
currency on maturity. India did this by 
issuing multi-year bonds for its citizens in 
diaspora, thereby inducing capital inflow 
from remittances as well. Nigeria was the 
fourth largest destination for remittances 
in 1990, behind India, China, and Mexico. 
By 2015, Nigeria had dropped to sixth posi-
tion, but more significantly, the gap in the 
quantum of funds remitted had widened 
from a margin of about US$7 billion in 
1990 to US$50 billion in 2015, as India 
received US$70 billion and China received 
US$68 billion, compared with Nigeria’s 
US$20 billion. They had each received 
about US$22 billion in 1990, compared 
with Nigeria’s US$15 billion. We are talk-
ing about relative ability of countries to 
convince their nationals who are resident 
abroad to remit funds into government 
coffers back home.

Box 2: Why FDI is key
Of the three types of foreign investment, 

FDI is the easiest and most beneficial for 
Nigeria to attract at this time. They hold 
the prospect of bringing investment that is 
large enough to stabilize Nigeria’s foreign 
exchange situation, and are likely to look 
beyond short-term macroeconomic risks, 
fixing their gaze instead on the medium- 
to long-term returns; these are clearly high 
enough for network infrastructure projects 
in Nigeria to more than compensate for 
short-term macroeconomic risks. Such 
opportunities for high returns abound in 
rail and associated property development 
opportunities across the country, pipe-
lines (and fibre-optic cables) that should 
ideally be laid beneath the new rail lines, 
and power transmission that should also 
ideally be above the new rail tracks. Each 
of the sectors clearly offers huge first mover 

advantages similar to the ones enjoyed 
by the early entrants to Nigeria’s GSM 
telephony. The two sectors in which the 
Nigerian government has liberalised entry 
of investors are oil & gas and telecoms. 
Foreign direct investment had flowed in to 
the point of saturation. If Nigeria should 
liberalize investment in rail, pipelines, 
and power transmission, it is reasonable 
to expect a similar response from foreign 
investors who recognize Nigeria’s attrac-
tion as the last of the world’s untapped 
large markets. Thus the major obstacle to 
the influx of FDI into large infrastructure 
projects in Nigeria is Federal Government 
monopoly. Unlike FDI, FPI and diaspora 
investment will understandably be deterred 
by short-term risks, especially exchange 
risks or uncertainty, having no medium- to 
long-term profit expectations to offset such 
risks against like foreign direct investors. As 
such, it would be best to engage portfolio 
and diaspora investors once FDI inflows 
are underway to stabilise the foreign ex-
change situation. 

Box 3: It is easier to promote foreign 
investment inflows than exports

Successive Nigerian governments have 
acted as though they were oblivious of the 
opportunities on the capital account. It 
is far easier and quicker for the Nigerian 
government to promote foreign invest-
ment inflow than it is to promote exports, 
given the current dull prospects for global 
economic growth, and Nigeria’s low export 
competitiveness arising from weak infra-
structure. There is a large pool of money 

on the global scene that Nigeria can attract 
into its large network infrastructure sectors 
that include nationwide rail transport net-
work, gas pipelines, and electricity trans-
mission. Nigeria probably requires US$1 
trillion investment in infrastructure over 
the next decade to close yawning gaps. The 
current global liquidity climate will deliver 
every cent of that sum if the new govern-
ment can immediately break government 
monopoly in the sectors and engage the 
world to come and invest in these sectors. 
Had Nigeria done this when it opened up 
the GSM space in telecoms in 2001, much 
of those infrastructure gaps would have 
been filled by now, and external reserves 
would have been buoyed by massive FDI 
inflows, and perhaps diversified export 
base that adequate infrastructure would 
sustain, but missed the opportunity. She 
also could have done it in the wake of the 
oil price collapse two years ago to avoid 
some of the more painful consequences for 
real GDP growth, external reserves and 
exchange rate, but had delayed until now. 
The time to act is now. 

Box 4: Why borrowing is not a sus-
tainable option

Nigeria cannot borrow her way out 
of the current crisis, as the projected debt 
service of N1.35 trillion in the 2015 federal 
budget is already 35.5 percent of the pro-
jected revenue, and 22.6 percent of the total 
budget. The reality is that revenue inflows 
in the first half of 2016 were considerably 
less than the budget projected, implying 
that borrowing and associated debt service 

may be higher than projected. China, the 
country that often gets mentioned as a 
willing bilateral creditor to Nigeria, hosts 
US$1 trillion in foreign direct investment. 
Nigeria should pursue the more sustainable 
strategy of attracting foreign investment 
into infrastructure. India illustrates the 
success and sustainability of this approach. 
Nigeria should rely on foreign investment to 
fix infrastructure, and also provide the for-
eign exchange required to stabilize external 
reserves and the exchange rate, by creating 
capital account buffers.

Box 5: Why ‘Diversification’ and ‘Buy 
Nigeria’ slogans are wishful thinking

Unless infrastructure gaps are filled, the 
much-talked-about diversification of the 
Nigerian economy away from oil, towards 
manufacturing, agriculture and solid 
minerals, will not happen because it is the 
high costs of key infrastructure, particularly 
the prohibitively high road haulage costs in 
the absence of rail transport and high costs 
of fuel (electricity, gas, or petrol) because of 
inadequate supply, that have killed these 
sectors that once thrived in Nigeria. Talks 
about diversification when these vital in-
frastructures have not been fixed amount 
to wishful thinking. Similarly, the rhetoric 
about ‘Buy Nigeria’ sidesteps the fact that 
we need to ‘Fix Nigeria’ before Nigeria 
can produce the things we need to buy. 
Once other key infrastructures are fixed, 
the way telephone lines in Nigeria jumped 
from only 300,000 in 2001 to 160 million 
in 2015, system-wide transaction costs will 
become much lower, making all sectors 
more competitive. Only then will slogans 
like diversification and ‘Buy Nigeria’ will 
become realistic. At the moment, the new 
government may want to consider ‘Invest 
in Nigeria’ or ‘Rebuild Nigeria’ or ‘Fix Ni-
geria’ as much more realistic slogans, given 
the circumstances that the previous regimes 
had left the economy.

(iii.) Engage the world about the future 
of the Nigerian economy

Nigeria needs to take immediate steps 
to open up to foreign investment. The 
first and perhaps most important step is 
to ensure the ease of entry of potential 
investors into infrastructure sectors that 
are currently under government monop-
oly. The second step is that Nigeria must 
engage the world about the future of her 
economy, like India and Saudi Arabia are 
currently doing.

India is fast becoming one of the 
world’s top investment destinations. India 
received an FDI inflow of US$44 billion 

in 2015. This is the result of a determined 
investment-friendly strategy that shows 
that countries that court investors in the 
face of the current easy global liquid-
ity conditions will receive investment. 
India also received the biggest inflow 
of remittances in the world, getting a 
record US$70 billion in 2015. India has 
learnt how to get the message across to 
both non-resident Indians (NRIs) and 
foreigners, and both groups respond very 
resoundingly! India’s current slogan is 
‘Make in India’, which attempts to attract 
more FDI into manufacturing in India, 
after more than a decade of attracting FDI 
to infrastructure that used to be under 
government monopoly.

Saudi Arabia is also currently trying 
to attract foreign investment to make up 
for export income lost to oil price fall. 
A planned 5 percent IPO in the state-
owned oil giant, ARAMCO, is expected to 
earn about US$120 billion, among other 
initiatives to attract FDI. Saudi Arabia is 
speaking loudly and clearly to the world 
about her non-oil investment prospects.

Nigeria has much bigger non-oil 
investment prospects than Saudi Arabia, 
but is quiet. Nigeria now has to put a sell-
able story together on the economy, and 
engage the world. In his first year in office, 
President Muhammadu Buhari openly 
engaged the world in his fight against 
corruption and insecurity in Nigeria, as 
these two have been the theme of the 
discussions with both foreigners and 
Nigerians in diaspora during his trips 
around the world. He has been extremely 
well received. He now needs to engage 
the world about the economy as well, 
about the huge opportunities for profit-
able investment in Nigeria, especially 
now that his regime is well known to have 
taken giant strides in making the country 
much more secure and much less corrupt. 
Nigerians in diaspora and foreigners alike 
are waiting to buy in. Nigeria needs to 
mobilize all the foreign direct investment, 
foreign portfolio investment and diaspora 
investment that it can, but needs to learn 
how to engage investors and gain their 
confidence as a country with clear enough 
vision and strong enough sense of purpose 
that others can make large-scale invest-
ment commitments in.

 
Being the text of a presentation made at 
the Lagos Members’ Forum of the Harvard 
Business School Association of Nigeria 
(HBSAN) on Friday, 28 June at the Radis-
son Blu Hotel, Victoria Island, Lagos. 
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A
t the commencement 
of every academic year 
parents and guardians 
are saddled with the 
enormous responsibil-

ity of deciding what kind of educa-
tion they want for their children or 
wards and where to obtain such 
education. The decision about what 
kind of education a child receives is 
worth giving some serious thought.

With this objective in mind most 
expatriates in Nigeria and a growing 
number of upward socially mobile 
Nigerians send their children to 
private international schools. State-
sponsored schools are a far cry from 
satisfying global best practices, and 
are plagued by staff shortages, lack 
of books and materials, and a defi-
ciency in learning tools and facili-
ties.

An international school is a 
school that promotes international 
education, in an international en-
vironment, either by adopting a 
curriculum such as that of the In-
ternational Baccalaureate, Edexcel 
or Cambridge International Exami-
nations, or by following a national 
curriculum different from that of the 
school’s country of residence.

“I cannot imagine sending my 
children to any local school. My 
children attend Loyola Jesuit Col-
lege and the difference it makes in 
their psycho-social development is 
enormous” contended Ebele Obi-
adazie, a building engineer.

One of the complaints about 
international schools such as: Le-
kki British School, British Interna-

and quantity of personnel needed to 
achieve this alongside the quality of 
facilities require substantial funds” 
he said.

Sotunde, graphically pointed 
out that at Chrisland for instance, 
every child gets attention tailored to 
meet their unique needs. There are 
laboratories for every subject that 
requires immediate practical appli-
cation. “We have a maths clinic to 
help children overcome their maths 
phobia and develop analytical rea-
soning skills. There are facilities we 
dispose of that you will never find 
in most local schools. International 
schools employ the best hands and 
assure international standard is es-
tablished and maintained” he com-
mented.

Recently the Lagos Preparatory 
School, Ikoyi has been inspected by 
the Independent School’s Inspec-
torate (ISI); the most prestigious, 
rigorous United Kingdom (UK) in-
spection team for inspecting British 
School’s overseas.

“The overall quality of the pu-
pils’ achievement is good, success-
fully meeting the school’s aims to 
achieve high academic standards 
and to prepare pupils for transfer to 
UK boarding schools” ISI 2016 re-
port wrote of the school.

Foreign nationals may initially 
be surprised at just how many in-
ternational school options there are 
in Nigeria’s major urban centres, 
namely the capital city of Abuja and 
the commercial capital of Lagos. As 
expected, rural areas are unable to 
support the same type of provision; 
expatriate parents living far from 
a large city will need to consider 
homeschooling, or sending their 
child to a boarding school.

International or local school: 

Parents’ choice has lasting 
impact on child development

tional School, American Interna-
tional School and the Netherlands 
International School (all in Lagos) 
among others is that they are out-
rageously expensive.  However, the 
best educational experiences are in-
valuable and fall outside the box of 
pecuniary calculus.

Parents should be fully aware 
that such a posh education amid a 
sea of sub-standard state options 
certainly comes at a price. On top 
of ‘high’ basic fees, other expenses 
could include school uniforms, text 
books, co-curricular activities and 
transport. It is vital that expatriates 
moving to Nigeria with children 
stipulate subsidies and allowances 
for education in addition to their 
contracted salary.

Compared to global school 
fees averages among international 
schools, those in Nigeria quote a 
fair premium price for what they 
offer. In Ghana, the national av-
erage per annum (2015/16) for 
private schools was N2.8 million 
($9, 582), N2.5 million ($8,522) for 
elementary schools and ($12,953) 
N3.8 million for high schools. In 
Nigeria the range is between N2 
million - N3.1 million for boarding 
students and N1.2 – N1.9million 
for day students.

Oludotun Sotunde, head qual-
ity assurance at Chrisland Schools 
Ltd., an international school in a 
passionate conversation with Busi-
nessDay said the difference it makes 
between attending an international 
school or a local one is similar to the 
difference between day and night. 
“International schools consciously 
facilitate the development of their 
pupils and students into confident 
outstanding individuals. The quality 

STEPHEN ONYEKWELU

Bolaji Olagunju is the Lead 
Consultant/CEO of Workforce 
Group; a Management Consulting 
Firm that offers diverse services in 
the areas of Learning, Development 
& Research, HR and Business Con-
sulting, People & Task Outsourcing 
and Recruitment Services.

What you are missing 
without outsourcing

Most entrepreneurs 
have great talent 
but many times 
they think they 

can do it all: That can really stall the 
growth of the business. By outsourc-
ing the day to day back office tasks, 
the business owner has more time 
to focus on generating income.”

Those are the words of Laura Lee 
Sparks, a young entrepreneur who 
specialises in legal marketing. Out-
sourcing is a management strategy 
by which an organisation delegates 
major, non-core functions to spe-
cialised and efficient service provid-
ers. It’s true that outsourcing saves 
money but that is not the only or 
most important reason you should 
outsource. As many businesses have 
discovered, strategic outsourcing of-
fers multiple benefits to organisa-
tions and individuals who are out-
sourcing. These benefits include:

Access to Swift and Skilled Ex-
pertise: Most of the time, tasks are 
outsourced to vendors who special-
ise in their field. The required skill 
set may not be a core competency of 
your business. To allow you to focus 
on your core mission in providing 
a high quality product and service 
to your customer, it makes sense to 
outsource the task to people who 
can do it better. In effect, tasks can 
be completed faster and with bet-
ter quality output. Also, a good out-
sourcing firm has the resources to 
start a project right away. Handling 
the same project in-house might 
involve taking weeks or months to 
hire the right people, train them, 
and provide the support they need. 
And if a project requires major capi-
tal investments, the start-up process 
can be even more difficult.

Focus on core activities: Work-
load increases with additional non-
core functions and the quality of 
your core activities suffers as your 
business grows. Outsourcing to a 
third party plays an important role 
by allowing your key resources to fo-
cus on primary business tasks. This 
way, the organisation is allowed to 
concentrate on and strengthen their 
core business process. Moreover, ev-
ery business has limited resources, 
and every manager has limited time 
and attention. Outsourcing can help 
your business to shift its focus from 
minor activities towards work that 
serves the customer, and it can help 
managers set their priorities more 
clearly. Outsourcing your business 
processes would free your energies 
and enable you to focus on building 
your brand, invest in research and 
development and move on to pro-
viding higher value added services.

Reduce/ Manage Risk: Every 
business investment carries a cer-
tain amount of risks; markets, com-
petition, government regulations, 
financial conditions, and technolo-
gies all change very quickly. Out-
sourcing helps the organisation to 
shift certain responsibilities to the 

outsourced vendor. Since the out-
sourced vendor is a specialist, they 
plan your risk-mitigating factors 
better. Outsourcing will allow you to 
share any associated risks with your 
outsourcing partners thereby reduc-
ing your burden. Outsourcing pro-
viders assume and manage this risk 
for you, and they generally are much 
better at deciding how to avoid risk 
in their areas of expertise.

Reduce Operational and Re-
cruitment costs: Cost-cutting 
may not be the only reason to out-
source, but it’s certainly a major fac-
tor. Companies that do everything 
themselves have much higher re-
search, development, marketing, 
and distribution expenses, all of 
which must be passed on to cus-
tomers. Outsourcing converts fixed 
costs into variable costs, releases 
capital for investment elsewhere 
in your business, and allows you to 
avoid large expenditures. When you 
outsource services like customer 
service, bank tellers, call centre, 
etc., you are getting access to quality 
services that are offered at a much 
lower cost. Outsourcing also elimi-
nates the need to hire individuals 
in-house; hence recruitment costs 
can be minimised to a great extent. 
Hiring and training staff for short-
term or peripheral projects can be 
very expensive and temporary em-
ployees don’t always live up to your 
expectations. Outsourcing lets you 
focus your human resources where 
you need them most. This is one of 
the prime advantages of outsourc-
ing.

Increase In-house Efficiency: 
After you allocate tasks to your out-
sourcing partner, they share the 
workload of your employees. This 
allows you to develop your internal 
task force and use them more ef-
ficiently. When you outsource your 
business needs to an outsourcing 
partner, they bring years of experi-
ence in business practices and ex-
pertise in delivering complex out-
sourcing projects. Thus, they can do 
the job better with their knowledge 
and understanding of the domain. 
This leads to an increase in produc-
tivity and efficiency in the process 
thereby contributing to the bottom-
line of your company.

Now you know why you should 
outsource!
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Hiscox profits bolstered 
by sterling’s fall in 
wake of Brexit vote
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T
he post-Brexit collapse in 
the value of sterling has 
boosted Hiscox as the im-
pact of foreign currency 
translation sent the in-

surer’s first-half profits soaring.
Hiscox generates three-quarters 

of its premiums in currencies other 
than the pound - mostly euros and 
US dollars. Sterling depreciated 10 per 
cent against the US dollar between the 
day of Britian’s vote to leave the EU 
and Hiscox’s half-year end on June 30.

Reporting results yesterday, it 
said that pre-tax profits had risen by 
more than 50 per cent to £206m. Strip 
out the impact of foreign exchange, 
however, and the rise turns into a 21 
per cent fall in profits to £119m.

Bronek Masojada, Hiscox’s chief 
executive, said that the foreign ex-
change moves were a side issue.

“Rather than being distracted by 
the volatility and the front page noise, 
the focus is on winning customers,” 
he said.

“The benefits of diversifying from 
the London market, which we started 
decades ago, are showing through.”

Like other insurers, Hiscox has 
been finding life tough in the com-
mercial insurance market as an influx 
of capital to back new business has 
been pushing rates down over the 
past few years.

The company’s pre-FX profits in 
the London market - which covers 
areas such as marine, energy, avia-
tion and big-ticket property - slipped 
a fifth to £20m as soft rates in some 
areas combined with large claims for 
the Alberta wildfires, Houston floods 

Field likens retail tycoon’s con-
duct to that of former press 
baron Maxwell

Libel lawyers acting for Sir Philip 
Green have demanded an apology 
after MP Frank Field likened the retail 
tycoon’s conduct to that of Robert 
Maxwell, the former press baron who 
plundered the Mirror Group pension 
scheme.

In a letter seen by the Financial 
Times, Schillings said that the co-
author of a damning report into the 
collapse of BHS had wrongly alleged 
that Sir Philip had stolen money from 
the pension funds of companies he 
owned.

The comments were made on the 
BBC’s Today programme, which the 
law firm complained were highly 
defamatory, completely false, and 
likely to cause Sir Philip serious 
harm. The letter was sent hours after 
the MP used a radio interview to ac-
cuse Sir Philip of having “plundered” 
BHS, the high street retailer he once 
owned.

He had said that whereas Maxwell 
had run out of money by the time he 

Santander US division delays results

Lawyers demand apology 
from MP over Green claims

and a problem in the Jubilee oilfield 
off the coast of Ghana.

Instead, it has switched its focus 
to retail markets where it sells a range 
of policies to consumers and small 
businesses. Retail is the biggest con-
tributor to group profits, although 
earnings here also fell - by 7 per cent 
to £68m. The decline was largely due 
to weakness in Europe, where Hiscox 
faced €5m of flood losses in France 
and Germany.

However, Mr Masojada pointed 
out that the combined ratio (claims 
and costs as a proportion of premi-
ums) in the retail business of 85 per 
cent was better than the target range 
of 90 per cent to 95 per cent.

Hiscox announced a 6 per cent 
increase in the dividend, to 8.5p per 
share.

Eamonn Flanagan, an analyst at 
Shore Capital, said that the company 
had delivered “a robust underlying 
performance”. Jonny Urwin, at UBS, 
agreed: “Hiscox is doing all the right 
things in a tough market.”

Hiscox said that the UK’s decision 
to leave the EU was “a structural rather 
than a strategic challenge”. The com-
pany generates £260m of premiums in 
Europe (outside the UK) and employs 
355 people there.

The insurer is planning to set up a 
new subsidiary somewhere in the EU 
to use as a base for its continental busi-
ness. Mr Masojada said a decision on 
the location would be made in the first 
quarter of next year, and the company 
would take another six to 12 months 
to set up the business.

He added that Brexit could be an 
opportunity to win new business in 
Europe. 

died, Sir Philip could afford to plug 
the pensions deficit left behind by the 
collapse of BHS. He said that the retail 
tycoon’s failure to do so was “much 
worse” than Maxwell’s behaviour.

But Schillings wrote: “Our client 
has never stolen any money from 
BHS, Arcadia or the pension funds 
and you know that.”

The law firm added that there was 
“nothing” in Mr Field’s parliamentary 
committee’s report to support his al-
legation. It gave Mr Field 24 hours to 
apologise, and said the “remedies” 
available to its client would depend 
on the “form and manner” of Mr 
Field’s response.

Sir Philip said in a statement that 
he was “trying to find a solution for 
the BHS pension and [was] continuing 
to work with the regulator to achieve 
an outcome”.

Meanwhile, BHS administrators 
have written to an official watchdog 
to spell out their initial findings on the 
conduct of the failed retailer’s former 
directors, some of whom were this 
week branded “negligent”, “incompe-
tent” and “self-serving” by MPs.

The Insolvency Service said it had 
received the confidential report from 
administrators Duff & Phelps.

Glencore’s stake in Russneft is 
set to be heavily diluted as the 
oligarch founder of the Russian 

oil producer moves to restructure its 
debt and reinforce his controlling posi-
tion ahead of a possible stock market 
flotation.

Mikhail Gutseriev is in the process of 
swapping $1bn of debt owed to another of 
his companies into new shares in Russneft.

Once the debt-for-equity swap 
is complete, Mr Gutseriev’s stake in 
the privately owned oil company he 
founded in 2002 will reach almost 75 
per cent, while Glencore’s will be cut 
to 25 per cent plus one share - down 
from 46 per cent at the start of the year.

The move is the latest twist in a 
long-running relationship between 
Glencore and one of Russia’s richest 
and most resilient businessmen.

Mr Gutseriev, who is Russia’s 16th-
richest man according to Forbes, 
turned to Glencore for financial back-
ing after he lost his job at state-backed 
Slavneft 14 years ago after a Kremlin 
dispute.

•  Subprime car loans unit Scusa ap-
peals for more time to file its accounts

Santander Consumer USA has 
appealed for more time to file 
its accounts, pushing back the 

release of its second-quarter numbers 
in another blow to shareholders in the 
subprime car loans company.

The unit of Spain’s largest bank 
said yesterday that it would not report 
figures tomorrow, as scheduled, as 
it was still talking to auditors about 
matters that could affect prior-period 
financial statements.

Discussions primarily related to 
the way Scusa accounted for the dis-
counts at which it bought loans from 
dealers, and its allowances for credit 
losses, the company said, adding that 
it would schedule a new earnings call 
as soon as practicable. Shares in Scusa, 

He quickly made Russneft into a 
top-10 producer of Russian crude. 
Loans from Glencore totalled more 
than $2bn over the next eight years, 
according to a prospectus for the Lon-
don- listed commodity house’s 2011 
initial public offering.

In return Glencore was given stakes 
in Russneft’s subsidiaries and the right 
to market the oil it produced - a boon for 
a commodity house that requires access 
to other companies’ barrels for trading.

This year Russneft will produce 
about 150,000 barrels a day.

Russneft and Glencore declined 
to comment on the debt-for-equity 
swap, which was first reported by 
analysts at rating agency Moody’s who 
have access to the Russian company’s 
management. But a person close to the 
company confirmed Glencore’s share-
holding would fall in August. Industry 
experts said that while the Glencore 
stake will shrink, the company will be 
less indebted.

At the end of last year, Russneft had 
total debt of about $2.4bn. After the 
debt-for-equity swap and deals struck 
by Mr Gutseriev it will fall to $1.3bn, 

the largest listed subprime lender in 
the US, dropped as much as 15 per 
cent in early trading before paring 
losses to about 10 per cent.

Chris Donat, an analyst at Sandler 
O’Neill in New York, said the delay came 
just a few months after Scusa failed to 
file its annual report for 2015 on time.

The company switched auditors 
from Deloitte to PwC in December, 
disclosing a deficiency in internal con-
trols connected to its statement of cash 
flows at the half-year. “It’s certainly a 
black eye for the company,” said Mr 
Donat. “When investors look at the 
world of stocks they can invest in, 
they’d generally prefer not to invest in 
a company this keeps happening to.”

Governance questions at the 
Dallas-based unit have long been 
a problem for Ana Botín, executive 
chairman of Santander, who vowed 
to get a better grip on the US business 
after taking over the top job of Spain’s 

Moody’s said, under improved terms.
Last month, Mr Gutseriev told 

RBC, a business daily, that he was 
considering floating up to 10 per cent 
of Russneft’s shares on the Moscow 
stock exchange, estimating a total 
value of $4bn-$5bn.

Glencore, however, placed a carry-
ing value of $685m on its 46 per cent 
stake, implying an equity valuation 
of $1.5bn.

Glencore’s offtake deal, which cov-
ers all of Russneft’s exports, will con-
tinue, although it was unclear whether 
the terms will stay the same. “There is 
a dialogue between the shareholders,” 
said one person familiar with the talks.

Glencore’s stakes in Russneft’s 
subsidiaries and almost $1bn of bor-
rowings were converted into the 46 
per cent stake in the parent company 
last year.

Glencore said in its 2015 annual 
report that while it held a significant 
stake in Russneft it could not exercise 
“significant influence over the finan-
cial and operating policy decisions” 
so carried it in its accounts as an 
investment.

biggest bank from her late father in 
September 2014.

Last month, Scusa’s parent com-
pany, Santander Holdings USA, set 
an unenviable record, becoming the 
first bank to fail the annual stress test 
carried out by the Federal Reserve for 
the third year in a row.

The Fed cited “broad and substan-
tial weaknesses across [the bank’s] 
capital planning processes, and insuf-
ficient progress . . . made toward cor-
recting those weaknesses and meeting 
supervisory expectations”.

The job of running Scusa’s board 
proved too much for Blythe Masters, 
the former chairwoman, who stood 
down this month saying she wanted 
to focus on her blockchain interests. 
Ms Masters, who had held the post 
for less than a year, was replaced by 
Bill Rainer, a non-executive director 
who had chaired Scusa’s regulatory 
and compliance committees.
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PART ONE - 

W
idely seen as the 
c o u n t r y ’s  m o s t 
powerful leader in 
40 years, the presi-
dent is wresting 

control of areas such as economic 
policy away from other parts of 
government. In the process, he has 
made the primacy of the Commu-
nist party more blatant than ever 
before.

A front-page article in the Peo-
ple’s Daily in May sent shockwaves 
through the Chinese bureaucracy. 
It quoted an unidentified “authori-
tative figure” warning readers of the 
ruling Communist party’s flagship 
newspaper about the country’s 
dangerous addiction to debt.

After a tumultuous start to the 
year, which began with a stock mar-
ket and currency crisis, the govern-
ment had needed strong first-quar-
ter growth to restore confidence in 
its ability to manage the world’s 
second-largest economy. So there 
was relief when it was announced, 
on April 15, that the economy had 
grown 6.7 per cent in that period. 
The feeling soon evaporated, how-
ever, over concerns that the growth 
had been “bought” at the expense 
of financial discipline. In January 
alone, banks had issued Rmb2.54tn 
($380bn) in new loans, expanding 
China’s property bubble and giving 
rise to a new one on its commodity 
exchanges.

According to party and govern-
ment insiders, the article - a blunt 
warning that things had to change 
- was written by one of President 
Xi Jinping’s key economic advis-
ers, Liu He, who runs a Communist 
party “leading group” on financial 
and economic affairs. Such groups 
have existed for decades but since 
Mr Xi took office in March 2013 they 
have achieved a new prominence as 
he employs them to drive home his 
status as the country’s most power-
ful leader since Deng Xiaoping.

The front-page story was inter-
preted by party officials as a shot 
across the bow of the government’s 
top body, the State Council, tradi-
tionally responsible for the day-to-
day management of the economy, 
and headed by Premier Li Keqiang. 
That the criticism can be traced 
back to a group headed by Mr Xi 
and one of his key advisers hints 
at their frustration with the State 
Council’s handling of the economy.

“The leading group was an-
noyed by the first-quarter growth 
statistics because it felt that using 
the property sector and govern-
ment-directed leverage to boost 
growth was irresponsible,” says one 
person familiar with the group’s de-
liberations. “Its argument was that 
Xi was going to have to get more 
involved [in economic policy]. Li 
hadn’t used the space effectively.”

The State Council information 
office says suggestions of discord 
between Mr Xi and Mr Li are “with-
out foundation”. According to Li’s 
defenders, such debates are not 
suggestive of a broader factional 
rift between the president and pre-
mier. There is, however, increasing 

disagreement over how fast and 
effectively agreed polices are being 
implemented.

Presidential consolidation
China’s party-state has always 

been just that - a party-led entity. 
Mr Xi’s real power flows from his 
positions as party general secretary 
and head of its military commis-
sion, which controls the People’s 
Liberation Army. He assumed 
both posts in November 2012, four 
months before becoming president.

The party’s primacy, however, 
has never been more blatant than 
it is today. In less than four years 
Mr Xi, the son of one of China’s 
founding revolutionary heroes, 
has placed it front- and-centre in 
spheres, such as economic policy, 
that were previously delegated to 
the State Council and its ministries. 
In doing so, he has transformed 
the nature of power in China and 
changed the way foreign govern-
ments, multinational corporations 
and international financial inves-
tors interact with the world’s most 
populous country.

“It [the article] was as if the 
chairman of a large state-owned 
enterprise had sent a critical email 
to the chief executive, cc’d to every-
one in the company,” says one Asian 
diplomat. “After that, nobody was 
sure what to do.”

By telegraphing his intentions 
so explicitly on the front page of 
the party’s flagship newspaper, 
the president was further raising 
the stakes in what is already a bold 
gamble. Mr Xi had already shocked 
the establishment by unleashing the 
party’s anti-corruption watchdog to 
target not just the senior echelons of 
the party and government, but also 
the military. Now he is using an-
other party entity to deliver a similar 
jolt to those running the economy.

His boldness appears motivated 
by two convictions: that China’s 
economy is poised at a “make-or-
break” moment, and that only a 
reformed party can steer the coun-
try through the treacherous rapids 
ahead.

Mr Xi has built his formidable 
reputation on the strength of his 
domestic anti-graft drive and a will-
ingness to project power abroad, as 
Beijing asserts its territorial claims in 
the South and East China seas. But 
he will have to tackle deep-rooted 
economic problems in order to be 
recognised as a “transformative” 
leader in the mould of Deng, the 
architect of the country’s economic 
reforms, and its revolutionary found-
er, Mao Zedong. This partly explains 
the urgent tone of the People’s 
Daily broadside in May, especially as 
growth is slowing to rates not seen in 
a quarter of a century.

He has a commanding presence 
and rhetorical eloquence but also a 
ruthlessness that his two immediate 
predecessors, Hu Jintao and Jiang 
Zemin, lacked. “Xi’s rivals were 
shocked at how quickly he con-
solidated power,” says one senior 
Chinese government official.

By dint of his family’s revolution-
ary heritage and a career that has 
taken him through every level of 
government - from an impoverished 
village in the country’s north-west 
to head of one of its most economi-

cally advanced provinces - China’s 
president has demonstrated a fear-
some understanding of the internal 
power dynamics of the Chinese 
Communist party.

Unlike his two predecessors, 
Mr Xi assumed control of the party 
military commission at the outset 
of his term and heads a streamlined 
Politburo Standing Committee, the 
party’s top decision-making body, 
which has been reduced in number 
from nine members to seven. Add-
ing to the sense that China’s presi-
dent had an ambitious blueprint, 
two of his erstwhile rivals - Bo Xilai 
and Zhou Yongkang - were jailed for 
life in 2013 and 2015 respectively for 
corruption.

“Jiang Zemin and Hu Jintao 
both began their terms in office 
with anti-corruption campaigns,” 
David Shambaugh, a Sinologist at 
George Washington University, said 
at a recent lecture in Beijing. “[The 
campaigns] both lasted about six 
months. They fizzled out and cor-
ruption continued to grow. This one 
has not fizzled out.”

Mr Xi’s anti-graft effort, which 
has felled more than 150 senior 
officials with vice-ministerial rank 
or higher plus thousands of other 
low-ranking figures, and the more 
muscular foreign policy are closely 
interlinked. One of the core aims 
of the crackdown has been to clear 
out the rot in the People’s Liberation 
Army, transforming it into a lean 
military capable of enforcing the 
country’s territorial claims.

Both initiatives are popular with 
the Chinese public. Ask any man or 
woman on the street what they think 
of their president, and the most 
common reply is that he is a strong 
leader who is fan fubai - “opposed 
to corruption”. His willingness to 
project power across the South 
and East China Seas also touches 
a chord with a populace steeped in 
nationalist propaganda - so much 
so that the party risks a political 
backlash if it is ever perceived to be 
weak in asserting territorial claims.

That popularity has in turn given 
Mr Xi the political capital he needs 
to tackle his third and arguably most 
difficult policy objective - the most 
ambitious set of economic reforms 
since those launched by Deng al-
most 40 years ago. These include 
some 340 policy initiatives, ranging 

from the relaxation of the “one-child 
policy” to land reform, unveiled at 
the third plenary of the 18th Com-
munist party congress in 2013.

Many of Mr Xi’s core reforms are 
politically risky, especially a “supply 
side” restructuring of the economy 
away from investment and heavy 
industry to consumption and ser-
vices. They entail plant closures and 
job losses and must be enforced by 
central government ministries and 
local officials who fear the instabil-
ity they could create. So far, China’s 
president has little to show for his 
bold economic vision.

“Almost three years later we see 
minimal implementation,” said Mr 
Shambaugh. “The [reform] package 
was more of a blueprint than a road 
map . . . There was no sense of pri-
oritisation or sequencing in it. They 
sort of threw it all out there and said 
here are 340 things you [party and 
government officials] have to do.”

Party control
In frustration, Mr Xi is using the 

party to assert authority in areas 
traditionally devolved to central or 
local governments. The change has 
been so dramatic, especially over the 
past year, that party and government 
officials talk about Mr Xi’s consolida-
tion of power in martial terms. “The 
south,” they say, “has taken over the 
north.” The reference is to the 1.2 sq 
km compound at the heart of the 
party state, Zhongnanhai, where 
government offices are situated near 
the north gate while party offices are 
clustered further to the south.

A central element of Mr Xi’s pow-
er grab has been his use of the party 
“leading groups” - whose existence 
was in some cases treated as a state 
secret for many years - to co-ordinate 
policymaking and implementation 
across government agencies.

The leading group for financial 
and economic affairs run by Mr Liu, 
the president’s adviser and author 
of the People’s Daily article, is the 
most prominent. It first began to 
garner attention in the wake of 
the State Council’s botched effort 
last summer to rescue the stock 
markets. “[Its] influence really 
increased in July [2015] after the 
stock market crisis,” says one Asian 
investment strategist who now 
receives news alerts every time Mr 
Liu or any of his party colleagues 
are quoted in the Chinese media. 

“What the leading group says seems 
to have more influence. Its voice is 
clearly becoming louder.”

Under Mr Xi they are increasing-
ly recognised as important power 
centres. The president is director of 
at least six of the leading groups, in-
cluding newly created ones focused 
on cyber space, economic reform 
and national security.

Evan Medeiros, a former Asia 
adviser to President Barack Obama 
now with the Eurasia Group, the 
political risk consultancy, says the 
function of the leading groups is 
“similar but not identical to” the 
National Security Council or Na-
tional Economic Council in the US. 
“They can call together most other 
organisations and try to drive every-
body to answers on difficult policy 
questions,” he says.

Foreign governments,  com-
panies and investors have taken 
notice. US and EU negotiators, for 
example, have been surprised to 
see representatives of the party 
in attendance at bilateral trade 
negotiations, in addition to usual 
suspects such as officials from the 
National Development and Reform 
Commission and banking regulator. 
“We always knew the party kept a 
close eye on things,” says a Euro-
pean diplomat. “But it never had a 
seat at the table before.”
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Kogi Poly reiterates commitment 
to raising excellent students

I
sah Mohammed, the 
Rector of Kogi state 
Polytechnic, Lokoja, 
has reassured the 
public that the institu-

tion is committed to raising 
morally and academically 
sound students.

Mohammed stated this 
recently in his welcome 
address, during this year’s 
annual national confer-
ence organised by the Poly-

technic’s school of general 
studies with the theme: “Re-
kindling National Values 
and Ethics for Sustainable 
Development.” He said that 
the institution would not 
relent in ensuring that the 
institution remains a citadel 
of learning to be reckoned 
with as regards the moral 
and academic formation of 
its students.  

There are growing con-
cerns about the erosion of 
ethics and morals among 

youth in the society as some 
young people prefer a lais-
sez-faire lifestyle to hard 
work. He commended the 
organisers of the confer-
ence for heightening public 
consciousness and striving 
to sustain  the nation’s tra-
ditional values emphasising 
that the theme of the confer-
ence was not only timely but 
would go a long way in re-
storing the nation’s lost glory.

Presenting the lead pa-
per, Steve Metiboba, pro-

VICTORIA NNAKIAIKE, Kogi fessor of Medical Sociol-
ogy advocated the need to 
strengthen extended fam-
ily values, affirming that it 
would encourage commu-
nal living and mutual un-
derstanding. He bemoaned 
the collapse of core societal 
values such as honesty, de-
cency and patriotism saying 
‘If our value system must be 
relevant, they must be able 
to support and sustain the 
developmental needs of the 
society’ he said.

Education News

Ikuomola Olalekan (Third right), Peak Milk, Representative presenting a Cheque to the Principal, Ijeoma P. Ugorji  of Yaba College Of Technology 
Secondary School; Yaba, assisted by Home Economics Teacher Ozuruonye Ngozika (Second Right), Competition Participants, Ebhounu (left) 
SSS 2 student of Yaba College Of Technology Secondary School, Yaba and Auwal Aisha  (Right) SSS 2 for the First position of Peak Milk cooking 
competition, tagged The Art of Milk Initiative in Lagos recently

Varsity don lauds youth focused 
initiative of Etisalat to boost productivity

A university don 
at Ahmadu Bello 
University (ABU) 
has commended 

Etisalat Nigeria over its 
youth centric initiative, 
Cliqfest which is designed 
to encourage young Ni-
gerians to pursue their 
dreams by helping them 
identify their passions 
and also provide them an 
opportunity to prepare for 
life outside school.

M . S  Sh ehu ,  D ea n , 
Student Affairs, Ahmadu 
Bello University;  who re-
ceived the Etisalat del-
egation on behalf of the 
Vice Chancellor,  Ibrahim 

Garba said that ABU was 
playing host to Cliqfest for 
the second time having vis-
ited in 2014. He explained 
that the school authorities 
are particularly pleased 
with the format of Cliqfest 
as it goes beyond the usual 
campus excitement which 
everybody tries to do. “The 
fact that it mixes education, 
sports and entertainment 
makes your programme 
very unique and you can 
see that the students truly 
enjoyed this programme 
for the two days that you 
were around”.  

While thanking the 
school authorities for the 

Principals, students 
commend Peak Milk 
credibility, support for 
education    

Principals and stu-
dents from Yaba 
College of Tech-
nology Second-

ary School, Yaba Lagos; 
Ojota Senior Secondary 
School and WellSpring 
College Omole have com-
mended Peak Milk, Nige-
ria’s leading milk brand 
for demonstrating integ-
rity and credibility after it 
presented cheques to the 
top three winners of the 
recently concluded Peak 
Milk cooking competition 
in Lagos.  

They observed that the 
brand has shown great 
credibility and integrity for 
fulfilling the promise made 
on June 1, 2016 when they 
emerged winners of the 
cooking competition. The 
event was also in com-
memoration of the World 
Milk Day.

The winners stated this 
during the presentation of 
cheques to them in their 
respective schools. The 
Principal of the Yaba Col-
lege of Technology Sec-
ondary School, Yaba La-
gos, Ijeoma Ugorji was 
presented with a cheque 
of N500, 000 for, which 
was the Star Prize while 
the Vice Principal  of 
Ojota Senior Secondary 
School, Oguntoye Ayo-
dele was presented with 
a cheque of N250, 000 
for his school emerging 
second. The third posi-
tion prize of N100 000 was 
given to Well Spring Col-
lege Omole, represented 
by its Principal, Oloriade 
Oluwayemisi.

It will be recalled that 
Peak Milk embarked on 
the Peak Milk cooking 
completion on June 1 
which was the World Milk 
Day.

The campaign which 
was titled World Milk 
Day: “The Art of Milk 
C o n t e s t ”  p i t c h e d  1 0 
schools in Lagos State 
against each other in a 
cooking contest.

Speaking to newsmen, 
IjeomaUgorji stressed that 
she was impressed by the 
level of integrity displaced 
by Peak Milk for keeping to 
its promise.

Ugorji added that not 

many organizations would 
conduct a competition 
and present the various 
award prizes to their win-
ners stressing “We are sur-
prised that they are kept to 
their promises. There are 
many organisations who 
made similar promises in 
the past but never kept 
them. So, we are glad that 
they kept their promise. 
We won the Star Prize with 
a cheque of N500, 000 for 
coming first in the com-
petition.

“What can I say except 
to say that we are happy, 
we are pleased,  what 
started out like a joke 
ended this way. We are 
grateful to Peak Milk. It 
is a household brand, 
everybody knows about 
Peak Milk and we are 
glad that they are touch-
ing young lives in this 
way. We hope that it will 
continue, it will not just 
be a one-off thing, they 
should keep on the good 
work that they have been 
doing” she said.

Also speaking after the 
presentation of the cheque 
of N250, 000, Vice Princi-
pal of Ojota Senior Sec-
ondary School, Oguntoye 
Ayodele, expressed delight 
for the opportunity given 
to his school to participate 
in the competition.

Ayodele congratulated 
Peak Milk for keeping its 
promise affirming that 
the presentation was an 
avenue for them to protect 
their long standing integ-
rity in the country.

“Peak Milk is a brand 
name; it means that they 
have integrity because 
they have been around 
for a very long time and 
they will not do anything 
that will tarnish that integ-
rity and trust that people 
have reposed in them and 
I want them to keep on 
keeping their promise,” 
Ayodele noted.

In the same vein, the 
Principal of Well Spring 
College Omole, Oloriade 
Oluwayemisi said that the 
competition afforded her 
and her students the op-
portunity to research into 
the various advantages 
of milk, just as the com-
petition also provided an 
avenue for them to gain 
knowledge.

KELECHI EWUZIE

opportunity to come again, 
Manager, Consumer Seg-
ment, Etisalat Nigeria, 
Debo Agun, expressed joy 
at the warm reception ac-
corded the Cliqfest team 
by the school management 
and students. “We consider 
ABU home. Beyond bring-
ing Cliqfest here, the Eti-
salat Telecommunications 
Engineering Postgraduate 
Programme (ETEPP), the 
first-of-kind telecommuni-
cations engineering course 
in the country, is located in 
ABU as part of our Corpo-
rate Social Responsibility 
initiatives which are built 
on three pillars: Education, 

Health and Environment” 
he said.

Cliqfest which is pow-
ered by EasyCliq by Etisalat 
has as its theme for 2016, 
“Activate your Dreams”. On 
the first day of the two-part 
programme, motivational 
speaker and life coach, 
Niyi Adesanya, anchors a 
seminar where ABU stu-
dents were charged to be 
positive about life and to go 
on to fulfil their potentials, 
while the second day saw 
them participate in five 
a side football tourney, 
music performance, raffle 
draws where lots of gifts are 
presented.
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Interview

‘A literate child will be an 
improved adult, a future asset’

What is publishing about?       

A 
publisher guides you 
from when you have 
a concept, to con-
tent development 
through editing to 

the market. Editing, which is a 
vital part of publishing helps 
bring structure to an author’s 
concept. Publishers guide you 
through conceptualisation to 
commercialisation, depending 
on who the author’s target audi-
ence is. Your publisher seasons 
the content, fries and presents it 
to the public. Some people have 
stories to tell they don’t even 
know about, we help them dis-
cover this.  Printing is the final 
stage and you could be a pub-
lisher without owning a printing 
press.

How would you describe 
book publishing in Nigeria?

In my view the publishing 
industry in Nigeria is under op-
timised and underappreciated. 
First of all the number of locally 
published books in circulation is 
abysmally small. Secondly, when 
the average author or content 
owner decides to publish he or 
she feels that a good computer 
or Information Technology (IT) 
manager and a printer is all they 
need.

Nigerians still under appreci-
ate the real worth of content, data, 
information and the art of pub-
lishing, which adds value and en-
sures a richer and more rewarding 

Innovative educational programmes for girls would 
boost national development - Group G, LEAD Camp

Innovative educational pro-
grammes such as the Junior 
Achievement (JA) Nigeria’s 
LEAD Camp empower girls 

to enhance rapid national de-
velopment. Women have great 
capabilities; they are innovative 
and possess good leadership skills 
which deserve to be nurtured in the 
early years.

The girl child faces many chal-
lenges and a strong sense of self is 
crucial to our success. We have to say 

experience.
Who is Quramo Publishing 

Limited (QPL)?

Quramo publishing is an in-
dependent publishing company 
committed to producing the high-

NO to many forms of discrimination, 
so, critical thinking skills must be 
a part of us. We have to let society 
understand the long-term impact of 
human trafficking, child marriage, 
inadequate access to sexual health 
education and career development. 
These are just a few challenges facing 
the female African child hindering 
our ability to build quality women 
leaders with strong leadership skills.

During the last 2015 elections, 
Comfort Oluremi Sonaiya con-

est quality content for our various 
audiences. Our goal is to publish 
a range of titles from cultural his-
tory to contemporary fiction and 
nonfiction as well as academic 
and specialised work; works that 
preserve the stories of significant 
events and instill the spirit of their 
time.

How have the recent FX poli-
cies impacted your business?

With regards to the foreign 
exchange (FX) policies many of 
our books are printed in Nigeria 
and some are printed overseas. 
It depends on what the client 
wants. Ours is to guide them. If 
a potential author came with a 
book idea, there are two options: 
the author either sources funds 
themselves or we could part-
ner with them in order to bring 
about the best possible product. 
This could be in the form of an 
e-book or print, the print ver-
sion could be either hard cover 
or paper back.

Given the current digital rev-
olution how is it changing the 
face of publishing?

The digital revolution is a mov-
ing train that cannot be stopped. 
If you can’t beat them, join them. 
We take e-publishing seriously 
but we also believe an eventual re-
turn to printed books is possible.  

How are you promoting read-
ing culture among Nigerians?

Our overriding ambition at 
QPL is to bring books to both 
public and private schools, since 

only children in private schools 
get to have access to quality 
story books. Children in public 
schools by this initiative would 
have access to a semblance of 
quality education. Reading ex-
pands your horizon and it is sad 
that pupils in public schools are 
short changed in this regard. Ac-
cess to quality books improves 
communication skills. You can 
travel the world through books, 
you will learn about Togo, Gha-
na, South-Africa, Zimbabwe and 
lots more through books.

We launched QPL’s The 
Young Reader’s Literary Morning 
(YRLM), as part of a broader ini-
tiative called Read More, to foster 
reading and the extended benefits 
of improved literacy among chil-
dren. This effort has the long term 
objective of being part of the push 
to raise 61 percent literacy level of 
Nigerian adults by targeting chil-
dren in primary and secondary 
schools.

QPL believes that a literate 
child will be an improved adult; 
a future asset to a nation and its 
development agenda. This noble 
ideal begins from the seemingly 
simple task of fostering a love of 
books and reading in our children.

The YRLM hosts ‘edutainment’ 
for children in the form of debates, 
book readings and scene enact-
ments from our Mango Books at 
host schools and will culminate 
in essay competitions among par-
ticipating schools.

tested for the presidency and didn’t 
have any support; not even from 
her fellow women. Societal norms 
dictate men can do better, but we 
(the Class of LEAD Camp 2016, 
Group G) believe that women, 
given the chance can and will 
transform Nigeria as we are sorely 
under-developed due to decades 
of neglect. However, we believe if 
more women were involved in key 
decision making, society would see 
solutions to some of our long-term 

Access to culture and cultural heritage empowers and emancipates citizens, publishing 
conserves cultural heritage across time and space. GBEMI SHASORE, MD/CEO, Main events 
& director of Quramo Publishing Limited (QPL) in this interview with STEPHEN ONYEKWELU 
highlights how to make quality books accessible to both children and adults. Excerpts:

socio-economic challenges.
Esther Asher in support of LEAD 

Camp 2016 added ‘I’m inspired to 
do so well that it will be an injustice 
not to acknowledge my brilliance.’ 
Rashidat Shehu also added, ‘I am 
driven to be more self-motivated 
than ever in all my endeavours.’

Lead Camp 2016 addressed a 
lot of stereotypes about the capa-
bilities of women and inspired us 
to think outside of the box and be 
fearless about our abilities. We can 

do it! Each and every girl has the 
potential to be an agent of change 
in their own unique way. We thank 
Union Bank, Junior Achievement 
Nigeria (JAN) and the panelists 
for motivating all fifty of us to see 
beyond barriers.

This is a  group work from Rashi-
da Shehu, Asher Esther, Happiness 
Tella, Shallom Egwuatu, Peret Mut-
man & Grace Samuel at the Junior 
Achievement (JA) Nigeria’s LEAD 
Camp recently
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and shouted at him. He later 
met me at the venue of the 
meeting. I then called my 
PA in the office to provide 
the tax clearance certificate 
to the driver to send to the 
tax people. My driver rushed 
there and presented the 
company tax clearance and 
they told him, what they 
needed was my personal tax 
clearance not the company’s, 
as the van was registered 
in my name. By the time 
my driver could get back to 
me, day four was over. Can 
anybody imagine how angry 
and frustrated I had become 
at this time?

  On day five, I left my 
meeting venue and came 
back to my office, first to 
quarrel with my PA for giving 
the wrong tax document to 
the driver. Then, we began 
to search for my own tax 
clearance. We picked the 
tax clearance card and the 
receipt for the 2015 tax. We 
got back to the yard and first 
I was shocked when I was 
told that I only had the of-
ficial revenue receipt of the 
annual one hundred Naira 
levy which I do not quite 
remember again what it is for. 
I protested that the receipt for 
my income tax paid for last 
year was attached. They even-
tually pointed to me that what 
I had was only a bank teller’s 
receipt to show that I paid 
some money into the govern-
ment account but that was 
not the revenue receipt, that 
I should go the bank where I 
paid the money last year and 
collect the revenue receipt.

 I lost my cool, and began 
an agitated introduction of 
myself, Past CEO, past Chair-
man, ex this and ex that. I 
brought out evidence to show 
that I had retired after 33years 
of meritorious service during 
which I diligently paid my 
tax (even if I did not have a 
choice as my tax was deduct-
ed at source) and that really I 
should not be paying income 
tax as a retiree. But because I 
am a God-fearing, law abid-
ing citizen, I have continued 

to pay tax on my pension sti-
pend and little other income 
from sundry sources. This 
bold effort at self promotion 
got the attention of one of the 
tax officers who then went 
online to view my tax his-
tory. He was impressed and 
showed me my tax history on 
their website. I was amazed. 
This Lagos people, they have 
gone beyond EKO for show 
to EKO for real! He confirmed 
to his colleagues that I had 
paid my taxes regularly up 
till 2015.  I was relieved and 
expected to be released to 
go do something useful for 
myself as that was the last 
working day of the week. Alas 
a new chapter was opened!

   “Oga, what of your 2016 
tax?” I was stunned. “But 
2016 has not yet ended, why 
is that an issue” I retorted, 
wandering how wicked these 
guys wanted to be. After just 
acknowledging that I have 
been faithful in paying my 
taxes, in or out of employ-
ment, why would they be 
asking for 2016 tax receipt. 
The guy who just checked 
my tax records on line calmly 
told me that 2016 tax was due 
on the 31st March and that if I 
had not paid up till then, then 
I would pay a fine in addition. 
I began to pray in tongues. I 
was asking God to calm me. 
What kind of ambush did I 
walk into? I then informed 
them that I had actually paid 
my 2016 tax. They said there 
was no evidence. Angrily I 
called my tax consultant, Ken 
to enquire what happened. 
Ken was angry and shout-
ing on the phone that they 
had no justification to keep 
me waiting, that he was still 
processing my payment. I 
asked Ken to speak to them 
and after a 10-minute hot 
exchange, ken calmed down 
and began to plead with 
them as he could not win 
the argument and was em-
barrassed that I was in that 
uncomfortable situation. He 
struggled to send evidence 
to them that I had actually 
issued him a cheque in May 
and that he was processing it 
along with other jobs he was 

Desperation for internally...
Continued from back page

CBN should focus on its primary... 

flexible FX regime and then 
continue to haemorrhage 
scarce hard currency, aiding 
speculators. Best to simply let 
the naira be. If the exchange 
rate is determined by market 
forces, demand would slow. 
But when the CBN interferes 
intermittently, the policy 
becomes even more wasteful 
than the previous one. 

Be decisive with the banks
It is very unhelpful if the 

CBN has to continually make 
statements that banks are 
healthy. It says so and then 
the deposit insurer, a typically 
conservative and taciturn 
institution, comes out to 

warn about non-performing 
insider loans. It is well known 
that problematic loans in 
Nigeria tend to be insider-
related. And such is the in-
fluence of these insiders that 
they rarely get hounded by 
bankers. When not insiders, 
bad borrowers tend to be 
politically connected or ac-
tive politicians themselves: 
you only hear about the er-
rant ones in the news when 
they are either unrepentant 
critics of the government of 
the day or have run out of 
favour with the powers that 
be. The CBN needs to talk 
less and act more. Identify the 
toxic assets on banks’ books, 
sterilize and park them with 
the government’s bad bank, 

Continued from back page

ecosystems including the 
oceans.” 

Currently, oceanogra-
phers say that 8 million tons 
of plastics are likely to end 
up in the oceans each year. 
This, according to statistics, 
is equal to a dump truck in 
plastic rubbish every minute 
of the year. Thus, for coun-
tries whose citizens get their 
primary livelihood or pro-
tein from the oceans, the 
fish that may be available for 
eating has ingested plastics. 
These fish get entangled in it, 
and may die of stomach full 
of plastics.

Recently, plastic debris 
was found in the stomach 
of the fish I picked for pep-
per soup at a “point and 
kill” joint in Lagos. It was 
the same experience when 
I worked in Calabar as we 
found plastic and textile 
fibres in a few of the tilapia 
to be cooked. Researchers 
have found plastics in the 
stomachs of whales, fish 
and other marine animals. 
Some artisanal fishermen in 
Lagos who I discussed with 
have complained of catch-
ing fish with plastics in their 
stomachs. There are several 

Plastics at sea on the...
Continued from back page factors that impose limita-

tions on the nation’s drive to 
guard its coastal waters and 
the ports against pollution. 

Let us start with culture. It 
has been observed that most 
Nigerians have now devel-
oped apathy and disregard 
for a healthy environment 
and indeed the nation’s 
coastal water by dumping of 
refuse and other hazardous 
wastes into the waters. Since 
culture is an integral part of 
the society, we must imbibe 
a culture that is focused 
towards ensuring a healthy 
and clean coastal waters 
and ports in various parts 
of the country. The neglect 
of the cultural dimension 
to a healthy environment 
will impair the nation’s eco-
nomic development.  

Another limitation is that 
the nation is not technologi-
cally advanced. The technol-
ogy referred to here is not 
that which is a factor of pro-
duction. Rather, Technology 
is to be seen as the nation’s 
organized capacity for ac-
tively controlling and alter-
ing pollution of our coastal 
waters and its devastating 
effects within the maritime 
environment in the interest 
of mankind. It is estimated 
that to clean one percent of 

the North Pacific will require 
68 ships an entire year. Most 
developed and developing 
nations cannot afford these 
resources considering the 
numerous maritime secu-
rity challenges at sea.

What can the nation 
do? The only cheaper and 
cost-effective option is to 
prevent the plastics and 
other debris from pollut-
ing our streets and coastal 
waters. Information sharing 
among Nigerian Maritime 
Administration and Safety 
Agency (NIMASA), state 
and federal environmental 
agencies, including Nige-
rian Ports Authority (NPA), 
is very key. This may be an 
opportunity to maintain ma-
rine environmental watch 
by: preventing the discharge 
of oil and other chemicals, 
ensuring quick and effec-
tive detection of discharges, 
coordinating spill response, 
and instilling a maritime 
environmental discipline 
in all users of our coastal 
waters. Non-Governmental 
Organizations and private 
organizations should also 
participate in restoring the 
environment. As Nigerians, 
we must endeavour to keep 
our environment clean and 
free of pollution.

handling. It was only when 
they saw this evidence that 
they reluctantly allowed us 
to go, insisting that I must get 
my consultant to go and get 
the tax receipt on Monday 
and to call them to confirm. 
But did we go?

  They issued us with a 
clearance and asked us to 
go back to the VIO people 
to collect a gate pass to al-
low us take the Van out. 
After waiting for about 10 
minutes, the VIO gave us 
another bill requiring us to 
pay “demurrage” for 5-days 
parking! I almost burst my 
artery. You kept our van for 
5days, fined us for not having 
Lagos state driver’s licence, 
got my driver to obtain the 
license and paid tax and got 
me to go through almost a 
whole day of mental torture 
in order to prove that I had 
paid my tax up to date, lost 
all the business opportuni-
ties the van and the two 
drivers would have done in 
5 days and then be asked to 
pay for parking a van which 
was actually seized. At that 
point I considered calling 
my attorney, but a still small 
voice asked me to pay and 
go that any such move could 
complicate matters. If the 
lawyer arrived the yard, he 
might not be allowed to 
leave without showing his 
2016 tax receipt! We paid and 
collected the gate pass.

  Now where is the key of 
the van? We were referred 
from one officer to another. 
Then the guy who had the 
key at the gate gave a funny 
salute and reminded us that it 
was Friday and that the boys 
needed something for the 
weekend. I snapped at him. 
Weekend ko, weekend ni!

He handed us the key and 
I went home to put my expe-
rience in print so that others 
can read and go and do all 
that they must do to avoid 
getting into this Lagos inter-
nal revenue generation net. 

What a week! What a 
desperation for internally 
generated revenue! What 
an ambush and abuse? This 
Lagos, na wao! 

sanction and fire irrespon-
sible management teams, 
and provide liquidity and 
capital where necessary. But 
when the problem is not 
tackled head on and rumours 
abound, it persists. And by 
the way, these rumours are 
not entirely just gossip. Bank 
treasurers know which banks 
are in trouble. Because banks 
lend to (and borrow from) 
each other on a daily basis, it 
is easy for treasurers to know 
which banks are having sus-
tained liquidity issues: they 
tend to be net borrowers and 
never have money to lend to 
other banks. So it is an open 
secret which banks are having 
liquidity problems. The CBN 
should be decisive. 
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Analysts in cautious optimism over Nigeria’s...

cently met with selected groups 
of militants from the region in a 
bid to halt attacks on oil pipe-
lines in the region. 

Last week, Kemi Adeosun, 
finance minister announced 
that the federal, states and local 
governments shared N559.03 
from the FAAC account in June, 
the highest since 2016 fiscal year.

Rather than the oil sector 
contributing the highest to Fed-
eral earnings as has been the 
situation in the past, Adeosun at-

Minister of Budget and 
National Planning, 
Udoma Udo Udoma, 
says government still 

expects a positive growth that 
could average between 0.33 per-
cent and 0.35 percent by the end 
of the year, coming after wide 
expectations that the country 
could further deep in negative 
growth.

“The Nigerian economic 
growth has been declining since 
2014, so the IMF is not say-
ing anything we don’t already 
know,” he told BusinessDay 
shortly after briefing State House 
correspondents on the outcome 
of the National Economic Coun-
cil (NEC) meeting Thursday last 
week in Abuja.

“What we expect is that by the 
end of the year we would be in a 
positive territory. We are looking 
at about 0.33 percent and 0.35 
percent. But we are still refining 
the numbers and will give them 
to you when done,” he stated.

However, Kemi Adesoun, fi-
nance minister, last week, admit-
ted before the Nigerian senators 
in Abuja, that the Africa’s largest 
economy was also in techni-
cal recession having witnessed 
negative growth rate for two 
consecutive quarters.

The IMF had earlier said that 
Nigeria’s economy was projected 
to contract in 2016. It cut the 
country’s GDP growth forecast 
from 2.3 percent in April to – 1.8 
percent, lowest in 29 years.

Also, National Bureau of Sta-
tistics said the Consumer Price 
Index used in measuring in-
flation in the country hit 16.5 
percent, the highest in 11 years.

Analysts wondered how the 
government would be able to 

tributed the increase in revenue 
to efficiency in collection by the 
revenue generating agencies.

“The big cause of the increase 
is the improvement of non-oil 
revenue from FIRS. The FIRS im-
proved its performance between 
last month and this month by 
N165 billion.

“And that accounted for the 
change in revenue and also, 
there was an improvement of 
N12.6 billion by the Nigeria 
Customs Service, as well as the 
exchange gain of N79.2 billion,” 
She said.

achieve an ambitious 0.35 per-
cent positive growth, consider-
ing, especially the slowed pace 
of budget implementation that 
ought to drive the anticipated 
growth.

Since the record N6.06 trillion 
budget was passed in May, only 
N247.9 billion of the N1.8 trillion 
capital expenditure had been 
released and cash backed, seven 
months into the year, though 
another N60 billion release is 
being expected.

Figures show that N74 billion 
has been released to ministry 
of works; N21.9 billion to agri-
culture ministry; N22billion to 
transportation ministry, among 
others.

Besides, inability of the ex-
ecuting Ministries, Departments 
and Agencies (MDAs) of govern-
ment to complete the procure-
ment process is also impeding 
capital releases.

Most MDAs are yet to com-
plete the procurement process, 
which should prepare them to 
access disbursements, and that 
the situation is currently affect-
ing the ability of government to 
release part of the N350 billion 
initial capital to them. Despite 
the gloomy situation, Udoma 
still tried to allay fears that things 
would not go worse, though he 
tried to absolve government for 
being totally responsible for the 
present economic woes.

“The National Bureau of Sta-
tistics (NBS) will be giving us all 
the figures but if as we suspect 
the second quarter is also nega-
tive, then of course technically 
you could say that we are in re-
cession if those figures turned 
out to be so. But even if we are 
not, the situation in the economy 
right now is one that of course we 
are addressing,” he said.

Continued from page 4

indictment of another member.
Responding to questions on 

his visit to President Buhari, 
he said he had come to deliver 
some very important messages 
to the President, saying, “Not 
too long ago, I was in Liberia and 
Gambia, and I have messages 
these two countries will want me 
to deliver to the President. Also, 
only yesterday I came back from 
Seychelles

Island where I attended this 
year’s annual general meeting of  

the Africa Export Development 
Bank. And there are aspects of 
the proceedings that I think I 
should update the President on,” 
Obasanjo said.

Asked if he was enjoying his 
numerous trips, he retorted 
that, “travelling is a good educa-
tion, what you will learn about a 
country by visiting that country 
for two or three days you won’t 
learn by reading through books.”

Do you intend to slow down? 
he was asked by the media, con-
sidering his age, he replied “May 
God not allow you to slow down.”

NASS full of rogues Obasanjo...

L-R: Fatma Samoura, secretary-general of FIFA; Gianni Infantino, FIFA President; Abubakar Bukola Saraki, Senate President; Amadju 
Pinnick, President of the Nigeria Football Federation (NFF), and Joseph Obinna Ogba, chairman, Senate Committee on Sports and 
Social Development, when FIFA and NFF leaderships visited the National Assembly in Abuja, yesterday.

Nigeria already lost over N1trn revenue...

Economy planting seeds of growth amidst...
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and June, just about N646.340 
billion came in, leaving a 38 per-
cent or N397.28billion shortfall.

N52.57 billion was generated 
as Value Added Tax (VAT) out of 
the N99.12 billion projected for 
the period, leaving 47 percent of 
N46.550 billion shortfall.

Giving a further breakdown, 
the minister disclosed that pro-
jected independent revenue 
for the period was N752.94 bil-
lion but only N106.620 billion 
was realised, indicating a huge 
N646.320 billion shortfall.

FGN’s balances in special 
levies accounts was projected 
at N7.189 billion within the first 
six months, but nothing was 
realised, as well as the N25 bil-
lion projected as FGN’s unspent 
balance of previous fiscal year.

The Nigerian National Pe-
troleum Corporation (NNPC) 

made some N34.970 billion re-
fund, while N14.259 billion was 
recorded as receipts from the 
NLNG, the minister also noted, 
as he put the exchange rate dif-
ferentials at N8.2 billion.

Udoma told the stakehold-
ers that out of the N6.06 trillion 
budget, N2.1232 trillion, rep-
resenting 35 percent has been 
spent, mostly recurrent spend-
ing, which has been largely 
covered as at June. He put total 
capital expenditure as at July 18 
at N253 billion and cash backed 
to implementing Ministries, 
Departments and Agencies 
(MDAs). But total aggregate 
Capex, inclusive Capex share 
in statutory transfers totaled 
N331.58 billion.

He said N598.63 billion or 44 
percent has been spent for debt 
service, while statutory transfer 
has gulped about N175.68 bil-
lion, including a prorated Capex 

of N78.58 billion.
Udoma said “Activities in the 

economy have been adversely  
affected by oil production in 
the Niger Delta region, low oil 
revenues affecting government 
investment, FOREX restrictions 
which affected trade and invest-
ments in the first half of the year, 
as well as non-oil revenues.

“L ow power generation 
caused by feedstock supply dis-
ruptions, fuel supply problems 
in Q1, now resolved, as well 
as insurgency in parts of the 
country.”

But he assured that as a re-
sponse, government had com-
mitted to fiscal reforms which 
center on fiscal discipline and 
expanding the non oil revenue 
base. 

Udoma also said that the 
sub-national governments have 
been encouraged to focus on 
their potentials for increased 
independent revenues.

non-oil revenue collections by the 
Federal Inland Revenue Service 
(FIRS) of N165 billion, followed by 
exchange rate gains (N79.2 billion) 
and collections by customs (N12.6 
billion).

“We are quite encouraged by 
that because it means that some 
of the reforms that we had started 
around collection improvement 
are beginning to bear fruit,” Adeo-
sun said.

Nigeria’s Purchasing Managers 
Index moved marginally into posi-
tive territory in June to 50.2, as some 
companies faced with the chal-
lenges of sourcing FX for imports 
of raw materials and intermediates 
were able to boost processing of lo-
cal raw materials, according to FBN 
Quest data.

Fidson Healthcare Plc just an-
nounced the completion of its N9 
billion drug-making factory located 
at Sango-Ota, Ogun State on July 15.

The company told BusinessDay 
that it has strong confidence in the 
Nigerian market despite facing a 
huge energy burden, lack of clean 
water and unhealthy competition 
from drug importers who now bring 
in medicines at no duty.

“This is an ultramodern facil-
ity. We spent almost N9 billion to 
put it together, and we are hopeful 

that the government will consider 
drugs as a national security issue,” 
said Abiola Adebayo, operations 
director, Fidson Healthcare Plc 
during a factory tour in Sango-Ota, 
Ogun State.

Erisco Foods Limited, Nigeria’s 
leading tomato maker, has expand-
ed operations from 16 to 22 lines 
within the last three months, delv-
ing into lines like milk, tea, packaged 
Garri and sugar, among others.

The tomato processor is now 
investing N4 billion in Kastina, 
Sokoto and other parts of Nigeria, 
as it enjoys more local patronage 
due to the forex crisis, which makes 
imports very expensive.

Erisco has raised the number of 
workers from about 1,600 to 2,052 
in the last one month, announcing 
plans to export finished products to 
West and Central Africa last Friday.

“In Nigeria alone, we have a 
tomato paste processing plant 
with processing capacity of above 
450,000 metric tons per annum, 
among other product lines. Our 
growth today is because of our in-
novation in tomato processing,” said 
Eric Umeofia, CEO of Erisco Foods, 
who is now processing dried and 
fresh tomatoes into paste.

Shonghai Technologies Limited, 
a packaging firm in Ogun State, has 
projected a turnover of N4.5 billion 

this year, from N3 billion earned in 
2015 as it increases investments in 
lamination machines, label ma-
chines, cross cutting and printing 
machines, among others. 

Shonghai is latching onto un-
tapped opportunities in the packag-
ing space this year, arising from the 
Common External Tariff which now 
puts tariff on imports of packaging 
materials at 20 percent.

“With the help of our quality and 
product varieties, we have captured 
a good share of the packaging 
product market in Nigeria,” said the 
company, headed by R.K Kanwal, in 
a statement.

Nassos Sidirofagis, deputy man-
aging director, Tempo Paper Pulp & 
Packaging Ltd, producer of packag-
ing materials, told BusinessDay that 
it has been expanding operations in 
the last five months, thanks to the 
earlier introduced import restric-
tion policy.

 “We have been able to in-
crease our production capacity 
from 50 percent to 70 percent, 
thanks to the import -restriction 
policy,” said.

Oluwasesan Taiwo-Tijani, 
group operation manager, SREN 
Chemicals Limited, said sev-
eral companies now buy SREN 
Chemicals for use at their facto-
ries, adding that this has raised 
the company’s sales and produc-
tive capacity by 30 per cent.

Despite worrying projections, FG still 
hopeful of 0.35% growth in 2016
ELIZABETH ARCHIBONG, Abuja
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Standard Bank Group, 
trading as Stan-
bic Bank, has been 
formally awarded 

a banking licence in Côte 
d’Ivoire. The Group opened 
a representative office in 
December 2013, signalling 
a drive towards establishing 
a presence in Francophone 
West Africa, and is now gear-
ing up to commence banking 
operations in a market that 
stands out for its diverse, rap-
idly growing economy and 
business friendly reputation.

The country currently 
enjoys one of sub-Saharan 
Africa’s fastest GDP growth 
rates, expected to maintain 
7 percent or more over the 
next three years.

“We are delighted to be 
actively expanding into this 
attractive market alongside 
many of our existing multi-
national corporate clients 
and look forward to part-
nering with them and other 
players, as well as support-
ing enterprises considering 
entering Côte d’Ivoire and 
the wider region for the first 
time,” Stanbic Bank CEO 
Hervé Boyer, says.

Boyer says Stanbic Bank 
in Côte d’Ivoire will provide 
the same high quality corpo-
rate and investment banking 

Standard Bank Group gets full banking 
licence to operate in Côte d’Ivoire

products, advice and service 
experience that customers 
have come to expect across 
the continent.

This most recent banking 
licence is seen as a milestone 
for Standard Bank Group, 
Africa’s largest lender by as-
sets, which prizes its ‘on-the-
ground’ footprint across the 
continent, now 20 countries, 
and views its ability to sup-
port clients locally as a defin-
ing competitive advantage.

The mostly French speak-
ing West African Economic 
and Monetary Union (UE-
MOA) region was identified 
as a key growth opportunity 
and an excellent strategic 
fit for the Group, which has 
committed to play a lead-
ing role in driving Africa’s 
growth. “With the addition 
of Côte d’Ivoire to our port-
folio, we will be able to meet 
our clients’ banking needs in 
one of the continent’s most 
exciting growth regions,” 
Victor Williams, head of 
corporate and investment 
banking for Africa, says.

UEMOA as a whole is re-
garded as having substantial 
business advantages stem-
ming from its stable single 
currency, shared central 
bank and stock exchange, 
as well as its increasingly 
harmonized business legal 
structures and burgeoning 
population. 

CBN pushes for FX market 
transparency to drive confidence

International money transfer 
proceeds dry up in banks

N
igeria’s naira 
fell  slightly 
yesterday af-
ter the central 
bank’s foreign-

exchange trading platform 
called on banks to disclose 
all their currency transac-
tions, including those done 
with customers that weren’t 
previously booked.

This follows indications 
the regulator is easing its 
grip on the currency as it 
tries to attract inflows.

Banks should “update 
all trades irrespective of 
the exchange rate,” the 
chief executive officer of 
Lagos-based FMDQ OTC 
Securities Exchange, Bola 

Foreign currenc y 
proceeds from in-
ternational money 
transfers, meant to 

be sold to Bureau De Change 
(BDC) operators, are dried 
up in deposit money banks, 
BusinessDay learns.

The Central Bank of Ni-
geria (CBN) at the weekend 
opened foreign currency 
sales window from the pro-
ceeds of international money 
transfers to BDC operators.

Consequently, naira yes-
terday appreciated against 
the US dollar by N4 to close 
at N374/$, representing 
1.06 percent compared 
with N378/$ it closed the 
previous day, investigation 
revealed.

However, the local cur-
rency depreciated against 
the dollar at the interbank 

Federal Government 
of Nigeria is engaging 
stakeholders involved 
with the procurement 

and distribution of aviation 
fuel to ensure its availability.

This is coming at a period 
when there have been inces-
sant flight cancellations and 
delays within Nigeria.

Four major airlines oper-
ating in Nigeria were forced 
to hike fares by an average 
of 13.9 percent recently fol-
lowing scarcity of Jet A1, also 
known as aviation fuel.

Analysts say airfares may 
jump yet again on the back 
of soaring inflation, which 
climbed to 16.5 percent in 
June (year-on-year), the 
highest since 2005.

According to a statement 
signed by Adebanji Ola, Arik 
Air spokesman, “For the 
past week, the airline had 
to face another round of 
aviation fuel scarcity, which 
got worse over this weekend 
leading to many flight delays 
and cancellations.”

The airline operates an 
average of 120 daily flights 
requiring about 500,000 
litres of fuel daily. Due to the 
large number of domestic 
and international flights, it 
is the most impacted by the 
inability of oil marketers to 
meet its daily fuel require-
ments on a timely and con-
sistent basis.

“This has forced the air-
line to postpone flights while 
waiting for the fuel market-
ers to source and deliver 
the product. On many oc-

Onadele, said in an e-mail 
sent to dealers on July 
21. “The Central Bank of 
Nigeria is very interested 
in credible price forma-
tion for the spot foreign-
exchange market. It is 
also imperative for price 
discovery and liquidity 
assessment of our market, 
which are key to activate 
foreign portfolio invest-
ment flows.”

Banks should publish 
all their so-called “off-line 
trades” on the trading sys-
tem “within 30 minutes of 
execution of such transac-
tions,” according to a sepa-
rate e-mail sent to dealers 
by FMDQ on the same day.

market following shortage of 
the greenback. Naira closed 
at N309.84k against the dol-
lar, falling by a record low of 
N1.86k or 0.60 percent drop 
from N307.98k/$ on Friday 
last week, according to data 
from FMDQ.

Some BDC operators 
yesterday approached the 
banks for foreign currency 
proceeds of the international 
money transfers but were 
turned back by banks, which 
said they were only agents of 
these money transfer firms 
and do not keep dollars.

Aminu Gwadabe, act-
ing president, Association 
of Bureau De Change Op-
erators of Nigeria (ABCON), 
confirmed to BusinessDay 
that the CBN’s decision had 
helped to bring down the 
exchange rate, saying the 
regulator should open more 
windows to further strength-
en the naira.

casions, despite all efforts 
in engaging the marketers 
if fuel could not be sourced, 
the flights may eventually be 
cancelled causing not only 
revenue loss for the airline 
but also inconveniencing or 
stranding the passengers,” 
Ola said.

Arik Air has identified 
supply and infrastructural 
challenges of the marketers 
as some of the key factors 
responsible for the epileptic 
supply of aviation fuel.

Kingsley Ezenwa, spokes-
person for Dana Air, said the 
fuel scarcity was also affect-
ing their operations but the 
airline was still monitoring 
the situation to know the 
next step to take.

The Nigerian Civil Avia-
tion Authority (NCAA) has 
also called on passengers 
who are experiencing the 
attendant flight delays and 
cancellations arising from 
the scarcity of the situation 
to exercise restraint.

This call is necessary due 
to reports of passengers’ rage 
and violence from some of 
the nation’s airports in the last 
few days. In some cases, irate 
passengers have resorted to 
wanton destruction of certain 
facilities at the airports.

Spokesman for the 
NCAA, Sam Adurogboye, 
says the regulatory authority 
agrees absolutely with the 
passengers that the condi-
tions of carriage on their 
tickets must be upheld by 
the operating airlines. In 
other words, it is our statu-
tory responsibility to ensure 
that passengers derive value 
for their money.

The naira fell 3.9 per-
cent to 305.25 on July 22, 
the day after Onadele’s 
e-mail. It dropped another 
1.6 percent to 310 by 4:47 
p.m. in Lagos on Monday.

Nigeria has struggled to 
attract foreign money into 
its bond and equity mar-
kets since devaluing the 
naira by 30 percent on June 
20, ending a 16-month peg 
of 197-199 per dollar, with 
investors concerned the 
central bank was still con-
trolling the exchange rate. 
FMDQ started operations 
in 2013 and its chairman is 
Sarah Alade, deputy gover-
nor of the CBN.

The Central Bank last 

week eased a ban on sales 
of foreign exchange to 
non-bank money chang-
ers, in a move meant to 
help align the naira’s of-
ficial and black markets 
rates. Banks are now al-
lowed to sell hard cur-
rency from remittances to 
bureaux de change opera-
tors, who trade at the black 
market rate, the Central 
Bank said in a statement 
on July 22.

The black market rate, 
which foreign investors see 
as a gauge of the naira’s fair 
value, was little changed at 
378 per dollar on Monday, 
around 21 percent weaker 
than the official rate.

Ogbunnaya Onu (2nd-l), minister of science and technology; Abdullahi Zuru (3rd-l), vice chancellor, Usman Danfodio 
University, and management staff, during the minister’s working visit to the university in Sokoto, yesterday.           NAN
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I
ndependent National 
Electoral Commission 
(INEC) has postponed 
the re-run legislative 
elections in Rivers 

State, earlier scheduled for 
July 30.

While the Commission 
did not disclose a new date, 
it noted that it was com-
pelled to postpone the re-
run election a second time 
because of the reports of 
violence, maiming and fa-
talities, which caused the 
initial postponement of the 
polls in March.

INEC had earlier vowed 
not to return to conduct re-
run polls due to violence that 
trailed the process.

However, following com-
plaints from various quar-
ters, the Commission last 
month met with political 
parties, civil society organ-
isations and other stake-
holders in Abuja, and fixed 

FG engages stakeholders to resolve aviation
… as NCAA pleads for passengers’ restraint

… as naira gains after CBN opens window to BDCs     
June 30 as new date for the 
conclusion of the poll.

But according to a state-
ment by the secretary to 
INEC, Augusta Ogakwu, 
the Commission said “as a 
responsible organisation 
and conscious of the vio-
lence, maiming and fatalities 
which accompanied the 
previous election in March 
as well as developments 
in the state since then, the 
Commission cannot ignore 
such credible reports.

“In the circumstances, 
therefore, it is compelled to 
further postpone the rerun 
legislative elections in Rivers 
State as one of the principal 
conditions earlier stipulated 
for the return of the state for 
the conclusion of the election 
has, regrettably, not been met.”

The commission noted 
that it is conscious of the 
efforts by respected indi-
viduals, organisations and 
leaders to douse tension and 
ensure a conducive atmo-
sphere for elections to hold.

OWEDE AGBAJILEKE, Abuja

INEC postpones re-run 
legislative polls in Rivers
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before they would release 
the car. Before he reached 
me to collect money, it was 
late and so the van slept in 
their yard on day two.

   On day three my driver 
went to get the special driv-
er’s licence and by the time 
he was through with that, 
the day was over. So on day 
four he returned to the yard 
with his Lagos state driving 
license. Satisfied that he 
had paid the penalty and 
obtained the special license, 
my driver and the van driver 
were eager to take the van 
away to go and deliver stuff 
they have had in the van for 
four days. Rather than hand 
over the key, the VIO guys 
handed them over to the 
staff of the Lagos state inter-
nal revenue, who now asked 
for my driver’s income tax 
receipt. My driver protested 
that he had just started work 
in May and they told him 
that he had earned salary 
for two months and so he 
should go and pay his tax. 
As my driver was scratching 
his head in exasperation, 
they asked him to go and 
also get the tax clearance of 
the owner of the van as well. 
My driver called me, disrupt-
ing my meeting. I was angry 

this has become a major 
source of revenue for Lagos. 
So what oil should be for oil 
bearing states is what land is 
for Lagos!

  Then there was the sales 
tax, which again was fought 
by the business class, largely 
because it was seen as dou-
ble taxation. People who 
paid VAT were being asked 
to pay additional sales tax. 
Again, after a long battle, the 
matter was settled in favour 
of the government, following 
its agreement to restrict the 
sales tax to ‘luxury’ items like 
hotel accommodation and 
alcoholic beverages. Gover-
nor Fashola consolidated all 
these additional taxes on the 
Lagos residents and Lagos is 
swimming in revenues. Then 
enter Akinwunmi Ambode, 
former permanent secretary, 
former accountant general, 
and the noose is tightened 
on Lagos residents. Am-
bode’s focus seems to be 
on expanding the income 
tax net to get especially the 
informal sector employees 
in. And is he doing a good 
job? You better bet!

  My personal driver was 
assisting our pick up van 
driver (who was also in the 
van) to deliver some item 
to somebody in the Gba-
gada area of Lagos.  He was 

stopped by some guys called 
VIOs (Vehicle Inspection of-
ficers, I believe). They asked 
for the drivers licence and 
he showed them. Then they 
asked for his Lagos state 
driver’s licence, which is 
different from the national 
driving licence. My per-
sonal driver said he did not 
have. But the official van 
driver stepped up to show 
his own, but he was told he 
was not the driver of the van 
at the time of the ‘arrest’. The 
VIOs took over the van and 
drove it to their premises 
on Ikorodu Rd. On arrival, 
they were issued a ticket for 
twenty thousand Naira. They 
begged but the guys will not 
bulge. As I was not in the 
office, they called me to nar-
rate their situation. I asked 
them to sort themselves out. 
The van slept in their yard 
on that day. Then they came 
to collect the money from 
me where I was attending a 
meeting. I was livid. Even-
tually I bulged. They went 
to pay, and they were told 
to go and pay ten thousand 
Naira in the bank and pay 
ten thousand Naira in their 
office. As they went to col-
lect the van after paying the 
fine, my driver was told that 
he had to go and obtain the 
Lagos state driver’s license 

L
ast week I  had 
a taste of the re-
newed and inten-
sified effort of the 
Lagos state gov-

ernment to increase its in-
ternally generated revenue. 
Lagos has long been ac-
knowledged as perhaps the 
only state that can survive 
without federation alloca-
tion. I understand that Ogun 
state is strongly on the heels 
of Lagos. During the reign 
of Bola Ahmed Tinubu as 
governor of Lagos, very stra-
tegic decisions were taken 
to make Lagos financially 
viable and independent. The 
first was the Lagos version 
of the Land Use act called 
Land use charge, which 
compelled all land owners 
to pay tax on their property 
across the state. This was 
stoutly resisted especially 
by the organized Private sec-
tor, leading to court cases. It 
was eventually resolved in 
favour of the state, following 
government’s agreement to 
reduce the tax rate. Today 

Plastics at sea on the rise

MAZI SAM OHUABUNWA
Chairman, African Centre for 

Business Development, Strategy
 Innovation (ACBDSI).

ignorance demonstrated by 
some Nigerians about the 
importance of the environ-
ment to their survival.  

The rainy season has 
started in Nigeria and it is se-
vere in coastal states. Nigeria 
is blessed with numerous 
natural harbours and deep-
water estuaries. When there 
is rainfall, human-created 
wastes on the streets which 
could not be effectively 
managed are swept into the 
oceans by flood. Industries 
established along the coasts 
deliberately dispose their 
wastes in harbour. These 
ugly incidents have been on 
for several years. 

The volume of human-
created wastes within Nige-
rian waters is enormous and 
this requires enforcement 
of existing laws on environ-
mental pollution. This is 
because there is an ever-in-
creasing coastal and riverine 
pollution through oil spills, 
dumping of toxic wastes, 
unwholesome practices by 
ships off our coast coupled 
with our own carefree at-
titude towards a healthy 
marine environment.

Since the 1970s, re-
searchers have been study-

It would be recalled that 
during the pre-industrial 
era, activities of man-

kind was minimal. But with 
the advent of industrializa-
tion, coupled with scientific 
and technological achieve-
ments, the negative impact 
of man’s exploitative activi-
ties on the environment is 
alarming. This is currently 
threatening the survival of 
mankind. It has been ob-
served that the waste man-
agement systems of some 
emerging economies in-
cluding Nigeria cannot keep 
up with the pace at which 
wastes are being generated 
due to industrial activities. 
The contribution of these 
industrial wastes globally to 
marine debris is enormous.

Environmentalists have 
affirmed that a relationship 
exists between mankind and 
his environment. The envi-
ronment “is the physical en-
tity and resources of planet 
earth outside of man and 
supporting the existence 
of mankind.” It includes all 
living and non-living things 
on the surface, sub-surface 
and the atmosphere. The 
survival of people depends 
largely on the maintenance 
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and sustenance of this rela-
tionship.

Globally, man’s activities 
are causing problems such 
as global warming, reduc-
tion of natural biodiversity 
through over exploitation 
and destruction of marine 
resources through pollu-
tion. Locally, Nigeria is faced 
with various environmental-
related problems which 
include air and water pollu-
tion, coastal and marine pol-
lution, as well as weak waste 
management system. Con-
sequently, the environment 
is threatened and Nigerians 
especially those in coastal 
states need to urgently arrest 
and renovate the endan-
gered environment. 

It is embarrassing to see 
some Nigerians particularly 
those residing in Lagos and 
other coastal states- Del-
ta, Cross River, and Rivers 
amongst others, drop food 
scraps, papers, plastics, ny-
lon bags, and empty cans on 
streets. These are biodegrad-
able and non-biodegradable 
materials that destroy the 
environment in which we 
all live. This negative attitude 
which is fast becoming a 
culture shows the level of 
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ing how to reduce threats 
posed by thousands of tons 
of trash to marine ecosys-
tems. Available data in a re-
port published by the World 
Economic Reform shows 
that “the world oceans may 
have more plastics than fish 
by the year 2050.” The study 
which was released some-
time in the year 2016 found 
that a “whooping 32 percent 
of all plastic packaging es-
capes collective system and 
finds its ways into natural 
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Make transparent 
data-dep endent 
decisions, let the 

naira be
I do not suppose the Central 
Bank of Nigeria (CBN) faces a 
dilemma in the real sense at 
its monetary policy commit-
tee (MPC) meeting this week 
(25-26 July). True, the econo-
my would probably contract 
this year – by 2.7 percent is 
my reckoning – and annual 
inflation may be as high as 
18 percent by year-end. But 
in the recent past when the 
CBN tried to spur growth 
by easing monetary policy, 
it failed. It was not because 
it was not diligent enough. 
Not at all. There were just 

bigger factors at play, most 
of which were (and are still) 
not within its control. There 
was uncertainty on the fiscal 
front. This has not abated. 
Now, officials say revenue 
targets could be missed by 
as much as half, albeit better 
non-oil receipts in recently 
shared federal revenue sug-
gest things could improve. 
Revenue would probably be 
volatile. Pipeline vandaliza-
tion (by resource control 
agitators in the Niger Delta 
region) disrupting crude oil 
production compound woes 
from continued low prices. 
And then foreign portfolio 
and capital flows that were 
much looked forward to, after 
the supposedly free floating 
of the naira, have not been 
quick to materialize. 

There may actually come 
a time when the CBN is able 
to implement measures that 
succeed in motivating the 
type of bank lending that 
boosts the real economy. Not 
yet: that would only come 
after pertinent structural re-
forms. The cost of running a 
business remains high in Ni-
geria. Banks have to factor in 
the ideally unnecessary cost 
of generating their own elec-
tricity, almost permanently 
via supposedly standby gen-
erators. Inflation at above 
16 percent also means they 
cannot lend below that price 
risk threshold. It matters little 
how much incentives they 
are proffered. What policy 
tightening does, which one 
advocates (my expectation 
for this meeting is a 1 percent 
rate hike to 13 percent), is 
signal the CBN’s commitment 
to its primary mandate: price 
stability; which despite the 
many inefficiencies in the 
Nigerian economic system, 
it has a bizarrely consistent 
success record in ensuring, 
when it wants to. So, it is 
not entirely correct that a 
balanced tightening stance 
would not be helpful – some 
economists have been sug-
gesting the CBN needs to sup-

CBN should focus on 
its primary mandate

port growth by keeping rates 
unchanged at this meeting 
and in the foreseeable future. 
One is not being dismissive. 
Banks, not necessarily un-
healthy ones, do rely a great 
deal on borrowings from the 
central bank. And when the 
monetary policy rate (MPR) 
is relatively accommoda-
tive, they get some relief. 
Unfortunately, the hope that 
such accommodation would 
incentivize increased lending 
to the real economy is often – 
if not always – dashed. Add to 
that: about 15 percent of total 
loans outstanding are either 
currently bad or non-perform-
ing. And these are loans given 
to supposedly good borrowers 
hitherto. Naturally, banks are 
now very cautious. Still, at cur-
rent inflation levels, the CBN 
has to act. 

What market participants 
want is for the naira to trade 
freely and for policy to be 
data-dependent and funda-
mentals-driven. It is not so 
much the choices that a cen-
tral bank makes that matter 
but the rationale and trans-
parency with which they are 
made. That is where the CBN 
has faltered hitherto. There is a 
lot now known about how the 
CBN operates, especially the 
almost overbearing influence 
of the country’s president on 
policy-making. It is probably 
now fruitless for the CBN to 
make pretensions to inde-
pendence. But with the CBN 
finally allowing the naira to 
trade more freely in the week 
preceding this month’s meet-
ing, committee members may 
at least get the opportunity to 
simply focus on discussing a 
balanced tightening move that 
signals they are concerned 
about inflation, but at just the 
pace that won’t hurt growth 
materially. Even so, it would 
help if deliberations result in 
a formal declaration that it is 
best if the CBN intervenes less 
in the foreign exchange mar-
ket. It simply does not make 
sense to have a supposedly 
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